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Abstract:

This research examines the influence of cultural globalization on the motion picture industry. There is not yet much empirical evidence about how media products spread world-wide, thus the aim is to make a contribution to this knowledge. The focus is on analyzing to what extent globalization contributes to a further homogenization of movie spectators’ preferences in different countries and cultural contexts. The main sources used in this thesis are the box office revenues and reviews of four different countries: Argentina, Australia, the Netherlands and South Africa. The research consists of two parts: first, the shares of the box office revenues of these four countries were investigated to illustrate the presence of domestic/foreign films and Hollywood/non-Hollywood films. For the second part, the films that made it into the box offices were also used. This part is composed of a content analysis of eighty-eight film reviews. A comparison between the reviews from the four countries demonstrates whether the critics consider similar characteristics of films to be important and thus reveals to what extent we can explain global box office successes by ‘universal’ characteristics. The results demonstrate that the tastes of these different countries’ audiences are homogenizing, especially regarding the box office shares. It moreover exemplifies the ongoing dominance of Hollywood. The analysis of the reviews shows that the film aspects which are given the most significance by the critics are the content of the film, the actors and the directors. Furthermore, the analysis illustrates that each film entering all four countries’ box office revenues contains some universal characteristics.
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Introduction

The topic of this master thesis is the influence of cultural globalization on the motion picture industry. It is interesting to find out how the spreading of cultural products around the world affects the tastes of audiences from different countries and especially to what extent globalization contributes to a further homogenization of movie spectators’ preferences in different countries and cultural contexts. The focus will be on a cross-national research that investigates the global film preferences of audiences. Investigating film preferences is important because films are cultural products that are greatly consumed on a world-wide scale (Scott, 2010). It is furthermore relevant to analyze this from the perspective of cultural globalization because even though there is a lot of theory formation concerning this subject, there is not yet much empirical evidence about how media products spread world-wide (Fu & Govindaraju, 2010). By analyzing the popularity of cinema movies, the aim is to make a contribution to this knowledge. A cross-cultural research is important because it is aimed at producing results that contribute to the increasing knowledge about consumer behaviour in an international context (d’Astous et al, 2005). 


To find out what the impact of globalization is on the motion picture industry, it is significant to investigate whether different parts of the world have converged or diverged in movie selections. Some films have managed to become successful all around the world (Jökel & Döbler, 2009). These global box office successes indicate that audiences from different countries enjoy watching the same films. Many films that have become global box office hits originate from Hollywood which, according to Scott (2010), remains to be the most dominant film industry. In order to investigate whether or not the same films become a success in different countries, the starting point of this thesis will be the national box office revenues. The box office signifies what cinema movies make the most money in a certain country and therefore are a good indication of a film’s popularity. It could be that taste levels are diverging, due to cultural proximity or the influence of the nation-state, however for this research I have chosen to look at the aspects that influence the convergence of taste levels. The decision for this particular focus is made possible by the sufficient amount of theory formation about the homogenization of the motion picture industry (Kuipers & De Kloet, 2009; Fu & Govindaruja, 2010; Jökel & Döbler, 2009). This theoretical framework will help in the process of discovering what aspects make a film popular all around the world. The aim of this thesis is namely to extract the universal characteristics that contribute to making a film a global box-office success and find out. 


Film reviews of the films appearing in the box-offices of the selected countries will be analyzed in order to find out what these universal aspects are. Media critics discuss what they consider to be the most important features of a film, and because these reviews are directed at a specific country’s audience what is considered to be important may vary per country. The discussed features, such as narrative, genre, star power, technical elements or country of origin, will be categorized according to seventeen different themes. These themes will be utilized to illuminate what is regarded as essential in a film. It is significant to find out what makes a film a global success, because this will provide a better understanding of the kind of movies an audience wants to watch and what elements should be incorporated to make a movie a profitable. 

The methodology is in line with Kersten & Bielby’s (2012) research and integrates quantitative and qualitative methods. The main sources used in this thesis are the box office revenues and reviews of four different countries: Argentina, Australia, the Netherlands and South Africa.  These countries are a good representation of ‘the world’ because they are all situated in other continents. There is also a variation in languages; the reviews are written in Spanish, Dutch and English. This is important because language may affect the consumption of media products due to cultural proximity (La Pastina & Straubhaar, 2005). Furthermore, all four countries have a relatively small film industry which means that they are not dominated by the domestic market as most films are taken from the international market. Hence, this makes the sample of selected countries more representative and comparable with regard to the audience preferences, the successes of international films and the relative importance of cultural factors. 
This research consists of two parts: First, the share of the box office revenues will be investigated to illustrate the presence of domestic/foreign films and Hollywood/non-Hollywood films. The second part is a content analysis of the film reviews which will point out whether the critics consider similar or different characteristics to be important. 

Research Questions

The process of cultural globalization is a complex, overlapping and disjunctive one. Furthermore, it is a fluid process and thus it is continuously changing. By taking a particular cultural product, namely cinema-films, it becomes possible to investigate whether taste levels of people from different countries are converging and therefore becoming ‘globalized’. As previously stated, the focus will be the popularity of films by first looking at box-office revenues in order to gain an understanding of which films are the most profitable in each country. The different aspects of these films must then be looked into to find out whether certain universal ‘features’ can be discerned that contribute to their success. This will be based on the aspects that are covered by critics in their reviews. Even though the influence of reviews on moviegoers is still a bit ambiguous (d’Astous et al, 2005) some scholars (Basuroy, Chatterjee & Ravid, 2003; Desai & Basuroy) do consider reviews to play a significant role in the creation of meaning in the cultural field. The main research question of this master thesis will be the following:

· To what extent can we explain global box office successes by universal film characteristics as found in production and media reviews?

Different sub questions have been formulated to facilitate the course of answering the main question. The first part of the research will look at the box offices of the four countries that this research will be conducted on, namely Argentina, Australia, the Netherlands and South Africa. From the theoretical framework it will become clear that Hollywood remains to be a dominant factor in the film industry and this is reflected in the box offices around the world. However, this does not entail that all the movies in box office revenues originate from the United States. In recent years national productions have also been box office hits in Argentina, Australia, the Netherlands and South Africa. Thus, it is important to look at the country of origin of a film. Do non-Hollywood films also have a chance at becoming a world-wide hit? Furthermore, it would also be interesting to find out whether the same Hollywood films are a success everywhere or if differences in audience preferences concerning Hollywood films take place.

Sub Question 1

· What is the share of: 

A) Domestic and foreign films in the box offices of Argentina, Australia, the Netherlands and South Africa?

B) Hollywood and non-Hollywood films in the box offices of Argentina, Australia, the Netherlands and South Africa?

The other sub questions will be answered by investigating the critical media reviews. Different factors may influence the moviegoers’ decision to watch a particular movie in the cinema. These different factors are often also discussed in the critical reviews. By looking at what kind of characteristics the critics write about, it becomes clear what they consider to be important. These characteristics can be categorized according to certain themes such as film content, actors, director, formal elements, film material, mood, genre etcetera. Consequently, in order to find out what the universal characteristics are seventeen different themes have been classified in this thesis. The themes, which will be explained in the methodology chapter, will be examined in order to find out if there are certain aspects that all the global success films have in common.    

Sub Question 2

· Are there themes in the reviews that most global success films have in common, and if so what are these?

The main research question does not take into account the elements that make a film popular in one country but not in another. That is why it is important to keep in mind that there is a possibility that the movie selections of different countries might be diverging instead of converging. Previous audience research has demonstrated that people usually prefer cultural products from their own nation-state or from that of countries with similar cultures. A sub-question will therefore be dedicated to this topic. By researching the role of the nation-state, the role of globalization is examined too. It could, for instance, be possible that relatively many national productions or productions from countries with shared histories/linguistics are present in the box office revenues, demonstrating that the impact of globalization is not as great as assumed. However it could also be that no national productions make it into the box offices. Moreover, the critics might emphasize the origin of a film more when it is a national product. Accordingly, the role of the nation-state is addressed in the third sub question. 

Sub Question 3

· To what extent do the film critics refer to the geographical or cultural origin of the movies and how is this discussed?

The role of cultural proximity and the nation-state could also come to light in relation to genre preferences. Genre is a way to categorize movies by defining them by their genre. Audiences tend to stereotype movies by their genre, and therefore this has an impact on their decision to purchase a cinema ticket for a certain film. Consumers tend to make judgements based on the familiarity one has with a particular genre. If they are not familiar with it, they might consult reviews to gain a better understanding of it. Therefore, the way reviews categorize a movie might influence the consumer. It would be interesting to find out whether reviews from different countries categorize movies similarly or differently. The aim of the last sub-question is to see how universal film genres are. 

Sub Question 4

· What film genres are explicitly mentioned by the film critics and how are these genres discussed?
Thesis Outline

The first chapter consists of the theoretical framework. This chapter will start off with previous research concerning the effects of cultural globalization. Different models will be discussed to get a better insight in this complex ongoing process. The second section of this chapter will provide an understanding of the geographical and cultural origin of media products and how this affects audience behaviour. Furthermore, concepts such as cultural proximity, contra-flows and deterritorialization will be defined. The third section elaborates on theory regarding the relationship between globalization and the motion picture industry. This part is dedicated to the role of different film industries, in particular Hollywood, and discusses the extent to which audience tastes in films are converging around the world. The fourth section describes the factors that influence the moviegoer’s choice, like genre, star power and critical reviews. Lastly this chapter will take into account the role of media critics as producers of meaning. As a great deal of my thesis is based on film reviews, it is critical to look at previous research concerning the impact of media critics. 


The second chapter provides the reader with some background information about the four countries that I chose for this research and investigates the cinema behaviour of their citizens. It will provide an overview of statistics concerning the interests of the particular country’s moviegoers and give an indication of how much money cinemas in these countries have grossed the last couple of years. The share of domestic films and Hollywood films will also briefly be discussed. This chapter ends with a comparison between the box office revenues of the four countries in 2011. 


The third chapter consists of an explanation of the methodology that was used for this thesis. This chapter will clarify why certain methods and sources were chosen. The selected reviews were categorized according to themes that were distinguished by Kersten & Bielby (2012). A description of these themes will be given as well as a justification as to why they are relevant to my research.


The fourth chapter will look at the result of my research. This is structured in line with the order of the sub questions; the first question will be answered first and the fourth will be answered last. After the sub questions have been answered, one final section remains. In this section the global box office successes are determined and the reviews of the different countries concerning these films will be compared to each other.  


The last chapter is the conclusion in which the main research question will be answered. The thesis concludes with a discussion in which the results of my research will be reflected on and related back to the theoretical framework. Also suggestions for further research will be given. Finally, the references will be included at the end. 
Chapter 1: Theoretical Framework

1.1 – Cultural Globalization

The process of cultural globalization cannot easily be defined. It is a widely studied topic among social scientists, because it raises important issues concerning the effects it has on local cultures and their responses to it (Crane, 2002). According to Tomlinson (1996), “globalization refers to the rapidly developing process of complex interconnections between societies, cultures, institutions and individuals world-wide” (p. 22).  He furthermore states that this process makes the world seem smaller due to a compression of time and space and therefore in a sense it brings human beings closer together. However, this process is not a predictable or seamless one. Scholars have tried to research cultural globalization, but due to the complex nature it becomes rather difficult to fully grasp it in its entirety (Crane, 2002). The reason for this could be that the multifaceted process of cultural globalization is characterized by disjuncture. Appadurai (1996) argues that “the global cultural economy has to be seen as a complex, overlapping, disjunctive order and cannot any longer be understood in terms of existing centre-periphery models” (p.34). Furthermore, most studies researching this phenomenon tend to be restricted to a narrow timeframe, resulting in an analysis which lacks a deep historical perspective (Nederveen Pieterse, 2009). 


Diane Crane (2002) illustrates in her discussion why this ongoing process can be problematic to research with the existing theoretical models that try to explain cultural globalization. Crane (2002) examines four different models: cultural imperialism, cultural flows, reception theory and national/organizational strategies. Each of these models can be used to explain specific aspects of cultural globalization, however none of them completely cover the whole process.

 The theory of cultural imperialism describes globalization from a capitalist view, in which the advanced Western countries are dominating the global economic system and the Third World countries have little control. The cultural domination of stronger nations over weaker ones will eventually lead to the homogenization of global culture. This model implies a negative evaluation because it means that only powerful nations play a role in the process of cultural globalization, threatening the rich diversity of cultures (Crane, 2002). This model can be and has been criticized, because it underestimates the non-Western cultures’ dynamism and their capacity to be resilient. It does not take into account the counter-flows that do not evolve from the capitalist center (Tomlinson, 1996). On a positive note, this model is useful in explaining the extent to which some national actors have more impact than others on global culture (Crane, 2002).


The second model discussed by Crane (2002) is the cultural flows model, which is based on the idea that there is no clearly defined centre in the process of cultural globalization. According to this model, global cultural influences do not necessarily originate in the same place or flow in the same direction. Furthermore, receivers may also be originators. Therefore the cultural flows model does not describe the outcomes as homogenizing, instead it describes it in terms of cultural hybridization resulting in the diversification of global culture. 


The reception theory deals with the way audiences respond to specific cultural products. The same media material can be interpreted in different ways by different groups. Interpretation can be influenced by factors such as ethnicity or nationality. Even though a dominant ideology concerning the reception of media products might exist, consumers may construe the content otherwise. It is important to look at the audience when explaining the effects of cultural globalization, however this theory does not take into account the role of gatekeepers. Global media conglomerates or cultural policy makers still have the greatest control in deciding what media products reach a global audience (Crane, 2002).


The final model discussed by Crane (2002) focuses on the national, organizational and urban strategies toward cultural globalization, in which cultural globalization is seen as “a process that involves competition and negotiation as organizations attempt to preserve, position or project their cultures in global space” (p. 4). So the goal of these strategies is to on the one hand resist global culture to protect national cultures and on the other hand to promote their own country’s image and culture on an international scale.


The previously discussed models all provide interesting insights concerning the complex process of cultural globalization. Nevertheless, as mentioned above, none of them cover all the aspects or disjunctures that are part of this process. Appadurai (1996) introduces his own model to gain a better understanding of these disjunctures and flows of globalization, which is based on different imagined landscapes; ethnoscapes, technoscapes, financescapes, mediascapes and ideoscapes. These scapes are fluid and navigated by individuals who each encounter these scapes from the perspective of their own subjective experience. Therefore the process of globalization involves multiple perspectives which results in the emergence of hybrid spaces (Manning & Shackford-Bradley, 2010).


An ethnoscape is constituted by persons departing to other places in the world; for example tourists, expats, refugees etcetera. The global configuration of technology creates technoscapes and the ever changing global capital shapes financescapes. The final two scapes are closely connected to each other, both consist of images. Mediascapes present viewers around the world with a large multifaceted range of narratives, images and ethnoscapes. The boundaries that separate reality from fiction can become blurred through these imagined worlds that mediascapes provide. Ideoscapes are also linked to a series of images which are often political. They reflect on ideologies of states and (counter-) movements and are influenced on a global level by growing Diasporas of intellectuals (Appadurai, 1996).

For the purpose of this research, the mediascape is the most significant scape. However, the motion picture industry is also influenced by all the other scapes. Therefore it is important to reflect on Appadurai’s (1996) work.


An effect of the process of cultural globalization is what Appadurai (1996) and Tomlinson (1999) term ‘deterritorialization’. This concept refers to the diasporic communities which contribute to the creation of new markets; for instance film companies flourish due to the desires of this new deterritorialized population to stay in touch with their homeland (Appadurai, 1996). Additionally, the concept refers to the deterritorialized cultural experience that is constituted by the globalization of media. Travelling is no longer required to attain this cultural experience because the media can bring images from all around the globe into one’s own home (Tomlinson, 1999). Media products can therefore be ascribed to influence the flows of cultural globalization, but at the same time they are influenced by these flows too.


 Media products can be seen as visible manifestations of globalization, by on a daily basis confronting people with images from around the world. Some products are hard to trace back to a single nation-state or cultural tradition because they are part of hybridization processes. Movies like Lord of the Rings, Mulan and Crouching Tiger Hidden Dragon exemplify that some products cannot merely be understood on just a local or just a global level, because they are affected by both. These products are embedded within a network of transnational flows (Kuipers & de Kloet, 2009; Klein, 2002; Wang & Yueh-Yu Yeh, 2005). Thus, in order to understand the motion picture industry these transnational flows that form the phenomenon of cultural globalization have to be considered. 

1.2 – The geographical and cultural origin of media products & audience behaviour

When it comes to the consumption of media commodities, audience research often shows that there is a strong preference towards national productions, however due to economical limitations this is not always possible. If that is the case, the second preference is most likely towards products that have been produced by similar cultures (La Pastina & Straubhaar, 2005; Ksiazek & Webster, 2008). Cultural proximity therefore is a means to better understand the tastes of audiences. This proximity can be based on shared histories or linguistics but other cultural elements can also play a role, for instance definitions of humour, religion, clothing-style, ethnic types etcetera (La Pastina & Straubhaar, 2005). Cultural distance on the other hand can be seen as a reason to explain why people with different socio-cultural backgrounds respond differently to the same media content (Fu & Govindaraju, 2010).  


The theory of cultural proximity therefore can be seen as the tale of domestically produced media triumphing over the foreign media which are privileged in the previously discussed model of cultural imperialism (Ksiazek & Webster, 2008). Biltereyst and Meers (2000) call these ‘contra-flows’, because they are part of the concept of ‘reverse cultural imperialism’.  These contra-flows which are part of cultural proximity for instance would result in a Chilean audience member being more inclined to consume a media product produced in Mexico than one produced in the United States (Ksiazek & Webster, 2008). Furthermore, it can explain why Brazilian telenovelas were popular in Portugal in the 1990’s. The reasons for the popularity mostly refer to cultural factors such as the shared language and similar values due to their Latin roots (Biltereyst and Meers, 2000). According to Ksiazek and Webster (2008) “the power of such cultural proximity coupled with economic prosperity has led to the growth of regional media production centers throughout the world. For example, Brazil and Mexico serve Latin America; Hong Kong, Taiwan, and South Korea serve East Asia; Bollywood serves South Asia; Egypt and Dubai serve the Middle East; and South Africa serves the African continent” (pp. 498-499). 


A reason why audiences might prefer nationally produced media products, or media products produced in culturally similar countries, can be their sense of belonging. These products can create a feeling of ‘unity’ within a community’s symbolic home (Morley, 2001). This is also why diasporic communities desire to consume media products from their homeland, it gives them the feeling they still belong there even though they live in another country. For instance, Turks living in Germany will simultaneously identify with both cultures and by watching Turkish television via satellite they in a sense stay connected to their roots (Aksoy & Robins, 2000). The nation can therefore play an important role in the consumption of media products. So media may influence a process of ‘reterritorialization’ too, meaning that boundaries and borders of diverse sorts are becoming more, rather than less, strongly marked (Morley, 2001). 


Even though audiences tend to have a preference towards products from their own country, the nation-state should not be taken as an a priori factor in the understanding of audience reception. The concepts of cultural proximity and cultural distance induce expectations that clusters of related countries will have the same ‘taste’ level and this ‘taste’ will differ from those of culturally distant countries. However, the formation of audience tastes concerning the consumption of media products is increasingly taking place on a transnational scale. This is for instance caused by large global productions, such as blockbuster movies, which make use of diversification strategies to enable identification processes on a global scale (Kuipers & de Kloet, 2009). So, certain cases might have the potential to influence the process of reterritorialization, however this does not take away from the huge media centers, such as Hollywood, that still have a great impact on the process of deterritorialization. 


Audiences may also be affected by the process of deterritorialization because it has the potential to constitute a cosmopolitan public. According to Corpus Ong (2009) a cosmopolitan can be viewed upon as a ‘citizen of the world’ who has an eagerness to engage with the ‘other’. The cosmopolitan therefore is someone who is part of a world that is bigger than the West. Due to the process of globalization, people have become participants in a global space and thus should strive to acquire this ‘model identity’. Corpus Ong (2009) argues that cosmopolitanism can be used to gain an understanding of the complex relationships between the local and the global, between the media and identities and between proximity and distance. Cosmpolitanism is often associated with metropolitan areas. Audiences in the same country can have different tastes in media products depending on whether they live in a rural area or in a big city. Differences of class or urban and rural divides can be the source of people feeling more proximate to media products originating in other cultures that might share the same ideological values (La Pastina & Straubhaar, 2005). Hence, a lot of different factors can affect the ‘tastes’ of audiences when it comes to the consumption of media products. The geographical origin can be one of these factors, however it should not be taken for granted as the key component of explaining audience reception. 
1.3 – Globalization and the Motion Picture Industry

The motion picture industry is often associated with a specific geographic location, namely Hollywood. The American film industry is the biggest exporter of motion pictures and has not only conquered the national market but also dominates the international market (Scott, 2010). The films produced in Hollywood often make use of the diversification strategy, producing films that appeal to a wide variety of viewers (Kuipers & de Kloet, 2009). This results in box-office successes all around the world. These films are part of what Turner (2005) calls ‘water cooler’ media products, which entails that they “feed into conversation and gossip as a fundamental means of maintaining audience interest and extending audience reach” (p. 421). When a film becomes a ‘water cooler’ experience, one has to have seen the film to be able to know what everyone is talking about and in order to join the conversations. Jökel and Döbler (2009) claim this water cooler film experience is most likely caused by event films. Event films are multimillion dollar productions that are created by large transnational media corporations. They have a low failure-risk due to the established marketing strategies and its ability to satisfy different audience groups. Examples of event films are the Harry Potter series, Jurassic Park, The Matrix and Pirates of the Caribbean (Jökel & Döbler, 2009).  

 The world’s largest multi-media corporations which produce these global event films all have its roots in the West. These corporations are Time Warner, Disney, Bertelsmann, Viacom, News Corp., NBC and CBS; they constitute the main nodes of the global network of media networks. However, in order for their commodities to be a global success, the media content has to be diversified (Arsenault & Castells, 2008). In event films this diversification strategy lies in incorporating multiple storylines, action scenes, romance, and spectacular effects (Kuipers & De Kloet, 2009). The purpose of this strategy is to include something intriguing for everyone, no matter what one’s age, gender or cultural background is. Including “one-dimensional” characters in the film also creates the possibility for identification to take place despite great cultural differences. Romance aspects may be incorporated to make it more interesting for women while the action scenes might make the film more interesting for men. So, the event movie strategy has the capability to generate meaning for diverse audience groups because it has textual openness. Time Warner seems to be the corporation that has the most affinity with this strategy, accounting for box office revenues of more than seven billion dollars (Jökel & Döbler, 2009).  

These large corporations also use convergence strategies to not only ensure the success of the film but also that of the other products associated with it. By offering other consumption choices, such as toys, video games, web sites, posters, mugs, duvet covers and so forth, they construct global audiences as ‘communities’ of consumers. Hollywood tactically links consumerism to notions of freedom, democracy and global community (Manning & Shackford-Bradley, 2010). However, these strategies do not always guarantee success, because the motion picture industry is a competitive one in which only three to four movies out of ten break even and only one of ten becomes profitable (Hennig-Thurau, Houston & Walsh, 2007). Therefore, it is of great interest to research audience taste concerning movies, to find out what aspects make a film a (global) hit or a failure. 


In their study, Fu and Govindaraju (2010) investigate global box office tastes in Hollywood films. They conclude that the more culturally alike a country is to the American society, the greater the similarity of taste is with them. However, the taste similarities of countries with greater cultural differences to the United States have also climbed to a greater extent, indicating that the taste homogeneity among all countries has intensified. So when it comes to the consumption of Hollywood films, audiences around the world have become increasingly indistinguishable in their preferences. This furthermore would mean that cultural proximity and the nation-state play are not influential in these preferences. However, it is hard to consider these concepts as having no role in the process of audience preferences. Audiences are constituted of multilayered, complex identities and these identities are shaped by their geographical and cultural background (La Pastina & Straubhaar, 2005). The socio-cultural background that forms a person’s identity therefore should have some kind of influence on their preference in media products. 

When researching the preferences for films, it is important to not only consider Hollywood films. Hollywood has dominated international motion picture markets for almost a century (Scott, 2010), however this does not mean that box office lists merely exist of Hollywood films. Other film industries have also managed to produce films that become a global success. An example of such a film industry is Bollywood. According to Arsenault and Castells (2008) the Indian film industry has evolved largely independently from the global network of media networks. However, Bollywood is increasingly more tied up in structures of collaboration with Hollywood and Western media conglomerates. Even though these films are often interwoven with the Western media, they still originate from India and are influenced by the Indian culture. This is also the reason for the popularity of Indian films in Nigeria, a country that is geographically and religiously distant but at the same time has some cultural sameness, especially with reference to morals and values. It provides the Nigerian viewer with the ability to conceive a modernity that comes without the ideological and political significance of the West (Larkin, 2008). The popularity of Indian films in an African country illustrate that not all cultural flows necessarily have the West as their center. 

Productions that originate from a country without a major film industry also have a chance to reach global success. Manning and Schackford-Bradley (2010) demonstrate that by incorporating strategies for representing the disjuncture of globalization, relatively small local productions can catch the attention of an international audience. The Chinese film Erno and the German film Goodbye Lenin are examples of such films. Still, according to Schackford-Bradley (2010) it is hard for these types of films get the same kind of attention that Hollywood films get, because they are considered to be “too specific in their cultural representation and too serious in their messages to be of interest to mass global audiences” (p. 49). They cannot rely on commercial theatres for their exposure but have to reach the audience through alternative distribution circuits, such as film festivals and museums. Therefore the box office usually just reflects what the popular commercial films are, and these commercial films are most likely produced by the major film industries like Hollywood. 


However, the dominance of Hollywood does not automatically result in the convergence of the movie tastes of audiences across the world. According to a study done by Lee (2006) the tastes of Hong Kong and U.S audiences have unexpectedly diverged between 1989 and 2004. So it could be argued that local audiences might not want to consume Hollywood films due to their own social norms and aesthetic judgements. Even though one would anticipate that over the years, due to an increase in exposure, Hong Kong audiences would become more accustomed to these American media products, the research points out that this exposure does not automatically result in a convergence of taste. 


Audience’s film tastes may or may not be converging, however it will most likely not have an effect on the dominance of Hollywood. Overall, the motion picture industry is a market that is known to have a ‘winner-takes-all’ mentality. The motion pictures are distributed very unequally and the big mainstream movies that are produced in Hollywood are the ones that become the biggest successes. The choice of the moviegoer is often influenced by the feedback of other consumers. Therefore social influence has a great impact on whether a movie becomes a success or a failure (Broekhuizen et al, 2011). The big mainstream movies create the greatest buzz, these are the movies that one has to see to be part of the conversation. That is why the multimillion dollar event films created by Hollywood continue to be the ones that are generally the greatest box office successes (Jökel and Döbler, 2009).


Something lacking in the previously discussed studies on global box office successes is an analysis of the content of the films. Fu and Govandaraju (2010) and Lee (2006) merely quantify movie sales figures to find out whether audience tastes are converging or diverging. However, it is also important to investigate what elements are incorporated in the movies that make them a global box office success. Thus, the focus of this research will be on the content of the movies to find out if certain universal elements can be extracted. These universal elements will provide a better understanding of the factors that influence the moviegoer’s choice.    

1.4 – Factors influencing the moviegoers’ choice: film genre, star power and critical reviews

As was argued before, La Pastina and Straubhaar (2005) state that a reason for the ongoing dominance of cultural products from the United States had to do with genre proximity. The strong presence of American media cultures over the years has created a sense of familiarity with them. Some film genres that are too expensive to produce on a national level, like action or animation, hence they have become identified with images from the United States. These images reflect a desire or aspiration of modernity. Audiences tend to perceive global products by country images and stereotypes, and by acting on these stereotypes they do not make quality judgements concerning the content of the media products (d’Astous, Colbert & Nobert, 2007). The associations consumers have of a specific genre or country can influence their choices. Moviegoers naturally link movie genres to a specific country or geographic location; for instance, martial arts films are associated with Asian countries, action and horror films are associated with the US and films that are considered to be ‘high art’ are associated with France (d’Astous, Colbert, Nobert, 2007).


For audiences film genre categories are a means to know what to expect from a film. They provide basic product differentiation by classifying them in categories such as comedy, horror, thriller, action, drama, family, science fiction, cult etcetera (Langford, 2005). According to Grant (2007) “genre movies have been commonly understood as inevitable expressions of the contemporary zeitgeist” (p.5). Viewers want to know what kind of experience they can get out of a movie before actually watching it. Hence they feel uneasy when they find themselves unable to classify a film according to genre (Barthel-Bouchier, 2011). Overall, audiences prefer to watch highly familiar movie concepts (Hennig-Thurau et al, 2006). When they watch a romantic comedy, which for most people is a familiar concept, the audience anticipates a happy ending. When the movie ends as a tragedy instead, the audience will be confused with the director’s intentions and this will in turn negatively impact their response (Barthel-Bouchier, 2011). 


Some genres remain more profitable than others. For example melodrama’s reach a great audience across the globe and therefore it is a type of movie that both Hollywood and Bollywood continue to produce. The emotions and sensations that are attached to this genre seem to be timeless and universal. The contemporary technologies and animations contribute to making this genre extra thrilling and supplement the familiar narratives (Sarkar, 2008). The action/adventure films produced by Hollywood are also a successful genre world-wide. They are often designed especially for the export market because this genre is readily understood in different national settings due to the maximum use of special effects and the minimal use of dialogue. American comedies are allegedly harder to understand by a global audience because the dialogues and jokes are more culture-bound. Action movies thus do a better job in the international cinema market, often resulting in fifty percent of Hollywood’s box office earnings abroad (Barthel-Bouchier, 2011). However, comedies still perform better in the international box offices in comparison to less familiar genres such as genres of art or science fiction (Desai & Basuroy, 2005)

 This section illustrates that people’s genre and country-of-origin stereotypes can be a factor in the decision making process of watching a certain movie in the cinema. According to Hennig-Thurau, Houston and Walsh (2006) highly familiar movie concepts positively affect this choice. They furthermore state that, in contrast to what is often thought, star power and director have a minor impact on the profitability of a movie. Even though popular stars are associated with brands and are often thought of a key to a film’s success, the empirical evidence of the influence of star power on box office performance are contradictory (Desai & Basuroy, 2005). In 2004, the highest grossing films ever were Star Wars, E.T. and Titanic. All three films did not employ high-profile stars, the actors in these films only acquired this status after the films became a hit (Elberse, 2007). According to Desai and Basuroy (2005) incorporating popular stars in movies is only effective with less familiar genres, because even though the viewer cannot categorize the narrative they will be reassured by the stars that the film will provide the required entertainment. With familiar genres star power does not matter as much because the audience expects the quality of the film to be good according to other elements, such as the story, music, director, or screenplay.  

 
Hennig-Thurau, Houston and Walsh (2006) state that other aspects besides genre familiarity and star power can also affect the performance of a film. The production budget for instance can play a prominent role in the success of a film. Other factors that contribute to a movie’s success are extensive advertising and a release during the summer season. Hennig-Thurau, Houston and Walsh (2006) moreover conclude that reviews do not impact the box office directly, however they do correlate with rewards and consumers’ quality perception. 

The influence of critical reviews on the success of films has been researched in more studies, yet the results are ambivalent; some noting that it has no impact while others claiming that it does influence moviegoers’ decisions (d’Astous et al, 2005). A study done by Desai and Basuroy (2005) demonstrates that the impact of film reviews depends on genre familiarity. Getting positive critical reviews has a positive effect on less familiar genres, on the other hand with familiar genres the reviews play no role in the market performance of these movies. According to Basuroy, Chatterjee and Ravid (2003) critical reviews do play a significant role in the decisions of the consumers since more than one-third of Americans have acknowledged they actively read reviews in order to obtain the critic’s advice. Furthermore, one of every three moviegoers has stated that they choose films according to positive reviews. 

As discussed above, there are many elements that influence the decision making process of a moviegoer. They can be influenced by familiar genres, positive reviews, a movie with a high-budget, actors, social influence, the season, advertising and so on. These are consequently all factors that could determine whether or not a film becomes a global box office success. However, the empirical evidence on the influence of many of these factors, such as star power and critical reviews is still ambivalent (Hennig-Thurau, Houston & Walsh, 2006; d’Astous et al, 2005).

1.5 – Media critics as producers of meaning

People seek the advice of media critics because they are the first ones to have seen the movies and hence become the first link of information about these particular media products, but more importantly because their professional status lends them credibility (Desai & Basuroy, 2005). Media criticism is a form of evaluative journalism which provides information over the value of cultural goods. A media review consists out of descriptive/ informative elements, analytical elements and evaluative elements. These different elements make the review accessible for the public and give the reader an interpretative context in which to understand the product. Moreover these elements present the reader with a positive or negative judgement (Debenedetti, 2006).  

According to Baumann (2001) film reviews that are published in well-known periodicals are an ideal data source because they document the intellectualization of film and also provide evidence for the evolution of an aesthetic in the field of film. However, Debenedetti (2006) has observed a shift in the authenticity of critics due to the commercial compromise of critical journalists. Not only are media critics increasingly participating in promotional activities but there is less media space available for them to write evaluative reviews. Currently a lot of the reviews are merely informative. Because reviews are evaluated as ‘objective’ they are used as an effective way of advertising. Quotes from newspaper journalists are ‘raw material’ that can be incorporated in advertising campaigns or in the packaging of DVDs (Debenedetti, 2006). Promoters of movies consider media critics to have two roles: they can be predictors of the performance of the movie and they can be influencers, influencing the consumers’ decisions (Basuroy, Chatterjee & Ravid, 2003). Critics also have a legitimizing role because they act as gatekeepers who measure the autonomy of the particular cultural field (Debenedetti, 2006).

Critics evaluate cultural products to aesthetic systems. They classify works of art by expressive categories such as ‘good’, ‘bad’ or ‘beautiful’. Aesthetic criteria do not only apply to high art but also to popular art forms like television and films (Bielby et al., 2005). Still with some films, for instance action blockbusters, it is hard to legitimize them as art and interpret them for their social significance. Yet media critics do evaluate them and this is tolerable because of the critical and institutional maturation of the film world (Baumann, 2001). The films that are presently produced are not all meant to contain artistic merit but are instead meant to entertain a wide-spread audience. Nonetheless films with an elite discourse are still available (Kersten & Bielby, 2012) .   

Baumann (2001) argues that “content analysis of film reviews is well suited to identifying the important elements of an ideology of film as art” (p. 411). This research will thus use content analysis of film reviews in order to extract the important elements of films in general. However the focus will not be on film as art but instead on the elements that make films appealing to a universal audience. Reviews can be a research and development tool because of their role in discovering new aesthetics and talent (Debenedetti, 2006). Media critics are considered to be experts in the field of film and therefore their reviews provide a good starting point to analyze the content of movies.

Chapter 2: Background

2.1 - Cinema Behaviour: Argentina, Australia, the Netherlands and South Africa

This following research is based on the cinema behaviour, which is distinguished by the box office revenues of four different countries: Argentina, Australia, the Netherlands and South Africa. To get a better understanding of the cinema behaviour in these countries, this background chapter will provide an overview of data concerning the interests of the particular country’s moviegoers. It will give an indication of how much money cinemas in these countries have grossed the last couple of years and thus illustrating the attractiveness of going to the cinema in the particular country. Furthermore the highest grossing films will shortly be discussed to find out what genres are popular and where these films originate. This will also signify what kind of interest there has been in domestic films and Hollywood films over the recent years. This chapter will conclude with a brief comparison between the box office revenues of the four countries in 2011, pointing out in which country people go to the cinema the most and in which one they go the least. 

Argentina
Argentina has a strong national film industry. According to Page (2009) Argentinean filmmaking has experienced a boom in production since the 1990’s. Not only has there been a large increase in national production, with fourteen films in 1994 and sixty-six films in 2004, the high reputation of Argentinean films has internationally been acknowledged by film festivals and critics. Page (2009) claims that the major success of Argentinean films during the economic crisis in the nineties lay “in their ability to make aesthetic virtue out of economic necessity” (p.2). The most acclaimed Argentinean films were made on an extremely low budget.


From a recent market study on the Argentinean cinemas by Split Screen Data Ltd. (2012) it becomes clear that the Argentinean audience enjoys watching national productions. The study indicates that in 2010, the 276 cinemas grossed a sum of 657,427,396 US dollars in box office revenues and an amount of 53,896,962 dollars came from Argentinean productions Furthermore, the highest grossing film in 2009 was El Secreto de Sus Ojos (a drama) and the second highest in 2008 was Un novia para mi mujer (a comedy), both being national productions. Even though national productions are popular, the Argentinean market remains dominated by US titles. In 2010 the top three highest grossing movies were all Hollywood productions: Toy Story 3, Avatar and Shrek Forever After. There is a strong children’s film market, and this becomes apparent when you look at the genres of the highest grossing movies. Both Toy Story and Shrek are animation films, as are Kung Fu Panda, the number one grossing movie of 2008, and Ice Age: Dawn of the Dinosaurs, the second highest grossing film in 2009. Action and adventure are other popular Hollywood genres; Dark Knight, Harry Potter and Avatar are all movies that made it into the top three between 2008 and 2010 that fit these genres. Two of them could also be categorized as fantasy movies. Finally, the Market Study also points out that occasionally a European film, from France, Italy or Germany, makes it into the Argentinean box office (Split Screen Data Ltd., 2012).

Australia

Australia had 475 cinemas in 2011 and 1,991 screens. About 69% of the Australian population goes to the cinema at least once a year, with an average of 8 visits per person. The Australian box office grossed more than a billion Australian dollars in 2011. In this year the films that were (co-)produced by the national film industry grossed $42.9 million or 3.9 % of the total Australian box office. This is a small decrease from 2010, when the share was 4.5 %. The highest-grossing movie of all time in Australia is the fantasy/adventure film Avatar, with a box office revenue of 115,568,684 Australian dollars. The second highest grossing movie is the drama Titanic, followed by the adventure/fantasy film Harry Potter and the Deathly Hallows Part 2. Four Australian films have made it into the top hundred. Crocodile Dundee is the sixth highest-grossing film of all time and thus the most successful national production (Screen Australia, 2012). 


Most of the films shown in Australian cinemas come from the United States; over the last 27 years 61% were Hollywood movies. However, there is a decrease in the share of US films. Still they are the highest earning films, grossing 83% of the total box office revenue in 2010. The number of movies that come from Asia are noticeably increasing. In 2010, 23% of the released films were Asian productions (Screen Australia, 2012).


The Australian moviegoers seem to enjoy familiar concepts. The Harry Potter franchise has made it into the top three of the box office revenue three years in a row, in 2009,2010 and 2011. In 2011 there were only sequels in the top three: Harry Potter and the Deathly Hallows: Part 2, Transformer 3 and The Hangover Part 2 (Australia Yearly Box Office, 2012). Sequels are used by studios as brand extensions, they try to make the most of the success of the original movie by using the same characters but then putting them in new situations (Sood & Dreze, 2006). 

 The Netherlands
In the Netherlands going to the cinema is an increasingly popular activity. In 2011, for the first time ever, more than thirty million tickets were sold. According to the Dutch Federation of Cinematography this increase in popularity is due to the arrival of 3D-films, the growing amount of cinema-screens and chairs and the success of nationally produced films (Recordaantal mensen, 2012). National productions are doing well in the cinemas, in 2011 the highest grossing film was the Dutch drama Gooische Vrouwen earning 21,517,364 US dollars and in 2010 the second highest grossing film was the Dutch comedy New Kids Turbo (Netherlands Yearly Box Office, 2012). The share of Dutch films in the box office revenue was 22% in 2011, which is 7% more than in 2010 (Recordaantal mensen, 2012). Productions from the US are the most dominant in the Dutch box office, in 2007 the share of US films was 65%. (Film Fonds, 2010).


Similar to Australia, sequel films are highly successful. The Harry Potter franchise has made it into the top three highest ranking movies of 2009, 2010 and 2011. The other high grossing international movies in these years were Avatar, Ice Age: Dawn of the Dinosaurs, Inception, and Pirates of the Caribbean: On Stranger Tides (Netherlands Yearly Box Office, 2012). Only Avatar and Inception are original concepts. Both of them can be categorized as event films because they fit Jökel and Döbler’s (2009) description of multimillion dollar transnational productions that have low-risk failure due to the ability to relate to different audience groups.

South Africa
In South Africa the statistics also show that most films originate from the United States. In the period between April and August 2011, 73% of the released films were American while the local market only accounted for 12%, with nine released films. There were also four Indian films released in this time period (National Film and Video Foundation, 2011) According to a media report from the National Film and Video Foundation (2011) there is still a comparatively competitive market for local films. Indigenous language films are also still in demand, especially Afrikaans language films. 

In 2010 the local comedy Schuks Tshabalala’s Guide to S.A was the highest grossing film with a box office revenue of 5,148,841 American dollars. Nevertheless, this was the only national production to make it into the yearly top three of 2009, 2010 and 2011. The rest were all Hollywood films, with the most successful ones being part of the Twilight Saga. Two movies from this adventure/fantasy franchise made it into the top three highest grossing films over the past three years. Another genre that seems to be popular is animation due to the profitable movies The Smurfs, Shrek Forever After and Ice Age: Dawn of the Dinosaurs (South Africa Yearly, 2012). The box office report of the National Film and Video foundation (2011) states that usually drama is the most distributed genre, however in the year 2011 comedies were the most abundantly distributed films in South Africa.
Comparison box office revenues 2011
When comparing the box office revenues of 2011 of the four previously discussed countries, as found on www.boxofficemojo.com, it becomes clear that the Australian public spends the most money on cinema tickets. The most watched cinema film of 2011, Harry Potter and the Deathly Hallows (Part Two), grossed 51,328,689 US dollars. This is a lot in comparison to the other countries: the box office number one of 2011 in the Netherlands Gooische vrouwen grossed 21,517,364 US dollars, the Argentinean number one Cars 2 grossed 11,996,480 US dollars and the South African number one The Twilight Saga: Breaking Dawn Part 1 grossed 3,898,762 US dollars. 


When adding up the money grossed by the top ten of each country in 2011, similar results appear. Australia’s top ten grossed a total amount of 303,945,081 US dollars. This is almost three times as much as the Netherlands, with a box office revenue of 108,035,635 US dollars. Argentina’s top ten of 2011 grossed 95,545,609 US dollars, which is relatively close to that of the Netherlands. South Africa’s public purchased the least cinema tickets; the box office revenue of the 2011 top ten adds up to an amount of 31,380,265 US dollars. However, South Africa does have the biggest population of the four countries, having around 50.5 million inhabitants (South Africa’s Population, 2012). Argentina has the second biggest population with approximately 42 million inhabitants (Argentina Population, 2012). Australia has much less inhabitants, with a population of roughly 23 million people (Australian Bureau of Statistics, 2012), and the Netherlands has the least inhabitants with a population of approximately 16.5 million people (Centraal Bureau voor de Statistiek, 2012). 

This illustrates that going to the cinema is relatively much less popular in the ‘non-Western’ countries than in the ‘Western’ countries. Even though Australia has less than half the amount of inhabitants in comparison to South Africa, it has spent about ten times the amount of money on cinema tickets in 2011. Also, the Argentinean and Dutch box office have grossed a similar amount of money in 2011 but when comparing it to the population count an average Dutch person still goes to the cinema more often than the average Argentinean person does. 
Chapter 3: Methodology

This research will consist of a cross-national research based on the examination of box office revenues and a content analysis of film reviews. To limit the study four different countries have been chosen to make the research feasible in the restricted amount of time. Researching four countries also makes it possible to draw conclusions on a more global level (which is not possible with two countries). As previously discussed, the four countries that this research will be based on are: The Netherlands, Australia, Argentina and South Africa. One of the reasons these countries were chosen, is that half of them symbolize the West (The Netherlands and Australia) while the other two are situated in non-Western continents. All four countries are located in a different continent, which also gives a better representation of ‘the world’. They moreover all have a comparatively small film industry. This makes the sample of countries more representative and comparable with regard to the audience preferences, successes of international films and the relative importance of cultural factors. Furthermore, these countries were also selected with the intention that there will be no language barrier during this research. 


The box-office website http://boxofficemojo.com/intl/ has been used as a starting point to identify which movies have made it into the box office lists of the four countries. The box offices of these countries have been observed for a period of seven weeks so that there was enough time for a sufficient amount of movies to make it into the box offices and thus also an adequate amount of film reviews to base the content analysis on. A review from each movie that has made it into the top ten of one of the four country’s box office was acquired from one of the two news sources of that particular country; following shortly there will be more on these news sources. The data collecting started on the 8th of March and finished on the 22nd of April. For each country the same amount of films were taken, however Australia had more movies making it into the box office in comparison to the other countries, namely twenty-seven, hence for Australia the seventh week was not used for this research. For each country twenty-two films were identified from the Box Office Mojo website. This quantity is enough to draw conclusions from and at the same time plausible considering the limited timeframe. 


All ten movies that made it into the top ten of the week I started collecting data were selected. After that all the new movies that entered the box offices’ top ten in the following weeks were also selected. The selection process stopped after twenty-two movies had made it into the box office of a country. There were a few exceptions of films that made it into the box office in this timeframe that were not used for this research. The reason I excluded these films was because I could not find a review concerning the particular movie. A further explanation of these excluded films is given in the Results chapter (4.1).

After identifying the films, they were searched on the Internet Movie Database (www.imdb.com) in order to detect the origin of the movie. This information was needed for the first sub question which deals with the share of domestic and foreign films and the share of Hollywood and non-Hollywood films. Some films were co-produced by multiple countries so this was also taken into account. For each country the twenty-two films were put into two tables. For the first table they were categorized as being domestic, foreign or both and in the second table they were categorized as originating from Hollywood, outside of Hollywood or both. Whether or not a film originates from Hollywood was distinguished by whether or not the film was produced in the United States. The outcome of each category was then calculated into percentages to be able to answer the first sub question.

News Sources

The next part of the research consisted of finding enough reviews to do the content analysis on. For each country two different news sources were taken to not merely have a one-sided point of view but instead have different sources representing the country. In total eight news sources were used for this research and from each source eleven reviews were obtained. Thus in total there were eighty-eight reviews that were the main sources utilized for this research.  


For Argentina the two chosen newspapers are the centrist Clarin and the conservative newspaper La Nacion. Clarin is the largest newspaper in Argentina. According to their website they are based in Buenos Aires and distribute around 330,000 copies of their newspaper throughout Argentina. It was published for the first time on the 28th of August 1945 and was founded by Roberto Noble. The website of Clarin, http://www.clarin.com/, has a database with film reviews and accordingly this is where the eleven reviews were taken from. For the other newspaper, La Nacion, the Lexis Nexis website (http://academic.lexisnexis.nl/) was used to locate film reviews. Lexis Nexis provides electronic accessibility of journalistic documents. According to this website La Nacion also has its headquarters in Buenos Aires and is one of the most respected daily newspapers of the American continent. It was founded on the 4th of January 1870 by Baromolé Mitre, a former president of the country. It is smaller than Clarin with a daily circulation of 250,000 copies and it is primarily read by upper-middle class citizens. 


The two newspapers representing Australia in this research are The Sydney Morning Herald and The Australian. It was easy to gain access to these newspapers and retrieve the reviews because both newspapers have their articles published on Lexis Nexishttp://www.smh.com.au. According to Lexis Nexis (2012), The Sydney Morning Herald and its counterpart on Sunday, The Sun Herald, “is one of Sydney’s leading daily metropolitan newspapers providing current news of local, national and international interest along with ideas and opinions shaping Sydney, Australia and the world”. The newspaper’s homepage   states that it was founded by John Fairfax, who “bought control of the Sydney Herald in 1841, beginning his family's 149-year long control of the paper he later renamed The Sydney Morning Herald”. The reviews were published in the weekends and thus part of The Sun Herald. The Australian is a national morning newspaper. According to Lexis Nexis it has a weekday readership of 441,000 and its weekend readership is 952,000. It was founded in 1964 and also has its headquarters in Sydney. The Australian’s main website http://www.theaustralian.com.au/ claims that “the editorial values focus on leading and shaping public opinion on the issues that affect Australia, its residents and the Australian business environment” and that it is led by “a team of highly credible and experienced journalists” who cover economic, political and social issues. 
For the Netherlands the qualitative newspaper De Volkskrant and the leading Dutch newspaper De Telegraaf, which is known as a more sensational kind of newspaper, were chosen. These newspapers represent the Netherlands well because they are both part of the top three best read newspapers but they have different journalistic styles. Some of the reviews of De Volkskrant were taken straight from the newspaper and others from the Lexis Nexis database. The reviews De Telegraaf were only taken from Lexis Nexis. Lexis Nexis (2012) describes De Volkskrant as “the biggest qualitative newspaper of The Netherlands. It quotes the facts the way they are; rapidly, unprejudiced and without prepossession. Additionally the journal places the facts in a wider perspective”. It was founded in 1921 and now has a daily circulation of 332,000 copies. Lexis Nexis (2012) states that De Telegraaf was founded in 1893 and is known for its business and sports sections. It is the most read Dutch newspaper, available in twenty-five countries and has a daily circulation has of 802,500 copies.

It was difficult to find published newspaper film reviews from South Africa. Unlike the other countries, Lexis Nexis could not be used as a source. Thus, online news sites were taken as a substitute for newspapers. The first South African source used for this research is The Independent Online. According to their website http://www.iol.co.za it is part of the biggest news network, namely Independent News & Media group, representing fourteen local and national South African newspapers. It is promoted as “a premium South African online news brand” and it claims to be the best known information site of South Africa. They describe the website as providing “specialist entertainment, motoring, business and personal finance options, along with a host of lifestyle offerings”. The second South African source is http://www.channel24.co.za, a partner of several newspapers like Beeld, Die Burger, Volksblad and Rapport. It is the entertainment section of the News24 website which also promotes itself as being South Africa’s premier online news source. The website states that it publishes “the latest local entertainment news from South Africa and around the World”. Both websites contain detailed film reviews and that is the main reason why these sources were chosen.


The reviews that were used for this research were written in three different languages: the reviews from Argentina were written in Spanish, the reviews from the Netherlands in Dutch and the reviews from Australia and South Africa in English. The main limitation was the Spanish language, as I only have a basic knowledge of this language. For these reviews I used Google Translate to translate the reviews into English. Furthermore, I got help from people who do speak fluent Spanish with the translation of the reviews that I felt were not translated properly by Google Translate. 

Themes

After collecting and reading the reviews, they were analyzed by categorizing the content according to different themes. These themes are based on the example of Kersten & Bielby (2012), who have examined the aesthetic elements of contemporary film criticism. In their article they have looked at themes that critics focus on in their reviews. They have identified fifteen different themes, these are: Actors, Complexity/depth, Credibility, Film content, Film experience, Mood, Novelty, Position in film context/canon, Context/background, Director, Film as product, Film material, Formal elements, Position in art/entertainment and Interpretation. I used all of these themes in my analysis of the reviews and for the most part I stuck to Kersten & Bielby’s (2012) definition of the themes, however some of the themes I interpreted in a slightly different way according to what I found in the selected reviews. The explanation of these different themes will be given shortly. I also added two of my own themes, namely Origin and Genre, because they are needed to answer the third and fourth sub question. Kersten & Bielby (2012) identified these themes for a quantitative research, however this research will also be qualitative. The reason for this is to gain a better understanding of what themes are given the most importance content-wise by the critics. Furthermore, it will make a comparison between the countries possible in order to find out if they discuss the film and themes in a similar manner. To make the analysis easier I used tables for this categorization. The tables of the eighty-eight reviews can be found in the Appendices.  

John Carter / Number 1 March 8-12 / Source: http://www.iol.co.za
Table 1: Example of Categorization

	Theme
	Mentioned
	What/How/Who (Details)

	Origin


	No
	

	Genre


	Yes
	Action / Adventure / Fantasy

	Actors 


	Yes
	Taylor Kitsch, Lynn Collins, Ciaran Hinds “Kitch jumps around, looking all manly in a very modish loincloth”

	Credibility 


	Yes
	“It is not that you are meant to believe that this is real”


The tables displaying the themes are all given a headline which displays the name of the film, what date it entered the box office revenue and what position it had in the box office. This indicates why the movie is valid for the research. All the tables are divided into the separate countries. In the tables I include information on themes, whether or not they are mentioned and details on how the theme is discussed. The exact details of the way in which the theme is discussed in the review are therefore presented in the tables. This will help with the content analysis in which I intend to find out what aspects are considered to be important in the reviews of the different countries. It will thus be useful to answer the second, third and fourth sub question and most importantly the main research question. 

The second column in which it becomes clear whether or not the theme is mentioned in the review will provide an overview in order to find out what the most covered themes are and what the least covered themes are. The themes of each country will be added up and calculated into percentages to distinguish a theme’s popularity and to be able to compare the different countries to each other. Furthermore the times each theme is mentioned in all eighty-eight reviews will be added up and calculated into percentages too. This will point out what the most and least universally discussed themes are. These percentages are the quantitative part of this research, they will be put into tables which will offer a starting point for the qualitative part of the research. After distinguishing what the most mentioned and the least mentioned themes are, the details of how these themes are discussed will be investigated in order to find out what interesting patterns can be detected. Do the countries discuss the themes similarly or differently? What explanations can be found for the vast occurrence of one theme and the absence of another? How universal are the themes and the characteristics belonging to it? The content analysis will provide answers to these questions.

Most of the themes I categorized according to the description of Kersten and Bielby (2012), however some of the themes I changed slightly according to the purposes of my research and what I found in the reviews. The first two themes are my own: Origin and Genre. If a review explicitly mentions the country or place where a film is produced or originates from it is part of the Origin theme. If a particular genre, like action, romance, comedy, horror etcetera, is mentioned it is part of the second theme. 

The third theme, Actors, looks at whether the names of the actors are mentioned as well as their skills, characterization and previous work. The next theme is Credibility which according to Kersten and Bielby’s (2012) is the “believability of a film’s plot and characters” (p. 10). The Complexity and depth theme “addresses the extent to which the writer/director has explored and thought through the film’s material [..] whether they have an eye for narrative consequences and complications” (p. 13). Sentences and words indicating that the film, in particular the narrative and the characters, has depth or whether it is superficial, if it is simple or complex all fall under this category.  

The sixth theme is Position in the film context/canon. This theme is mentioned when a review brings up other films. This could be films from the same director, with the same actors or with similar content. According to Kersten and Bielby (2012) this theme signals the audience what to expect. With Mood, the tone of voice in which the story is told or a film’s particular feel is referred to. This should not be confused with Film experience which refers to the emotional effects that the viewer gets while watching the film. Examples of Film experience are “full of laughs”, “enjoyable”, “boring” etc. However the mood of the film can also be “boring”, still in the reviews it is usually clear whether the word relates to the movie or to the viewer’s experience. 

The ninth theme is Film content. This theme refers to a description of the narrative or plot and to direct quotes from the film. It can also refer to a description of the characters. The theme Novelty relates to the originality of the film’s content, formal elements, script and characters. For example the word “cliché” signifies that it is not novel but this means that the theme is mentioned. So sentences or words indicating the originality of the film can be categorized in this theme. When scripts, screenplays or screenwriters are named in the review it is part of the Film material theme. It can also be sentences that refer to scripts without actually mentioning them. For instance when they say that a character has “funny lines” it is part of the Film material theme.

The Interpretation theme deals with the meanings the reviewer uncovers. It addresses the way a reviewer personally interprets the film’s content, characters and hidden meanings. The thirteenth theme is Position in art and entertainment which exposes if a review “captures the characteristics between artistic and popular film” (Kersten & Bielby, 2012, p. 15). For example when a review discusses the film as an Academy Award winning film this places it in the context of ‘cinema as art‘. However the review could also describe a film as ‘pure entertainment’. The Director theme is mentioned when the reviewer writes down the name of the film’s director and/or his career path, skills, unique trademarks and performance in the movie. 

The fifteenth theme, Formal elements, refers to the film’s technical elements, the film cameras, the shots, the editing, the special effects, the costumes, the design, the decors and the music. The Film as a product theme addresses the film as something that makes revenue. This theme is mentioned when the reviewer discusses the budgets, the franchises, the target audience, the expected success in the box office or marketing strategies. The final theme is Context/background. This theme looks at the wider society in which the film was made and the inspiration of the film. If a film is based on a book, a true story or a certain historic time period and this is mentioned in the review it is part of the last theme. 

After carefully reading every review, identifying the themes, putting them into tables, calculating the percentages and finding patterns in the content of the reviews, the final step was to find out which movies made it into the top ten of all four countries. These are the ‘global’ box office successes and by comparing the reviews/tables of the same movie from different countries it becomes apparent if the same aspects of the movie are considered to be important. Are the same themes mentioned and are they discussed in a similar way? This will eventually be helpful in answering the main research question. This part will point out whether or not we can explain global box office successes by universal film characteristics as found in the film reviews. 

These methods described above are appropriate because they will reveal to what extent the critics of these different countries discuss films in a universal way and thus a good means to answer the main research question. This is relatable to the theory because the results will give an insight to what the influence of cultural globalization on the motion picture industry is. These methods have moreover been chosen because it will facilitate the process of answering the four sub questions. The first part, concerning the box office revenues, is designed to answer the first sub question and to point out which reviews should be searched. The second part, which is based on the reviews, is designed to answer the second, third and fourth sub questions. Finally the two parts as a whole will be used to answer the main research question. 

Chapter 4: Results 

4.1 – Sub Question 1: Box Office Revenues
Sub Question 1A

Part A of the first sub question is: What is the share of domestic and foreign in the box offices of Argentina, Australia, the Netherlands and South Africa? To answer this question the origin of the films that made it into the box office revenues of the four countries between the 8th of March and finished on the 22nd of April was looked up on The Internet Movie Database to determine whether a movie is a foreign, a domestic, or a combined production and whether it has been produced in Hollywood, outside of Hollywood or is a co-production. However it should be mentioned that there are a few movies that were not taken into account. The movies that made it into the top ten from which I could not find a review were not included. For instance, Titanic is an old production that was rereleased in the theatres in 3D but this movie did not have any new reviews. Also the Indian film Agent Vinod was number 10 in the Australian box office in the week of the 22nd of March but I did not manage to find a review. Because I want to base the entire research on the same movies, these movies were intentionally also not included in this section even though the reviews are not needed to answer this sub question. Only the first twenty-two movies of which reviews were found have been included in the tables. 


The tables that relate to part A of this sub question can be found in the Appendices. These tables illustrate that Argentina had 20 foreign, 1 domestic and 1 co-produced films make it into the top ten of the box office during this period. Australia had 21 foreign, no domestic and 1 co-produced films, the Netherlands had 20 foreign, 2 domestic and no co-produced films and finally South Africa had 18 foreign, 3 domestic and one co-produced film. This outcome was then calculated into percentages, which are shown in the following table. 

Table 2: Share of Domestic/Foreign Films

	
	Domestic
	Foreign
	Both (co-production)

	Argentina
	4,5%
	91%
	4,5%

	Australia
	0%
	95,5 %
	4,5%

	The Netherlands
	9 %
	91%
	0%

	South Africa
	14,5%
	82%
	4,5%


This outcome demonstrates that by far the greatest amount of productions that have made it into the box office revenues were foreign. Only a small amount of the productions were local ones and an even smaller amount were films that were a combined domestic and foreign production. South Africa was the country with the most domestic productions and Australia the country with the least, having not a single entirely locally produced film making it into the top ten during the researched period of time. Another interesting aspect is that the percentages of the co-produced films are very similar, with an exception of the Netherlands which did not have a co-produced film making it into the top ten of the box office.  

Sub Question 1B

The second part of the first sub question is: What is the share of Hollywood and non-Hollywood films in the box offices of Argentina, Australia, the Netherlands and South Africa? To answer this question similar tables have been used and can also be found in the Appendices. This resulted in 14 Hollywood films, 5 non-Hollywood films and 3 co-produced films making it into box office top 10 of Argentina. For Australia, this added up to 13 Hollywood films, 4 non-Hollywood films and 5 co-produced films. The Netherlands had 14 Hollywood films, 4 non-Hollywood films and 4 co-produced films and finally South Africa had 13 Hollywood films, 5 non-Hollywood films and 4 co-produced films. For these results the percentages have also been calculated: 

Table 3: Share of Hollywood/non-Hollywood Films

	
	Hollywood
	Non-Hollywood
	Both (co-production)

	Argentina
	63,5%
	23%
	13,5%

	Australia
	59%
	18%
	22%

	The Netherlands
	64%
	18%
	18%

	South Africa
	59 %
	23%
	18%


The outcome is relatively similar for every country. The Hollywood productions are the most popular for all four countries and are all around 60%. The percentages of the Non-Hollywood productions are a little higher than that of the co-productions in Argentina and South Africa, they are the same for the Netherlands and a little lower for Australia. However, overall the non-Hollywood movies and the co-productions are rather close to each other. These results do show a dominance of Hollywood films, yet this is not as big as expected. Non-Hollywood films that are not domestic productions, such as The Artist (France) or The Best Exotic Marigold Hotel (UK) also managed to find their way into the top ten of three out of four countries. Another interesting find is that quite some movies are co-productions, originating from more than one country. For example the film Contraband, which could be found in three of the four countries’ box offices, was a co-production between the US, France and the UK. Safe House was a co-production between the US and South Africa. A Dangerous Method, which made it into the box offices of Australia and Argentina, is a film co-produced by four different countries (UK, Germany, Canada and Switzerland) however none of them being the USA.     
One final remark about sub question 1: When combining the results of part-A and part-B of the first sub question, the most intriguing aspect is that a film that is not a Hollywood production or a domestic production can still become a box office hit. This illustrates that a film does not have to be culturally proximate or be part of the dominance of Hollywood in order to make it into the box office of a country.  

4.2 – Sub Question 2: Themes

The second sub question is: Are there themes in the reviews that most global success films have in common, and if so what are these? In order to find out whether there are themes that all the reviews have in common, all eighty-eight reviews were put into tables which display the seventeen themes discussed in the methodology chapter. The contents of the reviews could all be categorized according to one of these themes and thus it was not necessary to formulate extra themes. After making the tables all the mentioned themes of each country were counted and calculated into percentages. An overview of all the percentages can be found on the next page. 

All the themes of the four countries together were also added up and calculated into percentages. This indicates what the most discussed themes are from a global perspective. These percentages are also presented in Table 4 and are structured from most to least mentioned. This points out how important the themes are considered to be by the critics on a global scale. 

Table 4 signifies that Film content, Actors, Directors and Position in film context are the themes that most reviews have in common. These four themes are discussed in 90 or more percent of the reviews. The Position in art/entertainment theme is the least discussed theme, only present in 17% of the reviews. Novelty, Film as product and Origin are the other themes that most reviews do not have in common, being only mentioned in less than half of the reviews. 

Table 4: Percentages of Themes

	
	Total
	Argentina


	Australia
	The Netherlands
	South Africa

	Film Content


	99%
	100%
	100%
	95%
	100%

	Actors


	92%
	86%
	100%
	82%
	100%

	Director


	92%
	86%
	95%
	86%
	100%

	Position in Film Context
	90%
	86%
	91%
	95%
	86%

	Genre


	83%
	86%
	73%
	82%
	91%

	Film Experience

	83%
	82%
	91%
	73%
	86%

	Mood

	81%
	86%
	77%
	77%
	82%

	Formal Elements


	80%
	86%
	68%
	73%
	91%

	Film Material


	70%
	82%
	73%
	60%
	68%

	Complexity/depth


	66%
	82%
	64%
	50%
	68%

	Context/background

	58%
	59%
	68%
	50%
	55%

	Interpretation

	56%
	59%
	55%
	36%
	73%

	Credibility

	52%
	41%
	55%
	50%
	64%

	Novelty

	44%
	45%
	36%
	32%
	64%

	Film as Product

	42%
	32%
	59%
	36%
	41%

	Origin

	40%
	50%
	32%
	45%
	27%

	Position in Art/Entertainment
	17%
	18%
	18%
	14%
	18%


Film content
When analyzing the most popular themes of the countries separately, it becomes clear that Film content is the theme that all four countries have in common. This theme was mentioned in all the reviews, with the exception of one review from the Netherlands. This review from De Telegraaf of the movie Safe House was for the most part an interview with one of the actors. It therefore did not focus on the content of the film but on other aspects that included the involvement of the actor, like the film material and his relationship with the director. Overall, this demonstrates that the reviewers deem Film content to be the most important theme to discuss in their reviews. The main reason for this is most likely because people want to know what a film is about before purchasing a ticket for it. The Film content theme is part of what Debenetti (2006) classifies as the descriptive and informative elements of reviews. These elements are included in the review because when people consult reviews they expect them to contain a context in which to understand the evaluated product.


The Film content theme is discussed in different ways in the reviews. Sometimes the narrative is described in detail; not only is the plot elaborated on but also a description of the different characters and quotes from the movie are included. An example of a review with a detailed description of the film content is the Mirror, Mirror review by the South African source Channel 24:
The Queen's right-hand man is the butt-kissing Brighton (Nathan Lane), who keeps trying to tell her she's broke, but she won't listen. All she cares about is her status as the fairest of them all, which she reinforces by visiting a mirror housed in a thatched hut hidden dramatically in the middle of a dark, isolated lake. (That Tarsem is an imaginative dude, we cannot deny that.) But fortunately, into her kingdom comes the young, gorgeous, single and (more importantly) wealthy Prince Alcott (Armie Hammer in a perfect bit of casting; he seems game to make fun of his all-American good looks). The Queen tries to woo him with a lavish ball, but the Prince only has eyes for Snow, whom he'd encountered briefly in the forest earlier that day when neither of them realized the other was, you know, royal. (Lemire, 9-3-2012)

This example is only part of the Film content theme discussed in this review, however it does illustrate that that the narrative, the scenery and the characters are described in a thorough manner. After reading this review one has an understanding of the film’s storyline and this helps them judge whether or not they want to view the film. Another example of a review containing a detailed description of the content of the film is the Ghost Rider: Spirit of Vengeance review from IOL. This review includes direct film quotes such as: “No matter how far you run, there are some demons you just can’t escape”. Incorporating quotes also gives the public a better idea of what to expect from the movie. 


Other reviews only have a short description of the film content, sometimes only consisting of just one or two sentences. For example The Muppets review from De Telegraaf only has two sentences describing the content of the film: “In the new Muppet film a very rich oil baron (Chris Cooper) has a plan to destroy their studio so that he can drill in that spot. Together with their dedicated fan Walter, his brother Gary (Jason Segel) and Gary’s girlfriend Mary (Amy Adams), Kermit and his colleagues try to prevent it from happening“. This short description is still enough because the storyline is simple and one still understands what it is about after reading it. 


Another review that only has a short description of the film content is the The Australian’s American Pie: The Reunion review. This review does not describe the narrative, it just briefly discusses the film’s characters. The American Pie films are part of a well-known franchise and in this review the ‘likeable’ returning characters are considered to be more important than the narrative. In franchises people already know what kind of storyline to expect, especially if they have seen the prequels, so even without including a description of the narrative people still know what kind of context to interpret a franchise-film in. Hence the Film content theme matters a bit less in reviews that critique movies that are part of a franchise or well-known brand, such as The Muppets. 

Thus, even though the Film content theme is included in 99% of the film reviews, the importance that is given to this theme differs per review. When comparing the different countries it seems that South African reviews have the most detailed descriptions concerning the Film content theme, however the Australian and Argentinean sources also pay quite some attention to this theme. The Netherlands overall seems to have the shortest Film content descriptions. A reason for this could be that the reviews from the Netherlands are shorter in general and consequently also have less space to discuss the Film content theme. Nevertheless, this theme is observably essential and it can be concluded that it is indeed a ‘universal’ theme.

Actors & Directors 
The two themes Actors and Directors share the second place in the global list of most mentioned themes. This indicates that the role of the director is considered to be just as significant as the role of the actors. When looking at the countries separately there are some slight differences. In the Netherlands the director gets more attention in the reviews while in Australia the actors get more attention. In Australia actors are considered to be very important since they are discussed in all the reviews. This is also true for South Africa, however South Africa also mentions the director in all of its reviews. In Argentina they are deemed to be just as important too, both being discussed in 86% of the reviews.


Even though these two themes are named in 92% of the eighty-eight reviews, they are not always elaborated on. When looking at the content of the reviews in the details section of the tables in Appendix A it demonstrates that a lot of the critics mention the name of the actors or directors but do not write anything about their performance in the movie or other details about them. For instance the South African reviews of Semi-Soet, Ghost Rider: Spirit of Vengeance, Jack and Jill and The Hunger Games, the Australian review of Ghost Rider: Spirit of Vengeance, the Dutch reviews of Contraband and The Best Exotic Marigold Hotel and the Argentinean reviews of Journey 2: The Mysterious Island, Jack and Jill and Project X only mention the director’s name. Furthermore, the South African review of the film Angus Buchan’s Ordinary, the Australian reviews of Hugo and Dr. Seuss’ the Lorax, the Dutch review of John Carter and the Argentinean review of Hugo, Project X and Dr. Seuss’ the Lorax merely mention the actors’ names. 


Other reviews simply dedicate a couple of words to the actors or the directors. For instance the Australian review of the movie Safe House mentions the origin of the director Daniel Espinosa. The Dutch review of the same movie also mentions that the director is Swedish and adds that he is “fairly unknown”. The Argentinean review of the film The Artist, besides mentioning their names, also simply states that they are “great”. The Dutch movie review of the film Incredibly Close & Extremely Loud devotes two words to the performance one of the actors, stating that Tom Hanks is “familiarly endearing”. 


Still, a great deal of the reviews does give more notice to the role of the actors and directors. A lot of them contain one or more sentences in regard to the Actors and Director themes, in which their performances, skills/talent, career-path, reputation, background and looks are referred to. The performance of the directors and actors are often judged. In the Argentinean review of Margin Call the critic writes that the actors “Spacey and Irons give very good performances”. It moreover says about the director that “in the debut of JC Chandor, he attempts to do something very difficult “. These comments refer to the aim and the performance of the directors and actors in the movie itself. Sometimes the performance of the actors and directors are described with more detail, for example in The Hunger Games review of The Sydney Herald the actress Jennifer Lawrence is described as playing her role with “vigour and flashes of vulnerability [..] she juggles these contradictions so that the character remains defiantly complex”. Depending on the review and the film, the performances of the actors and directors are critiqued in a negative or positive way. For instance, the director of The Grey “manages to keep the viewers attention for a long time” however at the same time “he did not get the maximum out of it” according to De Volkskrant.  


The South African review of the film Safe House is an example of a review that discusses the role of the actors in detail:
“Hollywood heavyweights Denzel Washington and Ryan Reynolds”, “Washington doesn't fail to make a lasting impression, playing it ever so cool, even as he is being waterboarded. It's the type of tough but tongue-in-cheek performance that he has done before – recalling so many of his anti-hero roles in Training Day, The Book of Eli and American Gangster – and he barely breaks a sweat while putting down his 97th baddie. He's certainly played more noble characters in the past, but its Badass Denzel that fans most want to see, and they won't be disappointed”, “The real surprise here is Ryan Reynolds, who ditches the wise-cracking hunk persona he's cultivated throughout his career and goes to some arresting dark places as the desperate and increasingly conflicted agent. The role doesn't require much of him, other than to look deathly serious most of the time, though it's quite encouraging to see just how well the hard-man character suits him. This could be the start of a new phase for the likable actor.” (Barodien, 8-2-2012)
This excerpt shows that not only the actors’ performances and portrayal of characters in this particular movie are evaluated, but they are also compared other characters they have played. It therefore reflects on their career choices as familiar actors and also refers to their reputation. Ryan Reynolds impresses by being able to play a different kind of character than he usually does. The emphasis on the role of the actors often depends on how well-known they are. For instance, the Australian review of Project X states that “three young leads are also good, particularly Mann, the only experienced of the three. The remainder of unknowns culled from a nationwide open-casting designed to keep the costs down”. This demonstrates that the experience of the actors is an interesting point to reflect on for the critics. 


This is also true for the role of the directors. A lot of reviews mention other films by the same director, this shows the types of movies the director has gotten recognition for. In the Dutch review of The Descendants, the director Alexander Payne’s career path, style and achievements are referred to in detail. According to this critic Payne’s style makes him an outsider in Hollywood however he has managed to get nominated for an Oscar multiple times. Four of his previous films are mentioned in the review, illustrating that he is a successful director who deserves to get media coverage. Another well-known director is Martin Scorsese. In the Argentinean review of Hugo the critic argues that he is “one of the great directors who can transform foreign material in a very personal way”. The critic also writes about his other movies and about his intentions to “pay homage to the beginning of cinema”. The previous achievements of a director thus sees to be a deciding factor of how much coverage (s)he gets in the review. 


One other aspect that the critics write about with regard to the actors (not the directors) is their physical appearance. In the Argentinean review of Safe House Ryan Reynolds is called “the pretty boy with good intentions”, in the South African review of Semi-Soet the main actor is said to be “born to play a rom-com lead: those dark looks and that camera ready smile are all he and his character need in this movie”,  according to the Australian review of Contraband the main villain looks the part with his “slicked back hair and crocodile smile” and according to the Dutch review of Wrath of the Titans the actor “plays his role with a constant twinkle in his eyes”. These are only a few examples but it illustrates that physical appearances are discussed in reviews from each country. Other examples are Julia Robert’s “celebrated smile”, Kitsch “jumping around very modish in his loincloth”, Tatum plays a romantic lead “like a teddy bear – soft and cuddly”, Lily Collins being “beautiful”, Battleship’s cast being “interminably sexy” etcetera. In some occasions appearances and fame are deemed more important than the actor’s talent. In the Battleship review of De Volkskrant the critic argues that “asking if the famous pretty pop-singer Rihanna can act is a pointless question, as long as she can run, curse and shoot that is enough for her role”. 


To conclude, the coverage given to the role of the actors and directors in these reviews often depends on their fame, achievements or reputation. If they are well-known for their good looks, such as Julia Roberts who is known for her smile, these aspects are mentioned. If they have won or been nominated for Oscars, this too is often discussed in the reviews. The particular style of a director or an actor’s ‘typecast’ creates a framework to better understand their performance in a new movie. If one is aware of what they are known for, whether it is their looks, characteristics, style, or other films, it gives them an indication of what to expect from these individuals. Thus, the experience and reputation of directors and actors within the entertainment business turns out to be a significant universal characteristic to discuss in reviews. If they are ‘unknown’ this is also emphasized. Consequently, familiarity seems to be a key word when it comes to the coverage of actors and directors and how much they get.

Position in film context
Another theme that is mentioned in a great deal of the reviews, namely in 90% of the eighty-eight reviews, is the Position in film context/canon. This theme is occurs the most in the Dutch reviews with 95%. It is moreover mentioned in 91% of the Australian reviews and in 86% of the Argentinean and South African reviews. This theme relates to the Director theme and Actors theme because a lot of the other films that are part of the placement of the evaluated film those in which the same actors or directors were involved. This has been elaborated on in the previous section. Other films are often brought up when they contained the same individuals, besides actors and directors this could be producers, costume designer, scenario writers etc. They are additionally brought up as a comparison because the content or genres of the films are similar.    


That films have similar content is often due to the fact that they are part of a franchise. A sequel like American Pie: The Reunion is discussed in relation to its prequels, which have narratives that are based on the same characters, as are other sequels like Ghost Rider 2: The Spirit of Vengeance, Journey 2: The Mysterious Island and Wrath of the Titans. The film Jump Street 21 is a remake of a late eighties film. In these cases the original always mentioned in the reviews of all four countries. 

The movie The Hunger Games is expected to become a trilogy and therefore a franchise. It is placed with other franchises with the same target audience, such as The Twilight Saga and Harry Potter. These are all films based on best-selling books and are made for a young (target) audience. The Sydney Herald compares the main female character of The Hunger Games to the main character of Twilight, stating “if it’s a choice between Katniss Everdeen and Bella Swan, opt for the resolute newcomer”. Clarin compares the two as well, claiming it threatens the beloved saga Twilight, and that The Hunger Games has “less romance and more ferocity than Twilight”, hence it compares the content. The critic of De Telegraaf writes “forget the dark hocus pocus of Harry Potter and the mushy romance of Twilight”. The critic of Channel 24 makes the comparison to Twilight too as “an example of a book-to-movie gone wrong”. This points out that all four countries make the same comparison in their reviews of this global success film, this could signify that ‘universal’ characteristics are present in the reviews.

Sometimes actors are compared to other actors who had similar roles in other films. For example the actor Dujardin is compared to actors of another era like Gene Kelly and Douglas Fairbanks in the Australian review of The Artist, “The Kelly connection is no accident, because on one level The Artist is a variation of Singin’ in the Rain”. Directors are compared to others too, usually because they have a similar style. In the South African review of John Carter Andrew Stanton is compared to George Lucas and James Cameron, who are “the best sci-fi/fantasy directors of our time”.  

The comparison with other movies is moreover applied when movies have a same technical style. For instance, the Australian review of the movie Project X puts the movie side by side with movies like Paranormal Activity, The Blair Witch Project and The Devil Inside because all these movies use a ‘found footage’ style, a tool used to make it seem as if everything is being filmed by one of the character’s handheld cameras. The Blair Witch Project is also mentioned in the Dutch review of Chronicle and the Argentinean review of The Devil Inside, both of them are ‘found footage’ films and the reviews refer to The Blair Witch Project because it is considered to be the first film that used this style.  


Another reason to compare a film to other movies is because they have the same genre. A romantic-comedy like the local film Semi-Soet is placed within the context of well-known Hollywood romantic comedies like Pretty Woman and Picture Perfect. Safe House is measured up to successful action thrillers like The Bourne Identity and Mission Impossible in the South African review. However in the Australian review Safe House is compared to a film with the same topic; “it is an excellent companion piece for J. Edgar: both shed light on the workings of US security agencies”. Consequently, genre and topic/content are used as a point of reference, just like the individuals working in it, the target audience or the (technical/director’s) style. There are thus a lot of ways in which critics discuss a film in relation to other films. According to Kersten and Bielby (2012) by doing so, the theme of Position in film context signals the audience what to expect. The films or actors/directors they are compared to are often ones the public is familiar with and hence are a way to better interpret the reviewed film. 

Film experience and Mood

The Film experience and Mood themes are mentioned in more than 80% of the eighty-eight reviews, as well as the Genre theme but this theme will be elaborated on in the fourth sub question. These two themes are mentioned the least in the Dutch reviews, Mood in 77% and Film experience in 73%. In Australia Mood is mentioned in 77% of the reviews too, but Film experience gets more attention being mentioned in 91% of them. South Africa and Argentina, just like for the Position in film context theme, are the most alike. 82% of the South African reviews discuss the Mood and 86% of them discuss the Film experience. For Argentina this is exactly the other way around. 


The reviews from the different countries discuss the mood of a film and the viewer’s experience in a comparable manner. The most striking aspect of these two themes is that a lot of the same words are used in all four countries, such as fun, funny, hilarious, entertaining, charming, enjoyable, intelligent, emotional, adventure, suspense, tension, action-packed, predictable, feel-good, amusing and beautiful. A great deal of these words refers to the film as entertainment, being able to make one laugh or taking one on a thrilling adventure. The reason why these particular words are used so often is because most of the films in the box offices are comedies or action movies. These movies are supposed to be funny or full of suspense. The popularity of these two genres will be discussed later on however it can already be said that the Mood and Film experience themes do relate to the genre of a movie. A comedy is supposed to be humorous, and whether or not it succeeds to make the viewer laugh is judged by the critic.

Especially the South African critics expect movies and in particular comedies to be funny. Most of the words the critics use to describe the viewers experience have to do with how entertaining it is and how much it makes one laugh. Half of the reviews mention this, this is illustrated by the following quotes which are all taken from different reviews:  “full of laughs”, “furiously entertaining”, “strangely enjoyable”, “becomes more amusing”, “somewhat enjoyable”, “it will make you laugh”, “funny in some parts”, “frequently hilarious”, “absolutely laugh-free”, “occasional laughs”, and “suggested funnies”.  


Not only comedies and action films are described with similar words but also family films. An example of a word describing the mood that fits this genre is ‘colourful’. This word is usually applied to animation films or other films that are intended for families with children. This word has been used by the South African, Australian and Dutch reviews when discussing the films Pirates! Band of Misfits, Dr. Seuss’ The Lorax and The Muppets. For family films a distinction between the experience of children and that of their parents is occasionally made. The Sydney Herald writes the following about the film experience of Pirates! Band of Misfits “a very English kind of daffy humour, absurd but good-hearted, and it is pitched at adults as much as children. Kids will respond to the silliness, and adults will savour some of the deeper resonances”. Clarin makes the same distinction: “the simple humour winks to the adult public making it at times irresistible...it offers solidarity to children”. Thus different groups of people can have different kinds of experiences and these are elaborated on by the reviews. Another example of a review that discusses different kinds of film experiences is the review by La Nacion about the film A Dangerous Method. According to the critic the film is “overwhelming to some, annoying to others and but also captivating to few”. 


Sometimes the Film experience or Mood themes are criticized for not fitting into the expectations. The Dutch review of Quiz claims that the film is “hardly funny and fails to be scary, even for a second”. The Dutch review of Battleship emphasizes that even though the film was funny it was “onbedoeld”, meaning it was not supposed to make people laugh. A film that is actually meant to be funny because it is a comedy is Jack and Jill, however according to the South African critic the Mood was “creepy” instead and the Film experience was ““truly rotten, irredeemably crap and absolutely laugh-free”. The Mood and Film experience themes are thus often discussed in the context of expectations the critics have of it, due it being a certain genre or having certain actors in it.

Formal elements / Film material

The last two themes that are mentioned in a relatively big amount of the reviews are the Formal elements (80%) and Film material (70%). With these two themes there is a greater difference between the four countries. South Africa deems the Formal elements to be the most important, this theme is mentioned in 91% of the reviews. Argentina discusses this theme in 86% of the reviews, the Netherlands in 73% and Australia only in 68%. The Film material is deemed the most important by the Argentinean critics who write about this theme in 86% of the reviews. Australian critics mention this theme in 73% of the reviews, South African ones in 68% and lastly the Dutch critics in 60%. A reason why Argentina has the highest percentage in this theme is because one of the two sources, namely La Nacion, always mentions the names of the scenario writers. 


The Film material theme refers to everything that is part of the script, like a character’s lines, the story-telling, the screenwriter, or when the plot is judged by the critic. For example the critic discussing the Film material theme of the South African review of Hugo argues that it is “the best script that veteran screenwriter John Logan has written”, and an Argentinean critic reviewing the film Mirror, Mirror writes that Roberts portrays “the character with the most humorous lines in the script”. In the Dutch review of Safe House this theme is discussed in detail, because the review consists mostly of an interview with the actor Washington and he was very much involved with the frequently changing script. In some reviews the dialogues are reflected on like in the Australian review of The Best Exotic Marigold Hotel: “some of the dialogue is smart; even though, if you’ve seen the trailer, you’ve already heard the best lines”. There are no striking differences in the way that the Film material theme is discussed in the four countries. Usually this theme is judged by the critics, the dialogue, plot or script is either good or bad, original or obvious/cliché, exciting of boring, etc. 


In some reviews the Formal elements theme is discussed in detail. For example in the John Carter review by the South African source IOL:

“glittering technology”,  “The film didn’t really need the 3D, it will look just as dazzling in 2D, probably better”, “An oddity of cinematography is that, unlike in Hugo which created amazing depth of field with its 3D, this film still blurs the background when a foregrounded character is in focus. This makes it look like shoddy camera work, when it is really just an under-exploitation of the exigencies of 3D filming”, “The film is extremely CGI heavy and at least the comic relief of a computer-generated pet is better here than the reviled Jar Jar Binks”, “could have withstood a bit more editing” (Smith, 9-3-2012)

This review discusses different formal elements, namely the technology, 2D, 3D, the cinematography, the camera work, the CGI and the editing. This is a review of a movie that uses a lot of special effects. In the other reviews of the same film the special effects are also emphasized. The Australian critic writes that it is a “3D special effects extravaganza” and the Dutch critic calls it “a 3D spectacle with a lot of bells and whistles”. The Argentinean critic however does not agree that that the special effects were so impressive, claiming that they did not look “overwhelming”. Still, the reviewer did feel the need to mention them and thus the special effects where a ‘universal’ characteristic of this film. 


Overall, just like the percentages show, the South African reviews deem the special effects the most important because they use the most words to describe this theme. Another illustration of a film that was a global success in all four countries in which the Formal elements theme gets much more coverage by South Africa is Wrath of the Titans, another ‘special effects spectacle’. Concerning movies that are not action films filled with special effects, other formal elements are highlighted; for instance in the following South African reviews: the review of the film Material gives attention to the director of photography, Trevor Calverly who “worked within a very neutral palette.. you still get a feel for the colour and texture that dominates the community”, the review of the film The Artist mentions that it has “many delightful choreographed dance scenes” and the review of the film Tyler Perry’s Good Deeds writes about “the soundtrack which fits the respective scenes like a glove, is not entirely original”.  


Besides the technology, cinematography, editing, photography, music and choreography, other formal elements that get coverage by the reviews are the set pieces and costumes. According to the Argentinean review of Mirror, Mirror “the art direction, photography and costumes have a key role”. The set pieces create “a visual impact” due to “the interior of the castle which looks like a birthday cake”. The Australian critic agrees that the costumes have a key role in this movie: “A highlight of that film was its array of funny hats and there are a lot more of them here thanks to Singh’s Japanese costume designer, the late Eiko Ishioke […] We get wigs with towering peaks, dresses with detachable bustles and silks, and satins in silver and gold”. 

Complexity/depth, Context/background, Interpretation & Credibility
These four themes are the themes that are still discussed in more than half of the eighty-eight reviews, however they are not part of the most mentioned themes and hence are not the main ones. The results of these themes will be looked into with less detail, bearing in mind that they are not as universal as the previously discussed themes. 


The most common of these four themes is Complexity/depth which is mentioned in 66% of the reviews. This theme is considered the most important in Argentina, being mentioned in 82% of the reviews, followed by South Africa with 68%. Australia mentions this theme in 64% of the reviews and in the Netherlands it is only discussed in half of them. This theme is often referred to in the sense that the movies lack depth or complexity or could have gone further with the story. For instance in the Argentinean review of La Suerte Tus Manos, the word “superficial” is used which signifies the opposite of depth. According to the critic the movie is not cohesive due to the added commercial elements. Another example is that of a movie that could have had more depth according to the Australian critic is Salmon Fishing in the Yemen, which “doesn’t seek to delve too deeply into the realities of the world today” and “could have been bolder”. 


However some reviewed movies are complex and have depth, like the movie Hugo, referred to as “a masterpiece” by Channel 24 or The Descendants which, in the words of the critic of De Volkskrant, “manages to combine tragedy and comedy in a brilliant way”. The critic of The Australian is impressed by the complexity of The Artist, which “successfully brings back the subtle portrayal of human emotions and drama portrayed in the films in the dying years of the silent era”. What is interesting about these movies is that they were all nominated for the Academy Award for the best film. That these films have complexity and depth and thus deserve the nomination is acknowledged by the reviewers. Only the nominated film Extremely Loud & Incredibly Close does not get this acknowledgement from the Dutch critic because he does not mention this theme in the review. 

 
The Context/background theme is discussed in 58% of the reviews. It is mentioned the most by Australian critics, with 68%. It is furthermore mentioned in 59% of the Argentinean reviews, 55% of the South African ones and in 50% of the Dutch ones. The thing that most reviews have in common concerning this particular theme, is that they almost always mention when a movie is based on a novel. Film like The Hunger Games, Dr. Seuss’ The Lorax, Journey 2: The Mysterious Island, John Carter, Salmon Fishing in the Yemen, Headhunters and The Vow are all inspired by books and this is credited in the reviews. Other aspects discussed by this theme are when a story is based on real people, like A Dangerous Method which is about Carl Jung and Sigmund Freud, or a certain historic era, such as The Artist which is based on the silent era of cinema or Wrath of the Titans which is based on ancient Greece and its mythology. This theme therefore reflects the inspiration of the film, in most cases being a novel. 


The Interpretation theme is discussed in 56% of the eighty-eight reviews. In the South African reviews it is the most recognized theme, appearing in 73% of the reviews. In Argentina it is mentioned in 59% of the reviews, in Australia it is mentioned in 55% of the reviews and in the Netherlands only in 36% of the reviews. Thus there is a big difference between the countries and therefore this is not a ‘universal’ theme because different countries give different importance to it. A reason why the last three themes were mentioned the least in the Netherlands could be because the Netherlands has the shortest reviews and thus does not have space to discuss as many themes as the other countries which have longer reviews. 


There are not many striking aspects or patterns to be found concerning the Interpretation theme. It is the most subjective theme and in a lot of cases it is hard to pinpoint whether or not a sentence is part of this theme. It could be an interpretation of hidden meanings, such as in the Argentinean review of Margin Call which states “it is a kind of hymn to obedience [..] it seems to want to prove that the bankers have had no more blame in this than ordinary mortals who mishandled the case. They are as guilty as those who asked for the loans that they could not afford”. A reviewer could moreover interpret a film as a film that a particular audience should watch, like the South African review of Safe House suggests that it is “a must watch for South Africans who have never quite seen their country put through the Hollywood lens”. The film could also be interpreted as saying something about a certain culture, like the Dutch critic evaluating Extremely Loud and Incredibly Close relates it tot the American culture and their sensitivity towards 9/11. According to the critic the film is a plea to get through traumas together as a society. 


The last theme that is part of this section is Credibility. This theme is discussed in 52% of the reviews and is the just like the Interpretation theme discussed the most in South African reviews, appearing in 64% of the reviews. It is mentioned in 55% of the Australian reviews, 50% of the Dutch ones and only 41% of the Argentinean ones. Credibility is often discussed in the sense that it is not credible because it has a “cliché script”, the content is “unbelievable”, it is “too PG to feel terribly convincing”, it is “both charming and unrealistic” or “it pushes the boundaries of believability to the edge”. This theme relates to the theme of Complexity/depth because when they have depth they are often also considered to be credible. Examples of films are credible are the South African film Material which “highlights a reality facing many South Africans today” and the Dutch film Achtste Groepers Huilen Niet which “dares to show the harsh reality”. Sometimes just one aspect is called credible, like the performance of the villain in Contraband (as stated in The Sydney Herald). 

Novelty, Film as Product and Position in Art/Entertainment

These three themes are the themes that are the least common, together with the 
Origin theme but this theme will be elaborated on in sub question 3. All of these themes are discussed in less than half of the reviews. The Novelty theme is mentioned in 44% of the reviews, Film as product is mentioned in 42% of the reviews, and Position in art/entertainment theme is only mentioned in 17% of the reviews, making it the theme that is considered to be the least important.


Novelty is the theme that refers to the originality of the movie. The only country that discusses it in more than half of the reviews (64%) is South Africa. Argentina discusses it in 45% of their reviews, Australia in 36% of them and lastly the Netherlands in 32% of the reviews. The range of more than 30% shows that the different countries give different weight, concerning the significance, to the theme. When the Novelty of a film is referred to, it is often in a negative way. Films like Semi-Soet, Project X, Quiz, The Devil Inside, American Pie: 2, John Carter and 21 Jump Street are not considered to be novel but: ‘a copy’, ‘cliché’, ‘an imitation’, ‘hardly revolutionary ‘, ‘remake’, ‘bowing to conformity and convention over true freshness and reinvention’. Just like the Credibility and Complexity/depth themes, the films that are novel are often the ones that also have been nominated for an Academy Award, like Hugo, The Artist and The Descendants. The South African review of Hugo writes “Hugo is thoroughly different, so diametrically opposed even, to the gritty explorations of the dark side of life that has permeated all of his signature masterpieces”. In this review there is a lot of emphasis on the Novelty theme, but sometimes only one (small) aspect of the film is mentioned regarding it, such as an original use of graphics or a character that is ‘borrowed’ from other films.


The Film as a product theme is considered to be the most important by the Australian critics, being discussed in 59% of the reviews. It is moreover discussed in 41% of the South African reviews, in 36% of the Dutch reviews and in 32% of the Argentinean ones. This theme can refer to the marketing or budget characteristics of the films, by for instance critics writing that it had a ‘micro-budget’ or a budget of ‘170 million dollars‘ and that it is an ‘expected blockbuster’ or a ‘good marketing product’. It can also refer to the movie being part of a money-making franchise, like American Pie: the Reunion is. However the thing that is mostly discussed concerning this theme is the target audience. The target audience of animation films such as Dr. Seuss’ the Lorax and Pirates! Band of Misfits are children (with their parents) and the film The Vow “should please the target audience of young women and romantic young men” according to The Sydney Herald’s critic. These are only a few examples, but the words ‘target audience’ are used in numerous reviews from each country.   


Finally, the last theme that will be reflected on is the Position in art/entertainment. This theme is not a ‘common’ theme, being by far the least mentioned theme. A reason for this could be that the motion picture industry with all its blockbusters no longer cares as much about a film having the status of ‘art’. There is a big market for Hollywood films that are purely meant to entertain and because this is accepted the critics do not have to criticize it for not being ‘art’. However occasionally a film does fit into this category, for example the review of Channel 24 of Hugo states that “Scorsese has released a good dozen or so films that represent the very pinnacle of cinema as an art form” and the critic of The Australian agrees:  “it goes back to the very origins of the art (of cinema) .. a celebration of the best that modern cinema can offer”. Films that are considered as art are the ones nominated for an Academy Award, something which is supposed to signify ‘the best of cinema’. Furthermore these are the same films that are positively discussed in the Complexity/depth, Credibility and Novelty themes, signalling that all these themes relate to each other. A few films, such as Battleship and Ghost Rider: Spirit of Vengeance, are discussed as the opposite of ‘art’, namely as ‘pure/true entertainment’. 


One concluding observation about this last theme, something that is striking is that almost all the countries give the same importance to this theme. In Australia, South Africa and Argentina it is mentioned in the exact same amount of reviews, namely in 18% of them. Moreover, the Netherlands mentions it in 14% which is only a slight difference. This theme thus indicates that some film characteristics are given the same importance and are thus discussed in a ‘universal’ way. 

4.3 – Sub Question 3: Origin

The third sub question is the following: to what extent do the film critics refer to the geographical or cultural origin of the movies and how is this discussed? This sub question is answered by investigating the way the critics discuss the Origin theme. 

The Origin theme is referred to in 40% of the eighty-eight review. Consequently, not a lot of emphasis is given to this theme by the critics. It is given the most attention by the Argentinean critics, being mentioned in half of the reviews. The Dutch critics refer to it in 45% of the reviews, the Australian critics refer to it in 32% of the reviews and South African critics refer to it in 27% of the reviews. 


The Origin theme is always referred to when it is a domestic production. In total there are six entirely domestic productions: one from Argentina, Extraños en la Noche, two from the Netherlands, Achste Groepers Huilen Niet and Quiz, and finally three from South Africa, Semi-Soet, Material and Angus Buchan’s Ordinary People. The critics thus consider it significant to state the origin when the film has been made in their own country. 


Furthermore for the films produced outside of Hollywood the origin is also often mentioned. For example the origin of The Artist, namely France, is notified in all the three reviews about this film. The film Headhunters is from Norway, this too is mentioned in the Dutch review. However this is not true for all the films produced outside of Hollywood, the origin of A Dangerous Mind (UK, Germany, Canada and Switzerland), The Best Exotic Marigold Hotel (UK) and Salmon Fishing in the Yemen (UK) are not mentioned by the reviews. Accordingly, if a film is produced in the UK this is not deemed important. The Best Exotic Marigold Hotel made it into three of the four box offices but none of the reviews specifically mentioned its origin. Only the Australian review acknowledged that the actors and the director are British.  


Sometimes the critic refers to Hollywood or the US as the origin of the movie: the South African critics mention it in the reviews of Safe House and Contraband, the Australian critics mention it in the reviews of Safe House, 21 Jump Street, The Hunger Games, Wrath of Titans, American Pie: The Reunion and Battleship, the Dutch critics mention it in Project X, Extremely Loud & Incredibly Close. Safe House, Contraband, The Descendants and Dr. Seuss’ The Lorax and finally the Argentinean critics refer to it in Jack and Jill, Project X, This Means War, Safe House, Wrath of the Titans, Dr. Seuss’ the Lorax, American Pie: The Reunion and in The Grey. Hence, the Argentinean reviews gives the most emphasis to a production originating in the US, mentioning it in 8 reviews, Australia and the Netherlands give the same importance to it, mentioning it in 6 reviews and South Africa mentions it the least, only in 2 reviews.  

What is interesting is that the reviews never mention that some films are co-productions. For instance, according to the Internet Movie Database website Contraband and Safe House are co-productions but according to the reviews of these movies, in the case that they mention the origin, they originate from Hollywood. This is particularly surprising in the case of South Africa, which has co-produced the movie with the US according to IMDb. However the South African review of Safe House never mentions the involvement of South Africa in the production. Only that it has been filmed in South Africa and that it “is a must-watch for South Africans who have never quite seen their country put through the Hollywood lens quite like this before”. The same thing can be noticed of the film The Vow. According to IMDb the film is co-produced by Australia, however the Australian critic does not write about Australia’s involvement in it, in fact it does not mention the origin of the movie at all. La Suerte en tus Manos is also supposed to be a co-production, as found on the IMDb website, between Argentina and Spain. The Argentinean critic only mentions Argentina as the origin, considering it as a domestic production instead of a co-production with a foreign country.


The reviews on local films half of the time do not discuss the origin in detail but only mention it. This is true for three of the six films: Extraños en la Noche, Semi-Soet and Achtste Groepers Huilen Niet. For the Dutch film Quiz however, the origin is emphasized in reference to the director who is “the man who gave the Dutch films a more professional and Americanized exterior”. That Material and Angus Buchan’s Ordinary People are produced in South African, and thus domestic films, is really emphasized: 

Material: “familiar faces in the form of well-loved stand-up comedians and local actors”, “which highlights a reality facing many South Africans today: how to let go of the painful past which has shaped their very existence”,  “the film gives you an insight into some of the knotty problems facing young South Africans who want to respect where they come from, but also create their own place in the world (Smith, 17-2-2012)
Angus Buchan’s Ordinary People: “Director Hamman does a superb job in captivating the audience with these real-life scenarios. He shows day-to-day issues South Africans have to face.” The most uplifting music and lyrics can be heard by SA composer (George, 5-4-2012)
These excerpts focus on the content being related to the South African people and real issues they are facing, but also consider it important to say that there are local actors involved in the film or a local music composer. 


The origins of individuals that are part of the movie are also sometimes referred to in a foreign production, for example the Battleship actress Rihanna is Barbadian and the costume designer of Mirror, Mirror is Japanese. Especially the origin of the director is mentioned in numerous reviews, in particular when they are not American. The American origin of a director has only been exposed in one review, in the South African review of This Means War. The origin from the director of Safe House, Espinosa, is named in three of the four reviews. According to the Dutch and the Australian critics he is Swedish, but the Argentinean critic disagrees and writes that he is Chilean. The British origin of the directors of The Rum Diary and Extremely Loud & Incredibly Close is acknowledged too by the critics. Furthermore, the Argentinean critic, unlike the South African and Australian ones, names the Indian origin of the Mirror, Mirror director. That the director of the movie Wrath of the Titans is South African born is mentioned in two of the four reviews, the Australian one and the South African one. The South African review highlights this by putting the word ‘seriously’ in front of it, showing pride that a South African born has made it in Hollywood.


This pride of successful actors/directors that originate from the critic’s country is apparent in other reviews. For instance in the Australian review of Wrath of the Titans, their fellow Australian actor gets a lot of coverage, unlike all the other actors in the same production:

“Sam Worthington is armed with 'daggy' humour as Perseus”, “Sam Worthington's performance in the Australian drama Somersault may seem an odd template for his latest swashbuckling Hollywood role”, “urged Worthington to bring some of the intensity he brought to that dramatic role when it came to reprising the mythical character Perseus”, “Perth-raised”, “The actor's undisguised Australian accent, and the English dialects of co-stars Toby Kebbell (Agenor) and Bill Nighy (Hephaestus)” (Truman, 30-3-2012)

In the Dutch, Argentinean and South African review Sam Worthington’s Australian heritage is not mentioned. Thus it most likely has to do with national pride, the fact that a local individual can make it in Hollywood is something that deserves coverage in the review. It seems as though origin is usually emphasized when a film, actor or director is local and sometimes when they are not American. That a director, actor or film is American is often expected, due to its successful motion picture industry, and therefore this is not worth mentioning in many reviews. 

4.4 – Sub Question 4: Genre

The fourth sub question is: What film genres are explicitly mentioned by the film critics and how are these genres discussed? To answer this question the Genre theme has to be analyzed. Genre is a theme that a lot of reviews have in common. It is discussed in 83% of the eighty-eight reviews. The South African critics deem it the most important and mention it in 91% of their reviews. This theme is furthermore mentioned in 86% of the Argentinean reviews, in 82% of the Dutch reviews and lastly in 73% of the Australian reviews. The Genre theme is usually just mentioned but not elaborated on. Sometimes a film is given more than one genre, such as action, adventure and fantasy or science fiction and thriller. 


For South Africa twenty reviews mentioned the genre and from those twenty, eight were comedies. Comedy is thus the most popular genre in South Africa. The second most mentioned genre is action (five times). Other genres that are mentioned are: romance, adventure, animation, family, fantasy, drama, thriller and musical. For the sixteen Australian reviews that mentioned the Genre theme, the action genre was recognized the most, being mentioned in five reviews. The Australian reviews mentioned some well-known genres like comedy, action, animation, family, sci-fi and thriller, however it also distinguished less acknowledged genres like satire, silent film, alien-war, comic-strip and “a subgenre of Westerners being changed by the Indian culture”. 


The Dutch critics only stick to widely accepted genres like action, thriller, drama, (romantic) comedy, animation, sci-fi and horror. In the eighteen reviews that mention the genre, Action is mentioned in six, thriller in five and comedy in four, making these the top three genres. The Argentinean critics also stick mostly to the accepted genres like action, adventure, horror, sci-fi, comedy, thriller, drama and animation, with the exceptions of war epic and silent film. Of the nineteen reviews that discuss this theme, the most mentioned genres are comedy, mentioned in six reviews, and action, mentioned in five reviews.


This overview makes evident that action and comedy are the main universal genres. In each country one of these two genres is mentioned the most in the reviews. Furthermore, a lot of the same genres are distinguished, with the exception of Australia which also has mentioned some different kinds of genres. 


 To see how universal genres are, it is interesting to compare how the different countries identify the genres of the same film. Not all countries identify the same genre for John Carter: The South African critic names it action/adventure/fantasy, the Australian critic identifies it as a comic-strip film, the Dutch critic simply states that it is an action film and finally the Argentinean critic names it an action film/war epic. The action genre does appear in three of the four reviews, with Australia being the exception, however they all describe it slightly different by adding various extra genres. For the film Safe House, the critics do agree on the same genre. The critics of all four countries identify it as a thriller and three of the four critics name it an ‘action thriller’. The same conclusion can be made about American Pie: The Reunion. It is identified as a comedy in all four reviews, and thus has a universally agreed upon genre. 


The film This Means War is classified differently by the three countries mentioning the Genre theme: The South African critic names it a romantic comedy, the Australian one calls it a buddy-spy-romance-actioner and finally the Argentinean critic identifies it as a comedy/action. The Artist is recognized as a silent film by Australia and Argentina, but South Africa calls it a romance/musical. Pirates! Band of Misfits is classified as an animation movie by all three countries evaluating this movie. Wrath of the Titans is identified as action by the two counties (South Africa and Argentina) mentioning the Genre theme and the same two countries identify Project X as a comedy. Hugo is classified as fantasy by the Australia critic, as family/adventure by the South African critic and as family by the Argentinean critic. Dr. Seuss’ The Lorax is identified as an animation film by all four countries and the Australian and South African critics add that it also belongs to the family genre. Finally, The Hunger Games is called sci-fi by the Argentinean critic, the Australian critic identifies it as a thriller/fantasy, the South African one as a sci-fi/fantasy and finally the Dutch one calls it an action/drama. 


 
Consequently, in some occasions the critics agree upon the same genre but they often classify a film differently too. This could have to do with the ‘universality’ of a certain genre. For example, Animation and comedy films like American Pie, Pirates! Band of Misfits or Dr. Seuss’ The Lorax seem to be straightforward and universal because they are classified the same way by all the countries. Furthermore, they fit well into one (or two) genre(s) but movies like The Hunger Games or Hugo do not have a fixed genre and therefore different types of genres can be applied to it and critics categorize it according to the one (s)he thinks is the most appropriate. 

4.5 – Global Box Office Successes: Comparison of Reviews

The main research question is: to what extent we can explain box office successes by universal film characteristics as found in production and media reviews? In order to answer the research question, one final step has to be taken: the global box office successes have to be determined and the reviews of the four countries concerning these particular films have to be compared to each other to find out whether they consider the same characteristics of these films to be important. Eight films have made it into the box offices of all four countries during the seven week timeframe that has been used for this research. These are: John Carter, This Means War, Safe House, Project X, Dr. Seuss’ The Lorax, Wrath of the Titans, American Pie: The Reunion and The Hunger Games. One thing that all these films have in common is that they are all Hollywood productions. The content of the reviews of Argentina, Australia, the Netherlands and South Africa will briefly be compared for each film in this section. 

John Carter

John Carter was a global box office hit, reaching the number 1 spot in all four countries in the same week, namely the 8th of March 2012. The reviews of the four countries are quite similar content-wise. The Film content theme is considered to be important by all of them and is discussed in detail. Furthermore, all of them are not impressed by the skills or talent of the actors, because none of them mention it. The Dutch critic only mentions the actors by name, and the other three merely write a bit more about one of the actors, Taylor Kitsch. The Argentinean critic refers to another one of his movies and the South African and Australian critics write about his looks. Concerning the Director theme, three of the four reviews refer to his previous work, the films Wall-E and Finding Nemo. All four reviews discuss the special effects of the film. Another similarity is that the Argentinean and Australian critic both call it “flat” and “empty”, illustrating that there is no depth to the movie. However, the South African critic does think that it is “an action-adventure fantasy of the highest order”, thus being the only one who has a positive opinion. The Dutch critic is neutral and the Argentinean and Australian ones have a negative opinion. So the critics do not agree on the quality of the film but they do write about the same aspects and thus consider the same characteristics to be important. Consequently, this film has universal characteristics.

This Means War
This Means War was number 3 in South Africa, number 4 in Australia and number 5 in the Netherlands in the same week (8-3-2012) and number 4 in Argentina the next week. This film is also discussed in a similar way by all four countries. All four of them mention that it used the director also directed Charlie’s Angels, they mention the same three main actors and three of the four reviews discuss the actors’ looks. Moreover, three of the four critics agree that this film is not credible and two of the four agree that it has no depth. The other two critics do not mention the Complexity/depth theme. The Film content theme is discussed in a similar way by the four reviews. There are also differences to be found: The Australian critic really emphasizes the role of the actors in the movie as well as their looks and previous work, the South African and the Argentinean critics only discuss the actors’ looks and previous work and the Dutch critic only writes that the actors “have chemistry”. The South African review emphasizes the “clichéd script” and the Australian also critiques it for being “full of holes”, but the other two do not pay attention to it. The Argentinean critic, besides being the only one to mention it, highlights the Context/background theme. Thus some themes are given the same attention and are discussed similarly while other elements are only stressed by some. 

Safe House

The film Safe House was number 4 in the Dutch box office, number 5 in the South African one and number 6 in the Australian box office in the week of 8-3-2012. It was number 3 in the Argentinean box office in the week of 22-3-2012. For the film Safe House, as was mentioned earlier, all four critics identify the same genre: (action/) thriller. Other striking aspects to be found whilst comparing the reviews are that the Dutch review is very different from the other three. This has to do with most of it being an interview with one of the actors, Washington. Thus the emphasis of this review is not on the content of the film but on Washington’s reputation and career path (winning Oscars) and his role in this film. He helped write the script, and thus the Film material theme gets a lot of coverage too. The other three reviews also discuss Washington’s career path and reputation and two of them give attention to the Film material theme. The South African review in particular is very descriptive concerning the actors and also emphasizes that the film is shot in their country. The Argentinean and Australian review discuss the content the most detailed. The remaining themes are discussed differently by the reviews, with an exception that Argentina and South Africa give a similar description to the Mood theme (fast paced action / hard-hitting action).

Project X 

Project X reached the number 2 spot in the Australian and Dutch box offices and was number 8 in South Africa in the week of 8-3-2012. A week later it was number 3 in the Argentinean box office. The narrative is elaborated on by all four reviews, they also all mention the main actors and director. The other themes that are mentioned by all four countries are: Position in film context, Film experience and Novelty. What is interesting about this is that Novelty is one of the least mentioned themes, and yet it is discussed in all four reviews of Project X. Three of the four reviews think it is not an original film because “the idea behind the film is not new”, “it copies successful elements of other films” and “the handheld camera has been used in many other films”. Only the Australian review considers it to be novel in the sense that it takes the ‘real-time’ concept of horrors and applies it to a teen comedy. The Film experience theme is described differently by reviews. The Argentinean one claims it “fails to amuse or excite”, the Australian critic is a bit milder an only says the experience is “not overly satisfying”, according to the South African critic it becomes “more amusing half-way through” and the Dutch critic enjoyed it. So even though some themes are mentioned by all reviews, they are often not mentioned in a ‘universal’ way, but this especially has to do with the opinion of the critic.       
Dr. Seuss’ the Lorax

Dr. Seuss’ The Lorax was a hit in South Africa, reaching the number one spot in the box office during the week of 22-3-2012. A week later it was the number 2 in Argentina and number 3 in Australia. In the week of 12-4-2012 it also entered the Dutch box office at number 4. All four critics agree that it belongs to the animation genre. Other themes that are mentioned in every review are: Position in film context, Film content, Formal elements and Context/background. There are a couple of similarities to be found regarding these four themes. Each review refers to the film Despicable Me regarding the Position of film context theme, a film made by the same creators. They furthermore describe the narrative in more than two sentences, deeming the narrative to be important. They all mention the technical elements such as 3D/CGI and lastly every review acknowledges that the film’s inspiration was the classic Dr. Seuss book written in 1971. Thus a lot of similar characteristics can be found in the reviews of this film. Even though there are also differences; for instance the South African review emphasizes that the moral of the story is love while the Australian critic believes it is to encourage the young generation to “think green”. The other two reviews do not discuss the interpreted moral of the story. 

Wrath of the Titans

Wrath of the Titans entered the box offices of the four countries in the same week (29-3-2012). It went straight to the number 1 spot in the South African and Argentinean box office, it reached the number 2 spot in the Netherlands and the number 4 spot in Australia. All four consider the Actor theme to be important when it comes to this movie. Other themes they all discuss are: Complexity/depth, Position in the film context, Mood, Film content, Film material and Formal elements. Regarding the Position in the film context theme every review refers to its predecessor Clash of the Titans. Three of the four reviews agree that there is no complexity to this film, claiming it is “pulp”, that the script has “no depth” and that “it seems complex, it is not”. Only the Australian review discusses the Complexity/depth theme in a positive way by writing that one of the actors “was pleased to bring a degree of complexity to Wrath”. A great part of the review praises the actor, who happens to have the Australian nationality. His nationality is only discussed in the Australian review. The South African review gives a lot of coverage to the “clichéd script”, which has “deficiencies” and “issues”. The other reviews do not mention the script when discussing the film material, only that the “character-focused” plot is underwhelming and the dialogue is not fluent. Overall they all think the film material could have been better. 
American Pie: The Reunion

American Pie: The Reunion was a number 1 box office hit in the Netherlands, Australia and South Africa in the week of 5-4-2012. It additionally reached the third spot in the Argentinean box office a week later. All four reviews agree that the genre of this film is comedy. Other themes every single one of them mentions are: Position in Film context, Film content, Film as product and Context/background. Concerning the Position in film context all of the reviews refer to the prequels. Moreover, for the Context/background theme each review reflects on the year 1999 when the first American Pie film was released and it was a novel concept that inspired a lot of other comedy films. The reviews write about the film being a product because it is part of a successful franchise that has earned a lot of money. The Australian review really elaborates on this, as illustrated in the following extract:

The original cast is back after 13 years and hoping not to kill the gross-out franchise”, “in Hollywood, they destroyed a comedy franchise. It was called American Pie”, “The original film was a commercial success, which its sequel replicated. The third film, American Wedding, performed only slightly below those high expectations”, “Within four years, the studio had churned out four knock-offs using the banner of ``American Pie Presents'': Band Camp, The Naked Mile, Beta House and The Book of Love”, “``We knew why the first movie succeeded; we'd seen it a million times,'' says Hurwitz”  (Bodey, 4-4-2012)

 The other reviews also discuss the other movies of this franchise that, according to the Dutch review, grossed “almost a billion dollars world-wide”. What is interesting is that the content of the film is considered to be less important. The storyline is only briefly discussed; the focus is more on the ‘likeable’ characters returning. Thus the film’s familiar characters and the fact that it is a globally money-making franchise are considered to be the most important aspects by all four reviews. 

The Hunger Games
The Hunger Games, just like John Carter, was a number 1 hit in the four countries. It entered the box offices in the week of 22-3-2012, with the exception of Argentina where the film entered the box office two weeks later. The themes all four reviews mention are: Genre, Actors, Position in Film Context, Mood, Film Content and the Director. As previously discussed, the critics do not identify the exact same genres for this film. Even though three of them do consider one of the genres to be science fiction, the Dutch critic names it an action/drama. Furthermore, the Argentinean one additionally thinks it is a fantasy and the Australian one also classifies it as thriller. Hence the genre is not described in a universal way.  The Mood theme is described differently too. The Argentinean critic thinks it is “despotism, solidarity, love and betrayal”, the Australian one considers it to be “Dutiful [..] full of momentum instead of being insular and passive”, the South African critic describes it as “a strange mixture of anticipation and abject horror” and finally the Dutch one believes the mood to be “exciting and dramatic”. None of the same words are used, still one could argue that ‘full of momentum’, ‘anticipation’ and ‘excitement’ can be related to one another. The Director theme is also discussed differently. The Australian review refers to his career in detail, the South African review only mentions two of his previous films, the Argentinean one only mentions his name and the Dutch critic merely writes that he did a good job turning a book into a film. The main similarity when comparing the reviews is that, as earlier stated, all the reviews refer to the Twilight franchise. This is mostly because both are based on books and have the same target audience. The novel it is based on is also referred to in the reviews, with the exception of Argentina. Three of the four reviews are impressed by the actress Jennifer Lawrence’s performance in the film, illustrating that there are aspects that (most of) the reviews have in common. 

Conclusion

By looking at the analysis of the eight films, it becomes clear that for each film there are themes that all reviews have in common. This could be the Genre theme, like in the reviews of Safe House, Dr. Seuss’ The Lorax and American Pie: The Reunion, or the Film content theme, like in the reviews of John Carter and Project X, or the Position in film context theme, for instance in the reviews of Wrath of the Titans, The Hunger Games and This Means War. These are examples of themes that the critics do not only mention but also discuss similarly, however it often happens that themes are mentioned in all the reviews but are discussed differently. Thus, in these cases the themes cannot completely be considered to be ‘universal’. Still each film does have a few characteristics that are discussed similarly in the reviews of the four countries, so from this section it can be concluded that there are indeed universal characteristics to be found in the reviews of global box office successes. This does not mean that they can entirely be explained by these universal characteristics because the extent to which universal characteristics can be extracted differs per film. Furthermore, for each film there are themes that are not discussed in a collective manner by the critics. 

Conclusion

This purpose of this research was to investigate the influence of cultural globalization on the motion picture industry in order to find out how the spreading of cultural products around the world affects the tastes of audiences from different countries. The main goal was to find out what characteristics make a film a global success and thus a cross-national research was conducted based on the box office revenues and film reviews of four different countries, Argentina, Australia, the Netherlands and South Africa. The research focused on the aspects that these countries have in common rather than what the differences are. In this chapter the following research question will be answered, in the hopes of providing a better understanding of the themes that are regarded to be the most important in films according to the different countries’ critics.

· To what extent can we explain global box office successes by universal film characteristics as found in production and media reviews?

First the shares of the four national box office revenues were examined. The greatest amount of films that made it into the box offices were foreign productions, however there were also a few local productions that made it into the box office of each country, with the exception of Australia. Furthermore, there were more non-Hollywood productions making it into the four box offices than non-Hollywood productions. This illustrates the remaining dominance of Hollywood.

The second part of this research consisted of a content analysis based on critical reviews from these four countries. In order to distinguish between the different characteristics, numerous themes were formulated. One of these themes, Film Content, was mentioned in almost every review, making it the most mentioned theme. Hence, the narrative of a film is considered to be the most important characteristic. People want to know what the storyline of a film is so that they know what to expect. There are exceptions though: the narrative is less essential in well-known franchises because the audience often already knows what to expect due to its successful prequels.   


A key characteristic that determines whether or not a film becomes a global success is familiarity. This becomes clear in the discussion of the three themes that, after the Film Content, are mentioned the most, namely Actors, Director and Position in Film Context. The experience and reputation of actors and directors within the entertainment business are often referenced and discussed in the reviews, more so than their performance in the evaluated film. By writing about their previous work, their status or appearances (in the case of the actors), the critics demonstrate why they are ‘familiar’. Critics also highlight cases in which the actors or directors are ‘inexperienced’ or ‘unknown’. Usually, the more famous or experienced the individual is the more coverage they get. Furthermore, other films are mentioned in a large amount of the eighty-eight reviews. They are referred to for different reasons, such as same genre, same individuals working in it, same target audience or similar content, but the fact that other films are mentioned so often also has to do with familiarity. People enjoy watching highly familiar concepts and by making a comparison to other prominent films, the critics give their readers a framework of how to interpret the new film. 


Another indication of how to interpret a film’s context is by classifying its genre, which is also done in most of the reviews. From the reviews that mention a film’s genre, it becomes evident that action and comedy are the main universal genres because in each country either comedies or action films are named the most. Some genres are not as globally agreed upon as others. Animation and comedy films are classified similar by most countries, but films that do not have one ‘fixed’ genre, like The Hunger Games or This Means War, are classified differently by them. This illustrates that some genres are harder to distinguish than others and these films are often not categorized in a universal way. 


An aspect that was investigated in this thesis as well was the extent to which critics refer to the geographical or cultural origin of films. Origin was not deemed to be a significant characteristic by the critics, only being discussed in less than half of the reviews. However, the origin of all the domestic productions were identified, thus pointing out that the critics consider it important to emphasize the fact that a film is ‘local’. Critics also sometimes stress the origin of persons, especially when a local individual is part of an American production. In these cases there is a sense of national pride, because the detail that a local actor or director can make it in Hollywood is something that deserves coverage in the review. The nationality of foreign individuals moreover mentioned in certain cases, usually when they are not American. That someone is American is probably something that is expected, due to its successful motion picture industry, thus this is not worth mentioning by the reviews. However when a director is Swedish this is relatively special and thus deserves attention. This is often also true for films, for instance the fact that The Artist is a French movie is mentioned in all three reviews evaluating it. 


The one theme that was mentioned less than the origin theme was Position in art and entertainment. This therefore seems to be a theme that most reviews do not have in common, however what is interesting is that all the countries give the same value to this theme and furthermore discuss it in a similar way. One could conclude that even though this theme is not universal in the sense that the reviews do not give it a lot of coverage, it is universal in the sense that the four countries give it the same significance. 

 
The final step taken in this study involved comparing the content of the reviews concerning the eight films that made it into the box office revenues of all four countries. These were all Hollywood productions, demonstrating its dominance. The comparison revealed that there were always a few characteristics that all reviews had in common, this could be a reference to the same film, emphasizing that the film is part of a successful franchise, discussing the same technical elements, referring to its originality or complexity or agreeing on the same genre. This illustrates that each film does contain some universal characteristics. However in every case characteristics that were only emphasized by one review and not by the others were found too. The extent to which a film is discussed in a collective way by the four countries differs per film. In particular, action and comedy films are discussed similarly. 

Discussion

The theory of cultural globalization was used as a framework for this research, this was suitable because it gives a better understanding of how global flows influence the media as well as how the media influences global flows. The results of this thesis overlap with the four models that Diane Crane (2002) discusses and thus proving that cultural globalization was the correct framework to use for this study. My results show that there is a remaining dominance of Hollywood films, which could be explained by the theory of cultural imperialism. This theory clarifies why some national actors (in this case the US) have more impact than others on a global scale. The results furthermore coincide with Scott’s work (2010) who discussed Hollywood’s ongoing dominance in the international market and moreover with Jokel and Dobler (2009) who state that especially the multimillion dollar event films made by this industry continue to be the films that are the biggest box office successes. John Carter and The Hunger Games were the two most successful films during the research, being the only two films that reached the number 1 spot in all four countries. They both can be considered as multimillion dollar event films, thus corresponding with Jokel and Dobler’s argument (2009).  


There were however also non-Hollywood films making it into the box offices, for example the French film The Artist entered the box offices of Australia, Argentina and South Africa. This could mean that there is no clearly defined centre in the process of globalization and coincides with the second model Crane (2002) elaborates on, which is the cultural flows theory. Moreover, the results of the eight analyzed global box office successes demonstrate that there are still many differences to be found concerning the characteristics which the critics deem to be important. This can be related to the third model is the reception theory which entails that the same media material can be interpreted differently by different groups. 


In previous section I discussed the pride critics have in the local individuals who are part of a Hollywood production. This can be explained by the national, organization and urban strategies model discussed by Crane (2002) because it could be seen as a good promotion for their own country’s image on an international scale. The fact that the critics always emphasize the local origin of a person or film also relates to the concept of cultural proximity, in which the triumph of domestic products (or people) is demonstrated. The results of this study additionally coincide with Henning-Thurau, Houston and Walsh (2006) claim that audiences prefer to watch highly familiar movie concepts. 

However, not all the results overlap the theory. Henning-Thurau, Houston and Walsh (2006) argue that star power and director have a minor impact on the profitability of a movie, nevertheless they are the second most discussed themes in the reviews. Thus the critics deem their role to be very significant and most likely an influencing factor. This importance the critics give to the actors and directors especially comes to light in the discussion of the content of the reviews because their roles are often discussed in detail. This indicates that including qualitative elements is necessary to find out what meaning is given to the film’s characteristics and consequently how much value is given to them by the critics. 

The results of this thesis moreover do not coincide with the claim of Barthel-Bouchier (2011) that American comedies are hard to understand by a global audience. The results show that the comedy American Pie: The Reunion was a box office hit in all four countries. A reason for this could be that the type of humour in this comedy is not culturally bound and can be understood by different audiences around the world.  

The methods that were applied turned out to be useful: by calculating the percentages the most popular themes could be pinpointed and by investigating the content of the reviews a comparison could be made between the countries. It furthermore gave insight to how the different film characteristics were discussed and thus revealed what was considered to be the most essential by the critics. The themes discussed by Kersten and Bielby (2012) were particularly helpful, this facilitated the process of structuring the contents of the reviews. Not only could all themes be found in the reviews, the whole content of each review could be categorized according to one of the themes, especially after I added the genre and origin theme. Besides the formulated themes in the methodology, the focus of my study was different from Kersten and Bielby’s (2012), whose aim was “to clarify the criteria that contemporary film critics deploy to review films” (p.18). Therefore a comparison concerning my results and their studies’ results is not included in this thesis.  
What we can learn about cultural globalization from the results of this research is that the tastes of films in the four selected countries are homogenizing, this particularly is demonstrated by the similar box office revenues. However, the degree to which the critics from the different countries review a film in a ‘universal’ manner differs per film. Thus, a complete clarification of the extent to which films can be explained by their ‘universal’ characteristics is almost not possible. Still this type of research is significant because examining the box office revenues does show whether or not audience tastes are homogenizing and the content analysis of reviews makes a comparison of the countries possible. The reviews above all indicate what the key aspects are considered to be in these global success films according to individuals from different countries. It would have been interesting to interview or survey moviegoers from these countries to learn their opinions about these films. This would have demonstrated if the actual consumers from the different countries also deem the same aspects to be important and thus it would be an adequate way to facilitate researching whether or not audience tastes are homogenizing.  However this would make the thesis too extensive and was not an option for this particular research.   

There were several other limitations too concerning this research. First of all, the timeframe was limited and thus the conclusions are based on a relatively small amount of films and reviews. It would have been interesting to have had more reviews and also the percentages would be more accurate with a larger amount of sources. The second limitation was my restricted knowledge of the Spanish language, I got help translating from people whose Spanish was almost fluent and from the Google Translate website. However it could be that some meanings or sayings were lost in translation. Furthermore, I categorized all the content according to the formulated themes by myself. Someone else might have categorized some of the contents differently. Another limitation was that the same movies appear in the box offices of these four countries in different weeks and so other films might have also made it into all four box offices too but not during the time that I used for collecting data. For instance, the film Battleship made it into the box offices of the Netherlands and Australia during my data collecting period. However it also made it into the box office of Argentina and South Africa but only after I stopped collecting data. It was thus not part of the ‘global success films’, even though it turned out to be one. Lastly I would have liked to use print newspaper articles for South Africa too, but this was not achievable.

Further research would be desirable in order to find out if similar results appear. For further research a longer timeframe should be taken to collect data so the results are based on more movies and the percentages are more precise. It would be intriguing to investigate the box offices and reviews of other countries to see if these other countries’ critics deem the same characteristics to be important as the Argentinean, Australian, Dutch and South African critics. By including other countries a better representation of the world is given and the conclusions on the effects of cultural globalization on the motion picture industry will be more accurate. Also it would be intriguing to include the audience by interviewing the moviegoers of the selected countries. The opinions of moviegoers are needed to discover what characteristics were included in the film that made them want to see it. The interviews can then be used to compare whether the same characteristics are mentioned by people from different countries. Thus audience research would additionally be a suitable method to find out the extent to which we can explain global box office successes by their ‘universal’ characteristics. 
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