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 Abstract
The purpose of this thesis was to investigate how the global and the local interact within the adaptation of a foreign programme to a new cultural context. The main question guiding this study was how an American format, namely “Extreme Makeover” has been adapted to the Romanian market and culture. 

Reality television is one of the most prolific television genres of the present. Reality shows are cheap to produce, attract large audiences and they have the capacity to cross borders by means of the format. The format is a set of guidelines for the adaptation or re-production of a certain programme in a place different than its country of origin. Reality television includes a wide number of subgenres such as game shows, talent shows, crime shows or makeover shows. Makeover programmes are some of the most successful reality shows. Their aim is to improve the lives of the participants by changing either their home or their car or their body. The change is usually effected by consuming into certain types of goods and services. “Extreme Makeover” is a makeover show that deals with improving the physical appearance of participants by subjecting them to cosmetic surgery and extensive grooming.

The format of “Extreme Makeover” has been sold and produced in many countries over the world, including Romania. The circulation of formats is seen as a manifestation of cultural globalisation. A format can be adapted to a new cultural context, but it still carries values common in the country it originates from. These values are being interpreted and negotiated within the adaptation of a show to a new context. In order to see how “Extreme Makeover” has been adapted to the Romanian market and culture, a mixed method was employed.
The study took the form of a cross cultural comparison between the Romanian and American versions of “Extreme Makeover”. The method employed combined between discourse analysis and content analysis which were applied to a sample of six episodes of the Romanian “Extreme Makeover” which were compared to the results of three previous studies regarding the American version of the show. The research methodology was designed to make the results of the present study comparable to the results of the previous research considered.
Results of the research have shown that “Extreme Makeover” has been well adapted to the Romanian market and culture. Elements representing the local culture such as places, religious symbols or characteristics of the participants make it clear that the show has been localised.  At the same time, the show sticks to the storyline proposed by the original format, thus the main value behind the show is consumption and its life changing benefits. This value remains the same in both studied cases, although the Romanian version presents it in a softer way. 

Keywords: Extreme Makeover, reality television, makeover television, cultural globalisation, capitalism, Romania, USA.
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Introduction

Mass media function as more than the mirror of the society that we live in, or the source of our perceived reality. It is possible to say that mass media contribute to setting the standards in common cultural views. The media portray accepted behaviours, lifestyles or beauty standards that are commonly accepted by society. In the current context of globalization, the standards and ideals promoted by the media have crossed borders to be either accepted, denied or questioned and adapted to a new cultural setting than the one of their origin. Television is one of the most globalised media channels, making it easy for these standards and ideals to travel the world via television programmes. This mediated portrayal of reality is reinforced and re-enacted by means of reality television, a type of programming that claims to be based on real situations, involving real people (Montemurro, 2008, Holmes& Jermyn, 2004).

According to Penzhorn and Pitout ( 2007, p.62), reality television represents a mixture of other genres as game shows, talent shows, talk shows or documentaries. Reality television (RTV) is constructed using non actors in almost unscripted interactions and it is based on actual events in the lives of ordinary people (Montemurro, 2008, p.86). Because it does not rely heavily on professional actors or writers, RTV is relatively cheap. Furthermore, Montemurro (2008), and Penzhorn and Pitout, (2007) base the appeal of RTV on the idea that it offers a peek into other peoples’ lives and it has entertainment as a central value. Another attractive characteristic is that RTV presents ordinary settings and ordinary stories, making it easy for audiences to connect with the characters (Penzhorn & Pitout, 2007, p.66). This ease that audiences display in connecting to RTV stories and characters made it facile for this type of programming to cross borders and create local adaptations in a variety of cultures, as shown by Holmes and Jermyn (2004), Andrejevic (2004), Montemurro(2008), Franco (2008), Moran (2008).
Reality television is in no way a new type of programming. From a historical point of view Clissold (2004), Montemurro (2008), Penzhorn and Pitout (2007) agree that RTV has originated in the US and it can be traced down to the late 1940’s. Ever since then, more and more reality shows have been developed and aired. “Candid Camera”, broadcasted since 1948, has been identified as the very first RTV show, as it pioneered the use of the camera as an unnoticed observer, capturing unaware subjects and using these surprising moments as a source of entertainment, thus bringing a touch of real life into television (Penzhorn & Pitout, 2007, p.63). A next step in the evolution of RTV is, according to Montemurro (2008), “An American Family”, a show that introduced the idea of filming people in their everyday lives in 1973. This moment in time was followed by the arrival of the reality crime show, in the 1980’s. The “second wave of reality television” came about in the years 2000, with the game-show “Survivor” (Sweden) (Montemurro, 2008, p.90), that opened up the way for more game-shows as “Big Brother” (The Netherlands), “Idol” (UK) or “The Amazing Race” (US). At this point, more and more reality shows have been exported and adapted to a variety of local markets across the globe.
The way that these programmes “travel” is via the “format” (Waisbord, 2004, p.365). Moran defines the format as a guide to the adaptation of an already made programme and points to RTV as the biggest format creator (2008, p.461). The development and popularity of the format is strictly connected to the developments of the media market of the past twenty years. According to Holmes & Jermyn (2004) Montemurro (2007), and Franco (2008), the multiplication of channels, the rise of international and transnational television, new networking policies and concentration of media outlets have transformed the television market from a local one into a global one. Thus the import and export of formats across borders is a manifestation of globalisation and, more specifically, of cultural globalisation.

Cultural globalisation is defined by Diana Crane as “the transmission or diffusion across national borders of various forms of media and the arts” (Crane, 2002, p.1). These cultural forms that have been spread across borders constitute forms of global culture. Crane wonders what effects global culture has on local cultures, how it influences them (Crane, 2002, p.1). This question makes globalisation in its cultural form a problematic concept which has been theorized under a variety of perspectives which can be comprised between the two extremes of: “cultural imperialism” and “global pluralism” (Sreberny- Mohamandi, 1996, p.180). According to Arsenault and Castells (2008), Crane (2002), Sreberny- Mohamandi (1996), the cultural imperialist perspective claims that the export/ import of cultural products originating in the western part of the world will lead to a homogenization of culture. The global pluralist perspective counters cultural imperialism by claiming that cultural goods are produced and exported by countries in all parts of the world (Sreberny-Mohamandi,1996, Crane, 2002 , Thussu, 2010) and that imported media forms are adapted to suit specific cultures, or are being “glocalised” (Thussu, 2010, p.229).
In this context of globalization and contradictory theoretical perspectives, researchers have set out to see how cultural forms are being adopted, adapted and perceived in different countries around the world by running cross-national and cross-cultural research, since “each media product, from Big Brother to the Teletubbies (...) invites a new cross-national project”(Livingstone, 2003, p.478). A comparison between a show originally produced in the US and its Romanian adaptation is both interesting and relevant in this context.
Case Study: Makeover Television in Romania

A very prolific and at the same time profitable genre of RTV, makeover reality television is a form of reality television that is solely constructed on the idea of transformation as a way to improve one’s life. Makeovers range from improving the looks of one’s car, garden or house, to improving the person itself by improving his/ her look, style, or skills (Bratich, 2007, pp.7-10). Thus, some of the most popular makeover shows are the ones dealing with making people over, especially improving women’s physical appearance. “Extreme Makeover” and “The Swan” are both examples of this type of makeover and they are both US shows. Most of the formats of makeover television originated in the US, but were adopted and adapted to local markets all over the world.
The research project that I am proposing will be a cross-national one aiming to explore the global and local forces at work in the Romanian adaptation of a reality television format, namely “Extreme Makeover”. “Extreme Makeover” is a makeover reality show which displays the transformative process undergone by participants who free-willingly enrol in the show in order to improve physical characteristics that they find inappropriate about themselves. The transformations come as a result of cosmetic surgery procedures and other types of physical improvement techniques such as grooming or fitness classes. The aim of the participants is to improve their outer selves assuming that with better looks, different aspects of their lives will be improved, such as love life or career.

My research project is relevant because, even though there has been some research done on makeover television, analysing it in the context of the Romanian culture is completely new. Moreover, it is interesting to see how a programme originating in a rich developed country, in this case the US, is adapted to a much poorer context and how the values related to  capitalism and the beneficial aspects of consumption are being portrayed in the Romanian case. Since the third season of the Romanian “Extreme Makeover” ended a few months ago, the subject is very current and thus worthy of investigation. From a theoretical perspective, this analysis will shed more light on the current way globalisation and localisation work and the “Extreme Makeover” format will be used to better understand the relationship between the global and the local.
“Extreme Makeover” was first aired in the USA in 2002, on the ABC television channel. Since then, the format of the show was bought and reproduced in many other countries such as UK, The Netherlands, Belgium, Germany (Franco, 2008) and recently Romania. This thesis analyses how the show has been adapted to the Romanian market and culture. In my research, I analyse a number of six episodes of the Romanian version of “Extreme Makeover” called “Beauty on the Edge of the Knife”. The purpose of the project is to explore how the show has been adapted to Romania by comparing it to findings of research projects based on the original American version. My aims in this case are to see how the original programme is adapted to the Romanian market, a market that has recently entered the capitalist economy, how cultural forms (gender, beauty ideal) are being appropriated and negotiated in the context of Romanian culture, and how the global and the local are being intertwined within the show’s content.

While the original US show has been previously studied a number of times, and the studies provide a relevant set of results, the Romanian version is yet academically unexplored. Moreover, existing cross-national research projects based on this programme have been limited to comparing the US show with its versions aired Western European countries, where the economy is as developed as in the originating USA. This limitation is important given the impact of globalisation and the ongoing discussion over cultural imperialism versus “glocalisation”. 
In my research I will draw on the results of three studies conducted on the American “Extreme Makeover”: Franco (2007) “Extreme Makeover: The Politics of Gender, Class, and Cultural Identity”; Heyes (2008) “Cosmetic surgery and the televisual makeover”; Boyd (2007) “Altering bodies, transforming selves: emotion and gender on Extreme Makeover”. The three studies offer a wide range of results regarding the show, results dealing mainly with the structural construction of the episodes, the stories told by the participants before and after the makeover, the accounts of surgeons and other experts and the way femininity and masculinity are being portrayed on the show. These results will be compared to the findings of my own analysis, based on the Romanian version of the show. A further categorization of the existing findings on the US version will be discussed in the methodology chapter, because these findings will serve as a guide for my comparison.

 By analysing six episodes of the second and third Romanian seasons of the show, aired between September 2009 and July 2010, and comparing them to the results of previous research based on the US version, I will run a cross-national comparison between the shows aired in the two countries. Episodes of the second and third season were chosen because they are recent and because they indicate that the show was successful enough to generate more than one season. Using episodes from two seasons sheds light on eventual changes that took place in the construction of the show and might be indicators of localisation and adaptation. The research methodology is designed to make my study comparable to available evidence. Discourse analysis and content analysis will be the research methods employed in my study as together, they offer a wider and more complete range of results. 
The analysis will be mainly qualitative as discourse in not easily quantifiable. Discourse is a very valuable tool when analysing cultures since the way that people talk stands for a mirror of the larger cultural context they come from (Kress, 1965, pp.6-7). The programme will be analysed and interpreted as discourse, both visually and verbally. The complementary quantitative analysis will look at variables regarding the participants (gender, age, number and type of procedures) and it is designed to match a similar analysis done by Boyd (2007).
 CHAPTER 1. Theoretical Framework

In order to understand the phenomenon of RTV generally and makeover television particularly, this chapter explains and discusses the main theoretical concepts that the paper is based on: reality television, makeover television, beauty makeovers, globalization and “glocalisation”. Other subjects discussed here are the development and actual situation of the Romanian media context. My presentation starts with a definition and analysis of the concept of “reality television”, a short history of its development and a list of the main genres that compose it. The purpose of this section is to clarify the concept of RTV and to describe the general context in which the lifestyle television (or makeover television) genre has developed. Afterwards “makeover television” is being defined and theoretically presented and analysed, with a focus on beauty makeovers, their construction and social implications. As the programme analysed in this paper is a beauty makeover programme, it is important to understand the general construction and conventions of the genre, as well as the way these programmes are socially and culturally grounded. Next, I present and discuss the main theoretical approaches regarding media globalisation and localisation and explain the way these phenomena are connected to reality television. This section is particularly relevant since RTV has been shown to be a big developer of global products. Afterward, I will focus on the recent evolution of the Romanian media market and the way that this market is fit to broadcast reality television formats. 
1.1. Reality Television: definition and characteristics 

As it has been previously explained, RTV lacks a generally accepted definition as its structure is a mixture of other genres. Nonetheless, scholars have tried to identify its common features, themes and social implications. According to Montemurro (2008, p.85), RTV “reflects, challenges and perpetuates existing inequalities with respect to race, class, gender and society”, thus offering, regardless of its subgenres, a complete set of rules that guide our society. This means that class distinction is clearly represented. This is most obvious in the shows that include experts. Experts stand for the high class, the ones who have the power to determine taste and the power to decide the social status of others. The others are, in the case of RTV the participants to the shows. Moreover, in most European and American reality shows the white race is overrepresented and the gender roles tend to stick to the traditional ones (Biltereyst, 2004, pp.92-94).

At a formal level, all RTV programmes have in common a focus on “non actors in almost unscripted interactions” and they are based on actual events in the lives of ordinary people (Montemurro, 2008, p.86). By choosing ordinary persons as participants, RTV creates the promise that anyone could be a celebrity, thus attracting significantly large audiences who identify with the people on TV. In this scenario, the participants in the shows become role models for the audience since their experiences are portrayed as real thus creating “reflective opportunities” through which members of the audience learn socially accepted behaviours. (Penzhorn & Pitout, 2007, pp.66-69). Moreover, Montemurro argues that displaying people in their everyday lives lays the spotlight on behaviours that should not be seen (2008, p.87) and it is this very fact that attracts large audiences (Penzhorn & Pitout, 2007, p.69).

Holmes and Jermyn (2004), Montemurro (2008) Penzorn and Pitout (2007), all agree that the main value behind RTV is entertainment rather than information. Still, RTV evolved as a “post-documentary” genre, combining factual information with entertainment (Penzhorn & Pitout, 2007, p.62). In the construction of RTV the focus has shifted from the realm of the social and public (essential in traditional television) to the realm of the private. Thus the main ingredients for a successful programme are personal feelings such as love, conflict, competition and fear of failure (Penzhorn & Pitout, 2007, p.62), all very well grounded in the sphere of the private. 

 Pointing at the way RTV is constructed, Killborn (1994) has identified the following “recipe”: seemingly unprofessional recordings of the lives of people or groups taken with small, handy cameras; the attempt to dramatically re-create real-life events; and, finally, after editing these materials, they will be put together to create an attractive programme which will be promoted on the idea that it is “real” (Holmes & Jermyn, 2004, p.2). The real feel is built up through continuous surveillance. Moreover, the appeal of RTV lies within its capacity to construct the camera as an unobtrusive, “innocent observer” that is not associated with the manipulative practices common in TV production. Thus the story line is constructed through images and not told by a narrator or presenter (Penzhorn & Pitout 2007, pp.69-70). RTV shows that the terms of “fact” and “fiction” are constantly being redefined and renegotiated and so is the relationship between television and reality (Holmes & Jermyn 2004, p.11). Although reality shows are (studio) produced and this fact argues against their realness, reality cannot be cut-off during a show or for any amount of time. What we see on screen is what a participant is experiencing at a certain point in time, and so we are made part of his/hers current reality (Montemurro, 2008, p.93). 

 Due to its cost efficiency (no need for screenwriters or actors) and its power to attract big audiences, RTV has contoured itself as a particularly profitable television genre (Holmes & Jermyn, 2004). Producers and investors have been attracted to RTV due to its capacity to sell abroad. Exporting programmes can be done in two ways: by licensing them as they are to different channels or by selling the format (Raphael 2004, pp.129-130). This explains the proliferation of RTV in the past ten years and the development of numerous global formats such as “Big Brother”, a television game show that originated in The Netherlands, but has been sold and produced all over the world, from the US, to Australia, Spain, France or Romania (Waisbord, 2004, p.359-380). The export of RTV formats offers the possibility to combine the adoption of an idea that has been proven successful elsewhere with local material, production and adaptation (Holmes & Jermyn, 2004, p.12). 

1.2. Makeover Television: transformation within the consumerist context

Makeover television constitutes itself as a part of the bigger strand of RTV, and it consists of a range of different sub-genres such as: beauty makeovers, house makeovers, car makeovers and even financial makeovers. Makeover lifestyle television originated in the 1990s and it features “cost effective programmes that are connected to the retail economy with a low cost and repeatable format” (Palmer, 2004, p.173). The retail economy is very well represented in makeover shows, since these programmes advertise for improvements that can be achieved by means of consumption only. It does not matter if it is about a house improvement, a car improvement or a style improvement. All of these can be acquired by investing some money into it and going to “shop” in the right place (Bratich, 2007, Palmer, 2004, Redden, 2007). The makeover shows give an opportunity to some lucky few that cannot afford the changes, but teach everybody else that they can achieve the same by themselves.

Makeover television differs from other RTV sub-genres in the sense that it is less a representation of, than an intervention in reality, “it is more involving than it is mediating, and thus it re-acts reality” (Bratich, 2007, p.7). Reality television has one goal: that is to transform the subjects who take part in it, and the outcome of this transformation should be individuals that are “malleable and adequate to the actual economic and social conditions” (Bratich, 2007, p.7). This perspective indicates that television has transcended from being the mirror of society, to becoming site where society is constructed. Or, as Redden (2007) puts it, makeover shows are aimed at modifying attitudes, behaviours and lifestyles in order for their subjects to reach personal well-being to an expected life-changing extent. 

The makeover shows, just like other RTV genres feature ordinary people as a main ingredient, as Redden (2007, p.51) explains, “people ostensibly plucked from the population and held up as examples of the ordinary and embodiments of a problem”. Participants are embodiments of a problem since all of them need to admit they are lacking on some level in order to deserve the makeover they will receive (Atwood-Gailey, 2007, Fraser, 2007, Palmer, 2004, Redden, 2007). The participants are “inadequate” in terms of class and they need guidance to acquire a higher social status (Palmer, 2004, pp.173-175). In this sense, makeover shows share some characteristics with more sub-genres of RTV, since the fight for money in game shows is also a fight for class as having more money is associated with having higher status.

 Participants in makeover shows are the individuals who are not allowed to make stylistic choices, since they do not come from the proper “habitus” as Palmer (2004, p.176) explains, drawing on Bourdieu. The habitus is a “system of dispositions that people have internalized through background and experience” (Palmer, 2004, p.176). The habitus dictates the way people act and think, and is a marker of social class. Still, due to the rise of capitalism, the boundaries between the classes have blurred as the members of the traditionally lower classes have gained access to what initially only belonged to higher classes, namely money and higher education. “Cultural capital is the amount of socially recognized and therefore valuable knowledge that a person has” (Palmer, 2004, pp.176-177). Nowadays, cultural capital is what differentiates between higher and lower classes. 
Participants in makeover shows are representatives of the lower classes. No matter what they desire to change, they are all lacking in “cultural capital”, a possession of the high classes. The ones who own this capital are the people who have the power of “taste and discrimination” and constitute the second ingredient of makeover shows: the experts, the “new cultural intermediaries” as Redden (2007, p.152) puts it. They are members of the higher classes who perpetuate taste discriminations that are essential to contemporary markets and they are the ones to guide the participants in making the right consumption choices and thus changing themselves (Redden, 2007, pp.151-152). The transformations participants go through are meant to teach them how to select and purchase goods and services properly (Redden, 2007, p.150). These definitions point to the idea that such shows are meant for strong capitalist markets, with high life standards and big purchase power.

 Thus, makeovers promote the perception that through consumption people can improve their life experiences. This leads to a “moral vision” in which consumption is “the right action” towards a better life. In this vision, products are linked to “imaginary states of well-being” that can be achieved by anyone willing to consume (Redden, 2007, p.152). The products people buy come forward to tell others who they are or who they want to be. By buying into certain commodities, individuals set themselves aside from who they do not want to be associated with (Palmer, 2004, p.178). Thus, makeover shows can be seen as democratising in the sense they instruct the members of lower classes into the ways of the higher ones and so opening the door to class transcendence.

As a cultural form, makeover television has been associated with the fairytale inasmuch the fairytales tell stories of transformation and transformation lies at the heart of this type of programming (Bratich, 2007, Moorti & Ross, 2008). The subjects begin with being insufficiently adequate in their own eyes and in the eyes of others, but during their makeover they gain self knowledge and the right allies (the makeover team). All makeovers as well as all fairytales end with the glorification of the main character. In the case of “Extreme Makeover”, the glorification comes in the form of the reveal (a feature present in all makeover shows), when the subject of the makeover appears triumphant, ready to show the world what he/she has learned and acquired (Bratich, 2007, pp.17-18). The function of the fairytale is more than to show how the main character has transformed, but it operates a transformative lesson for society at large. Similarly, audiences are to learn from the participants about the “powers of transformation” (Bratich, 2007, pp.18-20). 

In sum, the main purpose of any makeover is to create subjects that are adequate to the contemporary capitalist society and its standards, whether they deal with human possessions or human bodies. This purpose is achieved by reinforcing traditional class and gender roles, thus creating normalised subjects (Redden, 2007, p.159). Normalisation comes in contradiction with another element found in all makeovers, the “empowerment thesis” or “individualisation thesis” suggesting that people are being empowered via personal choice and personal development of either home, fashion or the self (Palmer, 2004, p.174). The empowerment thesis claims that each participant in a makeover show is there because that is what he/she wants, and this decision has nothing to do with society at large, but it strictly belongs to the individual, who is behind his/her own destiny. 
1.3.Beauty makeovers 

In contemporary society, the mass media are the most popular means by which we create an image of the world we live in. When it comes to female beauty, the ideal promoted by the media, consists of slender bodies, with well contoured breasts and hips, long, mostly blond hair and a flawless skin (Engeln-Maddox, 2006, p.258). It is usually this very ideal that beauty makeovers are trying to convey, leading up to a standardized female prototype.

The beauty makeover is a makeover programme that deals with improving the appearance of women and men, using grooming techniques, diets, cosmetic surgery or a combination of all these processes. A very successful strand of beauty makeovers is the one that combines non-intrusive beautification practices with cosmetic surgery. This type of beauty makeover is illustrated by shows like “Extreme Makeover” (US), “The Swan” (US) or “Ten Years Younger” (UK). All the shows mentioned tell stories of surgical makeovers: participants in the programmes change their appearance by undergoing a number of plastic surgery procedures. But the makeover does not end with the plastic surgery; it is completed by dermatological treatments, dental procedures, dieting, fitness, shopping and style training sessions, make-up and hair grooming. 
1.3.1. Commercialism and the perceived beauty ideal

As I have discussed in the previous section, there is a strong connection between makeover programming and commercial forces. In order to make this connection clearer with respect to beauty makeovers, this section will discuss the relationship between markets, advertisements and this type of programming.

Research has shown that the cosmetics industry has a preeminent role in the way women (and more recently men) perceive themselves and their bodies. Cosmetic companies have put out campaigns that have created an ideology of beauty. Moreover they have established an ideal that becomes accessible by consuming cosmetic products (Gallagher & Herbert, 2007, p.57). This ideal is not only reinforced through advertisements, but also through beauty makeover shows. These television programmes show exactly how cosmetic products work and what one can achieve by using them.
Cosmetics and cosmetic companies advertising campaigns have created an indissoluble link between the cosmetic industry and the mass media. Thus, the two work hand in hand in promoting a beauty ideal that is both unattainable and unnatural (Fraser, 2007, Gallagher & Herbert, 2007, Moorti & Ross, 2004). Moreover, advertisements streaming from cosmetic companies have made women more preoccupied with their looks. In this context commercials appeal more and more to “negative feelings such as shame, envy and fears about social acceptability” (Zukermann, as quoted in Fraser 2007, p.179). Due to being the site where commercials are presented, the mass media became an essential partner in disseminating images of an ideal (female) beauty, leading to a convergence of messages, from the media and the cosmetics industry, that have “reinforced the notion that women are to be judged by their physical appearance” (Moorti & Ross, 2004, p.212).

This beauty ideal is repeatedly on display, and by being continuously exposed to it in its commercial form, women are being “reassured that through the use of the products and the acquirement of the right clothes, they will achieve that ideal” (Gallagher & Herbert, 2007, pp. 59-65). But it is not only commercials themselves that work on reinforcing what I have previously called the “media beauty ideal”. Television, as a visual medium completes the job via broadcasting programmes that feature celebrities who expose this ideal beauty, or shows that teach “ordinary people” how to attain this ideal. In this context, beauty makeovers are the most obvious example, since they bring “the promise that beauty can be achieved by all women”   (Gallagher & Herbert, 2007, p.65). Moreover, Boyd (2007, p.4), refers to beauty makeovers as “prime – time infomercials” since they are produced in a short amount of time, on small budgets and “offer valuable product placement opportunities, since people are shown either using or referencing products”. The main function of these programmes is to attract audiences for advertisers and therefore stimulate consumption. In order to attain this goal, beauty makeover programmes “reinforce a cultural preoccupation with ideal physical beauty” and underline the link between consuming goods and services and the possibility of attaining this ideal (Moorti & Ross, 2007, p.211).
1.3.2. Beauty makeovers: normalisation or empowerment?

Making the decision to change oneself, and more specifically one’s appearance is advertised by the shows as an empowering decision that frees one from previous life and frustration. Empowerment rhetoric such as “taking control of your own body” or “defy your age” is used by the participants in order to justify their choice of undergoing a makeover (Gallagher & Herbert, 2007, p.70). 

The aim of all beauty makeovers is to improve the participants’ appearance in a way that the benefits drawn from the change will resonate in more than just the appearance of the person, but also in her social status, job opportunities and interpersonal relationships. As Banet-Weiser and Portwood-Stacer (2006, p.256) put it, physical improvement is seen as an effective method to achieve a wider life transformation. This purpose is reached with the help of a team of experts in plastic surgery, therapy, fashion or makeup. Making the change happen makes the participant adjust to the media ideal of beauty and therefore, functional in society. In Palmers’ words, this type of programming shows us ways to erase “eccentricity” or any differences, in order to become “better functioning members of society” (Palmer, 2004, p.185).

According to Heyes (2007), drawing on Foucault, makeover television can be seen in terms of “normalisation”. This means that makeovers are both constraining in the sense that they make participants comply to the norms, and enabling, by making a “form of subjectivity possible“ (Heyes, 2007, p.17). To put it simpler, after reaching the standards and being according to the norm, a participant feels free to explore his/her possibilities and personality that have been previously locked away by the deviant body. Looking further into Foucault’s ideas, Banet-Weiser and Portwood-Stacer (2006, p.261) mention that cosmetic surgery works as a “disciplinary practice of femininity”, and so do other practices like wearing makeup, or losing weight. These practices lead to the idea that the female body (and recently the male body as well) is a “docile body”, a body that is willing to “be disciplined as a process of normalisation” (Banet-Weiser & Portwood-Stacer , 2006, p.261). Thus, the bodies that are shown on makeover shows are measured for the deviation from a set of norms imposed by heterosexual desirability (Heyes, 2007, p.21). That is, bodies have to meet some norms in order to be attractive to the opposite sex and most of the time these norms coincide with the media beauty ideal presented in the beginning of this section.
In line with this perception, the body is not a free site over which individuals get the chance to make a variety of choices. Thus a body must look in a certain way in order to transmit a certain message. The norm becomes obvious at the end of the show, which produces men and women who display “a highly feminine or highly masculine look in a typical Hollywood style”. Thus women’s bodies appear “thin but curvaceous with long flowing locks, big eyes and lips and smooth skin”, while men show “strong features, chin dimples, muscular torsos and heads covered with hair” (Jones, 2008, p.521). In other words, makeover shows try to create “sameness” within society at large, promoting the idea that we can all become who we want to be, but also sameness with a standard, the media beauty standard, since the changes “inscribed on the candidates bodies are the same in every instance, resulting in a very homogenised look” (Fraser, 2007, p.190).
 Although participants always name some sort of intrinsic motivation for their decision to undergo the stages of change offered by these makeovers, their actual motivation seems to be social pressure. This pressure derives from the idea that women and men who do not meet beauty standards are redefined as “dysfunctional and their bodies as states of pathology” (Atwood- Gailey, 2007, p.116). As Banet-Weiser and Portwood-Stacer (2006, p.262) explain, cosmetic surgery is not so much about being beautiful as it is about being socially accepted, and undergoing such treatments does not make women want to achieve perfection, but normality.

As it has been explained in the section regarding makeovers in general, the experts have the role to guide participants through their makeover and present them at the end as adequate social subjects. In the case of beauty and surgery makeovers, as discussed above, the experts work on reshaping participants’ bodies, but also in training them on how to present a proper image of themselves, by choosing the right clothes, makeup and haircuts. The experts are the ones who play on the docility of the participants, thus it is important to understand how the relationship participant-expert is constructed.

In order for the expert team to be granted authority over the participants, the participants’ problems need to be identified and the team must set to solve them. The identification of the problems is manifested through forms of public shaming: participants describe their own inadequacies and self- dissatisfaction; secret footage of participants in social situations is presented; the participant is being discredited and judged by the experts (Palmer, 2004, Redden, 2007, Webber, 2008). The “before shots” and participants discourse on their own flaws make it clear that “transformation is necessary”, thus giving the experts the authority to “bully” the participants through “affective domination” (Webber, 2007, p.81) or “symbolic violence” (Redden, 2007, p.154). Thus, participants trade their “privacy and authenticity” in order to receive the services of the experts (Moorti & Ross, 2004, p.212). 

While participants and hosts claim that the decision to undergo a makeover is a personal and empowering decision, researchers argue that what actually happens behind these independent empowering choices is conforming to the norms of the society that we live in. Social pressure is evident in beauty makeovers especially when members of the family or close friends state that the participant “needs a makeover”, suggesting that “life will be richer and friends will be happier once the makeover is done and the subject is better looking” (Webber, 2007, p.79). Moreover, even though participants argue that their choice is based on intrinsic motivation, discussing social stigma and embarrassment produced by comments of others, shows how social pressure influenced their decision (Atwood- Gailey, 2007, p.116). In the case of beauty makeovers, conformation is about the strive women and men go through in order to meet the media beauty ideal. As Blum (2006, p.35) argues, the media ideal is so strong that “as far as selling plastic surgery to mainstream US culture, it has been the star factor that clinched the deal, so much that all of the surgery programs draw on celebrity tropes as they refashion their participants”.

1.4. Globalisation and “glocalisation” 
Before discussing the theories surrounding globalisation it is essential to explain how this phenomenon is related to RTV in general and makeover television in particular. According to Holmes and Jermyn (2004) the technological developments in the media field, such as cable networks and satellite transmissions have moved the focus of media generally and television particularly from the local, to the global. At the same time, television channels have multiplied, creating the need for more programming than local producers could ensure. This state of fact on the media market has opened the road for the export and import of formats and in this context, RTV gave birth to some of the most profitable formats such as “Big Brother”, “Survivor” or “Extreme Makeover” (Holmes & Jermyn, 2004, p.12). Moreover, Moran (2008, p.461) states that reality shows are the biggest format creators. The format is the way in which shows travel over borders, as global products, that are being adapted to local requirements (Waisbord, 2004, p.365), Furthermore, as Andrejevic (2004, p.12) explains, RTV lends itself perfectly “to the requirements of global media” as it combines local production facilities with adaptable global formats.

Globalisation is a widely discussed phenomenon of the past fifty to sixty years and it refers to the expansion of social relations from a local to a global level, connecting people and events found at great distances from each other (Giddens, as quoted in Sreberny- Mohamandi, 1996, p.177). The main driving force of globalization is economy and the easiest way to see it is in terms of flows of capital from one place to another and in terms of developing global companies and brands like Coca- Cola and Microsoft. Just like any other markets, the media market is affected by globalisation as media companies as Times Warner, Disney or News Corp. are extending their business to a global level (Arsenault & Castells, 2008, Sreberny –Mohamandi, 1996). With the media companies reaching a global level, so have their products become available in the most diverse markets. 

In the context described above, several globalisation theories have been developed. These theories differ from each other to the point of opposition, thus two extremes have been identified. I draw here on the models defined by Sreberny-Mohamandi (1996, p.180) who divides the perspectives on globalisation between “cultural imperialism” on one side and “global pluralism” on the other. Arguably, all the other theories or models regarding globalization can be placed within these two extremes.

 In terms of “cultural imperialism” theory, the flow of Western products coming from Western companies will cause developing countries in the Southern and Eastern parts of the world to lose their specific cultures. This would be the result of consuming Western products that carry Western values and these values will be appropriated by the audiences of other countries leading to a homogenisation of culture (Arsenault & Castells, 2008, Crane, 2002, Sreberny- Mohamandi, 1996). Thus people from Asia, South America or Eastern Europe can watch the same movies, mostly produced in Hollywood, listen to the same music and watch the same television programmes, mostly originating from the Western part of the world. Moreover, consuming Western based cultural products has the same influence on Western and non- Western audiences.

 “Global pluralism” as discussed by Sreberny- Mohamandi, (1996, p.180) includes a number of different models that counter the cultural imperialistic perspective. One of these is the “counter flow theory” (Crane, 2002, Thussu 2010). This theory underscores that there are more producers of cultural media goods around the world than the Western countries. Producers like Brazil, Mexico, India, China, Japan or Korea create their own products that they export to other countries, including the Western world, thus creating a contra-flow for the flow of western products. Thussu (2010, pp.195-202) gives the examples of the South American telenovela and the Indian “Bollywood” to support the counter-flow argument .

A second concept found under the “umbrella” of global pluralism is the concept of “localisation” or “glocalisation”. The development of this concept and actually the phenomenon of “glocalisation” lies in the idea that audiences prefer to see, read and hear in their own language and they better relate to stories that happen in their own world (Moran, 2008, Thussu, 2010 , Waisbord, 2004). “Glocalisation” stands for the adaptation of media forms and media content to suit specific cultural consumers and it is evidenced by local or regional versions of (mostly) Western television channels, magazines and newspapers or the local production of Western based programming (Thussu, 2010, p.229). The drivers of “glocalisation” are, according to Arsenault and Castells (2008) and Thussu (2010) mainly economic, since big corporations look for local partners and produce in local languages in order to expand their market share, and not so much in order to preserve cultural diversity.

The RTV programmes that are mostly customized for local markets are based on popular Western formats such as “Pop Idol”, “Survivor”,” Big Brother” which have been sold and adapted all around the world (Arsenault & Castells, 2008, p.727). According to Waisbord (2004) and Moran (2008), formats are recipes of programming that have been tested in at least one location and then sold for adaptation to one or more locations over the world. A format represents “that set of invariable elements in a programme out of which the variable elements of an individual episode are produced” (Keane & Moran, 2004 as quoted in William & Kunz, 2010, p.312). This means that the actual format consists of the main storyline or sequence of events in a show and the main roles characters need to play. What changes from country to country are the characters impersonating the prescribed roles and the general setting of the “story”.

  Formats are a strategy for bypassing cultural barriers, they carry Western values and ideas but they are more than “Trojan horses” for the west. However, these values and ideas are carried within formats, but audiences do not take them for granted, but adapted and negotiated. The key to a successful format adaptation lies within its capacity to accommodate the local culture of the new country (Bedeen & de Bruin, 2010, p.4). Formats are open texts that allow a negotiation between foreign and local cultures and they illustrate “glocalisation at work” (Waisbord, 2004, pp.371-378).

Discussing the globalisation phenomenon and the models within which it is framed is relevant to the topic of my research since my aim is to see how processes of the global and the local are intertwined in the product “Extreme Makeover”. Through the lenses of globalisation theories I will try to see how the local and the global interact within the final product of the Romanian version of the show. More specifically, I will look what (if any) western values permeate through the adaptation of the format and how they are being adapted to the new receiving context.
1.5. The Romanian media context

 As other Eastern European countries, Romania was under a communist regime until the end of 1989. During the communist years, as Marinescu (1995) explains, the Romanian media system consisted of state controlled television, state controlled radio and state controlled written press. Nothing could be published or broadcasted without first passing through the “lens” of censorship and most of the published content was propaganda for the communist party and the president in that time (Marinescu, 1995, p.81-83). After the fall of communism in 1989, the media system in Romania has started to transform in a way that resembles western media systems. 

One of the first changes that have occurred on the media market in Romania since 1990 was the multiplication and diversification of all types of media, leading the way to the development of a commercial media market at the side of the public broadcasting system (Marinescu, 1995, pp.84-89). Thus the number of television channels, radio stations and publications rose soon after the fall of communism. And with the growing number of media outlets, grew the range of themes approached and the number of programmes broadcasted. Although immediately after 1990 politics was the driving force on Eastern European media markets, in the few years to follow, economical survival became the main focus of the new media enterprises, thus they took a commercial stance, making entertainment the main operative value in order to ensure their survival on a now competitive market (Gross, 2004, pp.114-116).

The transformation and evolution of any post communist media system has been influenced by political, technological and economical factors, but also by processes like internationalization and globalisation (Gross, 2004, p.114). This means that once the market became free, foreign investors and foreign capital was allowed to enter the country. The written press ownership and the broadcasters’ ownership were allowed to concentrate into trusts and some of them were bought by bigger international media companies. Some of the biggest international corporations that own media outlets in Romania are Ringier (France), Lagardere (France), Sanoma Hearst (USA), CBS (Sweden) and Central European Media Center (Germany). In this very context, the Romanian market evolved towards a concentrated model, based on trusts and network affiliation so that profits would be maximized (Marinescu, 1995, p.88). Thus, the new conditions of the Romanian mass media market of increased competition and profit seeking opened the way for the import of formats and other types of international programming and global material. The evolution of the Romanian media market with the expanding number of television channels and networks, fits in the general pattern described by Holmes and Jermyn (2004, p.12), where global products and formats meet the needs of networks by allowing the adaptation of previously tested recipes into new local contexts.

The general media-market trends described above are most visible on Romanian television, the most commercially oriented of all the media systems as it features the largest amount of global and foreign products (motion pictures, sitcoms, series) (Berry, 2004, pp.115-116). The main drive of Romanian television nowadays is selling promotional space to advertisers. The advertisements display images of glamour within material products with the aim to increase sales by “seducing consumers into changing lifestyles”, thus showing a free market system. Still, the levels of inequality between Romanian rich and poor people cause a large part of the Romanian public “to be alienated from the consumer process” (Berry, 2004, pp.116-117). 


Further, Berry (2004, p.122), shows that there is diversity of content on Romanian television, which includes quiz shows, soap operas, sport, news, films and other programmes associated with Western societies. These new popular cultural genres have been created as a part of the modernisation process and they have exposed media consumers to a multiplicity of discourses and images that portray modernisation and consumerism. Both modernisation and consumerism appear to aim at constructing individuals rather than communities, by showing the benefits of a specific lifestyle. This view comes against the traditional communitarian ideals Romanians traditionally had, thus the broadcasting of advertisements has lead to the emergence of an environment where cultural identities are being altered (Berry, 2004, p.121). 
All the new, imported and modern programmes streaming on Romanian television have lead to a reactionary type of programming based on traditional cultural elements. This type of programming has transformed television into “a site of cultural struggle between meaning and identity”, between modern and pre- modern forms (Berry, 2004, pp.121-122). Channels such as Etno Tv that only broadcast Romanian ethnographic and traditional music or Trinitas Tv that belongs to the Orthodox Patriarchy of Romania, can stand as examples of this struggle between the modern and the traditional.


It was this context that opened the door for RTV and imported formats. These are imported programmes which need to be adapted to local markets, thus they are themselves sites of struggle and negotiation. This means that they need to balance between the values of the originating culture and the values of the culture in which they are being adapted. The first RTV shows in Romania came about in the mid 90’s, but it was the end of the 90’s and early 2000’s that this stream of television gained popularity with adaptations of “Temptation Island” on PRO-TV, and in 2003 the first season of” Big Brother” on Prima TV. In 2009, “Extreme Makeover” started to air under the name of “Beauty on the Edge of the Knife” (“Frumusete pe Muchie de Cutit”) on Pro Tv. Three seasons of the show were broadcasted between the spring of 2009 and the summer of 2010.
Conclusions

The above sections have tried to explain and contextualize the main concepts that connect RTV programmes in general and makeover programmes in particular with globalization and format export and import. Arsenault and Castells (2008), Holmes and Jermyn (2004), Moran (2008) and Waisbord( 2004) make it very clear that RTV is one of the biggest format creators, and that these formats are being adopted and adapted all over the world. Still, due to the fact that these programmes are embedded in the society that produced them, their global adequacy becomes questionable. This means that while shows like “Extreme Makeover” travel the world and are being adapted to various local cultures, the values and ideals that they propose might not fit within the pre-existent cultural contexts of other countries. There is a strong connection between strong capitalist systems and makeover shows, thus bringing a show that promotes consumption of products like cosmetic surgery may need a lot of work to fit into the context of a country where most people would never be able to afford it. This is one of the challenges that this thesis embarks on: to see how Western values related to consumption travel and how they are played out in a country still in transition like Romania.
CHAPTER 2. Research methodology

2.1. Research Question

As I have shown in the previous chapter, RTV and makeover RTV are very prolific genres when it comes to producing and exporting formats. If makeovers are re-enactments of gendered, classed and social roles on the background of a capitalist market system (as shown by Bratich, 2007, Palmer, 2004, Redden, 2007), how are their values assessed and interpreted on newly capitalist markets such as markets in former communist countries? While the media system might be ready to adopt these formats (due to the big number of commercial broadcasters, the high competition between them and the recent concentration phenomenon) it is interesting to see how the values they bring will be portrayed and understood by the people participating on the show. 

In the context of globalisation and format circulation, I have chosen to analyse how an American format, namely “Extreme Makeover” has been adapted to the Romanian market and society. Drawing on the definition given by Keane & Moran 2004, I will look at the format as a fixed storyline and outline of the main roles. The storyline is played out every time by different characters in different countries. The analysis will be a comparative one, looking at the Romanian show and in relation to existing research regarding the American makeover show. The purpose of this comparison is to see what cultural specificities are addressed in the adaptation and how these specificities are being constructed. In order to run my analysis I will use the following research question:

“How is the makeover show ‘“Extreme Makeover”’ adapted to the Romanian cultural context?”

In order to answer this question, the following sub-questions will be addressed and answered:

· How does the production of the Romanian show differ from the production of the American one?

This sub-question is aimed at showing the exact differences and similarities that appear in the production or construction of the show. The production differs from the format in the sense that it refers to the variable elements that fill up the fixed elements of the format. Each adaptation of a format is conducted by a different production team and this production team is the one to decide what goes on air and what does not. Thus, the production includes the narrative constructions that are not outlined in the main storyline, but can be used to fill up the time between two essential narrative moments. The images, symbols and locations displayed on the show fit within the production choices as well. The general characteristics of the participants and recurrent medical procedures are also considered part of the production, since the participants are there due to a decision made by the producers. Looking at the way the show has been produced might offer a clear overview of the shows’ characteristics. If production elements are missing or are being added, the cultural implications of these occurrences will be analysed and interpreted. 

Previous research conducted on the original “Extreme Makeover” indicates that the show features sections like “makeover in a minute”, diet and fitness programmes, training sessions for men and women and offers job opportunities to some participants and occasionally give “mini-makeovers” (makeovers that do not include surgery). All these are narratives used to fill up the time between the main narrative moments. Any difference in the production of the show might be related to the economical situation that can be found in each of the countries, but also to manifestations of the personal development movement.

· How are the experts presented in the Romanian show in comparison with the American show?

Answering this question will look at the construction of authority in each of the two cultures and will emphasize the similarities and differences between them. The analysis will be done considering the air time given to experts, and their discourse constructing their role in the makeover. The data source will be the images and text (dialogue or monologue) of the experts in the Romanian version. According to Franco (2008), the US show gives longer air time to the experts compared to the UK, The Netherlands, Belgium and Germany and that there is a strict hierarchy between experts and participants and the participants are being lectured for their “bad” habits and punished for their mistakes (mostly in the US show). At the same time Boyd (2007) shows that the experts always know better, regardless of the participants’ opinions. 

· How do participants construct their motivations in the Romanian show in comparison with the participants in the American one?

When answering this question I will look at the participants’ discourses regarding their motivation of undergoing a makeover and try to see how and if they differ between the two versions of the show. In her research over the American version of the show, Boyd (2007) has identified a number of recurring motivations presented by the participants. Thus, many participants connect their desire for a makeover with experiences of teasing they have endured as children or they claim that their physical aspect has been holding back from a normal social life (Boyd, 2007, pp. 35-38). Since “Extreme Makeover” is a produced show and it is guided by a format, taking motivations into consideration when comparing between two different versions is relevant because it could provide evidence regarding the degree to which participants’ stories are guided by the producers. If both versions of the show rely on similar stories, that might indicate a prevalence of the format (the prescribed guidelines of the imported product) over the local contribution.
· How is the gender portrayed in the two versions of the show?

This question will help me answering the research question by uncovering the gender hierarchies in the two cultures. In answering the question I will look at the proportion of male and female participants, at the types and number of procedures that they are subject to. Do women have more surgeries than men? Further I will look at how female and male motivations are constructed. As data, I will count the male and female candidates, I will analyse the dialogues/ monologues of the participants as well as the ones of the experts, host and voiceovers. The US show features one third of male participants and the number of procedures they get is significantly smaller than the surgeries undergone by females. Moreover, the types of surgeries males receive are more functional than the ones performed on female participants, which are rather aesthetic (Boyd, 2007). Furthermore, females’ accounts are more dramatic than male accounts (Franco, 2007, pp.478-480). According to Boyd (2007), both genders are shown as having physical deficiencies, but they are differently framed. Women have a deficient style, when men do not have style at all. Women lack femininity, but masculinity is never shown to be lacking. 

The sub questions are meant to make it easier to answer the main research question, to create a solid basis for the final results and findings of the research.

2.2. Research Design

In order to answer the research question I will develop a cross-national comparison based on content. The research method will be a mixed method between discourse analysis and content analysis. A mixed method approach has a series of advantages. It makes research results more accurate, it raises the level of credibility regarding the findings and it generates more information by corroborating the findings of different methods (Alexander et al., 2008, pp.127-128). Moreover, using a mixed method is useful for complementarity of the results and for the exploration of the different sides of a phenomenon (Alexander et al., 2008, pp.128-129). In the case of the present research, complementarity is the main purpose for choosing a mixed method approach, since the method allows the exploration of all relevant sides of the data.

 Content was chosen as a basis for the analysis (both the qualitative and the quantitative) because it is a rich and diverse source of data and because it largely reflects the intentions of the producers. Moreover, the research projects that will be used as a source for findings regarding the American “Extreme Makeover” are also based on content. Thus, looking at a similar type of data will make the research more consistent. 

 The qualitative approach (discourse analysis) will be complemented by a small quantitative analysis that will be detailed further in this chapter. Both the discourse analysis and the content analysis will be applied on the Romanian adaptation of the reality show “Extreme Makeover”, “Beauty on the Edge of the Knife”. The results of my own analysis will be compared to the results of previous research projects based on the original American version of the show. 

2.2.1. Case study: Romanian “Extreme Makeover” vs. American “Extreme Makeover”. A cross-cultural, mixed method approach

“Extreme Makeover” is a show that aims at physically improving its participants by use of cosmetic surgery and fashion styling and grooming, bringing about the promise of a wholly new and improved life experience. The show starts with the story of the people who were chosen to participate, namely, with them confessing the reasons for undergoing a makeover and their expectations regarding it. The story moves on to the way the makeover “happens”, leading the viewer through a series of medical investigations, medical procedures, discussions with family and friends, the healing process after the procedures, the final styling and grooming. The whole process culminates with “returning” the made-over participants to their own lives in front of their family and friends. This moment is referred to as “the reveal” and it takes place at the end of the show. Based on the theory previously presented, the proposed research wants to explore the ways in which the final product “Extreme Makeover” illustrates the local specificities of the culture that produced it vs. the format carrying global values and meanings.

In order to pursue the proposed research, a cross-national comparison will be conducted. A cross-national study is defined as “a study that compares two or more nations with respect to some common activity” (Edelstein, 1982, quoted in Livingstone, 2003, p.478) or, in other words, comparative research aims to “understand and explain the ways in which different societies and cultures experience and act upon social, economic and political changes, plus how these views relate to more general changes and thus shared experiences and actions in the face of similar concerns and pressures”(May, 2003, p.203). In this case, the common activity would be the broadcasting of the “Extreme Makeover” format. The aims of such research include, as Livingstone states, a better understanding of one’s own country and of other countries, validating theories in a diversity of locations, “examining the local reception (and perception) of imported cultural forms”(Livingstone, 2003, p.479). In this case, the aim is to see to what extent is Western research valid in the non-Western case of Romania, but also to see how two different cultures construct the same product or if there is any cultural influence coming in via the show. This type of research should look at both similarities and differences, as stereotypes need to be challenged and similarities themselves need to be explained (Sarana, 1975, as quoted in Livingstone, 2003, p.479).

Looking at and analysing these similarities and differences will be done using discourse analysis and content analysis. The raw material of discourse analysis is language or text, either it is written or spoken or even visual. Since discourse includes all these forms of text, it becomes a useful tool in the analysis of media content (Wood & Kroger 2000, p.20). According to Hughes (2007), text is an “organized collection of signs such as words, images or sounds, by which potential meanings are produced in a convention-based system, which can be apprehended by analysis”(p.249). Moreover, “language and text are forms of discourse which help to create and reproduce systems of social meaning” (Tonkiss 2004, p.245). Discourse analysis is one of the chosen methods for this research since it looks at how textual forms are being used to represent people’s perception of the social world (Tonkiss 2004, p.248) Furthermore, this method is appropriate for analysing the text of television since this medium is responsible for transmitting and perpetuating representations of concepts like identity, sexuality or race (Hartley, 2002, quoted in Boyd, 2008, p.23). Moreover, when looking at processes of globalisation, television is the most appropriate medium for such analyses since it carries a high amount of global products (Wood& Kroger 2000, p.416).

Discourse functions as a constructive tool for social and cultural regulations and boundaries since “it provides a set of possible statements about a given area, topic, object, process that is to be talked about. In that, it provides a description, rules, permissions and prohibitions of social and individual actions” (Kress, 1965, p.6-7). In this case, the topics discussed will be beauty and its meaning across two different cultural areas, consumerism, gender and class and the way they are presented in each of the two cases. This means that the way that people talk, the things that they say illustrate the larger cultural and social context that they come from. Moreover, the discourse of “Extreme Makeover” is constructed in the narrative form and narratives produced for certain local audiences are meant to use discourse to represent local or national cultures (Wood & Kroger, 2000, p.417). Talking openly about certain subjects will suggest an open culture, while avoiding certain subjects, such as sexuality would suggest a more traditional culture. 
2.2.2. Discourse analysis:  Data collection, sample and coding 
The data sample that will be subjected to discourse analysis consists of six one-hour long episodes of the Romanian “Extreme Makeover”, “Beauty on the Edge of the Knife”. The episodes are part of the second and third season, the most recent seasons of the show. Due to the large amount of data available within the six episodes, the spoken parts will not be fully transcribed. I follow here Tonkiss’s recommendation not to include the complete account of the text under study, but to select those parts that “provide the richest source of analytical material” (Tonkiss, 2004, p.253). The significant parts of the data were selected after watching each of the six episodes several times and bearing in mind the results of the previous research projects. In other words, the data was chosen based on the methods and results of the research projects that analysed the US show.
Due to the fact that I am using language, image and sound as data for my analysis, a simple transcription of the spoken lines would be insufficient. In order to present my data in an intelligible and more complete way I will draw on Hughes’ (2007) transcription technique, where descriptions of images and sounds are given to complete the written form of dialogues, monologues or voice-overs. The verbal parts will be transcribed using the “traditional orthographic approach, which uses conventional spelling for words”(Wood & Krueger 2000, p.83). Still, I will not use the time frame as a basis for transcription as Hughes does. This means that the transcribed elements will not be identified by the exact time (minute and second) that they happen in the show. Such an approach would be unpractical when using six hours of recorded material. The guidelines for transcription have been adapted from E.M Boyd (2007). Thus, the spoken parts of the show will be transcribed as detailed above, while notes will be made regarding the structure of the show and the display of visual elements (locations, decorations, cultural symbols). The host of the show will be simply referred to as ‘Victor (V)’. The participants’ accounts will be preceded by their first name: ‘Daniela (D)’. Voiceovers that come from the show’s storyteller, who we hear, but do not see, will start with ‘Announcer’. Accounts of the doctors will be preceded by their title and last name: ‘Dr. Valcu’, while stylists and other members of the makeover team will just be noted with their profession: ‘Stylist’. Accounts of family and friends will start with their first name, followed by the relation they have with the participant: ‘Ovidiu (Daniela’s fiancée)’. Details about images and sounds, locations and so on, will be put between square brackets [.....]. Some relevant quotes will be used in the body of the text in their translated version from Romanian to English, while the full transcript will be put in Appendix 1. The transcribed text will be analysed while looking for recurrent themes and manifestations. 
While analysing the transcribed text of the show, I will guide myself by a number of categories that I have put together based on three research projects that discuss the American version: Franco (2008) “Extreme Makeover: The Politics of Gender, Class, and Cultural Identity”; Heyes (2007) “Cosmetic surgery and the televisual makeover”; and Boyd (2007) “Altering bodies, transforming selves: emotion and gender on Extreme Makeover”. In line with the research questions presented earlier, the categories are: Production, Experts and their role, Motivations (why participants entered the show), and Gender Portrayals. The following tables are based on the three mentioned research projects and they contain the generalizations made by the authors at the end of their research.
	Table 1. Production of “Extreme Makeover” US

	Participants are show in their home and local setting

	The show features “mini-makeovers”, makeovers that do not imply surgery (representing clear suggestions towards the advantages of acquiring certain services)

	The show features “makeover in a minute”: cosmetic and grooming tips (instructs audiences how to choose and use beautification products)

	The show gives training sessions to participants, either in social skills or professional ones

	Some participants are offered job opportunities at the end of the show

	The participants recover in a “Makeover Mansion”

	

	


	Table 2. Experts and expert-participant relationship

	The show’s host is a specialist (stylist)

	The experts receive long air time (each of them is shown interacting with the participants and giving his/her opinion to the camera)

	There is a strict hierarchy between experts and participants (experts are representatives of the higher classes, while participants belong to lower classes)

	Experts judge the participants for their “mistakes”


	 Table 3. Motivations (the reasons for participants to enter the show)

	Physical unattractiveness lead to teasing in early childhood and adolescence

	Participants are held back from accomplishments in their careers

	Participants can not establish healthy relationships with others

	The physical appearance gives people the wrong impression about the participant

	Looks keep the participants from engaging in fun activities and socializing

	Participants are unable to find partners or dates

	Sexual contact with the partner is difficult or infrequent


	  Table. 4                                    Gender                                             
	          Portrayals

	                                     Female
	                    Male

	Personal accounts: dramatic, emotional

(include motivations and expectations: such as improving or maintaining current relationships)
	Personal accounts: mainly functional (include motivations and expectations such as improving career opportunities or getting more dates)

	Femininity is portrayed as lacking, deficient, women see themselves as unfeminine, and so do the experts
	There is no talking about men lacking masculinity

	Females display physical deficiencies ( framed by themselves), style deficiencies ( framed by the experts)
	Men’s deficiencies are physical, but men are described as “having no style at all” rather than having a deficient style


The tables represent a synthetic outline of the results presented in those projects, classified within the proposed categories. The presented results will not be used as a basis for discourse analysis itself. The first hand data of the Romanian “Extreme Makeover” will be independently analysed and at the end of the analysis I will compare the findings of my own research to these results. Then, the similarities/differences will be explained and discussed.

2.2.3. Content analysis
 A small quantitative content analysis will complete the discourse analysis detailed above. Content analysis was chosen because, combined with discourse analysis, it will provide a complementary set of results. Moreover, the quantitative section of this thesis was designed in order to make specific results of the present research comparable to the results presented by Boyd (2007). Content analysis proves useful also because it will provide an overview of the general characteristics of the Romanian version of the show. 
The quantitative analysis, that will complete the qualitative one, will simply count the following indicators: age of the participants, sex of the participants (male=0; female= 1), number of medical procedures undertaken, the existence (=1) or inexistence (= 0) of a medical problem. The obtained numbers will be compared to a corresponding account made by Boyd (2007). Apart from the variables enumerated above, the relationship status (single= 0; engaged=1; married= 2) and the presence (=1) or absence (=0) of children of the Romanian participants will be counted. Looking at these variables is important as it provides specific information regarding the general construction of the Romanian show. All the variables that will be taken into account for the participants in the Romanian show can be found in table 5, together with the results presented by Boyd (2007) regarding the American version. The variables and results for the American participants will be attached in Appendix 2. All these nominal variables will be assigned a value and will be introduced in SPSS. The programme will calculate means, percentages and proportions among the variables. The results will be reported by means of tables and graphs and will be discussed subsequently. 
Table 5. Variables for participants in “Extreme Makeover”
	Gender
	Age (mean)                                          
	Relationship Status

(for Romania)


	Children

(For Romania)
	Medical Problem

(functional issue)
	Procedures

(mean)

	66%  women

33%  men
	34.6 years
	            -- 
	           --
	9 % of the cases
	11.48


To compare the ages of the US participants and Romanian participants an independent sample t-test will be performed. The results of this test will indicate if there is any significant difference regarding the age groups.

In order to investigate whether there are different proportions of participants with medical problems between the two versions of the show cross-table will be made and subsequently a chi-square test will be performed. The chi-square will calculate if there is any significant relation between the proportions of participants with a medical problem and the country where the show was produced.

Differences or similarities between the results might indicate characteristics of the market in which the show has been produced, but also a similar count in the surgical procedures would indicate a homogenous beauty ideal between two distinct cultures. Moreover, looking at the number and types of procedures will also indicate the state of development of the medical system in the two countries.
CHAPTER 3. Results
This chapter presents the results obtained by applying discourse analysis and content analysis to the sample of six episodes of the Romanian “Extreme Makeover”. These findings are being compared to the ones of previous research over the American version of the show. The chapter is divided in four sections, each of them addressing one of the complementary research questions. The first section tries to answer the first sub-question, regarding the ways in which the production of the show varies from one case to another. The second section explores the sub-question dealing with how the experts are represented in both the American and the Romanian version of the show. The third section deals with answering the third complementary research question by showing how participants construct their motivations for taking part in the show. The fourth of the sub- questions, regarding gender portrayal is dealt with in the last section. 
3.1. Production differences and similarities
“Extreme Makeover” is a reality makeover programme that originates in the United States. The show debuted on the ABC network in 2003 and was broadcasted in three consecutive seasons until 2005. Each episode of the programme lasts for one hour, but the American version has a few special editions that last for two hours (Boyd, 2007). The ABC network produced three seasons of “Extreme Makeover”. According to Wikipedia, the first one had six episodes, the second had 20 episodes and the third had 22. The format of “Extreme Makeover” has been sold and exported into a large number of countries, including Romania. The Romanian version was produced and broadcasted by Pro TV, the most popular commercial broadcaster in the country. It also had three seasons airing from the spring of 2009 to the summer of 2010. The first two seasons had ten episodes each, while the third one had nine.

The storyline of any version of “Extreme Makeover” follows the format proposed by the original American version. The length of each episode is one hour and the time-slot for broadcasting the show is prime-time. Thus every episode starts by presenting the chosen participants in settings of their everyday-lives. The candidates give their reasons for wanting to take part in the show, and later, they are surprised by the show’s presenter with the news of them being “the lucky” receivers of an “extreme makeover”. The next step is putting the participants in a limo and driving them away to the place where they will live during the recovery, away from family and friends (in The US it is Los Angeles; in Romania it is Bucharest). Further, the participants are shown undergoing a detailed medical investigation and receiving surgery. After the operations we see the patients struggling with the recovery process, being styled and groomed and finally brought in front of the friends and family for the reveal. The makeover process generally takes between 6 and 8 weeks and each episode generally features two participants who receive a makeover (Boyd, 2007, pp.19-20). Still, there are exceptions to this pattern, in the sense that sometimes the show deals with just one participant and re-caps about the lives of formerly made-over participants. These basic storyline elements remain the same across the two studied cases, the US and Romania. This means that the format is comprised by the main narrative moments detailed above, and are therefore imported from the US. This consistency with the format clearly indicates the presence of “the global” in the construction of the Romanian “Extreme Makeover”.
Next, this section offers a general description of the Romanian show. Further, the analysis focuses on the production elements that differ between the two versions of the show as well as production choices that aim at localizing the Romanian version. The discussion over production decisions takes the following into account: the age of the participants in the two versions, the number and types of procedures that they undergo, the number of participants with a medical problem and side stories that can be found in one version of the show, but not in the other. The main purpose of this section is to see how the production choices reflect the local, cultural and market specificities of each producing country.
3.1.1. “Extreme Makeover” Romania: general characteristics
The analysed sample of the Romanian version of “Extreme Makeover” consists of six episodes, three from the second season and three from the third season. In order to figure out the general characteristics of the show and its participants, the sample was coded and analysed using content analysis. The six episodes discussed in this chapter present the makeovers of ten participants, Daniela, Nicoleta, Timea, Gabriela, Eliana, Elena, Anca, Felicia, Mioara and Catalin. The general results of this analysis are presented in table 6.
Table 6. General results for Romanian participants

	Name
	Age                                           
	Relationship Status
	Children
	Medical Problem

(functional issue)
	Procedures

	Daniela
	25
	Engaged
	No
	Yes: septum deviation, upper lip malformaion
	rhinoplasty, for deviation, fixing upper lip malformation, lip augmentation, eyebrow lift, ceramic veneers for the teeth

	Nicoleta
	22
	In a relationship
	No
	Yes: severe body scarring after losing 55 kilograms
	tummy-tuck, breast lift and breast implants, lip augmentation, cheek injections,  removal of excessive skin on arms, eyebrow lift,  rhynoplasty

	Timea
	32
	Married
	Yes
	No
	rhinoplasty, otoplasty, lip augmentation, cheek injections, chin implant, eye brow lift, liposuction abdomen, hips, knees, breast implant


	Gabriela 
	38
	Single 
	Yes
	No
	breast lift, liposuction abdomen, hips, rhynoplasty, cist removal, chemical peeling, lift eyebrows and cheeks, dental veneers, dental implants



	Eliana
	22
	In a relationship
	No
	No
	neck remodeling , rhynoplasty , breast implants, eyebrow lift, liposuction abdomen,  cheek injections



	Elena
	54
	Married
	Yes
	No
	liposuction abdomen, eyebrow lift, face and neck lifting, rhinoplasty, chemical peeling, fat injections in cheeks and lips, otoplasty



	Mioara
	32 (est)
	Married
	Yes
	Yes: Severe infection in multiple teeth with a risk for septicemia
	blefaroplasty, eyebrow lift, lip augmentation, facial rejuvenation, 27 tooth extractions, 20 implants, bone addition, ceramic crowns


	Anca
	38- 39 (est)
	In a relationship
	No
	No
	liposuction abdomen, tummy-tuck , neck liposuction, lip augmentation, face lifting, blefaroplasty, cheek injections, tooth implant

	Felicia
	39
	Married
	Yes
	No
	liposuction and tummy-tuck, rhynoplasty, breast lift, face lift, blefaroplasty, cheek injections, tooth extractions, implants, ceramic veneers 

	Catalin
	28
	Single
	No
	Yes: severe body scarring after losing 125 kilograms
	excessive skin removal from tummy and arms, lasik eye surgery, dentistry


The results presented in the table above were further analysed in order to get the general overview for each of the variables. Thus, out of ten participants, nine (90%) are female and only one is male (10%). The average age of the Romanian participants in “Extreme Makeover” is 33.10 years old, while the youngest is 22 years old and the oldest is 54 years old. The mean number of procedures one Romanian participant has undertaken is of 8.4 total procedures. When it comes to showing the makeovers of patients with medical issues, the Romanian “Extreme Makeover” presents four out of ten participants who undergo the makeover for functional reasons.
[image: image1.emf][image: image2.emf]When looking at the relationship status of the Romanian participants we see that half of the participants from the Romanian sample have children, the same number is married and just two out of ten are single (neither married, nor involved in a relationship) as it is shown in tables 7 & 8 and figures 1 & 2.
Table 7: Children proportion    
	children

	  No
	Yes

	50,0%
	50,0%






Fig.1 Children Proportion
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Episode _Air Date _Candidate's Name Residence Age  Gender Race/Ethnicity Medical Problem?

2 072002 David Fighiand, CA 36 Male White o

2 onono0e Amy Grai Valley, MO 2 Female  Whie No

& 10142004 Heather New York, NY 3 Female  Whie No

4 10142004 Kristi Hughes Fresno, CA 2 Female  White No

5 10282004  Marque Strange  North Holywood, CA 4 Male White No

5 10282004 Eisa Beveriy Hils, CA 38 Female  White No

6 11412004 Ethan Civis Clovis, CA m Male White No

6 1142004 Gen Clovis Clovis, CA A0@s) Femae  Whte No

7 11182004 Jason'Bubba'Elis  Hilsboro, NC 27 Male White No

8 12202004 Mary Maner  Soutnfild, Michigan 3 Female  White No

8 1222004  Valerie Cowan Bland, MO A0@s) Femae  Whte No

9 12002004 Kimbery Fur Austin, TX 4 Female  White No

9 1232004 Bill Furr Bastrop, TX 2 Male White No

0 15005 Tess Frankin Florida a2 Female Asian No

10 12005 Mike Buridge Los Angeles, CA Besy  Male White No

1 4132008 Steven Clearwater, FL 2 Male White No

11 11302008 Amiee Las Vegas, NV 3t Female  White No

2 1202008 Karl Fort Lauderdzle, FL # Female  White No

2 1202005 Tricia Fort Lauderdale, FL 4 Female  White No

13 20102005 Ray Krone Phoneix, AZ 47 Male White No

18 Yvonne Carter anahuac, Texas 4 Female  White No

1 Stephanie DeLaCerda  Houston, TX 2t Female  White No

18 Rachel Meyers Arvada, CO 3 Female  White Yes-alopecia
16 32005 Friz Baringer Le Susuer, MN 35 Male White No

16 32005 Chiistina Peletier Bradenton, FL % Female  White No

18 4712005 Angela'Angie’ Harlan  Cinncinatt, OH 40(sy) Femae  White No

18 4702005 Jeffery “Jeff Oiphant  Miami, FL 2 Male Black Yes-clft palate
10 44008 Katie Cox ot given 18 Female  Whte Yes-jaw deformiy
19 4142005  Nathan "Nate” Chak Kentucky 3Besy  Male White No

20 4212005 EmiyAdams Los Angeles, CA 30(es) Femae  Whte No

20 4212005 Amanda Carol Phoneix, AZ 25(est) Femae  Whte No

21 7142005 Caityn Clarke Phiadelphia, PA 2 Female  White No

21 711472005 ingrid Vachier Denver, CO 35 Female _rispanic No





Table 8. Relationship Status                                                         
	relationshipStatus

	Single
	in a relationship
	married

	20,0%
	30,0%
	50,0%


                        Fig.2 Relationship status

These graphs and tables show that the Romanian producers prefer to display the makeovers of people who are already in a long term relationship or have families with children. Five out of the ten participants in the show are already married. Three female participants are engaged in long term relationships and two of them receive marriage proposals from their partners at the reveal. This choice challenges the traditional idea that a fulfilled and successful person needs to be part of a (married) couple, preferably with children by showing that even these people can be unhappy and in need of a makeover. In these situations, the makeover is constructed as a reward for these people who have fulfilled their socially prescribed roles (of becoming mothers and/or wives). In the other cases (single, without children) the makeover is constructed as the means to reach this successful point of having a family and children. It is apparent from these results that the audience wants to see these types of people, who have succeeded as wives and mothers or who wish to become wives and mothers/ husbands and fathers.
3.1.2. Comparing the American and Romanian participants 

A. Age

 If we look at the mean age (M) of the US participants (M = 34.06, SD = 8.624) and the one of the Romanian participants (M = 33.10, SD = 9.837), we do not find significant differences between the two groups (t = 0.299, df = 41, p = 0.767). This p-value implies that there is 76,7 % chance that the means are the same. However, the age span in Romania is higher than the one in the USA, which means the participants’ ages are more diverse in the Romanian sample. However, Boyd (2007, p.25) shows that the youngest US participant was 18 while the oldest was 47. In the Romanian version, the youngest one was 22 and the oldest was 54. The fact that there are no subjects under the age of 20 in the Romanian sample might suggest that cosmetic surgery is not yet a very socially accepted practice, especially in very young people, while the American society is quite used to these type of procedures. The low degree of social acceptability that cosmetic surgery has in European countries has been underlined by Franco (2007, p.475). However, age is a variable that does not indicate consistent differentiation. This result leads to the assumption that in both countries middle aged women are the preferred target for the show; possibly because women in the second half of their lives do not display youthful physical features thus they might be the market that the industry is trying to attract. Moreover, middle aged women are also more likely to have the financial independence and means to acquire such services, unlike very young women who might still live under parental support (especially in Romania).
B. Medical Problems

 Both versions of “Extreme Makeover” include participants who undergo procedures (especially cosmetic surgery and dental work) due to medical problems, malformations or other functional issues such as excessive skin removal after massive weight loss. A closer look at the participants of the US and Romanian shows with a medical problem (code = 1) and without a medical problem (code = 0) does give significant results. It is expected that the Romanian show will have a larger proportion of participants who undergo plastic surgery due to medical problems because the Romanian cosmetic surgery market is less developed than the US market. Among the 10 Romanian participants there are 40% with a medical problem, for the US it is 9.09% (see table 9). In order to investigate if the proportion of American and Romanian participants with and without a medical problem differ significantly, a chi-square statistic-test is calculated. However, one of the assumptions of the chi-square test is that the minimal expected count for all cells should be 5 or higher.

In this sample, the expected count for Romanians with a medical problem is 3.8 thus, lower than 5. Therefore a one-sided exact Fisher statistic is calculated because it is more appropriate for small samples in a 2x2 design. This result is significant at a 5% level (p = 0.04). In conclusion, more participants with a medical problem take part in the Romanian episodes.
Table 9: cross table for frequencies for US and Romanian participants with and without a medical problems
	
	
	country
	Total

	
	
	USA
	Romania
	

	Medical problem
	No

%
	30

(90.91%)
	6

(60%)
	36

	
	Yes

%
	3 

(9.09%)
	4 

(40%)
	7

	Total
	33
	10
	43


This result leads to the assumption that the Romanian version of the show is not only oriented towards the physical improvements that cosmetic surgery and dental work can bring, but also towards its capacity to treat certain medical conditions such as severe teeth infections (as in the case of Mioara), to fix congenital malformations (as in the case of Daniela) or to restore bodies to a normal physiognomy after removing excessive skin (as in the cases of Nicoleta and Catalin). In this manner the Romanian “Extreme Makeover” keeps a balance between promoting cosmetic surgery as a solution for perceived body flaws and promoting as a solution for real physical problems. This choice makes the show look more like a helper of people and it may also increase the entertainment value of the show, since these functional procedures are much more complicated than the regular cosmetic ones (Mioara and Catalin’s cases are deemed by the show’s announcer as “the most difficult cases so far” for the teams of doctors involved). 

C. Number of cosmetic procedures

Another variable that is worth considering when analysing differences and similarities between the US and the Romanian “Extreme Makeover” is the number and types of cosmetic procedures the participants undergo. These include cosmetic surgery, dermatological procedures, dental work, vision procedures and hair procedures (Boyd, 2007, p.26). Looking at the distribution of these procedures will show if both versions of the programme relate to the same beauty standard or if the idea of beauty differs between the two. Similarities and differences between the promoted beauty ideals might be influenced by the culture that produces them. Significant similarities and differences in the number of procedures will indicate towards the state of the medical system in each producing country, but also how developed the market for cosmetic treatments actually is. In the same piece of research, Boyd (2007, p.26) has noted that among the American sample of 33 participants there were a total of 379 procedures. The Romanian sample has a total number of 84 procedures. On average, one American participant undergoes 11.48 surgeries, while in the Romanian show this number is 8.4 on average. Thus each Romanian participant undergoes, on average, three procedures less than one of his/her American counterparts. 

Certain types of procedures are much less frequent in the Romanian version as compared to the American one. Most types of dental work presented by Boyd in her research are missing in the Romanian show. A reason for this might be that the dentistry is not as advanced in Romania as it is in the US, thus a lot of procedures would be impossible. Another reason might be that dental services in Romania are some of the most expensive medical services; therefore many do not have access to them. This could have been the producers’ motivation to focus on more standard procedures such as extractions and implants, which are not only aesthetic procedures, but also functional ones. In this way the show does promote the services of dentists, but without making these services seem luxurious and only affordable by the ones who have a lot to spend.
Dermatological procedures are also almost completely absent, as only three types of these procedures are presented in the Romanian show, compared to eight types of such treatments being performed in the US version. The relatively small attention granted to these procedures might be connected to the fact that dermatological cosmetics are both a new and an expensive field in Romania. Regular Romanians cannot access such treatments, provided they even know of their existence. Moreover, dermatological treatments offer temporary results that are not as visible and spectacular as the results of cosmetic surgery.

Hair procedures such as hair implants and hair restoration are completely absent, due to the fact that these are treatments aimed to fix physical problems of middle aged men, a category of participants that is completely absent from the Romanian sample. Lasik eye surgery, another frequent intervention in the American show has been performed one time in the Romanian version.

In both the American show and the Romanian one the highest focus is on cosmetic surgery. However, in Romania the number of cosmetic surgeries is proportionally much bigger than the one in the US. Out of a total of 84 procedures, 74 are cosmetic surgeries, whereas in the US, out of the 379 procedures, 191 are plastic surgeries. Still, there are big differences in the types of surgery preferred in each of the two cases. For example, out of 22 women present on the American show, 15 (over 60%) chose to have breast implants, while only three (30%) of the nine Romanian participants decided to have the same procedure. The fact that the US candidates are more prone to opt for this procedure shows that big breasts are part of the American beauty ideal. Blum (2005) and Engeln-Maddox(2006) both agree that this beauty ideal is reinforced by the celebrities of the American popular culture who expose well contoured and curvaceous bodies in movies, television series, music videos or magazine covers. Celebrities such as Pamela Anderson and Britney Spears are known for undergoing this particular procedure. The smaller proportion of breast implants in the Romanian “Extreme Makeover” suggests that big breasts are not such an important marker of beauty as they are in the American context. This might be because the natural beauty is still important for Romanians, or it might be because breast implant is a rather expensive procedure.

One very popular plastic surgery procedure that has made both the American and the Romanian versions of the show is liposuction. 25 of the 33 American participants had liposuctions and six of the ten Romanians underwent the same procedure. The popularity of this specific surgical intervention can be explained by the fact that in both countries, slender bodies are deemed as attractive and liposuction is a fast and effective treatment for extra centimetres around one’s waist. Moreover, as one of the plastic surgeons on the Romanian show explains, “liposuction is done by over 3 million men and women around the world every year and it is the most simple plastic surgery intervention” (episode 2: Timea and Gabriela) .

Other popular interventions in both countries are the eye-brow lift, the tummy tuck and the filling injections to the cheeks or lips. The presence of these simple procedures in both versions of the show indicates a preference for the youthful appearance and well defined features that these surgeries create. This might mean that both cultures relate beauty with youth and youthful features, but it might as well be a guideline of the format. Doing a bigger range of cosmetic procedures increases the degree of spectacle involved in the show, by maximizing the effects of the change, by making it more “extreme”, while at the same time these small procedures do not take so much effort from the surgical teams nor too much time to recover.
3.1.3. Sights of the local
Both Moran (2008) and Andrejevic (2004) suggest that audiences like to see on television people from their proximity, speaking the same language and originating from familiar places. This preference lies at the basis of the makeover format, which localises global products. In the case of “Extreme Makeover” Romania, localisation is most obvious in the selection of the places that are shown during the show. All participants are shown in their own environment, at home, but also outside, in the cities they come from. The public places chosen by the producers as settings for the participants’ presentation are settings easily recognizable by almost any ordinary Romanian, whether he/she comes from the same place or from a completely different region. Places like the beach and sea-shore are a trademark for participants that come from Constanta (Romania’s biggest port city); the Danube shore is a place for participants’ promenade when they come from a city located along the Danube; parks such as Cismigiu Park and Drumul Taberei Park are the settings for most Bucharest participants and medieval squares are chosen as presentation sets for inhabitants of Transylvania. Choosing these settings is aimed at bringing together in front of the television both national and local audiences. By looking at places that are seen as trademarks of Romania itself, audiences find it easier to identify with the people on screen.
Another important element of localisation is the presence of religious symbols in almost every episode and almost every participant’s home. In every edition of the show, the camera stops on an icon of Jesus, God, Mary and Jesus etc, thus including these symbols in the footage is a production choice as well. All these icons are painted in the old Byzantine style to represent the Christian Orthodox religion, a confession shared by 80% of Romanians. Paintings or crucifixes are hanging on walls in homes, in hotel rooms and even in doctor’s practices. The consistent presence of these symbols suggests that God is the higher authority, thus even medical experts should show their respect and gratitude towards him. Moreover, displaying orthodox symbols in their practices, gives doctors an aura of trustworthiness since they show themselves as good Christians. For instance, Dr. Marincea, the female surgeon of the show, keeps icons in the rooms where the participants prepare for the surgery and where they spend the first few hours after it. Dr. Valcu, her male counterpart, apart from the icon in his consult room, keeps a crucifix hanging on the wall of the operating room. 


The Christian Orthodox Church is also present in the episode showing the transformation of Daniela, a young bride to be, as the reveal is set at her wedding. All the wedding guests and the legal officer expect her in front of the church where the wedding will take place. The legal ceremony is officiated in front of the church (although it normally takes place at the city hall), while the priest is watching from the stairs. Afterwards the couple and guests walk into the Orthodox Church and all the essential moments of the wedding ceremony are being aired. We see the couple entering the church, receiving the crowns and circling the altar three times while they stop and kiss the images of God. The fact that these images are present in the show indicates that the wedding ceremony is a sacred event and being married in front of God is still a current practice.

The references to religion are not just visual, but also verbal. Participants, doctors and the presenter, all end up mentioning God, or something related to the bible. When finding out that she has been chosen, Daniela says “all my prayers have been answered”, while in the same episode, Nicoleta states that she managed to lose weight because “God took pity on me”. Dr. Marincea, facing a heavy and long operation on Catalin, a formerly obese participant, looks at the camera saying “God help us. There’s nothing more to say”, while Victor, the host, compares Gabriela’s hard life and sacrificing for her son with “the heavy cross” she has to carry. In a voice-over fragment over Catalin, the announcer states “family and friends have helped him fight against small gestures that had become a Golgotha that he had to climb every day”. Such references and expressions would not be used for an audience that does not understand them. Thus choosing these words indicates how the show tries to connect to the every-day lives of Romanians.
3.1.4. Missing scenes

Although the Romanian version of “Extreme Makeover” closely follows the pattern proposed by the American version, there are some notable differences in the construction of the episodes. Namely, certain types of scenes and stories featured in the American version have not been included into the Romanian one. The missing pieces are: “mini-makeovers”, “makeovers in a minute”, dieting and fitness programmes, “training sessions” for men and women and job or internship offers at the end of the show. The fact that these elements have not made it into the structure of the Romanian show must be taken into account. Because “Extreme Makeover” is a produced television show, one that is aimed at promoting certain types of goods and services, the choice of excluding certain features cannot be accidental. Looking at what was left out might show how the programme is adapted to its local context and expected audience, but also to the local consumer possibilities.
Boyd (2008) found that the US show features “mini-makeovers” which deal with participants that only receive style advice and grooming procedures (hair-cuts, professional make-up sessions) and “makeovers in a minute”, which present participants of complete makeovers receiving quick tips from an expert on skin-care or make-up. Boyd (2007, p. 65) suggests that these segments have the purpose to educate the viewers on simple things that they can do in order to improve their appearance since cosmetic surgery might be too scary or too expensive for most members of the audience. Nonetheless they can still apply easy beauty tips that can make them look better, by taking the given advice on how to select proper beauty products, for example. The presence of these scenes in the structure of the show indicates a clear commercial stance and clearly proposes consumption as a solution to problems of self-esteem and self-image. The Romanian version does not incorporate these short sections in its structure.

Likewise, while Boyd (2007) and Franco (2007) show that the US version of “Extreme Makeover” includes, apart from the sections presented above, dieting and fitness programmes for the participants; the Romanian version lacks these as well. In the complete analysed sample there is not even one mention of a diet programme and there is only one participant, Anca, who goes to the gym, free willingly. One reason why these parts are missing might be that Romania is a much poorer country than the US, where people have much less means to invest in making proper lifestyle choices. Cosmetic treatments, dietary food and gym subscriptions are still new and expensive commodities. They do not only cost money, but they also cost time away from home and family. Moreover, acquiring one of these commodities is not done just once, but it is a practice that needs to be constantly repeated in order to be effective. As a newly capitalist society, Romania is not yet as ready to embrace consumption as a solution to problems like self-image, since people are still struggling to ensure their basic means of life. 
According to a report of the Romanian Ministry of Health, access to medical services is unequally distributed among the population and a significant number of people cannot even access basic health services due to poverty, level of education and other socio cultural factors (Ministerul Sanatatii, 2008). Moreover, the idea of a healthy lifestyle based on diet and exercise is still a new concept. The promotion of healthy lifestyles is only now emerging, but it will take some time until it will reach the popularity level it has in the US and the Western world in general, if it ever will. In the past three years, Romanian television stations have started to broadcast short health-related messages during the commercial breaks. These messages start with “For your own health...” and go on with advice as it follows: “avoid the excessive consumption of salt, sugar and fats” or “drink at least two litres of water per day” or “eat fruits and vegetables every day” or “exercise for at least 30 minutes per day”. Television stations are legally obliged to broadcast these messages by the National Council of Audiovisual in order to promote a healthy lifestyle (Bunea, 2007). 

Apart from “mini-makeovers” and “makeovers in a minute”, the US show also features training sessions for men and women. During these training sessions, “candidates meet celebrities, are trained on their own interests, display a talent or they are reconnected with a family member they have been separated from during their makeover” (Boyd, 2008, p.65). These training sessions mean to show men and women how improve their careers, but also how to better perform their gender roles in personal life. Thus, some participants receive career opportunities at their reveal. For example, one receives a scholarship to an acting school, another is admitted to an animation school; while yet another gets an internship at “Extreme Makeover” (Boyd, 2008, pp.65-67). Including such training sessions in the US version reflects the importance of personal development and professional advancement and status are very important values within the American society. These values are just as important as family and social life, if not more important and they are associated with what Palmer (2004) calls “the personal development movement”. This represents a philosophy of life that originates in the US and it places the individual at the core of society. In this context the individual is independent, thus responsible for everything that happens to him/her and must strive to achieve as much as he/she possibly can on both professional and personal levels (Palmer, 2004, p.185). The aim of these sessions and these opportunities is to show how life can be widely improved after a makeover. 

The training sections are absent from the Romanian “Extreme Makeover”. Candidates hardly ever mention careers or career advancement, and there are no training sessions given and no career opportunities offered. In the analysed sample, one participant, Felicia is given the chance to display a talent. She presents herself from the beginning as a person who likes to “give new life to things that others throw away”, thus making decorative objects out of various materials and leftovers. During her recovery, Victor brings her some materials for her to make “something new out of”. Still, she does not receive any training on how to improve her techniques or how to turn her hobby into something profitable. The absence of training sessions and career opportunities suggests that within Romanian society personal development, career advancement and the social status it brings is not as important as family life and personal connections. Thus, the makeover will improve lives at all personal levels, but not so much at professional ones. 
In sum, when looking at the production choices for the Romanian and the American “Extreme Makeover”, we see that there are both similar and different points. While the story line proposed by the format tends to remain the same between the two versions, we can easily identify traces of localisation and adaptation. The presence of familiar sceneries, the images, representations and talk about God and religion are all aimed at representing the local, at connecting the show to its expected local audience. Another sign of adaptation is the lack of focus on the participants’ professional life and advancement possibilities. Furthermore, the idea that buying into certain products and services can improve one’s life is included in the construction of the Romanian “Extreme Makeover”, since the show promotes services such as cosmetic surgery and dental work. However, the way that the services are being promoted is adapted to the development of the Romanian market and medical system, thus certain procedures are missing from the Romanian show.
3.2. Experts and their role

Franco (2007, p.473) notes that the American “Extreme Makeover” gives the experts long air-time and that a strict hierarchy is established between the experts and the participants. The interaction between experts and participants finds enough space in the final version of the show so that the audience can see each expert doing his/her job. The members of the transformation team (surgeons, stylists, etc) have the right to judge the participants and lecture them for their behaviour. The makeover team bears the name of “The Extreme Team” and it is introduced to the participants in the beginning of the show. Both the name and the group introduction indicate the core role the experts have in the programme. Boyd (2007) completes this picture by observing that participants (especially females) are being “teased” by the experts for the style they choose and that they are encouraged to engage in grooming and styling activities. Heyes (2008, pp.21-22) completes this picture by showing how experts become agents of homogenisation and normalisation by transforming the participants according to a strict set of rules regarding beauty. She states that experts “erase” candidates’ history and social status by “helping” them to comply with the rules and norms of the dominating classes. In other words, the experts are the representatives of the high classes, the ones who have the right to decide what is right and wrong when it comes to aestheticism, a position that gives them the right to “bully” the makeover participants.

The Romanian version offers a somewhat different picture when it comes to how the experts are represented. First of all, the makeover team is not introduced to the participants as “The Extreme Team”. Each participant meets a few members of the team on the way of his/her transformation. Second, the hierarchy between the experts and participants is not so strict, especially when it comes to plastic surgeons or dentists. The examination of the different expert categories, in the discussion below, suggests that distinctions based on class and professional status are not so clear in the Romanian “Extreme Makeover”.

3.2.1. The Doctors

The team of doctors on the Romanian “Extreme Makeover” is comprised of two plastic surgeons, two anaesthetists and two dentists who regularly work with the patients on the show. In special cases, other specialists can be called to assist the surgeries. The plastic surgeons are the ones who receive the most air time (between one and three minutes), but still very little compared to the time given to participants to expose the story, both before and after the surgery.

Of the two plastic surgeons, one is a man: Dr. Valcu, and one is a woman: Dr. Marincea. Having a woman surgeon on the show differs from the American version where, as shown by Franco (2007) and Heyes (2008) all surgeons are men and the representatives of the male and hetero-normative gaze. A reason for this configuration might be the fact that Dr. Marincea is, according to her on-screen presentation, the first Romanian plastic surgeon who performed liposuctions and breast implants. Her experience gives her all the necessary credibility and makes it easier for the patients to trust her. 

The doctors on the show meet their patients, but, in most cases, they do not immediately assume an authoritarian attitude towards them. First they ask how they can be of use to their patients and start displaying their knowledge and ideas only after the participants have granted them with the role of experts as illustrated in the example below:

V: Anca was Miss Rotterdam and now she has a boyfriend 10 years younger than her and she’d like to cut off the age difference.

Dr. V: Well, we’ll cut then. But now, tell me, how can we cut, how much should we cut?

Anca: Well, you know better about that. That is your decision. [Shows pictures of her as a young girl]

After having been granted the position of experts, the doctors start to examine their patients in great detail and they explain the procedures that they will conduct on the patients. The language they use to explain the procedures before and during the surgeries is of a very technical nature. They make use of medical terms which they patiently explain so that any viewer can understand what it is that they are talking about. Moving from the expert language to the usual one frames them as good and trustworthy doctors who surely know what they are doing. When operating on Daniela, a young woman with a congenital nose malformation, the doctors explain what they are doing:

Dr. M: “We are trying to identify the anatomical elements of her nose. We have managed to find the septum and we have put it back in its place, but we need to find the optimal solution here. We haven’t done so much yet. (...) Daniela had two septum. One of them had to be sacrificed and the good one was put back in its place. The one we sacrificed we used to build a new cartilage structure to her nose.”

Still, there are cases when the plastic surgeons do not wait to be told what to do and they assume they are entitled to tell the patients what surgeries they need, according to them, as Heyes (2008) shows about the US version. Nonetheless they do so in a friendly tone, without seeming to force their way into the participants’ decisions. For example, when meeting Timea, Dr. Valcu explains right away what he would like to do. The friendliness and familiarity in his words reside in his repeated use of the expression “a bit” suggesting that no flaw is either too big or beyond fixing. Making use of “a bit” so often seems to aim at protecting the patient from the fear of surgery, and to reassure her of the results:

Dr. V: Come on and tell me what you don’t like. But, let me tell you what I would like to do. First of all, I would lift your eyebrows; they look a bit fallen and sad. The nose needs to be smaller. I should make the lips a bit more sensual, fix this ditch a little bit [points with the finger to her face], make your cheeks a bit bigger, and put a small implant in your chin. And that’s it.


Although the doctors are not afraid to tell patients what operations they need according to their specialized eye, they do not push or even support patients in undergoing more surgery than they find necessary. When Anca tells that she wants “something done” with her nose, Dr. Valcu tells her that is not necessary since “the nose looks even smaller than before”. It is the same in the case of Mioara who thinks she looks much older than she really is: “I’ve barely turned 32 and I look at least 37”. The doctor first disapproves by making a joke: “Yes yes, indeed, you look 36 and 7 months”, but then assumes a serious tone telling her:

Dr V: You really don’t have any problems. You have a beautiful complexion, beautiful eyes; your nose is pretty as well. You are a pretty young lady. There’s no point in having negative thoughts, it is bad for you.

By making this statement the doctor makes it clear that not all women and not even all participants need cosmetic surgery and that the psychological factor is also important in the way a person feels about him/ her-self. The other doctor has a similar view when she meets Elena, a woman in her 50’s who is “bothered” by her whole physiognomy: “Physical appearance does matter but it also matters a lot that you are optimistic”, says the doctor, thus showing that personal satisfaction is a result of a positive state of mind and not only of a good looking physique. This situation might be the same in the US version, but available research does not refer to it.
The doctors do not regularly lecture their patients for their habits or make them guilty for looking the way that they do. Catalin (a patient who lost over 100 kilograms) is the only participant who is both praised and lectured by his doctor. 

Dr. M: It is a great accomplishment that you have managed to lose so much weight and you are starting to lead a normal life (...) Tell me, do you exercise? [while examining him]
C: No.

Dr. M: You really need to work out. Otherwise you’ll be a slender, handsome man with a hunchback.


Still, the lecture takes the form of an advice, as the doctor implies that unless the participant exercises, his efforts of losing weight will be partially shadowed by him developing a hunchback. One other patient is lectured by her doctor after neglecting the doctor’s orders post surgery. This is Daniela, who sleeps on her nose, thus making it necessary for the doctors to perform another surgery. After the second operation, Dr. Marincea asks her “to pay more attention not to ruin her nose again”, thus making it clear that the responsibility for the success of the operation lies in Daniela’s hands after the doctors have done their job. Choosing the word “ruin” shows how serious were the consequences of Daniela neglecting the indications she received.  


The hierarchy doctor- patient is thus not as obvious as described by the researchers in the American case. Moreover, the doctors treat their patients with respect and try to create an atmosphere that is both familiar and comforting. The doctors use the second person plural formulation (the Romanian correspondent of the Dutch formal u) for participants who are older or who have a heavier life story. These are the cases of Timea, Gabriela, Anca, Felicia, Elena, Mioara, all women older than 30. This way of addressing participants implies that the doctors do not assume a superior position in relation to their patients and that they grant them the respect associated either with their age or their position as mothers. The participants who are younger than 30 years are addressed more informally. Familiarity between doctors and patients is created most of the times by humour. For example, when Daniela arrives at the office for her medical expertise Victor, the host, introduces her and mentions that “she is very nervous”. Upon hearing this, the doctor starts to laugh, looks at Daniela and asks: “Why? I am so scary?”.

In Anca’s case, Dr. Valcu walks into the room where patients are being prepared for their surgery. He sits on the bed next to her. She asks “Does it hurt?” while gripping the doctors hand, while the camera focuses on their hands together. This image is meant to reveal the connection between the doctor and the patient and to reassure Anca that she can trust her surgeon, as he is a human being who cares. Here, familiarity is constructed by means of personal, intimate contact.


The personal level of the doctor –patient relation is also explored at the removal of the bandages. In most cases, after seeing the results of their operations, the participants are flooded with gratitude which they express by hugging or kissing their doctor. The medics never draw back or show having any awkward feeling. When Timea’s bandages are removed she looks at Dr. Valcu saying “I just feel like hugging you”. With a smile on his face the doctor replies: “Hug me then”, thus giving each other a hug. After seeing herself in the mirror for the first time, Eliana hugs and kisses her doctor as well. Mioara (a patient who had almost no teeth when entering the show) has a similar reaction on seeing her new teeth for the first time. She breaks into tears and leans over the chair to hug the dentist.

3.2.2. The Host
Another element that differs between the Romanian and American “Extreme Makeover” is the role of the show’s host. In the American version, the host is a stylist or “style coach”, an expert, whose role is to teach the participants how to become more stylish and more attractive, thus being himself a member of the makeover team. In this context, trust and respect are established through authority gained through professional status. 
The Romanian host, Victor, does not play an expert’s role. He acts like an adviser, a moral supporter, a friend for the participants. He is in no way an authoritarian figure. Victor steps in these shoes as soon as he delivers the news of participants being accepted on the show. Each announcement, without exception, ends with a long hug between the host and the chosen person and even the family or spouses of the selected people. As soon as the participants are ready to start their makeovers, he takes each of them to the doctor’s office for their medical examination, and he visits them and encourages them during their recovery period. He pays each person regular visits to their hotels rooms and brings them news or gifts from their loved ones. He enquires on the health and psychological state of each participant and tries to cheer them up when they are down. He also makes sure that the participants get in touch with the ones they care about most: Catalin and Eliana are allowed to call their parents before their surgeries; Eliana and Nicoleta get to call their boyfriends in the day of their anniversary. He appears to be the one to facilitate the connections between the participants and their loved ones. When Mioara and her husband celebrate their anniversary, Victor meets him (the husband) in front of the hotel and delivers a gift for Mioara on the special day. He makes his role clear when visiting Eliana during her recovery:

V [As he walks to visit Eliana]: Eliana is our bravest contestant. [Enters the room] How do you feel?

E: I think this whole effort is well worth it. To be locked up and not be allowed to talk to your loved ones. Because it’s something that you really want it is worth it.

V: If you talk to any of the other girls, explain this to them too. That would help me a lot. I am very happy you are doing fine and I hope you will help me lift the spirits around here. [He kisses her on the cheeks before leaving]

The relations between the host, Victor, and the participants are equalitarian and of a very personal nature. He acts according to each participant’s needs and personality. Therefore, in the case of Mioara, a participant who has a great fear of dentists, he accompanies her to her treatment and holds her hand until she receives her anaesthetic and is ready for her procedures. He inquires about her state of mind and encourages her in front of her complicated procedures:

V: Are you nervous?

M: Very!

V: I guarantee it’s going to be alright. You have already met the doctor. He is gentle and he has a soft touch.

 A similar situation happens with Catalin, a participant that is known to have many friends to support him. In the day of the surgery, Victor takes Catalin to the doctor’s practice. As we see them walking in, the voice- off states “Because he needs all our moral support, we have decided to accompany Catalin to the clinic. We cannot make-up for the absence of his old friends, but we will be his new friends for at least two months”. In Felicia’s case, a woman who presents herself as creative, Victors brings her some materials to work with in order to fill her time and he carefully listens on her requests for other materials. 

Victor’s role is not only that of a friend to the participants. His aim is to create a comfort zone for the makeover candidates, to help them feel confident in the skills of the makeover team, as he knows the experts just as he knows the participants. For this reason he is called to mediate a conflict between Gabriela and one of the hair stylists. In the final phase of her makeover, Gabriela needs to undergo hairstyling procedures which she refuses as she fears that her hair will be cut too short. Victor is called to intervene and solve the situation and although Gabriela was initially very angry, in the presence of Victor, she agrees to listen to what the stylist has to say and accepts the haircut.

Thus trust is established through support and personal connection rather than authority gained via occupied position or professional training. This shift in the structure of the show indicates that human relationships are deemed as very important in the Romanian version of the show, where, in order to gain someone’s trust and respect, one needs to be a good person before being a good professional. 

3.2.3. The stylists

The stylists are those members of the makeover team who deal with teaching the candidates how to get dressed, who cut their hair or make them up for the big reveal. Franco (2007, p.473) points out that experts receive long air-time in the American version of the show and she points out to the lecturing attitude they take towards the participants. Boyd (2007), in her research over the third season of “Extreme Makeover” presents clear examples of interaction between style experts and makeover candidates. Her examples illustrate the clear hierarchy between stylists and participants, showing how the styling team takes control over the participants’ stylistic behaviour.

Boyd (2007, p.65) points out to the fact that the stylists “tease and taunt” participants for their style choices, which are proven to be, most of the time, bad choices. They are given sufficient air time to express their discontent with the way participants look, dress or maintain themselves. The following example from the US programme shows how the stylists construct their high rank, by using terms as “appropriately” or “gorgeous” to indicate their knowledge of what is best, but also how they use teasing to illustrate the inappropriateness of the participant:

Kim [stylist]: Simplest way to really age someone appropriately and make them look gorgeous is to get rid of their baby hair, which means the color that they were born with. And you still have it, like your baby teeth, you still have your baby hair, and we're going to get you into adult hair color. 

Sam[host]: Bye bye baby! 

Guy [stylist]: Stephanie's hair is just long and formless. This would look great on a girl who is 17 years old and who is just completely carefree. 




(source: Boyd, 2007, pp.59-60)

While in the American “Extreme Makeover” hairstylists and makeup artists get to state their opinion about the candidates and even bully them in order to restate their position within the hierarchy, the hair and makeup artists of the Romanian edition receive much less time and attention on the show. In certain episodes, the hairstyling and make-up sections are missing completely, for instance, in the case of Daniela a participant who is revealed at her wedding this part has been cut off to allow more air-time for the reveal. There is no interaction on screen between Daniela and the styling team as all we get of that section is a series of short shots of her hair being died or her lips being painted alternated with shots of her family preparing for the wedding. All the other episodes pay very little attention to this stage of the transformation which is generally structured as follows: the participant meets the hair-stylist; she/he sits down in front of the mirror while the stylist explains what he is going to do. During the explanations we see short shots of the procedures themselves. For example:

Hairstylist: Hi, I am Doru.

M: Nice to meet you. [they shake hands]
Hairstylist: I will be your hairstylist today! I will change your hair cut and hair colour.

 Immediately after, the makeup artist walks in and introduces himself/herself: “Hi I am Corina and I will do your makeup today”. After this sentence is being pronounced, we either see a few shots of what the makeup artist does or the story moves straight to the reveal. There is no case where the members of the grooming team would make comments or tease the participant for his/her lack of style, as we can see in the American example. 

The most important member of the style team seems to be the dress stylist, in both the American and the Romanian shows. In the US version this part belongs to Sam Saboura, who is also the host of the programme. His responsibility is to teach participants how to dress, but also to instruct them on how to generally maintain a good appearance. He takes the position of the lecturer on more issues than just clothing, as Boyd (2007) shows. In the Romanian show, the main dress stylist is Eniko Szanto (Eni), who works with the women on the programme. The male participants are coached in how to dress by another stylist, also a woman. These stylists receive the longest air time in the Romanian show as compared to the rest of the styling team. However, the time received by the dress coaches is less than three minutes in most cases.

With respect to Eni, the Romanian stylist, it can be stated that she is the only member of the Romanian makeover team who sometimes gives participants small critiques based on what she considers to be stylistic mistakes. The structure of the meeting between Eni and the participants has changed from the second to the third season. Initially, she would come to the participants’ hotel rooms and check their closet, deciding what is to be kept and what is to be thrown away. When she looked in the closets of the participants, she started to pick up outfit by outfit, holding it up in front of the camera and telling if it stays or goes. The time the “guilty” clothes are showed in front of the camera is long enough for the viewer to figure out “what not to wear”. As she met the participants, she tried to make them feel as comfortable as possible, by making use of humour, as in Eliana’s case:

Eni [to Eliana]: I have come to stick my nose in your closet. What is this t-shirt? Stylists’ advice: throw it away. These don’t look like your clothes. I look at them, I look at you and I don’t see the connection.

E: I am still lost. I haven’t found my style.

Eni: Very lost. You need my advice.

By using the expression “stick my nose” she creates familiarity with the participant by making a small joke out of her own role on the show, which is to invade participants’ wardrobes. The use of humour seems to make it easier for participants to take in what she has to say. However, she does not always use the same soft tone, and in Elena’s case, she is a bit rougher:

Eni: Interesting. I have the feeling I’m looking at the clothes of two different people . [to the camera]: In Elena’s closet I found complete chaos regarding style.

(...)

Eni [holding up a skirt]: This is not for you. It’s not. I have the feeling it is not yours. We need to say goodbye to it. (…) You are left with one skirt and one blazer. We really need to go to the store.

By stating that she found “complete chaos regarding style” she clearly indicates the inadequacy of the person under discussion. Finally, Eni cleans up Elena’s closet, who is “left with one skirt and one blazer” and comes up with the solution to the problem: going to the store. It is at this moment in the show where consumption is loudly and clearly proposed as a solution for inadequacy; it is something that “needs” to be done and something that will be done.

This section of the show is consistent with the American version. According to Heyes (2007, p.22), Sam (the US host and stylist) empties the closets of participants of clothes that he finds inadequate. Heyes goes on to explain that throwing out old clothes and choosing new, more fashionable and elegant outfits is a way of erasing class indicators by “educating” the participant. She criticises this rejection of working class or low middle class status by pointing out to the fact that “Beverly Hills shopping” and “silky evening dresses and couture suits” might not be appropriate for women who still need to do housework or play outside with their children (Heyes, 2007, p.22). The tendency to erase class markers by choice of clothing seems to be the same in the Romanian version, although the shopping areas presented in the show seem to be regular department stores rather than “couture” shops. Nonetheless, the clothes Eni chooses for the participants sometimes seem disconnected with the people in cause and it looks hard to believe that the candidates would keep on making the indicated choices after they go off camera. For instance, in the case of Gabriela, a poor working class single mother, the elegant and youthful outfits chosen by Eni look completely inappropriate for a woman we have seen earlier painting the chairs from her home as she could not afford to buy new ones or to hire someone else to do it for her. This might be the reason for the change in the structure of the show from the second to third season. In the last series of the show the stylist no longer visits the participants in their hotel rooms, but she meets them in the store where they are asked to put on an outfit they brought with them or the clothes they wear are being discussed, but there is no “throwing away” anymore and the critiques are a bit softer:

Eni: I have two observations: your fan-pants should have been longer, down to the ground. At this length (camera in focus on the lower side of her pants) they cut down your figure in a very unpleasant manner. And about the shoes (camera on the shoes), it’s not ok to wear such shoes when you go shopping. They are too tall and they might hurt your feet or cause them to swell. They are beautiful, but never when you go shopping and never with those pants.

Clothes are no longer thrown in the bin and participants end up keeping their old clothes, but also getting new ones. The hierarchy between Eni and the participants is quite stricter than in the case of the other experts. The participants do not have a say when it comes to selecting outfits. All the clothes are chosen by the stylist and the candidates simply need to comply with these choices because it “makes you stand out” (to Felicia).

Although “Beverly Hills shopping” is not the same as department store shopping, the effect styling has on the participants in the two countries seems to be the same, that is to erase working class status and to make all candidates look elegant , self conscious and preoccupied with the latest fashion. If a candidate is already above working class level, that can be observed in the stylist approach towards the person. This happened in the case of Timea, a 32 year old legal advisor, thus University graduate, who possesses higher status. Eni checks out her closet, but does not throw anything away: ”Congratulations. I will not change your style too much, but after we arrive at the shop, I will give you some tips”.

All participants, without exception receive new outfits and style advice. At the end they are praised for the new good look, thus confirming that the stylist is always right. The class elevation resides in the use of words such as “elegance”, as Eni tells Eliana: “ You are so elegant, you are a lady”, thus raising her from the status of girl or woman to the status of “lady”, due to the characteristic of “elegance” that Eliana acquired thanks to the knowledge and taste of Eni.


While the attention given to hair and makeup is insignificant on the show, the clothing receives much more importance. An explanation for that might be the fact that most working class women in Romania do not go to the hairdressers for more than a regular hair cut and might not have too much time to spend on putting on makeup, let alone to go to makeup salons. These grooming processes are both time and money consuming, and apart from that, their results are temporary. However, everybody needs to get dressed, thus giving more attention to the dressing section of the show might create a tighter connection with the viewing audience. When consumption becomes the solution to a certain problem, then promoting consumer behaviour must be adequate to the audience it addresses. Thus, in the context of a rather poor country, consumption must be sustainable; it must look more like a long term investment. Although clothes might be expensive as well, a dress might cost less than a hair-styling session and it is sure to last longer.

The relationship between experts and participants is constructed as rather a personal than a professional one and the class distinction between the two categories is not very clear. However, “Extreme Makeover” remains a programme that promotes certain products, even if the range of promoted goods and services is smaller than the one in the American version. It appears that buying stylish clothing is one of the highest promoted practices, as indicated by the long air-time the stylists receive. Cosmetic surgery and dental work are also promoted as acquirable services.
3.3. Motivations and their construction on “Extreme Makeover”
One very steady feature within the “Extreme Makeover” format is that participants discuss the reasons that led them to participate on the show. Although what we see on screen and what we hear the participants talk about has been carefully selected and edited during the production process, due to the fact that we are dealing with two different cultures, we can assume that whatever the producers leave in is relevant to the expected audience. This section will look at how Romanian participants construct their motivations by comparison to what Boyd (2007) has observed about the ways in which the Americans talk about their motivations. The discourses of the participants will be examined focusing on values and clues that might be culturally influenced.
3.3.1. Physical unattractiveness leads to teasing in early childhood and adolescence
Boyd (2007) shows that most participants in the US “Extreme Makeover” use bad experiences from the past, especially from their childhood and teenage years, to justify their desire to be on the show. Experiences such as teasing or receiving nicknames due to physical characteristics are reported as painful experiences that create the need for a makeover (Boyd, 2007, p.35). These painful times have remained vivid in the minds of the participants, who are still suffering as a result of the teasing they had been through. Further, Boyd shows that past teasing still influences the participants’ self images, since they are emotionally scarred as a result of the rejections they endured during earlier times (Boyd, 2007, pp.35-36).

Romanian participants also include past teasing and ridicule on the list of motivations for their makeover. However, this is not a general case as Boyd suggests about the American “Extreme Makeover”. In Romania, the painful stories of the past are constructed around the candidate’s perceived physical unattractiveness, but there is hardly ever talk about nicknames. Two candidates, Daniela and Timea talk about being teased for having big or ugly noses. Daniela recalls having been called “big nosed” or hearing the children around her comment as she passed: “Look at that one, what a big nose she has”. Timea remembers that her friends used to say “first comes the nose and then we see Timea coming around the corner”. In another episode, Felicia mentions being teased as a teenager. She tells that:

F: Until I was 14 years old, I had no criteria. And later on, others have started to tell me (about the way she looks). They insisted in telling me that I was either too fat, either ugly, either that my nose is too big, that my eyes are like this, that my breasts are like that, and that I have no chance of ever dating a boy.

 
Apart from bringing up the teasing, the people around her telling her that she was inadequate, Felicia points out to the fear that she would never date a boy. And she is not the only one. Daniela and Timea mentioned to have had the same fear as teenagers and so did Elena who noticed in her teenage years that “boys started to check out girls; beautiful girls, not girls with big noses”. Thus a very early fear of ending up alone is quite frequent among the candidates who relate to their past experiences as decisive for their choice and desire to undergo a makeover. 

Still, almost all participants connect more recent or even current episodes of teasing, ridicule or offense to their need for the makeover process. Participants state that every day of their present lives is marked by the comments and meanness of others. For example, Eliana talks about a recent event that happened when she was examined at the University, when a teacher asked her if she was “a woman, a man or a transvestite”, while Mioara describes the disgust she reads on people’s faces as she sees them looking at her.

Thus, both the Romanian and American “Extreme Makeover” show a focus on the dramatic past of the participants. The similarities between the accounts of the Romanian participants and Boyd’s analysis of the American accounts point to the idea that this particular section of the show is very much related to the format and is probably closely lead by the production process. However, it is apparent from Boyd’s research that American participants are talking more about their past experiences than the present ones, since past teasing is identified as a recurrent motivation, while present experiences are overlooked in the research. On the contrary, Romanians keep a steady balance between “then” and “now”. The reason for this focus on the present might be that it increases the drama behind the story, that it makes the participants’ suffering more current, thus he/she is deemed as more worthy of the makeover that is being offered. 
Thus, there appears to be a slight difference in the way participants relate to past or present experiences in order to justify their decision to undergo a makeover in the sense that the Romanian version shows a higher focus on present experiences while the American version shows a focus on past experiences. However, whether the stories are old or current, the types of experiences presented are quite similar, since participants talk about being teased, ridiculed and offended. This similarity might imply that using these traumatizing stories to justify one’s decision to undergo a makeover is consistent to guidelines contained in the format. However, the identified differences might indicate that the show’s format is open for modifications and improvements.
3.3.2. Participants are held back from accomplishments in their careers
Being held back from climbing the professional ladder or having a hard time with finding a job are frequently presented as reasons for desiring a change of appearance. The American participants in “Extreme Makeover” sometimes tell that their looks has held them back from acquiring the professional status that they desired (Boyd, 2007, pp.36- 37). Some participants have mentioned that the lack of confidence that resulted from dissatisfaction with their own appearance had effects over their job performance. Boyd comes with the example of Bill, a young manager who stepped down from his position due to his insecurities about his “big forehead” (p.36).

In the accounts of the Romanian participants obtaining jobs, job performance and career advancement are rarely mentioned. However, participants sometimes mention connections between their job performance or job environment and their physical appearance. There are three participants out of the ten in the sample who talk about the way in which their looks has affected their professional development. The most striking case of the three is Felicia’s, a 38 year- old law graduate who used to be a lawyer and who was frequently appearing in court. After the birth of her son she never returned to the court room:

F: I didn’t have the courage to re-enter social life. [in the background we see her house, she sits in front of a shelf stacked with old thick books] I never returned to the courtroom. Now I take all kinds of jobs in offices where I hardly have any human contact. [Images with her sitting at a desk, doing some paperwork]
Felicia suggest here that due to her insecurities she could not take her old job back as a practicing lawyer, but that she replaced it with “all kinds of jobs”, that keep her away from human contact. Still, the formulation “all kinds of jobs” suggests a regression in her professional level, a regression she implies to have been the result of her physical misfortune. 

Another participant who relates professional possibilities with looks is Gabriela. The 38 year old single mother is unemployed and she suggests that her appearance is the main reason why she cannot find a job:

G: Whenever I went to a job interview they would tell me: “We will contact you”. They didn’t dare to tell it to my face: “What are you here for, can’t you look at yourself?” 


The last of the Romanian makeover candidates who mentions their work is Eliana. She works as a cashier in a supermarket and she is affected by the way that the customers treat her. For her, the working environment is one of the places where she is teased and offended for her physical flaws, as she tells that customers “try to avoid the cashier where I am sitting”. Thus Eliana seems to consider that her job performance is determined by the way that she looks, since her statement indicates that if she looked better, she would have had more customers.

 
Finally, when discussing job-related motivations we can see that they are present in both the Romanian and American version. However, it seems that professional motivations are more frequent in the American “Extreme Makeover” than in the Romanian, as many Romanian candidates do not refer to their job at all. Moreover, the reason why job performance is mostly eluded in the Romanian show might be the current economical situation of the country. The financial crisis that has affected the world in the past two- three years has affected Romania as well. As a result, the rate of unemployment has increased, thus having a hard time in finding a job is not very uncommon. The official rate of unemployment in Romania at the end of 2009 was 7.8 %, the highest rate since 2003 (NewsIn, 2010). Therefore stories related to professional misfortunes would cut down the drama level involved, making the accounts of the participants a bit too common.

3.3.3. The physical appearance gives people the wrong impression about the participant

Among the motivations Boyd (2007) identified when analyzing the third original season of “Extreme Makeover” was one relating physical appearance with a wrong impression that participants made on their peers. One US participant tells that people thought he was less smart because his teeth were in bad condition, while another participant, Ingrid, stated that her look did not portray her personality, as she stated “I'm a friendly girl, but, if I look at you straight and serious [shows relaxed expression as example] I look like I'm mad. I'm not mad! I'm happy!” (Boyd, 2007, pp.37-38). Heyes (2007, p.23) makes a similar observation about the candidates who are “good, worthy people”, but whose looks do not do justice to their personality.

Both Boyd (2007) and Heyes (2007) draw parallels between the structure of “Extreme Makeover” and the structure of the fairytale. This particular way of expressing motivations might be connected to the fairytale’s archetypal view over the relationship between physique and personality traits. In fairytales, good characters are beautiful men and women, while the villains are always physically deformed in some way. This is where the idea that a beautiful soul cannot reside in an unattractive body comes from. The Romanian participants in “Extreme Makeover” do not justify their choice by finding a disconnection between a beautiful inside and an unattractive outside. The fact that this explicit disconnection between personality and look is missing in the Romanian show might only suggest that Romanians do not relate so much with the archetypes and ideals of the fairytales, or at least not as directly as Americans do. Another reason why Romanians do not literally mention the personality/ appearance disconnection might be that adding it to the list would be redundant. Since the most air-time is given to confessions and life stories, by the time the candidate gets the news of her/him being chosen we already know that she/he is a good and worthy person who has only been unfortunate so far, a victim of fate. Thus the disconnection between personality and physique is exploited in the Romanian show as well. However, this exploitation is done in a more subtle way, for example by showing the participant interacting with friends and family in a tender and loving way.

3.3.4. Looks keep participants from engaging in fun activities and socializing

Boyd (2007, p.38) had observed within the accounts of American participants that their appearance has prevented them from having a rich social life or from going through with social engagements such as weddings. Upon identifying this motivation, Boyd gives the example of Amanda, a contestant who had been engaged with her boyfriend for five years, but she did not get married because she felt uncomfortable with her body. Christina, another participant stated that “I enjoy life, but feeling the way I do about the way I look keeps me back more than anything”, thus suggesting that she would have been a happy person had it not been for her body to keep her away from everything. Franco (2008, p.476) noticed as well that participants in “Extreme Makeover” portray themselves as being isolated people, and they are often shown sitting alone behind a window, looking at life happening outside. The window is in this care constructed as the visual representative of isolation and loneliness.


Romanian participants also mention being held back from social life and fun activities by their physical appearance. Most of them  portray themselves as preferring isolation to the teasing and offenses they had to endure and many of them have chosen to take distance from the outside world at one point in their lives. Others state that they have never really been part of social life, not even as kids indicating that their looks have equally affected their past and their present. In her background story, Daniela tells that as a teenager and as a young girl: 
D: I wasn’t going out either. [Walking alone on the Danube shore] I have always had my long hair loose, I was hiding, I was throwing my head on one side so that my hair would be on my nose, so it wouldn’t be visible. Because I always felt offended. Or if I was going out somewhere, then I was coming back crying. [She cries now, telling the story]
The connection between her former and her present isolation is visually constructed by her walking alone on the Danube shore or by her sitting alone on a bench in the park, looking at the passersby. Timea gives a similar account of her earlier days, when she “didn’t go to parties that much, precisely because of my complex [with her nose]”. Most participants present themselves as people who do not have a lot of social relations, but who have strong family relations. Thus, when they are not shown as walking alone, they are walking with their husbands or children, however, staying away from the other people.
 Loneliness and isolation are the key concepts of the participants’ back stories. Mioara states that her home and family are her only comfort zones, while going out “is terrible for me. I see on the faces of the passersby only despise, disgust, fear”. Therefore being exposed to social environments only increases the participants’ anxieties about their physical aspect. Elena Nedelcu tells that “she has retreated from social life” and her husband followed her:

EN: We haven’t been to a movie since our son was born. We haven’t been to a performance. The last time we went out was four or five years ago. We just take a blanket and we go at the edge of the forest (…) where nobody can see us. We are permanently hiding. [The couple sits on a blanket; we can see the forest, the surrounding mountains and no other people around].

When stating “we are permanently hiding” Elena means that it is not only her social life that she compromises by means of her appearance, but also her husband’s. They have retreated together and they both share the isolation.

To conclude, it seems that being kept away from social life is a prominent motivation for Romanian makeover candidates as well as for American ones. It seems, however that Romanians relate more to these motivations than their Western counterparts. Moreover, there is a lot of visual work done to represent isolation in the Romanian version of “Extreme Makeover”. Although the clear separation through the window is hardly ever done (in one episode, Mioara looks out the window of her apartment), we often see the candidates walking alone in parks or on crowded streets, sitting on benches looking sadly at how other people enjoy their normal lives. This approach of isolation and loneliness is consistent to what Franco (2007, p.475) has identified in her Western Europe- USA comparative study: that the European versions are more melodramatic than the American one and they focus more on constructing the previously unhappy subject. The visual stories of isolation are also meant to create the idea that the person on screen both needs and is worthy of a makeover, a makeover that would turn their lonely and sad lives into rich and diverse social experiences.
3.3.5. Participants are unable to find partners or dates
Being single and having a hard time in finding a partner or a date is another frequent motivation identified by Boyd (2007, p.38) in her research over the US show. Being unable to get into a relationship was a predominantly male reason for desiring a makeover, while female participants were more interested in keeping current relationships going (Boyd, 2007, pp.38-39). Romanian participants in the show were mostly married or engaged in relationships. In the whole sample analysed there were two single participants. One of them, Gabriela, a single mother made no reference to the desire of finding a partner, while Catalin, a 28 year-old man mentioned that he does have a hard time finding a relationship and that he had not had one for eight years: “But in eight years it was hard for me to get over it (being single) and I hope it will be over as soon as possible. I cannot imagine life alone.” Catalin states that he “cannot imagine life alone”, thus what he is looking for is not a date, but a life-long partner, a wife. This means that the approach  Catalin takes towards his desire of finding a partner is quite a serious and traditional one, in which dating is not a purpose in itself, but a means to finding a wife.

Although dating itself is not a frequent a problem in the Romanian “Extreme Makeover”, participants have fears connected to the relationships that they are in. Three of the female participants in the show expressed the fear of losing their current husband due to their physical appearance. Timea tells that she fears her husband might “not consider me so attractive” and he might “get tired of me and find himself a more beautiful woman”. A similar case is the case of Mioara who thinks she might lose her family because “of the way I look”, while Anca tells that people sometimes take her for the mother of her boyfriend and because of that “I’m afraid I’m going to lose him”. These motivations presented by the participants show that they feel inadequate, they feel inferior in comparison to their husbands or partners who are “handsome” men as both Timea and Anca state about their partners, while Timea feels like “the ugly duckling” and Anca is “just Anca”. On a different note, Gabriela relates her motivation to undergo a makeover to her son, who should not “be ashamed of me if I ever have to go somewhere with him”. The discourse of these women includes the expectation that after the makeover they will be worthy of their partners and/or families.


Some participants frame their relational motivations and expectations differently. Eliana suggests that her boyfriend is ashamed of her by saying: “when we go out, he never holds my hand and if I feel like kissing him, he never lets me do it, not even on the cheek”. She includes here the hope that the makeover will improve this part of their relationship that is now missing due to her perceived physical flaws. Another case in point is the one of Elena who hopes her makeover will improve her relationship with her son “who never kisses me”. She feels that her appearance is keeping her son away from her, that it makes him “avoid her”. Thus the physical aspect is constructed as a source for problematic relationships either between partners or between families. These problems, participants believe, can and will be solved via the makeover, which will save the traditional institutions of the couple and the family.


Finally, the fact that the Romanian “Extreme Makeover” focuses almost entirely on participants who are either engaged in a relationship or married might mean that the audiences are interested in seeing people who have fulfilled their social obligations and managed to find a partner and establish a basis for developing a family, or have already developed one. These are elements of a traditional and religion influenced way of seeing society and the roles of its members.

3.3.6. Sexual contact is difficult of infrequent

Boyd (2007, p.39) shows that some participants in the American “Extreme Makeover” expressed the desire of becoming more intimate with their partners , and some mentioned that they did not engage in sexual contacts with their partners because of their insecurities with their bodies.

In the Romanian version of the show, only one participant, Nicoleta, talks about how her bodily perception influences her sex life: “In our intimate moments I am very shy. Everything happens with the light out, and if possible, with the blanket up to my chin.” Thus Nicoleta constructs the expectation that getting a makeover will help her improve the intimacy in the relationship. But she is the only participant in the sample, who mentions this issue, although all the participants have problematic relationships with their significant other, intimacy is somehow eluded from their presentation. Even the youngest of the candidates on the show are silent on this matter. It might be that talking openly and publicly about sex does not fit well within the traditionalist construction of the show, where values such as family and religion are recurrent. 
To sum up, what many of the motivations listed above have in common is a focus on someone else, whether that someone else is a husband, a son or just the people on the streets. Somehow all the motivations participants evoke seem to be extrinsic in nature and not so much intrinsic, since the self- perception they have is constructed by interacting with others who laugh, tease or avoid the participants. Therefore there might be many reasons why people are interested in receiving a makeover, but the motive that encompasses them all is social pressure and the desire to conform to a set of rules, to be according to the norm, to be “ normal”, as Romanian participant Mioara states in her presentation. While the rules might vary across cultures, as it has been shown above, the final purpose of the makeover stays the same: to create subjects that are in line with the requirements of their present societies, in other words, normalised subjects.
3.4. Gender portrayals 
Boyd (2007), Franco (2007) and Heyes (2008) have all found that the original “Extreme Makeover” tends to display and promote traditional gender roles and performances. However, the show promotes an equalitarian discourse over sexuality, by trying to create a balance between the number of male and the number of female participants (Franco, 2007, p.477). The present sub-chapter will look at the gender related findings of the above mentioned studies and will explore gender constructions in the Romanian “Extreme Makeover” to see if and how they relate to the previous findings.
3.4.1. Gender distribution
Boyd has counted 11 men participants in the third season of the American “Extreme Makeover” which had a total of 33 candidates, representing some 33% of the total number of candidates (Boyd, 2007 p.25) while the Romanian third season only featured one male participant, representing 10% of the total number of ten participants in the sample (as shown in table 10 and figure 3). Catalin was the only male participant in the whole season, comprised by nine episodes as it is shown on the website of the programme. Moreover, the same site contains information over the first and second season of the show which featured four men in total, three in the second season and one in the first. This means that he Romanian “Extreme Makeover” had a total number of 29 episodes, making over approximately 52 candidates out of which five were men. Thus the 10% remains constant over all the three seasons. According to Franco (2008, p.477), the three seasons of the US show were comprised of 96 episodes and 25% of the participants were male, thus the higher percentage remains constant over the whole American show as well. 
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Surgical Procedures. Dental Procedures.

Breast mpants 15 Bridge

Breast reconsiruction 1 Crowns

Breast ift 5 Gum repositoning

Nose job s Lip repositoning
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Bt 1 Tooth reshaping

Cheek implant 3 Veneers
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Ears pinned back 5 Acne treatment 7
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Excess skin removal 1 Facial, facial reaments 5

Face It s Laser hair removal 2

Facial muscle relaxer 4 Skin peel or chemical pee! "

Fat injections o face 5 Streteh mark removal 1

Fat pad removal (from cheek) 5 Varicose vein treatment 4

Le fler or face fler 4 Other dermatological treatment 13

Liposuction 25

Neck Ift s Hair Procedures

Tummy tuck s Hair transplants s

Her restoration 2

Vision Procedures Other hair procedures 1

Contact lenses 1

Lasik Total Overall Procedures 319





Table 10. Gender distribution   
	
	
	gender

	
	
	male
	female

	country
	USA
	33,3%
	66,7%

	
	Romania
	10,0%
	90,0%


                                 Fig.3. Gender distribution

The fact that there is a big difference in the gender distribution over the two countries, looking only at the sample analysis, is therefore not accidental. While the US promotes itself as an equalitarian society where men and women share rights and obligations, Romania looks like a more traditional landscape. Thus it might be more acceptable for American men to care about their image and act upon this interest than it is for Romanian men. It seems that in Romania a high interest in maintaining a good physical appearance is something women need to do and not men. Thus Romania is consistent with traditional gender roles, where women are passive objects to be looked at and men are active agents that are to be appreciated for other traits than their looks (Bordo, quoted in Boyd, 2007, p. 53). This view is sustained by Roman’s research concerning gender roles in post-communist Romania, where she identifies a “pre- communist religious morality” which favours patriarchy and the subordination of women (Roman, 2001, pp. 54-56).

3.4.2. Personal accounts

Franco (2007, p.478) has noted that the way participants in the US “Extreme Makover” present their back-stories and motivations varies between the two genders. Men’s personal accounts are mainly functional, including expectations such as career advancement or the possibility of getting more dates, framing themselves as active agents. Women give more dramatic and emotional accounts and include motivations such as maintaining or improving already existing relationships, thus expressing desire of stability rather than change.


When it comes to the account given by Catalin, the only man in the Romanian show, Franco’s observations are only partially true. Catalin’s story is quite dramatic and very detailed concerning the series of almost tragic events that brought him to the situation he found himself in at the beginning of the show. However, the way he talks is much calmer, less dramatic and less victimizing. He does not cry, he does not mention so many teasing experiences as the women participants do. He does not mention career advancement as a motivation for his makeover, but he does mention the desire of finding a partner, thus a form of actively changing his life.

However, the Romanian version of the show seems consistent with Franco’s view as far as women are concerned. Their accounts are very dramatic and filled with emotion. Almost each of the women cries while telling her back-story and employs hyperbolic formulations to describe her condition. Mioara, for instance, calls herself “a mutant” while Anca states that she feels “so poor”. Apart from expressing desperation, women bring up dramatic stories from the past, mostly related to failed relationships, when the man involved is also the villain. Anca, Gabriela, Mioara, Felicia, all tell about how they have been mistreated in the past. Gabriela caught her husband in bed with another woman; Anca was dumped for a younger woman and so on. These stories frame women as submissive, as the ones to be chosen for but not the ones to choose.

3.4.3. Women lack femininity. Men are masculine.

A. Women

According to Boyd (2007, p.56) women on the US “Extreme Makeover” are presented as lacking femininity , from a physical point of view, but also from a stylistic point of view, thus being deficient on two levels. The female participants frame their own physical flaws as a lack of femininity, while the style experts give word to the style deficiencies these women have. Female participants often mention being “un-feminine” or tell they want to “feel more like a woman” (Boyd, 2007, pp.56-57). 


The Romanian version of the show portrays women who also frame their own flaws, and some of them mention not feeling very feminine or wishing to be more feminine. Gabriela is one of the participants who mentions that she does not “feel so feminine from the physical point of view; my nose is too big, my face is too old”, and she also explains what are the features that make her less feminine. Next, Eliana frames her perceived lack of femininity by stating that “The shape of my face and my body resembles more the shape of a man than the one of a woman”, thus her body is more representative of the other genre than the female one. Later she adds the physical details that bother her to this account, including the nose and the neck. The last of the participants who refers to herself as lacking in femininity is Felicia, who apart from having a big nose, has “never learned how to be a woman”, implying that being a woman is not something innate, but something females learn on the way, something that they train, a skill that they acquire. Thus Felicia’s account sums up both style and physical deficiencies that women can have. Therefore, while the lack of femininity can be a result of the genetic lottery, it can also be caused by lack of training or lack of talent, as she describes her putting on make-up makes her look “like a puppet”. 

According to Boyd (2007, p.52), within the traditional view over genders and their roles, women are seen as objects to be looked at, that are to be valued for the extent to which they embody the culturally accepted female beauty ideal. This belief seems to be well embedded in the minds of the Romanian women participating in the show. Felicia gives an account that makes it very clear that she is conscious of what it is asked of a woman when stating that her husband “loves her for her mind” , when she wants to be loved “as a woman”, thus suggesting that “a mind” is not enough to make a woman, it is not even essential. She suggests that what is essential is to be feminine according to the larger ideal, to embody the cultural beauty standard, and only then she could actually see herself as a woman, when she will be worthy to be looked at from a masculine perspective. A similar account is given by Timea, who fears that her husband “doesn’t find her attractive”, thus she feels unworthy of his gaze.


One striking characteristic observed within the Romanian “Extreme Makeover” is that being a “wife” and a “mother” are being separated from being a “woman”. Although the fact that women are the ones who give birth and that is mainly what separates them from men, being feminine has nothing to do with being a mother. Time states that she feels “fulfilled as a wife and mother, but not as a woman”. Elena and Felicia both suggest the same when saying that the only time that they felt beautiful was when they gave birth to their sons, but that was, however, a temporary situation since they are both about to receive a makeover that would make them “feel more like women”. It appears to be the same with being a wife, which is not a trait of femininity anymore. Although they have been deemed worthy by their husbands and boyfriends, these women still do not feel that they are feminine enough. It seems that having just one man looking at them is not enough, since this is the exception, and not the rule. This means that having a loving husband has not convinced these participants of their value as women especially since their husband is the only one to accept them (the exception), while many others rejected them (the rule). Moreover, they do not perceive his interest as authentic, but as Timea puts it, as a “favour “that her husband did her. Or as Felicia says, her husband “loved me as a mind, but not as a woman”. Thus what they are aiming for is the rule, the cultural beauty ideal, the freedom to be looked at and deemed “feminine” by anyone and everyone. They need to comply with the norms of heterosexual desirability in order to be worth of the male gaze. However, it is quite possible that a similar situation could be observed in the US case, but it is not mentioned in the discussed research.


Boyd (2007), Franco (2007) and Heyes (2008) all agree that “Extreme Makeover” proposes a set of appearance norms that participants’ bodies are measured against and afterwards fixed accordingly. This is why Boyd (2007, pp.59-60) discusses the role of the experts in framing the deficiencies of the female participants and the solutions towards fixing them. The surgeons offer solutions to the physical problems participants described themselves and employ surgery to increase femininity. The stylists point out to the stylistic inadequacy of the participants and afterwards offer their solutions to create more feminine subjects. Franco (2007, p.479) and Heyes (2008, p.22) see this part of the makeover as the process through which participants learn how to properly perform their gender and have their class background erased.


Boyd (2007, p.62) found that in the American version, surgeons refer to a number of interventions as capable of making a woman look more “feminine” and she lists nose jobs, face lifts and breast jobs as the most popular femininity enhancers as they provide soft features, youthful appearance and “feminine curves”. Further, she shows how the surgeons construct their discourse about how the procedures that they do will benefit the patients:

Doctor: I think this will contribute to softening her appearance, making her face look more balanced. 

Announcer: Valerie's brow is raised. 

Doctor: Nice, high arched brows, just wonderful for a woman. 

Announcer: Valerie’s nose—a test of symmetry and composition. 

Doctor: We can't turn it into a tiny nose, but improving the proportion and the balance is going to make it look more feminine, and make it look like it really fits in with the remainder of her face. 

Announcer: Next, a face [and] neck lift. 

Doctor: You do this very gently and delicately, and it's going to give her a sharper neck line.






(source: Boyd, 2007, p.62)
This example clearly illustrates the discourse of the doctors in the American series and how they frame their work as a solution towards obtaining a greater femininity. It is clear from this example that, within the show, every procedure a surgeon performs is one ingredient added in the mix that will create femininity (young look, smaller nose etc). And every step on the way is described during the surgery footage. 

The makeover in its Romanian version happens in a similar way, as far as the surgery is concerned. The participants identify the problems and the doctors fix them. However, the only point when we learn about all the procedures that will be done is the summary done after the consult, when we see the body “divided” in pieces and the procedures listed for each body part (sequence which is part of the format). The footage during the surgery is not long enough for doctors to have the time to talk as much. Moreover, when they do talk, they explain the procedures, but they do not talk so much about how the result will benefit the participant. One exception was in the case of Eliana (a woman who is often mistaken for a man),when before entering the operating room, Dr. Marincea tells the cameras that she “will make her face more feminine, more round and with a bit more volume”. However, this case is special since Eliana frames herself strictly as un-feminine, due to bodily features and her stated aim is to “look like a woman”. A similar remark is made in the same episode, this time in the case of Elena, when the doctor states again: “The procedures we will do will make her more feminine”. Therefore, despite the suggestion that cosmetic surgery will create more feminine women, the procedures are not listed to resemble a recipe to obtaining femininity.

When it comes to talking about the benefits the patients obtain from undergoing cosmetic surgery, the surgeons prefer to do it at the final meeting, when the bandages are removed. In the case of Eliana, after removing the bandages, the doctor says:

Dr. M: Beautiful. It turned out really well. You are very pretty. We will enlarge the lips a bit and you will be even prettier and even more feminine. I hope you will have more confidence in yourself. Now you can take over the world.

Here the surgeon states that the purpose has indeed been accomplished and now the patient is feminine as she desired to be. The doctor’s account also encompasses the ideology that a woman must physically represent her gender in order to be able to succeed, or to “take over the world” one may need intelligence, but she also needs physical beauty.


While the participants themselves and the doctors deal with framing the physical (bodily) deficiencies that the patients have, when it comes to style deficiencies, these are framed and fixed by the style experts and, in the US version, the style coach. According to Boyd (2007 pp.59-60) teasing and lecturing are the ways in which participants are alerted that their stylistic choices are inappropriate. She gives the example of Kim, a participant who is lectured by Sam ( US host and stylist) for her choice of wearing pony tail holders: 

Sam: “They're EASY?!? [emphasis his] Beauty has nothing to do with being easy or convenient. Beauty is pain and torture!” 
 


       (source: Boyd, 2007, p.60)

Sam’s statement suggest that in order to be feminine women need to put some effort in learning the right practices of femininity and, according to Sam, that cannot be easy (Boyd, 2007, p.60). Franco (2007) and Heyes (2008) complete this picture by adding that the stylists do not only teach the right gender practices but also the right class practices, and that through the styling process, the lower middle class and working class women learn the taste of the middle classes.

As it has been shown in a previous subchapter, the stylists, with the exception of Eni, do not have so much to say in the Romanian version. At least, they do not criticize the participants or frame them as problematic. What they do, however, is to imply that the changes they will make are going to improve the participants’ image and even make them more feminine. In Nicoleta’s case, the hairstylist asks her: “are you ready for something provocative”, while in the case of Timea, the stylist explains what he will do: 

Stylist: Because your hair is so soft, I will give you a haircut with volume. I will dye some locks to lighten up your face and create a colour-play.

His statement includes the advantages brought by a hair with more volume or a “colour-play”, features that are consistent with femininity (especially the hair with volume). Therefore, the Romanian stylists focus on the positive side, where they enlighten what they have done/ will do and how that is better for the participant, rather than focusing on the past mistakes and inadequacy of the participants. This attitude suggests that the stylists are aware who the participants are and what their background is and maybe that they would not be there, could they have afforded styling by their own means.


It has been mentioned before that Eni, the dress stylist is the only one who has a stronger say among the stylists. The way she approaches the candidates has been discussed previously in this thesis. She does criticize the participants, but not in a very brutal way and she never mentions that the clothes of the candidates are not feminine enough. However, with her advice, she tries to create women with a strong sense of fashion and style, “elegant women”, “youthful women”, women dressed in ways that “work to their advantage”, thus women who can stand out by means of their looks, women to be looked at, feminine women.

B.Men

Looking at how men are depicted in the American “Extreme Makeover”, Boyd (2007, p.71) finds that men on the show never mention lacking masculinity and experts on the show do not mention such a lack either. The solutions described by the doctors and stylists never make use of the word “masculine”. Still, the changes that male candidates go through are aimed at increasing masculinity while eluding the term. Thus, males receive surgeries that makes them resemble more the male beauty ideal (athletic bodies, strong facial features, head full of hair), and they receive style advice that makes them look more confident. However, neither the doctors nor the stylists mention that their interventions would make the participant “more masculine”. Just like the women, men have physical problems that they describe themselves. When it comes to the style and style appropriateness, men are described as “having no style at all” rather than having a “deficient style” (Boyd, 2007, pp.71-73). 


The Romanian version of the show also follows the pattern described by Boyd (2007) and detailed above. Catalin, the only male participant in the third season, describes his own physical problems in the back story. The interaction with the surgeon is, however, different than most female interactions. While doctors never really warn women about the complexity of the operations or the possibility of remaining with scars, Catalin receives this treatment as his doctor explains to him that “this is no easy operation and I have to tell you, there will be scars”. Thus, Catalin is taken very seriously by the doctor, who rationally gives him details about his operation.


The experts do not say anything at all regarding the style of Catalin not even that it is inexistent. However, the hairstylist suggests that his masculine skills will improve after he gets his new haircut that will help him “pick up as many girls as possible”. The formulation makes him, Catalin, the agent of his actions since his haircut will not make him more attractive to girls in a passive way, but will work in his advantage if he “picks” them up. The make-up section, which includes eyebrow and facial waxing, is deemed humorous through the playful music on the background and through the announcer’s comment: “Seeing what Catalin is going through makes us think that we should better appreciate what women do to be beautiful”. The point of the humour contained in the music and visual is to make it apparent that men, as a rule, should not engage in too many grooming practices, while the comment reinforces the idea that women should engage in grooming practices and they should be appreciated for the beauty that results from these practices.


Catalin’s interaction with the dress stylist (not the same as for the women) does not include any mention of his current style. His clothes are not at all scrutinized, not even in order to prove that he is completely style-less. His styling session is a reward for his success in losing weight: 

Stylist: It’s a shame to make such efforts (to lose weight) and not to make it obvious that you have” (She gives him a few tips on how to choose his clothes)

The stylists statement makes Catalin the agent of his success and the agent of the style session, as he gets to “make it obvious”, by wearing the clothes that suit him best.


In conclusion, the gender related differences found between the US and the Romanian versions are not radical ones. It can be stated that gender inadequacies are not mentioned so straightforward in the Romanian show as in the American one. The connection between gender and class is not made obvious and there are few indicators that the makeover would try to elevate class status among the other changes. There is a clear male/ female differentiation as far as the engagement in beauty practices is concerned. This distinction is made even clearer by Catalin’s presentation. The Romanian show suggests that beauty practices and cosmetic surgery are still for women, almost only for women, while men need to have good reasons to engage in any such practices. This distinction is not only depicted through the way the candidates’ cases are presented, but also through the fact that Catalin is the only male candidate of the third season.
CHAPTER 4. Conclusions and Discussion
The present thesis has set to explore the ways in which the local and the global connect and interact within two versions of the same television programme, namely “Extreme Makeover”. The versions under analysis were the original American programme and its Romanian adaptation. Since the aim of this paper is to contribute to the rising field of debate concerning cultural globalisation and its manifestations via television programmes. Thus, the research question guiding this thesis was: “How is the makeover show “Extreme makeover” adapted to the Romanian cultural context?”
In order to address this question, a theoretical framework was put together. This framework explains and discusses the main concepts that needed to be explored before attempting to answer the research question. Thus reality television has been defined and its main subgenres have been briefly described, leading to a wider discussion over makeover television and beauty makeovers, the strand of programming that includes “Extreme Makeover”. Further, a connection between makeover television and the phenomenon of globalisation was established through the introduction and discussion of the concept of “format” then the discussion turned towards defining and exploring the various positions researchers have taken towards globalisation. Finally, cultural globalisation was connected to the Romanian context through an examination of the evolution and current situation of the Romanian media market.
Before actually approaching the research question, a research methodology has been developed. This methodology relied on the combination of two different research methods, namely discourse analysis and content analysis. A mixed method approach was the most appropriate since it provided a wider range of findings. The method was applied to the final product of “Extreme Makeover” and it only takes into consideration the perceived audience that producers take into account when making decisions regarding the show. Further research could consider audience perception when analysing the adaptation of an imported show to a local context. 
The present thesis has analysed six episodes of the Romanian “Extreme Makeover”, but due to the lack of access to the original American episodes, the a cross-national comparison was developed based on the results of previous research studies regarding the American version. Therefore, the research methodology was developed in order to make the upcoming results comparable to the results of the research projects regarding the US “Extreme Makeover”. Although using previous research as a basis for developing one’s own research might spare the redundancy of certain findings, working with first hand materials would provide richer results, thus future research should work with fully available data.

After applying the methodology over the sample of six episodes of the Romanian “Extreme Makeover” and having compared the findings with the ones of the studies regarding the American version of the show, both similarities and differences were found.


Firstly, when analysing how the production of the Romanian show differs from the production of the American one, a high number of differences was found. To begin with, the local was strongly emphasized in the Romanian version by means of both images and participants’ discourse, especially discourse related to God and religion. Images of very well known places in Romania also were a constant ingredient of the Romanian version. Moreover, certain sections found in the American “Extreme Makeover” were missing in the Romanian one. This occurrence was seen as a form of adaptation to the local market. Firstly, participants in the Romanian show were not given training sessions nor were given job opportunities at the end, as was the case in the American show. Other parts regarding the promotion of lifestyle choices as being on a diet and exercising frequently were missing as well. Finally the parts that were missing from the Romanian show were either sections aimed at stimulating the consumption of goods, such as cosmetic products, and services such as going to a make-up salon. Thus, some goods and services were not promoted in Romania. That can be either because the expected audience cannot afford to acquire these goods and services or because they are mostly unknown to this audience. Whichever the case, the choice not to include these sections is a form of adaptation to the local context of the show. 

Further, an analysis of the number and types of cosmetic procedures that participants in the show go through indicated that American candidates undergo a bigger number than their Romanian counterparts. This happens because certain types of procedures are not being done on the Romanian show. Dermatological treatments and some of the dental ones were the ones not found on the Romanian version. The choice of not displaying certain procedures was seen as a means of adaptation to the local market. Considering the fact that “Extreme Makeover” is a programme oriented towards stimulating consumption, it might be for this very reason that some services are not “advertised” in the Romanian show. It is procedures that are most likely to reach a higher demand that are often done on the show, for example procedures like tooth extractions and implants among the dental interventions. The most performed cosmetic surgery procedures were meant to make patients look younger. The commercial intentions behind choosing those types of cosmetic surgeries are obvious when looking at the age of the participants who are mostly middle-aged (women). However, the mean age of the participants in the Romanian show was about the same as in the case of the American participants. Therefore both shows seem to be constructed to target the same market for cosmetic surgery. 
It is important however not to forget that “Extreme Makeover” in its Romanian version is an adaptation based on a format produced in the US. Thus the main storyline of both analysed versions of the show stays the same and so does the main idea behind it, which is consumption. Even though the Romanian version presents fewer products than the American one and even though the products and services mostly shown are the accessible ones, that does not change the fact that what the show is actually trying to do is “sell” these goods and services by promising the potential consumers a better life after acquisition.

When considering how the experts are portrayed in the Romanian version of the show in comparison with the American version, we see that the Romanian experts are constructed more as friends, advisors and helpers of the participants, by contrast with the American version where they are portrayed as higher authorities above the participants. We also see that the class distinction between experts and participants is not as clear in the Romanian show as it is in the US one. The ways in which “Extreme Makeover” constructs the interaction between participants on the programme and experts shows a higher focus on learning the right performance of the gender rather than on elevating the class level of the participants. The ways in which teasing regarding style is eluded from the show, the short time given to the surgeons and the stylists, the fact that training sessions are missing as well indicates a relatively low focus on class. While it is clear that the participants can look like upper middle class people at the moment of the reveal (due to the glamorous clothes and makeup they wear), it is not expected of them to do so after they have been returned to their regular lives. The low focus on class and class distinction can be explained by the past of Romania, which was under communism until 20 years ago. In its time of reign the regime tried to erase any kind of class differentiation, making everybody equal in these terms. Twenty years after the fall of communism, there is still no clear distinction between the social classes, at least not one based on cultural capital. In a society that has been de-classed for 50 years, the most preeminent class signifier nowadays is financial capital.
The biggest difference regarding the experts is the fact that the host, an expert in the US version has been replaced in the Romanian version by a host whose sole designation is to be a friend of the participants. Nonetheless, one of the experts, the one responsible with helping participants finding a proper dress style seems to be constructed in similar ways with her American counterpart. She is the only one on the team of experts who has a relation based on authority with the participants. Her advices and choices are meant to teach the participants how to select the right products (clothes) that will make them look and feel better. She is the only one on the show who seems to possess cultural capital, who has the right to decide what is right and what is wrong for the participants and who actually teaches them how to “buy” into taste. Since the advice of the Romanian stylist is all focused around how to better consume in order to feel more fulfilled, it is clear that the western capitalist vision of consumption as a way to improve one’s life has remained unchanged in the Romanian version of the show.
Analysing the ways in which Romanian participants construct their motivations in comparison to their American counterparts has led to the conclusion that these are mostly similar between the two versions of the show. Although the Romanian participants rely more on present bad experiences that they relate with their physique than the Americans who rely more on past experiences, the described situations are quite similar in content when it comes to teasing and being offended. Both participants in the American version and the Romanian mention their bodies as a source of isolation from social life. However, the Romanian show seems to construct isolation as a stronger justification via the use of dramatic images. Participants in both shows mention their appearance as a barrier when performing at their job. Still, professional issues are scarcely mentioned and only shortly presented in the Romanian “Extreme Makeover”. American and Romanian participants relate to relationships when justifying their decision to undergo a makeover. While Americans mention the incapacity of getting a date more often, Romanians seem to be more interested in keeping current relationships going. Moreover, most of the Romanians on the show are already married or engaged in a serious relationship. Lastly, participants in the American version of the show add difficulty in having sexual contact to their list of motivations for undergoing a makeover. The Romanian version shows only one participant who mentions such a justification, indicating a more traditional view over relationships, where some things are not to be talked about. Participants in both versions of the show seemed to rely on extrinsic motivations rather than intrinsic ones, thus social pressure is the umbrella that contains all previously discussed motivations. Even though some motivations receive less attention than others within the Romanian “Extreme Makeover”, they are still to be found in a few cases, thus the confessive sections of the show seem to be led by the same principles, and might closely follow guidelines in the format. This suggests that versions of the show aim at creating normalised subjects, people fit to the current social and economical conditions of capitalist systems. 
Looking at how the gender is portrayed in the two versions of the show, it seems that both versions of the show promote traditional gender roles, but in the American version this is done more subtly than in the Romanian one. First of all, the American version includes one third of male participants over three broadcasted seasons, while the Romanian one a total of 10% percent male participants over all the three broadcasted seasons. While the American version included 11 male out of 33 participants in the third season, the Romanian version included a single male participant in the third season. Despite this difference both versions show women undergoing more cosmetic surgery than men and portray women as the ones who are responsible with the way that they look and they are to be appreciated for the way they look. Finally, it seems that the American version presents a more equalitarian view on grooming practices in which both genders can be involved, while the Romanian version portrays these practices as inappropriate and almost ridiculous in the case of men.
Regarding the ways in which “Extreme Makeover” is adapted to the Romanian cultural context, this thesis has shown that the adaptation is done at different levels of the show. While the format of “Extreme Makeover” and the original American version were looked at as the “global product”, the Romanian version was seen in terms of the “local product”. The aim of the main question and the analysis was to see how much of the global product can be found within the local product, or since the local product is based on the global one, how much space for the local is within the global. Thus it was found that the local is represented, first, through images of local places, symbols and discourses of local people. The local is represented within each choice behind the production process, since the perceived audience of the show is a local (Romanian one). The fact that human contact in the expert- participant relation is as important as the expert’s professional status is a form of adaptation. The fact that human relations are held as high as professional status, is in line with the traditional Christian idea that all humans are equal. Next, the preference for a certain type of participants that is married or engaged ones is a form of adaptation as well. These participants have carried out their traditional social responsibilities of becoming spouses and/or parents and they are still unhappy, thus they now deserve a makeover and they deserve to be happy. The stronger focus over the participants’ personal lives rather than the professional ones and the small number of men present on the show are signs of localisation as well. The Romanian show constructs therefore a traditional view over the Romanian culture, where family seems to be at the centre of society, rather that personal development and professional advancement. Thus, the Romanian version of “Extreme Makeover” is adapted to fit with the expected audience and so it is a localised product.
Since the purpose of any makeover show is to promote the consumption of goods and services in a capitalist system, the Romanian “Extreme Makeover” does the job of keeping these western based ideals in place. By sticking to the general storyline proposed by the format of “Extreme Makeover” the Romanian version perpetuates the idea that problems such as low self esteem, social stigma or unhappiness can and will be solved by acquiring cosmetic products and services. Therefore the values related to consumption and its benefits to personal wellbeing are being brought in the Romanian context by means of the “Extreme Makeover” format. When first looking at the Romanian version, is seems that the commercial aim is not as clear as it is in the case of the American one since some goods and services are not present in the Romanian version. It appears that most of the services that have been left out are the highly luxurious ones, products that would not generate a high demand in the context of a poor(er) country. Because Romania is a newly capitalist market, the economy here is not as developed as the one in the USA, the purchase power is much smaller and the healthcare system is not as advanced, thus many services are still unavailable. However, the products that do receive attention on the Romanian show might be smaller in numbers but are most likely to attract more customers. This means that the main purpose of the show remains the same that is to stimulate consumption of goods and services on a (newly) capitalist market. 
To conclude, the Romanian version of “Extreme Makeover” seems to be a well localised product. Both the global and the local are visible within its construction. The Western view according to which consumption is the solution to a wide number of problems comes and stays with the show. This idea is “dressed up” in local clothes and made to look like it belongs in the Romanian cultural and economical context. The Romanian show constructs the promotion of goods and services in a much softer way than the American version. The attitudes of the experts and host and the range of promoted good and services give a non-aggressive character to the consumer oriented message of the show. This happens because the Romanian market, as a market found still in transition, is not ready to embrace consumption as a means to increase personal comfort and status. Rather, buying into certain goods and services is meant to help people solve practical issues such as bad teeth. The fact that capitalist ideals of consumption are softened and made appropriate for a country like Romania does not make their presence insignificant. To put it simple, when it comes to “Extreme Makeover” in its Romanian version, the content is local, but the underlying message is Western, globalised in essence.
Finally, due to the particular case examined in this thesis I would recommend further attention to the ways in which Western cultural products are adopted and adapted in smaller countries far from the Western world. Doing so would shed more light on how Western cultural products really travel across borders and cultures.
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Appendix 1. Transcripts of the Romanian episodes of Extreme Makeover.
Episode 1: Daniela and Nicoleta

Part One: First participant: presentation and justification

Victor (V): Daniela is 25 years old, and her dream is to become a beautiful bride. How beautiful she will be, you will see at the end.

Announcer: Daniela stays away from people as much as she can. She is not shy. It’s more that the others have made her seem so. [Images of Daniela alone, in the park, close-ups with her looking at other, apparently happy people]Very few people have been on her side and even fewer could understand how hard it was for her to be a child and later, a teenager.

Daniela(D): When I was little there were many who were laughing at me: “look at that one, what nose she has”, they were calling me “nosy” many times.[on the background, pictures of her as a child] I wasn’t going out either. [Walking alone on the Danube shore] I have always had my long hair loose, I was hiding, I was throwing my head on one side so that my hair would be on my nose, so it won’t be visible. Because I always felt offended. Or if I was going out somewhere, then I was coming back crying. [She cries now, telling the story]
I have a nose malformation. I was born with it. I had two surgeries, three years apart from each other. They were not very successful. At my third surgery my airways got stuck. I couldn’t breathe anymore, therefore I had to have a fourth surgery. I was happy to be able to breathe, but aesthetically I looked better after the third surgery than now. My upper lip is thin, and also because of the nose it falls a bit inside.

Announcer: Few were the people who understood Daniela. Her life had become harder and harder to bare and she was left looking for explanations to her unfulfillment. 
D: It had been hard for me to explain to anyone what am I going through. It is really hard to get over a flaw as such. And I was thinking this is a reason why I cannot have someone by my side, to love me the way I am.

V: And when you grew up, how did it go with the boys?

D: It happens like it happens with all the girls, that you like a boy, but I didn’t dare to get close. I thought I was ugly and if I liked him, I was thinking he is handsome and he won’t look at me. I was very hard. Only when I met Ovidiu I realized miracles can happen.

V: And how was this miracle?

D: I have met Ovidiu when we were both working at the same company [Images with the happy couple in the park].We were seeing each other every day, talking for 3 or 4 hours. I was wondering why he was coming, there was no way that he’d be looking at me or that he wants us to be a couple. I used to tell myself that I am not worthy of him. One evening he asked me out for a drink. We talked and afterwards he walked me back home. He asked me out again the next evening and that was when our relationship started. [They are walking down stairs in the park, holding hands, the camera focuses on their hands together]
Announcer: A relationship that came as a blessing. As Daniela would say, Ovidiu is most precious to her. He is the man who managed to see the beauty within her. The man who whispered the words that now get her to say:

D: I love him enormously [cries]. I have someone by my side, someone who loves me and I wish for a family very much. I wish for a baby very much as well. [about Ovidiu] He always understood me and helped me. He tried to make me forget whenever I was suffering about something and he knew how much I wished to get married. So one night, I stayed over at his place and he said: “How about we go and sign up for a wedding day?” [Images with them in a park, watching a couple getting married]
D: I feel very lucky that he never made me feel like I had this flaw and he never made any suggestions about it. I have always wanted to be able to operate my nose [cries] and most of all to do it before I become a bride. But since we both lost our jobs we cannot do it anymore. [Images with them watching a marriage at the city hall] I wish to have an operation, and nothing more than that [A picture of them behind Daniela, then, the couple in front of a bridal shop]. I’d be the happiest bride in the world.

Announcer: And it would certainly be the greatest gift the two have ever received. The two dream of a home of their own. But without a job, it is impossible. Every interview is a chance, and we cannot miss it.

[D and Ovidiu are in an office, asking about jobs, turning in their CVs. Victor comes out of an office and tells them she has been chosen. She cries.]
D: I cannot believe it! Finally my prayers have been answered. Thank you with all my heart for helping me! [She hugs Victor and cries.]
V: It’s going to be alright. Stop crying [still holding her in his arms] You need to be ready in one hour to leave for Bucharest.

D: One hour? So soon? [cries even more]
V: Ok, one hour and half, if you stop crying.

Announcer: Daniela’s tears are now tears of joy. A joy she shares with the one who gave her life. [Daniela talks to her mother on the phone, the speaker is turned on]
[Daniela parts with her family, they hug, cry, they encourage each other. She gets on the limo with a huge teddy-bear in her arms]
D: I will miss him very much, that is why I tried to take as many things I could that connect me to him. I took the teddy-bear I got from him and I will sleep on it every night. I wish I could at least hear his voice.

Announcer: And his voice id the last encouragement Daniela will hear before she will arrive in the place that will be her home for the next two months. [she talks on the phone with Ovidiu, cries, they both declare their love]

[As she reaches the hotel, we see what she brought with her] 
D: A little pillow that is always in bed with us. [a picture of them that she places on the nightstand] I will mend my longing with the bear and the pictures. I hope this whole time will pass fast, to be home again. [crying]
Part Two: First participant- medical exam and surgery 
Victor takes Daniela to the doctor’s office. Here she meets Doctor Marincea (M).

V: Misses Dr, Daniela is very nervous.

Dr.M: Why? Do I look that scary? [laughing]
V: No doctor, but it’s not just the surgery. After the recovery she has a wedding planned nad she has no idea what she will look like.

Dr M: Did you already buy your bride dress? Is it pretty?

D: Yes.

V: But she doesn’t know what SHE will look like.

Dr. M: She will look very pretty.

[On screen we see a small presentation of the doctor and her experience. The doctor examines Daniela, asks her a few specialized questions]
Dr M: Daniela has a congenital malformation at her nose, lip and upper jaw. What else bothers you? The bags under your eyes? Your eyebrows? They’d look better if they were like this [she lifts the eyebrows with her fingers, feels her cheeks] We will start with the nose. We will operate under complete anesthesia. I won’t hide from you that this is a difficult operation, that can take up to 4 hours.

D: Will I be done before the wedding?

Dr.M: Let’s hope you will be done.

[The operation begins] The anesthetist encourages her: “ All you need is a bit of courage and good will.”[smiles]
[Daniela makes the sign of the cross before the operation starts]
Dr M: We are facing a very difficult operation. [Doctors give more details about what they will do, in a very specialized language.] Terribly ugly nose [while operating, close-ups with the nose under surgery]
Part Three: Second participant: presentation and justification
Nicoleta, 22 years

V: Nicoleta didn’t get to enjoy her childhood, her teenage years and not even her youth. [We see Nicoleta walking alone on the sea-shore]
Announcer: Nicoleta has been suffering from obesity ever since she was a child. That is why she has always been rejected by others. [On the beach in front of the Casino building, one of the most famous buildings in Romania]And their meanness she hasn’t forgotten yet and she never will.

Nicoleta (N): They were throwing chalk at me and they were calling me all kinds of names. [pictures from her childhood]: bulldozer, cow. Whenever I left home I was making my prayers, wishing that I would pass by unnoticed until I got back from school, wishing I wouldn’t be kicked , spitted at, beaten with chalk. They have even thrown mud at me. That mud did not stick to my clothes as much as it stuck to my soul. It was inhuman. I was 12 or 13 years old back then. [More pictures with her as an obese child]
V: You had trouble with your weight ever since you were a child…

N: Ever since I can remember. The older in grew, the more weight I put on. As a child I couldn’t understand. [more pictures] I would be on a diet for about a week, after which I would forget. I didn’t have enough willpower and I wasn’t aware I really had to do something for myself.

N’s Mother: She is our only child, the light of our lives. We were living for her, struggling for her. And we saw her suffering terribly. We had to bribe other kids just to play with her. I was going out, giving them candy and chocolate just so that they’d play with her.”

N: It’s been a hard blow for me to find that my mother was thinner than I was. I reached my peak when I was 17 and half. I weighed 105 kilograms. The scale had become my biggest enemy. I went to an endocrinologist and he prescriber me a diet of maximum 1300 Kcal a day, so that I could lose weight. In five months I reached 69 kg. (…) Now I weigh 55 kg. So I lost 51kg in one and half year. I think I managed to lose weight because even God took pitty on me, of how much humiliation and offense I’ve been through.

Announcer: Nicoleta got rid of the many extra kgs, but not of what was left behind them. [Nicoleta lifts her shirt, shows her abdomen, with loose skin, she does the same with the arms. She feels the extra skin]
N: The worst part is that I used to have a huge belly and my skin broke, leading to this hanging apron (shows). My breasts also had to suffer from a lot. As I lost weight they became soft and loose. They don’t look like the breasts of a 22 year old girl; they look like the breasts of a 65 year old. Mother Nature has not been so generous to me, so I inherited my father’s nose. In wanted to get rid of my complexes but what I feared is still here. That’s life, the ugly are disfavored in front of the beautiful.

Announcer: Because of her complexes, Nicoleta was looking for men’s attention on the internet 

N: I enjoyed a man’s attention even on the internet. I was going to dates, but I didn’t tell them how much I weigh before. I would just say I am a little chubby. One time a guy told me: “I came here to meet a girl, not a monkey.” And that was too much for me.

V: Your present boyfriend, how did you meet him?

N: On a dating site. I didn’t trust him from the beginning to tell him all about my situation. When we met it was winter time. There was no way he could have known what is under my clothes. Only after I gained trust in him, did I dare to tell him. In our intimate moments I am very shy. Everything happens with the light out, and if possible, with the blanket up to my chin. I’m with my boyfriend. He tells me that he loves me, but he never told me I was beautiful. [Images with them holding hands on the sea-shore]
Announcer: To be beautiful, desired and esteemed. This is what Nicoleta wants.

 [Victor announces that she has been chosen. She cries, her whole family cries as well. Victor hugs her]
N: This is a miracle for me. I cannot believe I have been chosen. I’m truly happy, I cannot believe that I will also be beautiful.

[Back to Daniela. In her hotel room, we see an icon on the wall behind her. She is allowed to talk to her husband on the phone for his birthday.]
Part Four: Second participant- medical examination and surgery

[Nicoleta arrives to the doctor’s office. This time, it’s doctor Valcu (Dr. V). Victor introduces them.]
Dr.V: I will look at you a little and I’ll think about what I need to do, ok? I will make your nose smaller. I want to augment your lips and cheeks. I will fix this line (shows the line) because it makes you look older. I will fix your breasts. Your breasts need a bigger volume and this we can only do by silicone implants, and they also need a lift.

N: What are the risks? After a tummy tuck, can I still get pregnant? When do I need to take the implants out?

Dr.V: You can get pregnant after all the surgeries. I suggest you don’t do so in the first year after the operations. And, only the transmission belt of a diesel engine needs to be changed every 60000 miles. Silicone implants, never.

(Daniela is back at the doctor’s)

Announcer: Because she did not respect the doctor’s orders, Daniela needs another surgery.

[After the surgery, Dr. M visits Daniela.]
Dr. M: Please pay more attention this time not to ruin your nose. Don’t sleep on it again.

[Nicoleta starts her surgery]
Dr.V: Do not worry at all. If I get the feeling that anything is going wrong, I call the surgery off. I am responsible here for all this mess. You just relax. (draws lines with the marker on her body, takes pictures of the areas to be fixed) 

Dr.V: [about tummy tuck and branchyoplasty ] These look like simple operations, but they are actually very difficult. There are a lot of blood vessels that you are not allowed to touch.

Part Five: First participant – styling session

V: For Daniela to be a perfect bride, she will need, except for the bride dress chosen by our stylist, Eniko Szanto, a new style.

[Eniko introduces herself as ‘Eni’ as he enters Daniela’s hotel room in order to look over her wardrobe. ]
[They reach the store, Daniela poses in the clothes chosen by Eni.]
Eni: It was nice this story with Daniela and her obsession for yellow and with our role to show her there are other ways too.

Part Six: First participant- reveal

Announcer: [before shots of Daniela] This is what Daniela looked like two months before, without faith in herself and without the hope that she could be a beautiful bride. [Images from the beginning of the show]
[The make-up hair-cut session is missing. The reveal takes place at the wedding.]
D: For me this is the best day of my life and is like I wanted it to be and I look like I wanted to look. [She gets off the limo, close-up on her ankle]
The groom meets the bride. They hug, kiss, cry. The mayor waits in front of the church to officiate the ceremony. The priest waits for the couple on the doorstep of the church. The wedding is filmed. The shots in the church are longer than the ones from the legal ceremony.

D: I feel beautiful, I really do. And the ones around me see me beautiful. They know how I left and how I came back. I believe that my life from now on will be completely different. I will be, first of all, proud of myself and I will not hide anymore. I hope God will help us solve our problems and that everything will go well.

V [to the couple]: I hope you will have as many children as possible and that all your wishes will come true.

Part Seven: Second participant- styling session

[Nicoleta is back at the doctor to see the results of her surgeries. She looks in the mirror.]
Dr. V: So, how is it? Look at your little nose. Do you like it? Let’s see the breasts as well. Look how beautiful they are!

N: When I saw myself in the mirror for the first time, I thought I was someone else. My look has changed very much. I’m very happy.

[Next, she goes to the dermatologist, where she gets some treatments. Afterwards, the stylist comes by the hotel.]
Eni: [looks in her closet, takes out one dress]: Except for this dress, everything else is a bit high-school.

[At the hair stylist]
Stylist: Would you like to wear something more provocative?

N: Yes. [We see how he dies her hair red]
Announcer: This is what Nicoleta needs: something beautiful and sexy. And that is the way it will be.

Part Eight: Second participant- reveal

N [in the limo]: The reveal will be my moment of glory. I feel really beautiful. It feels good to be myself. I don’t think they will recognize me.

At the reveal her boyfriend proposes.

N: This night was the most beautiful night of my life. Now I feel sexy, sensual. It matters so much to feel good about yourself. Only now I can tell how much it matters.

Announcer: Love each other and be happy!

Episode 2: Gabriela and Timea

Part One: First participant - presentation and justification
Announcer: Tonight you will see how a woman and mother with complexes will finally feel fulfilled after for years and years she felt inferior to her family [images from the reveal, happy friends and family applaud; we can only see the dress she is wearing]. And a single mother who had always been pressed by sorrows will receive the power to move on.
V: Tonight we present the cases of two women who deserve our help and your respect at “Beauty on the edge of the blade”, the show that makes miracles happen.

V: Timea Faur is 32 years old and the mother two children. What is Timea missing? Beauty. That beauty that would make her feel fulfilled and equal to her family.

Announcer: Timea believes that her husband did her a favor when he proposed to her. She always prefers to withdraw and gaze at her husband and children in admiration. [She sits apart from her family, in a corner of her garden, gazing upon her girls playing a game.]
Husband: She has no reason to feel outside of the family’s attention, but she feels so.

Timea (T): I never liked to be in pictures. That is why I don’t have so many souvenirs as such. Not even with the girls. When I see myself I get nauseous. I cannot stand it. I haven’t even watched the film of my own wedding and I don’t ever want to see it. I honestly think I am that ugly. I have a handsome husband and two perfect girls. [We see pictures of the family without Timea] I believe I am the ugly duckling, the person that doesn’t fit in the picture. As if I am my family’s handicap.

Announcer: Timea has two pretty girls and she is a fulfilled mother, but apart for that she has the complexes of a woman who fears that one day, the one beside her might want something more. [Images of the two little girls playing]
T: I have always feared that my husband doesn’t find me attractive, that one day he will have enough of me and he will look for a more beautiful woman. I feel fulfilled as a mother and wife, but as a woman I don’t feel so at all. My biggest complex is the very big nose. They used to tell me, “First you see the nose, and then you see Timi arriving around the corner”. [She stands in front of the mirror, looks at and touches her nose and ears]
T: My parents-in-law didn’t approve of my husband’s choice. We don’t have a relationship with them right now. I remember my mother-in-law saying “I don’t know what my son saw in her, as she is neither pretty nor smart.

T: As a young girl, I didn’t go to parties too much, precisely because of my complex. My greatest wish is to be beautiful for my husband, so I don’t get the feeling that others feel sorry for him, that he could have found a prettier woman. [we see her playing with her girls in the house, we see her walking alone in the parck.]
[She receives the news of being chosen for the show].
Husband: Do you really think this change is necessary? You are beautiful to me!

T: I know you accept me the way I am, but maybe it would make me feel better. Maybe I would behave differently.

T (in the limo): It is extraordinary to get this chance. To get to feel good with yourself, to get to go out on the streets without thinking that someone may be looking at you or to hate yourself if it happens. Psychologically I will be a woman and the beautiful wife of my husband.

Part Two: First participant - medical exam and surgery 
[Timea goes to the doctor for her consult.]
Dr. V: Come on and tell me what you don’t like. But, let me tell you what I would like to do. First of all, I would lift your eyebrows; they look a bit fallen and sad. The nose needs to be smaller. I should make the lips a bit more sensual, fix this ditch [shows with the finger on her face], make your cheeks a bit bigger, and put an implant in your chin.

[Timea’s surgery starts. The footage during the surgery focuses more on the doctors and their faces rather than the procedures themselves. We see the doctor cutting off the list of surgeries as he performs them.]
Part Three: Second participant - presentation and justification
Gabriela (38 years)
V: Gabriela is 38 years old and she is a mother who raided her boy all by herself. Day by day she carries her heavy cross and she had never done anything for herself, but for Marian, her son.

Marian: Because of my physical problems, my mother had to give me all the time she had so that I could be well. Had my mom not fought for me to go to school, I wouldn’t have gone to school. Had my mom not fought for me to walk, I’d be sitting in a wheelchair. [We see images of the mother and son walking in the Cismigiu park]
G: Honestly, I feel abandoned by society and friends. Not that this would be the most important thing for me, but I think he [her son], shouldn’t be ashamed when I go somewhere with him. Because he has a physical handicap since he was born, I have dedicated my whole life to him, to make his life as good as I could.

Announcer: For this, Marian would like to repay her. He wants to see his mother smile after she would have felt a bit of the happiness of fulfilled women.

G: [chopping onions in her kitchen]: I have never known what happiness is. I cannot even describe it.

G: My husband cheated on me. I found him in bed with another woman when I came back home from the maternity. I took my child and left home. We moved from house to house until I couldn’t pay rent anymore. We ended up in a garbage room. For 20 years I’ve been through this torment with him. I live for him alone. The email for the show was written by my son. I knew nothing about it. [Images with them in their house followed by shots of Marian checking the website of the show]
V: Why do you think that he did this?

G: Maybe so that I would feel that he loves me and he is proud of me. As a woman…I don’t really see myself as one. I don’t feel too feminine from the physical point of view. I think my nose is too big, my face looks old, probably because of so much sorrow and misfortune.

G: Offended in my life I have been many times and by many people. I cannot remember ever since I’ve known myself to have ever received a compliment. Whenever I went to a job interview they would tell me: “We will contact you”. They didn’t dare to tell it to my face: “What are you here for, can’t you look at yourself?” 

G: My mission on this world is to know that Marian is able to provide for himself. [We see her being awake at night, crying]
G: As I walk on the street I still feel and fear that people are laughing as they look at me.

V: Do you think that if you will be chosen, you will not feel like that anymore?

G: I believe that when you look in the mirror and you see yourself differently, you realize that you still have what to live for and you can still fight for your life.

[The news is delivered to the family the day Marian applies for University. He is the first to get the news. After Gabriela finds out, the three of them hug each other.]
G [in the limo]: My heart is aching. My heart is crying because I left him alone.

[At the hotel, Gabriela receives a special welcome. A piano concert is set up in the lobby just for her. She enters the lobby and she looks around her in amazement.]
G: I never thought I would stay in a hotel and everything will be at my disposal. This is a dream.

Part Four: Second participant - medical examination and surgery
[Gabriela visits the doctor.]
V: Gabriela is 38 years old and she doesn’t believe that she could still enjoy life. I hope that with your help (doctor), we will be able to convince her.

Dr. V: Now, tell me what bothers you.

G: I feel old for my age and I would like, if possible, to smoothen the skin, to lift up the breasts a little bit.

Dr. V [pulling up her t-shirt]: And this ‘floating device’ bothers you. I’d give you a liposuction as well [camera focuses on her abdomen]. And if in the end you have any other request, we can grant it as well.
[As Gabriela is a heavy smoker, the announcer explains the risks of smoking to the surgeries. The surgery starts.]
Dr. V: The breasts look lovely and everybody will be very pleased.

Dr. V[while performing liposuction]: Three million men and women in the world go through this surgery, and even though it looks like butchery, it is actually the easiest procedure.

[After the surgery, Gabriela is not allowed to smoke anymore until her recovery is over.]
[The two participants are talking in the hotel room.]
G: The post surgery pain is not as hard as is homesickness.

T: Yes, I tried to stay strong so far, but I cannot take it anymore. I’m about to cry every time I think of home.

G: Don’t worry, you’re almost there. It will all pass. In the meantime you can look at the pictures.

T: Yes, it makes my longing easier.
[Timea goes to the doctor to remove her bandages and sees herself in the mirror for the first time.]
T: I cannot believe it [looking at her nose]. I am so very pleased! I just want o hug you [to the doctor].

Dr. V: Hug me then! [they hug].

T: For my whole life I have been waiting to see this change.

Part Five: First participant – styling session
[Eni comes to Timea for the style advices. She looks in the closet, but does not throw anything away.]
Eni: Congratulations. I will not change your style too much, but after we arrive at the shop, I will give you some tips.

Eni [in the shop]: We will choose some clothes that apparently don’t have any connection with each-other and we will try to combine them to create some original outfits.

[At the hair-stylist]
Stylist: Because your hair is so soft, I will give you a haircut with volume. I will dye some locks to lighten up your face and create a color-play. 
Part Six: First participant- reveal
T [in the limo, before the reveal]: It’s unbelievable when you feel good about yourself. This is a feeling I have never had before.

[The reveal: Timea comes down a big staircase, uncovering pictures of herself, taken after her makeover]
T [after the reveal]: I am very happy. I have never felt admired, but now I felt so. Now I can understand how beautiful people feel.

T: I will make up for the time I lost. I won’t be that shy woman anymore who used to always hide in the shadow and who always refused to be on a picture or in a film. I see myself as a beautiful woman.

Part Seven: Second participant - styling session
Announcer: Due to her problems at home and her financial difficulties, Gabriela hadn’t paid any attention to her teeth, which have over time, deteriorated.
[She goes to the dentist, undergoes some procedures]
G [looking at her teeth]: Extremely beautiful. I never thought I would get to fix my teeth.

Announcer: After all the stress, suffering and agitation, the time has come for Gabriela to get one more reward for all that she has been through.

[The stylist comes to the hotel room, checks out the closet and puts everything away].
Eni: This skirt doesn’t fit you at all, neither the length, or the design.

[At the hair stylist, Gabriela opposes the procedures. Victor gets called to mediate the situation]
G: He wants to cut my hair and I don’t want my hair cut.

Hair-stylist [annoyed]: I said that we will give you a haircut that would make you look better, that would be in your advantage, but nobody said, not me, nor Eni, that we would cut your hair short. Besides, we will choose a colour and a hairdo that will suit you. You are here to become beautiful, not ugly.

G: Do as you please. I won’t say anything anymore.

V [at the reveal]: When I saw Gabriela tonight I was about to say that her life is going to completely turnaround from now on. But I don’t think it will be so because the problems she has are quite serious. But I am sure she will handle all of them easier and with more self confidence.

[Reveal: She hugs her son, they cry. Long shots of them in each other’s arms.]
G: This was the happiest day of my life. When you see that everyone looks at you and they cannot believe the way look, your legs are shaking. You can barely stand on your feet. It’s been a heavy experience, but it is worth it. I don’t think I will bend my head down as I walk on the street. From now on I’ll have more peace of mind and that matters a lot to me.
Episode 3: Eliana and Elena Nedelcu

Part One: First participant - presentation and justification

Annoncer: A young woman will finally be able to value the femininity she was missing. [She is walking alone on a crowded street]
Announcer: Eliana is living a drama. Not because she is not beautiful, not because she is not attractive, but because day after day she feels the gaze of others, the ones who don’t see her as a real woman.

Eliana (E): The biggest offense I ever got was on one of the exams I had at my university. I had a multiple choice exam. During the whole exam the teacher stood by my side. I thought he wanted to see if I am cheating or not. At the end of the exam I had to show my ID card and tell him our grade. When I told him my name and I showed my ID he looked straight into my eyes and asked me if I was a woman, a man or a transvestite. [cries]
Announcer: Eliana knows very well where the ideas and words that hurt her so much come from. [We see her looking in the mirror; she is flipping the pages of a fashion magazine; she walks with her boyfriend on the beach]
E: The shape of my face and my body resembles more the shape of a man than the one of a woman. And most of the times I go out on the street I hear : “Look at this one, what face she has, the woman-man”. When I go out with my boyfriend: “Dude are you sure that’s not a man?”, or “Naomi, the transvestite”. I don’t want to be labeled like one of these people, because I am a woman. I believe I have the right to look like a woman and not be placed in their category.

E: At the supermarket where I work, customers try to avoid the cashier where I am sitting. (…) Even if some of my ex-boyfriends tried to see beyond the surface, their friends didn’t : “That girl is not for you. Find another one, this one is ugly.” [she sits at the beach, all alone, gazing sadly towards the water] (…) I cannot even imagine myself as a bride. I wish I could walk out on the street and the people wouldn’t pick on me anymore. To tell my boyfriend he is going out with a man. Deep inside maybe he also wishes that I were prettier than I am right now, but he never told me so. [We see the couple playing dames in their apartment] When we go out together, he never holds my hand, and if I feel like kissing him, he won’t let me do it not even on the cheek. [We see them walking together on the beach and on the street, but they don’t hold hands]. I wish I were a normal woman, I don’t wish for extreme beauty.

[She gets the news while sitting on the beach. An airplane carrying a banner with “Congratulations, you have been chosen on the show” flies above the sea.]
E: It’s like being born for the second time.

Part Two: First participant - medical exam and surgery 

[Eliana visits the doctor’s office. She describes what she doesn’t like about herself.]
Dr. M: Your constitution is an athletic one, with broad shoulders and small breasts. Really of an athlete, it is indeed a bit masculine.

[Before her second surgery, Eliana reconnects with her father over the telephone.]
Dr. M [on entering the OR]: We will make her face more round, more feminine, with more volume.

Part Three: Second participant - presentation and justification

Elena Nedelcu

V: Elena has been feeling ugly for her whole life and she took all the offenses of the ones around her. She withdrew because she thought that it would be better for her and her husband.

Elena Nedelcu (EN): They say it does not matter so much. But physical appearance does matter. I have never really liked myself. But on the other hand I saw it from colleagues, from people on the street, who turned their heads and talked bad to me. All these have closed me up very much. I withdrew so I wouldn’t see it anymore and so I wouldn’t be seen. (She looks out from the window of her apartment)

EN: I have been offended many times and it was very painful every time. Even my son has offended me. (We see her walking alone in the park or sitting on a bench in the central square of the city). When I was a teenager, boys were already checking out girls. Pretty girls, not girls with big noses.(…) The mirror doesn’t exist for me at this moment. Everything bothers me, my whole face bothers me. (images of her as a young woman; she looks in the mirror touching those parts of her face that she dislikes the most)
EN: The parents of my husband said that I was ugly and that I won’t be able to give their son beautiful children. I have never been a bride. They didn’t give us a wedding. Maybe I felt beautiful when I gave birth to my child. That was it, in that moment and otherwise, not.

EN (about her son): My biggest wish is that he stops avoiding me. To take me to a restaurant of go with me for a walk in the park. To hug me and kiss me, for he never kisses me. (…) Right now I work at a orphanage for severely handicapped children. There, my ugliness doesn’t exist. (She sits in the central square with one of these children)
Announcer: But this is not enough consolation. Apart from it, there still lies the frustration of an unfulfilled couple life. (She is walking with her husband in the forest)
EN: We haven’t been to a movie since our son was born. We haven’t been to a performance. The last time we went out was four or five years ago. We just take a blanket and we go at the edge of the forest (…) where nobody can see us. We are permanently hiding. (The couple sits on a blanket, we can see the forest, the surrounding mountains and no other people around).
Part Four: Second participant - medical examination and surgery

[She receives the news via a recording of the weather bulletin (the host of a show is also a weather man). She leaves for Bucharest where she meets her doctor, who gives very technical explanations of the procedures that she will perform.]
Dr.M: The operations we will perform will make her look more feminine. [to the patient]: Physical appearance does matter but it also matters a lot that you are optimistic.

V [on walking to visit Eliana]: Eliana is our bravest contestant.[enters the room]. How do you feel?

E: I think this whole effort is well worth it. To be locked up and not be allowed to talk to your loved ones. Because it’s something that you really want it is worth it.

V: If you talk to any of the other girls, explain this to them too. That would help me a lot. I am very happy you are doing fine and I hope you will help me lift the spirits around here. [Kisses her on the cheeks before leaving]
[Elena Nedelcu starts her surgeries]
Dr. M: It is a very difficult and long intervention, because there are many parts of the face that we need to try to fix.

Part Five: First participant - styling session

[Eliana is allowed to talk to her boyfriend on their anniversary. We see images of the participants talking about their experiences in Eliana’s room. They talk about their feelings and their post-surgery pain. They all wear bandages on their faces. Next, she visits the doctor to see herself for the first time.]
Dr. M: Beautiful. It turned out really well. You are very pretty. We will enlarge the lips a bit and you will be even prettier and even more feminine. I hope you will have more confidence in yourself. Now you can take over the world.

[Eliana thanks the doctor, hugs and kisses her. Next, she meets Eni in her hotel room.]
Eni: I have come to stick my nose in your closet. What is this t-shirt? Stylists’ advice: throw it away. These don’t look like your clothes. I look at them, I look at you and I don’t see the connection.

[Eni takes the clothes out one by one an keeps them in front of the camera just enough to get a good look at them, then she throws them in a pile on the floor.]
E: I am still lost. I haven’t found my style.

Eni: Very lost. You need my advice.

Part Six: First participant - reveal

[Eliana’s reveal:]
E: I feel very feminine. I feel like a real woman. I am beautiful, I feel myself shining. Only sparkle, only happiness, only beauty. I feel like the caterpillar which thought it’s life is over when it actually turned into the most beautiful butterfly.

Part Seven: Second participant - styling session

[Elena Nedelcu comes to the doctor to see her results].

Dr. M: The face looks very good. The skin, the chin, look very good, and the neck too. The nose turned out very well and the eyelids also.

[Elena takes a dermatological treatment at a specialized clinic. Then she meets Eni at the hotel.]
Eni: Interesting. I have the feeling I’m looking at the clothes of two different people. [to the camera]: In Elena’s closet I found complete chaos regarding style.

Eni [holding up a skirt]: This is not for you. It’s not. I have the feeling it is not yours. We need to say goodbye to it. (…) You are left with one skirt and one blazer. We really need to go to the store.

Part Eight: Second participant - reveal

[Elena’s reveal]:

EN: I feel extraordinary. The happiest I’ve ever been. I feel fulfilled. I’m happy, beautiful, confident.

The TV station offers her and her family a dinner at a restaurant, where they can spent time together without hiding away.

EN: I finally feel I’m a woman. I haven’t been so happy for 30 years.

Episode 4: Anca and Felicia

Part One: First participant - presentation and justification

V: Anca is the woman who barely reminds of the one whom 15 years before was Miss Rotterdam. [pictures of Anca’s youth, as a model] The glory and the public admiration have gone fast and were followed by disappointments and the fear that soon she won’t mean anything anymore.

Anca (A): I had a great and fruitful life filled with beauty, but with time they all got lost. [She walks alone on the sea-shore; then we see pictures of her as a young model] I feel so poor, I cannot find that sparkle any longer. [Crying]
A: I used to be an apparition and now I need a new beginning. [model pictures on screen]. Where I went, people were always admiring me. [takes out a news paper, shows the picture of her winning the Miss Rotterdam title] Now I am alone with my boyfriend. He is my stage now.

[She tells the story of losing her ex-boyfriend and her job. Her Dutch younger boyfriend tell’s how they’ve met.]
A: He came to Romania permanently just to be with me. And I fear that history would repeat itself and that he simply doesn’t like me anymore. He is everything for me, everything. [Images of the happy couple walking on the sea-shore]
A: My parents didn’t like him. They said they are ashamed to walk behind us in the street. I don’t want to know what people say about us, how people look at us or what people think.
Announcer: This doesn’t take away the fear, a fear that is well justified. The age difference might become a problem especially because people, out of ignorance or out cynicism, are already making some remarks.

A: “Are you his mother?” This has happened to me more than once. I fear losing him. But what can I do? He is a handsome man, and I am just Anca. [crying]
A: [we see her working out in her home] I tried to lose weight, I did fitness. I cannot do this anymore. I had some botox shots, here and there. I cannot see any results. And I’ve been wondering…What would it be like to be like I used to be? [Again, we see pictures of Anca, the model]
[She gets the news of being chosen while walking on the beach with her boyfriend.]
A: A new life!

A’s Boyfriend: I am happy for Anca, She is already beautiful, but the programme will give her the confidence and the power for all her life.

A [in limo]: I wish that when I drive back in the same limousine I will be a winner.

Part Two: First participant - medical exam and surgery 

[Anca arrives at the hotel and the day after she meets dr V.]
V: Anca was Miss Rotterdam and now she has a boyfriend 10 years younger than her and she’d like to cut off the age difference.

Dr. V: Well, we’ll cut then. But now, tell me misses, how can we cut, how much should we cut?

Anca: Well, you know better about that. That is your decision. And please, after these surgeries, call me miss.

[Anca shows posters from her youth and other photos as well as the news paper with her winning the Miss Rotterdam title. The doctor explains what he is going to do. When she comes in for the operations, the doctor draws her all over with the marker. Before she goes into the OR she grabs the doctor’s hand and we see a close-up of the hands together.]
Part Three: Second participant - presentation and justification

Felicia:

V: Felicia is the woman who loves what’s beautiful, but whom, by the age of 39, didn’t know how to be beautiful herself.

Felicia (F): My obsession for everything beautiful has turned me into my own enemy. I like to see beautiful things, but in the morning, when I brush my teeth I see in the mirror a face that many times scares me. I bathe on the dark. I don’t like to see myself. I don’t like to be looked at, I don’t allow being looked at. Not even by my husband.

F: I cannot buy my own clothes. I take them, unfold them, look at them and automatically buy them one or two sizes too large. This is how deformed is my perception over myself.

V: You feel complexes ever since you were a child. Why? 

F:Until I was 14 years old, I had no criteria. And afterwards, others have started to tell me. They insisted in telling me that I was either too fat, either ugly, either that my nose is too big, that my eyes are like this, that my breasts are like that, and that I have no chance of ever dating a boy.

V: Were they right when they said you had no chance of dating a boy?

F: Yes. Because I was never able to learn how to be feminine, how to be attractive [we see pictures of Felicia’s youth] I think I surely was an expression of banality. [Felicia is walking alone in the park]
[She tells the story of one former boyfriend and she tells how she met her husband.]
F: I wanted to be loved as a woman, not as a mind. (…) I decided to have a child. This way I have felt fulfilled as a woman. I didn’t need to prove to anyone anymore that I was beautiful or that I had something to say. But it was only apparent. I didn’t have the courage to re-enter social life. [in the background we see her house, she sits in front of a shelf stacked with old thick books]I never returned to the courtroom. Now I take all kinds of jobs in offices where I hardly have any human contact. [images with her sitting at a desk, doing some paperwork]
F [in the limo]: I needed a lot of courage to get here. I needed a lot of courage to decide for myself. (…) I feel a bit guilty for leaving my son and husband at home. I feel like I have betrayed them.

Felicia describes her passion for repairing and reusing old things and using them as decorations. She shows the decorations in the house that she made herself and tells their stories.

Part Four: Second participant - medical examination and surgery

During her recovery period, Felicia receives a visit from Victor who brings her something to do: a project of reusing materials.
Part Five: First participant - styling session

Felicia meets Eni at the store. After putting on the clothes chosen by the stylist:

Eni: You are now wearing a very joyful and youthful outfit, which makes you stand out.

Part Six: First participant - reveal

Reveal Felicia:
F: This is what I wanted. For me happiness is now peace, quiet and the joy in the eyes of the ones around me.

Part Seven: Second participant - styling session
Anca meets the stylist in the shop as well.

Eni: I have two observations: your fan-pants should have been longer, down to the ground. At this length (camera in focus on the lower side of her pants) they cut down your figure in a very unpleasant manner. And about the shoes (camera on the shoes), it’s not ok to wear such shoes when you go shopping. They are beautiful, but never when you go shopping and never with those pants.
 [After her style session she receives an organic tanning session (the only in the show).]
Part Eight: Second participant - reveal

A [in the limo, on the way to the reveal]: I feel like I am smiling with a different face. A face that I can hardly wait to show and I hope that they [the family] will like. 
Episode 5: Mioara and re-cap season 2
Part One: First participant - presentation and justification

V: For tonight we have prepared the story of a woman whom, at 30 years of age, finds herself in a desperate situation and her only chance seems to be our show, ‘Beauty on the edge of the blade’.[we see Mioara looking at her teeth in the mirror]
Mioara (M): I cannot even think of myself as a woman. I am a mutant. What can I do? For how long will I still have my family by my side? How am I going to manage from now on? What will I do? [She walks alone in the park or sits beside the window of her apartment]
M: My teeth? What teeth? I haven’t got any left. Not even one healthy tooth. [she opens her mouth and shows her teeth] They are more like caves of living flesh. If I eat anything or if I even touch something there it hurts, but the pain is not only there, it spreads all over my head. The risk of a septicemia is huge. It can happen any day now. I avoid eating since everything I touch causes me pain. If I won’t lose my family because of the way I look, I’m afraid not to lose them for good, because an untreated septicemia can have a fatal outcome. [we see images of her, her husband and child, in the park, walking, hugging each other]
M: There is nothing left to be done. Everything must be extracted and some implants must be placed inside. If I don’t get it done I won’t even be able to wear a prothesis because my bones are being dissolved by the infection.

Announcer: Apart from all of these problems, Mioara is aware that people around her find it hard sometimes to accept her presence. And as far as strangers are concerned, they hardly ever try to conceal their disgust.

M: Where I work there is a tradition: everybody has lunch together. I don’t know how pleasant it is to see someone softening the food(…) I remember sitting in a bus, on the seats behind the driver. Without knowing I smiled at a remark made by one of my colleagues, at the exact moment when the driver was looking at me. He was shaken. I don’t want to talk anymore, I don’t want to open my mouth so nobody would see what I am and what I look like. I’m only going out because I have to watch over my girl.

V: When did the hard times start for you? 

[She starts telling the story of her life, detailing her desires and mistakes. We see pictures of her as a young and happy woman.]
M: It had become clear in my mind that I can make for myself the family that I never had. (…) Everything is alright when we are together at home. The moment I leave the house is terrible for me. I see on their faces (passers-by) despise, disgust, fear.[She walks in the park with her daughter]
M: I scare myself in the morning when I wake up. I have grown a lot older. I got these rings under my eyes, they look horrible. My mouth has deformed, my face looks fallen. I hate myself. (…) At this moment I am completely hopeless. Only a miracle can help me now. [she sits in the house with her family; her husband is very affectionate with her and their daughter]
[She gets the news while she is having lunch with her co-workers. She starts to cry and hugs Victor for a few minutes.]
M [as she is packing at home]: I’ll have normal life again. [Her baby girl crawls into the suit case; the husband and mother are encouraging her] 
M [in the limo]: I entered here as a half of a person, from all points of view, but when I walk out, I’ll keep my head up high, I will dare to look in the mirror, to see myself again, to rediscover myself.

Part Two: First participant - medical exam and surgery 

Mioara’s transformation begins with a visit to the dentist. The doctor explains to her what procedures she will undergo.

Announcer: Dr. Radian is facing the most complicated case so far.

As Mioara is very scared of dentists, Victor holds her hand until the doctors anesthetize her, when he is asked to leave the practice. 

V: Are you nervous?

M: Very!

V: I guarantee it’s going to be alright. You have already met the doctor. He is gentle and he has a soft touch.

[The announcer describes the uniqueness and difficulty of the given case.]
Mioara visits doctor Valcu to decide on what surgeries she will get. She complains of looking older than she does.

Dr V: You really don’t have any problems. You have a beautiful complexion, beautiful eyes, your nose is pretty as well. You are a pretty young lady. There’s no point in having negative thoughts, it is bad for you.

Before her surgery Mioara is allowed to talk to her family on the telephone. They encourage her.

Mioara’s husband drops by at the hotel with a gift for their third anniversary. Victor takes the package to Mioara, who gets very emotional and cries.

M (talking about her implants): I’m thinking that soon I’ll no longer be a mutant. I’ll be a normal woman. (She looks in the mirror, cries, hugs the doctor)
       Part three : Re-Cap participant Nadia of previous season
V: Back then she was afraid that her husband might reject her and that in the years to come, her daughter would be ashamed of her. She believed, she hoped, she had her family’s support and in the end, she succeeded.

Nadia (Na): To say that I am happy is to say the least. I’m in 7th heaven, I feel fulfilled. I feel great in my skin.

[We see before shots of her, alternating with after shots. The before shots show a sad Nadia, either with her daughter or alone, looking at the horizon, while the after shots show a happy woman, always in the company of her daughter or husband.]
Na: With this chance of mine I have been reborn. I’ve been given a new life. Before I would have never went out for a cake or refreshment. I was ashamed of being seen and I was afraid that my husband would be ashamed of me.

[We see images with the happy couple. Husband gazes at her in admiration]
Na: I walk around and I love what I have to show.

Part four : Re-Cap participant Petrica of previous season

Petrica (P): For me it’s like the time machine has been invented. God was on my side and everything happened the way I wished it would. It is a new beginning for me.

[Petrica visits her plastic surgeon, Doctor Marincea and brings her a bunch of flower and expresses her gratitude.]
Dr M: I am very happy as it hardly ever happens that patients remember their doctor. It is scarcely that someone remembers you’ve done something for him/her.

P: It gives you courage to walk out on the street, to go to the park, to go shopping. I don’t want to hide anymore and I have no more reason to do so.

[We see before shots of her working in her garden, mending tomato plants and after shots of Petrica with her family out in the city, doing shopping with her daughter at the Mall]
P: When you physically look good everyone gives you more respect. I’ve always cared that my children looked good, or my husband. In my mind this was the main thing, that a good housewife is recognized by her children and husband.

Part Five: First participant - styling session

[Mioara meets Eni at the shop. She brings a bag of clothes to show the stylist.]
Eni: Your variant looks like you’ve borrowed it from someone else. The t-shirt is too big and shapeless, the jeans are too long. Your outfit doesn’t show any personality and I will help you make it more original and more feminine. (after selecting the clothes for Mioara) I am very pleased and I can tell that you are pleased as well, that you are comfortable in these clothes.

Part Six: First participant - reveal

Mioara’s reveal:

M: From now on I am a different person. Physically and psychologically I feel I’m a different person.

M: I am very happy. I can now enjoy everything that life has to offer.

She hugs her husband and child. They declare their love to each other for a few minutes of airtime. The camera focuses on her holding her daughter. At the end of the reveal we see a few more minutes with Mioara reunited with her family.
Episode 6: Catalin
Part One: First participant - presentation and justification

V:For Tudor Catalin from Cernavoda life has been a countinous struggle against serious diseases, against hundreds of kilograms but also against bad luck. Many times he won the struggle, but he is not yet a winner.

V: I think you weighed over 220 kilograms? [Pictures of Catalin in his obese period]
Catalin (C): Yes, I think I weighed even more.

Catalin’s Mom: He looked like a – monster.

C: My mother met the person who was supposed to treat me and he told her the following:”What shall I do with him if he eats like a pig?”

[We see pictures of Catalin in the past and we see him in the present, in front of the mirror, touching and grabbing all the skin that was left behind after he lost weight. Catalin tells his past and tells about all his illnesses. His mother tells how he was about to die when he was just 6 months old.]
Announcer: This had happened when he was 6 months old. After that, a series of illnesses followed that have transformed Catalin’s life into a tormenting sanitarium of existence.

C: I started to put on more and more weight and in a very short time. I had reached 227 kilograms. This was a very hard time in my life as I couldn’t even find scales that would support me. It has been very hard for me. [Catalin is walking alone on the sea-shore] The basic fact of getting dressed was very difficult. And once I gained more weighed, my pulmonary problems have accentuated as well.

C: I used to get a very strange feeling when people were turning their heads saying: “Look at that one, how huge he is, how fat he is”.

C’s Mom: With God’s help, he’s been saved.

Announcer: The consequences of the 120 kilograms that he lost were more serious than he expected.

C: I didn’t expect I’d look really like this. [showing his belly, holding it, displaying the results of his weight loss] It’s like a sack I carry with me every day.

V: Do you have a relationship?

C: No, I haven’t had one in eight years.

V: Since you started to gain weight?

C: Yes. And now the problem is my actual situation. I tried once to talk to someone and she said: “Can’t you look at yourself? What is there to talk about?” [Catalin, walking on the street with his best friend, Alina] It felt like a slap in my face, quite painful. You see, nobody knows how long they can or can’t wait. But in eight years it was hard for me to get over it (being single) and I hope it will be over as soon as possible. I cannot imagine life alone.

Announcer: For Catalin, his co-workers are a second family.

[Catalin gets the news while at work, He is a nurse. Victors walks in dressed as a doctor and delivers the news.]
C [in the limo]: On one hand I am a little sad for what I have left behind, but on the other hand, I am happy.

Part Two: First participant - medical exam and surgery 

[Catalin meets Dr Marincea.]
V: Catalin lost 120 kilos. Now, doctor, you can imagine what the consequences are.

Dr M: It is a great accomplishment that you have managed to lose so much weight. But I have to tell you, there will be scars. No matter how aesthetically we make these operations, the leave scars behind. [ As she consults him]: You really need to work out. Otherwise you’ll be a slender, handsome man with a hunchback.

[The team accompanies Catalin to his surgery.]
Announcer: Because he needs all our moral support, we have decided to accompany Catalin to the clinic. We cannot make-up for the absence of his old friends, but we will be his new friends for at least two months.

[In Catalin’s case, Doctor M. explains the situation of Catalin’s health and the risks of the surgeries in the given conditions.]
[Catalin wears glasses so the show offers him a lasik eye surgery which is shown in great detail. Victor brings Catalin a DVD player and a box of movies sent by his family and friends. He also got pictures with his friends and family and a letter signed by all of them.

The episode continues with images from the reveals of participants in the previous seasons contrasted by images with excerpts from their background stories. Afterwards shots from the application for the show are displayed: hundreds of people crowded in a room, fighting, crying, in the hope they will get a spot on the show.

Catalin admits that he is nervous before his second row of surgeries, thus Victor surprises him and brings his old doctor to visit and encourage him. An icon of Jesus hangs on the wall in the background of their conversation]
Announcer: This surgery is one of the most difficult so far. What follows is a risky anesthesia and a long operation.

Dr M (Before operating): God help us! That’s all I have to say.
 Part three: Re-cap participant Diana from previous season
Diana (D): I cannot believe it’s been a year and I am still as beautiful. It has been the best experience of my life. Something like this doesn’t happen to anyone.

D: It’s been a dream come true. It’s an extraordinary change. If before I used to be a monster, now I am a beauty. [we see before – after shots] Before, my life was dark, sad and hopeless. I was ashamed of myself and I always wanted to hide. I feel free now to follow my own will. I have a normal life now, filled with the admiration of the ones around me.

D: My husband doesn’t have problems anymore, he is not ashamed anymore. [we see them feeding the birds in the park] I can say that my change is not only physical. I have become more confident, more proud of myself.

I have regained my husband. We are like in the beginning.

Part Four: First participant - styling session

[Catalin meets his stylist in a shop. He tells her his story.]
Stylist: It’s a shame to make such efforts (to lose weight) and not to make it obvious that you have” [She gives him a few tips on how to choose his clothes]
HairStylist: Today we will give you a very youthful haircut that will help you pick up as may girls as possible.

  
Part five: First participant - reveal

[Catalin’s reveal]
C [in limo]: Proably my happiness will be maximum when I will see the reaction in the people’s eyes.

Catalin’s Father: How do you feel now?

C: Better, thiner, more charming. [laughing]
[His friends award him a medal, stating that he is a winner in their eyes and they give him cup, as he holds the 1st place in their hearts]
Catalin’s Best Friend: It remains to be seen who he is going to settle for, now that the choice is his.
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