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  Abstract 


	


The current study delves into the media consumption of Armenian-Cypriots which constitute a recognized religious group. By firstly eliciting patterns of media consumption – e.g. the origin of television and radio programmes and stations, newspapers and magazines, Internet sites and so on - and subsequently examining the sample’s degree of participation in civic life and the mediated public sphere of the community and the mainstream Cypriot society respectively, the research seeks to underline the integration level of the participants in the mainstream socio-political domain. The study makes use of a large body of literature and thoroughly examines previous researches relevant to minority media consumption, multicultural public sphere and intercultural integration to appraise different epistemological and methodological positions. The research design was qualitative in nature and it involved the conduct of two focus groups with seven and six participants respectively as well as a series of 23 individual in-depth interviews with young adults (18-35) and adults (36-54). The results of the research demonstrate that the Armenian-Cypriot sample’s consumption was hybrid. Television consumption appeared to be the most inconsistent compared to other media. Adults were found to be more active consumers of television consuming both Cypriot and foreign programmes whereas the majority of young adults watch less TV and primarily satellite TV programmes. An overview on radio, Internet and print media consumption reveals a balanced consumption of both Greek-speaking and English-speaking media outlets. On the contrary Armenian satellite TV was less consumed by both groups, especially by youth. Community-targeted media were fairly consumed by both age groups, especially those which feature news about the community. Moreover, the findings on civic engagement revealed low participation level in public civic life and the mainstream public sphere yet strong identification with their status as Cypriot citizens.
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Chapter 1: Introduction


1.1 Minorities and media consumption 

In the introduction of his book Ethnic minorities and the media Simon Cottle (2000) argues that studies of ethnic minority audiences, notably, remain in scarcity. This situation is essentially surprising given the recent enthusiasm for the notion of ‘active audiences’ in recent media approaches (p. 24). Cottle refers to an institutional logic and academic inertia “which, until recently, has conspired to ignore what ethnic minorities themselves might think, want, or say about media representations, the media’s involvement within their everyday lives, or their media hopes for the future” (p. 24).  Nevertheless, this mindset is under pressure to change in view of the contemporary media trends of technological proliferation, accelerating global reach, fragmenting markets and increased competition. 

	The current study delves into audience reception and cultural processes of sense-making not from a commercial logic as it was previously set forth but from a socio-cultural point of view. It seeks to uncover among others important patterns of media use, programme preferences and attitudes towards majority and minority ethnic provision (Cottle, 2000, p. 24). Moreover, taking into consideration the multiethnic regime of contemporary societies which is a constituent element of globalization, the study also tackles questions of integration in the mainstream (majority) society, citizenship and participation in the mainstream public sphere.

1.2 The multicultural reality 

The reasons why this project is theoretically underpinned on the notion of multiculturalism are diverse. As Signer, Puppis and Riga (2011) highlight the composition of European societies is rapidly changing. Migration between world regions and within Europe increasingly contributes to the formation of multicultural societies. Cyprus is no exception: Situated at a strategic geographical intersection linking Europe to the Middle East and Asia, the island has served as a major hub and a meeting place for people and cultures. Apart from the Armenians, Maronites and the Latins who have been historically rooted in Cyprus and were constitutionally recognized as “religious groups” and legitimate Cypriot citizens with equal rights and duties since 1960, more people from different countries are moving to Cyprus for various reasons like job prospects, higher life standards or because of conflicts in their own countries i.e. Iraq, Lebanon, etc (Fergeson, 2008). 

	Given this complex state of affairs which involves the amalgamation of different ethnic elements in one territorial space, how can cultural and ethnic groups live harmoniously with each other in order to achieve what Parekh (2000) calls political unity without cultural uniformity? Besides, how should ethnic minority groups and the majority population relate to each other? Giddens (2009) proposes three models of ethnic integration that have been adopted by multiethnic societies in response to the aforementioned challenges. The first model is assimilation, meaning that ethnic groups abandon their original customs and practices and adopt the values and norms of the majority (p. 643). The second model is that of melting pot, which entails new, evolving cultural patterns, that is a mixture of immigrants’ and the existing population’s traditions (p. 643). On the other hand, the third model, namely that of cultural pluralism involves a situation whereby ethnic cultures exist separately yet participate in the dominant’s society economic and political life. A recent and significant effect of pluralism is multiculturalism, which refers to policies that motivate the harmonious symbiosis of cultural and ethnic groups (p. 643-644).
Nevertheless, how can the media - as agents of socialization - give a momentum to the idea of acknowledging the particularities of different ethnic groups and their right to communicate as well as their ‘right to be understood’?    What are the criteria for an effective intercultural integration and how can the media sustain this integration? 

1.3 Achieving integration: The role of the media 

Integration signifies the process of inclusion as well as a successful incorporation (Vlasic, 2004, as cited in Signer, Puppis & Riga, 2011). As Parekh (2000) argues human beings are embedded in a culturally structured sphere which provides them with a system of meanings. Consequently, individuals are profoundly shaped by their culture, and the media are part of this culture and have a dynamic role in influencing social formation “by disseminating values, norms and ideas as well as by providing ways for conceiving the world. The media are also carriers of political information and provide an arena for debate about public policy issues” (Signer, Puppis & Riga, 2011, p. 421). Furthermore, as Elias & Lemish  (2008) argue “the media often serve in both family and social domains as an axis around which there is a struggle between assimilation and cultural preservation” (p.35). But how and under what conditions can the media really contribute to intercultural integration? 

	According to Geissler and Pottker (2006, as cited in Signer, Puppis & Riga, 2011) the media production, media content and media use are paramount factors through which the media can contribute to intercultural integration. The first posits that minorities occupying journalist positions can contribute to media diversity by bringing minority-related issues to the forefront. The second regards the way minorities are presented in the media as significant since the majority learns about minorities mainly through the media. Moreover, it is important that mainstream media cover issues relevant to minorities and offer them a platform to actively participate in the mainstream media system so as to give them a place in society and even enable them to articulate themselves in a way that they are not merely constructed by others, but they are also active as to how they project themselves. The third considers the use of mainstream media by minorities as important for their intercultural integration (p. 422).

	Besides, Minority media and minoritarian public spheres should be what Cunningham (2001) calls “subsets of classic nationally bound public spheres” (p. 133) in other words minority-related issues and vehicles of communication should be constituent parts of the mainstream public sphere. This approach resonates with Hartley’s thesis (1999, as cited in Cunningham, 2001) which regards the public sphere as “a ‘Russian doll’ enclosed within a larger mediasphere, itself enclosed within the semiosphere. And within ‘the’ public sphere, there may equally be found, Russian-doll style, further countercultural, oppositional or minoritarian public spheres” (p. 132).

	It can be deduced that the role of the media in shaping inter-ethnic relations, multiethnic societies and molding ethnic identities should not be exclusively confined to the activities and role of the majority media. Husband (2006) stresses that “as a matter of respect, as well as political relevance, it is important, and overdue, that the minority ethnic media sector should receive proportionate research attention” (p. 476). For that reason I strive to examine the role of minority media that exist within the Armenian-Cypriot community – besides the Cypriot mainstream media - by asking my respondents to critically reflect on the quality of their content, satisfaction and/or dissatisfaction with regards to the time periods that programs are broadcast, duration of programs, opportunities for participation in minority media, etc.   

1.4 Purposes and justifications for research 

Having already mapped the fundamental pillars of this study, that is the realities of multiculturalism, the parameters of ethnic minority recognition and integration in the mainstream society and the role of the media in light of the aforementioned elements, the challenge of this research project is to disentangle the everyday media consumption patterns of the Armenian Community living in Cyprus -  particularly in the capital city, namely Nicosia – and how these relate to the issue of integration in the mainstream society cross-generationally. 

	For the purpose of operationalizing the concept of integration in the mainstream Greek-Cypriot society I aim to investigate specifically which TV and radio stations, programmes, newspapers, magazines, web-sites do respondents consume, in what language and why. In addition to this, I also seek for gaining an understanding of the extent to which they participate in the media of the mainstream and/or ethnic community or in the national political, social, cultural life and the media system of Cyprus by drawing informants’ reflections and their critical stance on the local media and socio-political culture. 

	The approach of the current study diverges from the traditional notion of a mass, passive audience which is exemplified by the hypodermic needle model. On the contrary it posits that audiences are fragmented and more media literate, able to construct multiple meanings and interpretations in view of the contemporary socio-cultural and technological developments that affect the typical Western, post-industrial lifestyle. In the Action Research Agenda 2011 (p. 3-4), a document produced by COST Action IS0906 “Transforming Audiences, Transforming Societies” it is argued that:
Media technology is ubiquitous (wherever you are), its content affluent and abundant (whatever you want), and its offers increasingly freed from fixed hours (whenever you want). Consequently, patterns of media use, experience and meaning are more complex, hybrid, and blurred than they used to be, and harder to delimit to singular media  newspaper, TV, radio), singular contexts of use (such as the household), and delimited situations of reception (such as family life).

It is for this reason that the current study employs an audience research approach, being simultaneously aware of the fact that transformations apparent in social and media institutions imply an analogous transformation to the audiences. 

1.4.1 Why research on the Armenian community of Cyprus?

The question of identity and integration is especially relevant to the Armenian community of Cyprus as a non-dominant yet constituent religious minority in Cyprus for many reasons. However, in order to understand some aspects of this significance, a brief historic-political context must be provided at first.  

	Upon the independence of Cyprus in 1960[footnoteRef:1] and by virtue of the constitutional arrangements that were essentially prescribed by a joint committee, Armenians and Maronites were recognized as religious groups, as a result of processes that neglected their ethnic and cultural characteristics so that the official script of the constitution underscores religious difference (Constantinou, 2009, p. 3). This situation in turn has been decisive in bringing about adverse political effects in postcolonial Cyprus, notably a bi-communal system of governance which is at the core of academic criticism, because it is seen as a cause for the homogenization of ethnic groups and the rise of rival ethno-nationalisms and intercommunal violence (Constantinou, 2007). Consequently, this bicommunal reality “has bequeathed an aporia to the bearer of Cypriot identity; an aporia that requires sustained critical attention and reflection” (p. 248) because it has not merely implications on the legitimization and preservation of the communal identities, but also crucial effects on the role of communitarian inclusion in the civic life of the island. As Constantinou (2009) notes: [1:  More details on this historic-political context are provided in the Literature review section “2.1	A historic-political account of Cyprus”.] 

The crude and incorrect identification of Maronites and Armenians exclusively in terms of their ‘religion’ seriously limits the horizon of communal identification and belonging. In the end, it functions as an alibi for the construction of a bi-ethnic rather than a multi-ethnic republic (p. 3).

The current study considers this problematic historic legacy and its aftermaths as a starting point to stimulate and promote empirical research on the current status of the Armenian community in Cyprus, tackling momentous points for research such as their inclusion in the mainstream society, participation in civic life and assessment of opportunities for participation and active citizenship through both Cypriot mainstream media and the Cypriot polity in general.  

	Besides, an assessment of the local media culture in providing opportunities for civic participation is a crucial element in the current research because it is through the mediascape that intercultural dialogue is achieved and in turn constitutes a sine-qua-non for the viability of multicultural societies. As Petkovic et al. (2002) highlight “a (functional) multi-ethnic or multi-cultural media sphere would be one in which cultural minorities have comprehensive access to the media, and there are several indicators that can be used to monitor this” (p. 81)[footnoteRef:2]. [2:  For more details on these indicators see Literature review section “2.6	   Issues of Integration, Citizenship and the Media”] 


	Nevertheless, it seems that the media system in Cyprus has been affected by the bicommunal legacy of 1960, once more undermining the plurality and multivocality of the media and hence the opportunity to cater for all segments of the population. This fact is supported by the Collaborative Media Initiative Report (2012) entitled A Potential Untapped: Media Working Together Across the Divide in Cyprus which regards the polarization of the media landscape in Cyprus as one of the many facets of the division of the island (p. 8). It specifically argues that:
Historically the Cyprus media landscape has always exemplified a high degree of exclusivity to its respective language community, particularly since the introduction of the printing press on the island at the beginning of British colonial rule in 1878 (p. 8).

It would be then constructive to think to what extent the prerequisites for a functional multi-cultural public sphere; exemplified by Petkovic (2002) are accurately and substantially applicable to the case of Armenians living in Cyprus?. How can these individuals - as constituent Cypriots - articulate themselves in a media pluralist system that guarantees the democratic rights of every citizen regardless of ethnicity, religion, etc to be heart and be understood by others? These are additional noteworthy research points that this study takes into consideration. 

	Another dimension that justifies research on the Armenian community of Cyprus is the scarcity of audience research or reception studies from minority groups living in Cyprus. Observing Papaioannou’s and Sophocleous’ (n.d.) report concerning audience research in Cyprus, becomes apparent that so far academic attempts to study audiences have been confined to the Greek-Cypriot sphere. Among others, these studies mostly deal with program rating (either commissioned by private TV stations or by professional agencies such as Nielsen Audience Measurement – AGB Cyprus), the use of the Internet and other information technologies by individuals, households as well as businesses by the Statistical Service of the Ministry of Finance and the Ministry of Education and Culture, with the latter one specializing on school children (p. 4).  On the other hand, Papaioannou’s and Roussou’s research (2006, 2009, 2010) investigates the possible effects of Internet use and cross-media consumption on young people’s sociability, their cognitive and affective development and the formation of Cypriot and global identity. Besides, the Cyprus University of Technology has jointly conducted some audience-based research in the areas of mediatized and non-mediatized communication in Cyprus. Consequently, audience research in Cyprus calls for a more meticulous attention and comprehensive inclusion of other segments of the Cypriot population that deviates from the bicommunal logic of Greek-Cypriots and Turkish-Cypriots. 

1.5 Key research questions

Having identified and thoroughly discussed the key concepts of the study’s research topic that is minority media consumption in the context of multiculturalism as well as the contours and challenges of minority integration in the mainstream public sphere or civil life, I will now illustrate clearly and concisely the main research questions that need to be analytically answered in the subsequent chapter of data analysis and results. 

1. What are the TV, radio channels, newspapers, and websites Armenians living in Cyprus watch, read, and browse? In which language and of what origins?

	Moreover, the degree of integration, inclusion and active participation in the local public sphere as well as socio-political life of Cyprus are operationalized through their critical reflections on the Cypriot mainstream media’s potential to satisfy their needs both as members of the Armenian-Cypriot community and Cypriot citizens, their perceived degree of Cypriot media’s inclusivity towards the Armenian community, and an overall assessment of their citizen status. Therefore another question that should be raised is:

2. How integrated Armenian-Cypriots are in the Cypriot mainstream society both through participation in the local mediated public sphere and civic life?

	To answer the aforementioned research questions the study employs a qualitative research design by means of two focus groups with seven and six respondents respectively as well as 23 in-depth interviews. Respondents were either Cypriots of Armenian origins who were born in Cyprus or Armenians that migrated from Armenia or other countries in which Armenian diaspora is located. Besides, due to shortage of literature concerning certain aspects of the research topic, two individual interviews were conducted with key members of the community to enrich the theoretical framework with primary data.

	Following this chapter, the literature review will provide a thorough analysis of a plethora of aspects meaningful to the research topic of the current study such as a context on the history and minorities of Cyprus, an anthropological and  socio-cultural account of the Armenian-Cypriot community as well as different theoretical perspectives on the role of policymaking and media practices in fostering diversity and integration of minorities in light of the contemporary multicultural realities, the media culture in Cyprus and the role of the Cyprus Broadcasting Corporation in catering for minorities and so on. Subsequently, chapter 3 will demonstrate a range of different previous researches which tackle themes relevant to the current study. The purpose of this chapter is to elicit diverse epistemological and methodological insights from many scholars and critically reflect on these. Besides, the results of these studies can function as a barometer of the findings of my own research and therefore make relevant comparisons in the discussion chapter of the current study. Next, chapter 4 will outline the research approach, methods and design I followed and the rationale of my choices. On the other hand, chapter 5 will provide the analysis of the results and then a discussion in light of the relevant theoretical framework covered in this study. Last but not least, detailed conclusions and recommendations are outlined in chapter 6. 















Chapter 2: Literature Review

The current research project thematically deals with the Armenian community in Cyprus and its media consumption in order to produce meaningful findings pertaining to the level of integration and engagement in the Cypriot society through participation in the mediated public sphere and the political-social life.  Initially the theoretical framework will attempt to sketch a context for locating the spatial roots and historical dimensions of the Armenian community in Cyprus and subsequently a thorough socio-anthropological account of the community, covering among others issues like their legal status, language, religion, social and political organization, and media availability within the community. The aforementioned data stem from renowned local (Cypriot Armenian) anthropologists and government reports while other data are products of individual interviews that the researcher conducted with relevant key informants.  Consequently, triangulating data from both community and mainstream society sources makes it more possible to produce a more objective theory. Moreover, a description of the media landscape in Cyprus will follow, and this endevour will communicate an idea of how a national media system as well as media policymaking relate – or not - to the integration and inclusivity of others in a multicultural society, like the Cypriot one.  A conceptualization of citizenship will then follow accompanied by different theories on multicultural citizenship with a particular focus of the multi-ethnic public sphere and the criteria for its functional operation. 

2.1 A historic-political account of Cyprus 

 The island of Cyprus is situated in the southeastern part of the Mediterranean Sea, in the crossroad of three continents, therefore occupying a geographically strategic position.  The demographic composition of Cyprus derives from its long and turbulent history during which the island constituted the interplay between the East and West – the target of different maritime powers that sent conquerors, settlers and traders there. Until 1960 when the Republic of Cyprus was declared as an independent one, Cyprus remained under the colonization of Ottoman Turks, British, etc. However, the politics of how the Cyprus problem would be resolved was always at stake. The majority of Greek-Cypriot community supported the vision of Enosis, an earlier irredentist form of Greek-Cypriot nationalism that aimed to unite Cyprus with its perceived motherland state, namely Greece. On the contrary, Turkish Cypriots responded to this nationalist aspiration with a demand of taksim which means territorial seperation (Peristianis, 2008). The 1960 independence constitution has proved practically dysfunctional since it has been tailored by the three guarantor states (Britain, Greece and Turkey) rather than by Cypriots themselves (Sciriha, 1996).  
The cleavage of the two communities was inevitably strengthened by the violent phase of the intercommunal conflicts during the period of 1964-74, whereby both communities lived largely separated despite their improving relations. However, the coup d’état of the Greek junta in July 1974 in combination with the intra-communal tensions within the Greek-Cypriot community from an extreme nationalist political movement, drove Turkey to invade the island in the name of safeguarding the integrity of Turkish Cypriots citizens. Therefore, it is evident that ‘the roots of domestic Cypriot conflict derive chiefly from the fragmented ethnic, historical, social and institutional foundations of the state born in 1960” (Joseph, 1990, p. 35-36).

	Moreover, the question of identity in Cyprus political culture is a thorny one given that a genuine Cypriot identity never flourished in the island, in light of a conflict of interests between the two principal communities, namely the Greek-Cypriots and the Turkish-Cypriots. On the one hand, the physical segregation of the island which occurred as a side effect of the Cyprus problem and on the other hand the antagonistic national loyalties, the special role of the Church and Education as the gatekeepers of Hellenic culture in Cyprus as well as the British administration regime of “divide and rule” did not contribute to the establishment of a true Cypriot national identity (Loizos, 2001). Every Cypriot was constitutionally defined as either Greek or Turkish Cypriot, in other words a political entity of his or her community. This reality even extended to the members of the three recognized minorities on the island – the Maronites, Armenians and Latins – who were incorporated in this system and exercised their political rights within the Greek-Cypriot community (Ker-Lindsay & Faustmann, 2009).
However, counter-ideologies such as that of Cypriotism gained momentum especially in the post-1974 era, and was underpinned by the New Cyprus Association and the Turkish Cypriot People’s party.  

2.3  The minorities of Cyprus

With the advent of the Republic of Cyprus in 1960 and by virtue of the London-Zurich agreements emerged the recognition of two communities, the Greek and the Turkish, and three ‘religious groups’, the Maronite, Armenian and the Latin. Based on the first census in 1960, Armenian-Cypriots numbered just over 3600, the Maronites just over 2700 whereas the Latins over 4000. The island’s minorities were compelled to choose their belongingness to one of the two principal and constitutionally equal communities. It is thus evident that Cyprus’ nationalist tendencies undermined the island’s cultural diversity and excluded the preservation of national minorities’ identity in the majority’s society (Varnava, 2010, p. 207).  

	Within this tensed climate where nationalist discourse thrives, Mavratsas (2000) points out that Greek-Cypriot ethno-nationalism fostered Armenian ethno-nationalism and detachment from the dominant Greek Cypriot society, while the Maronites were increasingly assimilating into Greek Cypriot society. This is justified as a result of Armenians’ identification with the wider Armenian imaginary of the Diaspora. Besides, as Varnava (2010) observes, the connection of Armenian-Cypriots with Cyprus begins with their survival of the Armenian Genocide, whereas Maronites existence in the island dates back to the medieval era which entails a much more deeply rooted attachment to Cyprus. Nevertheless, for the Armenians, their decision to assimilate in the Greek-Cypriot community was not as severe as it was for the Maronites given the Ottoman Genocide of Armenians, as many Armenians used to live near the Turkish quarter in Nicosia and Larnaca and spoke Turkish rather than their mother tongue (An, 2009, p. 288-289). As far as the Latin Christian community is concerned, its existence stems from various arrangements of pre and post Ottoman rule period. This community explicitly constitutes a religious minority rather than an ethnic national community and is therefore less homogenous like the Maronite and Armenian communities. 

2.4  Mapping the Armenian community of Cyprus

2.3.1 Origins and evolution

	The presence of Armenians in Cyprus dates back to the 6th century. The history of Cyprus Armenians in the island is immediately related to the relocations of populations amongst the provinces of the Byzantine Empire. It is evident, that the history of the Armenian community in Cyprus has been interwoven with the fate of Cyprus per se, namely with its numerous conquests as well as other momentous socio-political realities that determined the population’s course (PIO, n.d.).   

 	It is estimated that nowadays 3500 live in Cyprus, out of which 65% live in the urban area of Nicosia, 20% in Larnaca, 15% in Limassol and a few families in Paphos (PIO, n.d.). Due to the religious groups’ decision to be classified demographically within the Greek-Cypriot community they are presented as one total in the population of the latter community hence there are no accurate figures on the Armenian community’s population (PIO, 2010). 

	Armenians are claimed to have developed a strong sense of integration in the Republic of Cyprus. This is testified by Pattie (1999), a social anthropologist who conducted extensive fieldwork first in the Armenian diaspora in Cyprus, then in London and the United States. She testifies the following about the Armenian diaspora in Cyprus:
Cyprus is not considered a homeland but has become a well-loved home to its Armenian community – those who have chosen to remain. There, as in other places, Armenians have had to create a new community, and many elements, material as well as nonmaterial, go into this creation (p. 7).

In the last few years mixed marriages between Armenian-Cypriots and Greek-Cypriots increasingly change the dynamics of the community (Hadjilyra, 2009). Besides, Cyprus has been diachronically a refuge for many Armenians living in the surrounding areas of the island which featured turbulent political conditions. Therefore Palestinian Armenians due to the Palestinian war (1947-1949), Egyptian Armenians due to the Suez Crisis (1956-1957), Lebanese Armenians due to the civil war in Lebanon (1975-1990) and also Syrian Armenians, Iranian Armenians, Russian Armenians migrated to Cyprus to seek for better life conditions (Hadjilyra, 2009). Having covered various aspects of the origins and development of Armenian-Cypriots in the island, it is also worth exploring elements of their cultural identity, such as language, religion and education.

2.3.2 The cultural identity of Armenian-Cypriots[footnoteRef:3] [3:  This section includes data from a personal, semi-structured interview with Simon Aynedjian, editor of Gibrahayer e-magazine and an active member of the Armenian community in Cyprus. Data from the same interview are also used in the subsequent section “Armenian community media availability”.] 


	According to Hall (1997) an identity is constructed upon the recognition of a common origin or shared characteristics with another person, group or ideal as well as based on the solidarity bond and loyalty entailed in this connection. Cultural identity is hence a collective, constructed feeling and an imaginary consciousness that is fostered through everyday aspects of life such as language, religion, ethnicity and so forth (Thomas, 1997, as cited in Roussou, 2002). Therefore, examining the cultural identity of the community under question is of substantial value. 

	Concerning the religion of Armenian-Cypriots, the overwhelming majority of them are Orthodox (“Gregorian”), roughly 40-50 are Evangelicals, 10-20 are Catholics while 20-30 Armenians are Jehovah's Witnesses (Hadjilyra, 2009). 

	The Armenian language is the mother tongue for the overwhelming majority of Armenian Cypriots, whereas Turkish is spoken especially by older generations who used to live in the Turkish quarters of Nicosia. Nowadays, less people speak Turkish as older generations pass away. It should be noted that vernacular Armenian is divided into Eastern and Western Armenian, developed in the Russian and Ottoman Empires respectively (2009). Nevertheless, Armenian-Cypriots in their vast majority speak the Western Armenian dialect as well as Greek and English. Younger generation can speak Greek much better than the older generations as most of them attend Greek-speaking schools where they learn modern Greek (Aynedjian, personal communication, March 3, 2012). In fact, Armenian language has been recognized as a minority language in Cyprus by the Republic of Cyprus and the Council of Europe (Hadjilyra, 2009, p. 28).

	As far as education is concerned, according to evidence from the periodical The Armenians of Cyprus (2008) the first Armenian school was built in Nicosia in 1870, and subsequently other educational institutions were founded such as the Kurkjian Orphanage, single-sex schools and other educational institutions in Nicosia, Larnaca and Limassol. However, the most prominent schools are Nareg, a primary school in Nicosia which is close to the local Armenian Church and hosts roughly 165 pupils whereas the language of instruction is entirely the Armenian language. Concerning secondary education, most Armenians attend the English School or other private schools. The Melkonian institute in Nicosia, the only Armenian boarding school worldwide with an outstanding library and scientific laboratories, was catering for the educational and cultural needs of the community until its closure in 2005.  Consequently, a 3-year Gymnasium was formed from September 2005 at Nareg School (2008). 

	It is evident that Armenian-Cypriot youth increasingly attend Greek-speaking high schools and this could be symptomatic on the one hand of the enhancement of secondary education’s standards in Cyprus and on the other hand of Armenian-Cypriot’s increasing familiarity with the Greek language.  The more generations progress, the more they become familiar with the Greek language (Aynedjian, 2012). Nonetheless, a considerable amount of Armenian pupils do not attend Nareg, but do go to either Greek-speaking public schools or private English schools. This might be due to the deficiencies and low standards characterizing Nareg. Those who are actively involved in the socio-cultural life of the community are more likely to have Armenian as their first language (2012). Subsequently, I outline the major agents that play an important role in the socio-cultural life of the community members. 

2.3.3 Life within the community

	A plethora of activities continue to sustain a vivid culture and sense of identity within the community. Local associations play a pivotal role in providing a variety of cultural, social and charity activities catering for all interests. Among the most prominent are A.Y.M.A (Armenian Young Men’s Association) which has its football team which participates in the amateur and agricultural championship of Cyprus competing with other Cypriot teams. It has also branches in other sports such as bowling, table-tennis, etc. On the other hand, A.G.B.U (Armenian General Benevolent Union) and Nor Serount have a futsal team, namely Ararat and Homenmen respectively which compete in the local championship. The Armenian Prelature has also an active commitment in organizing spiritual events and discussions, often with the participation of clergymen from Antelias. Besides, Genocide commemoration events take place every year (PIO, n.d.).  

2.3.4 The legal status of Armenian-Cypriots

	The members of the Armenian religious group enjoy the same benefits as other community members and are eligible for claiming public service and official positions in the Republic. The elected Representative of Armenians acts as a liaison between the community and the state and its participation in the parliament is primarily of consultative nature. This means that although Armenian Representatives can express their views on community issues, they have not the right to vote (PIO, n.d.) according to the constitutional provisions. Moreover, since July 2008 Armenian, Maronite and Latin community youth are obliged to serve a military service by virtue of the relevant legislation approved by the Council of Minister’s decision (n.d.). Armenian-Cypriots have always had a dynamic presence in local government. Some Armenian-Cypriots occupy posts in government ministries and in the island’s diplomatic missions. The President of the House of Representatives who served from March 2008 until May 2011 was of Armenian origins, Marios Garoyian, who is also the President of the Democratic Party since 2006 (n.d.).


2.3.5 Armenian community media availability

	A variety of media produced by the Armenian community of Cyprus for the community and diaspora exist to contribute to the sustenance of a vivid culture and sense of identity within the community and communicate to expatriates what Aynedjian called the “Cypriot dimension” (Aynedjian, personal communication, March 3, 2012). 
First of all, “Artsakank”, is one of the most prominent and perhaps the only genuine monthly Armenian-speaking print medium that circulates in Cyprus since 1981. It is both distributed to nearly 1000 households in Cyprus but it is also available online. Its content is available mostly in the Armenian language, however it features some sections in English and Greek. Its themes vary from Cyprus and Armenian news to sports, children’s and literary pages. Its production is an outcome of collective voluntary contribution, however as Aynedjian (2012) highlights:  
Translators are welcome to translate Armenian pages into Greek and/or English, to cater for those Armenian-Cypriots who are married to Greek-Cypriots and speak only Greek and/or English, so that they become aware of what is happening within the community. 

On the other hand, “Gibrahayer” has been in circulation for 12 years now and is available in a form of an online newsletter. It has 20000 recipients on its database while almost 360000 visitors browse its website annually. It has also a Facebook Page which is one of the biggest social media spaces in the Armenian community, numbering almost 5655 funs.[footnoteRef:4] English is the language entirely used in the newsletter and this is a strategic decision, since it caters for the majority of Armenians living in the diaspora (e.g.: the USA) or Melkonian alumni who live abroad. “Gibrahayer” tackles issues pertaining to the socio-cultural life of the community as well as foreign policy of the Cyprus Republic which may be important to lobbyists, political analysts, media outlets of the diaspora to gain a holistic picture of the political reality and international relations in the region (i.e.: Cyprus) and the surrounding area (e.g. Middle East). The same electronic magazine covers also community events, which according to Aynedjian (2012) prompt people to identify with the community life as they get to know what goes on and when, browse pictures from events which they sometimes spot themselves in.  [4:  “Gibrahayer EMagazine” Facebook Page, http://www.facebook.com/Gibrahayer  (accessed March 17, 2012).] 


	Apart from “Gibrahayer” there are also several other newsletters such as “Azad Tzayn” which is a bilingual, monthly independent newspaper, “Azad Khosk” an e-magazine in Western Armenian language and “Gibrosi Tzayn”; an English-speaking newsletter covering topics similar to “Gibrahayer” that is mostly on political current affairs and international relations. Since 2006, the Armenian Representative’s office circulates a tri-monthly comprehensive newsletter “Lradou” that updates the community concerning all the activities of the Representative as well as the laws of the Republic of Cyprus that affect Armenians (PIO, n.d.). The Armenian Church issues “Keghart”, an ecclesiastical newsletter that has been in circulation since 1997 (Hadjilyra, 2009).  

	In terms of electronic media, the daily radio programme on the Cyprus Broadcasting Corporation in Armenian includes extensive interviews, news coverage as well as a wide musical selection. The pioneering initiative of setting up and shaping the programme began in 1953. Currently, the sixty minute Armenian daily programme is mostly produced and presented by Sissi Torossian, the Armenian literature programme is produced and presented by Violet Tashdjian and the news bulletins are edited by Arto Tavitian and Vahan Aynedjian. The announcers are Nazig Gostanian, Nayiri Mouradian and Diana Petrosyan. The programme is broadcasted every day by CyBC Radio 2 between 17:00 and 18:00 (PIO, n.d.). 

	According to Aynedjian (2012), there is neither a radio station nor a community TV station broadcasting or narrowcasting in Cyprus, and this might be associated to an issue of budget. However, the Armenian broadcasting service of Cyprus Broadcasting Corporation occasionally prepares documentaries and special programs dedicated to the Armenians of Cyprus. Nevertheless, those Armenian-Cypriots who consume satellite TV stations from Armenia usually watch Yerkir Media TV - which is a popular TV station for the diaspora since it features a variety of topics that appeal to the interests of the expatriates - as well as the Armenian National TV (H1) (Aynedjian, 2012). 

2.4 Media consumption and collective consciousness: Traditional and contemporary approaches

Undoubtedly, the pervasiveness of an increasingly pluralist media model during the past decades, led to an unprecedented transformation of the global media scene which redefined the sense of “self-knowledge” of individuals and introduced new types of social interaction and fermentation as regards to collective identity (Reimer, as cited in Fornas & Bolin, 1995, p.65). On top of this, scholars converge in the traditional function and potential of the mass media that is to develop a local identity and symbolically reflect characteristics of the collective, fostering a sense of Durkheimian ‘we’ or alternatively a sense of collective consciousness, that is a situation whereby an ethnic group is characterized by social cohesion and strong communitarian bonds. 

	According to La Pastina & Straubhaar (2005) people make sense of media primarily through a set of identities bounded by space and time: local, regional, national and global. Identities which are based on culture and language tend also to be associated with space and place. Anderson’s Imagined Communities (1992) points out that the concept of nation is not only manifested as a political and cultural movement but also as a form of consciousness that acquires meaning through the media. Using the example of the print media which were printed in the same language, he highlights the salience of newspapers in strengthening a nation’s social solidarity. Although, members of a given nation will never physically perceive their fellow members, the image of the wider communion prevails in their minds as a result of print media’s power to ‘unite’ a national aggregate. During the printing revolution newspapers featured a common language, hence they enabled readers speaking in different local dialects to understand each other.
   
	In that sense the media are key players in the formation of a ‘shared symbolic space’ (Silverstone, 1994) where absent others engage in a public ritual (Gillespie, 2000, p. 167). Likewise, Aksoy and Robins (2000) converge in that media consumption is not an individual activity but a social act and for that reason it frames the construction of identities to ultimately form groups and communities.Morley (2001) in his article Belongings: Place, space and identity in a mediated world argues that the construction of a sense of the ‘national symbolic’ is an effect both of the virtual circulation of symbolic goods, such as television broadcasts, records, videos and magazines and of the physical circulation of the population around the setting in which these goods exist (p. 426-427). 

	However, these spatially bounded cultural words are nowadays in a condition of instability (Morley, 2001) because as Rapport and Dawson (1998) put it ‘the migration of information, myths, languages and people brings even the most isolated areas into a cosmopolitan global framework of interaction’ (p. 8). Therefore, the transformation of national identities should be observed in parallel to transformations in the media landscape. The symbols, myths and cultural images that bound a national community are under a state of negotiation as the ongoing penetration of global flows - with foreign values from distant locales - invade community members’ private sphere through mass media. Therefore, the process of globalization involves a complicated interaction between “globalism” and “localism” (Javadi & Javadi, 2008). Media audiences as consumers of cultural products are amid this state of affairs and so their cultural identities. Therefore the “national” should not be the only spatial framework of analysis when it comes to studying the media, minority groups and their identity (Sreberny, 2006). 

	Lull (2000) highlights that the meaning of “audience” is in a dynamic position nowadays and is strongly subject on the one hand to the “postmodern” global conditions and on the other hand to the ongoing changes in communications technology. He therefore wonders:
What does the concept “audience” mean in a world where social and cultural relations of all types are in such tremendous, dynamic influx? The meaning of gender, social class, age, sexual orientation, and education, for instance, interact dynamically with language, religion, family, rituals, and a wide range of everyday habits and customs to play crucial, but less and less predictable, roles in the ways audiences experience contemporary media (p. 121).   

Also, as Modood (2007) underlines, the notion of citizenship is increasingly overshadowing and undermining the idea of the “national”, especially in contemporary Western Europe and Canada.   

2.5 Minority media, policymaking and diversity

Before we set out to explore minority media and diversity policy, it is important to conceptualize “minority” at first. According to Deschenes (1985) a minority constitutes:

A group of citizens of a state, constituting a numerical minority and in a non-dominant position in that state, endowed with ethnic, religious, or linguistic characteristics which differ from those of the majority of the population, having a sense solidarity with one another, motivated, if not implicitly, by a collective will to survive and whose aim is to achieve equality with the majority in fact and in law (p.31). 

However, the terms “minority” and “majority” are merely conceptual constructs especially when different social groups are involved (Reuter, 1994). It should be borne in mind that no minority is characterized by a concrete and homogenous aggregate of people that follow precise, fixed and unchallenged norms and that is certain of its identity. Nor there is a real majority unified by a common set of values, traditions and behavior (p. 216). What Reuter attempts to communicate is that the aforementioned minority concept and group identity are highly subjective and susceptible to self-ascription. Besides, people of different languages, religions, or nationalities might have lived together for a very long time, amalgamating, assimilating, or staying separate, without differentiating themselves as “minority” or “majority” groups or discriminating against each other (p. 217). In this case social definitions applied to the “minority” may not favor the reification of a differentiated group identity. 

	Concerning minority ethnic media, there are thousands of minority community media initiatives, involving tens of thousands of people in the Member States of the European Union. These media outlets use chiefly magazines, newspapers, Internet/web-based media, radio and television stations as well as programmes produced by, for and about immigrants and ethnic minorities (Klute, Valdetara & Bink, 2008, p. 15). Minority community media are often local, sometimes regional or national initiatives, which provide a platform for discussion and exchange within the immigrant and other ethnic minority communities as well as between the minority and the indigenous/majority communities (p. 15). Minorities, who don’t sufficiently understand the language of the country they live in, make often use of ethnic media in their mother tongue. They are of great value for these groups because they offer: cultural familiarity; whereby ethnic minority people could see their culture reflected on screen and in the press; access to news and entertainment in mother tongue languages for non-native speakers, coverage of news from ‘home’, an ‘ethnic’ perspective on the general news, discussion and coverage of issues relevant to particular ethnic minority communities (p. 15). 

	Furthermore, Georgiou (2002) argues that occasionally minority media can be small and short-lived projects produced by families, organized groups and associations. However, those who have a long-term viability tend to be of professional and corporate nature, since they can attract advertising more easily as well as a somehow more loyal audience. She also stresses that flexibility is a crucial factor for the sustainability of minority media as corporations and it is interwoven with the expectations of the audiences and the hybridity and diversity levels that characterize ethnicity (p. 21). Some media mainly target the migrant generation, while most media tend to address as much the older generation as well as the younger. This strategy relates to their struggle to survive in the long run. On the other hand, media’s reflexivity is manifested in their own hybridity – a hybridity that is homologous to their audiences. Consequently, minority media become increasingly bilingual, like their audience. Referring to the media of the Greek-Cypriot diaspora in London, Georgiou (2002) observes that community newspapers often have a section in the original ethnic language and another in English (p. 21). 

	The general policy imperative that governs concerns about the viability of minority-targeted media outlets originates from policymakers’ long-standing commitment to diversity both in terms of the sources of information and the content that these sources provide (Napoli, 2010, p. 3). Central to this diversity principle is the notion of a well-functioning “marketplace of ideas” which implies that citizens’ effective participation in the democratic process depends on their abilities to consider a wide range of ideas and perspectives from different and multiple sources (Napoli 1999b, as cited in Napoli 2010). Such diversity may benefit not only minority-targeted publics but also those who have “majoritarian” tastes as well. The audiences’ exposure to diversity is especially significant since it serves as a prerequisite for greater cultural understanding and social cohesion (Rogovin, 1992).

2.6 Issues of integration, citizenship and the media

Stepping back from the quest of media effects discourse and how media construct images of the majority and minority ethnic identity, we should question the role of media especially in a multi-ethnic society, such as the Cypriot one. It is hence paramount to explore what diversity means and its implications to the legal status of citizens as well as how a society can sustain a political recognition of diversity.

	According to Rodriguez (2001, as cited in Harcup, 2011) citizenship is constructed, not given. Citizens have to enact their citizenship on an everyday basis, through their participation in everyday political practices. Consequently, citizenship is related to empowerment; that is empowering people to challenge, to be inclusive and engaging in dialogue with others (p. 27).  

	Brubaker (1989, p. 3) argues that ‘citizenship nowadays means membership in a nation-state’, an argument which is extended by Bottomore (1992, p. 18) who highlights that citizenship is a status ‘bestowed on those who are full members of a community’ and that ‘all who possess the status are equal with respect to rights and duties with which the status is endowed’ (p. 18). However, Castles & Miller (1993) state that the legal status of citizenship becomes complicated in a world with an increasing cross-border migration and international migration flows. Husband (2000) similarly stresses that “the exclusion of residents of a country from citizenship status, and the denial of access to the exercise of their rights to citizens who are defined as ethnic-minorities is an evident and contentious problem” (p. 202).

	A topical issue that emerges from the previous discussion is the extent of minorities’ inclusion and participation in the multi-ethnic public sphere of the society that hosts them, which is a normative standard by which to measure intercultural integration. In constructing this sort of public sphere, the right to communicate is pivotal and normatively essential (Husband, 1998). In addition to this, “the right to be understood” is another meaningful yet utopian concept which generally affirms the essential social and collective nature of rights by “rejecting egocentric and ethnocentric routines of engaging with the communicative acts of others” (p. 139). The multi-ethnic public sphere therefore emphasizes the necessity for giving subcultures and all ethnic communities in a host society a voice and the opportunity for access and participation in the media, preserving and sustaining at the same time the idiosyncratic character of their cultural identity. 

	Similarly, Petkovic (2002, as cited in Petkovic et al., 2009) lists a set of indicators that can be used to monitor the protection of minorities’ rights in the media field and hence the functionality of the multi-ethnic public sphere. These are minorities’ access to the mainstream media (both privately and publicly owned) and the operation of media and media reporting on minority-related topics, etc. In the analysis of the above indicators, Petkovic (2002) stresses that minorities should have not only access to the realm of print media but also to radio and television programmes.  She also raises other important issues such as who creates minority programs and content in general within mainstream broadcasting organizations in order to illuminate the extent to which minority journalists are included in the production process and the participation of minority representatives in decision-making processes (p. 81). In other words, what Biafra (2000, as cited in Deuze, 2006) calls “people who become the media” that is people who engage in some sort of media-making on and of their own and within their own cultural context is a central theme for the viability of the multi-ethnic public sphere and it is associated with the contemporary social trend, namely the “worldwide emergence of all kinds of community, alternative, oppositional, participatory and collaborative media practices” (Deuze, 2006, p. 2). 
 
	According to Husband (2000) the Public Service Broadcaster can foster a balanced media system which empowers not only particular interest groups but also engage these interest groups across ethnic boundaries and thus promote the ethos of the right to be understood. The role of the Cypriot Public Service Broadcaster and the ways it caters for minorities will be subsequently examined.


2.7 The role of Public Service Broadcasting vis-à-vis minorities: The case of Cyprus Broadcasting Corporation’s Armenian Radio Service[footnoteRef:5] [5:  This section includes data from a personal, semi-structured interview with Nazig Gonstanian, radio producer of Cyprus Broadcasting Corporation (Radio Two). ] 


The concept of public interest in western European broadcasting is based on the following principles: program diversity; the availability of good-quality, innovative, and risk-taking programs; the reflection of national identity and culture; catering for minority interests; the provision of impartial news and current affairs; freedom of speech; universality of coverage (Iosifides, 2012, p. 7). This section, examines how Cyprus’ national broadcaster addresses some of the aforementioned principles that refer to minorities, what are the parameters entailed in catering for minorities, etc. 

	Historically, Radio Two is Cyprus’ multi-language radio channel, broadcasting programmes in Turkish, Armenian and English. Armenian programmes started broadcasting since 1953 when Cyprus radio broadcasting was established in Cyprus. The initiator of Armenian programs was Sebouh Apkarian who started this initiative voluntarily. (Gonstanian, personal communication, April 10, 2012). Initially these programs were broadcast once a week, namely every Sunday then twice a week until 1975, and subsequently daily, that is from Monday to Sunday from 17.00-18.00. The Armenian programme is entirely in Armenian and typically includes music, a section on women’s issues, European Union issues, a radio-magazine which involves a comprehensive range of themes related to Armenians of Cyprus and Armenians of the diaspora, a 10-minute daily news bulletin at 15.15 pm., etc.   

	The Armenian Broadcasting Service boasts a large and good-quality archive of Armenian music which was built out of contributions of guest artists, bands, donators of the diaspora, etc. The Armenian Service strives to enrich even more its music archive today, regardless the obstacles that emerged (e.g. adverse economic conditions, the war in Beirut, etc) through its own means, for instance by importing original Armenian music from Armenia. The investment in music is not random at all. According to Gonstanian (2012) Armenian songs but also radio talks, either old or new, play an important role in transmitting Armenian cultural values to Armenian-Cypriots, especially to the younger generations.

	The reason why only one hour is allocated for the Armenian program is a matter that relates to the policy of CYBC (Gonstanian, 2012) and is an issue that should be investigated in the research of the current study whether this satisfies or not Cyprus’ Armenians.  Interestingly though, a proposal was recently submitted to the CYBC administration for the inclusion of a daily TV news bulletin in Armenian, since there is already a news bulletin broadcast in English and Armenian, but this was not attained for whatever reason (Gonstanian, 2012). The Government of Cyprus subsidizes CYBC to support its international programmes that is Turkish, English and Armenian. Therefore, CYBC Radio 2 broadcasts on a 24-hour in Turkish for the Turkish Cypriots (06.00-17.00), in Armenian for the Armenians (17.00-18.00), and English for foreign visitors and permanent non-Greek-speaking residents (18.00-24.00) followed by a rebroadcasting of the 6-hour English programmes as recorded from 18.00 hours until 24.00 hours (“Radio/International Programme”, 2012). However, while acknowledging the financial constraints of CYBC, Gonstanian (2012) argues that it is important that two or three new competent radio producers/announcers join the existing team in order to continue carrying out the role and mission of the Armenian radio Service, since the existing producers will soon get retired. Having already examined the role of the national broadcaster in addressing and catering for minorities, it is also significant to examine the media landscape in Cyprus to consider the potential of this culture to sustain a multiethnic public sphere. 

2.8 The Media landscape in Cyprus

According to Papaioannou & Sophocleous article on audience research in Cyprus (n.d.) nearly six decades of broadcasting are marked in 2010, 57 years of radio and 54 of television programming. The first official broadcasting station operating in the island was Cyprus Broadcasting Service (in 1957) whose frequency is still used by its successor namely Cyprus Broadcasting Corporation. Today the national broadcaster airs regular news bulletins in five languages on Cyprus radio, with Armenian and Arabic added to the original Greek, Turkish and English (Papaioannou & Sophocleous, p. 1). Educational and entertainment output has increased on both radio and television while local, Greek and foreign programme productions are mostly apparent in the latter medium (p. 1). 

	Since 1992, when the House of Representatives approved a law on the operation of independent television channels, numerous private TV and radio stations started proliferating after a period of illegal operation of mobile pirate stations (Sophocleous, 2008).  The first private radio station to be aired was “Radio Super” in July 1990 followed by “Radio Proto” in September 1990. It is estimated that nowadays around 10 radio stations are broadcasting nationwide, whereas 15 local stations broadcast in Nicosia, 10 stations in Limassol, 7 stations in Larnaca,  6 stations in Paphos and 2 stations in Famagusta district (p. 199-201). Among local stations some are University-based or religious stations that narrowcast in specific areas or parishes. Concerning TV stations, there are currently six free-to-air pancyprian stations; Mega Channel and ANT1 are subsidiaries of Mega Channel Greece and ANT1 Greece respectively (Nicholi, 2008) while CNC Plus TV is affiliated to a left-wing political party, whereas Sigma TV is a part of a vertically integrated media organization which mostly invests in Cypriot productions (p. 34-35). It should be mentioned that all FTA TV channels in Cyprus regardless if they are a subsidiary of a Greek channel or independently owned, broadcast a considerable amount of content from Greece with the exception of Sigma TV (p. 35). 

	The year 2004 inaugurated Cyprus’s entrance in the digital era of electronic mass media, with the launch of two digital platrofms, that is MiVision (currently known as CytaVision) and Nova followed by AthinaSat and Primetel (Nicholi, 2008).  Nevertheless, since the 1st of July, 2011 and by virtue of the directive of the EU and the Council of Europe on the analogue switch off, all Cypriot TV channels use DVB-T (Digital Video Broadcasting – Terrestrial). The benefits of digital terrestrial TV are the enhanced quality of sound and vision as well as TV broadcast reception (“Digital TV”, 2012). The new digital landscape in Cyprus constitutes a challenge for the government as it has a role in securing the coexistence of private and state digital TV. This is an imperative for the preservation of pluralism of information but also for the preservation of the Cypriot culture, tradition and character (Sophocleous, 2008, p. 95).   

	As far as print media are concerned, there are 7 daily newspapers, of which one is English-speaking, and another is a financial newspaper (“PIO/Mass Media/Daily newspapers”, 2012), 29 weekly newspapers, of which some of them are sports or finance-related  or deal with trade unions issues, local administration (municipal newspapers), classifieds, satire, lifestyle, etc.  Two of them are Russian-speaking while there is another in Bulgarian and several others in English that target different readerships (e.g.: Middle Eastern, readership interested in financial news, etc) (“PIO/Mass Media/Weekly newspapers”, 2012). The rest newspapers are fortnightly, monthly or bimonthly and relate to specific publics such as ethnic communities or religious groups (e.g.: Maronites, Armenians, etc), trade unions, NGOs and Associations (e.g.: Pancyprian Cooperative Confederation, (“PIO/Mass Media/Other newspapers”, 2012)

	Last but not least, it should be borne in mind that there are also certain non-government initiatives such as the Cyprus Community Media Center (CCMC) whose overall vision is to empower a media literate and active society, promoting the benefits of community-based media to as wide an audience as possible and giving people the skills to be in control of their own messages. It also aims to help bridge gaps and enhance relationships between the mass media and civil society through media productions that contribute to multiculturalism and diversity (“CCMC/About us”, 2012). 

	In summary, the literature cited above suggests that Armenian-Cypriots have a rich and deep cultural background in Cyprus as well as a good system of socio-cultural organization that sustains the community sense of belonging and cultural identity, while their citizenship is essentially rooted in the Cypriot polity. However, what should be highlighted is that the lack of an Armenian high school for pupils over the age of 15 restricts the educational horizons of young Armenian-Cypriots, as they have to either attend Greek-speaking public or private schools or private English-speaking schools. 

	Subsequently the literature focused on both traditional and contemporary theories of media consumption and the construction or deconstruction of collective consciousness amongst a national aggregate. As far as citizenship and inclusion in the multiethnic public sphere are concerned, I underline the concept of multi-ethnic public sphere which is a normative standard by which to measure minorities’ integration in the host society. Besides, important to this discussion are Petkovic’s et al (2009) indicators for the functionality of the multi-ethnic public sphere. In the next chapter I will elaborate and critically reflect on several previous studies that dealt with similar topics as my work and will particularly concentrate on their emerged findings, theoretical deductions, methodological strengths and weaknesses.










Chapter 3: Previous Research 

There are numerous previous studies that dealt with the thematic concerns of the current study that is the media consumption of ethnic minorities, integration, cultural identity, multicultural politics, etc. This chapter tackles different insightful theoretical and methodological perspectives from multiple contexts. It begins by addressing the media consumption of minorities in Slovenia, it then provides an account of the media reception and perceptions of Turkish and Moroccan minorities in the Flemish part of Belgium and the Netherlands and further discusses issues of inclusivity and exclusivity and other topical parameters of multiculturalism. The significance of this chapter to my research project is that it provides data - from other similar primary researches - whose deduction is relevant to my study as I will be able to correlate them to the findings of my own research and make relevant comparisons.  Besides, assessing their methodological deficiencies can help improve my research’s external and internal validity as well as understanding various research designs’ strengths and weaknesses. By observing some of their research instruments (e.g. questionnaire) I was able to borrow certain questions and incorporate them into my interview schedule. Finally, I review these previous studies with a critical eye and I strive to correlate their implication to my study.    

	To begin with, Petkovic’s, Prpic’s, Nahtigal’s and Hrvatin’s Media Preferences and Perceptions: A survey among students, ethnic minorities and politicians in Slovenia (2009) is a threefold research project generally tackling the discussion of media freedom, quality and pluralism in Slovenia. However, the component of the study which is of particular interest to the existing thesis is the one that deals with minority groups’ media consumption in Slovenia.  The main purpose of this part was to stimulate further discussion of minorities’ communication rights by addressing topical issues such as deliberation on multiculturalism, social inclusion and exclusion and the role of the media in a multiculturalist society (p. 80). The research was executed by means of a survey on the media usage and attitudes towards the media.  The questionnaire for this part involved questions pertaining to minority media, minority-related content in mainstream media and minorities’ perceptions regarding information provided by majority media (p. 85).   Additionally, in-depth interviews (primarily in-person and secondarily by phone) were conducted with individuals, mainly active media users (p. 86). It should be noted that the study featured certain methodological deficiencies. The narrow circle of interviewees and the sampling method (i.e. snowball sampling) do not allow for generalization to all minority groups in Slovenia (p. 85). 

	Using a snowball sample of 216 respondents (123 males and 93 females from both constitutionally protected and non-protected minorities)[footnoteRef:6] the study generally revealed that television tops the list among the respondents, followed by daily newspapers and radio. The use of the Internet as a source of information is limited, but in general it is used more by younger participants. The internet was also found to possess a considerable potential to sustain communication and minority language among minority members in ways that mainstream media do not. The advantages of informative minority web portals are that they provide minority-related information and also enable minority members to communicate in their ethnic language.  [6:  The study did not seek to examine differences among ethnic minority participants, but rather concentrates on their collective “minority status” as such. ] 


	Overall, respondents did not think that that media’s contribution to the intercultural dialogue is particularly constructive (p. 114). According to the informants, the extent of media’s openness towards the views of minority communities, the frequency and comprehensiveness of reporting on minority-related issues, the introduction of new content targeted at minorities, and elimination of sensationalism are factors for a more positive contribution of media to the culturally plural media space (p. 114).

	The positive aspect of conducting personal in-depth interviews is that they enabled interviewees to highlight problems related to minority media, their normative stances on public service broadcasters, government policy, minority media etc, something that cannot be achieved effectively by means of structured questionnaires with close-ended questions. According to them, a fundamental minority media’s function is the preservation and development of minority languages. However, the respondents expressed that external financial support is needed since they cannot merely survive with advertising income. The situation is even more adverse for those minorities who do not enjoy collective protection (p. 115). Generally informants emphasized the lack of funding with the lack of professional staff, given that the publishing of minority media greatly depends on the voluntary engagement of individuals who are keen on undertaking a whole bunch of responsibilities essential for the viability of the minority medium they serve (p. 116).   

	One of the main criteria for the media outlet they choose to consume is media’s reflection of ethnic diversity and not media’s focus on topics that center on minorities. Data suggested that participants demonstrated a high level of interest in more minority-related topics, and a low level satisfaction with the current media coverage of such topics (p. 116). 
The results on minority media consumption reveal paradoxical tendencies. While the interest in minority-related topics and content is evident, the extent of the extant consumption of minority-oriented content does not support the former evidence. The hypothesis for this contradictory tendency is that either minority content is insufficiently present in the media and therefore respondents could not choose it as a type of content they most frequently consume or only content addressing other ethnic minorities is available (p. 117).  This situation raises further questions as to how mainstream media should be developed vis-à-vis ethnic minorities in a multicultural framework which can ensure the viability of minorities’ cultural identity and active citizenship. 

	In another study, Devroe (2004) studied ethnic minority media of both Turkish and Moroccan minorities and their media perceptions as well as the media’s role in constructing cultural identities in the Flemish part of Belgium (p. 2). The methodology of the study included separate focus groups amongst Turkish and Moroccan participants. Ten focus groups were conducted and a total of 48 participants (33 men and 15 women) were recruited as informants (p. 6). However, a shortcoming in terms of the sample’s demographics was that the average age of the participants was 24, as people over 30 were hard to find (p. 6) and hence the sample is not diverse in terms of its demographical composition. Only one focus group was organized with participants between the age of 30-45. This had to do with the fact that first and second generation immigrants have not been in Higher Education in their majority and therefore cannot speak Dutch easily (p. 6).  

	The results of the study showed that ‘the participants used Flemish media as well as media from their country of origin, though the latter was mostly when they watched television together with the family, or when they wanted to see another point of view on important international news events (p. 20). The results also indicated that compared to ‘Western’ cultures, television viewing is more a family activity in Turkish and Moroccan families (p. 20). Regarding news, young people are mediating between their parents and the Flemish news, and are switching traditional roles, in the sense that children are educating their parents about specific news events (p. 20). The choice of media consumption from the country of origin or diasporic media seems mostly, though not entirely, dependent on generational factors: the younger generations were more oriented towards Flemish media, while the older generation preferred media from their country of origin (p. 20). 

	Nevertheless, informants expressed their disappointment as to their inclusivity in the multi-ethnic public sphere as a serious and significant audience (p. 20). Moreover, the findings on the construction of cultural identity revealed different identification levels with the racial group they belonged to (p. 21). This tendency was mostly indicative of children of mixed couples, but also representative of participants who did not have parents of mixed race. Most of the study’s respondents identified equally with Flemish/Belgian culture as well as with Turkish or Moroccan culture (p. 21). Interestingly, the findings suggest that the feelings regarding cultural identity correlate to participants’ level of dissatisfaction with the media representation of ethnic minorities (p. 21). 

	The findings of this research illuminate a lot of aspects addressed in my study’s research questions, that is for instance media consumption, evaluation and perceptions of the media’s content, etc.  Consequently, many of the topics and issues covered in Devroe’s study were constructively drawn as an inspiration to build up my interview schedule. I have focused particularly on the aspects previously mentioned. Both the Slovenian research and Devroe’s study on the media consumption and perceptions of ethnic minorities trigger participants’ self-reflexivity and hence enable them to articulate how they make sense of their everyday world, what seems problematic or unfair in their everyday experience and what measures need to be taken in order to normalize the status quo into a fair one. Eliciting the concerns, suggestions, challenges that ordinary members of minority communities face up to can serve as a means of generating a systematic report of recommendations and further research points to be submitted and proposed to official government and research bodies as well as policymakers, as a leverage for policy modification, promotion of research into unexplored dimensions of minority groups, etc. By doing so, there are better chances for minority groups to enhance the socio-political conditions of their livelihood.  

	Moreover, Siapera’s Multiculturalism online: The Internet and the dilemmas of multicultural politics (2006) examines different normative perspectives vis-à-vis multiculturalism which are empirically examined though online portals of four minority communities in the UK, namely black British, Indian/South Asian, Chinese and Muslim communities. The analysis of the aforementioned communities’ portals seeks to elucidate what type of politics minorities engage online. In other words, the scholar attempts to correlate online uses - that qualify as political in an “everyday” context – to the three dilemmas that exist in theoretical debates of multiculturalism (p. 6). In short, these dilemmas which are explained below are expressed in oppositional binaries, namely essentialism or fluidity, universalism or particularism, recognition or redistribution.  All these dilemmas exemplify the complexities involved in living together and the diversity of theoretical perspectives, ontologies contained in multiculturalist politics (p. 9).  

	The first dilemma is that of essentialism vs. fluidity and posits that a cultural group is exemplified by an identity that needs to be recognized, and since the recognition relates to the group as a homogenous entity, “this identity is conceived in an essentialist mode as having a stable, fixed meaning understood in the same way by all” (p. 8). The essentialist approach is problematic as it assumes that people are endowed with certain essences and that their identities and sense of belongingness are necessarily bounded with a given community, place, race, etc. On the other hand, the fluidity position should also be in a critical framework and raise questions as to how minority politics can be performed in a milieu characterized by permeability of borders and fluidity of definitions (p. 8). 

	The second dilemma concerns the debate between universalism vs. particularism which in turn is broadly associated with the politics of recognition. According to Habermas’s (1994, as cited in Siapera, 2006, p. 8) normative proposition, democratic politics in a multicultural society perform effectively as long as its constituent communities learn a common political language and conventions, so that they participate in the political public sphere equally with others. This idea of the universality of shared values is challenged by Waldron (1999, as cited in Siapera, 2006) who supports that the plurality of cultures as well as communities and individuals within these is a sine qua non for individuals’ sustainability and well-being (p. 9). 

	The third dilemma which is exemplified by Fraser (1997, 2000, 2001, as cited in Siapera, 2006) affects two different aspects of multiculturalism, namely recognition vs. redistribution.  This dualism is manifested in two forms of injustice, cultural and economic, each of which requires different remedies (p. 9). As a result, cultural injustices call for emancipatory politics of recognition by means of deconstructive cultural strategies whereas economic inequalities need to be addressed through egalitarian politics of distribution in a form of socialist economic policies (p. 9).   

	Generally the findings of the study suggest that all multicultural dilemmas are enacted online. However, the conclusion is that the viability of multicultural politics depends heavily on the existence of all antagonistic positions and “different versions of the political imaginary of heterogeneity” in the multicultural arena (p. 21). Likewise, the portals of different communities in their oscillation from one end to the other; help preserve the potential of multicultural politics to continue existing (p. 22). 

	Furthermore, Aksoy’s and Robins’ Thinking across spaces: Transnational television from Turkey (2000) is a noteworthy article concerning the development of the Turkish transnational television landscape across the European space and the implications of these new developments vis-à-vis Turkish audiences in Europe (p. 343). The argument of the scholars is that the increasingly changing television culture and media consumption patterns of Turkish diaspora in Europe are manifested in parallel to transformations in the semantics of “Turkishness” that is what it means to be Turkish (p. 343).  Both scholars emphatically attempt to deconstruct those essentialist critics, especially in Germany, who argue for the cultural mythology of a ghettoized Turkish imaginary, in other words a self-isolated community that is passive and susceptible to the influence of their ‘national’ media system (p. 344). Aksoy’s and Robins’ (2000) findings communicate that Turkish migrants are positioned in a liminal status between particularism and universalism or as both scholars argue in a ‘double experience’ which in turn enables them to think between spaces (p. 363). Besides, it seems that their television consumption is hybrid, but even when they do consume Turkish television, they are more aware, critical and literate as regards to the media culture they are consuming (p. 364). Therefore, transnational audiences and their respective identities are redefined across spaces and so is the media culture which has disconnected from a singular national reference point (p. 343). 

	The general assumption that transnational media use by migrants decreases integration and loyalty to the host country is also contested by Christiansen (2004, as cited in Horsti, 2008) and Tufte (2003, as cited in Horsti, 2008 who claim that diverse media consumption can be natural and facilitative of integration. Moreover, the extent of migrants’ participation in the public debates and interest in social issues in the new country depend on social capital and self-esteem (p. 287). 

	According to Christiansen (2004) who analyzed the media use among the largest immigrant groups from outside Western Europe in Denmark, found that migrants are commonly gathering information and entertainment through more multiple channels than the native-borns, and therefore they live in a much more transnational space (p. 287). Nevertheless, the ‘language skills’ of migrants is a crucial variable that should be taken into consideration as regards to the broad media diet of the transnational audience in question. Migrants do not only follow news from their home countries but also international media such as Al Jazeera and BBC World (p. 287). What deters the consumption of Danish-speaking channels is the racism experienced in news texts as well as viewers’ insufficiency of language skills (p. 287). 

	Both Aksoy’s and Robins’ (2000) study as well as Christiansen’s (2004) findings suggest that ethnic communities’ media consumption and reception should not be uncritically essentialized and regarded as monocultural in a unified and self-isolated cultural space, without diversity and dissension. Cultural identities, loyalties and attachments might be in fluidity negotiation and hybridity when they are located outside the perceived ‘home’ and/or in a postmodern context.   Another significant relevant social factor to be considered when addressing media consumption is generation.  As Roussou (2002) notes, youth’s, especially adolescents’ development is characterized by an idiosyncratic cognitive and emotional composition. Their attitudinal orientations and value priorities gradually change while they engage in the complicated process of forming their individual and collective identity (p. 48). Consequently, what can be hypothetically extracted from the previous studies consulted is that young people should share different worldviews and mold hybrid and distinctive identities compared to older generations. Besides, the context and the social, political, economic and historical milieu in which ethnic minorities dwell should be thoroughly examined in order to draw the implications of the macrocosmic environment vis-à-vis minorities’ integration in the mainstream society. In fact, this is the reason why I elaborated on the Cypriot media culture, its political economy and the role and function of the national broadcaster towards minorities in Cyprus and how the Armenian community perceives and comments on its role.           

	Furthermore, it is noteworthy to observe two more MA studies that dealt with a similar topic as the current thesis. The importance of reviewing these particular works is that they offer tangible epistemological and methodological approaches that resonate with the nature of the existing research project. For this reason, appraising and considering these approaches, limitations, etc from these studies, can substantially enhance the quality of my work. The first one refers to the transnational television use of Turkish women migrants living in the Netherlands by Hilal Ozdemir (2010). It investigates how the arrival of satellite dishes had an impact on Turkish women’s daily lives as well as the nature of the relationship between integration and transnational TV. 

	To answer the research questions, the study adopted a qualitative approach by conducting in-depth, semi-structured interviews with 28 Turkish women living in the Netherlands. These women were not necessarily born in the Netherlands but migrated to the country when they were between one and 25 years old. The target group’s age range was between the ages 40 and 55 in general. Nevertheless, only two women were younger than 40 with the ages 36 and 38 (p. 39). 

	It should be noted that the interviews conducted for this study differ in length and quality because of certain problems that occurred upon the initial phase of the interviews execution. At first, the researcher stated that she was not well-informed about how to make the participants further express themselves and secondly she could not easily establish rapport with the interviewees (p. 40). Consequently, she initially conducted 15 interviews which were shorter in length and duration (about 10-20 minutes each) and they took place at immigrants’ houses which occasionally entailed the presence of women’s husbands and/or children who also gave answers to the questions (p. 40). Also, women did not consider providing substantial answers to the questions of the interviewer and gave hasty responses in order to end up the interview and go along with household work (p. 40). On the contrary the rest of the interviews lasted between 30-50 minutes and were conducted in houses alone with the interviewees. The respondents were more flexible and could discuss freely their thoughts. Importantly, participants were more in a comfortable position to express themselves and give more convincing answers (p. 40).  

	The results of this study reveal that the advent of satellite dishes in Turkish women’s households acted as a catalyst in driving women to consume more television and empowered their attachment to their homeland, namely Turkey. It also seems that transnational television decelerated their process of integration into Dutch society. Therefore transnational television plays a significant role in constructing the identities of participants, who are in turn caught between two national spaces and cultures (p. 75).   

	Despite the well-defined and specific type of population that is used in the study (i.e. Turkish, middle-aged migrant women in the Netherlands) which in turn does not allow for correlations of the results to children or men of other generations, the study provides a realistic account of methodological considerations in terms of dealing with sensitive target groups such as ethnic minorities. It also demonstrates the flexible nature of qualitative research, since the researcher can modify and re-modify his/her research design accordingly so as to reach an optimal level of validity and reliability as regards to the outcomes of the study.   

	The results of Ozdemir’s research can be related to findings of Aksoy’s & Robins’ (2000) study. Both studies point out that transnational television constitutes a vital means of conveying the image of homeland to diasporic communities. However, the consumption of transnational television for Aksoy’s & Robins’ sample was not necessarily isolating them from the mainstream society given that they usually negotiate their identities across the host and the home space through the consumption of heterogeneous media programs, stations, etc. 
 
	A similar MA study that addresses the role of global television broadcasting in influencing the national identities of young Egyptians by Heba Elsayed strives to investigate the ways in which Egyptian youth in Egypt (between the ages 18-25) relate to and consume international television broadcasting and how such media consumption patterns may impact on their construction of national identity (Elsayed, 2007). In doing so, she adopted a qualitative approach which in turn made it easier to investigate not only what respondents do (e.g. have certain media consumption patterns) but also why they do so (understand the motives behind their actions).  Her research methods involved four extended focus groups which were accompanied by the administration of brief questionnaires to participants in order to elicit some basic demographic information about them (e.g. age and gender) as well as some necessary data about their media consumption (p. 32). The administration of the questionnaires was conducted at the end of the sessions, since she wanted to avoid making participants adopt a particular viewpoint a priori in the questionnaire and hence feel uncomfortable to change this opinion in the focus group discussion (p. 32). Additionally, the researcher strived to eliminate the potential of bias - on behalf of herself who was the moderator – towards a certain participant’s view she might be in favor of (p. 32). Each focus group was comprised of six participants. The first with six working class females, the second with six working class males, the third with six middle class females and the fourth with six middle class males (p. 33). 

	In addition to the focus groups, she chose to conduct in-depth interviews with one participant selected from each of the four focus groups conducted (p. 34). This approach enabled Elsayed to establish rapport with certain participants who could not easily express themselves in the focus group discussion as well as touch and explore deeply sensitive dimensions of issues raised in the sessions (p. 33). These interviews provided more insight than the focus groups sessions. The limitations in the former research method, (e.g. time constraints, size of group, the dynamic nature of participation) makes it impractical for the moderator to constantly interrupt the discussion and ask for clarifications as regards to ambiguous points or issues raised (p. 34). On the contrary, one-to-one in-depth interviews allow the interviewer to ask for clarifications, elaboration, hence get deeper into the thoughts and motivations of the participants. 

	As far as the results of the study are concerned, the common denominator for all the groups was their overwhelming preference towards satellite television vis-à-vis national broadcasting. Moreover, the majority of participants were greatly inclined to consume regional Arabic channels. However, only middle class male group referred to Western TV channels. Concerning the types of programs consumed there was a major request for those ones with a Western-like aesthetic style and thematic agenda. Nevertheless, participants across all the groups stressed that such programmes be broadcast on regional Arabic channels in Arabic (p. 63). The only purely Western genre consumed in English was American movies, watched primarily by lower class groups in Arabic subtitles.

	The findings on ‘why’ young Egyptians prefer specifically American movies or Arabic programmes in general that feature a Western-oriented style, suggest first of all an overall dissatisfaction with the quality of national productions. Besides, the data imply an inclination of young Egyptians towards exposing themselves to Western lifestyles through both media form and content (p. 64). According to the participants, the absence of a solid cultural base in Egypt on which to construct a national identity as well as Egypt’s poor economic conditions and the oppressive political regime of Obama made them feel highly susceptible to external influences (p. 64). However, this should not be interpreted as a mere and uncritical love for the foreign but a disregard for the local.  
   
	On the other hand, relevant micro-cosmic social factors (i.e. social status, education, etc) should also be considered as regards to the absorption of alien values. As the findings of the study suggest, middle classes were more prone to adopt foreign values, since they could financially afford it to buy Western cultural products and were predisposed to the Western culture and lifestyle since they had studied at foreign universities and lived abroad for some years (p. 64). On the contrary, for lower class participants, religion and family objections discouraged the impact of the influx of Western values towards this demographic segment (p. 65).  
 The selection of this study may not have an immediate thematic relevance to my study but it does provide insightful approaches in terms of research design and methodology.  

	Having reviewed several qualitative studies relevant to the topic of the current project that is minority media consumption as well as integration in the mainstream society in light of contemporary multiculturalism and globalization trends we were able to grasp how media consumption patterns of various subcultures differ from context to context. We have also elicited important theoretical and methodological approaches and critically reflected on their limitations and/or strengths. The chapter that follows will present the methodology of the current research project along with an analytical account of the research design, argumentation of choices and so forth. 



Chapter 4: Methodology

4.1 Research approach


The current study essentially concerns the media consumption of Armenian-Cypriots and the patterns entailed in it (i.e.: what media are consumed, where, when, how, in what language, etc). In addition to this, it strives to answer the extent of Armenian-Cypriots’ integration in the state to produce meaningful conclusions about their idea of citizenship and cultural identity. Adopting a qualitative methodological approach is hence the most appropriate for answering the above research questions. First of all, a qualitative framework allowed me to uncover not only what media Armenian-Cypriots consume but also why this is so. Therefore, following a quantitative strategy would not provide me with substantial insights concerning individual actors’ experiences, thoughts, motives, thus I would not be able to penetrate the ways they make sense of their social world. Such a qualitative approach is part of the interpretative paradigm which illustrates the socially constructed nature of reality, the intimate relationship of the researcher and what is studied, and the situational constraints that shape inquiry. The qualitative researcher seeks to answer how social experience is created and given meaning (Denzin & Lincoln, 2011, p. 8). In contrast, positivist researchers emphasize the measurement and analysis of causal relationships between variables and processes and have an objective way of observing reality, hence generating universal laws of behavior (p. 8).      

	Moreover, the current study stems from a phenomenological and subjective social research paradigm. Phenomenology looks at how ‘facts’ are constituted as a meaningful phenomenon in human experience and praxis, and teaches us that the social and historical dimensions of human existence cannot be understood in isolation from experience and behavior as a whole (Spurling, 1977, p.x). It pays great attention to human activities and agents and emphasizes subjective meanings and different ‘life-worlds’ (Trigg, 1985, p. 202). 
Furthermore, the idea of research design has different implications for those who do qualitative research and for those who conduct quantitative research in the hypothetico-deductive tradition (Lindlof & Taylor, 2002). In this case, since the current study follows a qualitative path, it entails in turn an inductive, emergent and to some extent unruly procedure (p. 66). A typical qualitative study involves also a cyclical process in which a researcher repeats the same steps (e.g., scouting, data collection, data review and/or analysis, and interpretation, then doing them all over again) until he/she “gets the process right” or until saturation of data has been achieved (p. 66-67). This methodology is exemplified especially by grounded theory, whereby the emerging theory is driven by the data collected. In grounded theory, focus groups and interviews are the preferred data collection methods in combination with a comprehensive literature review which helps explain emerging results. The data collection process in this case is continuous until a ‘saturation’ point is reached. This methodology is highly flexible and enables new and unforeseen issues to emerge (Dawson, 2009, p. 19-20). 

4.2 Research methods

In order to study media consumption as a cultural practice of a given community, a micro level of analysis is required to find out why and how people consume and use particular media (Kondo, 2008, p. 95). For this reason, I have decided to choose effective, rigorous and efficient research methods that would best help answer my research questions through eliciting rich and in-depth qualitative data about my respondents’ activities and attitudes. Consequently, I initially conducted two focus groups and subsequently a series of 23 individual in-depth interviews with members of the Armenian-Cypriot community.     Pursuing ethnographic methods such as focus groups and in-depth interviews is not a random undertaking. Huntemann & Morgan (2001) claim that ethnographic methods “such as one-to-one interviews and participant observation, can provide thick descriptions of daily life that can disentangle the messy and complex connections between identity and culture” (p. 316). On the other hand, Ito et al. (2010) believe that an initial broad-based ethnographic understanding, grounded in the actual contexts of behavior and local cultural understandings, is crucial to grasping the contours of a new set of cultural categories and practices, which in the current case relate to the media consumption of a religious minority in Cyprus (p. 5).  

	Moreover, within the framework of the ethnographic research approach, I adopted the role of observer-as-participant which is one classification of participant observer roles (Gold, 1958) as a means to familiarize myself with various socio-cultural aspects of the community under study, therefore gaining profound oral history information about people’s everyday life context, social conventions, information about their language, the politics within the community, etc. Besides, this approach which stems from the anthropological discipline was really helpful in building bonds of mutual trust between the informants and the researcher and establishing rapport with members of the community who in turn introduced me to other members. My role as observer-as-participant was assumed before and during the actual collection of data mostly at the premises of the AYMA and AGBU clubs.  I spent several hours sitting amongst the habitués of the clubs, listening and recording their life-histories or attending certain events organized by the community (e.g. screening of Karabakh’s wounds documentary). Especially insightful was also the contribution of the key informants that is members of the community under study who typically possess an active role in the civic life of the religious minority’s community and the host society and are able to uncover a plethora of information about the Armenian-Cypriot community.  However, although background information about the community was drawn from elite members whose perspective might be biased by the position they hold in local society, I managed to triangulate these data from various oral conversations that I had with ordinary people both off and on the records upon the data collection process.     

	The aforementioned methods are hence especially vital for reception studies in order to document and unravel the complex and varying processes through which meanings are shaped and actions are guided.   Subsequently, I outline my main research methods and a meticulous account of their methodology. 



4.2.1 Focus groups

	Focus groups are made up by a group of individuals selected and assembled by researchers to discuss and comment on, from personal experience, the topic that is the subject of the research (Powell et al., 1996, p. 499). 

	The reasons for choosing to conduct focus groups are numerous. First of all, this method is characterized by a high degree of ecological validity, given that it is based on group dynamics and the dialogic interaction of people in an everyday context; hence, people tend to argue with each other and challenge each other’s views (Elsayed, 2007). This process of arguing has the potential to generate realistic accounts of what people think, because they are forced to think about and possibly revise their views (Bryman, 2008). Moreover, the execution of focus groups is based on theoretical positions like symbolic interactionism, which implies that understanding social phenomena is not undertaken by individuals in isolation from each other, but it is something that occurs in interaction and discussion with others (p. 476). Enabling participants of the same target group to interact with each other under equal conditions (i.e. same place, same time, etc) would allow me to deduce results that could be analyzed from a comparative angle. Therefore, I would be able to obtain insightful data as regards to the extent to which they share or not similar attributes of media consumption viewpoints and so on. Furthermore, by tackling such a complex concept as integration this could not be deduced by means of rigid, close-ended questionnaires. 

	The interview guide approach is especially useful in group interviewing, as it keeps the interaction focused but allows individual experiences and perspectives to emerge (Patton, 1990). I have thus constructed an interview guide divided into certain thematic areas with relevant questions that I wanted to have as a rough guide for the topics, issues to be discussed and elaborated by respondents (see Appendix B). It is important to note that the interview guide was structured based to a great extent on the relevant theoretical framework of this study.  Before the beginning of the focus group sessions I provided the informants with an introduction which included a brief presentation of the topic and an explanation of the procedures that govern participation in focus groups. I also administered a questionnaire to respondents to draw their basic demographic details such as age, language(s) spoken, education, etc (see Appendix C). Both sessions lasted for approximately one hour each and were conducted in English. 

4.2.2 Interviews

	My second and main research method was in-depth interviews. A wide range of sociological inquiries use certain interview types, ranging from standardized interviews, usually survey questionnaires to unstructured interviews resembling an informal dialogue (Briggs, 1986).  Qualitative interviews were deemed a suitable primary method in this research, as they enabled me to penetrate interviewees’ lives through their descriptions that cannot be directly observed. 
	As Gaskell (2000, as cited in Rannikko, 2010) notes about interviews: “the objective is a fine-textured understanding of the beliefs, attitudes, values and motivations in relation to the behaviors of people in a particular social context” (p. 39). Consequently, in-depth interviews allow the researcher to elicit detailed and meticulous interpretations. Their flexibility also has the potential for unexplored issues and themes to arise, guiding the discussion to different undiscovered paths (Elsayed, 2007). However, as with any method of data collection, interviews feature their own limitations. Because of their emphasis on subjective thought, qualitative interviews are considered to be weak in providing valid, reliable and objective data (Kvale, 1996, as cited in Rannikko, 2010). Rannikko (2010) responds to these arguments, noting that “some of the critiques derive from a narrow view of science and a failure to regard knowledge as heterogeneous and contextual” (p. 85). 
	I chose to conduct individual in-depth interviews of semi-structured nature. In this case the interviewer has a list of questions or fairly specific topics to be covered, in other words an interview guide, whereby the interviewee has a great deal of leeway in how to reply.  Questions may not be posed exactly in the way outlined on the schedule, as the researcher may deviate from the interview guide and pick up on things said by interviewees either to probe or to follow up (Bryman, 2008, p. 438).  Using the aforementioned technique increases the comprehensiveness of the data and makes data collection somewhat systematic for each respondent by delimiting in advance the issues to be explored (Patton, 1990, p. 288). 
	In order to maintain structure and focus in the interview situation I have constructed an interview schedule (see Appendix D) – similar to the one constructed for the focus group sessions, yet enriched with more questions after consulting more literary sources on the topic under study (Ben Moussa, 2004, Roussou 2002, Petkovic et al., 2009, Sreberny, 1999, Devroe, 2004) - which was comprised of predetermined themes and specific questions and sub-questions related to the different aspects entailed in my research questions (e.g.: mass media reception and consumption, community media consumption, evaluation of mass media in general, citizenship, etc). All interviews were conducted in Greek except one interview with a non-Greek speaker which was done in English language and their average duration was one hour each. Most of the interviews took place at respondents’ residences while a few at their workplace environment in quiet conditions and without the presence of other persons. The rest of the interviews took place at AGBU and AYMA premises (conference room) as well as at the conference room of a cafeteria in Aglatzia, a suburb of Nicosia. Only one interview was conducted through Skype (Voice-over IP program). It should be noted that before the commencement of the recording of each interview the researcher was distributing a questionnaire (the structure same as in focus groups) to elicit interviewees’ demographic data and was firstly introducing the topic of the project and how its results will be handled, informing respondents about the procedures governing the interview session and some basic information about the code of ethics involved in the research, such as data confidentiality, the prerogative of respondent to withdraw at any time during the interview, etc. 
	In addition to the individual in-depth interviews whose findings would help answer the research questions of the current study, two semi-structured interviews were also conducted to collect data that would be used for the literature review chapter of the current study by yielding contextual and background information about the community media that exist within the Armenian-Cypriot community by Simon Aynedjian, the editor of Gibrhayer magazine as well as the Armenian Service of the CYBC and its programs by Nazig Gostanian,  who serves as a head radio producer at Cyprus Broadcasting Corporation Radio Two. The reason behind supplementing the literature review with oral accounts from Armenian-Cypriot media experts is due to the lack of relevant academic sources whether in Greek or English language.
  
4.3 Sampling

Generally, the sampling design of the current study is based on a non-probability sample, since it does not intend to generalize the results to the population but rather to collect exploratory data through qualitative methods.  As far as the focus groups are concerned, I used snowball sampling which is often used in academic research. In this case, a researcher contacts a few qualified respondents and then asks these people for the names of friends, relatives or acquaintances they know who may also qualify for the study (Wimmer & Dominick, 2006, p. 100). This sampling method is appropriate for my research since I was able to find some key informants from the Armenian community with an active engagement and networking in the community’s social life, namely Simon Aynedjian, the editor of Gibrahayer magazine and Sevag Gurunlian from the Armenian Young Men’s Association (AYMA) etc. Both Aynedjian and Gurunlian introduced me to other Armenian-Cypriots and helped me establish a sample of seven respondents in the first focus groups session and six respondents in the second session that took place on March 3, 2012 at the premises of AYMA (for full details of the focus groups sample see Appendix E). 

	On the other hand, for my in-depth interviews I used a sample of 23 respondents (for full details of the interviewees see Appendix F). Overall, 10 informants were males and 13 females. Six of them completed secondary education (i.e. high school), three of them completed non-university tertiary education (i.e. college) whereas 13 of them completed higher university education, six of them undergraduate education and seven of them postgraduate education[footnoteRef:7].  [7:  The aforementioned classification of education refers to the current educational system in Cyprus. For more information you can consult the Cyprus’ Ministry of Education and Culture website at http://www.moec.gov.cy/] 


The above sampling design borrows from Roussou’s (2002) research design on the investigation of the relationship between the Cypriot television and the cultural identity of Cypriot youth. Her qualitative research methods included a series of 23 individual in-depth interviews as well as two focus groups with six and seven respondents in each session.  However, it is not possible to argue that the sampling strategy of the existing study is without weaknesses. What follows, is a justification and critical reflection with regards to the limitations of my sampling approach. 

4.4 Problems and limitations of the sampling design

It should be at first mentioned that every possible effort was made to include a representative research sample (diverse range of demographics such as age, social status, etc). The sample is mainly comprised of Armenians living in Cyprus since they were born while a few of them are migrants from Lebanon, Greece, Armenia, etc who came to Cyprus during the last decade. Most of them are habitués of the AGBU club (Armenian General Benevolent Union), AYMA club and other random Armenian-Cypriots that were drawn through the snowball sampling technique.

	The age of my sample ranges from 18-54. Most of them though are educated individuals who hold a University degree, usually an undergraduate one. This should not be surprising though given that nowadays education opportunities especially in the EU are more affordable and more diverse than in previous ages.  Besides, according to the figures of the academic year 2009-2010, provided by the Statistical Service of the Republic of Cyprus, 32233 Cypriots study in Cyprus, the majority of them study in private universities whereas  20051 Cypriots study abroad, mostly in Greece and the UK. (“Statistical Service – Population and Social Conditions > Education”, 2012). 

	In addition to this, as it is evident from both focus groups’ sample, the overwhelming majority of the participants are males and predominantly graduates of English-speaking institutions. The fact that most of the focus group respondents are males is just random, since it was not convenient to find a lot of female volunteers during that time. As for the latter fact, that is why many Armenian-Cypriot youngsters attend English-speaking schools, this can be justified through Adalian’s (1998) finding which suggests that “the multilingualism of the Armenians and their predisposition for acquiring a Western education, also in part explains their rapid acquisition of the English language” (p. 114). Moreover, as it was already discussed in the literature review, given that the Melkonian School closed since 2005, the educational options for Armenian-Cypriot youth (15-18 years-old) are either to attend public Greek-speaking schools or private English-speaking schools. 

	Moreover, the research could have employed in its sample informants over the age of 60 to compare relevant differences amongst youth, middle aged persons and older people. However, although I approached accordingly certain elderly Armenian-Cypriots, it was difficult to persuade them to participate in the research, as most of them claimed that they did not have the cultural capital and knowledge to respond to my questions. As a result, I restricted my sample to younger and quasi middle-aged generations.   

4.5 Data analysis and results 

In order to figure out some of the basic media consumption patterns of the participants of my research as well to sketch certain trends as regards to informants’ sense of citizenship, social and civic integration, etc. in their everyday life context, I have adopted an Interpretative Phenomenological Approach (IPA) which examines human lived experience in a way which enables as much as possible that experience to be expressed in its own terms rather than be based on predefined category systems (Smith, Flowers & Larkin, 2009, p. 32). This fact implies that the researcher has access to the participant’s experience through his/her own account of it (p. 3). The reason for choosing this approach is that it fits my study’s specifications and it is also an appropriate means for answering my research questions. 

	According to Smith et al. (2009), IPA studies are conducted on relatively small sample sizes and on reasonably homogeneous samples, so that the researcher traces convergences and divergences within that sample (p. 3). Immediate claims are then bounded by the group studied but an extension can be considered through theoretical generalizability, where the reader of the report may evaluate the data through their professional and experiential knowledge (p. 4). As far as data collection and analysis in an IPA framework are concerned, Smith et al. (2009) argue that there are certain parameters to be considered when dealing with these stages of research:  
Data collection is usually - but not exclusively – in the form of semi-structured interviews where an interview is used flexibly and the participant has a considerable stake in what is covered. Transcripts of interviews are analyzed case by case through a systematic, qualitative analysis. This is then turned into a narrative account where the researcher’s analytic interpretation is presented in detail and is supported by verbatim extract from participants (p. 4). 

As a result, I have repeatedly engaged in reading the recorded data in order to note basic phrases and recurrent patterns. The transcription of the interviews and focus groups was done through F4, an audio transcription software. Based on this procedure, I obtained certain preliminary motifs out of each recorded individual interview which were carefully examined and then grouped so as to generate and reach a final aggregate of principal motifs. The presentation of results in the subsequent chapters will demonstrate these motifs along with relevant quotations from informants’ testimonials that serve to strengthen the persuasiveness of the arguments, hence enhancing the research quality. 

	Last but not least, the quotations extracted from informants’ verbal responses were used unmodified in the subsequent chapter of analysis and discussion of the results. Responses in Greek language were translated into English as accurately as possible.  However, in the case whereby the researcher could not hear clearly a word for any reason, the researcher uses square brackets and three dots in them […] to signify that a word or a phrase is missing. Besides, if an interviewee refers to a subject abstractly without elucidating its meaning then I use the convention of square brackets in which I insert the word that I have added (Bryman, 2008). Finally the findings of the research will be presented in a prose form and will be further discussed based on correlations with relevant theories presented in the theoretical framework of the existing study. 

Chapter 5: Data Analysis and Discussion

5.1 Introduction

The present chapter will present and discuss the findings of the research as they emerged from both focus groups with seven and six respondents in each session and in-depth interviews with a sample of 23 interviewees who belong to the Armenian-Cypriot community, particularly in Nicosia. Before I provide the characteristics of my sample, I would like to clarify that I separated my sample into two fundamental age groups according to Erikson’s (1959, as cited in Lerner, p. 424-425) typology of human psychosocial development that is young adults and adults. Since my sample’s age range was 18-54, an ideal clustering of my sample was that of young adulthood (18-35) and adulthood (36-55).

	Informants in the focus groups were 13 in total. From these, 10 were male participants (seven of them were young adults and three of them adults) who in their majority received or receive private English-speaking education in Cyprus as well as higher education in British or local universities. Most of them also were born in Cyprus. Two male adults on the other hand are working in the area of accounting and economics and are also university graduates. One male adult though has been living in Cyprus for 6 years and is a married to an Armenian-Cypriot. He graduated from a French-Arabic speaking high school in Lebanon and speaks French and Arabic besides English. Female participants were all young adults; university graduates while two of them graduated from private English-speaking high schools, only one female participant has been living in Cyprus for four years, graduated from a Russian speaking high-school and speaks Armenian and Russian.  All participants in focus group except those who were not born in Cyprus speak Greek fluently whereas Armenian is spoken by all. Some male young adults stated that they speak French and Turkish besides English which was spoken by all.

	On the other hand, 10 male participants and 13 were used in the in-depth interviews. From the 10 male participants three were young adults, all graduates of universities, two of them have graduated from Armenian-speaking high schools and one from private English-speaking school and works in the public sector. One of male interviewee though was not born in Cyprus but he lives in the island for eight years. He speaks Russian besides English and Greek. The demographics for male adults on the other hand show that four out of seven received higher education, with two postgraduates speaking Hungarian and Bulgarian since they have studied in the respective countries. Two male adults received a college degree and one of them speaks Turkish besides English and Greek and there is also one high school graduate. All of male adults were born in Cyprus while five of them graduated from an Armenian-speaking high school and only two from a private English-speaking high school. 

	Female interviewees were 13 in total (four female young adults and nine adults). Two female young adults were not born in Cyprus but have lived in the island for 2 years (after living in Greece and partially in Cyprus) and 12 years respectively. Three of them are university graduates while one is a high school graduate. Two graduated from an Armenian-speaking school whereas the other two are graduates of private English-speaking school and private Greek-speaking school respectively. One female young adult speaks French; another speaks Spanish while one more stated that she speaks Russian and Italian besides English and Greek which was spoken by all. Female adults though were all born in Cyprus, except one who has been living in the country for 23 years. Five of them are high school graduates, three of them are university graduates and one is holder of a college degree. Also five of them graduated from an Armenian-speaking school, three participants from a private English-speaking school and one from a private French-speaking school. Three female adults stated that they speak French besides Armenian, English and Greek which was also spoken by all. A postgraduate participant who was not born in Cyprus speaks also Arabic and Turkish besides her mother tongue, Greek and French. 

	What follows is a systematic analysis of the findings, categorized according to the thematic interests of the current study that is the media consumption patterns of Armenian-Cypriots by medium (e.g. TV, satellite TV, radio, print media, community-targeted media, etc), certain indicators of integration through the media or civic life (e.g. participation in community or Cypriot mainstream media, participation in both community-targeted media and Cypriot mainstream media and so on. I would like to clarify that I primarily use data from the in-depth interviews whereas the data elicited from the focus groups are used to complement the former because the sample of interviews is more representative compared to the sample of the latter research method. Consequently, I use the term ‘interviewee’ to refer to an interview participant and informant or participant to refer to a focus group participant. 
  
5.2 Patterns of media consumption (by medium)


5.2.1 Television 


	As far as the consumption of television is concerned, it should be noted that the majority of young adults (18-35) especially in both focus groups spend little time watching TV and tend to periodically watch specific programs/series that they like. Only a few of them watch free-to-air Cypriot channels and if this is the case, the consumption of Cypriot TV is combined with satellite or cable TV programs typically foreign channels. On the other hand, young adult interviewees tend to be more active TV viewers watching in their majority Cypriot channels along with foreign channels from satellite/cable TV. 

	In quantitative terms, 4 young adults out of seven participants in the first focus group and 3 young adults out of six participants in the second focus group stated that they do not watch Cypriot TV at all. All of these non-Cypriot TV viewers are currently pupils or have graduated from private English-speaking schools, yet all of them speak Greek fluently (minus one) while only two of them were not born in Cyprus. The reasons for this trend are diverse.  First of all, the various capabilities of the Internet and digital media technologies (e.g.: storability, retrievability and easy distribution of data) as well as the convergence of media technologies do not restrict youngsters to watch their preferred programs only through traditional technologies. Therefore some of them stated that a reason for not watching a lot of TV or Cypriot TV programs is that they download their favorite movies and/or series online. Another reason for not watching Cypriot TV is the bad quality of programs/series which apparently does not meet their expectations. Three young adult participants and one adult participant critically reflected on the quality of Cypriot programmes/series and expressed their dissatisfaction concerning the diversity of programs, the humor in Cypriot comedies, while another emphasized on the sensationalism in news. A 31-years-old female interviewee for instance argued that:
If you watch the Cypriot channels you are almost always wasting your time, whereas even if you are watching Food Network or Discovery Channel you are sort of learning something, you are not completely wasting your time […] Even the news, the dramatic music you know, I have studied journalism and I don’t know for me it’s kind of stupid almost to have 15 minutes on weather when it just snowed for five or ten minutes or whatever it was. I don’t want to spend one hour watching something that I can get in 15 minutes from another news channel. 

On the other hand, a 21-years-old male focus group participant belongs to the group of those who mostly download movies and series from the Internet and he confessed that he does not favor Cypriot TV:  
I rarely watch Cypriot TV, maybe not at all because I don’t really like Cypriot channels, they are not my kind of thing. I mostly download movies and series. The only channel I watch on my TV is Euronews nothing else. 

When he was asked to justify what in particular he did not like in Cypriot TV, the same participant responded in the following way 
Well, the humor, I don’t really […] It’s too simple so it doesn’t interest me. 

	Another parameter concerning the low consumption of television and/or Cypriot channels is associated with the recent digital switchover that took place in Cyprus as from the 1st of July 2011. The digital switchover entailed the acquisition of a set-top-box in each household if a given TV set did not feature a built-in tuner that supports the MPEG-4 standard (“Digital TV/Frequently Asked Questions”, 2012). Three respondents from both interviews and focus groups stated that they did not bother to acquire the set-top-box so they just resort to satellite TV or CYBC which is the only TV channel in Cyprus broadcasting non-digitally. 

	The rest of young adults in interviews - the majority of which were graduates of universities, speaking at least one foreign language apart from English and Greek - do watch television on an average 2,5 hours daily. They consume both Cypriot mainstream channels such as CYBC, Sigma TV and Mega Channel to a larger extent as well as ANT1, PLUS TV and Capital TV to a lesser extent in combination with satellite/cable TV. Only one young adult interviewee did not watch Cypriot TV because according to him he does not like the content of Cypriot TV and besides his parents do not speak Greek and English fluently. 

	However, those young adults who do watch Cypriot TV are selective in terms of the programs and/or series they choose to watch.   For instance two young adults watch “Replay” a sports programme on ANT1 especially for Cyprus football while a 31-years old male interviewee watches primarily local football games on LTV Sports (a subscription TV channel broadcasting Cyprus and international sports) and consumes less news and movies on Cypriot channels. A 26-years-old focus group participant on the other hand stated that she watches only the news from Sigma TV and CYBC, whereas most female young adult interviewees stated that they watch Cypriot mainstream channels for entertainment, talk shows, morning shows, comedy and dramatic series and so on. 

	On the contrary, as it was previously mentioned adults in both focus groups and interviews were more active TV viewers who consume the medium 2,5 hours on an average daily basis. The most popular TV stations for these clusters were chiefly MEGA Channel, Sigma and CYBC especially for news programmes, current affair programmes, talk shows and to a relatively lesser extent for entertainment programs. 

	Interestingly those adults which had a high educational background, namely holders of a postgraduate or even undergraduate degree regardless of gender, tended to consume more news and current affairs programmes with panelists as well as documentaries and exhibited an interest in consuming primarily politically-oriented programs from Cyprus TV. Adult informants with a lower educational background (high school or college) do also consume news programmes usually in combination with Greek or English series and/or movies or afternoon infotainment talk shows.  

	As it was previously stated, Mega Channel proved to be a very popular channel for many respondents and for many reasons. According to some informants’ reflections the reasons for choosing this particular channel for both information and entertainment vary.  A 40-years-old male interviewee for instance mentioned that 
I consider the news bulletin of Mega Channel to have a full coverage of issues as well as very good correspondents who provide a better coverage of events in various places e.g. Brussels, Washington, etc. I don’t really like the melodramatic effects that other news channels feature. 

On the other hand, a 51-years-old male interviewee when asked why he watches consistently Mega Channel’s news argued that
To be honest with you, my wife watches a TV series on Mega Channel before and after the news so I stick to Mega Channel, but in my opinion perhaps Mega Channel offers the most objective information.


	Besides, a 51-years-old female interviewee similarly stated that she consistently watches Mega Channel because she likes the way its evening news bulletin is presented, arguing that the news are presented in an infotainment style whereby presenters use simple language without jargon. For a 31-years-old female interviewee who was raised in Greece and has been living in Cyprus for two years, watching Mega Channel (which is affiliated to the Mega Channel in Greece) has different implications compared to the previous respondents who also watch Mega Channel. She precisely argues that she got used to watching Mega Channel in Greece so she is unwilling to change her media habits here in Cyprus (for more relevant quotations see appendix G, p. 125).

	It is also noteworthy at this point to underline some patterns pertaining to the sample’s media consumption, like for example where they consume TV, under what circumstances, what time, etc. As it became evident through the results of the in-depth interviews which involved more active and consistent television viewers, all respondents regardless of age group consume TV at home, while two informants from the adult group specified the living room and two other respondents from the same age group referred to their bedroom whereas another one referred to both, as the most typical place of TV consumption. Almost 14 of them consume television with their family usually news programmes, talk shows, games shows and foreign series, while other adults consume television alone and/or with their spouse, usually entertainment or news programmes. On the contrary for roughly seven young adults television consumption is more a solitary pursuit, probably because most of them are not married. However, for those few young adults who are married, television consumption is more a family activity which takes place at home.   

	Concerning the TV programming times that relate to the adults’ TV consumption almost 3/4 of them consume programs of the prime time zone, typically the news, current affairs, talk shows, Cypriot and Greek-produced series before and after the news as well as American-produced series, documentaries and other factual programs from satellite TV. Those adults who resort to the prime time zone (20.00-23.00) and sometimes late fringe zone (23.00-23.30) are normally professionals (e.g. doctors, businessmen/women) or individuals who finish their work late and use television as a means of diversion either with their family or alone.  A 54-years-old male interviewee characteristically testified that 
I sometimes like relaxing at night - whenever there is not a football match to watch – by watching American police series like CSI Miami.   

All the rest adults combine both daytime television programs such as morning shows, afternoon talk shows, documentaries and series with prime time programmes. 

	Young adults though tend to be consumers primarily of prime time zone’s programmes, watching a variety of TV genres, to name a few, local and Cypriot TV series, comedy shows, sports programmes, reality shows and documentaries from cable TV. I cite a 23-years-old male interviewee’s words that exemplify the aforementioned trend: 
I usually turn on the television after 8 pm, usually when I get home from university or from trainings, most of the time my family watches TV and I just join them and sometimes I just watch movies alone.

A 31-years-old female interviewee on the other hand who has children testified that 
I usually start watching television at 21.20 when a TV series starts, that’s standard for me, so I may sit in front of television until 23.00. I will rarely keep on watching television till midnight. 

	Having examined the consumption patterns regarding free-to-air local television, the data analysis will subsequently proceed to present the results on Satellite/Cable TV consumption which chiefly involve foreign TV productions.  

5.2.1.2	 Satellite TV/Cable TV

	Satellite TV and/or cable TV stations are overwhelmingly popular for almost all the sample of the current research. Even for those relatively inactive TV viewers in focus groups, satellite TV and/or cable TV are both used to some extent. As far as the respondents of the interviews are concerned, from the entire sample of 23 respondents only two of them stated that they do not watch satellite or cable TV programs. 

	Interview respondents tend to be more consistent in terms of their consumption of satellite and/or cable TV programs.  Four out of the seven young adults in the in-depth interviews use satellite and/or cable TV for entertainment purposes, consuming primarily American series, sitcoms, comedies as well as reality shows precisely make over realities and talent shows primarily from E! Entertainment, Fox News, TLC, Nova Greece and so on. A 26-years-old female interviewee for example highlighted that she enjoys particularly watching American productions such as CSI, How I Met Your Mother, The Bing Bang Theory and so on. The rest young adults interviewees mentioned that they regularly consume more educational and/or informational content such as factual programs like documentaries from Discovery Channel, Animal Planet, National Geographic especially for themes related to history, environment, anthropology, science and technology. A 35-years-old female interviewee who lives in Cyprus for 12 years for instance testified the following:
I have Cablenet service at home and I watch Discovery channel, National Geographic usually for documentaries about animals and nature, Fine living network for decoration, Food network not only for recipes but also for the latest developments in the field of culinary arts. 

	For the adult interviewees it is evident that satellite/cable TV is more used as a means of infotainment. This fact suggests that predominantly entertainment and informational types of programmes are not mutually exclusive. 
It should be mentioned though that in their majority, factual programmes such as documentaries, talk shows, news programmes are preferred mostly but not exclusively by those who hold university degrees regardless of gender.  Again, channels such as National Geographic, Discovery Channel are used for consumption of science and history-related documentaries, whereas Sky News, Euronews, CNN, Bloomberg and BBC were cited as the most popularly watched channels for information and news briefing. 

	A 53-years-old male interviewee argued the following in terms of why he likes consuming documentaries via cable TV:
By watching documentaries I can notionally travel to various places and get to know about different people, animals and landscapes. Through Discovery Channel’s documentaries I can learn about how something works or what has happened where, where something that I take for granted comes from or how it has been manufactured, etc. 
 
American productions like “CSI”, “NCIS”, “Grey’s Anatomy”, “Private Practice”, “Modern Family” from channels such as the Movie Channel, were cited to a relatively larger extent by female college or high school graduates. On the contrary, young adults in focus groups prefer watching satellite and/or cable TV because they easily find things that they cannot find on Cypriot TV channels. Most of them watch Euronews for a short news briefing and relatively less the BBC news channel and CNN. A few young adults from both focus groups stated that they watch besides news networks Discovery Channel, History Channel, National Geographic as well as Hollywood movies from NOVA cinema and other Western-oriented channels.   

	Adults in focus groups on the other hand, revealed a more diverse, sophisticated and specialized consumption of TV programs. A 37-years-old male focus group participant for instance, mentioned that he tends to consume more sports (football, tennis, etc) from various sources such as NOVA Greece, Al Jazeera and Sky-Italia 3 and to a lesser extent educational content from Discovery Channel, National Geographic, etc. On the other hand a 40-years-old male focus group and highly educated participant stated that he consumes educational content from the aforementioned channels plus Mezzo TV for music and Formula One races from Greek satellite channels. A 37-years old male  focus group participant who was not born in Cyprus though, seems to combine both cable TV programs for both entertainment and education pertaining to his special interests. He mentions that apart from watching BBC news and Euronews in the morning, he also watches both Food network for various food competitions and Discovery Channel programs such as “Mythbusters”, “Destroyed In Seconds” for mechanical, architectural and engineering stuff he is interested in. 

	Besides, the consumption of Armenian channels via satellite TV was found to be limited in both focus groups and in-depth interview samples, and if it exists it is a very selective consumption, that is restricted to certain interests of participants. Those who tend to watch Armenian satellite programs are usually highly educated adults with the exception of 2-3 young adults (from both focus groups and in-depth interviews) who watch Armenian satellite programmes for news, cultural events (dance, music, etc) and sports. Adults on the other hand consume Armenian TV channels mainly for news, information and current affairs pertaining to the socio-political life in Armenia. 

	Generally, it seems that Armenian satellite programmes are not highly appealing to respondents both young adults and adults, because of the linguistic issue between the Western Armenian dialect that is spoken by Armenians of the diaspora and the Eastern dialect that is used in the homeland. Moreover, some adults argued that Armenian channels are typically biased. Those two or three young adults and adults who sometimes consume a few Armenian satellite TV programs tend to do so mainly because their parents watch them (for more relevant quotations see appendix G, p. 125-126 ).

  
	Moreover, it is worth to stress that the majority of the sample in both focus groups and in-depth interviews consider satellite TV and/or cable TV as an alternative solution to Cypriot TV since they offer a more upgraded, quality content as well as more diversity of choices to choose from. A respondent has also mentioned that satellite newswires such as BBC and CNN offer more up-to-date information whereas Cypriot channels tend to end up being dull because they do not refresh their content or guest speakers appearing in various panels (for relevant quotations see appendix G, p. 126-127). 

	However, for a 19-years-old male focus group participant, satellite TV is not that important because as he argued “anything that satellite or cable TV offers can be accessed through the Internet”. Therefore, the evolution of media technologies and precisely the convergence of digital technologies as well as the affordability and simplicity of the Internet seem to direct youngsters such as a 19-years-old male focus group participant to non-traditional means of programmes consumption. 

	Having analyzed the results of television consumption of both Cypriot and foreign TV channels, I will next elaborate on the consumption patterns of radio as they emerged from the responses of both focus groups and in-depth interviews participants. 

5.3 Radio

A general overview on the results concerning radio consumption reveals that radio is a popular medium for my sample. The result overall suggest consistency in terms of radio consumption patterns, for instance many young adults and adults listen to the same radio stations such as Kiss FM, Mix FM which play English music and Klik FM or Super FM which play mostly Greek music.

	Starting the analysis by taking young adults into consideration from both focus groups and interviews, it seems that most of them are active radio listeners, and this translates into daily radio consumption. The majority of the sample regarding both focus group and interviews listen to both local Greek-speaking channels typically Klik FM, Sfera FM and Super FM as well as local radio channels playing English music such as Mix FM and Kiss FM. It should be underlined though that certain new-emerged radio stations were mentioned as preferred radio stations such as Radio 107,6 FM, the Greek radio station Rythmos 94,9 FM and  Dromos 106,7 FM. Most adults with postgraduate education consume mostly radio news programmes along with various music channels.

	Two young males from focus groups listen to Radio Proto, CYBC radio 3 or listen to local football broadcasts or Super Sport FM for an afternoon sport-related talk show and sometimes to Top FM for Greek popular music (in Greek called “laika”).  It is evident though that most young people prefer to listen to both Greek and English music. Interestingly though only three young adults stated that they listen to the radio for news/talk programmes. 

	Nevertheless, four young adults in focus groups emphasized that they rarely listen to the radio since they have their own CD collection or use their MP3 device to listen to the music they like. For example, one of the respondents mentioned: 
I rarely listen to the radio, especially after I made my own CD’s […] It never plays the music I like. I never listen to talk shows, I find them really boring.

					        19-years-old, male focus group 2 participant
A second respondent agreed to what was argued above, saying:
I don’t usually listen to the radio. If I am in the car I listen to a couple of rock and metal CD’s in my car, so if someone turns on the radio mode in the car, I don’t even listen to the radio, I just drive and the radio is perhaps playing in the background.   

						  33-years-old, focus group 2 participant


	Most of young adults listen to the radio in the morning especially while driving to get to their work or university. Of course, those young males who listen to football broadcasts tend to consume these programmes usually in the afternoon during weekends. Two young adults stated that they listen to the radio on Saturday night before they go out so that they immerse themselves in the right mood. 

	On the other hand, the overwhelming majority of adults in both interviews and focus groups stated that they listen to the radio especially in the morning while driving, whereas a few of them listen to radio at their workplace environment while working or when relaxing at home. One female adult participant stated that she sometimes listen to the radio when doing household work.

	In general, radio consumption for both age groups is characterized by a combination of English-speaking and Greek-speaking radio stations, nevertheless, young adults prefer listening mostly to music stations while a few young adults do not listen to the radio at all because they have their own CD or mp3 music collection. Many respondents of both age groups in interviews and focus groups argued that they listen to the radio in the morning while driving to go to their work.  The next section will tackle the consumption of print media that is periodicals and newspapers.

5.4 Newspapers and magazines

Generally the results on the consumption of print newspapers and magazines indicate a low consumption of print newspapers on behalf of young adults who appear to consume primarily the online versions of print newspapers, both local English speaking and foreign press. Magazines of special interest were also highly preferred by many young adults. Adults on the other hand, regardless of educational background or gender, in their great majority consume local Greek-speaking newspapers, except a few informants who do not speak Greek fluently. 

	Only a few young adults buy the actual newspaper and this usually happens in the weekends. Some male young adults consume news from the websites of traditional newspapers, mostly the Greek-speaking newspapers “Politis” and “Phileleftheros” as well as the English-speaking “Cyprus Mail” and to a lesser extent “Cyprus Weekly” and “The Guardian”.  However, young adults in focus groups are quite selective in terms of what content they read in newspapers. For instance a 23-years-old male focus group participant stated that he likes reading the news in general, editorials and a section on Cypriot proverbs from “Politis” newspaper. A 31-years-old female focus group informant on the other hand, enjoys reading the “Tales from the coffee shop” page in “Cyprus Mail”., a 33-years-old male focus group participant on the other hand usually reads the classifieds section of “Phileleftheros” newspaper or content that relates to his type of work (engineering, new machinery and medicine) primarily in English. 

	Some other young adults who do not read newspapers referred to some specialized magazines that they usually read. A 21-years-old male focus group respondent for instance said that he reads the Manga magazine and sometimes “Topgear”. A 19-years-old male focus group participant on the other hand referred to some music magazines as well as “Topgear”, “What car” and so on. A 26-years-old female interviewee and a 19-years-old male focus group participant who never buy newspapers said that they read “City free press”, an alternative newspaper which is distributed islandwide, at cafes, restaurants and bars and covers themes pertaining to the social, political, sports and financial life of the island and a guide to local culinary, music, cinema, arts, theatre, etc. A 35-years-old female interviewee usually buys “Syntheseis” a Greek-speaking magazine on interior design and decoration as well as reads “TV Mania” a lifestyle and TV guide magazine insert of “Phileleftheros” newspaper circulated every Saturday.  

	As it was previously mentioned, adults consume primarily local Greek-speaking newspapers of which the most popular are “Politis” and “Phileleftheros”, while a few others  read also “Simerini” and “Kathimerini” besides the two aforementioned newspapers.  Only some respondents combine reading both local Greek-speaking and English-speaking newspapers. Some of the adults from both focus groups and interviews tend to read specific material in newspapers. A 40-years-old male, highly educated interviewee for example stated that he usually reads topics that are dedicated to a specific issue or affair and follows particular columnists, a 37-years-old, male focus group participant usually reads the financial and sports pages, a 45-years-old male interviewee reads editorials on local issues, while a 51-years-old male interviewee chooses particularly political reviews and analyses. 

	It seems also that most of those informants with a high educational background tend to buy more than one newspaper, as they like to obtain a comprehensive view of the current affairs and be able to triangulate the information they obtain from newspapers. A 54-years-old male and highly educated interviewee characteristically argues that:
I read “Gnomi” newspaper and I also alternately read “Phileleftheros”, Politis, sometimes “Haravgi” or “Alithia”. It’s really inconstant, whatever I like, whenever I like, it’s up to me to decide what I am going to read every morning and nobody else. […] The reason for doing this is my quest for objectivity. 

	To sum up, this section examined the consumption of print media, such as newspapers and magazines. The results indicated that young adults tend to consume more electronic versions of traditional print newspapers as well as certain periodicals that relate to their hobbies and interests. Young adults are usually consumers of print Greek-speaking newspapers – the most popular were “Phileleftheros” and “Politis” – while some others regardless of any relevant social factor combine both local Greek-speaking and English-speaking newspapers. It should also be noted that most young adults are selective in terms of what they read in newspapers, while the same applies to a few adults that read for instance specific editorials or sections in their preferred newspaper.   Subsequently the analysis will tackle various aspects of the sample’s Internet consumption including also the usage of Social Networking Sites such as Facebook. 

5.5 Internet/Social Networking Sites/Internet Radio/Internet TV

A general overview of the results about Internet consumption suggests that all young adults actively use the Internet primarily for leisure that is for listening to music, watching video clips or movies, browsing Social Networking Sites to chat with friends and so on. Moreover, the vast majority of young adults use the Internet as a means of keeping up-to-date about local news and to some extent worldwide current affairs including Armenian news. Some of them also use the Internet for shopping online, consulting websites such as Wikipedia and Google to find data and educational content that will enrich their general knowledge or help them with their university or professional work. On the other hand, young adults are active users of Social Networking Sites, and most of them use it for leisure but also for communicating with their friends and peers and for information. Most of them are members of Facebook groups and pages that relate to Armenia or the Armenian community in Cyprus as well as local and international organizations, institutions, football teams, etc. Only a very few young adults read blogs and these are mainly local Greek-speaking blogs while only one participant has his own blog site.  

	Adults on the other hand, are active Internet users, in other words they use the Internet on a daily basis mainly to seek for information that relates to their own professional work or personal interests. Some of them conduct online purchases, access local Greek-speaking newspaper websites and web portals, while only a few of them browse Armenian websites to find out news from Armenia, however, a lot read the online newsletter Gibrahayer or other online Armenian-related newspapers that are produced within the community.  

	Another important finding is that almost all adults use Social Networking Sites usually to communicate with their friends and relatives who do or do not live in Cyprus and learn about the news of the community. Some of them are also members of groups and pages related to the Armenian community in Cyprus.  Nevertheless, as was evident with young adults, also a few adults read blogs, and these are usually highly educated, male individuals who read certain alternative but also mainstream blogs which concern local political issues or specific topics that affect their personal interests.  

	The most frequently cited websites for young adults were YouTube, Facebook, Google, Wikipedia whereas as it was previously mentioned many download movies from torrent sites or watch movies from sites such as the IMDb (The Internet movie database). 
Those who read newspapers online usually browse local Greek-speaking online newspapers such as “Phileleftheros”, “Politis”, “Simerini” as well as some foreign online newspapers such as “The Independent”, “The Observer”, “The Guardian”, BBC news. 
Only a very few young adults are also interested in accessing Armenian news agencies’ sites that contain news from the homeland. However, most of them learn about the news of the community either through English-speaking content found on the Facebook groups and/or pages they are subscribed to or the Gibrahayer e-newsletter which is daily sent to them via e-mail. Another popular activity on the internet for young adults is shopping online through sites such as Amazon and eBay. 

	Besides, the commonplace websites that have been already mentioned, it would be an omission not to mention certain other websites that certain participants referred to during the focus group sessions and the in-depth interviews. A 33-years-old male focus group participant for instance stated that he accesses Olympiacos Piraeus FC and Liverpool’s website for the latest news of his favorite football teams. He also checks out bowlingcy.com to get all the relevant information about Cypriot bowling as he is a bowling player of an Armenian-Cypriot bowling team. A 25-years-old, female focus group participant mentioned that she spends a lot of time browsing websites that help her learn foreign languages. A 31-years-old highly educated male interviewee on the other hand, stated that he likes reading books so he orders books from Amazon or bookdepository.co.uk. A 23-years-old male interviewee also uses the Internet according to his special interests that is gaming as well as browsing forums about the automotive industry whereas a 24-years-old male interviewee who is interested in photography, uses Facebook and other relevant websites for promoting his work. 

	As far as blogging or reading blogs are concerned, only two young adults are reading blogs. Characteristically, a 22-years-old male focus group respondent browses “Troktiko” a Greek-speaking blog whenever something newsworthy exists. Similarly, internet radio is sometimes used by three respondents whereas Internet TV is consumed by two young adults. Some of them listen to local stations such as Super Sport FM, a 31-years-old female interviewee on the other hand who was raised in Greece sometimes listens to the Greek radio station “Lampsi FM”, a 23-years-old male interviewee stated that he usually listens to the Russian-speaking station “Energy FM”, whereas a 20-years-old female interviewee sometimes watches TV shows and movies from Letmewatchthis TV site. 

	As for adults’ internet consumption, it was already argued that most of them browse news sites such as “Phileleftheros”, “Politis”, sigmalive web portal, while four respondents access Armenian news sites yet, likewise young adults, adults are frequent consumers of online newspapers produced by the Armenian-Cypriot community (e.g.: Gibrahayer, Azad Tzayn, etc). Roughly four respondents also consult foreign news agencies websites such as CNN, BBC world or Armenian American-based or Lebanese-based news sites to seek for information for the Armenian diaspora. 

	Around ten adult participants utilize the internet for finding out information or for conducting various tasks that relate to their professional sector. Those three interviewees who work in the financial industry referred to financial-related sites especially for keeping up-to-date with regards to local and global economy news. Online shopping was relatively popular for adults too compared to young adults’ e-shopping trends. 

	Social Networking Sites such as Facebook are widely used by adults, some of them are less active users though who only use it for keeping in touch with some old classmates or acquaintances who live in the diaspora. LinkedIn is fairly used by one or two professionals. Almost half of adults SNS users are members of Facebook groups and pages related to the Armenian-Cypriot community, to name a few these are among others AGBU page, Ararat group, Gibrahayer e-magazine page, Hamazkayin Cultural organization page, AYMA page, etc.   Besides, three others underlined that they are members of their favorite Cypriot and or British football team group, their old secondary school or university page and so forth from which they get updates for events, news, etc.  

	Moreover, as it was evident with young adults, two adults also visit certain websites that relate to their special interests or hobbies. This trend concerns more male, highly educated respondents. A 40-years-old male interviewee for instance referred to specific religious websites from where he obtains Christians news (e.g.: orthodoxnews.info, amen.gr) as well as some sites about tectonism. A 54-years-old interviewee on the other hand highlighted a variety of sites like kerkida.net, protathlima.com, futsal.com, planetfutsal.com, astronomynow.com, sciencedaily.com to point out that the consumption of websites are diverse and usually in line with his different hobbies or scientific interests. 

	Concerning blogging, only three adults tend to consume blogs, and these seem to be again highly educated participants. Characteristically, a 37-years-old focus group informant stated that he usually reads the Cypriot “Foukou” blog which is an alternative type of blog which according to him it is quite to the point regarding what is happening in Cypriot corrupted society. Similarly, a 40-years-old male interviewee usually reads the Greek-speaking blog “Xekarfoma” whose writing is usually critical and caustic towards the mainstream status quo. Conversely, a 40-years-old, male focus group respondent sometimes reads a technology-related to blog which was proposed to him by the blog administrator who once gave a lecture in Cyprus.
 
	As for internet radio and/or internet TV no adult seems to consume such media through the internet. Overall, both young adults and adults are active internet users. A significant part of young adults consume entertainment-related material such as music, movies etc in combination with news mostly from local Greek-speaking news sites. However, adults tend to consume more news-related sites from both local and foreign news sites and to a lesser extent Armenian news agency sites.

	Both age groups are active Facebook users, they both use it to keep in touch with their friends, acquaintances or ex-classmates but also to keep updated with various community events, news, etc. Blogging is a rare activity for both age groups but some respondents, especially highly educated ones do read certain alternative blogs. Consuming internet radio and/or TV is rare but if it applies only to a few young adults. 

5.6 Community-targeted media

This section tackles the findings concerning the consumption of minority-targeted media that is media that are produced by the Armenian-Cypriot community for the community. These media as it was pointed out in the literature review section are essentially print in their majority or electronic (online). It should be underlined though that I also included in this category the one-hour Armenian radio that CYBC Radio 2 broadcasts daily from 5pm-6pm which is targeted at the Armenian-Cypriot audience. 

	Overall, the results suggest that both young adults and adults are active consumers of community-targeted media. However, young adults seem to be highly selective with regards to the community media and content they consume, mainly because of the issue with the Eastern and Western Armenian dialects that was mentioned in the literature review. The most popular community-produced media for young adults are firstly “Gibrahayer” and secondly “Artsakank” and then “Azad Tzayn” and to a lesser extent “Azad Khosk”. The last three newspapers were found to be consumed especially by highly educated participants namely those who are holders of undergraduate or postgraduate degrees.  Around six young adults stated that apart from receiving the daily e-newsletter “Gibrahayer” at their e-mail inbox, they also check out the Facebook group of “Gibrahayer” as it is a more efficient way to keep up-to-date with the news of the community. Three young adults stated that they are interested in finding out news that concern either Armenia or the Armenian diaspora.

	Adults in contrast, make use of diverse community-targeted media, yet the most popular seem to be “Artsakank” which features news from Armenia, “Gibrahayer” which mostly but not exclusively deals with local issues as well as “Azad Tzayn” and “Azad Khosk”. Most of them stated that they tend to skim through the aforementioned newspapers and they do not look for something specific, although roughly ten adult respondents testified that they are particularly interested in either local community-related events or news of the Armenian diaspora.

	As far as the CYBC Radio 2’s Armenian radio show is concerned, the findings suggest a vast disinclination of consumption by almost all young adults and a considerable proportion of adults. There reasons for this trend are diverse. First of all, many respondents argued that the content of the programme is not appealing, especially to young audiences. Secondly the time that the programme is broadcast seems not to be suitable for many people, especially those who work. 

	The following respondents on other hand, have emphasized that radio is an anachronistic medium in terms of receiving news from Armenia or the Armenian diaspora, since a lot of digital media exist which communicate the latest news more efficiently than the radio does. Characteristically, one respondent argues that:
Many years ago, before televisional technologies improved to the extent they broadcast on a 24-hour basis, we used to listen more to the radio, either news or Armenian programmes, that was happening 30 years ago. Now, this is not the case anymore.  
						               51-years-old, female interviewee 

Moreover another interviewee mentioned that the quality of Armenian electronic newswires is by far better than the Armenian radio service of CYBC and it seems that efficiency counts for this respondent. Besides, in most Armenian electronic news agencies there is flexibility in terms of what language the news will be consumed, something that the radio show does not. The respondent stated that: 
I used to listen to it [Armenian programme] in older times but now I don’t […] First of all, the time that the programme is broadcast is inconvenient for me. Besides, it is quite anachronistic since nowadays we receive the news from Armenia or the Armenian diaspora in America through high quality Armenian news agencies websites.  To be honest with you I usually prefer reading the news of Armenia in English rather than in Armenian, because of the issue with the Eastern and Western Armenian dialects.
					
							      51-years-old, male interviewee

More relevant quotations on the theme concerning the vast disinclination of respondents towards consuming CYBC Radio 2’s Armenian show can be found in the appendix G, p. 127-128 .

5.6.1 Criticism on community-targeted media

Moreover, although community-targeted media are widely consumed almost by both young adults and adults, and many of them think that they constitute an integral part of the community’s organization, it should be stressed that approximately six interviewees expressed feelings of dissatisfaction when asked to critically reflect on their community’s media.  A motif that emerged from these respondents’ responses is that some community newspapers communicate bias and are slanted towards a particular political perspective. 

	Apart from this, some argued that the news in some newspapers concern primarily the homeland and/or the Armenian diasporic communities, therefore they are not immediately related to the Armenian community which is something that interests some participants, a fact that discourages respondents from consuming them. Characteristically, as a 51-years-old interviewee argues:
There are three monthly print newspapers circulating in the community. Azad Tzayn and Artsakank are monthly newspapers but are affiliated to Armenian political parties. Usually 80-90% of the news in these newspapers have nothing to do with the Armenian-community in Cyprus. On the contrary the news relate to other Armenian communities, for example in Lebanon, in the USA, perhaps France. Therefore, I wouldn’t say that I read these newspapers constantly.   

						              51-years-old, male interviewee

On the other hand, a 45-years-old, female interviewee argued that certain community media do not appeal to the youth, simply because they do not strategically target them. She referred to “Gibrahayer” as one of the most appealing community media outlet to youth.  
Community-targeted media must find their strategies to attract the youth. I remember once Gibrahayer online featured Kim Kardashian almost half naked promoting the Armenian issue. Then many started criticizing this as immoral and so on. However Gibrahayer managed to attract a lot of readers. Why? Because people firstly saw Kim Kardashian, and secondly read about the Armenian issue. Whatever media communicate, regardless of political stance they should do it in a way to attract the youth. 

	In essence the criticism on community-targeted media centers on issues like partiality, less timeliness and diversity of news and topics coverage, content that refers mostly to Armenian or Armenian diaspora which appears not to appeal certain participants. The next section deals with the participation of respondents in their community’s media. 
                                                                            

5.6.2 Participation in community-targeted media

	A question of whether respondents were participating in any of the media targeted at the Armenian-Cypriot community was posed, in order to elicit their degree of involvement in the production of minority-related content as an indicator of integration in the Armenian-Cypriot community. The results though revealed a very poor active and direct participation for both age groups, except from those three or four adults who occupy a key role in the civic and cultural life of the community.  

A 37-years-old focus group informant is in charge of updating Artsakank sport pages online, he therefore consults other sports-related websites as a source for newswriting.   Besides he collaborates with the editor of Gibrahayer by providing him with news stories and information about events that take place within the community:
Aram is in Hamazkayin cultural centre, I am in AYMA, so basically the way we contribute is whenever we have an event, we come in contact with Simon, the editor of Gibrahayer whom we supply with photos or information of events to be published in the online newsletter or in the Facebook group. 
				
				                   37-years-old, male focus group 2 participant

	Some young people though underlined that they engage in community-produced media indirectly, by being members in certain Facebook groups and Pages of the Armenian-Cypriot community media, following and sharing news to their friends. One young respondent stated that:
The only way I participate is indirectly through membership in various Facebook groups and pages related to the Armenian-Cypriot community, following the news, making comments or sharing links.

			                             19-years-old, male focus group 2 participant


Similarly, a second young adult mentioned that:

Maybe through sharing a link concerning an event or a party of AYMA so that our Greek-Cypriot friends see it as well.

						                    33-years-old, focus group 2

	What can be extracted from these responses is that such practices do not imply an active or substantial engagement of minority members in media production, bringing topical minority issues to the front of the mainstream public sphere and hence achieve what Geissler and Pottker (2006, as cited in Signer, Puppis & Riga, 2011) call intercultural integration. The next section will deal with informants’ responses on the prospect of establishing a local TV or radio broadcasting in Armenian.

 5.7 The prospect of establishing a TV or radio station broadcasting in Armenian

Given the absence of an independent community-targeted free-to-air TV or radio station in Cyprus catering for the needs of the Armenian-Cypriot minority, I included a question in the interview schedule which was asking respondents to argue whether or not they would need a TV or radio station broadcasting in Armenian. The overwhelming majority of the informants from both age groups realistically reflected on the advantages and disadvantages entailed in such an initiative and expressed their disinclination towards the idea of establishing a TV station broadcasting in Armenian. Around five interviewees though were in favor of a radio station. Their arguments which indicate skepticism towards the idea of initiating a TV station, seem to take into account financial factors such as the large budget involved for such a project, the scarcity or saturation of news and topics to be covered for such a small community, the viability of the TV or radio station in the long run and the extent to which this station(s) would and could remain unbiased from third parties.    

	Respondents proposed some alternative ideas vis-à-vis the prospect of establishing an Armenian-speaking free-to-air TV or radio station in Cyprus. Three respondents proposed the idea of incorporating a programme in a Cypriot mainstream TV station dedicated and targeted at the Armenian-Cypriot community. Another participant proposed Armenian satellite channels to be offered through digital platforms (e.g. Digital Cable Television). Furthermore, a female young adult was in favor of broadcasting a cooking show pertaining to Armenian cuisine through a Cypriot mainstream channel.   

	To sum up, the results of this section revealed that both age groups, namely young adults and adults consume to almost the same extent community-targeted media. However, young adults prefer Gibrahayer most of all because it feature news stories in English and its content is also available on Facebook whereby youngsters can easily access news, share and distribute them to their friends and so on. On the contrary, adults tend to prefer “Artsakank”, “Gibrahayer” as well as “Azad Tzayn” and to a lesser extent “Azad Khosk”. The daily Armenian radio show on CYBC 2 radio appears to be unpopular for the majority of both age groups whereas participation in community-targeted media is very scarce for all participants except some who occupy central positions in the community’s civic life and hence contribute as editors, amateur journalists, etc in certain community newspapers.  Moreover, the prospect of establishing an independent free-to-air TV or radio station seems to be not a viable idea for most respondents. Instead some of them would rather prefer a special Armenian programme in a Cypriot mainstream channel. The next section will deal with perceptions and critical evaluation of respondents vis-à-vis the function of Cypriot media in integrating them in the local mainstream society. 

5.8 Evaluation of Cypriot mainstream media

A general overview on the results concerning the question which asked interviewees to critically reflect on whether Cypriot mainstream media meet their expectations demonstrates a moderate dissatisfaction towards local mainstream media. This in turn means that while some people expressed their overall satisfaction about the aforementioned type of media, almost all communicated highlighted some drawbacks. 

A highly-educated, 31-years-old interviewee argued that in general Cypriot mainstream TV is dull and predictable and does not offer anything of mental and spiritual value:
Generally, I unfavorably regard the quality of Cypriot TV’s programmes. The programmes and series are not very mentally stimulating. Sometimes watching them is a waste of time. One reason why I don’t watch these programmes is that I have cable TV at home so I usually prefer watching Discovery Channel or anything similar, because I learn something which is beneficial to me, rather than watching series that appear in almost all Cypriot channels. I nevertheless, believe that CYBC which is a public-centric channel can offer more quality programmes.     

 
	Another 24-years-old interviewee stated that he is overall satisfied with Cypriot media, however he identified some irregularities pertaining to the journalistic work of a renowned Cypriot journalist who works in a private TV station. He generally considers the journalistic practices of this particular journalist and in extension of the station he works for as sensationalist, one-sided and significantly biased. Besides, a 31-years-old female interviewee who has been living in Cyprus for 2 years argued that nowadays things are better with regards to the quality of Cypriot TV. According to her, in previous years programs were boring. She mentioned though that the mise-en-scene or aesthetics in Cypriot TV shows or series (e.g. dressing style of presenters, make-up, studio set, etc) are not particularly appealing to her.  

	Two adults on the other hand also expressed that Cypriot mainstream TV channels are monotonous and tend to repeat the same programmes or content over and over without updating their content regularly therefore they resort to foreign newswires to get up-to-date information about global affairs. Besides, another respondent emphasized on the reproduction of local dramatic series’ plots which were characterized as slow-paced and the employment of the same actors from one series to another, all these ultimately render TV series dull and predictable. Another interviewee underlined that most Cypriot journalists take up the role of politician advocating for a certain political viewpoint.

	Another informant mentioned that the costs for digital subscription-based channels are high in Cyprus. Someone else argued that in the past few years Cypriot comedy productions are not characterized by a particular quality except CYBC’s Patates Antinaktes, a TV comedy show. More relevant quotations on this theme can be found in appendix G, p. 128-129. The next section will show the results on respondents’ perceptions regarding the inclusivity of Cypriot mainstream media towards their community and the issues pertaining to it. 

5.8.1 Perceptions of inclusivity in Cypriot mainstream media. To what extent do Cypriot media encompass Armenian-Cypriots and their respective issues?

	This part attempts to grasp respondents’ perceptions on the extent to which Cypriot mainstream media include Armenian-Cypriots and their relevant issues in their daily agenda and therefore elicit perceptions of inclusivity or exclusivity in a crucial modern social institution that is the mass media, which are a vivid organism of society. The word mass media implies all forms of mass electronic and print media, however respondents mainly referred to television when they dealt with this question. 

	As in the case of the evaluation of Cypriot mainstream media in the previous section, also in this part the results are quite disheartening.  While three or four respondents expressed that they are fairly satisfied almost all maintained that the coverage of Armenian-Cypriots in Cypriot channels is primarily seasonal, episodic and routine. In other words, Cypriot media only call attention to Armenian-Cypriot issues on certain periods, such as upon Armenian national anniversaries or Christmas allocating a limited amount of airtime. A few mentioned that only CYBC perhaps does something to cover Armenian-related material and they appreciated it (more relevant quotations see appendix G, p. 129).
  
	A 40-years-old, male interviewee stated emphatically that Cypriot channels bureaucratically cover issues about Armenians of Cyprus, not that there is a strategic rationale behind the coverage of content related to the aforementioned religious minority: 
Armenian-Cypriots are only remembered by the broadcast media every 6th of January when they celebrate Christmas, and still the channels typically broadcast an outdated material from their archive, without substantial investigation for instance why Armenian-Cypriots celebrate Christmas on the 6th of January. Cypriot channels also remember us on the 24th of April, that’s all. Full stop! This ends up being boring for Armenian-Cypriots because it is not possible to watch the same outdated things every year. Even if they provide coverage beyond the dates I have mentioned, I remember we [a group of Armenian-Cypriots] once were invited to a CYBC’s TV morning show to talk about the community, however the presenter should have a substantial knowledge of the given subject he/she deals with. There are of course journalists that are well-informed and expert but I would say that inviting Armenian-Cypriots to talk about their community would not be profitable for Cypriot mainstream channels. 

							  
	Like the previous interviewee, another adult informant supports that covering content for Armenian-Cypriots would not  be a profitable action on behalf of Cypriot TV channels because the Armenian community is a very small community compares to other community audiences living in Cyprus which are more worthy of investment. This respondent states that: 
I don’t know whether there is a necessity for the community to express itself through Cypriot media. Don’t forget we are a very small community and also the media work on a professional basis and money is important for their viability so their ratings should be maintained high, however this is impossible to happen by broadcasting Armenian programs so it would be far-fetched for someone to demand that Cypriot channels broadcast Armenian programs. […] Our population [i.e. Armenian Cypriots] consists of  2500-3000 people, even if we are a constitutionally recognized minority it would be more financially beneficial for Cypriot channels to broadcast a Russian-speaking programme given that foreigners from let’s say Eastern European countries outnumber us.  
		
						       	      45-years-old, male interviewee
	
	Of course there were two or three respondents who argued that Cypriot TV channels and particularly the public broadcasting service have done a considerable effort to address Armenian-Cypriots publics in their daily TV schedule.   A 37-years-old, male focus group 2 participant argues that there were some initiatives from both private channels and the public broadcasting to include Armenian-Cypriot content in their programmes:
It's not only CYBC, Let me put it this way, in the last three or four years I would say, there has been a growth in the number of programs that various channels are doing about the Armenian community. Starting from CYBC, this year they produced a programme called "Paref" which refers to a part of the community, but it is something. Then there were a few programs on "Elita" (a talk show on Sigma TV) which hosted Sevan who cooks traditional Armenian food and was explaining how to cook Armenian food, preparations and everything. Also, an Armenian girl playing a traditional Armenian instrument was also covered in TV. In the newspapers we also observe much more coverage on the community.


	In another case, a 46-years-old female interviewee argued that the lack of a methodical strategy – on the part of the Armenian-Cypriot community - to enlighten other ethnicities living in Cyprus about who Armenian-Cypriots really are as well as aspects of their history, culture and civilization justifies the exclusivity on behalf of Cypriot mainstream media and the superficial knowledge that certain people have about Armenian-Cypriots.  She hence argues that:
We have to articulate daily who we are, we have to appear in TV, but this presupposes that we come in contact with Cypriot channels’ practitioners. But when we are constantly self-ghettoized in our own community and we don’t attempt to become integrated in the wider society by not participating in social functions, etc and hence get to meet and contact journalists then how others will get to know who we truly are?


	On the other hand, two informants commented on the way Armenian-Cypriots are represented in Cypriot TV. In both cases we observe patterns of discrimination against Armenian-Cypriots, claiming that some Cypriot TV channels tend to reveal and highlight the precise name or the ethnicity of an Armenian-Cypriot who for instance committed a crime. As a 53-years-old, male interviewee testified:
I have frequently observed a couple of times in the news, especially when it comes to negative sort of news like burglaries, murders, crimes, etc, they will not usually refer to the name of the criminal, they will just say the crime was committed by a Romanian, Greek Pontiac, etc. As soon as an Armenian commits a crime though they will immediately refer to his/her name. 
						
Another respondent criticizes the same phenomenon in a similar tone: 
If there are for instance two hundred burglaries and they are for instance all Greek guys, they might say “a 28-year-old guy has robbed a woman or a bank or whatever”, but as soon as it’s one Armenian guy all over the news will say “an Armenian guy has done whatever”. You know, they pick on that. Why is that nationality so relevant? But probably all media do that, I don’t know. 

				                 31-years-old, female focus group 2 participant   

	In this section we have observed that respondents’ perceptions on the inclusivity of Cypriot TV channels towards the Armenian-Cypriot community and its respective issues are slanted towards the notion that the coverage of Armenian-Cypriots in Cypriot TV is seasonal and not systematic. Two respondents cynically argued that covering Armenian-Cypriot topics in Cypriot TV would not sell while two respondents revealed positive responses. However, two informants commented negatively on the way Armenian-Cypriots are represented in Cypriot TV channels’ news.

5.9 Participation in Cypriot mainstream media

Another question that was posed to the respondents was whether they participate in mainstream Cypriot media, in order to figure out to what extent they participate in local civic life in the political sense by using the media. Participation through the media could for instance be conducted by means of calling or texting a live TV or radio show, sending a letter or an article to a newspaper or magazine, etc. All these reflect important communicative abilities for a more effective participation and inclusion on the public sphere. However, it became evident that most young adults rarely or maybe just once participated in local mainstream media substantially, whereas as far as adults are concerned, only those who occupy key positions and active role in the socio-political life of the community appeared to have participated in local mainstream media.

	A 21-years-old, male participant on the other hand said that he once participated in a TV game show at a local TV station in Nicosia when he was attending the elementary school.
A 24-years-old male interviewee stated that he also appeared in a TV morning show with a group of other Armenian-Cypriots to speak about the community, its culture, customs, etc, after being invited by a member of the community who happens to work at CYBC. A female young adult interviewee stated that she had once voted for the TV reality show “Dancing for you” and once participated in a radio competition. Another 35-year-old female interviewee argued that she once called in a live TV show on ANT1 TV.  

	As for adults, as it was already mentioned, a very few text or call live radio or TV shows to communicate their opinion or call attention to a problem, issue and so forth. Only a few, usually highly educated and active members of the community appear to participate sometimes in radio or TV shows, by calling or texting and commenting on various issues pertaining to the Cypriot society and the Armenian-Cypriot community.  

5.10 Armenian-Cypriots and level of active citizenship in the Cypriot polity

This part aims to examine whether, and if applicable, how and to what extent Armenian-Cypriots regard themselves as active citizens in the mainstream Cypriot social, political and cultural life of the island. The results show that young adults are more active in their community rather than the wider Cypriot society since only two or three stated that they are indeed active in local mainstream socio-political affairs. Approximately five young adults communicated a sense of skepticism against the political system in Cyprus for not providing the right opportunities to young people. A 24-years-old, male interviewee was one of these respondents arguing that:
It would be good if more actions were taken from the polity to recruit younger people who are knowledgeable and fresh-minded instead of promoting people or ideas from only one line of thinking. This is what our society lacks. I consider myself as a fairly active citizen although this status could be much better.   

	Among the other negative responses which some of them are listed in the appendix G, p. 130-131, skepticism towards the government is explicitly communicated by a respondent who was not born in Cyprus maintaining that he is not motivated to participate in public life because the status quo or social structures never change in Cyprus.  Conversely, three respondents affirmed that in order to be active citizen in Cyprus someone has to access the right channels namely political parties.
							  	
	On the contrary, six adults argued that there are indeed opportunities to be active citizen and they considered themselves as active citizens. A 46-years-old female interviewee stated that it is up to the Armenian-Cypriots to make the first step to integrate in the Cypriot society by coming in social contact with the rest Cypriots. Such positive or neutral responses are illustrated in appendix G, p. 131. Those who were not born in Cyprus demonstrated an interest towards the political current affairs of Cyprus (e.g. The Cyprus problem) and usually are kept up-to-date through local English-speaking media to learn about local news. Besides, almost five participants highlighted that they are more active in the Armenian-Cypriot community rather than the wider Cypriot society, participating actively in the various socio-cultural functions of the community such as football clubs, dance groups, camping activities and so on. These responses are listed in appendix G, p. 132 . 

	All in all, the results on this section demonstrate a low participation of young adults and adults in Cypriot civic life and if this exists is indirect and mostly refers to those individuals who occupy key positions in the community and have a significant social and cultural capital that enables them to network with certain other key social actors in the Cypriot society such as MP’s, ministers, lawyers and so on. It should be reminded that the same trend emerged previously in the section of participation in the Cypriot mainstream media.  Besides, in this section we have observed some critical and neutral or positive responses to the topic of participation in civic life. 

5.11 Perceptions of Armenian-Cypriots on their condition and citizen status vis-à-vis other ethnicities living in Cyprus   

Having elicited informants’ responses on their level of civic engagement in the Cypriot public life we now proceed to examine how they reflect on their legal status as recognized citizens of the Republic of Cyprus. Respondents were asked to reflect on their citizen status and condition and compare this to the standing of other ethnicities or religious minorities living in the island that is Greek-Cypriots, Turkish-Cypriots, Maronites and Latins. The findings of this question are expected to provide meaningful indications regarding the degree of Armenian-Cypriots’ integration in Cypriot society.  

	The results showed that two young adults regarded their own community as more organized compared to other religious minorities such as Maronites and Latins. A  31-years-old, male interviewee testified this by arguing that the necessity for Armenian-Cypriots to be an organized community stems from the pivotal endevour to protect their cultural identity because perhaps most Maronites and Latins ethnic origins are rooted in Cyprus while Armenian-Cypriots’ origins stem from Armenia and as such they must protect their language, religion, ethnic traditions and so on. The interviewee argued that: 
Without being fully aware about the condition of other communities in Cyprus, I would say that the Armenian community of Cyprus is better organized, I don’t know, maybe because we have our own mother tongue and we try to keep our identity and traditions we are better organized. That’s the impression I have so far.

						 
	On the other hand, roughly three interviewees stated that Armenian-Cypriots enjoy an equal status in Cypriot society as they have been integrated in it for a long time now. The respondent below argued that all religious groups which are positioned under the umbrella of the Greek-Cypriot community enjoy equal opportunities in the local society. The interviewee also referred to the considerable work of the Cypriot Government in supporting and catering for the socio-cultural needs of the community. 
About the legal status there isn't much to say. We are part of the Greek-Cypriot community, we have exactly the same rights and obligations as the rest of the community so we are lucky in the sense that we have our own elementary school which is like a public school and the Government has always been very friendly towards the Armenian community and helps us with school projects, church projects and things like that.

					         40-years-old, male focus group 2 participant

	Adults on the contrary, expressed different opinions. Approximately eight adults argued that there might be a slight advantage for Maronites to claim job vacancies in the public sector, since they speak Greek in a better accent and perhaps more fluently than Armenian-Cypriots. On all other respects, all respondents expressed their gratitude and satisfaction about the social welfare provision that they were always receiving by all governments since the conception of the Republic of Cyprus. Below, a 48-year-old, female interviewee corroborates that indeed Maronites are slightly advantageous compared to Armenian-Cypriots because they can speak Greek better than the older generations of Armenian-Cypriots who did not have the same educational opportunities as younger Armenian-Cypriots. She maintained though that this phenomenal advantage of Maronites is increasingly becoming unimportant because young Armenian-Cypriots are methodically taught Greek at school.  
Maronites, have more opportunities within the Greek-Cypriot society because of the language factor. Someone would not ask a Maronite whether he/she is a Maronite because Maronites are almost indistinguishable with Greek-Cypriots.  The accent makes the difference. But over the years this situation is getting better for Armenian-Cypriots because we come even closer to the Greek-Cypriot community, younger generations are systematically taught Greek at school. 

	Another respondent claimed that Maronites and Latins are by far more networked in Cypriot political parties compared to Armenian-Cypriots. Characteristically he argued that			                       
I think the Maronites and the Latins whatever they do is through the Greek-Cypriot community mostly. I see a lot of them for example in political parties like DYSI or DEKO. There are a lot of Maronites and Greek-Cypriots, so you won’t see a lot of Armenians in DYSI, that’s how they are different I think. 

					            24-years-old, male focus group 1 participant

	In this section I have examined the way Armenian-Cypriots informants reflect on their status citizens in the Republic of Cyprus that is whether they enjoy the same or unequal conditions with regards to other ethnicities and/or religious groups living in Cyprus. As I have observed, some young adults argued that their community is better organized internally while others emphasized on the same legal status amongst Armenian-Cypriots and  other Cypriots. Adults on the other hand stressed that Maronites are probably slightly more advantageous compared to Armenian-Cypriots in terms of getting a job in the public sector because they speak Greek with a very good accent that almost renders them indistinguishable from Greek-Cypriots. Finally, the aforementioned findings are discussed in the following section. 

5.12 Discussion of data

Proceeding with the discussion of the data presented in the previous part, it should be once more reminded that the thematic concerns of the current study relate to the media consumption patterns of Armenian-Cypriots living in Cyprus examining also their level of integration in the Cypriot society through participation in the media and civic life. This section aims to respond to and illuminate the aforementioned research quests, validating their results and implications with relevant theoretical insights already covered in the current study.  The discussion part consists of three basic thematic pillars which are in line with what the research questions of this study aim to investigate and answer: 

1. Media consumption: patterns of use and reflections
1. Integration in the Cypriot society through participation in the media and civic life 

	In earlier studies reviewed in chapter 3 (Aksoy & Robins, 2000, Devroe, 2004, Ozdemir, 2010, Elsayed, 2007) it became evident that media consumption of different ethnic groups varies cross-culturally but it also depends on several other relevant social factors such as social status, age, gender and place of birth. As far as integration is concerned, this also depends on the characteristics entailed in the aforementioned variables. That is why the analysis of the results previously set forth is divided into two generational groups that is young adults and adults. Once more, I underline that the following analysis aims to answer the research questions of this study in light of other scholar’s findings and theoretical deductions from previous researches. 

5.12.1 Media Consumption: Patterns of use and reflections

	To begin with, this section will discuss the results that were uncovered in terms of the media consumption of the research sample and will be correlated to previous researches findings and theories. An overall observation with regards to the media consumption patterns of the sample reveals diverse and heterogeneous patterns between relevant social factors such as education, social class, generation, etc. Nevertheless, it was evident that the consumption patterns of television were the most unstable and inconsistent amongst the media examined in this study. Young adults especially, were found to be generally low consumers of TV and in particular Cypriot TV, consuming mostly foreign programmes from satellite or cable TV. As was found in Elsayed’s study (2007), young people resort to satellite broadcasting as this is the only alternative against national TV which features poor quality content and does not meet their expectations, similarly in my study, mostly young but also some adult respondents exhibited their disinclination towards Cypriot TV content and preference to Western media outlets such as BBC, Euronews and CNN. As Elsayed (2007) observed in her study: 
Western media, in comparison, were regarded with higher esteem as they have the capabilities, skills and financial backing to create higher quality programmes that manage to capture the attention of their viewers (p. 44).

The same trend can be applicable also to my research. As we have observed in the previous section of data analysis, many regarded satellite and/or cable TV as offering diversity of quality programmes catering for a range of tastes, up-to-date and immediate news information on international affairs.  

	However, unlike Ozdemir’s (2010) study on Turkish migrant women and satellite TV consumption, according to which the consumption of transnational TV from Turkey was deterministic to their disintegration in the Dutch society and emotional attachment to their homeland, in this research the sample did not appear to consume heavily Armenian satellite TV. On the contrary, it could be argued that the consumption of satellite and cable TV is hybrid, ranging from American Hollywood movies and series to educational and news content from numerous international media outlets. Hence, as in Aksoy’s and Robin’s study (2000) in which the Turkish diasporic audience negotiated their transnational consumption between Turkish and international media outlets likewise in my study the consumption of satellite TV is omnipresent yet hybrid that is not merely involving content from Armenian-based channels.  

	Moreover unlike Devroe’s findings in which younger generations were oriented towards Flemish media while older generations were inclined to consuming media from their home country, the findings of my research suggest that both age groups were found to consume both Cypriot and foreign media outlets. Of course, it would be interesting to investigate if the same results would emerge if I managed to recruit participants from older generations. This could be of course a vital point for further research. 

	The consumption of radio also demonstrates hybridity in terms of the radio stations the sample listens to, that is to say both Greek-speaking and English-speaking stations. Young adults particularly prefer to listen to both Greek and English music but only a few listen to radio news programmes. Both young adults and adults listen to the radio usually in the morning while driving.   

	As regards to minority-targeted media consumption, while certain young adults expressed their interest in consuming minority-related content, however certain minority-targeted newspapers’ attributes such as the language they are written, the content that affects diaspora and certain perceived biases do not motivate most young adults and a few adults to read them. This fact resonates with Petkovic’s et al study, however the hypotheses for the low consumption of minority-targeted media are different in the Slovenian case. In both Petkovic’ et al and current study, minority members underlined identical concerns with regards to their minority media weaknesses, namely that they do not contain a variety of information about important things that affect them and that information is usually not up to date.   

	Furthermore, certain young adults appeared to be active users of what Castells (2007) calls mass self-communication which derives from the development of horizontal networks of interactive communication instead of traditional means of communication which is characterized by the mass distribution of a one-way message from one to many (p. 246). Consequently, this justifies the relatively lower consumption of traditional community media such as print newspapers as well as television in general. Most of them tend to use Facebook as a means of getting informed about what is happening in the community from Gibrahayer’s page distributing or sharing newsworthy stories, photos and content to their peers, even Greek-Cypriot friends. Besides, some young adults emphasized that they tend to download movies and series from the Internet. The aforementioned trends may also correlate with Christiansen’s (2004) assumption that some ethnic minority members may compensate for public service media’s lack of information and relevant news by choosing individualized media forms such as the internet, DBS television and news telephone services (p. 15). 

	Moreover, unlike Petkovic’s et al study (2009) on media preferences and perceptions on certain minorities in Slovenia which revealed that the Internet is mainly a medium used by younger minority members especially for sustaining the minority language, the current research revealed that Internet use is a practice which does not relate to any particular demographic variable such as age group, educational background, years living in Cyprus and so on. Of course, as the data regarding internet consumption demonstrate, young adults had more inclination towards browsing entertainment-related websites without of course excluding informational news sites from their media diet. Adults on the other hand, tend to prefer news sites, mostly Greek-speaking online newspapers and a few news sites related to Armenia or the Armenian diaspora. 




5.12.2 Integration in the Cypriot society through participation in the media and civic life 

	The discussion will now proceed to deal with the role of media and local civic-social life in integrating Armenian-Cypriots in the social system of Cyprus, rendering them as equal and active citizens. It is important though to remind at this point that citizenship is enacted on a daily basis through participation in everyday political practices and it is supposed to empower people to challenge and engage in dialogue with others (Rodriguez, 2001, as cited in Harcup, 2011). The data analysis suggested that most Armenian-Cypriots feel that the coverage of Armenian-Cypriots and their respective issues is short-term and seasonal in Cypriot mainstream media. This is an important fact to be taken into consideration because it is essentially inconsistent with the fundamental principles of the multi-ethnic public sphere as epitomized by Husband (1998). How such a multi-ethnic public sphere can be created and sustained when it appears that Armenian-Cypriots and their respective issues are not systematically and strategically represented in Cypriot TV but also they are not given substantially the opportunity to participate in mainstream local media?. 
	As the data analysis indicated, in essence only highly educated male adults tend to sometimes participate in Cypriot mainstream media, a fact that corroborates Horsti’s (2008) view that participation in public debates and interest in social issues in the host country depends on social capital and I would also add cultural capital given the aforementioned finding. Of course, it should be taken into consideration that an interviewee blamed the community for not taking the right measures and following strategic policies in building mutual relationships and networking with Cypriot mainstream media’s key journalists, something that would facilitate even more the communication of Armenian-related content in Cypriot TV and hence project the cultural image of Armenians to all Cypriots.  
	Besides, participation in community-targeted media was also generally low and again restricted to those active community members who have a high social-cultural capital and a prominent role in clubs. Therefore, Biafras’ concept “people who become the media” is non-existent and definitely not applicable in the case of the Armenian-Cypriot community media production. It seems that people from the socio-political elite are typically those who are in charge of the production of minority content.  That is perhaps why some respondents communicated their skepticism against some printed community-targeted media, maintaining that they are in essence biased and partial. 

	Moreover, by not implementing a methodical and systematic scheme for members of the community to participate in mainstream Cypriot media or cover them substantially; I argue that the ‘right to be understood’ which according to Husband (1998) “would place upon all the duty to seek comprehension of the other” and “qualifies the right to communicate by rejecting and condemning egocentric and ethnocentric routines of engaging with the communicative acts of others”  (p. 139) is crucially undermined and it does not contribute to the creation of an equitable communications environment or enhancement of intercultural dialogue. On the contrary, the aforementioned status quo fosters the universalist notion exemplified by Siapera (2006) and according to which the recognition of minorities’ particularity is undermined by ethnocentric practices that destabilize “the moral and legal recognition of their distinctive experience and their unique location within the state.” (Kymlicka, 1995, as cited in Husband, 2000). 
	In addition to the aforementioned remarks, it would not be far-fetched to argue that the minoritarian public sphere exists in isolation to the mainstream public sphere. Consequently, the normative position of Cunningham (2001) as well as Hartley’s (1999, as cited in Cunningham, 2001) “Russian doll” metaphor which dictates that minorities’ media and issues should be “subsets of classic nationally bound public spheres” (Cunningham, 2001, p. 113) are definitely invalid based on the findings of the research.  According to the ‘European Manifesto of Minority Community Media’ in 2004 (as cited in Deuze, 2006, p. 265-266):
Minority community media are often local, sometimes regional or national initiatives. They provide their audiences with essential information in their own language where appropriate, helping them to participate as equal citizens of their country of residence. They provide a platform for discussion and exchange within the minority communities as well as between the minority and the majority communities. 
However, it seems that Armenian-Cypriot minority media do not only provide a fundamental basis for intercultural discussion, but also seem to take away the opportunity for minority members to articulate themselves, given the very low participation rate of minority members in community-targeted media.  It is then, worthy of investigating further, how and by what means Armenian-Cypriots communicate their issues to the wider Cypriot society or even more simpler, how they manage to portray themselves and their cultural image towards their fellow Cypriots or non-Cypriots since the media - both national and community-targeted -  are dysfunctional and fail to do so? 

	As it was observed in the data analysis, a significant proportion of the sample both young adults and adults, emphasized the fact that some fellow Cypriots including Greek-Cypriots do not really know about them. Therefore, this could be correlated to the monocultural nature of the public sphere or symptomatic of the Habermas’ thesis which supports that for a multicultural public sphere to perform effectively it takes that all constituent communities living in a common space speak a common political language and follow the same conventions (1994, as cited in Siapera, 2006).

	The results on participation in Cypriot civic life revealed bipolar tendencies; that is on the one hand some expressed a sense of cynicism towards how polity engages youth in political action while some others were neutral or optimistic concerning their citizenship status in local socio-political life. For those who argued that they were not really active citizens in Cyprus, the findings suggested that some of them were too busy with their own problems or studies when it comes to younger generations, a fact that was also evident in Petkovic’s et al study. However, all have stressed their gratitude towards all the governments that ruled from the independence of the island for their significant support and cooperation with the Armenian-Cypriot community. However, as some respondents highlighted, this support is essentially mandated by the general principles of the European Union for the protection of minorities. Nonetheless, the desideratum for the Cypriot state is to promote and achieve what Parekh (2000) calls political unity without cultural uniformity. Therefore, the point is not to merely support the religious group’s socio-cultural existence by financial means but at the same time not taking the proper measures in order to regard them and include them in the political system of the country as Cypriots with Armenian origins rather than as Greek-Cypriots or Armenians. 

	Furthermore, what emerged from certain adult respondents’ testimonials and is definitely crucial to be stressed as it comes to confirm Aynedjian’s (2012) observations, is that younger generations can better adapt to and integrate in the Cypriot society compared to the adults who were raised with the mentality of a reclusive and introverted community. Education standards have recently improved both within the community as well as in the wider Cypriot society, whereas in the past there were not targeted educational policies to serve Armenian-Cypriots for example to learn Greek. As some adult respondents argued:
Armenian-Cypriot youth have better chances to learn Greek nowadays and I have to admit that also mix marriages that increasingly occur start to change the situation that wants Armenian-Cypriots to be secluded from Cypriot society.
			                                                  48-years-old, female interviewee  

Another respondent reflected on how educational conditions used to be during when he was young compared to how things are nowadays:
As a parent I encourage my children to be incorporated in the Cypriot society […] Both my sons have a lot of Greek-Cypriot friends, they frequently hang out together, they speak Greek better than I do,  their accent and spelling are also better than mine. In my generation to get an idea, in the primary school we used to learn three languages from the age of three, namely English, Greek and Armenian. So it is difficult to become a master of all the three languages simultaneously. Secondly, our Greek teacher who was always Greek and not an Armenian, used to tell us “You don’t need to learn Greek fluently, you already speak very good English anyway, so when you grow up you will be able to claim excellent job positions and you will also study in renowned British universities” so they did not promote the Greek language. 
				 			     53-years-old, male interviewee
	As a result of the above mentality that could be in effect upon the end or even after British colonialism in Cyprus, some adults appear nowadays to admit that they might face certain issues of discrimination or inferiority in their everyday life or when it comes to  applying for a job vacancy in the public sector whereas for instance Maronites are claimed to have better opportunities in being integrated in the Greek-Cypriot civic life and government positions because they have not any differential attributes compared to Greek-Cypriots. In other words, they have the same names and speak Greek fluently. Conversely, younger people stated that they do not conceive themselves as different vis-à-vis other religious groups, so possibly this function as an indication that young people feel more comfortable in the Cypriot society, although their participation in civic life was evident to be low.
	On the other hand, some adult participants expressed their strong identification with their status as Cypriot citizens which share equal rights and responsibilities with Greek-Cypriots. Some of them referred to the obligation of Armenian-Cypriots’ young males to serve a military service, which until 2008 was not in effect. According to a respondent:
That’s a fair decision. Of course, Armenian-Cypriot young males should go to the army. They are also Cypriots, why shouldn’t they go? It was never our will not to send our children to the Cypriot army. Before many years, the Cypriot National Guard used to recruit young males from religious groups but later on they gave up doing so.  

							     53-years-old, male interviewee

Another young adult informant who is a parent stated that she wants her children to grow up as the rest ordinary Cypriot children do something that indicates a conscious attempt to integrate her children in the Cypriot society as equal Cypriot citizens: 

I want my children to attend a Greek-speaking school. I don’t intend to take them to private schools, so that they learn only English. They will attend a public Greek school, they will learn Greek fluently, so when the time they will require to speak Greek comes, they won’t have a problem. I live here, and I want my children to attend a public Cypriot school and I also want them to study in a public university here in Cyprus. Because we should not say “Ok, my child will attend a private English-speaking school and then will go to the UK for studies” But since Cyprus offers me the same educational standards that another country would offer me, why should I send my child to study abroad? […] No, I want my child to socialize with other Cypriots, go to the army because Armenians didn’t use to go in the past, and then will take the exams to study in a Cypriot university as the rest Cypriots would do.   

			       31-years-old, female interviewee, lives in Cyprus for 2 years

Such statements demonstrate that younger generations tend to attempt to integrate in the rest Cypriot society as they realize and identity strongly with their citizenship status, something that might not be the same 30 or 40 years ago with older Armenian-Cypriot generations.
  	
	Finally, this chapter initially presented and subsequently discussed the findings of the existing research tackling different aspects of Armenian-Cypriots’ media consumption and integration in the Cypriot society through local mainstream media and civic life. All these were the fundamental concepts in the current study. The next chapter will outline the conclusion and basic recommendations as they emerged after a thorough analysis and consideration of the data previously analyzed and discussed based on the relevant theoretical context.  















Chapter 6: Conclusion and Recommendations 

Before embarking on highlighting the conclusions of the current study, I subsequently synopsize the research questions of the current study and the methodology employed to answers these questions. The primary research question concerned the media consumption of Armenian-Cypriots. Media consumption implies the everyday practice of consuming different media such as television, radio, the Internet, newspapers and magazines. Important for this research were also some patterns of media consumption such as the origins of the consumed media. As a result, I also considered community-targeted media as well as foreign media including Armenian satellite TV channels in the scope of media to be covered in the research. The other research question dealt with the degree of integration in the Cypriot society both through participation in the media and in local civic life. 

	The researcher employed qualitative methods to answer the above research questions mainly because it was important to gain depth of data and understand the logic behind respondents’ actions, something which could not be achieved by means of quantitative research methods. Two focus groups were conducted in combination with a series of 23 individual in-depth, semi-structured interviews with a sample age range 18-54 in both research methods. A limitation that should be highlighted is that the sample age range is limited to middle-aged respondents whereas older generations could have been included to gain comparative results between three generations. Besides, the current study research design cannot provide external validity; therefore the results can only be generalized to the current sample. The analysis of the results was conducted with reference to the two age groups that emerged after dividing the sample into young adults and adults, a classification based on Erikson’s (1959, as cited in Lerner, p. 424-425) typology of human psychosocial development.  
   
	In light of the data analysis and discussion of the results, it can be extracted that the media consumption of the Armenian-Cypriot community is characterized by plurality and cannot be regarded as one-sided or monocultural as it was evident in Ozdemir’s (2010) study on Turkish migrant women in the Netherlands, disproving the myth of an imagined community which is exemplified by cultural homogeneity and strong intra-communitarian bonds. This crucial finding resonates with Aksoy and Robin’s (2000) study on Turkish diaspora in Europe as well as with Christiansen’s research (2003) on minority groups’ consumption in Denmark. Both scholars stress on the hybridity of minority’ media consumption and argue that the use of transnational television by diasporic population does not necessarily deters integration in the host society, something that Ozdemir’s (2010) study revealed with regards to Turkish migrant women in the Netherlands. 

	However, given that Armenian-Cypriots are a recognized religious minority with equal duties and responsibilities in the Cypriot society should yield different results on the issue of integration compared to other studies that dealt with minority media consumption. As the results revealed in chapter 5 the sample used to consume Greek-speaking media in parallel to English-speaking media outlets especially radio, newspapers, Internet and to a relatively lesser extent TV whose consumption on Greek-Cypriot programmes was generally selective by the sample. Generally though, satellite or cable TV and individualized media forms emerged to be an alternative means of compensating for the unsatisfactory content of Cypriot TV especially by young respondents, a fact that resonates with Christiansen’s study (2004). Of course, as the three aforementioned studies demonstrated, also the current study disclosed to some extent a sense of “double experience” which applies more to the older generations. This sort of experience essentially denotes that while their current living space where they enact their citizenship is Cyprus, their original ethnic home is Armenia. Nevertheless,  almost all informants underlined their identification with the Cypriot territory as a shield under which their idiosyncratic cultural identity safely dwells, but at the same time acknowledged their Armenian roots which all were proud of and expressed their eagerness to protect them.        

	Paradoxically though, their media consumption was inconsistent with the aforementioned trend - a finding that was also evident in Petkovic et al study - as only five or six adults and a few young adults systematically consume Armenian satellite programmes or even community media outlets that feature news from Armenia or the Armenian diaspora. The majority of young adults and adults were more inclined to consuming community-related news from community-targeted media in combination with local Cypriot news, a fact that reinforces the argument that the sample identifies and affiliates more with the territory they live in and its respective current affairs rather than with the Armenian homeland. One reason for this has to do with language. First of all, as some respondents stated, Armenian satellite programmes use the Eastern Armenian dialect whereas the Armenian diaspora speaks the Armenian Western dialect. Besides, it seems that young Armenian generations have different socio-cultural orientations and tastes than older generations something that may justify their vast disinclination towards consuming Armenian satellite TV compared to adults who at least occasionally or selectively watch Armenian programmes. In addition to what was previously argued, some respondents also criticized Armenian TV for being biased. 

	A crucial finding about the consumption of community-targeted media is that although they are consumed by both age groups, criticism on their content and production practices was apparent. The negative responses focused on that most community newspapers are politically biased; they feature news not immediately associated to the community and therefore are not appealing to Armenian-Cypriots. Besides, the CYBC Radio 2’s Armenian show seems not to attract the youth as well as adults, mainly because its content is not interesting to many respondents; the time that is broadcast is not convenient for many, while many browse more up-to-date and efficient media rather than the radio to learn about the news in Armenia. Therefore, what Georgiou (2002) calls ‘flexibility’ in minority media that is the production of hybrid content that can cater for all the needs of minority audience is to a considerable extent absent in Armenian-Cypriot community media. As it was noted in chapter 2 the provision of diverse content has crucial implications to the functioning of the mediated public sphere (Napoli, 2010) in enhancing intercultural understanding, dialogue and social cohesion (Rogovin, 1992).

	On the other hand, the indicators which are used to monitor minorities’ access to a multicultural public sphere set forth in the literature review by Petkovic (2002, as cited in Petkovic et al., 2009), namely minorities’ access to the mainstream media and media reporting on issues that concern minorities (p. 81), were found to be inadequately handled based on the informants’ responses. Participation or engagement in the production of community-targeted media as well as Cypriot media was generally identified low by both age groups. Only those who occupy a key position in the socio-cultural life of the community, typically members of clubs, were evident to be the most active individuals in the production of community-targeted media. Those who participate in Cypriot media either by calling on a live TV show to highlight a certain issue or write an article for a newspaper were individuals with a high cultural and social capital in the Cypriot society. 

	As it was discussed earlier, this finding suggests that the multi-ethnic media public sphere is not only malfunctioning because it does not enable strategically minorities to be heard and understood by others but besides it does not enable different perspectives to be creatively promoted on a single but highly competitive marketplace of ideas. This fact, according to a participant can also be due to the lack of a methodical strategy on behalf of the community itself to come in close contact with Greek-Cypriot channels and exert leverage on them so as to show the image of the Armenian-Cypriots though Cypriot TV and therefore enable all Cypriots learn who Armenians of Cyprus really are. On the other hand, reporting and coverage on minority issues appeared to be short-term and seasonal, a fact that reinforces the theme of a malfunctioning mediated public sphere in Cyprus. 

	As we have observed in the literature of the current study, the media play a pivotal role in communicating and promoting multicultural discourses and practices respectively. Failure to acknowledge and protect minority’s idiosyncratic experience in the multicultural domain would inevitably result in a condition whereby minorities will be forced to abandon their cultural particularity at the expense of learning a lingua franca that is necessary for them to interact equally with other members of the dominant society in the political public sphere, an idea exemplified by Habermas (1994, as cited in Siapera, 2006, p. 8).      

	All in all, taking into consideration the points that were outlined above, namely Armenian-Cypriots’ media consumption and their responses on their participation in local and community media as well as civic engagement in local public life, I argue that the Armenian-Cypriot sample is positioned in a liminal state of assimilation in the Cypriot society and at the same time in a condition in which it struggles to preserve its unique cultural identity. However, it seems that both the media produced by the community and the Cypriot mass media in general need to redefine their orientations and policies towards the formation of a genuine multi-ethnic public sphere in which all minorities and ethnicities will be empowered to participate as legitimately equal constituents Cypriots who maintain their ethnic-cultural particularities. 

	It also seems that the legacy of the 1960 constitutional arrangements and the territorial segregation of the island which are cited by Constantinou (2007) still foster a bi-communal media domain with the mainstream public sphere in Cyprus catering primarily for the Greek-Cypriot majority in which Armenian-Cypriots are inevitably under the auspices of. Hence we can distinguish the extent to which socio-historical realities and fait accompli of the past may shape the way momentous institutions such as the media function in yielding a pluralist, polyphonic and multicultural public sphere that ensures intercultural integration amongst all constituent minority groups and ethnicities of a given nation. Subsequently, I propose my own recommendations and normative guidelines based on the critical points previously raised. 

· Cypriot mainstream media and public broadcaster

	Systematic coverage of issues, factual programmes such as documentaries related to the Armenian community in Cyprus not only in public broadcaster but also in commercial media such as ANT1 TV, Mega TV and so on. Two respondents highlighted that covering issues pertaining to the Armenian-Cypriot minority would not be profitable for commercial media. I propose that commercial media should initiate innovative programmes that would for instance promote directly or indirectly the image of Armenian-Cypriots, such as a cooking show hosting Armenian-Cypriot chefs, therefore exposing creatively a facet of the Armenian-Cypriot culture. In other words, Armenian-Cypriot community should be tactically brought into the mainstream media, while the Cyprus broadcaster should regularize broadcasting the Armenian-Cypriot programme “Paref” which is periodically broadcast and make further steps for introducing a news bulletin in Armenian, apart from Turkish and English which are the official and secondary languages spoken in the island.

 	Cypriot mainstream media should not however be one-way carriers of messages that only expose the image of Armenian-Cypriots to the mass audience. Local media should collectively pave the way for forming a multicultural mainstream public sphere, enabling minority members express themselves, participate and debate along with other constituent Cypriots. Practically speaking, when it comes to a TV panel with 5-6 politicians, at least two of them should be members of religious groups or other ethnicities of Cyprus, so that Greek-Cypriots panelists would not constantly monopolize the discussion and appear in every channel therefore audiences get bored watching them over and over again. This could potentially foster and normalize the notion that Maronites, Armenian-Cypriots and Latins are also Cypriots and as such should have a say for local current affairs.  Moreover, a prerequisite for multiethnic public sphere to gain momentum is the permanent inclusion of minority members in journalistic positions in newspapers, radio and TV so that other Cypriots understand their “other” point of view. A similar example of this is Sener Levent’s[footnoteRef:8] characteristic articles published in “Politis” newspaper.      [8:  Sener Levent is a Turkish-Cypriot journalist and the chief editor of the Turkish-Cypriot newspaper “Africa”.] 


	Moreover, Armenian programmes could also be included in existing digital platforms such as CytaVision, PrimeTel, Cablenet, etc, something which was also elicited through certain respondents’ answers. Being asked whether they would like to have a radio or TV community station broadcasting in Armenian, most stated that they would alternatively preferred a programme in a Cypriot channel or cable TV station because the initiative of   establishing a TV station would be costly. Respondents’ skepticism also considered the scarcity or saturation of news and topics to be covered for such a small community, the viability of the TV or radio station in the long run and the extent to which this station(s) would and could remain unbiased from third parties.

· Community-targeted media

	Community-targeted media should redefine their operational objectives and modify their editorial stance, content, newsroom practices towards a more innovative, liberal and participatory model. A central point that should be taken into consideration is the inclusion of Armenian-Cypriot youth as a target-public, which is supposedly the generation that will take over and bequeathed the values and traditions of their community to the next generations. As a result, a well-planned market research should be conducted so as to draw what the media needs of young Armenian-Cypriots are and hence act appropriately to cater for these needs. 

	Community-targeted media should also make sure that all community members regardless of age, social class, gender are empowered to participate in these by publishing stories, producing audiovisual content, in other words engage in a two-way symmetrical  dialogue with fellow community members and call attention to the issues that concern them. It would be productive hence for certain print community media - other than “Gibrahayer” which already does – to use Social Networking Sites, which feature user-centricity, as a first step to obtain followers and promote their main feature stories and news from Facebook, Twitter and so on. Thematic blogs with a liberal stance could also be employed as a means for minority members to reflect on, discuss or criticize freely whatever they think should be set forth. The blog can be then subscribed to a blog aggregator called “Kypriaka Blogs” (http://kypriakablogs.blogspot.com) where other Cypriot blogs are subscribed and therefore enable Armenian-Cypriot viewpoints be heart in the Cypriot blogosphere. 

	The above recommendations are just indicative of the series of measures that can be implemented. However these cannot be accomplished without the appropriate coordination and cooperation of both authoritative and non-governmental bodies such as the media industry, regulatory and legislative bodies, the civil society, Education and so on.  On the other hand, academic research should intensify scholarly work on minority issues, not only issues that necessarily relate to the theme of the current study, but also keep examining other important indicators of minority integration in the Cypriot society such as social interactions with other Cypriots, issues of discrimination in media or in social life, level of language competencies, employment rate, etc.     
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Appendices

Appendix A: List of major media channels/outlets in Cyprus 

Table A1:  Television channels in Cyprus

	Name of the Channel
	Private Broadcaster
	Public Broadcaster
	Features

	CYBC 1	
	
	X
	Greek news and current affairs, popular series and films

	CYBC 2 
	
	X
	Children’s’ and sports programmes in Greek, and news bulletins in Turkish and English. It also features a daily bi-communal programme called “ΒΙΖ/ΕΜΕΙΣ” (We) in Greek and Turkish, focusing on issues of interest to both Turkish and Greek Cypriots, in addition to cultural programmes and films

	Mega Channel
	X
	
	Greek and Cypriot produced series, entertainment programmes, news

	ANT1
	X
	
	Greek and Cypriot produced series and comedy series, entertainment programmes, news

	Sigma TV
	X
	
	Mainly local and a few Greek productions, series, infotainment, news 

	CNC Plus TV
	X
	
	Mainly Greek-produced series and shows, news, entertainment

	Capital TV
	X
	
	Local channel  available also on Digital platforms such as Cablenet

	Extra TV
	X
	
	Local channel  available also on Digital platforms such as Cablenet

	LTV
	X
	
	Subscription-based channel. Features thematic sports and films channels 











Table A2: Radio Channels in Cyprus

	Name of the Channel
	Private Broadcaster
	Public Broadcaster
	Features

	CYBC 1	
	
	X
	news, current affairs, cultural, athletic and musical programmes, in Greek (CYBC, 2012)

	CYBC 2 
	
	X
	news, current affairs and entertainment in English, Turkish and Armenian. It also carries programmes for visitors in English, French and German (CYBC, 2012).

	CYBC 3
	
	X
	news and current affairs, talk shows on current issues of general interest, all in Greek, as well as athletic musical programmes, with the participation of listeners. (CYBC, 2012)

	CYBC 4
	
	X
	Greek and international music in the easy listening format. It also relays news bulletins broadcast by the First and Third Channels, as well as the main TV news bulletin at 20.00 hours Cyprus time (CYBC, 2012).

	Radio Proto
	X
	
	Pancyprian news/talk and music station

	Super FM
	X
	
	Pancyprian music station

	Radio Sfera 
	X
	
	Pancyprian Greek music station

	SuperSport FM
	X
	
	Pancyprian Sport station

	Kiss FM
	X
	
	Pancyprian music station (in English)
















    Table A3: Newspapers in Cyprus

	Name of the newspaper
	Greek-speaking
	English-speaking
	Features

	Phileleftheros
	X
	
	Daily national newspaper 

	Politis
	X
	
	Daily national newspaper

	Simerini
	X
	
	Daily national newspaper

	Alithia
	X
	
	Daily national newspaper

	Haravgi
	X
	
	Daily national newspaper, left-leaning 

	Gnomi
	X
	
	Weekly left-leaning newspaper

	Cyprus Mail
	
	X
	Daily English-speaking newspaper featuring both national and international news and stories

	Cyprus Weekly
	
	X
	Weekly English-speaking newspaper featuring both national and international news















Table A4: Armenian-Cypriot community (print and/or electronic) media

	Name of media outlet
	Features

	Gibrahayer
	English-speaking e-magazine distributed to local and diasporic Armenians. Includes topics about the community (cultural events, community news, etc) as well as news about the foreign policy of Cyprus. It has a Facebook Page with more than 5000 funs. Available online at
http://www.gibrahayer.com/ 

	Artsakank 
	Monthly newspaper Armenian-speaking newspaper (with some sections in English and Greek). It is distributed to almost 1000 households and it provides providing local and Armenian news, sports, literary section, etc. Also available online at http://www.artsakank.com.cy/en

	Azad Tzayn
	Monthly bilingual independent newspaper 

	Azad Khosk 
	A Western Armenian language e-magazine. Features a Facebook Page. Available online at http://www.azadkhosk.com/

	Gibrosi Tzayn
	E-newsletter in Armenian. It also features a Facebook  Page. Available at http://www.gibrositzayn.com/ 

	Lradou
	Trimonthly  newsletter circulated by the Armenian Representatives’s Office. The latest version of “Lradou” can be retrieved from http://www.hayem.org/en/lradou 

	Keghart 
	The newsletter of the Armenian Church











Appendix B:   Interview schedule used in focus group sessions
The following is a rough guide on the questions posed during the two focus groups sessions. However the sequence of the questions posed to respondents may deviate from the one illustrated below. 

1. Media Consumption 
1.1.1 Can you please describe your average media consumption experience?
1.1.2 What programmes/newspapers/magazines/web-sites do you usually prefer to consume? In what language?
1.1.3 Where, how and how often do you watch, read and browse them?

1.2 Television
1.2.1 Stations (private or state)? 
1.2.2 Programs? 
1.2.3 Genres? (e.g.: news programs, talk shows, documentaries, sports, etc) 
1.2.4 Frequency? (How many hours per day?)
1.2.5 Time? 
1.2.6 Reasons for watching these programs? Why these programs and not others? 
1.2.7 What do you think of the content? 
1.2.8 Where? Under what conditions? 

1.3 Satellite TV
1.3.1 Which programs? From which country? 
1.3.2 Why? 
1.3.3 How often?
1.3.4 Is satellite TV important to you and if yes why?




1.4 Radio

1.4.1 Stations? 
1.4.2 Genres? (e.g.: news programs, talk shows, sports, etc) 
1.4.3 Programs?
1.4.4 Frequency? Time? 
1.4.5 Reasons for watching these programs?
1.4.6 Where? Under what conditions (e.g. in the car? while working, etc)
 

1.5 The Internet

1.5.1 What web-sites? 
1.5.2 What do you most usually use the Internet for?
1.5.3 Where do you usually use the Internet?
1.5.3 Frequency?
1.5.4 In what language are the web-sites that you usually browse?
1.5.5 Do you use Social Networking Sites?
1.5.5.1 If yes, for what purposes? In what language? What type of groups or pages are you a member of? 
1.5.6 Do you generate content yourself (blogging included)? 
1.5.6.1 If yes, in what language, what type of content? etc. 
1.5.7 Do you read blogs? 
1.5.7.1 If you read blogs which blogs do you read, on what topic?
1.5.8 Do you consume Internet radio? 
1.5.8.1 If yes, which stations? From which country? Why? etc.
1.5.9 Do you consume Internet TV?
1.5.9.1 If yes, which stations do you watch? From which country? Why? 




1.6 Newspapers/Magazines

1.6.1 Which newspapers? In what language? 
1.6.2 What sort of content do you read and why? 
1.6.3 Where do you read newspapers?  
1.6.4 Frequency of consumption?

1.7 Community media consumption 

1.7.1 Do you consume media produced by the Armenian community in Cyprus?
1.7.2 If yes, which particular community media do you consume?
1.7.3 How often?
1.7.4 What types of genres/programs do you consume?
1.7.5 Why this is so?

2. Questions on citizenship / civic and media participation 

2.1 Do you participate in the media produced by the Armenian community in Cyprus?

2.2 Do you participate in any mainstream media channels of Cyprus (e.g.: Cybc, ANT1,  Mega TV, etc)

2.3 Do you think that the Armenian Community in Cyprus needs a TV station in Armenian language?

2.4 How inclusive towards your community do you think Cypriot mainstream media are? 

2.5 Do you regard yourself as an active citizen in Cyprus in terms of voting, expressing views and participating in political, cultural and social life? (Elaborate, give examples from your own daily experience)

2.6 How do you regard the condition of Armenians in Cyprus in comparison to others living in the region? (e.g.: better, worse, the same?)




Appendix C: Participant demographic questionnaire 

Name :_________________________________________
Contact details : __________________________________

Please fill the line ___ or tick the boxes where appropriate.
1.  What is your age? _____ (years)

2. Please define your gender 

a) 	Male 
b) 	Female

3. Where do you live in Nicosia?
a) 	City centre 
b) 	Suburbs
c) 	Rural area 

4. Please indicate what languages do you speak:

a) Mother tongue language(s):  _______________

b) Foreign languages:	 i)_________________
		     	 ii)_________________
		      	iii) _________________

5. Please specify your religion:  _______________________

6. Which of the following best describes your highest degree?

a) 	High-school
b) 	Primary School
c) 	Undergraduate Student
d) 	Postgraduate Student (PhD’s included)
e) 	Other:___________________(Please specify)
f) 	No education 

7. How long have you been living in Cyprus?

a) 	____________________
b) 	Since I was born


8. Please indicate what type of high school did you graduate from:

a) 	Armenian-speaking high school 
b) 	Public Greek-speaking high school
c) 	Private English-speaking high school
d) 	Private Greek speaking high school
e) 		Other:__________________(Please specify)

Appendix D: Interview schedule

This list of questions was used only as a guide during the interviews. The latter were semi-structured and did not include all the questions.

1. General and ‘warm up’ questions

1.1 	Can you please describe in general terms your daily media consumption? 			(What media types? TV channels, language, how often? etc)

1.2 	What are the criteria for the media you choose?


2. Mass Media reception and consumption
 
2.1 	Television

2.1.1 Which stations do you usually watch?
2.1.2 Which TV genres do you like?  (e.g.: news programs, talk shows, documentaries,  	sports, etc) 
2.1.3 Which specific programs do you usually watch?
2.1.4 Why do you prefer these particular programs?
2.1.5 How many hours per day you spend normally watching TV?
2.1.6 Where do you usually consume TV? Under what conditions? 

2.2 	Satellite TV

2.2.1 Do you watch satellite TV?
2.2.2 Which programs do you regularly watch? 
2.2.3 From which country of origin do the satellite programs come? 
2.2.4 Why do you consume these particular programs? 
2.2.5 How often do you consume these programs?
2.2.6 How important is satellite TV to you and why?

2.3 	Radio

2.3.1 Which stations do you regularly listen to?
2.3.2 What programs do you usually listen to?
2.3.3 Why do you listen to these particular programs?
2.3.4 How often do you listen to the radio?
2.3.5 What time do you usually tune to the radio?
2.3.6 Where and under what conditions do you usually listen to the radio? 


2.4 	The Internet

2.4.1 What do you usually use the Internet for?
2.4.2 What websites do you usually browse?
2.4.3 Where do you usually use the Internet and from which devices? (e.g.: mobile   	phone, laptop, etc)
2.4.4 How often do you use the Internet?
2.4.5 In what language(s) are the websites that you usually browse?
2.4.6 Do you use Social Networking Sites (SNS)?
2.4.7 What purpose(s) do you use SNS for?
2.4.8 Are you member of any groups or pages in Facebook? (If yes, what types    	of groups and/or pages are you member of?)
2.4.9 Are you member of any group or page related to the Armenian 	community in 	Cyprus? (Do you participate in them?)
2.4.10 Do you generate content yourself online?
2.4.11 Do you read blogs? (language? Topic?)
2.4.12 Do you listen to Internet radio? (stations? Language? Programs? Why  	internet radio and not traditional radio?)
2.4.13 Do you watch Internet TV? (stations? Language? Programs? Why Internet TV 	and not traditional TV?)




2.5 	Newspapers/Magazines

2.5.1 Do you read newspapers and/or magazines?
2.5.2 How often do you read newspapers and/or magazines?
2.5.3 Which ones do you read the most and why?
2.5.4 In what language are the newspapers and/or magazines that you usually read?
2.5.5 What sort of content do you usually read in newspapers and/or magazines and 	why?
2.5.6 Where do you normally read newspapers and/or magazines?

2.6 	Community media consumption

2.6.1 Do you consume media produced by the Armenian community in Cyprus?
2.6.2 Which particular community media do you consume and why?
2.6.3 How often do you consume community media?
2.6.4 What type of content do you particularly look for when you consume community 	media? (and why?)
2.6.5 Do you participate in community media?
2.6.6 Are you satisfied from your community’s media? (If not, what measures do you 	think should be taken in order for them to improve?)
2.6.7 Do community media have any particular importance to you? What do you think 	of their role in general?
2.6.8 Concerning Armenian radio programme on CYBC 2 radio, how satisfied are you 	with the duration and/or content of the programmes?
2.6.9 Do you think that the Armenian Community in Cyprus needs a TV station 	in 	Armenian language?

2.6.10 If yes, who do you think should initiate such project? (e.g.: government, 	donors, 	Armenian community, foreign aid)







3. Evaluation of Mass Media in general

3.1		Does Cypriot mainstream media’s content meet your expectations?   (If not, what 	measures should in your opinion be taken in order to improve Cypriot 	mainstream media)
3.1.3	How inclusive towards your community do you think local mainstream media 	are?
3.1.4	How satisfied or unsatisfied are you with regards to mainstream media’s potential 	to 	provide your community with a chance to articulate itself? (or promote its 	interests, etc)
3.1.5	Do you participate in any mainstream media channels of Cyprus? (e.g.: Mega TV, 	ANT1, CYBC) 

4.		Questions on citizenship / civic and media participation 

4.1		Do you regard yourself as an active citizen in Cyprus? (In terms of voting, 	expressing views and participating in local political, cultural and social life) 	(Please give examples)
4.1.1	Do you think that you have enough opportunities in Cyprus to be an active 	citizen? (e.g.: through media, political institutions, etc)
4.1.2	Do you have social contacts with people from non-Armenian-Cypriot	origins? 	(If yes, Please give me relevant examples).
4.1.3	How do you regard the condition of Armenian-Cypriots in comparison to 	other 	ethnicities living in the island?

· Finally, is there anything else that you would like to highlight or recommend?








Appendix E: Focus group participants and their demographic details

Focus Group 1 
	NAME
	GENDER
	AGE
	EDUCATION
	MOTHER TONGUE
	FOREIGN LANGUAGE(S)
	LIVES IN CYPRUS
	HIGH SCHOOL TYPE

	GAREN KOUYOUMDJIAN
	MALE
	23
	UNIVERSITY/ UNDERGRADUATE
	ARMENIAN
	ENGLISH, GREEK
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING

	JACO KARAOGHLANIAN
	MALE
	24
	UNIVERSITY/POSTGRADUATE
	ARMENIAN
	ENGLISH, GREEK
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING

	SEVAG GURUNLIAN
	MALE
	37
	UNIVERSITY/ UNDERGRADUATE
	ARMENIAN
	ENGLISH, FRENCH, ARABIC
	6 YEARS
	PRIVATE FRENCH-ARABIC SPEAKING

	SARIN KOUYOUMDJIAN
	MALE
	31
	UNIVERSITY/ POSTGRADUATE
	ARMENIAN
	ENGLISH, GREEK
	SINCE SHE WAS BORN
	ENGLISH-SPEAKING

	VAHAKN MOURADIAN
	MALE
	20
	HIGH SCHOOL
	ARMENIAN
	ENGLISH, GREEK
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING

	LUCINE MIRZOYAN
	FEMALE
	25
	UNIVERSITY
	ARMENIAN
	ENGLISH, RUSSIAN
	4 YEARS
	RUSSIAN-SPEAKING

	HAROUT TUTUNDJIAN
	MALE
	22
	UNIVERSITY/ UNDERGRADUATE
	ARMENIAN
	GREEK, ENGLISH
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING



Focus Group 2 
	NAME
	GENDER
	AGE
	EDUCATION
	MOTHER TONGUE
	FOREIGN LANGUAGE(S)
	LIVES IN CYPRUS
	HIGH SCHOOL TYPE

	GAREN KAZANDJIAN
	MALE
	21
	UNIVERSITY/
UNDERGRADUATE
	ARMENIAN
	GREEK, ENGLISH, FRENCH
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING 

	SETO TAHMAZIAN
	MALE
	19
	HIGH-SCHOOL
	ARMENIAN
	GREEK, ENGLISH, FRENCH
	11 YEARS
	PRIVATE ENGLISH-SPEAKING

	VARTAN GOSTANIAN
	MALE
	33
	DID NOT SPECIFY
	ARMENIAN
	GREEK, ENGLISH, TURKISH
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING

	ANI TAVITIAN
	FEMALE
	26
	UNIVERSITY/
POSTGRADUATE
	ARMENIAN
	GREEK, ENGLISH
	SINCE SHE WAS BORN
	PRIVATE ENGLISH-SPEAKING

	ARAM TAVITIAN
	MALE
	40
	UNIVERSITY/
UNDERGRADUATE
	ARMENIAN
	GREEK, ENGLISH
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING

	NAREG TAVITIAN
	MALE
	37
	ASSOCIATE CHARTERED ACCOUNTANT

	ARMENIAN
	GREEK, ENGLISH
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING





Appendix F: Interviewees and their demographic details 

	NAME
	GENDER
	AGE
	EDUCATION
	MOTHER TONGUE
	FOREIGN LANGUAGE(S)
	LIVES IN CYPRUS
	HIGH SCHOOL TYPE

	1. ANTRANIK ASHDJIAN
	M
	40
	UNIVERSITY/
POSTGRADUATE
	ARMENIAN
	GREEK, ENGLISH, HUNGARIAN
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING 

	2. DAIANA PETROSIAN
	F
	35
	UNIVERSITY/UNDERGRADUATE
	ARMENIAN
	ENGLISH, RUSSIAN, ITALIAN
	12 YEARS
	PRIVATE ENGLISH-SPEAKING

	3. MARIE-LOUISE KOUYOUMDJIAN
	F
	26
	UNIVERSITY/UNDERGRADUATE
	ARMENIAN
	ENGLISH, GREEK
	SINCE SHE WAS BORN
	ARMENIAN-SPEAKING HIGH 

	4. LOUISE AYNEDJIAN
	F
	46
	HIGH SCHOOL
	ARMENIAN
	GREEK, ENGLISH, FRENCH
	SINCE SHE WAS BORN
	FRENCH-SPEAKING HIGH 

	5. ARMEN DEMIRDJIAN
	M
	24
	UNIVERSITY/ UNDERGRADUATE
	ARMENIAN
	GREEK, ENGLISH
	SINCE HE WAS BORN
	ARMENIAN-SPEAKING 

	6. NAZARET KALFAYAN
	M
	53
	UNIVERSITY/POSTGRADUATE
	ARMENIAN
	GREEK, ENGLISH
	SINCE HE WAS BORN
	ARMENIAN-SPEAKING HIGH 

	7. TANIA KALFAYAN
	F
	51
	COLLEGE
	ARMENIAN
	GREEK, ENGLISH
	SINCE SHE WAS BORN
	ARMENIAN-SPEAKING HIGH 

	8. DAVID KABABYAN
	M
	23
	UNIVERSITY/UNDERGRADUATE
	ARMENIAN
	RUSSIAN, ENGLISH, GREEK
	8 YEARS
	ARMENIAN-SPEAKING 

	9. VART BACARIAN
	F
	31
	HIGH SCHOOL
	ARMENIAN
	GREEK, ENGLISH
	2 YEARS
	ARMENIAN-SPEAKING 

	10. BARRETT COSTANIAN
	M
	38
	COLLEGE
	GREEK
	ARMENIAN, ENGLISH
	SINCE HE WAS BORN
	ARMENIAN-SPEAKING 

	11. DR. VAHAKN ATAMYAN
	M
	54
	UNIVERSITY/POSTGRADUATE
	ARMENIAN
	GREEK, ENGLISH, BULGARIAN
	SINCE HE WAS BORN
	ARMENIAN-SPEAKING 

	12. VICKEN KESTERLIAN
	M
	51
	UNIVERSITY/UNDERGRADUATE
	ARMENIAN
	GREEK, ENGLISH
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING 

	13. STEPHAN HAROUTUNIAN
	M
	31
	UNIVERSITY/POSTGRADUATE
	ARMENIAN
	GREEK, ENGLISH, RUSSIAN
	SINCE HE WAS BORN
	PRIVATE ENGLISH-SPEAKING 

	14. RITA KASPARIAN
	F
	48
	HIGH SCHOOL
	ARMENIAN
	GREEK, ENGLISH
	SINCE SHE WAS BORN
	PRIVATE ENGLISH-SPEAKING

	15. ALICE ATAMYAN ARCHIMANDRITOU
	F
	51
	HIGH SCHOOL
	ARMENIAN
	ENGLISH, GREEK
	SINCE SHE WAS BORN
	ARMENIAN-SPEAKING 

	16. VICKY KOUYOUMDJIAN
	F
	38
	HIGH SCHOOL
	ARMENIAN
	ENGLISH, GREEK
	SINCE SHE WAS BORN
	ARMENIAN-SPEAKING

	17. ROSEMARY TAMGOCHIAN
	F
	51
	HIGH SCHOOL
	ARMENIAN
	ENGLISH, GREEK
	SINCE SHE WAS BORN
	PRIVATE ENGLISH-SEPAKING

	
	
	
	
	
	
	
	

	18. MAGGIE MAHDENSIAN
	F
	48
	UNIVERSITY/POSTGRADUATE
	ARMENIAN
	ENGLISH, FRENCH, ARABIC, GREEK, TURKISH
	23 YEARS
	ARMENIAN-SPEAKING

	19. VERA TAHMAZIAN
	F
	48
	UNIVERSITY/POSTGRADUATE
	ARMENIAN
	GREEK, ENGLISH, FRENCH
	SINCE SHE WAS BORN
	PRIVATE ENGLISH-SPEAKING

	20. TALIN KESHISHIAN
	F
	20
	UNIVERSITY/UNDERGRADUATE
	ARMENIAN
	GREEK, ENGLISH, SPANISH
	SINCE SHE WAS BORN
	PRIVATE GREEK-SPEAKING

	21. M. ESKIDJIAN
	F
	45
	UNIVERSITY/POSTGRADUATE
	ARMENIAN
	GREEK, ENGLISH
	SINCE SHE WAS BORN
	ARMENIAN-SPEAKING

	22. HAGOP KASPARIAN
	M
	51
	HIGH SCHOOL
	ARMENIAN
	GREEK, ENGLISH
	SINCE HE WAS BORN
	ARMENIAN-SPEAKING 

	23. HRATCH KAZAMDJIAN
	M
	45
	COLLEGE
	ARMENIAN
	GREEK, ENGLISH, TURKISH
	SINCE HE WAS BORN
	ARMENIAN-SPEAKING


















Appendix G: Quotations extracts 

Chapter 5: Discussion and Analysis

5.2    Patterns of Media Consumption (by medium) > 5.2.1 Television 
· Theme: Particular preference of Mega Channel (p. 57).

I consume mostly Mega because I like the way they present the main news bulletin. The presenter usually talks in a natural way and uses a simple language; hence I can understand more easily what he/she wants to communicate. Usually, before the news of Mega channel I watch a TV series from the same channel, in the meantime the news already start in some other channels but I don’t zap to any other channel, I stay on Mega channel. 

							   51-years-old female interviewee


I usually watch Mega Channel because it reminds me of the Greek Mega Channel which I was interested in watching. Besides, because I am working for many hours and I usually return to home from work at around 5 in the afternoon I just tune to Mega channel, it’s like a convention for me. 
	
                                                                                      31-years-old, female interviewee 

5.2    Patterns of Media Consumption (by medium) > 5.2.1.1 Satellite TV/Cable TV

· Theme 1:  Rare consumption of Armenian satellite TV (p. 61)

I have access to all Armenian channels, I have tried watching a couple of programmes but it doesn’t appeal me.

					        20 years-old, male, focus group 1 participant

I usually watch something that they tell me is interesting to watch like maybe a music competition, concerts, and sometimes when my dad comes upstairs because he likes the Armenian TV, I have to put it because it’s the thing he likes. So he doesn’t have the satellite channels downstairs so he comes upstairs to watch the news, so we have to sit with him and watch the news. That’s it actually, and maybe if there is an Armenian football match like a couple of days ago it was a National team game and we watched it. 
					
					        33-years-old, male focus group 2 participant

For me Armenian satellite TV is important even though I rarely watch it. I usually consume it passively whenever my parents watch it. I can fairly understand the language that is being used in Armenian programmes, but I have to make a big effort to get the meaning of what is being communicated.   

					                          26-years-old, female interviewee

I receive 5 or 6 Armenian satellite channels. If there is any special topic that interests me on any Armenian channel I would watch it, but not on a daily basis. For instance my mother would daily watch the Armenian evening news bulletin, I personally wouldn’t watch it. Of course there are a lot of noteworthy cultural programmes in Armenian TV but as I said if there are any special programmes, for example on the anniversary of the Armenian Genocide or upon religious feast days I usually watch them because they are moving but also of high quality. 

						                  51-years-old, male interviewee

· Theme 2:   Satellite TV as an alternative solution to Cypriot TV (p. 61)

Basically, there are a lot of stuff that we don’t have here. As I said I love food-related programmes and the only one that is a bit interesting [in Cypriot TV] is “Kati psinetai” on public broadcasting channel, which is still not that interesting but is something that you can watch if you like these kind of things. That’s why I go to cable and satellite TV because I can discover something new, it’s interesting it’s fast, you have choices. 

					        37-years-old, male focus group 1 participant

Satellite TV offers more quality programmes than the Cypriot ones which typically air ‘nonsense’ and tasteless series.  

							     38-years-old, male interviewee
Satellite TV is very important for me because we receive up-to-date news from all over the world, not just from Cyprus, Greece and Europe but also from the United States. Besides, we also receive satellite channels from Armenia.  

							   45-years-old, female interviewee


There are many options in satellite TV as well as quality programmes not to mention the immediacy when it comes to news coverage, such as breaking news when something suddenly happens.  Cypriot TV ends up being too boring, with the same topics covered on a daily basis, the same guest personalities that appear from channel to channel. 

							     51-years-old, male interviewee

5.2 Patterns of Media Consumption (by medium) > 5.6 Community-targeted Media

· Theme: Disinclination towards consuming CYBC Radio 2’s Armenian radio show (p. 72)


In the recent years we don’t listen to the Armenian radio programme very often, because we are able to receive the news of the community or the diaspora from modern electronic media which exist in our home. Of course, many years ago listening to the Armenian radio programme was the only way to get informed about the news of the community or to listen to an Armenian song. Older generations still listen to it nowadays because they don’t have access to digital technologies […] I generally believe that the radio has lost a great deal of its appeal.  
							48-years-old, female interviewee




Dialogue from focus group session 2:

40-years-old, male participant: We rarely listen to it [Armenian programme] because there isn’t […]

33-years-old, male participant: It’s old stuff 

40-years-old, male participant: It’s not only that but, you know, usually I think the producers tend to, you know say what shall we put to fill airtime? So it’s not very interesting. 

33-years-old, male participant: And the time, it’s not suitable. 

37-years-old, male participant: It’s basically targeted at 70-year-old people.

26-years-old, female participant: If you talk to anyone that is above that age, he/she would definitely listen to it.



5.8 Evaluation of Cypriot mainstream media

· Theme:  Dissatisfaction with Cypriot mainstream TV channels (p. 77)	

 The bad thing is whenever you switch on the TV you either come across news or these morning shows which last all day and they are talking about stuff I am not interested in so I don’t want to watch how a famous person cooks something or […] When it’s a morning show it should be a morning show and should not last all day long. There are of course some movies that I like watching, but most of them are old movies because I think some of the channels do not spend money to buy good movies to show. They just buy the old ones. That is why maybe young Cypriots do not watch a lot of Cypriot TV as far as I know from my friends. Maybe they should put something more interesting so the people have options to choose what they want to watch.

                                     23-years-old, male interviewee, lives in Cyprus for eight years

Basically whatever channel I tune in, you will come across the same things. For instance when I access some foreign news sites to seek for international news, I usually hear the same news after two days from Cypriot TV channels.  

							38-years-old, male interviewee

Before 107,6 fm radio station was established I was fed up listening to some radio programs with nonsense nationalist-oriented content and stations which typically invite specific guests who tend to communicate their own dogmas to the audience or to the state radio channel  which is a cliché, because they cannot deviate from the code of ethics. Now I regularly listen to a particular radio station that meets my expectations so I don’t have anything specific to complaint about. 

							   40-years-old, male interviewee 

I am satisfied up to a certain extent concerning the quality of Cypriot TV. However, the problem that I usually observe is that journalists frequently take up the role of politicians. This is not a healthy state of situation because a journalist must serve journalism and not politics. Comparing how Greek and Cypriot journalists practice journalism we can observe that most Cypriot journalists act like politicians, they communicate their viewpoint which is not proper, and this happens almost in all channels but to a lesser degree in Mega Channel.  

						              45-years-old, male interviewee

5.8.1 Perceptions of inclusivity in Cypriot mainstream media. To what extent do Cypriot media encompass Armenian-Cypriots and their respective issues?

· Theme: Short-term, episodic and infrequent coverage of Armenian-Cypriots in mainstream Cypriot TV (p. 78). 

Two years ago, CYBC recorded us dancing in a studio; they show some footage of it every time there is a programme about Armenian-Cypriots.     
                                                          
                                                                                           19-years-old, male participant 

They once recorded us singing in a choir and to be honest until five years ago they might be still playing it!
 
                                                                                         26-years-old female participant 


Some channels sometimes address the issue of minority rights, language and so on in their programmes. But you will rarely see in the panel of guests Armenian-Cypriot representatives, scientists or academics that have the relevant academic and professional expertise in the field of minority issues.  

						                  51-years-old, male interviewee

I think some channels have invited some Armenian guest speakers, that is what I have at least noticed recently, but I wish this was happening more frequently. For instance, this year we didn’t celebrate our Easter on the same day [refers to Greek-Orthodox and Armenian-Orthodox Easter] unlike last year. It would be interesting though to invite a key member of our community to talk about our traditions; how we celebrate Easter […] Recently I have met a lot of people who did not even know that we are Christians.  

							   35-years-old, female interviewee

5.10 Armenian-Cypriots and level of active citizenship in the Cypriot polity

· Theme 1:   Negative responses to active citizenship in the Cypriot polity (p. 82)

Generally there is no access to political life unless you are joining the parties. So what we do if we want to do something for the community is to go through the appropriate channels. 
 			           	   	       24-years-old, male focus group 1 participant

I am not really active I would say, because I am not interested in any kind of these activities they are doing like if there is any kind of demonstrations and protests because in my opinion it doesn’t make any difference for the government what people are doing. They will still do the things they are doing anyway, like with the event that happened in Zygi [implies the naval base explosion at Mari which happened in July 2011] a lot of people died and half of the main power station blew up, and what people did, like three or four days they went to the streets, they shouted, and what changed? I think nothing changed. The things are running as they were as far as I know. 
						
			         23-years-old, male interviewee, lives in Cyprus for 8 years 


I think that we don’t have the same rights to be in a position to claim anything from the Cypriot polity. We have always had a minority status, and we didn’t have the same opportunities to claim for example job vacancies in the public sector maybe because of the language, or the fact that we were a “close” community, I don’t know how circumstances shaped contemporary situations, but we are still a minority. Armenians participate in the public life of their community, namely in the sports life, in Armenian school boards, etc. Of course, I don’t know how things will change when the younger generations will take over […] I am not sure whether Greek-Cypriots would vote for me if I  were to declare myself as a candidate MP. 

 						              48-years-old, female interviewee


· Theme 2: Positive or neutral responses to active citizenship in the Cypriot polity (p. 82).


I believe that Cypriot society is fair enough. It is up to us [the Armenian-Cypriots] how we will integrate into the Cypriot society without losing our identity. It doesn’t mean that if I want to integrate in the Cypriot society I necessarily have to get married to a Greek-Cypriot. This is not the point; the point though is to speak the language well enough so as to hobnob with Greek-Cypriot friends, and at the same time to let them know about who I am, and also inform them about our national issue, keeping my identity alive.  
			
						              46-years-old, female interviewee


I don’t consider myself to be detached or ghettoized from the Cypriot public life. The polity does whatever is necessary to prove to fellow Europeans that they cater for the minorities if you ask me. I don’t hide the fact that the easy way for the Cypriot polity to “disburden” Armenian-Cypriots, is to direct   them to their MP representative whenever they want to communicate their issues and so on. But what if someone is in the opposite political campus with that of MP representative? It means that you are excluded from everything.

				               40-years-old, highly educated male interviewee  






· Theme 3: Active citizenship within the Armenian-Cypriot community (p. 83).

We are active in the community. I am a member of a dance group and a football team. I go camping every summer for a week in the mountains. All these motivate Armenians of Cyprus to get together for a week and learn to appreciate the community and respect each other. We also organize gatherings here [implies AYMA club] we are a close community but we can do better.

				                    33-years-old, male focus group 2 participant

For me it’s a bit different, but I don’t know how to say it. Other than the language, all Cypriot issues really concern me. How I work towards them or how I see myself in them I don’t know but through the community maybe indirectly I do something. But really is an issue for me to know what is happening around me as a Cypriot, to know what is happening with the unification, all these really bother me and I follow them. How I act, I am not sure how I really act. Other than the Armenian community, I participated in several other small things in Cypriot society.  

	              37-years-old, male focus group 1 participant, lives in Cyprus for 6 years













Appendix H: Interview sample 
The interview below was conducted in Greek, with a male young adult on April 27, 2012 in Nicosia, Cyprus. The following transcript was translated by me from Greek to English and transcribed with F4 transcription software.  

Q: Hello [name of the interviewee],


A: Hello Michael	


Q- I would initially like to elaborate a bit about your general media consumption, that is the media that you usually watch, listen to, browse and so on. 


A-  OK basically I don't watch a lot fo TV because i don't have a lot of free time but usually when there is something newsworthy to watch on the news I watch it. Besides, when i have free time i switch to satellite TV to see what is on Discovery Channel for documentaries, not anything in particular but whatever is on the time i will switch on the TV.  00:00:46-7 

Q- OK. How about radio or newspapers? Do you consume these media? 00:00:48-3 

A: I usually listen to the radio in the car, mostly for music and channels like Mix fm, Kiss fm, or whenever there is a football match that i cannot watch, i listen it on the radio. On the other hand, I rarely read newspapers, and if i ever read newspaper content that would be in English becuase i am more inclined to consuming English-speaking content and besides that there are more interesting stuff in English-speaking press rather than in local one.  00:01:18-0 

Q-  Do you have any criteria for the media you choose to consume? And if so, what are these?  00:01:19-9 

A- It depends on what the media play the time i choose to watch them, If for example there is a good movie in or a newsworthy story on a TV channel I would definitely watch it. But in general i don't have specific criteria. 00:01:45-0 

Q- OK. Let's proceed further to our discussion which will tackle media consumption, starting with television. What are the TV channels you watch and what kind of programmes do you like watching? 00:02:00-6 

A- I usually watch Sigma TV for news because they have an up-to-date news bulletin and they have a special way of presenting the news. I don't know though to what extent they are neutral but i have noticed that some journalists exaggerate in their attempt to inform people.  Anyhow, we tend to believe whatever they show to us.  00:02:38-5 

Q- Do you watch any other news apart from Sigma TV? 00:02:38-5 

A- I watch CYBC1 because there is a comedy show that we all watch at home namely "Patates Antinaktes" 00:02:49-4 

Q- Why do you like this programme? 00:02:49-4 

A- Because it is a programme that is really humorous, they have their own humorous style. It is the only Cypriot comedy show that is worth to be viewed, all the rest unfortunately suck! 00:03:07-4 

Q- Are there any other programmes that you might watch? 00:03:08-2 

A- Well, i also watch sports-related programmes on TV. 00:03:19-1 

Q- Which specifically? 00:03:19-1 

A- If i am not mistaken I watch "Replay" on ANT1 every Monday night. 00:03:28-6 

Q- OK. How often do you watch TV on an average? 00:03:32-9 

A- Totally one hour I would say throughout a day.   00:03:40-7 

Q- Where do you usually watch TV? Under what circumstances? 00:03:44-9 

A- It depends, if i am at home i usually watch TV with my family, if i am outside in a cafe i watch TV with my friends. If there is anything good to watch at a given time i may watch it on my own.  00:03:59-1 

Q- You told me earlier that you watch football right?  00:04:03-9 

A- Yes, indeed. 00:04:02-4 

Q- Is this Cypriot football or foreign football? 00:04:02-4 

A- Yes, Cypriot football, British football, Spanish and international football in general. 00:04:06-2 

Q- As far as satellite TV and cable TV are concerned, do you watch any programmes from these television types? 00:04:25-5 

A- I sometimes tune to Cable net to watch local channels mostly. 00:04:34-3 

Q- Whar do you specifically watch then? 00:04:34-3 

A- I particularly watch Discover Channel, Animal Planet, National Geographic, you know the usual ones, sometimes i also watch BBC. 00:04:53-6 

Q- What do you watch from BBC for example? 00:04:53-6 

A- The news to know what is happening globally, the evolution of news so that i become up-to-date about various events 00:05:07-5 


Q- What do you like most watching on Discovery Channel, National Geogrpahic, etc?  00:05:09-5 

A- The documentaries which travel you around various countries, they show us different places, cultures, civilizations and people. It's good to know and have a general knowledge about other cultures. You never know, you may once go to that country. 00:05:28-7 

Q- How frequently do you watch satellite TV? 00:05:34-7 

A- When i habitally turn on TV to see what is on I tend to watch also satellite TV besides terrestrial TV. 00:05:51-0 

Q- How important is satellite TV for you? 00:05:56-1 

A- It is important for me because we can see what is happening with regards to the global economic crisis.  It is very important to know what is happening on a global level and not only what happens in our country.  00:06:23-3 

Q- Let's move on to the radio consumption now. What stations and what sort of radio programmes do you usually listen to? 00:06:32-2 

A- I listen to Kiss FM and Mix FM mainly because they play English music which i like. Besides there aren't any intervals between their programmes. In the Greek-speaking stations there is not anything interesting other than the news, gossips and so on, so I prefer stations like Kiss FM and Mix FM that play non-stop foreign music and also because they play English music which i like more compared to Greek music. 00:07:11-8 

Q- Is there potentially anything else that you do not like in Greek-speaking stations? 00:07:16-8 

Simply there is not anything interesting in these stations. Often you will come across two individuals talking to each other, inform their audience what is going on or gossip and so on, something that doesn't really excites me when I drive. When I drive I want to listen to the music, either music from my mp3 player or random music that  plays on KISS FM or Mix FM. 00:07:35-6 

Q- How often do you listen to the radio and usually under what conditions? 00:07:40-7 

A- Usually when I am in the car and rarely when I am at home.  00:07:55-8 

Q- Which part of the day do usually listen to the radio?  00:07:57-7 

A- At around 6 in the afternoon when I am usually outside or whenever I go to work or outside of the town. It depends. In the weekends for instance I usually tune to the radio at around noon or late at night.  00:08:27-5 

Q- OK. How about your Internet consumption? What purposes do you use the Internet for? What sort of websites do you usually visit?   00:08:38-5 

A- The Internet is very important since more than a decade whereby technology has developed. People can use the Internet multifariosuly, for example to get informed, to order products, to play games, to exchange e-mails and messages and hence communicate better through certain websites such as Facebook. 00:08:58-4 

Q- In particular, what purposes do you use the Internet for? 00:08:58-4 

A- I use the Internet to promote my personal work. I am freelance photogrpaher, I have my own website and I try to promote my artistic work, to approach some people that may need photogrpahers. I also inform my professinal partners about career prospects and so on.  00:09:35-9 

Q- Which websites do you often visit? 00:09:34-9 

A- Yahoo, BBC, sometimes I visit a webiste where you can kill your free time and as it name suggests  it is called "killsometime.com"  and there are videos, games, photos and so on. I also browse a website which is specifically for gaming and it is called gamespot.com, I usually get updates concerning gaming. Besides, I browse Ebay and Amazon.com, you know the commonplace webistes for online shopping and BBC news or Yahoo news for information.  00:10:30-1 
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