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SUMMARY

For long, museums have been major authorities in the art world. Now, museums are increasingly opening up to their public under the pressures of reduced state funding and retreating interest. Especially social media has been embraced for this purpose, allowing dialogues with museum audiences. Within an increasingly competitive and global museum field, ‘accessibility’ has become a pivotal term, even though it threatens to break down the high barriers of entry of traditional cultural institutions with their large capital of expertise and networks. While studies on popular culture have a more vast understanding of the impact of the participatory culture on experts and expertise in the online space, there is a dearth of literature on the high culture spectrum of the Web. Therefore, this thesis will situate the current debate in the museum field within the framework provided by the current literature on popular culture, Web 2.0 and expertise. The main research question here is what constitutes as effective museum blogs in the blogosphere, i.e. what makes them so popular? Specifically, this thesis aims to address three issues: who are the actors in the museum blogosphere?; what is the nature of expertise on these blogs?; and what culture do these spaces develop? 
	The working dynamics in museums has shifted from the curator as the sole driving force to a shared position with new museum professionals like educators and marketing officers. Against this background new actors can now enter the online museum space, either as amateur experts or communities of interest. The analysis of the top ten ranked museum blogs on BlogRank reveals fierce competition between single professionals, museums and communities in the blogosphere. Traditional discourses of expertise coexist online with individual interpretations of laypersons and independent professionals. The blogging format also permits institutions and individuals alike to personalize their content, which may point to a creation of a culture on Web 2.0 platforms that value personal accounts, local knowledge and trustworthy persons. Other than is to be expected from museum blogs, content does not only revolve around ‘core products’ like art, but also address niche issues. Institutional museum blogs may still reflect traditional museum spaces, which are perceived as closed and elitist, but the analysis of the socio-technical architecture shows that this largely depends on the extent to which the blog space allows digital participation. In sum, single blogs act as expert filters, institutional museum blogs use an authoritative though personal voice to engage their audience, and community blogs resemble repositories of knowledge in the collection, production and dissemination of expert or amateur capital.
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INTRODUCTION

“Museums are in many respects like other contemporary media. They entertain and inform; they tell stories and construct arguments; they aim to please and to educate; they define, consciously or unconsciously, effectively or ineffectively, an agenda; they translate the otherwise unfamiliar and inaccessible into the familiar and accessible. And in the construction of their texts, their displays, their technologies, they offer an ideologically inflected account of the world.”
Silverstone 1994, p.162

As Silverstone (1994) eloquently expresses here, museums are in many ways like our media. However, speaking in the early 1990s, Silverstone was mainly talking here about television and radio, having only a vague notice of the potential of the Internet and the development of new media that stormed the world at the turn of the century. Nevertheless, just like these media, museums perform an important role in the knowledge society as major authorities in the art world (Becker, 1982). As our national storekeepers of heritage, they collect, preserve, study, interpret and exhibit art objects (Weil, 1990). In the past, visitors could inform themselves by roaming around the exhibitions, reading catalogues and discussing a particular painting while standing in front of it. However, there were limited possibilities to ‘talk back’ with curators standing safely at the ‘back end’ of the museum spending their time on research. With the advent of new media, in combination with current pressures to engage and expand the public, these one-way relationships are shifting outwards and changing the inner-workings of museums (Marty, 2007). 
	Many museums today acknowledge the democratic, popular and global potential of new media platforms and are trying to encourage the dialogue with their audiences with varying success. The perception of the audience as active rather than passive is part of a larger paradigm-shift from object-oriented to consumer-oriented museums (Hooper-Greenhill, 2000). Within an increasingly global and competitive museum field, ‘accessibility’ has become a pivotal term, even though it threatens to break down the high barriers of entry of cultural institutions. The large capital of expertise and networks which traditionally reside within museum walls has led to a monopoly position in art discourses in the field. However, the increasing use of social media and the perceived lack of objective criteria in art evaluation (cfr. Bonus & Ronte, 1997) have recently given new voices legitimacy within the discourse. The twenty-first century model of social media enables museum audiences to join in conversations with traditional experts, which promises to level the playing field in art evaluations (Arora & Vermeylen, in press).
How art is interpreted, comprehended, admired and discussed in online museum spaces between these old and new voices is yet to be studied, i.e. the extent in which the nature of expertise has changed in Web 2.0 (O’Reilly, 2005) has not received sufficient attention. However, many studies suggest that the traditional role of experts can be seriously challenged with the entrance of the public as amateur through social media. This study seeks to fill part of the lacuna, as the question is gaining in relevance, not only scientifically, but also practically so. Considering the need of museums to expand and engage with their audiences online, the question how social media would impact their expert role in art evaluations will increasingly come up within the field. It is in their interest to remain an authority and provider of quality judgments in the wider art community and therefore, understanding the impact of amateur-experts will give them valuable guidance in exploiting the opportunities of new media and to rise up to the challenge. 
The focus of this study will specifically be on the museum blogosphere, or the ‘universe’ of museum blogs (broadly defined), more notably on the top blogs within this sphere. Because actors both inside and outside of the online museum space want to know how they can position themselves within this competitive field, it is relevant to ask how these blogs have reached this top ranking. In other words, the central thesis question here will be:

What constitutes as an effective museum blog in the blogosphere?

In the Methodology part of this thesis, this research question will be further divided in workable sub questions which will focus on who inhabit the online museum realm and what is the content and culture on these blog spaces. These questions will first be situated in the current debate on the use of social media in museums in the Literature review. Luckily and for the sake of this study, which is to some extent still explorative, there are a lot of studies on popular culture on which this review can draw on. The Results and Discussion chapter will verify to what degree this framework can be applied to the high culture discourse in museums. The answers to these questions will be summarized in the Conclusion chapter. In the end, we are left with even more questions which will warrant further research.



LITERATURE

Who are the experts in the current museum debate on the Internet? What is the content of these online discourses? And in what culture do they develop? In this literature review, an attempt will be made to situate these questions within a larger debate. So far, these questions have already been confronted in the literature around popular culture, for example in relation to music or video games. These studies can be drawn upon in order to see to what extent their findings are applicable to the high culture discourse. The focus of this study lies on blogs, which are understood here as “frequently modified web pages in which dated entries are listed in reverse chronological sequence” (Herring et al., 2004: 1). First of all, the changing dynamics in the online museum field will receive a closer look by identifying the main actors, both in the past and today, before reviewing the content of this online communication within the normally closed culture of museums.

1. The actors in the museum world
Art is a highly contentious and ambiguous concept to grasp, especially contemporary art like conceptual and multimedia works. Evaluating art is an even more ferocious task and requires a lot of experience and knowledge. The difficult matter of defining quality in art is what sets the art market apart from other fields and explains the important gatekeeping role of art experts (Joy & Sherry, 2010). By defining what constitutes as high art and by rejecting ‘low’ art forms, they are able to monopolize the discourse in art evaluations. As traditional gatekeepers of high art, museums take a central position in the process of knowledge production and dissemination. Though there is no comprehensive typology of experts, a review of the literature around expertise throughout history may bring into light some significant characteristics. With the advent of social media, things are shaken up, allowing new voices within the art discourse (Arora & Vermeylen, in press). Also in the museum world, the changing role of authority due to new media technologies is a heated topic of debate. 

	1.1 Traditional conceptions of experts
An expert is generally considered as a person with evaluative skills in his or her domain of expertise, and “who carries out a specified set of tasks expertly” (Weiss & Shanteau, 2003: 104). Weiss and Shanteau (2003) identify four categories of experts based on their specific skill set, namely the expert judge, the expert predictor, the expert instructor or critic and the performance expert. Expert judgment calls for evaluative skills and consistent criteria for expressing qualitative or quantitative valuations, like the museum curator who needs to express a judgment on the quality of a work of art. A predictor needs expert projective skills for catching a glimpse of the future, e.g. the arts consultant whose job it is to predict future art prices, while an instructor must be able to both evaluate and communicate judgment strategies. Finally, the performance expert must have the motor skills to execute a work according to expert standards. A visual artist is a typical example of this latter type.	It is not an easy task to tell who is an expert and who is not, especially not in those areas where outcomes cannot be evaluated against a ‘golden standard’ because no ‘true’ answers exist. Nonetheless, the literature has identified nine traditional approaches to identifying expertise, namely: experience, certification, social acclamation, consistency, consensus, ability to discriminate, behavioral characteristics, factual knowledge and ‘creating’ experts through extensive training (Shanteau et al., 2002). These approaches can be considered as universal and legitimate measures, as they rest upon a combination of individual properties and collective expert decisions within a certain field. They have their disadvantages too, though, as they can at best approximate the degree of expertise. Experience, for example, is at worst a reflection of seniority where the required performance levels might never be reached. Likewise, certification is not tied to professional performance but merely to the number of years on the job. Social acclamation, or the identification of an expert by fellow experts in the field, is a particularly strong factor, though also subject to a ‘popularity effect’ where a person that is better known to the peer group is more likely to be identified as an expert than a person who stands outside this group. Furthermore, the ability to discriminate and to express (internally) consistent judgments is considered by Shanteau and his colleagues (2002) to be supreme predictors of expertise. 
	The extent of influence this framework has differs from one field to another, and especially within the art world some of these characteristics are dubious (Dikov, 2011). For example, despite an exquisite eye, years of experience and social acclaim, art connoisseurs can make serious mistakes in ascribing a work to a certain master, even when there is consensus on this. An unexpected discovery can distinguish a Rembrandt from a student and a Vermeer from a fake. The credibility of experts, i.e. the trust of the public in that the expert will make the ‘right’ decisions, is constantly at stake because the evaluation process is inherently path-dependent and may by chance end up in error (Bonus & Ronte, 1997). Path-dependence here means that initial judgments in the evaluation process may persist, even though small events and bad luck have led it to be an inferior outcome. For example, when one curator claims to have found a genuine Vermeer, others might follow in ascribing the work to this master, even though there are serious doubts[footnoteRef:1]. In the art world, where cultural knowledge is build through complex interactions between both market (e.g. galleries, auctions, art consultancies) and institutional actors (e.g. art museums, art academies, critics), expert judgments are either challenged early on or reinforced through imitation processes at the different stages in the evaluation process (Jyrämä & Äyväri, 2006). In addition, the framework by Shanteau et al. (2002) is inconclusive, as there are also other ways to endorse an expert. Arora and Vermeylen (in press) for example add institutional linkages to the mix, where one’s host institution, be it a renowned international museum or an auction house, adds to one’s status as an expert.  [1:  I’m thinking here about “The Supper at Emmaus”, which is owned by Museum Boijmans Van Beuningen in Rotterdam, and earlier ascribed to Johannes Vermeer, but turned out to be a fake painting made by Han van Meegeren. See for more information: http://arttube.boijmans.nl/en/video/VanMeegeren_en/.] 

	Experts in the art world have long had the image of being elitist: their world is perceived as closed and exclusive. In the past, ‘new’ experts were able to consolidate their position by instilling trust among art consumers and when necessary, were willing to expand their role when new consumers entered the market, i.e. they were able to monopolize their role. The exclusivity of these key intermediaries in the art world has established long-preserved priesthoods with power residing within high art institutions and market actors. In recent decades however, experts and traditional notions of expertise have increasingly come under siege, as they have become the subject of criticism in the contemporary debate. Lichtenstein (2009) finds several reasons for, what can be called, a ‘crisis in expertise’. First of all, the public expects certainty in expert decisions and consensus within institutions of expertise. However, this is not always the case, as can be shown for the art world in some controversial examples. Also, experts may be subject to an ideological bias, in which their personal ideas gain more weight in the evaluation process. This leads the public to disapprove or to distrust experts, even in those domains where no particular ‘truth’ exists and thus some certainty is needed. Furthermore, it is questioned whether experts always possess the adequate (cultural) knowledge on which they can base their decision on, as they at times also hold incomplete or inaccurate information. Finally, experts have become more and more recognized as belonging to an ‘elite’, prohibiting democratic debate and even suspected of using their status to acquire and maintain privileges (Lichtenstein, 2009). 
	Collins and Evans (2002) argue that this ‘problem of legitimacy’ is being replaced with a ‘problem of extension’, i.e. the dissolving of boundaries between experts and the general public so that everyone can partake in the evaluative decision. This statement is part of a larger response by social theorists on the recent critique on experts. Sociologists see expertise as a social construct, a “result of successful socialization within a group or other human structure” (Lichtenstein, 2009: 1036). Collins and Evans believe that actors in a particular field need a certain degree of expertise in order to talk along in the discourses of that group and to get acquainted with the body of domain knowledge. They make a distinction between ‘contributory expertise’ and ‘interactive expertise’. A person with the former type of expertise can both “talk the talk” and apply it in practice, where the latter can only do the “talking”. Furthermore, the authors distinguish between ‘substantive expertise’, which is the domain expertise, and ‘meta-expertise’, which is the ability of information consumers to evaluate the credibility of an expert (Collins & Evans, 2007). 
	
	1.2 The new actors in the digital museum realm
In the days of the World Wide Web, especially after the dot com bubble with the development of Web 2.0 (O’Reilly, 2005), both media producers and consumers have become “participants who interact with each other according to a new set of rules that none of us fully understands” (Jenkins, 2006: 3). Social theory on expertise often draws on this concept of the ‘participatory culture’ and mainly on the collective knowledge which lay people hold (Lichtenstein, 2009). Audiences can now act as media producers alongside their role as media consumers as the entry barriers for disseminating knowledge are being relieved (Papacharissi, 2007). However, relatively few people are actively engaging in this kind of creative activity and the distribution is mostly skewed to young males with a high socioeconomic status (Hargittai & Walejko, 2008). 
	The application of new media tools like blogs within museums can be seen as part of a larger paradigm shift from object-oriented to consumer-oriented museums which developed some thirty years ago under the pressures of decreasing public funding and visitor interest (Hooper-Greenhill, 2000). Russo, Watkins, Kelly and Chan (2008) have studied the issues around participatory communication within major museums and identified a clear shift in how museums nowadays act as ‘trusted educators of cultural knowledge’. While providing a new platform for museum learning, the application of these new media also instigates debate around the attitude of museums towards their own role of authority. It has widely been argued that museums should find a new voice and use their cultural authority to encourage interaction with individuals and communities of interest. Related to that, museums should take the role of an intermediary of knowledge for their visitors, as the Web allows visitors to access this information in their own time and on their own terms. Instead of presenting one definite truth, which rests upon the scholarly expertise residing in the museum, they should leave room for multiple interpretations of art (Hooper-Greenhill, 2000). This requires what is known in the field as ‘radical trust’, i.e. trusting the community in a ‘radical’ way that they will behave in an appropriate way in the online space (Russo et al., 2008: 25; Spadaccini & Chan, 2007). At the same time and despite a large tendency in the sector towards conservatism, there should also be ‘institutional buy-in’ of these social media tools by museum personnel (Simon, 2007), like in every kind of organization using these new tools (Baxter, Connolly & Stansfield, 2010).
	This new openness enabled by Web 2.0 technologies is argued to change the nature of museum work (Kelly, 2010). They can provide platforms for staff to collaborate with the museums’ community of interest and to augment the knowledge of their professionals. Proctor (2010) argues that curators in the museums should shift from being a subject expert to a ‘broker’ of information in a creative and educational way. Furthermore, curators are no longer the sole driving force behind the museum but must now share this position with a number of new museum professionals, like the educator, the marketing officer and the outreach professional (Hooper-Greenhill, 2000). Where museums in the old days were valued for their curators alone, the new information society allows all museum professionals to use their respective expertise and to provide in-depth knowledge on specific topics to their niche audiences. The new line of thinking towards museums as ‘repositories of knowledge’ has facilitated a growing emphasis on museum informatics within the museum walls (Marty, 2007). In short, the shift in the museum field to a more outward-looking orientation has changed the kind of information being communicated, which is not always art-related but also concentrates on niche issues in the museum field, such as finances and educational events.
	Five years ago, Spadaccini and Chan (2007) found in their ‘State of the Museum Blogosphere’ that museums take in a relatively small part in the larger blogosphere, i.e. the universe of blogs, and also largely remain on the sidelines in online conversations about museum experiences. Those institutions and individuals that represented a museum blog could be reckoned as pioneers on the platform. The purposes behind starting a museum blog were diverse, e.g. to track the development of an exhibition or to document a research project, but the general assumption behind it was that an online presence enlarges visibility in the ‘real world’ (Spadaccini & Chan, 2007). Kidd (2010) analyzed some recent developments in museum communication with social media tools and found three organizing frames, which serves the agendas of the institutions. First of all, museums use it in a marketing frame, promoting the ‘face’ of the institution. The inclusivity frame emphasizes the role of social media to help build and sustain a community of interest around an institution, and finally the collaborative frame aims to support the co-production of museum narratives. An extreme example of this latter frame is the ‘crowd-curated’ exhibition, i.e. engaging the audience in the selection and defense of art works to be put into a real-life exhibition at the museum, as in the famous Click! project of the Brooklyn Museum in 2008. Besides acting as a marketing platform, social media tools are also celebrated for providing a learning environment through their capacity to produce and disseminate knowledge. Especially blogs lend themselves for sharing knowledge. Herring et al. (2004) identified four general types: filter blogs (distributing links to interesting content for their readers), personal journals (sharing blogger’s thoughts and emotions), knowledge blogs (sharing relevant information on a particular knowledge domain) and blogs for mixed purposes.
	
Against this background, new actors are beginning to enter the online ‘museum scene’. The democratic nature of Web 2.0 clearly opens up opportunities for previously excluded voices to reframe art and cultural heritage online (cfr. Srinivasan & Huang, 2005). Communities of interest and passionate individuals are now viewed to contribute to the body of cultural knowledge through social media. The curator is no longer the only one bearing the knowledge and the power to make decisions and instead is directed to a position on the sidelines (Heijnen, 2010). Many digital literati believe that if these voices encompass a diverse and sufficiently large community, users are able to co-create knowledge equal to or even better than experts (Surowiecki, 2004). Other than this ‘wisdom of the crowds’ proposition, Sunstein (2006) poses that with deliberation, i.e. the careful balancing of arguments and opinions prior to making a decision, any group, whether they are laypersons or experts of sorts, can arrive at the right outcome given the appropriate circumstances. These are two rather utopian claims to what happens when people are given the right social tools for organizing, acting and collaborating with each other online (Shirky, 2008). Indeed, when a crowd comes together, the large diversity of opinions and variety in the quality of ideas is hard to reconcile, making consensus almost impossible and urges the need for experts in the first place.
	Keen (2007), on the other hand, argues that the democratization enabled by Web 2.0 poses a new threat to experts and expertise, as it “is undermining truth, souring civic discourse and belittling expertise, experience and talent” (p. 45). In his eyes, social media create a culture that does not value knowledge, talent or skills of the classical experts, and the flood of amateur knowledge on the Internet instead poses a threat to the authority of cultural institutions. Lichtenstein (2009) investigates these claims and indeed finds that lay bloggers value different aspects of knowledge: they value personal accounts, local knowledge and trustworthy persons equal to or even more than expert knowledge. Furthermore, Lichtenstein finds evidence that these amateur-experts perceive experts as elitists who want to control and restrict information to the masses, who are untrustworthy and too institutionalized, although they do not doubt their expert knowledge.
	These new online participants are likely to represent a specific segment of art audiences who share social (e.g. networks and relations within a social group) and cultural capital (e.g. knowledge, skills, attitude and education) within the museum field (Bourdieu, 1986). Besides possessing a fair amount of domain specific knowledge, DiMaggio (1996) found some general characteristics of art visitors which might be applicable to this group as well (Arora & Vermeylen, in press), as they “are somewhat more secular, trusting, politically liberal, racially tolerant, and open to other cultures and lifestyles, and much more tolerant and interested in high culture than are comparable non-visitors” (p. 161). They either form a group of enthusiasts or act individually based on their (professional) experience. Museum communities usually produce and disseminate knowledge to and in collaboration with museum audiences. Amateur experts, on the other hand, publish online to share and disseminate their lay knowledge to members of a public audience rather than an internal audience of an organization. These users may not all be amateurs, but also experts in their respective field (Lichtenstein, 2009). Furthermore, there seems to be more (undefined) criteria for membership to this distinctive group of amateur-experts (Arora & Vermeylen, in press). The reasons behind their blogging behavior lie in internal and sometimes even external motivations, which include among others the ease of use, enjoyment, an urge to share knowledge (Hsu & Lin, 2008), the sharing culture (whether they are treated fairly within the community, can identify with the members and whether the community is open to new members), altruism and the intrinsic value which accrues from it (Yu et al., 2010).
	At the same time, the “information overload” on the Web 2.0 intensifies the need for information consumers to identify authorative sources (Winter et al., 2010). According to Song et al. (2007), they should therefore look for the opinion leaders on the web. Self-disclosure is a good indicator of credibility and thus an important starting point for this assessment (Rubin & Liddy, 2006; Winter et al., 2010). This information may return in the user profile, e.g. how users present themselves, but also in the structural features of social media, like the choice of software (Herring et al., 2004). Marlow (2004) argues that in an informal organization like a blogging community, individuals actively seek for positions as opinion leaders, gatekeepers or mavens, i.e. roles which give them a sense of authority and status (see also Lampel & Bhalla, 2007). Usually, actors can stand out in such a social network by exerting some kind of structural advantage over other actors, e.g. by connecting with and being able to influence the critical nodes in the network. However, as the power law distribution holds, only a few of them will succeed in conquering and sustaining these positions, and while the ‘rich get richer’ they limit the opportunities to newcomers (Marlow, 2004; Shirky, 2008). 
	Amateur experts have gained more scholarly attention in the field of popular culture than in the elite culture of high art. For example, Baym and Burnett (2009) analyze the tension between devoted fans and the Swedish music industry in the global Internet scene. The amateur experts here make a significant contribution to the marketing of Swedish independent music by acting as “gatekeepers, filters and influencers on a scale they never were before the Internet” (pp. 445-6). On the other hand, critical scholars argue that these new ‘expert filters’ are being exploited as free labor by using their competence and resources without sufficient compensation for it. However, interviews suggest that these fans take one of three positive stances in this matter, perceiving themselves either as enthusiasts too far outside the scene to receive any economic awards in the first place, as peers to their favorite bands or as investing in their future through their altruistic work. The authors conclude that “[r]ather than thinking of this as either good or bad, we must recognize that it is so, and move forward in building better understandings the work fans and others do, the logics that motivate and sustain it, and its personal, social, cultural and economic consequences” (p. 447). 
	Abraham (2011), in a paper on the ‘critical videogame blogosphere’, asserts that part of the reason that some videogame bloggers have reached expert status is through an accumulation of domain-specific knowledge from a continuing process of writing about games over an extended period of time. These new expert critics are thus valued for the experience they have accrued over the years in applying their evaluative skills (cfr. Shanteau et al., 2002). In this category of blogs, social media tools mediate between the ideas of authors and their readers and in these interactions, the actors communicate their own ideas and concerns. To Abraham, expertise resides in a community of experts and knowledge is being renegotiated in the interactions within this blogosphere.
	
1.3 Conclusion
It can be derived from this section that social media has changed the traditional perceptions of experts to fit the open and liberal environment of Web 2.0. The rather closed museum world, with its high entry barriers of cultural capital and expertise, has slowly turned to the web for engaging and educating the public. Within the Information Society, the museum is now recognized as a repository of knowledge, not only due to their curators, but also by their marketing professionals, outreach officers and educators. Their online content might speak to a larger group of museum audiences with their respective niche interests and provides museums with more legitimacy. 
	The participatory culture of social media not only engages these communities of interest, but also creates amateur-experts, i.e. individuals who communicate their lay knowledge to a general public. This new pool of experts might level the playing field of art and museum evaluations by providing an alternative, less institutionalized and personal account on issues in the field. At least in the popular field, they act as filters or gatekeepers to their specific ‘scene’ using their local expertise and independence on a voluntary basis. Both these new actors and the traditional actors, who are now pioneering the opportunities of Web 2.0, are creating new dynamics within the online museum world. However, the nature and direction of these changes are still quite unknown; in more popular fields these actors are already identified (cfr. Baym & Burnett, 2009), but in the online realm of high culture, the kind of experts have not (yet) been researched before. The remaining question here is to what extent the framework provided by the literature on experts in popular culture can be applied to the cultural field of e.g. museums. Furthermore, the position of museums within the wider digital space is still neglected in the literature.

2. Expertise in the museum world
Besides identifying the experts within the museum world, it is also important to study the nature of the ‘expert’ content which travels online. With new voices, new narratives are constructed which may redefine the traditional discourses in the field. In a virtual space, especially within the increasingly multimodal space of the blogosphere, people need to select credible information from authorative sources. The literature on popular culture has already identified some of the discursive strategies these sources use to communicate their expertise to the public. At the same time, users in the online space have more opportunities to ‘co-construct’ knowledge with today’s experts, as opposite to the rather one-sided information exchange between curators and the museum public in the pre-Internet age. 
	
	2.1 Traditional discourses
Throughout history, different discourses on art have popped up. The Renaissance saw the development of quality standards of art by art theorists as Roger de Piles and Karel Van Mander. They were convinced that certain characteristics of art could be identified as representing excellence, like composition and color (Ginsburgh & Weyers, 2008). Together with artists, they monopolized the art discourse and ‘grand narratives’ on which the construction of a canon could be based. At the turn of the seventeenth century art dealers and auctioneers gained more prominence. The intrinsic value of a piece of art needed to make room for market valuations of art (like price), consequently changing the art discourse (Arora & Vermeylen, in press). During the seventeenth and eighteenth century, the emergence of academia created an elite culture where discussions about art were embedded in a specialized but public discourse. Art criticism in this era was transferred through publications accessible to an inner circle of highly-educated and wealthy people, which contributed to the institutionalization of the modern art discourse. This led to “the syndrome of the ivory tower, where intellectuals seem more and more disconnected and their discourse increasingly obscure” (Roberge, 2011: 442). 
	In the nineteenth century the first public museums emerged. As a new cultural institution, the aim of the museum was to educate the masses by acting as a mediator of cultural values. Art objects were exhibited on the premise that everything could be categorized and related to each other, for example chronologically. Academic disciplines, like art history, started to develop taxonomies, so-called ‘meta-narratives’ on artifacts that could be observed, classified and ultimately presented a universal image of the world that holds in every historical and geographical context. This laid the grounds for the traditional and modern conception of museums and their social function within society (Hooper-Greenhill, 2000).
	By tradition, communication in the modern museum happened in a transmission model, where information is merely transferred from an authorative source to a passive and uninformed recipient. The museum curator performs the role of the power broker, determining what is on display and in what context it should be interpreted. Joy and Sherry (2010) summarize it as follows: “The authority with which the museum speaks is rarely challenged and the curator’s selection is frequently final. Consequently, the specialists organizing the displays hold the visitor hostage to their taste, standards, and objectives (p.162).” Curatorial expertise is ‘broadcasted’ to the public via exhibitions and publications, similar to mass media like television. In this case, media like catalogues and signs near the artifacts on exhibition provide audiences with the means to interpret objects and recognize the meaning as conferred by the ‘writer’ or expert, which were originally critical on the exhibition (cfr. Joy & Sherry, 2010). Hooper-Greenhill (2000) asserts that this is a rather technological deterministic approach to communication, where the emphasis lays on the efficient transmission of the message and not on the social and cultural factors that could influence this process. This one-to-many communication model impedes the possibility of evaluation and feedback, and when some sort of dialogue is possible between the public and the curator, it is mainly used to judge whether the given information has been decoded and absorbed in the right way. Two-way communication only happens between curators and their peers, e.g. during conferences, or between the public and non-curatorial staff (Russo et al., 2008).
	Currently, many museums are experiencing difficult economic and political times, pressuring them to look outwards to their communities and to reposition themselves in society. Due to limited resources and organizational shifts, curators need to take on other tasks besides scholarly research (Anderson, 2005). Against this background, Russo et al. (2008) argue that the modern communication model of one-to-many is being challenged and new connections between the museum and the public emerge. However, the commercialization and popularization of the foremost elite and institutional discourse happened in other times in history as well (Roberge, 2011). Arora and Vermeylen (in press) for example argue that the emergence of new media as catalogues and art journals has propelled public discourses on art and moved knowledge construction away from being predetermined to negotiated. Furthermore, Joy and Sherry (2010) assert that the 1970s and 1980s witnessed a power shift in contemporary art as the discourse turned from aesthetic to commercial concerns. Art in museums were turned into commodities as objects were placed in everyday life and interpreted through “the ‘curatorial’ work of the visitor in which objects are reinscribed into a personal culture of memory and experience” (Silverstone, 1994: 165). Silverstone (1994) even goes so far as to assert that a museum is a ‘communicating environment’ and thus in many respects similar to other media at the time. Social media hold the promise to ripple the foundations of expertise in the museum field once again.

	2.2 New narratives on Web 2.0 platforms
Fundamental changes in the museum world have called into question the old ways of curatorial communication and the grand narratives in the field. In an age of post-modernity, the traditional structures of knowledge production and dissemination are being challenged (Hooper-Greenhill, 2000). New approaches to communication in museums acknowledge active and culturally diverse audiences, and lays connections between visitors’ ‘local knowledge’ and ‘popular memory’ and the museum. Curators now have the responsibility to help make sense of that culture, i.e. the memories, identities and understanding of a society, through a many-to-many model of communication and driven by a demand for intellectual engagement and social networking with the public. Social media are relevant tools for this kind of collaboration. However, many museums have yet to make effective use of social media in their communication models, which are still mainly one-to-many (Russo et al., 2008). 
	In her 2007 paper, Nina Simon, herself an author of the blog Museum 2.0[footnoteRef:2], talks about three beneficial characteristics of Web 2.0 in relation to promoting civic discourses in museums. First of all, Web 2.0 promotes dialogues through the content which is both provided and critiqued upon by users. It furthermore provides open access to this data. A third advantage is the inherently democratic platform Web 2.0 provides as content is mainly produced and disseminated from a bottom-up process. However, Simon continues by saying that museums own certain characteristics which at the same time counteract these assets, namely: 1) museums have a static architecture; Web 2.0 has an open design, 2) exhibitions in a museum are usually not changed when ready; Web 2.0 platforms are always changing, and 3) museums use authorities, e.g. its curators, researchers and educators; Web 2.0 relies on users. In opening up the discourse online, museums thus hand over some of their authority to the users of its Web 2.0 platform.  [2:  http://museumtwo.blogspot.com/] 

	In practice, Simon (2007) identifies mainly ‘push’ websites where museum staff produce content on topics related to the museum, but do not effectively invite users to contribute alongside them. Spadaccini and Chan (2007), in their survey of museum blogs, recognize this same issue, and furthermore come to the conclusion that less than half of the blogs in their dataset are not affiliated with a museum, university or any kind of other institution, i.e. they are created and maintained by individuals. These bottom-up initiatives are interesting in that it shows that knowledge and authority no longer has to reside in institutions, but are now easily shared on Web 2.0 platforms. The content on these museum blogs mainly depends upon the target audience, e.g. a community of interest or professionals; the purpose of the blog, e.g. public or professional development; and on the engagement of the blogger (cfr. Bukvova, Kalb & Schoop, 2010). 
	A returning question is how the relationship between the museum and users are redefined within this new media context. In a study concerning digitalization technologies of museum collections, Cameron (2003) finds some interesting emerging trends related to this issue. First of all, different technologies have their own ‘discursive effects’, i.e. in a shared, online environment, more emphasis is laid upon the interpretive responsibility of the user. Secondly, this provides an impetus for users to construct new meanings and narratives and thus enables new styles of authorship. Against this postmodernist notion of knowledge, where plural interpretations can coexist in the same context, Cameron also finds evidence of an enduring presence of curatorial authority, i.e. many users still rely on museums to provide trustworthy information and familiar forms of narratives. To posit it differently, the modernist conception of organizing information in taxonomies now coexists in the social media environment with the organization of knowledge in ‘folksonomies’ where users generate keywords or tags to enhance descriptions and improving access to a growing information overload on the Web (Trant, 2009). 
 
Despite the scope of opportunities Web 2.0 offers when applied in institutional settings as museums, there is a dearth of literature on the content of these discourses concerning museum experiences. In popular culture, on the other hand, there is a plethora of studies which have concerned themselves with questions as: how is new knowledge produced online?; how is expertise asserted in online reviews?; and to what extent are online conversations possible? These questions follow from a far more pressing question, namely whether today’s ‘participatory culture’ is able to democratize the critical discourses in society and what is the place of the ‘expert’ in today’s media world. The study of blogs has already indicated some of these challenges to expertise in the online space. For example, Andrews and Varenne (2011) argue that blogs allow for ‘popular, everyday, ongoing moments of learning’, where people decide what is discussed and offer new perspectives. This is an iterative process in which both knowledge and ignorance is produced through a sequence of teaching and learning in which authority is constantly being constituted and challenged. This argument fits in the post-modern tradition of questioning and challenging modern discourses on a daily basis and allows for the development of new narratives which may incorporate facts and expert opinions, but are not limited to that (cfr. Hooper-Greenhill, 2000). 
	Blogging is in essence a creative activity of self-expression and social connectivity, affording research into rhetorical strategies and socialization on these blogs (Papacharissi, 2007). As bloggers create content online in fields as diverse as politics and culture, they increasingly find themselves in competition (and sometimes collaboration) with traditional experts and quasi-professionals. In order to stand out, they need to assert their authority to their readers, who in turn need to assess the credibility of the information source. The concept of credibility can be broken down in two parts, namely trustworthiness and expertise of the source, which can be evaluated through the information given by the author about him- or herself and the quality of his or her writing and ideas (Rubin & Liddy, 2006). Given the public and interactive nature of blogs, the emphasis is less and less laid upon the formal qualifications and institutional affiliations of the author and more on the quality of their writing and thoughts. The latter is also found to be a more influential factor in explaining the popularity and effectiveness of certain blogs over others (Van House, 2004). Furthermore, in a day and age of ‘information overload’ in the Internet, the self-reported expertise of the source – together with the content and lay-out of the blog – is a strong cue for information selection by users (Winter et al., 2010).

 Several studies have looked into the arsenal of strategies and tactics authors have at their disposal in online spaces when mainly textual cues are available. One example is the study by Park (2009) on prominent political bloggers and the ‘discursive strategies’ they used early-on to cast themselves as authorative and credible commentators in the American political field. Discursive strategies are defined here as ways in which current topics and events are selected, commented upon and presented to the public as the ‘truth’. Park’s main finding is that these bloggers predominantly asserted their expertise by opposing themselves from the institutional discourses and thus by declaring their independence from mainstream journalism. This technique is called a ‘double-break’, a concept from Pierre Bourdieu (1990), as opposite to a ‘single-break’ where experts claim a distance from laypeople on the basis of their expert knowledge. The political bloggers were able to attract an audience by treating them as their supporters and even peers by conveying personal messages which showed what the author and his readers had in common.
	Mackiewicz (2010) analyses 750 online reviews on electronic products and finds a ten-fold of ways laypersons use to assert their expertise in online reviews of consumption goods. Reviewers incorporate any relevant expertise in their review to give readers clues on why they need to believe them. This may not only relate to the sort of qualification they bring, e.g. experience or any formal training, but also to the specialized discourse they use, i.e. the domain knowledge. Mackiewicz derives three main categories of assertions, namely product-specific experience, familiarity with related products and the relevant role of the reviewer in the evaluation of a product. Types of the first category relate to the regular use of the product or having tested the product in the store prior to the final decision. Past ownership of previous versions, comparable models or brands are examples of the second category, while having professional or non-professional experience as well as having relations with professionals or access to a base of information on the product are types of the third category. Following up on these results, Mackiewicz finds that reviews which signal one’s professional skills are in no way perceived as better than with other assertions of expertise. She concludes that this may point to the ‘death of the expert’ or rather to a more complicated and pluralized image of expertise in times of online communication, as any layperson can now evaluate a product (Mackiewicz, 2010).
	That information coming from either professionals or amateurs is no longer a distinguishing selection factor online is reaffirmed in the contribution of Otterbacher (2011). In contrast to studies focusing on content, Otterbacher focuses on the relation between communication tactics and the prominence of reviews in three online communities. He bases his analysis on three types of communication devices: structural features, textual features and persuasive writing. Structural features concern self-reported information and community ratings which express information about the user. Textual properties include the use of punctuation, grammar, spelling and emoticons, and indicate the quality of content and the writing style. Persuasion is based here on three argumentative strategies: an appeal to reason (Logos), an appeal to the author’s reputation (Ethos) and through evoking emotions by appealing to the readers’ feelings (Pathos). A structured content analysis of 900 reviews reveals that writing style is indeed positively correlated with the review’s prominence in the community. The most prominent reviews feature more words, an appropriate use of punctuation, more blank spaces, contain few grammar errors and make more persuasive appeals. Effective reviews thus mainly build upon content, textual properties and persuasive writing.

Besides evaluating the communication strategies as used by laypersons to claim credibility, readers also select public content on the basis of social networking. The hyperlinked nature of the blogosphere facilitates massively distributed but connected conversations in every imaginable topic of interest (Marlow, 2004; Winter et al., 2010). Marlow (2004) argues that in blogging communities, where bloggers actively seek influential positions, influence is based upon two measures, namely the popularity of the blog, i.e. the number of readers the blogger attracts, and the number of citations by others, i.e. the degree of hyperlinks. In this context, online conversations are “series of interrelated communication acts” which are usually not planned and emerge on a spontaneous base. However, conversations are also easily fragmented and can reach dead ends in the wider online space (Efimova & De Moor, 2005). 
	Efimova and De Moor (2005) further study the socio-technical context of blogs, looking at the activity levels, media choices, e.g. the use of posts or comments to insert content, and linking practices, and found three attributes of conversational blogging. First of all, hyperlinks function as a ‘conversational glue’, enabling fast and timely debates and incorporating multiple perspectives to produce new insights. Secondly, related conversations in the blogosphere may at times move in other directions. For example, a theoretical discussion on a larger scale may result in ‘local’ applications of these ideas in smaller groups. Lastly, despite the social character of blogs, most blogs seem to be a platform of personal stories and thoughts. The blogosphere thus consists out of the interplay between ‘conversations with self’ and ‘conversations with others’. Connected with this study of Efimova and De Moor, Mishne and Glance (2006) study the nature of the ‘commentsphere’, which they estimate to be about ten to twenty percent of the size of the blogosphere. The number of comments per post also seems to follow a power-law distribution, with few posts containing a large number of comments and most post with few comments (cfr. Shirky, 2008). Their analysis furthermore shows that there are various types of comments, among others personal-oriented comments, comments that thank the author for the post and disputative comments.
	Readers thus seem to take in an important role in the broader field of commentary, but there is relatively little research conducted on them. Recognizing this lacuna, Baumer et al. (2011) focus on the perceptions of readers on their membership and participation in political blogs. An explorative analysis with interviews with both bloggers and readers shows an asymmetry in the framing of blogs as both technologically and socially focused on the bloggers. In other words, blogs are platforms for ‘conversations with the self’ where content and design are controlled by the author. However, by providing comments, readers set the tone and thus are able to co-construct the identity of the blogger. At the same time, the identity of the blog or blogger may also determine the kind of people flocking to the blog, especially in the case of political blogs. This is the argument of the ‘echo chamber’ (Sunstein, 2006): the tendency of people to read perspectives close to their own. Another possibility is that readers make their choice on the basis of popularity, depending on the ‘wisdom of the crowds’ via the site’s social navigation (cfr. Trant, 2009). 

Finally, the question whether the Internet is able to democratize the discourses within popular and high culture is still a heated topic of debate. As we have seen, many studies have already focused on popular culture, like music and books, but there is a general lack in studies concerning high culture, where the arts usually fall under. In a recent article, Roberge (2011) tries to make sense of the significance of online criticism in the field of elite culture. He tries to understand what user-generated content may mean for the authority and legitimacy of the ‘institution of criticism’ without picking a side when considering whether this may lead to a democratization of the ‘aesthetic’ or ‘cultural public sphere’. As Papacharissi (2002) states: “ultimately, it is the balance between utopian and dystopian visions that unveils the true nature of the internet” (p. 21). Instead, Roberge sees online reviews as ‘mediation within the mediation’, where traditionally critics acted as mediators between the production and consumption of culture. In other words, individuals don’t need to abide anymore to the criteria as set by the experts of the elite – the critics and art historians – and may decide for themselves (Joy & Sherry, 2010). This claim raises even more complex questions, for example whether notions of highbrow and lowbrow tastes are blurred in these times of ‘mass amateurization’. In the end, what is a major contribution of the Internet is that more actors now enter the field of criticism, and though they may not all be equal to each other, there is sufficient room for competition within this field. Seen in this way, amateur experts are able to force the field to redefine traditional notions of connoisseurship and expertise (Roberge, 2011). 

	
	2.3 Conclusion
The art discourses which now roam the institutional art world find their origin in early modern times. This evolved in the modern conceptions of art as we know them today, where knowledge is based on taxonomies and authority. Museums are a typical product of this modern structure of expertise, with the curator acting as a power broker and broadcasting his or her scholarly expertise to the public. Traditionally, museums had a rather moral nature as they were responsible for the production and dissemination of knowledge and consequently ‘had to know best’. Communication happened in the forms of monologues, assuming passive audiences who completely rely on the ‘unassailable voice’ of the museum. 
	The Internet has challenged this modern structure as it has facilitated an open environment for the production and consumption of knowledge. The dissemination of information now forms a “complex and multilayered chain of communication and sensemaking:  events, issues and ideas will be subject to the influence of various ‘filters’ or ‘gatekeepers’ (…) before reaching their public destination” (Goode, 2009: 1291). In post-modern conceptions of expertise, the old power relations of the museum world are potentially being reconstituted as local knowledge and popular memory of culturally diverse audiences can now find their way into the museum. With the emergence of Web 2.0 platforms in the museum field, users can now construct their own narratives or ‘folksonomies’ if you will. 
	In the case of popular culture, this has led to a leveling of the playing field though actors may not all be perceived as equal to each other in their specific domain. In the museum world, however, where high barriers to entry traditionally exist, there is a lack of research into how power relations have shifted, i.e. does expertise still reside within ‘ivory towers’, or does it move to the outside? To what extent is knowledge being ‘co-constructed’ between the ‘power brokers’ in the museum and online audiences? Studies on popular culture have only gone so far in explaining the discursive strategies which are available to the expert on the Internet and are limited to the extent that high cultural discourses are more closed to the public than discourses in mass culture, e.g. movies (cfr. Holbrook, 1999). How far popular appeal has pervaded museum discourses online is thus still open for discussion.

3. Culture of the museum space
The ‘closed’ space of the museum – in which visitors are inclined to stay quiet and to keep an appropriate distance to the art objects while the consecrating white walls of the galleries create a place for contemplation – seems at odds with the participatory culture and open space of Web 2.0. Social media are generally seen as democratic public spheres and popular spaces for conversations on an almost unprecedented global scale (Papacharissi, 2002). Critics argue that the popularization and commercialization of the Web tends to desecrate and commodify the austere spaces in high-art establishments. However, within an era of Web 2.0, museums are urged to open up and to transfer the emotional and affective aspects of their exhibited objects to the online space.

	3.1 The ‘closed’ museum 
Museums are inherently social spaces which are historically and culturally embedded within society. The culture within these spaces is in turn produced and reproduced by their participants, whose practices and performances are therefore subject to much sociological research, especially within the field of the sociology of art and art institutions (Fyfe, 2011). An analysis starting from the birth of ‘museums’ and subsequently of the social network of actors within the museum space will bring some light upon the enduring image of the museum as ‘elitist’, ‘closed’ and ‘austere’. 
	Hooper-Greenhill (1990), in her paper on the space of the museum, summarizes the history of the ‘museum’ as follows (p. 57):

“(…) [T]he 'museum' as heterotopia[footnoteRef:3] in the fifteenth and sixteenth century functioned as a space where meaning could be eternally reread, reinterpreted and rerepresented, where the relationships of the world could be reassembled; the 'museum' of the seventeenth century functioned to fix a final meaning for material things in order to bring words and things into a finite and visible relation. The 'museum' of the nineteenth century functioned as a general archive in which time never stopped building, in which things of all epochs, all styles, all forms could be accumulated and preserved against the ravages of time, in perpetuity. The Museum acted and in many ways still acts (and not least, conceptually) as a microcosm of the world, as a universal sacred space where Man can rediscover and reconstitute his fragmented self.” [3:  ‘Heterotopias’ are spaces where people live and which are constituted “through specific sets of relations that delineate one from another”. According to Hooper-Greenhill (1990) they “function as sites that are real and lived, but which act as counter-sites, counter-utopias, special spaces that are simultaneously both mythic and material” (p. 57).] 


Throughout history, different configurations of a ‘museum’ existed, but in general these exhibitionary spaces performed a social function for self-improvement, inspiration and civic celebration (Hooper-Greenhill, 2000). The princely collections of South Germany and North Italy of the fifteenth and sixteenth century could be interpreted and reinterpreted according to secret ‘scripts’ within hierarchical spaces; the seventeenth century saw the first cabinets of curiosities where meaning was tied down through taxonomies, i.e. the classification of objects in hierarchical groups. Later, this philosophy of the Renaissance was discarded and replaced by the ideas of the Enlightenment, emphasizing rationality and scientific truth. These ideas continued well into the nineteenth century, when the new nation states came into existence (Hooper-Greenhill, 1990).
	In the nineteenth century the first public museums arose as novel spaces to educate the masses about art and heritage in the light of state formation (Hooper-Greenhill, 2000). Fyfe (2011) argues that Western institutions became infused with a new mind-set as part of a cultural change peculiar to modernity, where the museum turned into “a place, outside of all other places, and within which other places and times were ‘represented, contested and reversed’” and contained “all times, ages, forms and tastes in one space” (p. 35). The ‘modern’ museum was and still is an encyclopedia, a complete archive of the ‘best of the past’. According to Hooper-Greenhill (2000), this became the museum archetype that persisted deeply into the twentieth century. The essentialist image of the museum typically consists of an almost mythical place of large classical pillars, a triangular roof and stairs leading to the forecourt (see for example the image on the title page of this thesis). 
	Three sociological perspectives on the culture of space can be discerned, as given by Fyfe (2011): the museum as calculated space, as conflicted space and as collective space. The calculated space is based upon the ideas of among others Michel Foucault (1926-1984) and focuses on how the museum has made the world ‘calculable’, or understandable, by internalizing the tastes of experts and exhibiting cultural artifacts from ‘inferior civilizations’ from the colonies to contrast them to the ‘superior’ West. In other words, museums in this sense are spaces where power over the ‘Other’ is exhibited. The museum resembles a ‘disciplinary society’, a concept developed by Foucault which indicates a society where internal norms exercise power over individuals and turns them into ‘docile bodies’ who self-discipline and survey others in a fear for social repercussions. Within the ‘modern’ museum, visitors are thus disciplined in a certain behavior by following the conventions or norms of the art world (Becker, 1982; Hooper-Greenhill, 1989). These conventions create meaning because only when “artist and audience share knowledge of and experience with the conventions invoked does the art work produce an emotional effect” (Becker, 1982: 30). Besides functioning as a tool of interpretation, the presence of conventions also create a social division between the expert and the layperson or in the terminology of Becker (1982) between the inner circles and the outer circles of the art world. Within the modern museum, space is strictly divided into the private or ‘hidden’ spaces of the museum personnel and the public spaces for the common masses. The power relations are skewed to the work spaces of the museum, where information is produced and disseminated through catalogues and inventories. Within these confines, the staff has authority and is expected to be their own best judge of what practices are appropriate, which facilitates a static and inwards-looking institutional culture. The transmission of knowledge is mainly performed here in a one-way, unresponsive an unequal manner – similar to features of mass communication – where little space is left for other interpretations and visitor’s needs are neglected (Hooper-Greenhill, 2000).
	The public museum also is a place where different social groups could intermingle, at least in essence. In reality, the museum was a contested space between the higher strata and the well-off middle class, and to this day, museums have not yet successfully shaken off this elitist image. Visitor studies from the beginning of the twentieth century onwards have shown that museum audiences are generally from the upper strata and thus unrepresentative of the wider population. The recognition of this exclusionary role of the museum in society has come to be called the institutional critique in the sociological literature, led by the idea of Bourdieu and Darbel (1991) that the museum constituted a space of symbolic violence. This concept explains why the lower strata in society were and in some cases still are practically absent in the museum galleries whose objects and space makes them feel out of place. Furthermore, museums have a role to play as gatekeepers or ‘cultural gates’, delineating high from low art and thus determining the cultural stratification of art objects. Artists who are absorbed within this field are called ‘integrated professionals’, excluding the more experimental and non-confining artists and styles from the art establishment (Becker, 1982).
	According to the perspective of the museum as a collective space, the role of the museum lies in the transformation of societies into communities and nations through the exhibition of national heritage. Despite conflicts, museums show what a population has in common and thus represent ‘imagined communities’ (Fyfe, 2011). Cultural economists have identified some values which accrue from cultural institutions to the community, i.e. social values like national prestige and empowerment and cultural values like aesthetics and pleasure (Heilbrun & Gray, 2001). Governments traditionally have financed these public goods on the grounds that people need them in order to turn them into good citizens, also called the merit-good argument. However, the times are changing and the responsibility to preserve these national repositories of heritage is more and more laid upon the shoulders of society.
	
3.2 The open museum?
Over the past decennia, the museum sector has grown. The boom started in the ‘70s and ‘80s, when the number of museums rose spectacularly with a subsequent rise in museum visitors and which is unambiguously called the ‘museum phenomenon’ in museum studies (Macdonald, 2011). Public museums are now standing at a cross-road as public funds are being retreated; cultural policies shift and organizational transformations are becoming the rule rather than the exception. Against this background, the use of new media was increasingly promoted as a way to open up to a global community. This elicited discussions around the new trend towards the open museum as opposite to the closed culture of the museum in a real visit. In this post-modern age, social institutions like museums are subject to a thorough review (Hooper-Greenhill, 2000), especially when their traditional practices move online.
	Arora (2012) argues in her paper that a conceptualization of online spaces along cultural lines permits insight into the social practices of these new spaces. Metaphors are useful in that respect, but do not provide a comprehensible framework. Therefore, Arora offers a typology of Web 2.0 spaces based on their architecture, design and purpose, namely as: 1) utilitarian-driven; 2) aesthetic-driven; 3) context-driven; 4) play-driven; and 5) value-driven. These typologies are not conclusive, but provide insight in the prevalent cultures and dominant discourses in these virtual spaces. Utilitarian-driven spaces provide a service to society by disseminating information and are characterized by issues like the digital divide, the convergence between old and new media (cfr. Jenkins, 2006), and the fragmentation of virtual communities. The aesthetic-driven space connects to a feeling of ownership by providing the possibility to customize and personalize the online space, for example by using customizable templates for personal websites. Context-driven spaces are sites like Facebook and MySpace where people gather to enjoy leisure time in similar ways to public parks. The focus here is on the nature of the space, i.e. who are the actors in this space and with what aim do they use these spaces? Play-driven spaces are generally places for engagement by providing entertainment and ‘playful learning’ (cfr. Resnick, 2004). Finally, the most interesting space for the purpose of this study is the value-driven space, which can be meaningfully characterized by the museum space. 
	The valuation of space often depends on the means of communication, i.e. through old media like catalogues or pamphlets or through new media like PDA’s or websites. Compared to the other four types of spaces, the value-driven space is a place for emotions and affection, of feelings of a national identity, of strolling down unexpected places like a tourist or flaneur (Arora, 2012). The made comparison with tourism is not a coincidence here, as museums merged with the leisure industry in the context of the continuing privatization in Europe (Macdonald & Alsford, 1995). Smith (2009) holds that these new forms of competition forces cultural institutions to shift their focus towards experiential cultural tourism which recognizes the need for ‘edutainment’ and more creative and experience-orientated products. Therefore, “heritage and tourism are collaborative industries, heritage converting locations into destinations and tourism making them economically viable as exhibits of themselves. Locations become museums of themselves within a tourism industry” (Kirschenblatt-Gimblett, 1998 in Smith, 2009: 78). Tourism sites now need to take into account the diverse needs of people from multiple ‘cultures’, which challenges the modernist authority of one narrative, one voice and one possible interpretation (Hooper-Greenhill, 2000). Barriers between high and low culture are being torn down in this plead for more participation and representation of sub cultures within traditional cultural venues (Smith, 2009)
	This trend has now travelled online with the new cultural space of the virtual museum as a fitting example for this development (Arora, 2012). The experience of art objects is now transferred to the World Wide Web, reaching a global community and redefining the relations between the museum, art and audiences. Despite these new opportunities, the online space also brings forth its own limitations in its capability to disseminate an experience. Real museums have for long provided important social and cultural values to its audiences and the surrounding community, though also have been an instrument of social differentiation, favoring the economic and cultural elite. Virtual museums on the other hand have fundamentally been exhibition and public spaces since their birth, accessible to anyone, anytime (Moreno, 2007). The main question here is how these virtual spaces potentially affect the perception of museums by audiences, i.e. which social functions these traditional institutions of culture now perform.
	A first issue revolves around the authenticity of the art object online, an issue which can be traced back to Walter Benjamin (1969) and his work on art in the age of mechanical reproduction. While digital reproduction may attribute more ‘exhibition value’ to art works and endow new social functions and practices onto the virtual museum, it also reduces the ‘aura’ or the sentimental value of the art works by the detachment from their cultural context. This dematerialization of the real thing explains the great deal of hesitance among many cultural organizations as it challenges the fundamental role of the museum within society (Trant, 1998). The museum is no longer the sole interpreter of art objects, but now shares this position with an (online) public who can view these art works within a different and dynamic context. Liberated from its academic and institutional context, the viewer can create new meanings and functions for art on their own terms and conditions (Moreno, 2007). 
	The new possibilities to reframe art online are also being stimulated by the technical design of the website (cfr. Srinivasan & Huang, 2005). For example, personalizing the museum experience online may facilitate stronger ties between communities of interest and the museum (Aroyo et al., 2007). Furthermore, Lin, Fernandez and Gregor (2010) studied the informal and intrinsic needs of users of museum websites to find out what makes for enjoyable learning and experiences online. One of the conclusions was that Web 2.0 features like blogs and forums are able to engage and elicit affections among end users towards the organization. In effect, the web developer takes in an important role in the museum experience as a new kind of curator, who among other things is responsible for organizing the online community around an institution (cfr. Schlatter, 2010).
	Just like real museums accrue benefits to their surroundings, virtual museums are able to transfer values to a virtual community. Questions that arise here are: what attracts people to become a member of an online community and what is the nature of such a community? This is crucial information to organizations that want to tap into this knowledge pool. To answer the first question, Ridings and Gefen (2004) conducted a research into the motivations behind virtual memberships. Results showed that information exchange was the most important factor behind joining, with other factors depending on the type of the community. In professional communities for example, social support is an important factor, i.e. the sense of feeling affiliated with a certain group, but for communities dealing with personal interest, friendship was a more popular reason. Also Hsu and Lin (2007) and Yu et al. (2010) confirm the importance of these social factors in building a community. Effective knowledge sharing in such a community stands and falls upon the presence of a culture of fairness and trust, feelings of affiliation and tolerance, and openness. Therefore, community managers should stimulate such a culture for success, for example by taking the role of an expert or a moderator in discussions and making use of an open design (Ridings & Gefen, 2004; Yu et al., 2010).
	Concerning the nature of virtual communities, Wei (2004) found that the specific norms in a (blogging) community are not born out of explicit guidelines of conduct but rather from practices and implicit guidelines which leave room for own interpretations. As an inherently social tool, Web 2.0 connects individuals to a community through social ties of readership, which reveal themselves in the case of blogs in blogrolls (a list of other weblogs where the author comes for novel and interesting thoughts), permalinks (direct link to a blog entry), comments and trackbacks (automatic communication when one weblog refers to another) (Marlow, 2004). In a study of a specific (science) museum blog, Grabill, Pigg and Wittenauer (2009) found that the community “is highly variable and shaped largely by topic, with some topics attracting a large number of participants with diverse levels of knowledge and perspective and who participate from locations both inside and outside the physical museum”. This experimental platform should allow for the negotiation of information in an open ‘culture of inquiry’ with as the end-product community-based collaborative knowledge (Grabill et al., 2009). 
	 Finally, the analogy between the virtual museum and the psychical museum can be completed by looking at the power structures and dynamics in both cultural spaces. While the physical museum space has usually been characterized as ‘elitist’, the Internet may bring about cultural democracy by its very interactive nature. However, Moreno (2007) argues that the online space is still very stratified and subject to an economic and cultural divide. Access to the Internet is still restricted to only 32,7% of the world population, mainly living in the rich and developed countries including Asia and Latin America (Internet World Statistics, 2011). This disparity continues when taking into account who participates online: Hargittai and Walejko (2008) for example found that mainly young males with a high socioeconomic background create content online. The picture is reinforced when comparing these statistics with the general characteristics of museum visitors (cfr. DiMaggio, 1996). 
	The virtual museum thus is a complex and paradoxical space where the structures of the art establishment are reproduced and cultural capital is still being contested, although traditional museum functions are being redefined on the Internet (Moreno, 2007). In their search for new ways to conceptualize collections and information, museums still promote particularistic views of the world, which are usually very Western-oriented and hierarchical. Also, despite new forms of authorship and narratives, there is a strong reliance on a traditional architecture of the space (Cameron, 2003). The question remains though whether possibilities for personal framing and the dissemination of information of art online will eventually bring democratization in the art world or act as a complement to these traditional practices (Arora, 2012; Moreno, 2007). 

	3.3 Conclusion
The traditional concept of the museum as we know it today is one of austerity, elitism and paternalism. The modern mind-set puts an emphasis on the rational experience of museum collections and places the taste of the elite upon the masses on the grounds of educating them and turning them into civilized citizens. Power resides within the hidden places of the museum, where an institutional and closed culture flourishes. The public spaces in the museum, on the other hand, are contested places, places of symbolic violence. The lower strata are generally excluded, while the economic and cultural elite of society inhabit these spaces and compete with each other over social and cultural capital. This counteracts the social role modern museums were expected to fulfill in the context of state formation, namely exhibiting and preserving art and heritage for the national community. 
	Opposite to this modern conception of the museum as a closed and authorative entity, the Web has opened up the museum space to a far larger audience. The virtual museum space is a lived space, or heterotopia, a dynamic and interactive space for the user to discover and explore. The visitor becomes a tourist, strolling down the Internet pathways in search for novel experiences which they can personalize and put in a new context in their own time and on their own terms. In this redefinition of the relationships between the museum and the community, the design and architecture of the online space becomes a crucial aspect of the museum experience. Effective websites focus on the emotional and affective transmission of knowledge in a fair and open culture. 	Despite new claims of a cultural democracy on these Web 2.0 spaces, scholars like Moreno (2007) have argued that the online museum continues to be a paradoxical space perpetuated by deeply-rooted conventions and where cultural capital is contested. The traditional notions of hidden and public spaces of the modern museum seem to be reproduced online, but to what degree have never been researched before. The understanding of online web spaces is still very primarily, but the available literature can give some pointers in how the museum culture transfers online, in this case to the blogosphere. Metaphors and the found social practices online can help in characterizing the blogs in the museum field, as well as finding effective socio-technical blog designs.



METHODOLOGY

1. Research questions
The literature review has shown that traditional notions of expertise are being reconstituted through the democratization and popularization of the art discourse on the World Wide Web. The art world, and especially the closed world of museums, is a perfect example of a field where high barriers of expertise exists, and therefore this field provides a good opportunity to analyze how expertise is shaped online. The available literature on the reshaping of expertise in popular culture may provide some primarily clues on the outcomes of this research and will therefore function as a framework. 
	As the focus of this study, the choice fell on weblogs because of their text-rich format which allows extensive narratives and discussions. However, the museum blogosphere, or the ‘universe of museum blogs’, is a too vast and complicated entity to sample, not in the least because there is no strict definition of a museum blog. These blogs are mainly put into suitable categories based upon the individual judgments of the bloggers themselves. Therefore, the study will limit itself to the top ten museum blogs as calculated by a single ranking system (see section 3.1). This system uses multiple quantitative indicators of the blog’s popularity (i.e. monthly visitors, incoming links) and points out the authorities in a particular category. In light of this study, the main question which will be posed here is: 

What constitutes as an effective museum blog in the blogosphere?

This question has several components; the most important ones are: 

1. Who are the bloggers among the top ranked museum blogs?

2. What is the nature of expertise in the museum blogosphere?

3. How are these museum blog spaces designed?

In a nutshell, three different aspects of expertise in the museum blogosphere will be studied: the actors, the content (of the discourses) and the space or culture of these particular blogs. Each aspect will ask for a different method and sample size. Limitations in time and resources mean that the first sub question focuses on the analysis of the blogger profiles of the top ten museum blogs, where the remaining sub questions focus on a selective sample of three blogs specific in this ranking which are deemed representative by the researcher for the whole sample.  

	Research questions
	Issue addressed
	Method

	Main research question: 
What constitutes as an effective museum blog in the blogosphere?
	-
	-

	Sub question 1 (Actors):
Who are the bloggers among the top ranked museum blogs?
	Blogger profile: 
Background blogger, affiliation, purpose;
Which actors have an effective museum blog?
	Qualitative Content Analysis: background analysis top ten museum blogs.

	Sub question 2 (Content): 
What is the nature of expertise in the museum blogosphere? 
	Representation and interactivity: 
How is knowledge on art being communicated between actors?
What kind of information/which discourses pervade effective museum blogs?
	Content and Discourse Analysis of a selective sample of three blogs to find the main themes and underlying meanings between and within posts of authors and the comments section.

	Sub question 3 (Space):
How are these museum blog spaces designed?
	Presentation and techno-social architecture: 
How does the architecture of the blog space looks like?
What kind of culture is created in effective museum blogs?
	Qualitative Content Analysis of communication tactics in the three selected blogs.
Discourse Analysis for topics and themes.


Table 1. Overview of research questions, addressed issues and accompanying methods.

2. Method
The impact of the participatory culture on expertise in the art world has barely been researched. Therefore, this study will be explorative, but only to a certain extent, because the literature review has already identified some important themes and concepts which can be used as a framework. The omnipresence of the units of analysis in this study, the various entries on museums blogs, allows for one major advantage: it makes everyday museum conversations transparent. A qualitative content analysis is therefore suitable here. Qualitative content analysis is involved in identifying and codifying the underlying themes and meanings in (online) media texts (Bryman, 2008; Mayring, 2000). The importance of social context in museum blogs necessitates an explicit analysis of the discourses. The general contention behind discourse analysis is that “language is structured according to different patterns that people’s utterances follow when they take part in different domains of social life, familiar examples being ‘medical discourse’ and ‘political discourse’” (Jorgensen & Phillips, 2002: 1). 
	
	2.1 Content analysis
Content analysis, both quantitative as qualitative, has the aim to identify key themes and ideas within texts. Qualitative content analysis, the focus in this study, has become a more popular method over the last years in fields as diverse as communication and nursing. Mayring (2000) has defined the method as “an approach of empirical, methodological controlled analysis of texts within their context of communication, following content analytic rules and step by step models, without rash quantification” (p. 2). Its goal is “to identify important themes or categories within a body of content, and to provide a rich description of the social reality created by those themes/categories as they are lived out in a particular setting” (Zhang & Wildemuth, 2009: 318). The method is appraised for its flexibility in research design and sensitivity, though also disregarded as a naïve technique. It differs from its more quantitative counterpart in its research origin, inclination to inductive instead of deductive research, data sampling techniques and end products. The qualitative approach has more sociological roots, usually takes a more purposively selected sample and delivers descriptions and typologies instead of numbers (Zhang & Wildemuth, 2009). A new source for research is the analysis of online documents, which is especially potent for quantitative and qualitative content analysis (Bryman, 2008). 
	The literature promotes two processes of analysis when conducting qualitative content analysis: inductive and deductive category processes. Inductive category development builds upon the contention that the development of categories, which indicate how to interpret aspects of the text, should be close to the actual material. The interpretation of the text is only framed within the research question and certain defined criteria. Then, in an iterative process, a number of categories are developed, revised, subsumed or abstracted and checked for reliability, until preferably a certain level of saturation is reached. Deductive category application, on the other hand, asks for a more firm framework, in which the aspects of analysis are formulated prior to the actual process based upon the theory. A coding sheet explicitly defines and provides examples for each category being coded in the text (Mayring, 2000). Based on the level of inductivity in the research, three approaches to analysis can be derived, namely the conventional qualitative content analysis, which is a strictly grounded approach, the directed content analysis, which uses initial codes as deducted from the literature, and summative content analysis, which starts with the numbers before extending the analysis to the latent meanings of the texts (Zhang & Wildemuth, 2009). 
	Prior to the analysis, it is recommended to prepare the data and to get immersed in the text. Furthermore, when writing down the results, a comprehensive overview should be given on how the analysis was carried out and how the findings link to the data. This usually includes incorporating quotes from the units of analysis, but can also include matrices, graphs, charts and conceptual networks. A global note is to keep in mind the research question, which should be clear from the outset and unambiguously stated, and the researcher should be open for all interpretations without feeling time-pressures. Leaping back and forth during the analysis is a necessity (Elo & Kyngäs, 2008). When drawing conclusions, the found themes and categories are interpreted and inferences are made about their properties.
	
	2.2. Discourse analysis
[bookmark: _GoBack]As opposed to qualitative content analysis (QCA), in which the researcher formulates meanings of and in the text, discourse analysis (DA) emphasizes the role of language in the construction of reality. Where the former aims to understand meaning in the context of the produced content, the latter pays attention to the way the social world is framed through interactions. Discourses are then the strategies actors use in conversations to create meaning. Though there are more specific differences between QCA and DA, especially within epistemology and ontology, in general both methods have much in common. This makes it hard to differentiate between the two, but for now it is sufficient to know that they use a distinct terminology. Where QCA talks about content and context, DA concerns interpretative repertoires and rhetoric. The interpretative repertoires point to the influence of the environment on discourses in a certain field by its actors. When transferring knowledge, different rhetorical strategies are applied in the construction and formulation of arguments (Bryman, 2008).
	Furthermore, DA is not one, coherent method like QCA, but consists out of different approaches and practices. All of these approaches have incorporated insights from conversation analysis and philosophers as Michel Foucault (1926-1984) and allow for a sophisticated analysis of text and talk. What they have in common is the notion that discourses do not merely reflect a social construction of the world, but also play an active role in shaping it. These approaches have found wide application in a diversity of disciplines. Coincidentally, Jorgenson and Phillips (2002, p. 2) propose its application in a similar topic as the one being investigated here: 

“Another research topic could be the ways in which expert knowledge is conveyed in the mass media and the implications for questions of power and democracy. How are claims to expert knowledge constructed and contested in the mass media and how are competing knowledge claims ‘consumed’ by media audiences? The struggle between different knowledge claims could be understood and empirically explored as a struggle between different discourses which represent different ways of understanding aspects of the world and construct different identities for speakers (such as ‘expert’ or ‘layperson’).”

Further below, the authors argue for multiperspectival work, i.e. incorporating different approaches in both discourse and, when appropriate, non-discourse analysis. In this specific study, a combination of both content and discourse analysis is chosen, with the DA focusing on the ‘discursive strategies’, i.e. the ways in which actors assert their position within a specific ‘field’, following the study of Park (2009).
	Discourse analysis is embedded within a social constructionist approach, which builds upon four premises: 1) reality is only accessible through categories, making a critical approach to knowledge necessary; 2) existence of historical and cultural specific contexts; 3) knowledge is produced and disseminated through social interaction; and 4) socially-constructed knowledge determines social action. This all leads to an understanding of multiple systems of patterns in discourses, where meaning differs per discourse and are maintained or changed through interactions. The historical and cultural context is important here, just like in QCA, but meaning rather originates from the existing discourses than from what the researcher makes of it. Within discourse analysis, scholars either focus on everyday conversations or “prefer a more abstract mapping of the discourses that circulate in society” (Jorgenson & Phillips, 2002: 3).

	2.3 Framework of analysis
Considering the large body of literature executed on weblogs – as interesting media texts produced by audiences which were formerly only understood as consumers (Papacharissi, 2007) – this study will partly build upon these concepts to construct an overall framework of analysis. This includes aspects concerning the blogging context, i.e. the design and structure of the blog, and content, like the focus of the blog and characteristics of the blogger (Herring et al., 2007; Papacharissi, 2007). Otterbacher’s (2011) study on the communication tactics of online reviewers will also be incorporated in this research. His concept of ‘persuasive writing’, which includes Logos, Ethos and Pathos, is similar to argumentative strategies usually used in texts, i.e. building an argument, exploring new ideas, building a writer’s identity and building a community identity (Grabill et al., 2009). In contrast, discursive strategies indicate how the blogger represents him-/herself, i.e. how s/he positions him-/herself in the field (cfr. Park, 2009) and how expertise is asserted (cfr. Mackiewicz, 2010). This makes this study a mainly directed content analysis (Zhang & Wildemuth, 2009). Despite this deductive framework, the study is still in part inductive, meaning that the qualitative content analysis and discourse analysis will focus on the specific features of the top ten blogs in the museum blogosphere.





3. Data collection
	3.1 Blog rank
The research sample for this study is the ten best ranked museums blogs in the ranking system of BlogRank[footnoteRef:4]. This ranking has been specifically chosen for two reasons. First, the popularity of these museum blogs ensures a high rate of participation and activity on these blogs, and second, because this study focuses on the tensions between museum experts and amateur-experts, the selection of these top ranked museum blogs may already tell us something about a possible leveling of the playing field. Credible rankings are commonly based upon quantitative criteria like RSS memberships, the number of incoming links and monthly visitors. However, ranking sites as Alexa and Technorati – despite their very large databases – have two main disadvantages: 1) they incorporate limited data into their ranking algorithm; and 2) they make no use of categories and/or rank blogs on these categories. Furthermore, specific museum blog directories as Museum Blogs[footnoteRef:5] don’t exist anymore, which makes a detailed selection of museum blogs quite impossible (or expensive!).  [4:  http://www.invesp.com/blog-rank]  [5:  http://museumblogs.org/] 

	The BlogRank system was launched in May 2009, starting out with a sample of 20.000 blogs which were by then manually categorized into 50 topics. BlogRank now mainly depends upon visitor contributions to the database, as well as their judgments on the relevant category or categories the blog should be filed under. The FAQ section on the website provides a short, though not comprehensive, overview of the twenty different factors BlogRank use in calculating their ranking score. Among these factors, BlogRank includes: RSS membership, Yahoo incoming links and index pages, Google indexed pages and PageRank, monthly visitors, pages per visit, link to page ratio, Compete, Alexa and Technorati ranking, and the popularity on social sites such as Digg, Stumbleupon, Delicious and Redditt. Furthermore, these factors are not all given the same weight: 

“Factors which can be manipulated such as, incoming links and pages indexed by Google or Yahoo, have less weight compared to factors such as, pages per visit or RSS membership. Additionally, each blog receives different weight for the different factors depending on the category it is listed in, because it is measured against all the blogs in that particular category. For example, if a blog is listed under two categories: social media and blogging, it will most likely receive different points for RSS membership, Digg first page stories, Compete Ranking, etc in these two different categories.” [footnoteRef:6] [6:  http://www.invesp.com/frequently-asked-questions-about-blogrank.html#HowdoesBlogRankwork] 


Daily updates assures accurate data, though they may lead to fluctuations in the ranking as new blogs are added to the system and blog data changes over time. Furthermore, blogs are collected by the designers of the system as well as by the owners of the blogs, making the system dependable on self-selection and the size of the user base. Nevertheless, most blog rankings do not change significantly in a short time span. For example, when taking a look at the ranking of the top ten museum blogs over one week, only the 8th and 9th position switched places with site scores only changing slightly. 
	Despite the advantages of BlogRank as named above, there are some apparent drawbacks which are also mentioned on the website. First of all, the system relies on twenty external systems and some of them may not respond to the site’s requests for data. Second, these external sources may not provide data for certain sub domains or subdirectories on which blogs are hosted, but only for the main site, which explains missing scores. Furthermore, external data have their limits too. The inaccurate and missing data seriously affects the reliability and validity of the ranking, which may only be evened out by a large volume of blogs in the system. However, no information is given on the number of blogs per category, and the formula for calculating the ultimate site score remains unknown. This lack of transparency can be considered a significant downside to the ranking. Yet, regardless of these disadvantages, the most important factor here is that these museum blogs have achieved high visibility and legitimacy through this high ranking. 
	The top 10 museum blogs on BlogRank, as given on March 16, 2012, are given in the table below. Appendix 1 provides the URL’s to these blogs in the same order. An important note here is that all the blogs are in English, which may be a condition for the ranking system. The internet is largely Anglophone, so this may not be a surprise, but it may conceal many other effective blogs which only appear in other languages.














Table 2. Top 10 museum blogs in the Ultimate BlogRank by Invesp
	#
	Blog Title
	RSS membership
	unique montly visitors
	Alexa rank
	Number of incoming links
(via Bing)
	Google PR
	Site Score

	1st
	Bay Area Discovery Museum Blog
	n/a
	162.143
	608.594
	34
	6
	100

	2nd
	CultureGrrl
	n/a
	n/a
	n/a
	8
	7
	99.17

	3rd
	museumsandtheweb.com
	n/a
	n/a
	1.990.031
	18
	6
	98.49

	4th
	Yesterday.sg
	n/a
	n/a
	344.571
	33
	6
	97.56

	5th
	Indianapolis Museum of Art Blog
	104
	n/a
	n/a
	5
	6
	97.53

	6th
	bloggers@brooklynmuseum
	n/a
	n/a
	n/a
	2
	6
	97.32

	7th
	ExhibiTricks
	989
	n/a
	n/a
	1
	5
	96.97

	8th
	Medical Museion
	n/a
	n/a
	n/a
	4
	6
	96.37

	9th
	electronic museum
	n/a
	n/a
	7.387.982
	3
	5
	96.17

	10th
	A Repository for Bottled Monsters
	n/a
	n/a
	9.118.284
	1
	5
	95.87

	Source: http://www.invesp.com/blog-rank/Museums 
Consulted on March 16, 2012; updated to current titles



	3.2 The data collection process
Every qualitative study requires sufficient documentation of the process, somewhat like keeping a logbook. This study consists of two main parts. First, an overall indexation of the blog’s history, owner(s) and activity was made. Properties like the starting date of the blog, the blogger profile (is the blog founded by an institution, and if so, who of the staff is responsible for regularly updating the site?), the (expected) target audience, (stated) purpose of the blog, engagement of the blogger (how many posts are there, does it have an archive?), interactivity (both the permeable boundaries of the blogging software and the number of comments), design (does it have an accessible and easy-to-use navigation, like a tag cloud?) and type of content were identified within this sample. This data aimed to identify the type of experts roaming these blogs – whether they are museum staff or amateurs interested in museums – and what their objectives are behind maintaining the blog.
	The second part of the analysis included the selection of three blogs in order to answer the final two sub questions on the nature of discourses of expertise and their socio-technical context. This sample was based upon the type of events being discussed in the blogs, picking out the most interesting blogs in terms of research value. Finally, the following three blogs were selected: CultureGrrl, the Indianapolis Museum of Art Blog and Yesterday.sg (see Table 3 for more details). Besides the content on these blogs – interesting for the kind of events described there, but also for their focus on art and cultural heritage – other reasons supported this selection. First of all, these three blogs represent three different operational models as discovered in the primary analysis: the single/professional blog, the community blog and the institutional blog. Furthermore, they make use of three different interfaces, which is likely to create three different cultures. These blogs have established themselves as authority hubs for their niche audience and can thus be considered as effective blogs.

Table 3. Overview of the three museum blogs in the sample
	Name blog
	Blogger(s)
	Type
	Purpose
	Activity
	Interactivity
	Design

	CultureGrrl
	Lee Rosenbaum
	Single/ professional blog
	Speaks on museum issues and ethics, arts journalism.
	Ca. 17 posts over one month
	Per e-mail
	ArtsJournal Blog

	Indianapolis Museum of Art Blog
	Staff of the IMA and Guest Bloggers 
(e.g. horticulture, curators, marketing, communication)
	Institutional blog
	A space to discuss everything related to the IMA: reviewing events, critiquing exhibitions and informing the world about the relevance of art.
	Ca. 14 posts over one month
	Transactive;
High number of comments
	WordPress

	Yesterday.sg
	Yesterday.sg team and registered members: FOY-ers (Friends of Yesterday.sg)
	Community blog
	Sharing thoughts and sentiments on just about any heritage, history, the arts or museum-related topic of the Singapore of old.
	Ca. 42 posts over one month
	Registration needed;
Low number of comments
	Web-based



The units of analysis, the blog posts here, are purposively selected on the basis of interest, e.g. led by the category or tag, or accumulating from the hyperlinks given in selected posts. This snowball sampling resulted in a total of about twenty posts per blog. The blog posts were then separately analyzed, and the emerging patterns and themes per blog in this small sample were noted down. Later, the overlapping patterns for all three of the museum blogs could be identified. These results will be discussed in the next chapter. 

RESULTS AND DISCUSSION

The research questions as addressed in the Methodology part allow for a broad perspective on the data of the top ten museum blogs. As a consequence, a large body of patterns emerged, as well as the need to create some order in this chaos. Keeping an eye on the most important issues, namely: what kind of actors are involved in the museum blogosphere?; which discourses are used in this blogosphere?; and what kind of culture does the blog space create? some broader themes could be distinguished, which will be specified in the sections below. However, overlaps between the sections could not be avoided. The results will be further discussed on the basis of the framework given in the Literature review.

1. Promoting the actors in the museum blogosphere
The first and most general question is who these museum bloggers are. Appendix 2 gives an overview of the profiles of those that occupy the top ten positions in the museum blogosphere according to BlogRank. This already highlights some important findings: for example, the operational models of these blogs reveal the kind of experts that roam the museum blogosphere. Furthermore, the aim of the blogs and the audiences the bloggers target tell us more about these old and new categories of expertise.

	1.1 “Old guards” vs. museum “rock stars”[footnoteRef:7] [7:  http://www.imamuseum.org/blog/2011/10/11/please-chime-in-the-challenges-and-opportunities-of-participatory-culture/] 

The qualitative content analysis on the top ranked museum blogs reveals a mix of single and multiple bloggers. Of these ten blogs, three bloggers hold an individual blog, while seven blogs are affiliated to an institution. Five of these latter blogs are organized by staff members of a museum (respectively a children museum, two art museums and two science museums); the other two are initiatives of an organization which transfers part of the responsibility to create content on the blog to their members, and which we will call ‘community blogs’. These three kinds may represent different forms of expertise, ranging from the ‘old guards’, i.e. the museums which traditionally are endowed with authority and expertise, to new forms of expertise opened up by Web 2.0 and which are related to a professional role or personal ideas and sentiments. 
	As shown in the Literature review, the museum has long been the place for the curator, the ‘expert judge’ (Weiss & Shanteau, 2003) who has an important gatekeeping function within the art world through consistent evaluations of artists and art works. However, the entrance of new museum professionals and the emerging challenges of the participatory culture have put museums into an identity crisis. Four out of five museum blogs in our sample have gathered a (diverse) team of personnel which are endowed with the task to regularly update the blog. This helps to create an active blog and allows a large diversity of ‘substantive knowledge’ (Collins & Evans, 2002) or domain knowledge to find its way on the blog. However, as some members among the staff are more active than others, they are able to modify ‘the face’ of the museum blog. Therefore, it can happen that topics as Horticulture or Technology are far more represented than is to be expected from a museum blog and can lead attention away from the core responsibilities of the museum and blog posts from the museum curators. The hierarchies of expertise within the organizational culture of museums thus seem to be challenged on the blog space.
	A notable exception on these institutional museum blogs is A Repository for Bottled Monsters, an “unofficial blog for the National Museum of Health and Medicine (nee the Army Medical Museum) in Silver Spring, MD” which is managed by a single blogger. The initiator is a (former) employee and chief archivist at the museum, who originally ignited the blog on the premise that every staff member could help create content, even though the institution doesn’t allow the use of Blogger at the office. He can thus be termed a ‘maverick’ (Becker, 1982), someone who doesn’t follow the museum conventions and follows his own terms within the confines of his work spaces, feeling the need to keep a blog on the museum activities by himself. 	
	The challenges of the participatory culture on authority and expertise have also struck the museum world, as a popular discussion on the Indianapolis Museum of Art Blog (IMA Blog) shows. The following excerpt, a quote from Ed Rodley from the Museum of Science in Boston, summarizes the identity crisis facing many ‘memory institutions’ today[footnoteRef:8]: [8:  http://www.imamuseum.org/blog/2011/10/11/please-chime-in-the-challenges-and-opportunities-of-participatory-culture/] 


“Participatory culture doesn’t do away with the need for authority, but it will privilege a different kind of authority, a more transparent, more engaged one. I believe people still want a trusted voice they can listen to, particularly in the digital realm.

… [Museums] must be less like the Great Oz, hiding behind our artifice and erudition. That doesn’t mean that we abandon our position, but it means we have make being questioned, being challenged, being called out, even being heckled part of what it means to be a museum. To be an authority in the current century will require a level of engagement that we can scarcely imagine.”

The persons entering in this particular discussion are able to exhibit a lot of ‘contributory expertise’ (Collins & Evans, 2002), and are likely to be professionals in the relevant field of public outreach and technology. They show substantive knowledge of the discourses in the field and are acquainted with the discussions. For example, the blogger of this three-part series of posts on this subject directly speaks to the group of experts when he says: “For many of you that work in the field of museums, libraries and archives, I’m sure that much of what I’m saying is repeating a familiar refrain”[footnoteRef:9]. In their role as (new) museum professionals, they thus are able to both ‘talk the talk’ and ‘walk the talk’. However, despite that the discussion revolves around the participatory culture, both the blogger and the commenters bring in their specific expertise and are excluding precisely those that actually create the participatory culture: the audiences. [9:  http://www.imamuseum.org/blog/2011/10/11/please-chime-in-the-challenges-and-opportunities-of-participatory-culture/] 


Besides these ‘old guards’ within museums, the Web 2.0 field leaves room for new kinds of expertise. Museums and the Web for example provides an open platform for professionals in the specific domain of museum informatics. However, more than the museum blogs, expertise does not depend here on the institutional linkage to a museum, but on the social acclamation of the group, i.e. the domain decides who is an expert in the group. It provides a free and open space to “all working in the field [broadly defined], or studying museum/cultural informatics”[footnoteRef:10]. This means that other types of experts can mingle in the blog discussions too, as long as they are accepted as a member by the organization. The main aim of this community blog is to arrive at ‘collective expertise’ for the professional development of their members. The second community blog in our sample, Yesterday.sg is focused on the collection of memories, stories and thoughts about Singaporean heritage sites, art and culture. No distinction is made here between professionals and non-professionals, as everyone is free to share their thoughts and sentiments about ‘the Singapore of old’. It can even be argued that Yesterday.sg is mainly run by amateur-experts, in the sense that they don’t have or need to have a direct institutional affiliation or related professional background. [10:  http://www.museumsandtheweb.com/about] 

	On the other end of the spectrum of museum blogs, we can perceive the single bloggers, who share and disseminate their personal thoughts and specific domain knowledge to a public audience. They are amateurs in the sense that they are not holding a vacancy (at the moment) in an official museum or large organization, and experts in the sense that they are independent professionals in a niche domain related to the museum field who have gained the mass attention of an online audience. They explicitly emphasize their independence by noting for example that “[this blog] is not sponsored by, affiliated to, hosted by, paid for, influenced by, in debt to or generally attached to any organisation or professional body” (electronic museum). Their independence gives them more leverage in providing critique and disclosure on museum practices. At the same time, it urges them to promote themselves and their expertise by asserting their experience in the field, their domain knowledge and even behavioral characteristics (e.g. ‘hands-on mentality’). Self-disclosure is therefore an important feature on these blogs; it instills trust upon their audience and enables them to articulate their ‘expert’ status within the flooding arena of Web 2.0. One example is the blog by Lee Rosenbaum, CultureGrrl, who explicitly underscores her experience on the blog’s homepage by listing a number of reputable media institutions where she has affiliations with:

“I'm a veteran cultural journalist with many pieces in the New York Times, Wall Street Journal and major art magazines. I have been a cultural contributor on New York Public Radio (WNYC and WQXR) and have provided arts commentary on NPR and public radio stations in Philadelphia and Los Angeles. I am a HuffPost Arts writer. I've been profiled on the PBS NewsHour with Jim Lehrer's Art Beat and in the Chicago Reader. I've appeared as an art-market commentator on BBC-TV and have published numerous Op-Ed pieces in the New York Times and Los Angeles Times. I am author of The Complete Guide to Collecting Art (Knopf) and have lectured on cultural property issues at the New Acropolis Museum and the University of Pennsylvania, on deaccessioning at at Investigative Reporters and Editors 2011 Annual Meeting, Columbia Law School, the University of Iowa and a conference of the Museum Association of New York, on museum governance and cultural property issues at Seton Hall University, on arts blogging at American University and on Smithsonian exhibition controversies at Rutgers University.”

As a consequence, these single blogs are self-promotional, mainly because the bloggers are responsible for bringing in their own resources and time to the blog and need to make some kind of profit, e.g. by placing ad spaces or by advertising their own products. The finding that these single bloggers are able to conquer important positions in the museum blogosphere besides more readily equipped blogs gives them the appearance of ‘rock stars’, i.e. celebrities who shot to fame due to their effective blogs in the (online) museum field. Promotion actually is the underlying theme in all these museum blogs: the institutional blogs are out for promoting museum activities and collection; and community blogs can be compared to collective marketing campaigns, in this case either for a specific group of professionals or for the promotion of cultural heritage in a country.

	1.2 ‘Labor of love?’ Why they blog
The table in Appendix 2 tells us more about the effectiveness of certain blogs over others. For one, the relatively more active blogs hold a higher position in the ranking than less active ones. This is not a general feature as BlogRank takes more factors into account, but it does point out the importance of the bloggers’ engagement. Looking at the posts between 14 March and 14 April, the three most active blogs are Yesterday.sg (with 42 posts, #4), Medical Museion (with 20 posts, #8) and CultureGrrl (with 17 posts, #2). It lies in the expectation that blogs which are maintained by multiple members can produce an acceptable level of posts per month, whereas single bloggers have to spend a lot more time and effort on their writing. Though CultureGrrl and ExhibiTricks are still able to remain active, electronic museum and A Repository for Bottled Monsters belong to the most inactive blogs in the ranking[footnoteRef:11]. The engagement of these bloggers seems to have waned, with electronic museum having placed no posts since September 6, 2011. Their blogs may be ‘dead spaces’ now, even more so as electronic museum announced in his last post that he is spending his time on a new blog, and A Repository for Bottled Monsters earlier announced his retirement from the museum.  [11:  The Bay Area Discovery Museum Blog also has no posts in this period, but does continue the blog later on.] 

	It follows from this that intrinsic as well as extrinsic incentives are important in keeping a high profile on the Web. CultureGrrl for example states her motivation like this: “Blogging has been a labor of love and it’s in my blood. I believe (…) that it’s important, and I’d like to think that CultureGrrl has been regarded as such by its devoted sophisticated niche audience”[footnoteRef:12]. However, that same post highlights the importance of compensation in some sort to the blogger, as she ponders about the ‘unremunerative nature’ of her blogging enterprise:  [12:  http://www.artsjournal.com/culturegrrl/2011/12/reader_support_culturegrrls_ur.html] 


“I've come to an obvious, long overdue conclusion: There's not enough financial support out there from you---CultureGrrl's devoted readers---to justify continuing this five-and-a-half-year experiment in trying to build something journalistically worthwhile and financially viable. (…) I have just totaled my dismal take for 2011. I'll share it with you---slightly less than $1,400 (including donations and ads), for a year out of my finite professional life. What am I thinking?”

Despite her “free labor”, she does acknowledge that she gets some satisfaction out of it[footnoteRef:13]:  [13:  http://www.artsjournal.com/culturegrrl/2012/01/valedictory_post_thanks_from_c.html] 


“(…) [N]o one "exploited" me. I freely (perhaps foolishly) chose to do this, and it did bring me some speaking gigs and broadcast exposure that I would not otherwise have enjoyed. It raised my profile and made me semi-famous to a niche group of art aficionados. What's more, for the most part, I enjoyed doing it.” 

Blogging did help her to position herself in the professional field and to quickly get the word out there; however, a lack of resources urges her to rethink her blog and find a different routine in order to continue. 
Institutional blogs in the sample usually have more resources available to them, and their multiple bloggers ensure a more even distribution in the work load of creating blog content. Remarkably, the museum blogs in the top ranking are governed by relatively smaller, local museums. The Bay Area Discovery Museum Blog for example limits its vision to the local Bay area near San Francisco and aims to enlarge the knowledge on the local environment and their communities. On the other hand, this may not be that remarkable, as smaller museums have a larger flexibility and a greater urge to promote themselves than larger and more famous museums. The focus on ‘edutainment’, local memory and popular culture is evident in more museum blogs, like the IMA Blog and Yesterday.sg, and points out that the promotion of cultural tourism is of importance to these sites. 
	For example, the community blog Yesterday.sg explicitly promotes Singapore, which is primarily evident in the presence of a link to TripAdvisor on the blog. This promotional role is also recognized by the audience of the blog, thanking the Yesterday.sg team for “putting our little red dot on the map!”[footnoteRef:14]. Furthermore, several entries on the blog contain expressions of people wanting to visit particular sites as they are mentioned in posts or to travel to Singapore in general: “Wow, these are some great looking places. I will be definitely trying to visit them one day. I hope I will accumulate enough money to travel the world”[footnoteRef:15]. At the same time, Singaporeans are also actively inviting people from outside Singapore to visit those places: “Keng Teck Whay is just the most delightful area of Singapore. The temples, the old court or just the general ambiance of the area is a must see and experience if you have the opportunity to visit Singapore”[footnoteRef:16]. The Yesterday.sg team also actively promotes national museums and invites the community to share personal stories about art and museum visits. In this sense, Yesterday.sg uses its site in a collaborative frame, where narratives about art and culture are co-produced in a national context online (Kidd, 2011). [14:  http://yesterday.sg/blogging/we%E2%80%99re-ranked-the-fifth-top-museum-blog-in-the-world/]  [15:  http://yesterday.sg/news/six-new-national-monuments-gazetted/]  [16:  Idem.] 

	Institutional blogs like the IMA Blog usually take the museum as the core activity of a visit to the area. For example, they promote their collection openly: “The Indianapolis Museum of Art is filled with amazing pieces of work. I know that because I’ve been here, a lot. In fact, a lot of people who have never been to the IMA know it’s filled with amazing works[footnoteRef:17].” Or they try to lure people in to see one of their exhibitions or activities: “If you are in the area before Andy Warhol Enterprises closes on January 2nd, (and if you haven’t seen the show, you really should add a trip to the IMA to your holiday to-do list) stop by Star Studio, and add your voice to the conversation[footnoteRef:18]”. Furthermore, they happily situate themselves in ‘their’ city, as a post about the Super Bowl and their edition in Indianapolis suggests: “So next time you’re walking on Mass Ave. and Kurt Vonnegut greets you with a smile, you’ll hopefully smile back in reflection of this city, its partnerships and the lasting impact of one football game. Be proud Indianapolis[footnoteRef:19].” Promotion thus is an important point on the agenda for these museum blogs, and their blogs are primarily used in a marketing frame (Kidd, 2010). [17:  http://www.imamuseum.org/blog/2011/02/24/dial-ing-in-target-audience/]  [18:  http://www.imamuseum.org/blog/2010/12/16/slow-motion-conversation/]  [19:  http://www.imamuseum.org/blog/2012/01/26/more-than-a-football-game/] 

	
1.3 ‘My classy, savvy audience.’ For whom do they blog?
Museum blogs either target a public or professional audience, which was earlier recognized by Spadaccini and Chan (2007). The aim behind professional development blogs like Museums and the Web is to create ‘a collaborative space for professionals’, while public development blogs, e.g. the IMA Blog, try to build a community around their institution by focusing on the ‘behind-the-scenes goings-on’ (bloggers@brooklynmuseum) or on the exchange of either ideas or sentiments around a certain theme or topic. Most of these blogs cater their content to a niche audience, i.e. they don’t deal with the core functions of museums, but rather create niche content, e.g. about museum informatics (Museums and the Web) or exhibition design (ExhibiTricks). Their readers thus have a specific interest in the blogger’s field of expertise, either professionally or non-professionally.

Especially for single bloggers, their audience is very important in sustaining their position. Baumer et al. (2011) have argued that readers contribute to the image of the blog and the blogger through their input. This input is apparent in posts by CultureGrrl, who relies on feedback from her readers who can reach her by e-mail. She takes the time to acknowledge them, though anonymously, for their corrections and updates, or identifies herself with their comments in her blog post. Furthermore, she expresses gratitude to her readers by calling them ‘art-lings’ or by pausing for a sec in her story to thank her donors. She considers herself as “caped crusader CultureGrrl, opinionating on everything” for a “niche group of art aficionados”[footnoteRef:20], making the assumption that her readers at least have a minimal level of cultural capital at their disposal. At one point, the support of CultureGrrl’s readers has ultimately persuaded her to continue blogging, though in a modified form. One reader who contacted her gives a useful description of her blog[footnoteRef:21]:  [20:  http://www.artsjournal.com/culturegrrl/2012/01/valedictory_post_thanks_from_c.html]  [21:  http://www.artsjournal.com/culturegrrl/2012/02/the_return_of_culturegrrl_resu.html] 


“I think it is very important for you to keep your blog. It is a record of your voice, and it is not colored (I hope) by the need to appease any particular faction. I also applaud and hope you continue to get WSJ and NPR/PBS etc.-type gigs. They put an authoritative stamp on you: The powers that be, such as they are, want to associate themselves with your voice. But I do believe the centerpiece is the blog: It is your history; it is a place people who know you can come or tell others to come. Now I think you have great flexibility and should use significant ingenuity about how you use your blog. Perhaps it is one good post a week; perhaps it is shorter and more derivative (uses other sources when necessary to knit the story). Maybe it should be on Huffington Post [where I also write] so that it gets wider readership. But I think it is what gives your voice gravitas and should be maintained, even if it is a loss-leader to you. It is where you plant your flag.”

The literature generally focus on the importance of readers in providing authority to the blogger, but this often overlooks the point that bloggers at the same time legitimize their blogging activity by the thought of having an audience ‘worthy’ of his or her expertise, creating a circle of legitimization between readers and bloggers. 
	
Usually, institutional museum blogs clearly disclose the purpose of their blog and invite readers to participate. For example, IMA states on the ‘About’ page of the blog that: “[t]he IMA blog is a space to discuss everything related to the Indianapolis Museum of Art. We hope you will join us in reviewing events, critiquing exhibitions and informing the world about the relevance of art (and anything else that finds its way onto these pages)”. It is also not uncommon for them to express their gratitude to the audience for any input. Possibilities for the public to provide feedback though are limited to the comments section. Furthermore, the wide description and broad diversity of topics on the blog indicate that the museum staff doesn’t immediately presume a large body of cultural capital from their audiences. Popular subjects like Horticulture actually yield far more interest than subjects about art and exhibitions in terms of comments and is thus more effective in engaging the community. Furthermore, people are also well aware of the marketing potential of the blog for the museum. As one commenter states: “The IMA can connect with people everywhere and with that hope they will come visit their museum. Isn’t that what they really want…people to come visit their museum?”[footnoteRef:22]. [22:  http://www.imamuseum.org/blog/2010/03/03/votefortheimasnexttopblogger/] 

	Contrary to the limited possibilities for readers to create content in the museum blogs mentioned above, community blogs are far more open to input from their readers for the sake of ‘collective expertise’ or ‘collective memory’. Yesterday.sg describes this in the following way[footnoteRef:23]:  [23:  http://yesterday.sg/about-us/] 


“So do join us as we continue on our journey of reflection and rediscovery. We invite all of you to contribute through a blog post or join in our friendly discussions and share your thoughts and [your] sentiments on just about any heritage, history, the arts or museum-related topic. You can also share your pictures or perhaps you have a home movie of a heritage site you have visited with your loved ones. You can send it to us too and share it with the world! Thanks for the memories!”. 
Readers acknowledge and appreciate this preservation function of the site: “Whenever you feel nostalgic, there always be yesterday.sg for you to do a virtual tour”[footnoteRef:24]. The operators of the blog – the ‘Friends of Yesterday’ – strive to persuade readers to take an interest in Singaporean heritage and culture and therefore, the creation of a sharing culture is important. This means that social capital is equally appreciated as cultural capital in the social context of this blog.  [24:  http://yesterday.sg/blogging/have-we-truly-lost-our-soul-as-a-nation/] 


2. Musing publicly. Critical thoughts and conflicts in museum discourses
In the blogging literature, content is one of the main explaining factors of the popularity of blogs. For bloggers to raise their profile, they need to assert their trustworthiness and expertise through self-disclosure, the quality of their ideas and their writing style. In the ‘information overload’ that is Web 2.0 competition between bloggers on the topic of art and cultural heritage is likely to be fierce, especially when taking the traditional experts and professionals in the field into account. Museums, which long had this expertise in-house, see themselves confronted with online spaces of critique, and even the small museums need to assert their expertise in the face of large museums with international acclaim and their blogging counterparts both inside and outside of the field. A closer look into the discursive strategies on museum blogs can give us more insight into the ways they know to position themselves in the museum blogosphere and potentially re-position themselves within the larger museum field.

	2.1 Popular and institutional discourses
In the generally critical blogosphere, bloggers, especially individual bloggers, are in fierce competition with new and institutional actors. In order to stand out, they make use of more popularized discourses which fit the blogging format, and explicitly oppose themselves from the institutional discourses running in larger media corporations and organizations. In the cultural field, these discourses become most pronounced in the opposition between popular and high culture, differentiating popular appeal from expert judgments (Arora & Vermeylen, in press; Holbrook, 1999).

Our ‘caped crusader’ CultureGrrl proliferates herself as an arts blogger and a serious arts journalist in the area of art, art museums and the art market. For one thing, she relates herself to fellow bloggers and authors in the mainstream press, e.g. by placing hyperlinks to their posts or articles. She also shows her familiarity with journalistic practices by revealing a long list of writing gigs for mainstream venues as the New York Times, the Wall Street Journal, Art in America and the popular blog Huffington Post where she writes columns. Her affiliation to the meta-blog ArtsJournal provides her with “a distinguished platform, in the company of some of the best arts bloggers in the “business””[footnoteRef:25]. She identifies herself with “those of us who “inflame issues” in the blogosphere”[footnoteRef:26] and who pose a challenge to the mainstream press. While recognizing the quickness of the format in disseminating commentaries, she also acknowledges the limits of the genre compared to the mainstream media, especially concerning the size of the audience. She feels disgruntled about the privileged status these journalists enjoy: “He offered to tell me, off the record, how much had been raised. (I declined.) Carol [Vogel] received that information, on the record, before the rest of us, along with an advance briefing on the entire WhitMet story. The preferential "Times First" policy continues[footnoteRef:27].” Furthermore, she lately found herself “writing many unblogger-ly posts --- longer, more complex essays, rather than the short, punchy takes that are the ideal format of this screen-sized genre”[footnoteRef:28].  [25:  http://www.artsjournal.com/culturegrrl/2012/01/valedictory_post_thanks_from_c.html]  [26:  http://www.artsjournal.com/culturegrrl/2011/03/clough_addresses_museum_lawyer.html]  [27:  http://www.artsjournal.com/culturegrrl/2011/05/the_met_at_the_whitney.html]  [28:  http://www.artsjournal.com/culturegrrl/2011/12/the_importance_of_art_blogging.html] 

	Besides equipping herself with a writing style that is more appropriate for blogs, she also takes in a clear stance on certain issues in the museum field, especially on ‘deaccessioning’ (the practice of letting art objects flow out of the museum stock through sales or loans). Not only “CultureGrrl readers are well aware that I customarily modify the noun “deaccession” with the adjective “deplorable”[footnoteRef:29], but also the actors in the museum field. In one case, when CultureGrrl interviews a museum director, this conflict of interest (or discourse) becomes evident[footnoteRef:30]:  [29:  http://www.artsjournal.com/culturegrrl/2008/12/national_academys_agonies_and.html]  [30:  Idem.] 


“Even Carmine Branagan, who was the Academy's interim director when I first talked to her on Dec. 4 (and has since been named its director), was well aware of the hard line that I take on art disposals by museums. 
Towards the end of our extensive conversation in her office, Branagan told me: 
“I've read your blog, so I know your position on this. It's easy to take that position. But when the work has not been hanging publicly, it's been in a storeroom, and the sale of this work makes it possible for other works to be put on exhibition, I think there's a very strong case for deaccessioning”.”

Coincidentally, this is also the story that brought CultureGrrl into the limelight as she was the first to break the story before any mainstream press got to it. First published as a ‘straight news story’ by applying the journalistically acceptable practice of objectivity, i.e. highlighting both sides, she continued with more opinionated pieces. Compared to the possibilities of traditional art critics in the paper press, the blogging format affords her to link to previous examples and other news stories on the subject, as well as to follow up on the story later on. Also, she involves the public in a more straightforward way than traditional media can, providing them with more in-depth information like excerpts of interviews and videos. The tensions that exist in the ‘real’ world between the discourses of critics and managers thus receive more attention and get even more pronounced within the digital sphere. Furthermore, she discloses how she got access to this information, e.g. by telling her audience that she called or met up with authorities or spokespersons of museums. By revealing her practices she makes it easier for her readers to identify with her as a journalist, blurring the boundaries between the blogger and audiences to a certain extent.
	While CultureGrrl uses her blog in a popular yet professional context, institutional museum blogs seem to automatically assume their authoritative stance and yet seek a more personal voice. These two features of the IMA Blog (representing a museum while expressing personal ideas) lays somewhat uncomfortably with each other, as the following warning concerning their guest bloggers shows: “That being said, the views they express here (and elsewhere) are their own and do not necessarily reflect the views of IMA or its staff”[footnoteRef:31]. A collaborative team at the IMA is responsible for the blog posts and it is therefore to be expected that the institution will be guarded and promoted on the blog which necessitates them to distantiate themselves from any critical sounds from their guest bloggers, either pointed to the museum or to any other subject in particular. However, no legalities are in place on the blog. [31:  http://www.imamuseum.org/blog/about/] 

	Although the IMA is foremost and primarily an art museum, the staff bloggers do not target an entirely art-savvy audience. As can be seen from table 4, the IMA tries to engage museum audiences, but they don’t assume that their readers only want to engage in the particular museum discourses concerning their ‘core product’, e.g. art, and therefore also talk about their ‘niche products’, e.g. new media and horticulture, which are also very popular topics. 

Table 4. Top ten subjects according to number of posts on the IMA Blog
	Subject
	Number of posts 

	Art 
	336

	New Media 
	219

	Current Events 
	201

	Musings 
	165

	Technology 
	160

	Horticulture 
	142

	Local 
	138

	Exhibitions 
	108

	Marketing 
	103

	Source: http://www.imamuseum.org/blog/ 
Consulted on May 29, 2012



Moreover, the IMA staff provides an exclusive look onto their working desks. For example, a Publications and Media Intern tries to explain the main job of the marketing professional at the museum[footnoteRef:32]: [32:  http://www.imamuseum.org/blog/2011/02/24/dial-ing-in-target-audience/] 


“Meg Liffick is the Assistant Director of Public Affairs here at the IMA. Meg and her team tightrope a difficult role between the curator and the museum-goer. The curator, as I understand it, is the head-of-household in the gallery and the coming/going/hopefully staying artwork is his or her children. It’s the curator’s job to know the artwork inside and out. It’s Meg’s and her teammates’ job to translate that expertise to a viewer who doesn’t know anything about the artwork or any artwork for that matter.”

At times, a blogger reveals information from their domain of expertise and explains it in lay terms, for example when a Conservation intern is talking about a specific piece of surface of a painting that she helps to conserve[footnoteRef:33]: “This co-mingled area is referred to as the “interactive zone,” and can be quite the challenge for conservators since we would like to remove the varnish, but obviously not the paint.” Previously institutionalized discourses are put in a more open and popular context on the blog. The art discourse, though overtly represented, does not invite much dialogue though. In effect, a 2010 overview reveals that entertaining posts which actively seeks to engage the public, e.g. a ‘So You Think You Can Blog’ competition, attracts the most attention on the blog[footnoteRef:34]. [33:  http://www.imamuseum.org/blog/2011/07/20/rediscovering-america/]  [34:  http://www.imamuseum.org/blog/2011/01/03/top-10-most-read-ima-blog-posts-of-2010/] 


In contrast to the two blogs mentioned above, the community blog Yesterday.sg isn’t operating in a field with institutionalized discourses. Affiliated to the National Heritage Board of Singapore, the Yesterday.sg team does release news about newly appointed heritage sites and the reasons why they are being protected. However, in the more than fifty years that Singapore is an independent state, only a limited number of heritage sites have been appointed. The nation still is in a dynamic stage where the quick economic development urges the removal of older sites to make room for offices and living spaces. The blog therefore provides a platform for the maintenance and dissemination of popular memory to the younger generation, in order to educate them and engage them in heritage and culture. Participatory culture is highly celebrated on the blog, which allows concepts like the arts and cultural heritage to be reconceptualized in the context of personal stories. Definitions of what these concepts constitute remain open for discussion in that sense. The following section will delve deeper into this. 

	2.2 The personal touch and local knowledge
It is important to ask how bloggers are able to position themselves as authorities in their respective field. In other words, how do they assert their expertise? As Park (2009) found, the boundaries between bloggers and audience have more or less dissolved, though power still largely resides with the author. They legitimize their position by identifying themselves with the audience, i.e. they share rather personal stories and broadcasts (or narrowcasts, in this case) their sentiments about anything that is on their mind, either art-related or not. Lichtenstein (2009) also highlighted the importance of personal accounts and local knowledge in contemporary perceptions of expertise. This personal touch is apparent in all kind of blogs; the political bloggers of Park (2009) for example talked about their family or holidays and CEO’s use internal blogs to share stories about their hobbies or pets. Also on museum blogs, this personal touch can be witnessed.
	CultureGrrl, as a single blogger, most explicitly proves that she is only human. She apologizes for occasional absences and warns her audience when she will be out for a while, either travelling or occupying herself with larger gigs. Furthermore, the use of wit is not uncommon in her blog posts. On numerous occasions she refers to her previous experience – not in the least via a long list of “Highlights from my writings and broadcasts” on her homepage – as well as to her future desires: “I've gotten the chance to do a lot of radiowork (thanks to my five and a half years of blog-slogging), but ever since my 2007 BBC television debut, I've been waiting in vain for TV stations to clamor for my commentary[footnoteRef:35].” To assert her credibility, she inserts links to previous posts to prove the consistency of her viewpoints: “I'm not saying this only with the benefit of hindsight. Almost three years ago, in my radio commentary on New York's WNYC, I presciently questioned the practicality and financial viability of the Whitney's two-building plan (…).[footnoteRef:36]” Besides experience and internal consistency, she prominently shows proof of social acclamation on her blog: her 2009 award for “best blog” by the ‘Newswomen's Club of New York’. [35:  http://www.artsjournal.com/culturegrrl/2011/12/the_importance_of_art_blogging.html]  [36:  http://www.artsjournal.com/culturegrrl/2011/05/met_at_the_whitney_moma_at_fol.html] 

	As previously stated, the expertise within IMA seems largely to be presumed by the blog team. In the description of bloggers, the only clue to one’s authority lies in their job descriptions, leaving the interpretation of one’s experience and certification open to the reader. Their personal interests receive more attention as they list their favorite movies, music and food, their pet and ‘something you should know about me’. Most if not all bloggers talk in the ‘I’ form and incorporate personal stories and pictures into their posts, e.g. they talk about their dog (“An English Bulldog we named Wilberforce joined my family this spring as a 10 week old bully.”[footnoteRef:37]) or their family (“My husband, son, and I are in Amsterdam for 2 months this spring.”[footnoteRef:38]). At times, they state their personal thoughts or document their learning moments, although their voice is not entirely independent: “Perhaps the most useful change in my own thinking is an understanding that the era of participatory culture is not a new thing, but rather – enhanced by recent trends in technology – one that has its roots in the very reasons why museums exist in the first place. (…) These points have really challenged my own thinking about how museums seek and pursue our local audiences”[footnoteRef:39]. Every blogger does show an own writing style, as some bloggers equip themselves with more humor, while others try to get information across and use their posts as a ‘filter blog’ (Herring et al., 2004). Assertions of trustworthiness thus differ per blogger and may depend on the kind of expertise and specialized discourse the blogger is embedded in. [37:  http://www.imamuseum.org/blog/2009/06/03/artists-best-friend/]  [38:  http://www.imamuseum.org/blog/2011/05/10/from-the-ima%E2%80%99s-amsterdam-bureau%E2%80%A6/]  [39:  http://www.imamuseum.org/blog/2011/11/03/is-your-community-better-off-because-it-has-a-museum-final-thoughts-about-participatory-culture-part-iii/] 

	The Yesterday.sg blog allows multiple, mostly anonymous, members to create content. The blog emphasizes and even warrants the ‘personal touch’ on the blog, and therefore, many stories of personal interests, experiences, thoughts and feelings find their way on the platform. Furthermore, as opposite to the subject expertise which is (for the most part) evident on the IMA Blog and CultureGrrl, local knowledge is more important on Yesterday.sg. For example, they express their knowledge of Singaporean heritage and traditions[footnoteRef:40]: [40:  http://yesterday.sg/reflections/preserving-the-past-%E2%80%93-singapore-and-its-monuments/] 


“If you look at these monuments that were first gazetted in 1973, you’d have noticed that they were not merely old buildings that were picked randomly to be preserved. Besides being either the oldest or largest buildings; amongst other popular classifications, these buildings – in a way, represented the major beliefs in Singapore. Coincidental it may appear to be, this seems to reflect the multi-cultural, multi-religious country that Singapore is. Isn’t it amusing how some Singaporeans also treat their favourite past-time as a religion? That would be eating, of course.”

Besides writing, members also produce other kinds of content, like drawings or home-made videos. In one case, a mother and her two daughters documented their personal search for Singapore’s only drinking fountain on video and shared it on the website. Furthermore, some members share their personal reflections and reviews of certain events, e.g. museum exhibitions: “I could only beg your pardon that the subject of identity is rather deep for me to find the right words to articulate my thoughts. Go see this for yourself and you may, like myself, think that it was thoughtfully thought out.[footnoteRef:41]” Sharing local knowledge and personal accounts is highly appreciated on this blog, although there is very little disclosure about the background of most bloggers. When someone reveals his or her profession, it usually involves a researcher interested in national history or heritage, or someone promoting a product, e.g. a book series. At times though, some bloggers leave a link to their own blog, giving readers an opportunity to read more from this person.  [41:  http://yesterday.sg/exhibitions/revisiting-the-golden-age-of-singapore-cinema/] 


2.3 Membership to the (online) museum community
How can museum blogs legitimize themselves in the wider cultural field and museum community? Hyperlinks are an important factor in answering this question, as they are able to build the credibility of the blogger and characterize the blog. By conducting a network analysis on the connections made by hyperlinks – either appearing on blogrolls or in posts – between the top ten museum blogs, an overview can be made of these interactions (see Figure 1). The direction of the arrows reveals the most privileged blogs in the community; in this case the blog bloggers@brooklynmuseum receives the most attention, while Museums and the Web is an important hub in connecting different blogs together. CultureGrrl, the IMA Blog and bloggers@brooklynmuseum, as well as Medical Museion and A Repository of Bottled Monsters form separate ‘clusters’ or ‘micro-cultures’, respectively an art museum cluster and a science museum cluster, while ExhibiTricks and the Bay Area Discovery Museum Blog seem to be disconnected from the other top blogs in the museum blogosphere. On the other hand, they may be hubs in their own niche community. Though Figure 1 highlights some strong ties within the top museum blog community, references to these blogs are limited: the ‘conversations with others’ seem to be outperformed by the ‘conversations with self’. 

Figure 1. Network of the top 10 blogs in the museum blogosphere based on hyperlinks
[image: ]
Network as of May 20, 2012
CultureGrrl lays relations between the arts blogging community, the mainstream media and key players in the art world. She mentions fellow ArtsJournal contributors, refers to articles that appeared in newspapers and quotes from posts that appeared on art museum blogs: “In his post on the Brooklyn Museum’s blog, ‘Refining the Russian Collection’, Richard Aste, who in spring 2010 became curator of European art, provided a candid explanation of his deaccession decision.[footnoteRef:42]” But most of all, she is open about the conversations she had with key figures in the art world, for example in an interview or email-exchanges. She reflects on their opinions and is critical on the quality of their standpoints, or even claims someone’s unsuitability and downgrades their position, e.g. by asserting their lack of experience or talent. By either juxtaposing their positions or by identifying herself with certain comments, she is able to legitimize her standpoint on certain issues. For example, in relation to the case of the detention of the Chinese artist Ai Weiwei, which sparked a controversy in the art world, she asserts that: “CultureGrrl readers will not be surprised that I strongly agree [emphasis added] with the view expressed by the Milwaukee Journal Sentinel’s arts writer Mary Louis Schumacher (seconded by Judith [Dobrzynski]) that MAM’s [Milwaukee Art Museum] China extravaganza “should not pass without an airing of Ai Weiwei’s case”.[footnoteRef:43]” However, because comments from her audience directed at her are invisible except when she incorporates them herself in her posts, she limits the possibility for an exchange of critical thoughts on these subjects. [42:  http://www.artsjournal.com/culturegrrl/2011/10/vereshchagin_chagrin_russian_r.html]  [43:  http://www.artsjournal.com/culturegrrl/2011/05/rotten_soft_diplomacy_ai_weiwe.html] 

	The IMA Blog, as representative of an art museum, is naturally more embedded within the museum community. Bloggers mention their museum context and the colleagues they work with, interchanging ‘I’ for ‘us’ or directly referring to their colleagues’ prenames and the blog team. Their professional sphere explicitly shimmers through when personal contacts between artists or peers are mentioned in the blog, or when they elaborate on their work. Besides these references to the internal organization they also lay connections with other museums, e.g. on their blog roll, or to the art world at large. IMA bloggers sometimes mention exhibitions that take place in other museums, but place them in a personal context or incorporate them in press-release-like blog posts. In these cases they withhold from critique, but when it concerns controversies in the art world, e.g. relating to artists, they more explicitly take sides and openly show their support: “The poster of ‘Untitled (One Day This Kid…)’ is currently on display by the IMA’s front desk as a gesture of the belief that museums are places for the exchange of ideas, the promotion of dialogue, and the representation of all aspects of our culture, free from censorship.[footnoteRef:44]”  [44:  http://www.imamuseum.org/blog/2010/12/09/wojnarowicz-censorship-and-the-ima/] 

	In the case of IMA, and other (art) museums for that matter, the question of legitimacy isn’t restricted to the ‘internal’ community, but also extends to the society at large, explicitly to the role museums must play today: “With very few exceptions, most of my colleagues understand that museums and libraries face a relevance issue to demonstrate the continued and enduring value of what we do in the face of changing cultural norms and expectations.[footnoteRef:45]” Engagement is therefore an important topic which resonates within the entire museum field and especially speaks to those responsible for new technologies and digitalization. Therefore, attempting to build a relationship with their community is (part of) the mission of the IMA Blog. Further legitimization of the museum occurs when bloggers assert its important aesthetic role: “museums are here to fulfill the need that you have of finding spirituality, creativity and inspiration.[footnoteRef:46]” [45:  http://www.imamuseum.org/blog/2011/10/11/please-chime-in-the-challenges-and-opportunities-of-participatory-culture/]  [46:  http://www.imamuseum.org/blog/2011/02/24/dial-ing-in-target-audience/] 

	Yesterday.sg may be the stranger within the museum blogosphere. As a rather unique community blog, content is accessible to anyone with an interest in topics as diverse as art and heritage in Singapore. Where the other community blog Museums and the Web legitimizes itself in the online museum field by providing a pool of knowledge for professionals working with new media and culture, Yesterday.sg rather proliferates itself as a bottom-up initiative of heritage enthusiasts who managed to quickly receive the support of the National Heritage Board, providing them with much needed legitimacy. The high popularity of the blog among the web-savvy younger generation of Singapore and the recent revamp in 2009 emphasizes that the blog has managed to get a foothold in the society of Singapore. The site functions as a learning platform where the layman’s perspective is highly appreciated and thus the blog legitimizes itself through their popular community. As previously stated, local knowledge is equally or even more appreciated than official authorative sources, which is mostly shown in the accepted use of ‘amateur’ knowledge bases as Wikipedia.
	
3. ‘I love you, art-lings!’ Museum blog spaces and their community
Attracting a ‘community’, i.e. a loyal crowd of art aficionados, is a main aim behind all museum blogs. It not only motivates bloggers to continue, but it also attaches value to the blog. The museum space always has been a ‘closed’ and ‘austere’ space; what has changed in the open and interactive space of the Web? What culture has it created, and which practices now roam these spaces? In this section, the architecture of the blog space and online community-bonding will receive closer attention.

	3.1 ‘The amateurish feel.’ The architecture of museum blogs
Other than the primarily hidden spaces in the brick-and-mortar museums of modern times, blogs are public and collective spaces. Blogs typically are online journals of thoughts, memories, emotions and probably above all, knowledge. Besides content, people are also driven by the design or ‘feel’ of the website. Therefore, the structural features of the blog, e.g. blogrolls, trackbacks, tags and sharing options, are an important consideration for bloggers, especially for institutions as they aim to leave an impression upon their public. Textual features, e.g. the appropriate use of punctuation, also contribute to the socio-technical design of the space. 
	CultureGrrl depends in her design on the standard formats of the ArtsJournal meta-blog, which are only available in simple HTML. The first thing that may strike a first-time visitor of her blog probably will be that the blog is not placed in the center but leans to the left side of the screen (see Figure 2). Her slogan, welcoming you in the head of the blog, states ‘Lee Rosenbaum’s cultural commentary’. Blog posts can be viewed in the left-hand column, self-disclosed information in the second and other ArtsJournal Blogs in the third and last column. A picture of Lee Rosenbaum features in the middle, as well as a ‘Donate’ button, an advertisement for her book with a ‘Buy Now’ button for an autographed copy, a list of social media (LinkedIn, Twitter and YouTube), a ‘Contact’ link and a selective sample of her writings elsewhere. Besides text, she makes use of photos (personal or attributed to a reader or professional photographer) and videos (again, her own or made by a professional TV crew). Textually, she applies herself with an appropriate writing style, i.e. a correct use of punctuation, good grammar and spelling, and a clear use of white spaces. Capitals are only used to highlight updates, clarifications or corrections to clarify that she later added this information to the post. Furthermore, she consistently marks key persons and media in bold, and uses hyperlinks back to her previous posts on the subject or to link to other source materials, like a video or a particular museum website. Her articles can be shared through a ‘ShareThis’ link placed beneath it. 
Figure 2. Homepage of the CultureGrrl blog
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Screenshot of www.artsjournal.com/culturegrrl/ on May 30, 2012
The general look of the space is predominantly self-promotional and one-way, inviting readers to ‘donate’, ‘buy now’, or ‘find me on’, etc. Clearly focused on people interested in the (American) art scene, it is not really an open and inviting space; on the contrary, it may even be characterized as a contested space, driven by a sense of utility (cfr. Arora, 2012; Fyfe, 2011). The blogger positions herself as an integrated professional, knowing the ins and outs of the art society. Input from readers, which is only possible via the one-to-one communication model of e-mail, are filtered and incorporated as she sees fit, although its immersion alone points to a more open environment than that of the traditional critical media. The serious and professional feel of the blog space in combination with the gatekeeping role of the author may thus rule out the less engaged museum public and be more accessible to an elite of ‘art connoisseurs’, turning the blog in a conflicted museum space (Fyfe, 2011).

Contrary to this single blog, the institutional blogs of IMA and Yesterday.sg look slicker in terms of their design. The blogs are centered on the screen and are less ‘crowded’ than the ArtsJournal blog. The IMA Blog has chosen for a format by WordPress, with in the head a probably professionally designed picture with title[footnoteRef:47] (see Figure 3). Every blog post shows the name of the blogger, his or her department and the number of comments on top, and in the foot the categories under which the post is filed are shown. The second column is the place for the navigation, which shows a link to the archives and the about page, a search function and an archives by subject (every subject can be followed using a RSS feed). Further down, a blogroll (categorized in International, Local and National blogs), and a list of Recent comments, Flickrs and Tweets appears. At the bottom of the page, the IMA shows their copyright and a link to their privacy policy, mission and contact pages.  [47:  The color of the letters spelling out ‘Indianapolis Museum of Art’ changes with every visit to the blog.] 

	Where CultureGrrl looked somewhat amateurish by its easy design, the IMA Blog looks more formal and professional, as to represent their natural authority. Furthermore, every post allows trackbacks, enabling readers to read discussions that touch upon the blog on other blog spaces. In line with the blog’s mission, readers can ‘leave a reply’, though an email-address is required. The privacy policy of the IMA reads that emails may be used for promotional ends, which is rather intrusive for readers and may cause them to stay aloof. However, the comment form also allows the insertion of a website, turning it into a possible marketing vehicle for commenters (which infrequently happens). The blog space is thus relatively open, but still, precisely because the blogger and commenter are clearly separated, the website feels like a calculated and maybe even paradoxical space; paradoxical because the transmission of knowledge is still determined by the ‘work spaces’ of the museum (and even the kind of input they desire is directed upfront) despite the participatory culture they try to celebrate through the play-driven and value-driven feel of the site. 

Figure 3. Homepage of the Indianapolis Museum of Art Blog
[image: ]
Screenshot of www.imamuseum.org/blog/ on May 30, 2012

Finally, the collective space which the Yesterday.sg blog offers deserves attention (see Figure 4). As of the revamp of the site in 2009, the blog space has become a social media mash-up in order to maintain the young web-savvy visitor and keep them engaged. For example, members can log in using their Facebook-account, can like their page, follow them on Twitter, and can subscribe to their special Heritage TV channel on YouTube or to a RSS feed for both content and comments. An interactive tag-cloud, among others, fulfills the navigation function on the site. Furthermore, there is an event calendar and a link to TripAdvisor.com.sg to ‘read about our museums’. The site is licensed under a Creative Commons (Attribution) license, meaning that shared content stays the property of the content creators, either being the owners and administrators of Yesterday.sg or their registered members. In contrast to the previous museum blogs, everyone using the site is able to provide blog posts, images and videos, creating a far more open environment. The interactivity on the site is warranted to the extent that commenters need to disclose their name and e-mail address, or sign in via Facebook. However, to guarantee ‘friendly discussions’, the administrators hold the right to modify or deny inflaming or inappropriate posts. 

Figure 4. Homepage of Yesterday.sg
[image: ]
Screenshot of http://yesterday.sg/ on May 30, 2012

	Singapore is a relatively young nation and also a very multi-cultural and multi-religious country, which necessitates the national government to find some common grounds for her citizens. The function of the site therefore is to represent an ‘imagined community’ (Fyfe, 2011). The space can be conceptualized as a mix of: 1) a context-driven space, because people can gather and share life experiences; and 2) a value-driven space. Visitors can walk around as a tourist in their own country, and discover new places and share emotions and expressions of national pride. They have access to the laymen’s perspective, strengthened by occasional spelling and grammar mistakes, the use of ‘Singlish’, and the extensive use of punctuation and emoticons for emphasis. An interesting discussion evolving in the comment section shows how some viewers perceive the overall design of the website[footnoteRef:48]: [48:  http://yesterday.sg/blogging/we%E2%80%99re-ranked-the-fifth-top-museum-blog-in-the-world/] 


Commenter 1: “(…) [T]here is much to be said for the ‘untidness’ of the website, not to mention the amatuerish webcast and the lack of new inputs by the various museums in terms of their exhibits as well as their content management in here.”

Commenter 2: “I actually like the ‘amateurish’ feel of the webcasts. It’s more like real people in the process of discovery than some sleek, highly produced infomercial aimed at tourists.”

Commenter 3: “(…) And I like the amateurish feel as well. It doesn’t feel pretentious and that’s what calls me to the site. Keep it up people and keep on improving. [image: :)]”

In short, although there is critique on the ‘amateurish’ structure and content of the site, users actually like the non-commercial and non-elitist feel of the space.

	3.2 ‘You all are pretty bad-ass.’ Radically trusting the community
As shown above, the architecture of the blog space in the first place defines the possibilities of the reader-community to interact with the blogger(s) and ultimately determine the ‘feel’ of the blog. Once the web developer has determined the extent of interactivity possible on the blog, there is no turning back. So what is the nature of these interactions with the online community? Which social practices and norms pervade these spaces? Ridings and Gefen (2004) and Yu et al. (2010) suggest that a successful culture stands and falls upon a culture of inquiry, fairness and trust, i.e. by guaranteeing an open and tolerant space in which users can construct their own identities.
	Despite the relatively closed blog design, CultureGrrl did manage to gather a niche community around her that loyally supports her. She more than once shows her gratitude to donors and readers who share information with her. In turn, readers appreciate her informative stories and authorative voice. The existence of a relation of social support and even friendship is especially shown in her blog posts where she announces to reconsider her blogging and maybe even quit. Herein, she appeals to her readers’ values or Pathos (‘If you value CultureGrrl, there’s an easy way to encourage me to continue.[footnoteRef:49]’) in order to elicit money from them. Donations just missed her target level by a negligible amount, and many emails showing appreciation accompanied them. In other words, she could rely on her readers’ economic and social capital. [49:  http://www.artsjournal.com/culturegrrl/2011/12/reader_support_culturegrrls_ur.html] 

	The institutional spaces allow for more interactivity, which is enabled by the greater capacity of a blog team. The IMA Blog provides access to a variety of interests, not only on their core activity (art). This creates a variable place, where different topics engage a different audience in terms of capital, both from inside as outside the museum sphere (cfr. Grabill et al., 2009). For example, the category Horticulture attracts a lot of comments from readers with a ‘green thumb’, and some of these comments are from colleagues. The IMA tries to engage the community to participate and therefore regularly invite them to share their own experiences or thoughts, or request their helping hand: “If you have pictures or evidence of any others being on display in Indy, please leave me a note in the comments section. I’d love to see where else they were located.[footnoteRef:50]” In order to sound inviting and remain open, bloggers usually avoid stating firm arguments unless it can be backed up by factual statements. Therefore, there is relatively much room for the audience to openly share their thoughts. [50:  http://www.imamuseum.org/blog/2011/04/05/the-life-and-ages-of-robert-indiana%E2%80%99s-%E2%80%9Cnumbers%E2%80%9D-from-cradle-to-repaint/] 

	Comments are not completely ‘free’ though, as they necessitate personal information like an e-mail address. Also, there is a greater need to moderate the discussion. When relying on the input of a community, museums should ‘radically trust’ this community to create fair and tolerant norms by their own (Russo et al., 2008). Comments are especially common after posts that ask for their active participation, e.g. voting on the next top blogger from the public or the ‘guess the name of the film game’. This reveals a culture of inquiry, with commenters bringing in suggestions, new examples, mistakes and personal thoughts. Furthermore, there are many signs of social support, of which the most frequent comments are expressions of gratitude for the post. Furthermore, the blog also acts as a meeting place to make new friends, e.g. professionals from the field: “This post makes me feel pretty excited about what’s to come. (And incredibly happy to have such opinionated, critical, and inspiring friends! You all are pretty badass.)[footnoteRef:51]” However, this doesn’t limit the occurrence of ranting and flaming on the blog, for example when a reader tries to point out mistakes in someone’s argumentation or questions the procedure of a poll. In one such discussion, attempts are made by both the staff as the community to moderate the discussion, though with only a mild effect. [51:  http://www.imamuseum.org/blog/2011/10/11/please-chime-in-the-challenges-and-opportunities-of-participatory-culture/] 


The online community of Yesterday.sg is special in the sense that the site not only tries to bind a community to the blog, but that these attempts are also aimed to play out in a national context. This doesn’t mean though, that only Singaporeans visit the site, as also many tourists are attracted to the exclusively English blog space and place comments on the site. The aim of the social media revamp of Yesterday.sg was to maintain an overall presence in the lives of Singapore’s younger generation. To create a sharing culture which is needed for this, values as openness and tolerance are being supported, as well as feelings of affiliation. Bloggers mainly make use of Pathos in trying to elicit responses: “I would like to think that a balance of sorts has been struck here in Singapore. What are your thoughts…[footnoteRef:52]”. Flaming and ranting is strictly moderated by the Yesterday.sg team, and discussions are therefore primarily friendly. Comments are largely appreciative and supporting, either for the entire site, the blog post or comments: “I think Diana’s comment was meaningful. Diana, strangers….friends…emenmies. We share the same minds and iffinity [image: :)] WE LOVE SINGAPORE!![footnoteRef:53]” Furthermore, there is an inquiring culture that is open and tolerant for any personal input, or ‘amateur capital’, which at the same time doesn’t limit critical comments[footnoteRef:54]: [52:  http://yesterday.sg/blogging/have-we-truly-lost-our-soul-as-a-nation/]  [53:  http://yesterday.sg/50years/singapore-has-changed-a-lot-since-50-years-ago/]  [54:  http://yesterday.sg/blogging/have-we-truly-lost-our-soul-as-a-nation/] 


K.P.: “(…) @jing “Memories are not built on physical objects. Memories will live long after buildings are torn down. I feel that memories or history and heritage are passed down from one generation to another via word of mouth or books.” While interest in heritage is picking up, I don’t think most parents or grandparents are passing down stories through word-of-mouth or books. Otherwise there would be a proliferation of community-inspired and produced heritage books in the stores! Or even many more contributors to Yesterday.sg.”

In sum, the Yesterday.sg blog can be described as a repository for the collective memory of a nation and as a symbol for a national identity. 

CONCLUSION

This thesis has centered on the phenomenon of effective museum blogs in a field which is traditionally guarded off by high barriers of expertise. Curators long had an authoritarian voice in museums and the larger art world, but their influence has been challenged through the emergence of new media, especially Web 2.0, and a general shift in orientation towards audiences and the subsequent entrance of new museum professionals. The crisis in expertise is no longer one of legitimacy, but of extension (Collins & Evans, 2002): the boundaries between traditional experts and the public are dissolving further online. What impact this participatory culture has on expertise and the culture in museum spaces has been the core of the research questions as they are posed in here (see Table 1). This conclusion will provide a concise answer on these questions.

Before addressing the main research question, three sub questions were posed which address the main issues leading up to the final answer. First of all, three main actors were identified in the primary analysis of the top ten museum blogs on BlogRank, namely single/professional blogs, institutional (museum) blogs and community blogs. The finding that the ‘old guards’ share their top position with new categories of experts is already interesting in the way that this points to a leveling of the playing field in the online space. Bottom-up initiatives of expert individuals and communities online may therefore redefine the field of power, moreover because museums need to re-position themselves in the traditional museum field when they decide to use Web 2.0 platforms. Primarily smaller museums with a local orientation to their community take this step in an attempt to stand out in the competition with larger museums with a national or international reputation. However, this also puts them in an identity crisis, as the internal hierarchies of expertise are being pronounced on the blog space and therefore challenge the organizational culture, and they also need to find a way to deal with the inherently participatory culture of Web 2.0. 
	Connected to the second sub question concerning the nature of expertise in the museum blogosphere, different roles can be ascribed to these three categories of actors. Single bloggers like CultureGrrl most strongly assert their expertise through revealing their experience, domain knowledge and behavioral characteristics, but most of all by emphasizing their institutional independence. Self-disclosure is therefore a very pronounced feature on these blogs. Following the work of Baym and Burnett (2009), it can be stated that these single professionals act as expert filters, collecting information from the field, opinionating on it and sharing it with a niche audience. The maintenance of their blogs requires a lot of engagement and resources, and therefore there is higher risk that they might turn into ‘dead spaces’. Indeed, team efforts as in institutional and community blogs more easily succeed in maintaining a high presence in the museum blogosphere. Therefore, self-promotion is evident on these single blogs, especially in structural features like banners, but promotion is also a recurring pattern on the other blogs. Especially institutional blogs implicitly use their blog in a marketing frame, using it as a tool to attract visitors to the museum and the local area (Kidd, 2011). The promotion of the local environment, i.e. stimulating cultural tourism, is also pronounced in the case of Yesterday.sg. This community blog uses a collaborative frame in an attempt to co-construct narratives about the ‘Singapore of old’. Here, amateur capital (local knowledge and personal accounts) is appreciated and even warranted in the online community. 
	The culture on these blog spaces is largely determined by the use of popular discourses that seems to be common on these museum blogs. Institutional museum blogs even emphasize the personal voice of their staff members, allowing them to reveal the hidden spaces of their work desks and share parts of their domain knowledge. However, these museum blogs also remain authorative in that they to a large extent legitimize themselves in the institutional community of the museum field and the art world. Content is mainly determined by the blog team and their respective domain expertise, which is not always focused on art. The outside perspective is limited to the input of guest bloggers and the comment area. This creates a paradoxical space, where the hidden spaces of the museum become visible and the participatory culture is celebrated, but still restricted to some extent. The clash between the open environment of Web 2.0 and the museum blog space is probably most evident in the concept of ‘radical trust’ where the responsibility of friendly discussions is transferred to the community, which means that ranting and flaming is painstakingly allowed. 
	The single and community blogs, on the other hand, legitimize themselves through a ‘popular’ community of ‘art aficionados’, professionals or heritage enthusiasts. The relation of single bloggers with their readers can be characterized as a circle of legitimization, where audiences not only provides support to the author, but also determine for the blogger whether this community is worthy enough in terms of cultural capital to keep blogging for. The blogging format allows single bloggers to share personal thoughts and ideas without the shackles of an organization, hereby pronouncing the already existing tensions between different institutional discourses in the field. In the case of CultureGrrl, the simple socio-technical context has created a contested and utility-driven blog space where a selective sample of ‘art-lings’ gather for their daily information provision on art, art museums and the art market (Arora, 2012; Fyfe, 2011). The niche audience to which most of these museum blogs cater for can also be perceived in the different clusters within the wider museum blogosphere (see Figure 1). The hubs in these clusters function as meeting places within their respective niche community. Community blogs most explicitly create such context-driven spaces by designing an open environment where friendly discussions are stimulated through strict moderation and Creative Commons. For example, the Yesterday.sg blog is successful within the museum blogosphere as it is able to bind an ‘imagined community’ to the site by emphasizing its ‘amateurish’ feel.
	To summarize, what constitutes as an effective museum blog in the blogosphere? Depending on the target audience, several features seem to be appreciated online. First of all, self-disclosure is important in all blog types for instilling trust upon readers, which can either be experience-based or depend on institutional support. Personal accounts are elementary to the blogosphere. Furthermore, a museum blog not only encompasses art talk, but a much broader area relating to other fields besides art. Holding a blog asks for a lot of engagement, especially from single bloggers. Distributed efforts are thus likely to be more effective. Nevertheless, single bloggers can maintain a high position within the field by explicitly asserting their independence and by acting as expert filters. Institutional blogs still mainly depend on the organizational linkage of their experts and their role as trusted repositories of knowledge within society, especially within their local community. Community blogs on the other hand depend on the kind of domain knowledge they want to collect, either being expert knowledge or the laymen’s perspective. These different actors legitimize themselves through different communities, and the design of these spaces depends on the type of audiences museum blogs want to attract.

These findings mainly seem in line with studies on blogs and popular culture as reviewed in the Literature part of this thesis. So far, museum studies have primarily focused on the application of new media in museums and have only superficially touched upon the issue of the challenge to authority through these tools. Communication studies on popular culture are more advanced in researching this phenomenon and have paid more attention to new types of experts and discourses that now roam the online space. The application of this framework to the high art spectrum of the blogosphere proved helpful to a large extent, despite the specific aspects of the museum world related to the tensions between the institutional authority of museums and the open space of Web 2.0. The traditional assets of museums lay more uncomfortably with the inherently popular online culture than mass culture like music and video games. Situating the debate on high culture within the contemporary debate of discussions on popular culture in the online realm thus turned out well.	Nevertheless, the study still is explorative to some extent in that a qualitative content and discourse analysis was able to identify specific properties of museum blogs, which has yet received much detailed attention. The combination of these methods offered multiple perspectives on the material, not only paying attention on the underlining meanings within the body of text as produced in an online context, but also to the interactions between people as they play out online. Studies on methodology already suggest that the application of qualitative methods on online sources as blogs has opened up new and interesting avenues for research (cfr. Bryman, 2008). And indeed, many studies on popular culture have developed suitable instruments for analyzing blogs and other online content; for example, by looking at the discursive strategies of bloggers (cfr. Park, 2009) or the communication tactics in reviews (Otterbacher, 2011). This provided useful categories which could be applied in the therefore directed content analysis of museum blogs (Zhang & Wildemuth, 2009).
	The BlogRank system proved suitable in sampling popular blogs without having to define the concept ‘museum blog’ first. However, this ranking system also has many limitations, for example the lack of transparency on the ranking algorithm and on the size of the database of museum blogs. Despite that, the ranking system is the best available on the Internet for the identification of the influential museum blogs in the blogosphere. The size of the final sample, the three different kinds of museum blogs, might be too small for any generalizations on this subject, but this was a conscious decision which had to be made with regard to the available time. The investigation may furthermore be limited in that the use of qualitative methods requires trained and experienced researchers. Having only sparse theoretical and practical education on these methods may thus run the danger of overlooking themes and patterns in the data, especially with a lack of time and resources. Nevertheless, the support of an expert on these methods may have downgraded this disadvantage to a certain extent. 

There are still many areas left open for further research which falls beyond the aim of this thesis. For example, an interesting area of research would be to delve deeper into the nature of expertise within the online museum realm and research the criteria these new experts use to evaluate art, for example in comparison with the traditional notions of high art. This will bring more light upon the question whether the participatory culture of Web 2.0 pose a challenge to classical art experts and will subsequently level the playing field in the world of art and museums. Furthermore, it is worth analyzing to what extent online audiences can ‘co-construct’ knowledge with today’s experts on these new platforms. Communication scholars, e.g. Shirky (2008), have mentioned the potential of new media for collaboration and the co-production of knowledge on many occasions, but evidence remains elusive and limited to a number of cases, like wiki’s. In the case of museum blogs, or of any other Web 2.0 platform, to what extent can the traditional high barriers of expert capital persist or be broken down in the face of the current demand for more openness and intellectual engagement by the museum public? 
	Moreover, some interesting avenues for further research opened up following some initial results as they are published in this thesis. Srinivasan and Huang (2005) already asserted that within the open environment of Web 2.0, new and previously excluded voices can now reframe and re-conceptualize concepts as cultural heritage. This is also found in the case of Yesterday.sg, where a young web-savvy generation and heritage enthusiasts can gather and share their stories about anything related to art and culture in Singapore. The blog collects and documents the nation’s popular memory and local knowledge, ranging from someone’s favorite candy and the food markets where they could buy it to someone telling a story on why s/he is so proud about their country. The site therefore turns into a repository of knowledge, i.e. a museum, in which popular culture is turned into heritage and is promoted as a destination for cultural tourism. It is worth researching what impact this “museumification” has on the interpretation of local and national heritage and popular culture in the online space.
	
To conclude, there are high hopes for the ‘open museum’ within the field, but this thesis provides some evidence that these expectations are still ahead of reality. Museums are accompanied online by new types of experts, who have embraced the open format of the blogosphere and are not limited by any traditional perceptions and institutional assets. Expertise which traditionally resided in museums is now openly contested in the online realm. However, entering the blogosphere does provide museums with the opportunity to reposition themselves in the competitive museum field, mainly as authorities in their local communities. Museum blogs thus remain trusted voices in the chaos that is Web 2.0.



REFERENCES

Abraham, B. (2011). More Fun Writing Than Playing: The Critical Videogame Blogosphere as 	Emerging Approach to Knowledge Creation. Proceedings of the Videogame Cultures and the 	Future of Interactive Entertainment Conference, July 2011.

Anderson, R.G.W. 2005. To thrive or survive? The state and status of research in museums. Museum 	Management and Curatorship 20 (4), 297-311.

Andrews, G., & Varenne, H. (2011). Education into the online world: On the appropriation of online 	text and the production of everyday knowledge. Global Media Journal 11 (18). 	Retrieved 	January 2, 2012 from website: 
	http://lass.calumet.purdue.edu/cca/gmj/sp11/gmj-sp11-article1.htm.  

Arora, P. (2012). Typology of Web 2.0 spheres: Understanding the cultural dimensions of social 	media spaces. Current Sociology, 1-20.

Arora, P., & Vermeylen, F. (in press). The end of the connoisseur? Experts and knowledge production 	in the visual arts in the digital age. Submitted to Information, Communication and Society.

Aroyo, L., Brussee, R., Rutledge, L., Stash, N., & Wang, Y. (2007). Personalized Museum 	Experience: 	The Rijksmuseum Use Case. Archives & Museum Informatics. Retrieved on April 23, 2012 	from website: http://www.archimuse.com/mw2007/papers/aroyo/aroyo.html. 

Baumer, E.P.S., Sueyoshi, M., & Tomlinson, B. (2011). Bloggers and Readers Blogging Together: 	Collaborative Co-creation of Political Blogs. Computer Supported Cooperative Work 20, 	1-36.

Baxter, G.J., Connolly, T.M., & Stansfield, M.H. (2010). Organisational blogs: benefits and challenges 	of implementation. The Learning Organization 17 (6), 515-528.

Baym, N.K., & Burnett, R. (2009). Amateur experts. International fan labour in Swedish 	independent 	music. International Journal of Cultural Studies 12 (5), 433-449.

Becker, H. (1982). Art Worlds. Berkeley: University of California Press.

Benjamin, W. (1969). Illuminations. New York: Schocken. Retrieved on June 13, 2012 from website: 	http://www.colorado.edu/envd/courses/ENVD4114-001/Spring%2006/Theory/Benjamin.pdf. 

Bonus, H., & Ronte, D. (1997). Credibility and Economic Value in the Visual Arts. Journal of Cultural 	Economics 21 (2), 103-118.

Bourdieu, P. (1986) The Forms of Capital. In J.G. Richardson (Ed.), Handbook for Theory and Research 	for the Sociology of Education (pp. 241–258). New York: Greenwood.

Bourdieu, P. (1990). In other words. Stanford, CA: Stanford University Press.

Bourdieu, P., & Darbel, A. (1991) The Love of Art: European Art Museums and their Public. Cambridge: 	Polity Press.

Bryman, A. (2008) Social Research Methods. Oxford University Press.

Bukvova, H., Kalb, H., & Schoop, E. (2010). What we blog? A qualitative analysis of researchers’ 	weblogs. In Publishing in the Networked World: Transforming the Nature of Communication, 	14th International Conference on Electronic Publishing 16-18 June 2010.

Cameron, F. (2003). Digital Futures I: Museum Collections, Digital Technologies, and the Cultural 	Construction of Knowledge. Curator 46 (3), 325–340.

Collins, H.M., & Evans, R. (2002) The Third Wave of Science Studies: Studies of Expertise and 	Experience. Social Studies of Science 32 (2), 235–296.

Collins, H. and Evans, R. (2007) Rethinking Expertise. The  University of Chicago Press.

Dikov, V.D. (2011) Social media, expertise and the art world. Master thesis, Erasmus School of 	History, Culture and Communication, Erasmus University Rotterdam.

DiMaggio, P. (1996) Are art-museum visitors different from other people? The relationship between 	attendance and social and political attitudes in the United States.  Poetics 24 (2), 161-180.

Elo, S., & Kyngäs, H. (2008) The qualitative content analysis process. Journal of Advanced Nursing 62 	(1), 107-115.

Efimova, L., & Moor, A. de (2005). Beyond personal webpublishing: An exploratory study of 	conversational blogging practices. Proceedings of the Thirty-Eighth Hawaii International 	Conference on System Sciences (HICSS-38), 3-6 January 2005.

Fyfe, G. (2011) Sociology and the Social Aspects of Museums. In: S. Macdonald (Ed.), A Companion to 	Museum Studies (pp. 33-49). Chichester: Wiley-Blackwell.

Ginsburgh, V., & Weyers, S. (2008). On the Contemporaneousness of Roger de Piles’ Balance des 	Peintres. In: J. Amariglio, S. Cullenberg and J. Childers (eds.), The Aesthetics of Value. London: 	Routledge.

Goode, L. (2009). Social news, citizen journalism and democracy. New Media & Society 11 (8), 1287–	1305.

Grabill, J.T., Pigg, S., & Wittenauer, K. (2009). Take two: a study of the co-creation of knowledge on 	museum 2.0 sites. In J. Trant and D. Bearman (eds). Museums and the Web 2009: 	Proceedings. Toronto: Archives & Museum Informatics.

Hargittai, E., & Walejko, G. (2008). The Participation Divide: Content creation and sharing in the 	digital age. Information, Communication & Society 11 (2), 239-256.

Heijnen, W. (2010). The new professional: Underdog or Expert? New Museology in the 21th century. 	Cadernos de Sociomuseologia 37, 13-24.

Heilbrun, J., & Gray, C.M. (2001). The Economics of Art and Culture. Cambridge: Cambridge University 	Press. Second edition.

Herring, S.C., Scheidt, L.A., Bonus, S., & Wright, E. (2004). Bridging the Gap: A Genre Analysis of 	Weblogs. Proceedings of the 37th Hawaii International Conference on System Sciences.

Herring, S. C., Scheidt, L. A., Kouper, I., & Wright, E. (2007). A longitudinal content analysis of 	weblogs: 2003-2004. In: M. Tremayne (Ed.), Blogging, Citizenship, and the Future of Media 	(pp. 3-20). London: Routledge.

Holbrook, M.B. (1999). Popular Appeal versus Expert Judgments of Motion Pictures. Journal of 	Consumer Research 26 (2), 144-155.

Hooper-Greenhill, E. (1989). The Museums in the Disciplinary Society. In J. Pearce (ed.), Museum 	Studies in Material Culture (pp. 61-72). Leicester: Leicester University Press.

Hooper-Greenhill, E. (1990). The Space of the Museum. Continuum: The Australian Journal of Media 	& Culture 3 (1), 56-69.

Hooper-Greenhill, E. (2000). Changing Values in the Art Museum: rethinking communication and 	learning. International Journal of Heritage Studies 6 (1), 9-31.

Hsu, C-L., & Lin, J.C-C. (2008). Acceptance of blog usage: The roles of technology acceptance, social 	influence and knowledge sharing motivation. Information & Management 45, 	65-74.

Internet World Statistics (2011). Retrieved April 23, 2012 from website: 	http://www.internetworldstats.com/stats.htm. 

Jenkins, H. (2006). Convergence culture: Where old and new media collide. NY: New York Press.

Jorgensen, M., & Phillips, L.J. (2002) Discourse Analysis as Theory and Method. London: Sage 	Publications.

Joy, A., & Sherry, J. (2010). Disentangling the paradoxical alliances between art market and art world. 	Consumption, Markets and Culture 6 (3), 155–181.

Jyrämä, A.A.I., & Äyväri, A.M. (2006). Shaping the Practices: Role of Different Actors within the 	Context of Contemporary Art Market. Published at the 22nd Industrial Marketing and 	Purchasing conference in Milan, Italy.

Keen, A. (2007). The Cult of the Amateur: Is the internet eroding knowledge, wisdom, expertise 	and 	culture? New York: Doubleday.

Kelly, L. (2010). Forum: How Web 2.0 is Changing the Nature of Museum Work. Curator 53 (4), 405-	410.

Kidd, J. (2010). Enacting engagement online: framing social media use for the museum. Information, 	Technology & People 24 (1), 64-77.

Lampel, J., and Bhalla, A. (2007). The role of status seeking in online communities: Giving the gift of 	experience. Journal of Computer-Mediated Communication 12 (2), article 5. Retrieved on 23 	April, 2012 from website: http://jcmc.indiana.edu/vol12/issue2/lampel.html.

Lichtenstein, S. (2009). The Decline of Experts in the Age of Web 2.0: Lay Blogger Perceptions of 	Experts. ACIS 2009 Proceedings. Paper 5.

Lin, A.C., Fernandez, W., & Gregor, S. (2010). Designing for Enjoyment and Informal Learning: A Study 	in A Museum Context. PACIS 2010 Proceedings. Paper 90.

Macdonald, G.F., & Alsford, S. (1995). Museums and Theme Parks: Worlds in Collision? 	Museum 	Management and Curatorship 14(2), 129-147.

Macdonald, S. (Ed.) (2011). A Companion to Museum Studies. Chichester: Wiley-Blackwell.

Mackiewicz, J. (2010). Assertions of Expertise in Online Product Reviews. Journal of Business and 	Technical Communication 24 (1), 3-28.

Marlow, C. (2004). Audience, structure and authority in the weblog community. Presented at the 	International Communication Association Conference, New Orleans, LA.

Marty, P.F. (2007). The changing nature of information work in museums. Journal of the American 	Society for Information Science and Technology 58 (1), 97-101.

Mayring, P. (2000) Qualitative Content Analysis. Forum Qualitative Sozialforschung 1 (2), Art. 20.

Mishne, G., & Glance, N. (2006). Leave a Reply: An Analysis of Weblog Comments. WWW2006, 	May 	22-26, Edinburgh, UK.

Moreno, M.J. (2007). Art Museums and the Internet: The Emergence of the Virtual Museum. 	Crossings: eJournal of Art and Technology 5 (1). Retrieved on 23 April, 2012 from website: 	http://crossings.tcd.ie/issues/5.1/Moreno/.

O’Reilly, T. (2005). What is web 2.0? Design patterns and business models for the next generation of 	software. Retrieved September 13, 2011 from website: 	http://www.oreilly.com/pub/a/oreilly/tim/news/2005/09/30/what-is-web-20.html. 

Otterbacher, J. (2011). Being Heard in Review Communities: Communication Tactics and Review 	Prominence. Journal of Computer-Mediated Communication 16, 424-444.

Papacharissi, Z. (2002) The virtual sphere. New Media and Society 4 (1), 9–27.

Papacharissi, Z. (2007). Audiences as Media Producers: Content Analysis of 260 Blogs. In: M. 	Tremayne (Ed.), Blogging, Citizenship, and the Future of Media (pp. 21-38). London: 	Routledge.

Park, D.W. (2009). Blogging With Authority: Strategic Positioning in Political Blogs. International 	Journal of Communication 3, 250-273.

Proctor, N. (2010). Digital: Museum as Platform, Curator as Champion, in the Age of Social Media. 	Curator 53 (1), 35-43.

Resnick, M. (2004) Edutainment? No Thanks. I Prefer Playful Learning. Associazione Civita Report on 	Edutainment.

Ridings, C. & Gefen, D. (2004). Virtual Community Attraction: Why People Hang Out Online. Journal 	of Computer-Mediated Communication 10 (1). Retrieved April 23, 2012 from website: 	http://jcmc.indiana.edu/vol10/issue1/ridings_gefen.html .

Roberge, J. (2011). The aesthetic public sphere and the transformation of criticism. Social Semiotics 	21 (3), 435-453.

Rubin, V.L., & Liddy, E.D. (2006). Assessing Credibility of Weblogs. Retrieved March 7, 2012 from 	website: 
	http://aaaipress.org/Papers/Symposia/Spring/2006/SS-06-03/SS06-03-	038.pdf.

Russo, A., Watkins, J., Kelly, L., & Chan, S. (2008). Participatory Communication with Social Media. 	Curator 51 (1), 21-31.

Schlatter, N.E. (2010). A New Spin. Are DJs, rappers and bloggers ‘curators’? Museum News. 	Retrieved April 23, 2012 from website: http://www.aam-us.org/pubs/mn/newspin.cfm.

Shanteau, J., Weiss, D., Thomas, R., & Pounds, J. (2002). Performance-based assessment of expertise: 	How to decide if someone is an expert or not. European Journal of Operational Research 36 	(2), 253-263.

Shirky, C. (2008) Here comes everybody: The Power of Organizing Without Organisations. New York: 	The Pinguin Press.

Silverstone, R. (1994). The medium is the museum: on objects and logics in times and spaces. In: R. 	Miles and L. Zavala, Towards the Museum of the Future: New European Perspectives (pp. 161-	176). London: Routledge.

Simon, N. (2007). Discourse in the Blogosphere. What Museums Can Learn from Web 2.0. 	Museums & Social Issues 2 (2), 257-274.

Smith, M.K. (2009) Issues in Cultural Tourism Studies [Second edition]. London: Routledge.

Song, X., Chi, Y., Hino, K., & Tseng, B.L. (2007). Identifying Opinion Leaders in the Blogosphere. 	In 	Proceedings of the sixteenth ACM conference on Conference on information and knowledge 	management, pp. 971-974. 

Spadaccini, J., & Chan, S. (2007). Radical Trust: The State of the Museum Blogosphere. In J. Trant and 	D. Bearman (eds.), Museums and the Web 2007: Proceedings. Toronto: Archives & Museum 	Informatics.

Srinivasan, R., & Huang, J. (2005) Fluid ontologies for digital museums. International Journal on 	Digital Libraries 5 (3), 193–204.

Sunstein, C.R. (2006). Infotopia: How many minds produce knowledge. New York: Oxford University 	Press.

Surowiecki, J. (2004). The wisdom of crowds: Why the many are smarter than the few and how 	collective wisdom shapes business, economies, societies and nations. Little Brown.

Trant, J. (1998). When all You’ve Got is “The Real Thing”: Museums and Authenticity in the 	Networked World. Archives and Museum Informatics 12, 107-125.

Trant, J. (2009). Studying Social Tagging and Folksonomy: A Review and Framework. Journal of Digital 	Information 10 (1), 1-44.
	
Van House, N. (2004). Weblogs: Credibility and Collaboration in an Online World. Paper prepared for 	CSCW Workshop on Trust, October 2004.
Wei, C. (2004). Formation of Norms in a Blog Community. Into the Blogosphere. Rhetoric, community, 	and culture of weblogs. Retrieved April 23, 2012 from website: 	http://blog.lib.umn.edu/blogosphere/formation_of_norms.html. 

Weil, S.E. (1990). Rethinking the museum and other meditations. Washington: Smithsonian 	Institution Press.

Weiss, D.J., & Shanteau, J. (2003). Empirical Assessment of Expertise. Human Factors 45 (1), 	104-116.

Winter, S., Krämer, N.C., Appel, J., & Schielke, K. (2010). Information Selection in the Blogosphere: 	The Effect of Expertise, Community Rating, and Age. Proceedings of the 32nd Annual Meeting 	of the Cognitive Science Society, Portland, Oregon, August 11-14, 2010. 

Yu, T-K., Lu, L-C., & Liu, T-F. (2010). Exploring factors that influence knowledge sharing 	behavior via 	weblogs. Computers in Human Behaviour 26 , 32-41.

Zhang, Y., & Wildemuth, B.M. (2009) Qualitative Analysis of Content. In B. Wildemuth (Ed.), 	Applications of Social Research Methods to Questions in Information and Library Science 	(pp.308-319). Westport, CT: Libraries Unlimited.


APPENDIX 1

List with URL’s top 10 museum blogs
	
	1. Bay Area Discovery Museum Blog:

	http://www.baykidsmuseum.org/blog/ 

	2. CultureGrrl:

	http://www.artsjournal.com/culturegrrl/

	3. Museums and the Web:

	http://www.museumsandtheweb.com/blog

	4. Yesterday.sg:

	http://yesterday.sg/

	5. Indianapolis Museum of Art Blog:

	http://www.imamuseum.org/blog/

	6. bloggers@brooklynmuseum:
	http://www.brooklynmuseum.org/community/blogosphere/ 

	7. ExhibiTricks:

	http://blog.orselli.net/

	8. Medical Museion:

	http://www.museion.ku.dk/

	9. electronic museum:

	http://electronicmuseum.org.uk/

	10. A Repository for Bottled Monsters:
	http://bottledmonsters.blogspot.com/
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APPENDIX 2
Table with a global description of the top 10 museum blogs
	#
	Blog Title
	Start
	Blogger profile(s)
	Target audience
	Purpose
	Activity
	Com-ments
	Moderation
	Design
	Archive
	Navigation
	Content 

	1
	Bay Area Discovery Museum Blog
	Before 10 June 2009
	Multiple (staff)
Institutional
	Grown-ups who love museums
	A record of the unique environmental exhibitions and programs the Museum develops in their Year of Creativity in the Environment.
	Low :
0 posts over one month (14 /3- 14/4)
	Can’t be checked
	Restricted 
	Word
Press
	Calendar
	Search function/ categories
	Projects in the context of the Year of Creativity in the Environment

	2
	CultureGrrl
	27 January 2006
	Single
Professional
	Art and museum news readers
	Speaks on museum issues and ethics, arts journalism.
	High :
17 posts over one month
	Can’t be checked
	Contact per e-mail
	Arts
Journal blog
	Yes (per month)
	Search function
	Secret deaccessions at the National Academy, museum governance and cultural property issues, arts blogging, Smithsonian exhibition controversies at Rutgers University.

	3
	museumsandtheweb.com
	18 September 2005
	Multiple (community)
Professionals
	Museum informatics professionals
	Focused around cultural informatics and aims to create a collaborative space for professionals creating culture, science and heritage online.
	Average5 posts over one month)
	0-5 comments per post
	Registration
	Web-based
	No
	Search function/ bloggers
	Museum and the Web Conference

	4
	Yesterday.sg
	24 October 2005
	Multiple (community)
Amateur-experts
	Younger generation/ heritage enthusiasts
	Sharing thoughts and sentiments on just about any heritage, history, the arts or museum-related topic of the Singapore of old.
	High :
42 posts over one month
	0 comments on first page
	Registration
	Web-based
	Yes (per month)
	Search function/ categories/ interactive tag cloud
	50th anniversary self-governance Singapore; event calender; art and heritage; Explore Singapore! (museum fair); IMPRINTS; history; communities; lifestyle; traditions


	#
	Blog Title
	Start
	Blogger profile(s)
	Target audience
	Purpose
	Activity
	Com-ments
	Moderation
	Design
	Archive
	Navigation
	Content 

	5
	Indianapolis Museum of Art Blog
	21 August 2007
	Multiple (staff)
Institutional
	IMA public
	A space to discuss everything related to the IMA: reviewing events, critiquing exhibitions and informing the world about the relevance of art.
	High: 
14 posts over one month
	0-27 comments on first page
	Transactive
	Word
Press
	Yes (per month and per subject)
	Search function/ categories/ recent comments
	Art objects; art history; events; conservation; current events; horticulture; Technology; popular posts about the museum in the ‘participatory culture’

	6
	bloggers@
brooklyn
museum
	4 May 2006
	Multiple (staff)
Institutional
	Brooklyn Museum public 

	To connect with (potential) visitors and enhance the visitor experience; focus is on the behind-the-scenes goings-on at the Museum. The blogs are a platform for discussion and encourage readers to speak their minds using the comment area
	Average
3 posts over one month
	0-3 comments on first page
	Transactive
	Web-based
	Yes (per month with titles posts)
	Recent comments/ posts/ (most active) authors/ categories/ tag cloud
	Conservation; membership; art sections; technology; Google Art Project; Click! exhibition

	7
	ExhibiTricks
	10 June 2007
	Single
Professional
	Professionals occupied with museum exhibit design
	Useful information and resources for museum exhibit design and exhibit development.
	Average
5 posts over one month
	0-4 comments on first page
	Free
	Blogger
	Yes (per year/ month/ day)
	Search function/ favorite posts/ post topic labels
	Preferences for technology in museums; Bulgarian Museum revolution; green exhibit design; strategy and presentation tips; read books or seen exhibitions.

	8
	Medical Museion
	November 2004
	Multiple (staff)
Institutional
	Professionals and non-professionals interested in science and the collection of the museum
	The focus is cultural and historical studies of contemporary medicine through research, teaching, acquisition and management of collections, public outreach, particularly in the form of exhibitions. 
	High: 
20 posts over one month
	0-5 comments on first page
	DisQus
	Word
Press
	No
	Search function (whole site)/ top commen-ters/ recent comments/ most discussed
	Discussion about social media, exhibitions, scientific research, artifacts, discussion on ‘stupid rooms’ with ArchiMuse and Museums and the Web. Much about social media incorporation.

	#
	Blog Title
	Start
	Blogger profile(s)
	Target audience
	Purpose
	Activity
	Com-ments
	Moderation
	Design
	Archive
	Navigation
	Content 

	9
	electronic museum
	12 April 2007
	Single
Professional
	Professionals and non-professionals interested in new web technologies, specifically in the field of heritage
	A collection of personal thoughts on innovation and the web; writes and presents about the web: what it means to be a part of it, where it might go next, and how technology could make our lives better if we could only make it less visible.
	Low: 
0 posts over one month
	0-28 comments on first page (in-frequent posting)
	Transactive
	Word
Press
	Yes (per month)
	Search function/ recent comments/ tag cloud
	Community; content; conferences; folksonomy; Future of Web Apps; marketing; programming; technology; UGC; UK Museums on the web; usability.

	10
	A Repository for Bottled Monsters
	22 February 2008
	Single
Instutional/ Professional
	Professionals and non-professionals interested in science and the collection of the museum
	Provides news about the museum, new projects, historical facts about medicine and images.
	Low:
0 posts over one month
	0 comments on first page
	Restricted
	Blogger
	Yes (per year/ month/ post)
	Only archives
	Resignation, sharing of articles, movies and exhibition at the museum, announcement new blog at his new job, problems at the museum, move of the museum, historic Letter of the Day.
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