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1: Introduction TC "1: Introduction" \f C \l "1" 
Exploring Reuters’ view on ethics during an internship formed the somewhat vague starting point of this thesis. A great opportunity however to study one of the biggest press agencies in the world, which in spite of its size, was up till then relatively underexposed to me. By participating in Reuters’ daily routines and observing the relevant working methods, a new world opened before my eyes. This research method forced me to adapt to the company’s global view and made me realize that providing information to the international media does not have Reuters’ priority. The press agency’s most important clients are major companies and governments, while only a small minority of Reuters’ merits comes from media outlets. Although wire services focus on facts in order to generate customers with different political and cultural backgrounds, it is likely that their client base has an influence on their journalistic approach. When realizing Reuters’ position and view, a fundamental ethical question came to mind: What journalistic responsibility does Reuters, which provides media outlets all over the world with news, assent to? 

1.1 RESEARCH QUESTIONS TC "1.1 RESEARCH QUESTIONS" \f C \l "2" 
In order to answer the fundamental question of this thesis, a set of research questions is set up to give direction to this research project. At the outset, the main question can be formulated as follows:

WHAT RESPONSIBILITY TOWARDS SOCIETY DOES REUTERS ASSENT TO AND HOW DOES THE COMPANY ACCOUNT FOR ITS WORKING METHODS? 
Accordingly, four sub questions were devised to thoroughly answer this main research question. The first two sub-questions aim at offering a general insight into the way two main concepts of this thesis are perceived by Reuters. The latter two aspire to provide a practical insight into what Reuters’ view on responsibility and accountability assents to.  

1. WHAT RESPONSIBILITY TOWARDS SOCIETY DOES REUTERS ASSENT TO?

2. HOW DO REUTERS’ JOURNALISTS ACCOUNT FOR THEIR WORKING METHODS?

3. WHAT IS REUTERS’ VIEW ON THEIR ROLE IN THE FINANCIAL CRISIS?

4. TO WHAT EXTEND DO REUTERS’ JOURNALISTS FEEL RESPONSIBLE FOR THE IMAGE THEY PRESENT IN THEIR ARTICLES ABOUT THE NETHERLANDS?

1.2 RESEARCH METHOD TC "1.2 RESEARCH METHOD" \f C \l "2" 
A four month internship at the Reuters newsroom forms the basis of this research, consequently determining the course of this thesis. The first method used is the so called “participant observation”, which made it possible to gather firsthand information of everyday social interaction from within the Reuters organization. Additionally, semi-structured interviews with the Reuters reporters were conducted to make this initially gathered information more profound. An extensive description of both research methods is provided in the methodology chapter of this thesis.
1.3 RELEVANCE TC "1.3 RELEVANCE" \f C \l "2" 
This research project has both social and scientific relevance. In a world that is becoming increasingly chaotic, the call for organizations to account and take responsibility for their actions is becoming louder. This phenomenon also applies to the press, since the public is becoming more skeptical towards journalistic outlets. There is however no univocal standpoint on what responsibility the press has towards society and how they should account for their working methods. In order to reduce the skeptical attitude towards journalism, the current journalistic field is shifting from abstract ideas on media responsibility towards more practical and concrete interpretations of the concept; this incorporates a shift from responsibility towards accountability. This thesis tries to give an idea of how these two concepts are embedded into Reuters’ working methods. Providing insight into the working methods of this influential journalistic organization (190 bureaus, 2,500 journalists from 80 different nationalities) is essential to make people more media literate. For that reason, the social relevance lays in the fact that people who have more insight in the journalistic practice can judge the information that they receive from these organizations for what it is worth.
 









Researching Reuters’ view on their journalistic task has special relevance in the light of the recent publication of the book Flat Earth News by the British journalist Nick Davies, who argues that journalistic outlets all over the world are becoming increasingly dependent on the information of international press agencies. Because of cutbacks in their editorial staff journalists are restrained to edit and complete the information coming from press agencies. News from wire services can no longer be considered as ‘source material’ for other media, as research shows that in an increasing number of cases news outlets are copying news agencies’ information without notable additions. This fact has consequences for the news that is presented to the public, because although the news of press agencies is mostly accurate, the companies’ goals can be reflected in the way they select their news. 

This project has scientific relevance because there is relatively little empirical research on both journalistic responsibility and accountability. Many academics wrote about the concepts, these are however mostly essays on the value of journalistic responsibility, ethical discussions or even philosophical statements. A research project that focuses on the way in which these concepts are exercised in the daily journalistic practice, could therefore be regarded as a relevant scientific contribution to the existing literature.   
1.4 CONSTRUCTION THESIS TC "1.4 CONSTRUCTION THESIS" \f C \l "2" 
The first part of this thesis contains two theoretical chapters. Since this thesis discusses fundamental and concurrently abstract concepts, this theoretical part outlines the surrounding theory of these concepts. 
The second chapter focuses on the position of Reuters in the journalistic field. While the company’s working methods differ from other news outlets, this chapter tries to illustrate the characteristics of the company by describing its position in recent trends in the media landscape. Placing Reuters in a framework of globalization, commercialization, concentration, conglomeration and increased scale and abundance of media, will illustrate the company’s nature. Furthermore, these trends are relevant, because they contribute to the growing demand for responsibility and accountability in the media. 
In the third chapter an overview of the development of ideas about the responsibility of the press is presented, and a more detailed description of the main concepts of this thesis is provided. After the theoretical framework is presented, the fourth chapter will provides an explanation of the methodology of this project. Subsequently the fifth chapter will present the execution of the analysis. In this part the four sub-questions are answered by analyzing the gathered research material. In the sixth chapter of this thesis the conclusion is presented and the answer to the main research question is given.
2: REUTERS IN THE JOURNALISTIC FIELD TC "2: REUTERS IN THE JOURNALISTIC FIELD" \f C \l "1" 
In this chapter the position and working methods of Press Agency Reuters will be outlined. Theoretical knowledge on press agencies and their current and earlier working methods will provide the insight that is needed when researching Reuters’ view on editorial responsibility and accountability.
2.1 GLOBALIZATION AND THE ORIGIN OF PRESS AGENCIES TC "2.1 GLOBALIZATION AND THE ORIGIN OF PRESS AGENCIES" \f C \l "2" 
The common usage of the concept globalization is established by the end of the 

1990s. The term not only describes the changes in international relationships, particularly in economics and international trade, but also in society, culture, media and communications (Gorman & McLean, 2003: 209). Lechner (2008: 1) describes globalization as the world becoming a single place, where different institutions function as if they are part of one system. Furthermore, people from all over the world share a common understanding of living together on one planet. Robertsen (1992: 8) mentiones that globalization refers to two developments, namely the increasing consciousness of the world being a whole and the compression of the planet. He describes that although the concept has become common relatively recently, globalization refers to a process that has been proceeding, with intervals, for centuries. The internationalization in different spheres has changed the notion that our interplay and interdependence extend beyond the scale of the local, regional and national on to the boundaries of the planet. Nowadays we are affected by the actions of those beyond our immediate community, because we are no longer limited by physical proximity or time (Croteau & Hoynes, 2003: 339-340). 
Recent technical developments and the arrival of new media play an important role in the facilitation of global communication, but these developments did not occur in isolation. In the ongoing process, the nineteenth- and early twentieth century inventions also play an important role. One of these developments is the establishment of international news wires in the 1830s and 1840s. The three first were Havas in Paris, Reuter in London and  Wolff in Berlin (Gorman & McLean, 2003: 7). After the completion of the Dover-Calais cross channel cable, Julius Reuter revolutionized communication between London and the European continent. He was the first to offer London fast information about the stock market quotations from the major European stock markets. In 1858 the Reuters put out its first newspaper telegram for general news. The news agency started to exercise a system of covering the news in brief bulletins from its correspondents and the company was usually first with developments (Hohenberg, 1995: 8-9).
To get a clear understanding of Reuters’ role in the international media landscape it is important to get more in-dept knowledge on how Reuters’ origin is interweaved with the development of news and globalization. Although news agencies are often identified as agents of globalization, Boyd-Barrett and Rantanen (1998: 1-5) argue that their role in the process of globalization is more profound than recognized. According to these scholars, the significance of press agencies lies in the fact that they can be considered as the first global news organizations and also the world’s first transnational corporations. Press agencies are described as one of the first organizations to operate globally in the production and contribution of ‘consciousnesses’ through the ‘commodification’ of news. This new development had a great influence on how people understand and appreciate time and space. The international newsgathering by press agencies provided the media with information that was not accessible before, and these companies became increasingly important as the newspaper business developed and the public demand for news grew (Gorman & McLean, 2003: 7).

Boyd-Barrett and Rantanen (1998: 2) describe the development of the concept news as an essential part of modern capitalism and by that a part of globalization. They consider news a ‘reformulation of information’, as an object of trade which is gathered and spread for the purpose of political communication, trade and enjoyment. News is also essential for day-to-day financial affairs inside and outside domestic markets. A small group of powerful international news agencies gathered and distributed the news to both media and non-media clients all over the world and this variety of clients had an important influence on the practice of journalism and reporting. 

Shrivastava (2007: 1) argues that it is hard to give a general definition of the working methods of press agencies, as diversification of revenue has been an important strategy of these organizations from the beginning. Boyd-Barrett and Rantanen (1998:6) on the other hand, do give a general description when they explain the way in which these organizations try to stick to the facts to generate clients with different political and cultural backgrounds. Furthermore, these scholars argue that press agencies try to avoid controversy at all costs to create an image of complete and reliable professionalism.

2.2 INFLUENCE OF DEVELOPMENTS IN THE JOURNALISTIC FIELD TC "2.2 INFLUENCE OF DEVELOPMENTS IN THE JOURNALISTIC FIELD" \f C \l "2" 
The current media landscape is very different from decades ago. Next to globalization, trends like commercialization, concentration, conglomeration and the increased scale and abundance of different sorts of media have caused major changes. Furthermore, the development of financial news had an important influence on the journalistic practice. All the described trends have implications for the growing demand on responsibility and accountability in the media, and will be discussed in this paragraph. This discussion will also involve an elaboration of the influence the developments have on the routine of press agencies in general and Reuters in particular. 

Commercialization TC "Commercialization" \f C \l "5" 
The first trend that led to the increasing interest in social responsibility and accountability of the press is the arrival of market-oriented journalism. Although journalism was linked to the market for centuries, a lot has changed. For the early press, market freedom came down to personal freedom of expression that stimulated democracy. In the nineteenth and early twentieth century another meaning of commercialism developed.  McQuail (1998: 108) outlines the process into a new meaning of the concept:

‘Commercialism’ became identified with the pursuit of profit above all else and was associated with large-scale, low-cost, ‘low-taste’ production and distribution, especially aimed at the new industrial working class. Commercially free media also tended to develop into large-scale capitalist industries and earned the criticism often directed at monopoly capitalism.’  

Croteau and Hoynes (2003: 62-63) argue that the profit pressure nowadays has an important influence on the content of the news. Like other companies, news organizations try to enhance their profits by both cutting their costs and increasing their revenues. News outlets try to achieve this by decreasing the number of reporters, cutting back on investigative journalism, using more stories from international press agencies, relying on elites as regular sources of news in the big cities and by focusing on preplanned news events. In order to increase their revenue, media outlets try to attract a big audience and advertiser base. Lichtenberg (1987: 330) also emphasizes this trend, when he stipulates that the goal of profit driven news organizations is to gather the largest audience possible. They try to achieve this goal by avoiding news that is too controversial, disturbing or complex. Because of these economic forces, scholars like Blumer, Hoffman-Riem, Mitchel and McQuail believe that the current commercial management of the media is of such a nature that old accountability systems are no longer sufficient (Bardoel & D’Haenens, 2004: 166).

According to Bennett and Entman (2001) an important question in this context is if the media should treat the public as ‘customers’ or as ‘citizens’. Traditional media scientist’s state that serious minded- journalism treats the public as citizens and focuses on the subjects they need to know to perform their democratic duties. This is however increasingly overwhelmed by the market driven vision that sees the public as busy, distracted, fulfillment-seeking consumers whose needs must be met even if old journalistic values must be abandoned.

McQuail (2004: 2-3) mentions potential problems of commercialization in relation to accountability and social responsibility, as success in quantitative and market terms is becoming increasingly important. He believes commercialization is a threat for the integrity of minority media cultural forms. The media have become more willing to victimize individuals for profit at the cost of their privacy, reputation and innocence. Furthermore the scholar believes that accountability towards shareholders has become more important than public accountability. McQuail states that there are only rare cases in which there is evidence for claims against the media and the existing accountability systems are not able to handle larger issues of long term and moral responsibility.
Reuters’ revenues and profits increased very fast in the 1970s because of new services to facilitate the financial industry and its need for financial news and information. Because of this, the owners of Reuters believed that the company should be expanded to make more money for its shareholders. This belief led to the listing of Reuters on the London Stock Exchange and NASDAQ in 1984. To protect the journalistic values of the organization, the Reuters Founders Share Company Limited was formed (Reuters 1). By creating this trust, the company tried to develop a structure that could cash out and at the same time kept the news as reliable and truthful as before. No one could control more that 15 percent of the stock and the trustees of the Reuters Founders Share Company acquired the right to veto the board of shareholders in a decision that could endanger the news service. By using this structure, Reuters tried to embed editorial integrity in their corporate structures (Nordberg, 2007: 722).
Concentration & conglomeration TC "Concentration & conglomeration" \f C \l "5" 
A second leading trend in the media landscape is the increasing concentration and conglomeration. Different scholars note that the concentration of the media, which was already at a high level, extended during the 1990s (Champlin & Knoedler, 2002: 460). Bagdikian (1990: 4-5), states that market dominant media outlets have a big influence: 
‘Market dominant corporations in the mass media have dominant influence on the public’s news, information, public ideas, popular culture, and political attitudes. The same corporations exert considerable influence within government precisely because they influence their audiences’ perceptions of public life, including perceptions of politics and politicians as they appear – or do not appear – in the media.’ 
Bardoel en D’Haenens (2004: 15) mention that newspapers were originally based on political and civil movements, but nowadays merge into media conglomerates which are in charge of an increasing number of papers. Furthermore, there is a trend towards more concentration of editorial tasks. Because of this trend, the role of the press as a platform for societal groups and political movements becomes more vulnerable. As present-day news organizations are often part of large corporations, their interests influence what is considered to be newsworthy and the way this news is being covered (Lichtenberg, 1987:330).
At the heart of the debate about concentration and conglomeration in the media lay concerns about diversity. Devereux (2007:89) mentions that a variety of scientists have expressed their fears that more concentration of ownership and conglomeration means less pluralism in the media and a closer connection with the larger project of global capitalism.  The trend of increasing scale and abundance of media, which will be discussed below, does not entail that there is more choice for the audience, since different media outlets are owned by the same companies. In case of the concentration and conglomeration, McQauil (2004: 2-3) agrees with this standpoint when he states that a persistently smaller group is controlling the gates of publication, and they are led by ‘essentially commercial assessments of gains and risks’. This results in a decrease in responsibility for social and cultural issues.
Although there is a strong trend towards concentration, conglomeration and diversification in the media, Boyd-Barrett (2008: 17) notices that in terms of ownership, current major wire services are relatively independent. And although Reuters and Dow Jones are part of the bigger corporate empires Thomson and News International, news and information are still their main activities. Reuters’ constitution, as AFP and AP’s, restricts their business activities and claims objectivity and impartiality. The international news system consists, as it did in the past, of a small number of global agencies that supply news to clients all over the world and this hierarchy is preserved because of accumulated benefits (Boyd-Barrett, 2008: 66).
New media and increased scale & abundance of media TC "New media and increased scale & abundance of media" \f C \l "5" 

Another major trend is the arrival of new media and the increased scale and abundance of media. In the last twenty-five years there has been a major increase in media outlets, and the number that is available through cable, satellite and the Internet is greater than ever (Croteau & Hoynes, 2005: 78). The arrival of new information and communication technology has had an important influence on the media. One of the consequences has been an enormous increase of information- and news programs. There has never been this much news and at such a high speed (RMO, 2003: 26). A key word of the introduction of new media is convergence. Its arrival means the merging of different technologies which are used to deliver news to the public. The distinction between different ways of broadcasting, communicating and publishing technologies and industries are blurred (Gorman & McLean, 2003: 186). 


Next to convergence, new media causes more changes in the journalism practice. Pavlik  (2001) mentions four important alterations. In the first place new media changes the nature of news content. He argues that the way stories are being told by journalists has changed. New techniques are used that engage the public more, because the news is presented in a more contextualized and navigable way. Furthermore, the news has become more fluid, as it takes on a range of different communication modalities like text, images, video’s and graphics. That is why new media creates possibilities for more customization and audience involvement. Secondly Pavlik describes that new media change the way journalists do their work. Because of the arrival of new tools, newsgathering has become a portable process which is cheaper and more powerful. Journalists are no longer tight to the newsroom, and can therefore do their work in different places. Additionally, reporters have gained new ways to find diverse and reliable sources, check their facts and meet deadlines. The downside is that it has become easier to commit plagiarism, which treats thorough traditional research journalism. The third alteration is that new media changes the structure of the newsrooms and news industry. The way newsrooms are organized has become more flexible and decentralized, which stimulates more experimental and entrepreneurial working methods. This new situation makes it difficult to maintain traditional news values. Finally Pavlik describes the way new media changes the relationships between and among news organizations, journalists, and audiences, sources, competitors, advertisers and governments. News organizations no longer serve a well-defined geographic community, which has important implications for commerce, culture and democracy. 


McQuail (2004: 3) stresses that the arrival of new media raises accountability issues, as it becomes more difficult to develop self-regulation based on issues of ‘authorship’ and complex multiple carrier practice in journalism. Lechner (2004: 288) describes that although the global wire services, who had their roots in the nineteenth century, stand for a longstanding form of news globalization, it was in the 1970 and 1980s that electronic media globalization assumed serious proportions. Boyd-Barrett (2008: 60) describes the same process when he explains that nowadays the major press agencies are no longer the only global gatherers and distributers of news. New suppliers like CNN International and BBC World News currently claim a worldwide audience of millions of people. The international news agencies however still have more extensive coverage, larger numbers of newsrooms around the world and more differentiated news for different regions. In practice the wire services supply news to CNN and BBC. Davies (2008) mentioned that journalists have less time to work on articles so they tend to use more information from press agencies, which leads to more homogeneity in press coverage. 

Financial journalism TC "Financial journalism" \f C \l "5" 
In the nineteenth century, journalists felt that data-like quality of quantitative forms of financial news were less important and popular as political and general news. In this period, a transformation was taking place from the reporting of opinions towards the reporting of information. Although Reuters started with information about stock market quotations, soon the company evolved into a general news agency with financial services for business clients. This changed in the last decades when Reuters became a financial news agency with general news as a supporting activity. As a result of a boost from the digitalization and flexible exchange rates financial news became big business for Reuters in the 1970ties. The contribution to the press agencies finances grew explosively, from 30% in mid 1960 to 95% in 1997. According to the media scientists’, financial news services are important for Reuters, since the financial news accounts for most of Reuters’ activities, creating a financial basis for Reuters’ general news. Furthermore, a large part of the information Reuters provides to their media clients is financial. This given fact is significant, because it contributes to the believe that this kind of news is central to mainstream news coverage and the understanding of international affairs. The increase in financial news interest among media and non-media clients is, according to Boyd-Barrett, Rantanen & Palmer (1998: 61-64), the number one stimulus to the existing competition in speed and the western news values of impartiality and objectivity. ‘News moves markets ….news is a market’ is a quotation that the scholars use talking about the interconnection between the two aphorisms which especially can be seen in economic and financial news services.  Reuters has been the global leader in financial news for the last 150 years (Boyd-Barrett 2008: 62).
In regard to financial journalism, Tambini (2008: 4-12) recently published an article in which the ethics and responsibility of financial journalists are discussed.  The challenges that financial journalists face are the pressure of speed, the increasing complexity, the PR of the organizations they are covering, sustainability and globalization. According to the scholar the professional framework for financial journalist is persistently changing. The laws, practices and precedents were developed gradually and will be continually disputed. In the recent situation most rules that apply to financial journalism are about market abuse, conflicts of interest and other journalistic values like accuracy, truthfulness, fairness and privacy. There is however a dispute regarding what can be seen as responsible business and financial journalism. Financial journalists have the power to move markets and some financial reporters see their primary responsibility in helping investors make successful investments. Tambini stressed that the current financial situation makes it however important to look at the responsibility from another perspective. The scholar argues that the ethical debate should look beyond the micro impact of news on stock prices to more fundamental issues like the influence of their reporting on the economic sentiment.
2.3 CURRENT POSITION PRESS AGENCIES AND REUTERS TC "2.3 CURRENT POSITION PRESS AGENCIES AND REUTERS" \f C \l "2" 
After discussing Reuters’ origin and the way trends in the media effect press agencies, it is important to look more closely to the current position of the company. A decade ago the importance of Reuters as one of the biggest international news agencies was emphasized by Boyd-Barrett and Rantanen (1998:2). They described the company as a linchpin of the global financial market and a provider of information in about 150 countries. Based on this, the company itself can in the first place be considered a major player in the development of globalization, and in addition influences the actions of other global organizations by offering them information.
Boyd-Barrett (2008:57) states that nowadays there are only a few news agencies that can make plausible claims to the comprehensive gathering of news and its distribution in a wholesaler-retailer relationship to retail media in the world. Among general news agencies Reuters has the biggest monetary value of the companies overall operations among general news agencies. Reuters is followed by Associated Press (AP) and Agence France-Presse (AFP). Van Ginneken (1996: 46) describes the three client groups these press agencies serve, namely the business world, the media and national governments. Reuters is a privately owned company, whose merits mainly come from their financial services. AP also has a strong financial service, but is first of all a cooperation of different media. AFP depends on government money but is trying to change its structure.

Boyd-Barrett (2008:60) emphasizes that the rise of financial news services caused a change in the research focus, shifting the general news away from the center of attention. Because Reuters moved from being a general news agency with financial services for business clients, towards being a financial news agency with general news as a supporting activity, it is difficult to compare the company with other general news agencies. This shift is furthermore relevant because of the growth of other economic and commodity services, like Bloomberg and Dow Jones. In 2008 Canadian Publisher Thomson Corp. and Reuters merged, to intensify the competition between Reuters and Bloomberg.  Thomson now controls 53% of the company which means that for the first time in history four of the wealthiest press agencies, AP, Bloomberg, Dow Jones and Reuters are controlled by companies that are based in North America. According to the Reuters website the company filled over three million news items from 197 bureaus in 132 countries in 2007. These stories are made by 2500 journalists worldwide.

2.4 PRESS AGENCIES AND OBJECTIVITY TC "2.4 PRESS AGENCIES AND OBJECTIVITY" \f C \l "2" 
Boyd-Barrett & Rantanen (1998: 6) mention that, despite their powerful position, news agencies are often seen as the least interesting media form, because they represent ‘journalism of information’. This is in contrast to the ‘journalism of opinion’, which is seen as more refined. Donsbach (1995: 17-30), who was one of the first to describe the two different professional cultures, called them the Anglo-Saxon school and the continental European school. According to the scholar the key differences between the two schools of journalism is the notion of objectivity, which is the chief occupational value of Anglo-Saxon journalists. They uphold norms like objectivity, fairness and neutrality, more than European journalists who consider it important to ‘champion particular values and ideas’. Press agencies are clear representatives of the Anglo-Saxon school of journalism. Schudson (2001:150) describes that using the objectivity norm in journalism means that reporters try to separate facts from values and report only on facts. Besides that is objective reporting not emotional but cool in tone, and it tries to represent fairly on every leading side in a political controversy. According to the objectivity norm, a journalist has to report the news without ‘commenting on it, slanting it, or shaping its formulation in any way’.

By claiming to offer objective, accurate and unbiased news reporting, international press agencies, try to create an image of complete and reliable professionalism in order to maximize their client base. For a long time journalism ethics was based on these concepts of objectivity and thruth, Ward (2008: 301) however mentions that these concepts are crumbling down under post-modern skeptism about objective truth and the claim of profit-seeking news organizations to be unbiased sources of information. 
Schudson (2003: 33-35) mentions the difference between an intentional bias and unintentional bias. In the case of intentional bias a journalist knows what the real event was like, but he or she will color it to promote an ideological aim. Unintentional bias or ‘framing’ is described by Schudson as ‘principles of selection, emphasis, and presentation composed of little tacit theories about what exists, what happens, and what matters’. Schudson emphasizes that it is important to make the distinction between the two forms of bias in order to open the discussion and to research both variants. He believes it is important to diminish the idea that evidence of selection is automatically considered as evidence of deceit, dissembling or prejudice in reporting. News can never be a mirror of reality, as it is a representation of the world. The selections of the news subjects are socially organized distortions, built into the structures of the routines of the newsgathering process.

Lippmann’s classical discussion of stereotypes argues that the stereotype is a form of perception that ‘imposes’ ways of seeing things. He believes that we don’t first see and than define, but the other way around (Berkowitz, 1997: 378-9). This thought corresponds with the metaphor of the so-called ‘Burda-model’ that Van Ginneken’s (1999: 86) uses to explain the way we classify our image of the world. He describes the process of ‘selective articulation’ that we use to organize the chaotic reality around us, and the way this process distorts our image of reality. The scholar believes that this process for a large extent happens unintentional, because it’s part of psychosocial, economic and political processes of which we cannot withdraw ourselves. According to Fowler (1991:17) the formation of news events and news values are reciprocal, dialectical processes whereby stereotypes are subject of negotiation. And that a memorable event will reinforce a stereotype and the firmer the stereotype the more likely these events become news. 

2.5 RESPONSIBILITIES OF CURRENT POSITION TC "2.5 RESPONSIBILITIES OF CURRENT POSITION" \f C \l "2" 
Reuters’ prominent role in the international media landscape entails certain responsibilities. Clausen (2004: 27) argues that, while media play an important role in the global mediation of ideas and images, the international news increases the notion and interconnection of social and political information and actors across borders. Furthermore, Schudson (2003: 13-14) describes news as a ‘dominant force in the public construction of common experience and a popular sense of what is real and important’. And as the news is produced by the press, the journalists who are responsible for the decisions are accountable for the production of news. According to the scholar it is clear that members of the media have ‘some autonomy and authority to depict the world according to their own ideas’. 
Ward (2008: 302-303) mentions broad critiques on the news media as social and political agents. The theories are mainly based on some form of disillusionment with Western ideas of rationality, universality, objective knowledge and progress. Critics believe that the model of ‘professional journalism ethics’ has the same biases and limitations as the ‘liberalism’ on which it is based. Another point of critique is that journalism ethics should place more emphasis on the representation of others, which goes beyond factual accuracy but has to do with the selection of the news and the news sources. In this context Boyd-Barrett (2008:59) mentions that different sources of news do not have the same accessibility. The Anglo-American tradition prefers authorities as sources, mistakenly implying that authority correspond with credibility. Furthermore, Boyd-Barrett, Rantanen & Palmer (1998: 63-64) state that Reuters actively contributes to the idea that financial news is central to mainstream news coverage and the understanding of international affairs. 

In the past the news of press agencies was often considered as resource material that has to be worked upon before it is suitable for ordinary news consumers. This idea has changed because of the Internet and other developments. Journalist Nick Davies (2008) cites researchers from the Cardiff University, who found out that an increasing number of press agency articles are published in English newspapers without being checked or rewritten. According to Davies this is happening because reporters from newspapers have less time to write an article. The journalist states that news organizations have become commercial organizations whose main goal is not to tell the truth, but to make as much profit as possible.  To cut the costs, reporters have to do more work in less time and because of that press agencies have become more influential in the newspapers. This influence makes it even more relevant to take a closer look at Reuters’ view on the responsibility the company has towards the societies in the world.

3: Normative theory in time TC "3: Normative theory in time" \f C \l "1" 
Different views on what responsibility the press has towards society developed in the course of history. The end of the twentieth century was characterized by an increasing demand for social accountability of public and private organizations. People started to address social responsibility of various institutions. A key concept in this development was ‘governance’, which implies transparency, responsibility and accountability. In this period methods are being developed to bring social responsibility into practice (RMO, 2003: 28). The structural developments, as discussed in the previous chapter, increased the topicality and the urgency of responsibility of the press towards society (Bardoel & D’Haenens, 2004: 165). In this chapter the development of the notion of the responsibility of the media will be discussed. The theories will provide more insight into the main concepts of this thesis. Furthermore definitions and useful models are introduced and explained. 

3.1 THE ORIGIN OF Media responsibility TC "3.1 THE ORIGIN OF Media responsibility" \f C \l "2" 
Ward (2008: 295) describes that the norms of responsible journalism originate from the seventeenth century in Europe and that journalism ethics can be defined as ‘species of applied ethics that examines what journalists and news organizations should do, given their role in society’. Bardoel en D’ Haenens (2004: 167) mention the report ‘A Free and Responsible Press’ which the Hutchins Commission published in 1947 as the first step towards press policy. The commission was formed as a response to the growing criticism about sensationalism and commercialism in the American newspaper press, the political imbalance and the monopoly tendencies in that time. McQuail (2005: 170) mentions that the report aimed to:
‘examine areas and circumstances under which the press of the United States is succeeding or failing; to discover where free expression is or is not limited, whether by government censorship, pressure from readers or advertisers or the unwisdom of its proprietors or the timidity of its management’ .

The commission believed that the importance of the media was increasing during that period, but the amount of people who could express their opinions in the press was decreasing. Another concern was that the press failed to provide appropriate services that met the needs of society. Furthermore, the commission believed that the press owners have engaged in practices which society despises (Hong-won, 2008: 132). In their report the commission stated that the press have a social responsibility towards citizens that they cannot ignore. According to the statement, the press should report in a trustful, accurate, honest, objective and concise manner. The press should accept the duty to function as an agent to realize people’s freedom of expression and right to be informed (Bardoel en D’ Haenens, 2004: 167). Following this, the commission believed that the news media should play a democratic role as it should provide information, enlighten the public and execute a watchdog function. The commission formulated five requirements to fulfill social responsibility:

1. The media should be ‘accurate and objective to provide a truthful, comprehensive and intelligent account of the daily events’.

2. The press should ‘regard themselves as common carriers of public discussion in order to take the role of public forum where people can exchange criticism and comments’.  

3. The media ‘ought to project a representative picture of the constituent social groups or provide a correct description of diverse social groups without any distortion’.

4. The press ‘should present and clarify the goals and values of the society’.

5. The media ‘should assume full access to the day’s intelligence’.

The commission stated that the libertarian system of the press was not sustainable if they do not meet their responsibility (Hong-won, 2008: 133). The Hutchins commission presented a daring standpoint by describing the press as both a ‘commercial product’ and a ‘public trustee’, as the combination of the freedom of the press and market freedom always formed the foundation of non-interference in the press (Bardoel en D’ Haenens, 2004: 6).

3.2 NORMATIVE THEORIES OF THE PRESS TC "3.2 NORMATIVE THEORIES OF THE PRESS" \f C \l "2" 
As various ideas on the norms of responsible journalism developed in time, these notions have been categorized in different ways. A prominent example is formed by the ‘Four theories of the press’ by Siebert, Peterson and Schramm which appeared in 1956. In this work, consisting of normative theory concerning the press, the authors made a distinction between the alternative theories of the press about the relationship between media and society which were relevant in that time. Since the work was published, it has been sold all over the world, translated, used in education and debated, reviewed and criticized (McQuail, 2005: 176). There are four theories being presented in the original book. Firstly the Authoritarian Theory according to which the chief purpose of the media is to ‘support and advance the policies of the government in power and to serve the state’. The Libertarian Theory in which the media’s goal is ‘to inform, entertain and sell, but chiefly to discover truth and check on the government’. The Social Responsibility Theory according to which the media tries to ‘inform, entertain and sell-but chiefly to raise conflict to the plane of discussion’. Finally the Soviet Totalitarian Theory is presented, in which the media’s chief purpose is ‘to contribute to the success and continuance of the Soviet socialist system and especially the dictatorship of the party’ (Siebert, Peterson and Schramm, 1956:8). 

Since the publication of the book the world has changed and different scholars tried to formulate other classifications of normative theory of the press. Hallin and Mancini (2004: 8-13) argue that journalism studies have always been normative. The reason is that these studies are rooted in professional education, where it is more important to reflect on what the press should be than to analyze what it is. The scholars state that ‘The four theories of the press’ by Siebert, Peterson and Schramm are clearly normative, because they judge the world press systems in terms of their distance from the liberal ideal of journalists. According to this view the press functions as an unbiased watchdog and is free from state interference. Hallin and Mancini assent to the believe that one has to understand the nature of the state, the system of political parties, the pattern of relations between economic and political interests and the development of the society, in order to understand the news media. The scholars defined three ‘models of media and politics’ that occur in the developed capitalist democracies of Western Europe and North America. The first model is the ‘polorized pluralist model’, which is ‘characterized by an elite-oriented press with relatively small circulation and corresponding centrality of electronic media’. Furthermore, this model stands for weak professionalisation and strong state intervention. The second model is the ‘democratic corporatist model’ which is ‘characterized by early development of press freedom and the newspaper industry, and very high newspaper circulation’. Nations that execute this model have a history of solid party journalism, strong professionalisation and powerful state interference with protection for the press. Finally the ‘liberal model’ is characterized by an early development of press freedom and mass-circulation press. In these countries ‘commercial newspapers dominate, political parallelism is low and internal pluralism predominates’. Besides that there is strong professionalism and the press is dominated by the market. 

Although both ‘The four theories of the press’ and ‘The models of media and politics’ by Hallin and Mancini, are landmarks in the development of normative theory, they cannot be used in the analysis of this thesis. Since Reuters is an international press agency it operates transnational, which means that these models are not suitable for analyzing Reuters.
3.3 RESPONSIBILITY TOWARDS SOCIETY EVOLVES TC "3.3 RESPONSIBILITY TOWARDS SOCIETY EVOLVES" \f C \l "2" 
Christians and Nordenstreng (2004:4) state that the impact of the Hutchins Commission in the United States is limited, but the ideas of social responsibility of the media resonated well around the world. In other countries, different forms of responsibility have been taken on with or without reference to the Hutchins Commission. The scholars state that great ideas are rarely unique, and that these idea’s surface in different places triggered by the same circumstances and needs.

‘Accordingly, the Hutchins Commission is not an American landmark for the world to emulate, but an American variant of a need in democratic societies to develop workable philosophy of and policies for the press.’
As the ideas on which role the press should play in society evolved in different places and in different ways, there is no univocal standpoint. The difficulty in establishing an univocal standpoint on what responsibility the press has towards society and how they should account for it lies in the fact that these concepts have a tight link with freedom. Different notions on the concepts of freedom, the press, the individual and society make it almost impossible to reach a unified agreement (Hong-won, 2008: 129). McQuail (2004: 13) states that virtually all recent efforts to introduce more accountability in journalism have been countered by an appeal to safeguard the freedom of the press, and emphasizes the fact that the strength of this argument is very powerful.
Plaisance (2000:259) raises a difficult but important question in this regard. Who can determine if the autonomous system of the press is being responsible? In practice, when researchers try to assess accountability in a quantitative manner, reporters tend to see it as a threat to their basic professional freedom. Lichtenberg (1987) takes a stand on this issue by stating that the freedom of the press should only be contingent when it stimulates values at the core of our interests in freedom of expression generally. Freedom of the press is in this view an instrumental good. It does good as long as it promotes certain values otherwise it is not especially good. 
Moeller (2007) explains journalistic transparency and accountability in a more practical way. According to her, journalistic outlets depend on the trust and respect of their readers, if they want to remain a valuable source of news and information. Besides good performance it is important to be transparent on the working methods to earn this reliability. By simply telling how you do what you do, and why you do what you do. Moeller stresses that it is important for journalists to not only demand for accountability of the subjects they report upon, but also be accountable themselves to the outside world. 

3.4 DEFINING RESPONSIBILITY AND ACCOUNTABILITY TC "3.4 DEFINING RESPONSIBILITY AND ACCOUNTABILITY" \f C \l "2" 
Many scholars believe that the media have an obligation to serve the public interest. The public expects the press to provide objectivity, fairness, independence and diversity. According to Hong-won (2008:135) it is however not possible to outline universal duties and responsibilities for the media, because these can differ from time, space and the kind of media outlet. He does however believe that there is a more or less universal believe that ‘the public interest is an important source of media responsibility’.

McQuail (2000) formulates a very clear and practical description of the responsibility of the media, namely the ‘obligations and expectations’ that society has regarding the media. According to McQuail these responsibilities can be assigned, contracted, self-assigned or denied. Furthermore McQuail (2004: 19) makes an important distinction between two kinds of responsibility. He speaks of ‘liability’ when harm is caused by the press. Liability has a legal basis, is compulsory and formal and has material penalties. Secondly, he speaks of ‘answerability’ when the media for instance discusses the quality of their work. This happens on a social and moral basis, is voluntary and has not material penalties. In the schedule below McQuail (1997, 518) clearly shows the process of social responsibility and accountability.


FIGURE 1: elements of accountability
Although McQuail provides a clarifying and complete overview of responsibility and accountability, this thesis requires a unified definition of the two concepts.  This description applies to Hodges’ (1986:14) definition, which is often used by other scholars. Hodges (1986: 14) explains the key difference between responsibility and accountability:
‘The issue of responsibility is the following: to what social needs should we expect journalists to respond? The issue of accountability is as follows: how might society call on journalists to account for their performance of the responsibility given to them. Responsibility has to do with defining proper conduct: accountability with compelling it.’ 

This characterization provides a usable tool to analyze Reuters’ view on responsibility and accountability. In other words how does Reuters define proper conduct and how do they compel it. 
3.5 THEORY TO PRACTICE TC "3.5 THEORY TO PRACTICE" \f C \l "2" 
To get an understanding of the development of the notion of media responsibility the previous paragraphs provided an overview of theory on responsibility and accountability in the media. Now it is time to find more practical tools to analyze Reuters’ view on the concepts. Starting point is Hodges’ definition on responsibility and accountability. In order to reduce the skeptical attitude towards journalism, the current journalistic field is shifting from abstract ideas on media responsibility towards more practical and concrete interpretations of the concept; this means a shift from responsibility to accountability (RMO, 2003: 111). 

Accountability frames TC "Accountability frames" \f C \l "5" 
There are different frames in which accountability is executed. These different frames represent an alternative, but not mutually exclusive approach and they all have their own typical discourse, logic, forms and procedures. McQuail (2004: 22) defines a frame as a ‘frame of reference within which expectations concerning conduct and responsibility arise and claims are expressed. A frame also indicates or governs the ways in which such claims should be handled’.

There are a few scholars that formulated a classification of accountability frames. Bertrand (2003:11) states that there are three approaches that can raise the quality of the press, namely law and courts, the market and media accountability systems.  McQuail (2000) presented a model, in which there are four frames of accountability. Firstly law and regulation, secondly the market, thirdly the public and fourthly professional responsibility. Following this classification of McQuail the model is slightly changed by Bardoel. In Bardoel and D’ Haenens (2004) these frames are discussed and defined in the following way: 

1. Political accountability:

Formal regulation that determines how news outlets are structured and how they function.

2. Market accountability:
This frame refers to the system of supply and demand. In the article Bardoel and D’ Haenens state that this frame, especially in European context isn’t considered adequate and ideal for social responsibility. The system of supply, demand and competition is a simple and unprejudiced way of looking at the taste of the costumers and it isn’t compulsive, however it tends to favor the taste of the majority over quality of content or critical notes. 
3. Professional accountability:
This frame refers to the ethical codes and performance standards that are met within the profession. It offers counterpoise against dependence upon politics and the market. The press has always been allergic to external regulations and relied on mechanisms of internal criticism and they regulate themselves. 
4. Public accountability:
This frame represents the relationship that journalist maintain with citizens. It has become more popular in the last decade, the problem with this strategy is however that is based on voluntariness and that is hard to see if it is real feedback or PR-strategy. 
These subdivided frames will be used in this research project to look at the way Reuters’ accounts for its working methods in the different spheres.  
MEDIA ACCOUNTABILITY FRAMES TC "MEDIA ACCOUNTABILITY FRAMES" \f C \l "5" 
The last decade there has been a shift among scholars, as abstract ideas on media responsibility converted into more practical and concrete interpretations of the concept. Furthermore, the mainly negative approach is changed into a more positive one, a shift from liability to answerability (RMO, 2003: 111). In order to create a link between the theory of accountability and the daily journalism practice, it is important to discuss the work of Bertrand. Since the 1970’s he has studied methods that were being used to enlarge the accountability of the press.  Bertrand (2000: 107-110) called these systems Media Accountability Systems (M*A*S) and they are tools that come from both in and outside media organizations. The tools are meant to make the media responsible towards the public and function on the basis of moral pressure. Bertrand believes that the participation of governments in the process is not advisable, although it exists in some countries.  There are three parties involved in using M*A*S, namely owners of media, professionals and users of media. These three parties can check the working methods of the press in different ways working together or separately. According to Bertrand (2000: 111-112) the basis means of M*A*S are: 

1. Training:
Old-style on the job training is not sufficient anymore. University should teach reporters general culture, specialized knowledge in a field and ethical awareness.
2. Evaluation:
The media needs evaluation from not only people that are being reported, but also from media professionals and communication scholars.
3. Monitoring:
Independent academic scholars, who can analyze content over long periods of time, must monitor the numerous media products.
4. Feedback:
Media can only serve the public if they listen to various categories of media users.
To look at the way Reuters’ view on responsibility is transferred into practice the basic means of M*A*S by Bertrand are used to analyze Reuters’ methods of accountability.

4: METHODOLOGY TC "4: METHODOLOGY" \f C \l "1" 
The aim of this master thesis is to get more insight into the way International Press Agency Reuters defines its responsibility towards the outside world and the way they account for their journalistic working methods. There is a lot of academic writing on the subject of responsibility and accountability in journalism. These articles are however mostly essays on the value of the concepts, which are based on personal experience of the writher, ethical discussions or even philosophical statements. There is little representative empirical research on this matter (Schep, 2008: 6). This master thesis tries to achieve more practical insight into the way responsibility and accountability are perceived by the journalists of International News Agency Reuters. Because there is no comprehensive theoretical model to study these concepts, different models are used to explore Reuters’ view. As one of the big players in the international news flow, Reuters distributes news to journalistic outlets and other companies all over the world. Researching the companies’ vision on responsibility and accountability will give a valuable insight into the way these concepts are perceived in reality. Because Reuters is such a big organization it is important to notice that this research project does not pretend to give an all-embracing answer about the companies vision on the main concepts. It however does try to give an idea of how these concepts are perceived by the Reuters journalists of the Amsterdam office during the time of the research. As mentioned in the preface the main research question that will be answered in this master thesis is:

WHAT RESPONSIBILITY TOWARDS SOCIETY DOES REUTERS ASSENT TO AND HOW DOES THE COMPANY ACCOUNT FOR ITS WORKING METHODS?

This chapter contains an extensive explanation of the research methods which are used to thoroughly answer the main research question. Besides that, there is a clarification of the way the research findings will be analyzed in the next chapter. The answer to the main research question is determined by four sub-questions. The first two give a general insight into the companies’ vision on the two main concepts of this research project. The questions that will be answered are: 

1. WHAT RESPONSIBILITY TOWARDS SOCIETY DOES REUTERS ASSENT TO?

2. HOW DO REUTERS’ JOURNALISTS ACCOUNT FOR THEIR WORKING METHODS?

Furthermore, there are two research questions which will give a more practical insight into what Reuters’ view on responsibility assents to. The questions that will be answered are:

3. WHAT IS REUTERS’ VIEW ON THEIR ROLE IN THE FINANCIAL CRISIS?

4. TO WHAT EXTEND DO REUTERS JOURNALISTS FEEL RESPONSIBLE FOR THE IMAGE THEY PRESENT IN THEIR ARTICLES ABOUT THE NETHERLANDS?

Why these specific questions are chosen and how they are analyzed will be explained later on in this chapter. The following paragraphs will explain the research path that is used to answer the research questions.

4.1 INTERNSHIP AND PARTICIPANT OBSERVATION TC "4.1 INTERNSHIP AND PARTICIPANT OBSERVATION" \f C \l "2" 
The foundation of this thesis is laid down during a three and a half month internship at the Dutch editorial office of International Press Agency Reuters. Although after the recent merger the company’s name changed into Thomson Reuters, I will refer to the company as Reuters. From the February until May 2009, me and my fellow student Mette Ouborg gathered the information we needed for our thesis by means of participant observation. The goal of this internship was to get insight into the working methods of Reuters, by participating in their daily routines. During the internship the newsroom in Amsterdam was occupied by a bureau chief, four journalists and a cameraman from Reuters. Furthermore, the room was used by reporters from Dutch press agency ANP who cooperate with Reuters. The Reuters reporters cover all news about the Netherlands and their job descriptions descents to articles on chemical, biotech stocks, health, international courts general news, tech, telecoms, media, banks insurers, pension funds, property managers, real estate companies, commodities and energy. During the three and a half months we joined the five journalists and cameraman during their work, which contained financial reporting (ING, DNB, Rabobank, Nout Wellink etc) and general news reporting (plane crash Turkish Airlines, International Court meeting Karadzic, meetings with Dutch ministers Bos and Verhagen etc). Furthermore, we contributed by producing articles which where used by among others ABC news, The Washington Post, The Guardian and CNNBC.
The research method that is used is usually referred to as participant observation. This approach is known as the central and defining research method in cultural anthropology, but has also become part of qualitative research in other disciplines in the twentieth century. By using participant observation, the researcher gains insight into phenomena from the point of view of participants. Characteristic for this method is that the researcher is less in control of the situation as with other, even qualitative methods, because he or she takes part in the daily routines of a certain group of people (DeWalt, 2002 :1). Participant observation can not be described as a single method, as it involves at least three different forms of data collection, namely observation, interviewing and the generation of organizational documentation. A flexible response of the researcher is important during the process, because unforeseen lines of inquiry and different opportunities for insight in the organization can present themselves at any time. Participant observation differs from other mass communication research. Where other researchers have a focused set of questions, participant observers remain more open to unexpected developments and unprepared lines of inquiry (Hansen et al, 1998: 36-37).
The internship was used to observe how the reporters in the Amsterdam newsroom work, to talk to the journalists about their working methods and to join informal discussions in and outside the office. The goal of these actions was to understand the nature of Reuters’ perception on responsibility and accountability. Furthermore, I gathered organizational information that grounded this view.  Examples of organizational information that was gathered are their ‘Handbook of journalism’, information from their internal website and e-mails on relevant topics. Furthermore, I explored the routines and the character of the organization in order to determine the construction and direction of the research. Since Reuters is a very big company with complex structures, I decided to focus on the Dutch editorial office. During the internship, the newsroom in Amsterdam was occupied by four reporters and one bureau chief. Although this seems a small number, they are representative for Reuters’ view, since the company has a strong focus on unifying everybody’s working methods. Another reason is that these journalists where responsible for the Reuters’ press coverage about the Netherlands during the research period. The theoretical framework in combination with observations and the organizational documentation forms the bases for the interviews and is used in the analysis.


4.2 Semi structured interviews TC "4.2 Semi structured interviews" \f C \l "2" 
To make the information obtained by observation more profound, semi-structured interviews are part of the research path. At the end of the internship interviews are held with the journalists of the Amsterdam office. The interviews topics are determined by a combination of theory and the experiences during the first period of the internship. The research interviews also serve as an instrument to make this project more verifiable. Since participant observation is a very intensive research method it is important to make sure that another researcher would draw the same conclusions about Reuters’ view of responsibility and accountability. 

According to Wengraf (2001: 5) the semi-structured interview is designed to have prepared questions, which are sufficiently open that the subsequent questions of the interviewer cannot be prepared in advance but have to be improvised. Baarda, De Goede and Teunissen (2001) explain that although the questions and answers in a semi-structured interview are not determined, the topics are. This method is useful in this research project because responsibility and accountability are abstract concepts. The method that was used is similar to the method of Baarda, De Goede and Van der Meer (2007) in which there is a topic list of the subjects that are going to be discussed in the interview. Furthermore, there are a few prepared questions. 


SUB-QUESTIONS AND TOPIC GUIDE TC "SUB-QUESTIONS AND TOPIC GUIDE" \f C \l "5" 
As mentioned before, the composition of the topic guide was determined by a combination of theory and the observations which were made during the internship. The topics correspond with the four sub-questions, which where mentioned earlier in this chapter. Furthermore, the sub-questions will be answered using theory, information gathered during the internship and the answers that where given by Reuters’ reporters during the interviews. The four main topics of the interviews with the reporters in the Amsterdam office will be discussed below:

TOPIC 1: REUTERS’ VIEW ON RESPONSIBILITY

(Used to answer the first research question: ‘What responsibility towards society do Reuters’ journalists assent to?’) 

The first interview topic is ‘Reuters’ view on responsibility’. Important parts of the theory evolving Reuters and responsibility are used to research Reuters’ position in this regard. Hodges definition is applied to describe Reuters’ view on responsibility by defining what their view is on proper conduct. Specific attention is given to Reuters’ view on accuracy and selection in combination with responsibility by means of presented theory. Bennett and Endmans’ question about the responsibility of the media to treat their public as customers or citizens is applied to Reuters’ and the company’s watchdog role is discussed. Furthermore, Reuters’ specific role as a press agency is considered in consensus with the theory on press agencies as discussed in the second chapter. Finally Reuter’ extensive charity projects are discussed. 

By participating in Reuters’ daily routines during the internship, I got a general idea of the way Reuters defines its responsibility towards society and how this view developed in time. To make these findings more profound, this subject is discussed during the interview. The specific questions varied in the interviews, but had to do with the following subtopics:

· Origin Reuters principles on responsibility

· Defining Reuters’ view on responsibility in the present

· Accuracy, selection and responsibility

· Responsibility toward whom/ watchdog function

· Difference in responsibility towards society from journalist of other journalistic outlets 

· Reuters’ responsibility projects outside the editorial sphere 

The interviews with the Reuters reporters are recorded, transcribed and subdivided into the subtopics as described above. The analysis chapter is categorized in compliance with the topics and subtopics of the interviews.  Together with gathered theoretical and organizational information, the subdivided interview fragments are used to answer the first research question. 

TOPIC 2: REUTERS AND ACCOUNTABILITY

(Used to answer the second research question: ‘How does Reuters’ journalists account for their working methods?’) 

The second interview subject is Reuters’ accountability. The subtopics are based on the theory which is presented in the third chapter. Firstly the company’s transparency on their responsibility policy is discussed by means of Moeller’s’ remarks in the second chapter. After that the theoretical model by Bardoel and D’ Haenens’ serves as an instrument to analyze Reuters’ accountability practices in the different spheres. And finally Reuters’ use of the basic means of M*A*S by Bertrand is analyzed.  

       Again information about this topic is gathered by observing the daily routines during the internship and gathering organizational documentation. This information is used to answer the second research question, in combination with the responses that where given during the interviews. The questions that where asked about this topic concerned:

· Reuters’ accountability towards outside world

· Accountability frames (political, market, public and professional) 
· Accountability in daily routines

· Reuters use of training, evaluation, monitoring and feedback

Again the information from the different interviews is taped, typed out and classified into the three subtopics which are described above. 

TOPIC 3: REUTERS RESPONSIBILITY AND THE FINANCIAL CRISIS

(Used to answer the third research question: ‘What is Reuters’ view on their role in the financial crisis?’)

Because responsibility and accountability are abstract notions, it is valuable to get a more practical insight. As explained in the theoretical chapter, Reuters has a prominent role in international financial reporting. Because the financial world currently finds itself in big crisis, it is interesting to look at what view the Reuters reporters have on their role in this situation. How do they define responsible financial journalism and what responsibility do the journalists of the Amsterdam newsroom feel for the current situation of the financial crisis? The theory on financial journalism and the financial crisis as presented in the second chapter is used to analyze Reuters’ position. The subtopics about this topic are:

· Defining responsible financial journalism

· Reuters’ role in the financial crisis

· Change in working methods because of financial crisis

· Avoiding panicking the markets: responsibility or censorship

Again the parts of the interviews on these subtopics are taped, typed out and categorized before analyzing.  And the answer to this third research question is given, using a combination of organizational literature and the information gathered during the interviews. 

TOPIC 4: REUTERS AND REPRESENTATION OF THE NETHERLANDS

(Used to answer the fourth research question: ‘To what extend do Reuters journalists feel responsible for the image they present in their articles about the Netherlands?’)

As the responsibility of media outlets can be found in the reporting of a company, it is interesting to look at the reporting of Reuters’ Amsterdam in the months of the internship. This research topic will focus on the general news about the Netherlands, which is considered interesting for Reuters’ international clients. This subject is selected because it was discussed several times during the internship, as stereotypical images of the Netherlands (soft drugs, brothels etc) are often used in the articles. In relation with responsibility, it is interesting to find out to what extend Reuters journalists feel a responsibility for the image of the Netherlands they communicate internationally. Theory evolving objectivity, selection and stereotypes as described in paragraph 2.4 and 2.5 is used for the analysis. 
· Accurate reflection of the Dutch society and stereotypes

· International perspective and stereotypical world

The fourth research question is also answered by a combination of gathered organizational information and material from the interviews, which is categorized.

5: ANALYSIS TC "5: ANALYSIS" \f C \l "1" 
In this chapter the four sub-questions will be answered combining the theoretical framework with the observations, the gathered organizational information and the information obtained during the interviews. The structure of this chapter corresponds to the topics of the interviews. At the end of every paragraph the sub-question will be answered in the conclusion.

5.1 WHAT RESPONSIBILITY TOWARDS SOCIETY DOES REUTERS ASSENT TO? TC "5.1 WHAT RESPONSIBILITY TOWARDS SOCIETY DOES REUTERS ASSENT TO?" \f C \l "2"  
The first sub-question attends to the most fundamental and abstract issue of this thesis. To answer the question this paragraph will look at different aspects of this subject. Firstly the origin of Reuters’ responsibility policy will be described. Because this entails a lot of history, this part contains mainly organizational information and theory from scholars about Reuters. After this, Reuters’ current view on responsibility will be analyzed, followed by a more extensive description on Reuters’ view on the connection between accuracy, selection and responsibility. Following, Reuters’ watchdog role in society is discussed and there will be a description of the difference between a press agency’s responsibility towards society and the responsibility of journalist from other journalistic outlets. Finally Reuters’ charity projects outside the editorial sphere will be discussed and the answer to the first sub-question will be formulated in the conclusion. 

ORIGIN OF REUTERS’ PRINCIPLES ON RESPONSIBILITY TC "ORIGIN  OF REUTERS’ PRINCIPLES ON RESPONSIBILITY" \f C \l "5" 
The foundations of Reuters’ principles on responsibility were laid down in 1941, when the company faced several difficulties. The company, at that time owned by the Press Association, was having financial problems and experiencing increasing pressure from the British government, being one of their major clients. Pressured by an increasing amount of propaganda and censorship, the company took the first steps towards formulating their basic rules, which were called the ‘Reuters Trust Principles’. From then on, all Reuters’ employees were expected to work according to these principles at all time. The most prominent principle was that the work of Reuters’ staff should be done with integrity, independence and freedom from bias (Reuters 1).  Donald Read (1999: 288-289) researched Reuters’ history extensively and cites the original declaration of trust:
(a) That Reuters shall at no time pass into the hands of any interest group or fraction.

(b) That its integrity independence and freedom from bias shall at all times be fully preserved.

(c) That its business shall be so administered that it shall supply an unbiased and reliable news service to British Dominion Colonial Foreign and other overseas newspapers and agencies with which it has or may hereafter have contracts. 

(d) That it shall pay due regard to the many interests which it serves in addition to those of the press, and

(e) That no effort shall be spared to expand develop and adapt the business of Reuters in order to maintain in every event its position as the leading world news agency.    
In the following years there was an internal elaboration whether or not the company should be a public service or a profit driven organization. In the 1970s there was a turning point in the discussion, as Reuters started offering new services for the financial industry in financial news and information. The company’s profits and revenues increased explosively, and Reuters’ owners decided that the company should be expanded to make more money for its shareholders. In 1984 Reuters was listed at the London Stock Exchange and NASDAQ and the Reuters Founders Share Company Limited was formed in order to protect the company’s established principles (Reuters 2). According to Nordberg (2007: 722) the company created a structure that could cash out for the shareholders, while the news remained as reliable and truthful as before. The ‘Reuters Trust Principles’ made sure that no one could control more that 15 percent of the stock and the trustees of the Reuters Founders Share Company acquired the right to veto the board of shareholders in a decision that could endanger the news service. This method was used, as the company wanted to embed editorial integrity in their corporate structures. 
Read (1999: 435) argues that the floatation of Reuters meant a parting from the original Trust agreement in which PA and NPA committed to treating their ownership ‘in the nature of a trust rather than as an investment’. In 1988 the ‘Code of conduct’ was introduced, which recalled the ‘Reuters Trust Principles’. Integrity, independence and freedom from bias were again presented as basic principles that ‘must be demonstrable daily in the work and activity off all Reuters employees’ (479). Later on the Reuters ‘Handbook of Journalism’ was introduced in which their standards and values were extensively discussed. The content of this handbook will be discussed more extensively later on in this paragraph. 
DEFINING REUTERS’ VIEW ON RESPONSIBILITY IN THE PRESENT TC "DEFINING REUTERS’ VIEW ON RESPONSIBILITY IN THE PRESENT" \f C \l "5"   

According to Hodges’ definition, the question of responsibility can be answered by looking at what social needs we can expect journalists to respond to. Furthermore, responsibility has to do with defining proper conduct. In the theoretical framework Boyd-Barrett & Rantanen mention that press agencies are characteristic in their focus on facts in order generate clients with different political and cultural backgrounds. They try to create an image of complete and reliable professionalism. In contrast with other media outlets, which are seen as ‘journalism of opinion’ a press agency would define proper conduct by representing ‘journalism of information’. This means that they want to create the image that the facts they report on are correct at all times.    
The focus on creating an image of complete and reliable professionalism is clearly apposite for Reuters. The ten so-called ‘Absolutes’ in the Reuters’ ‘Handbook of journalism’, consist of statements like ‘Always hold accuracy sacrosanct’ and ‘Always correct an error openly’. During the internship the importance of applying these rules was discussed several times. The Reuters reporters argue that these rules are very important, because no short term gain weighs up to losing their good reputation in the long run. Their good reputation is considered vital. The ‘Reuters Principles’, form the basis for Reuter’s journalistic activities. The principles indicate that Reuters describes its responsibility towards society as offering unbiased and reliable news to news services and other clients.
 
Taking Reuters’ point of view, responsibility towards society corresponds with their strategy to maximize profit. They argue that everybody benefits from reliable and accurate information. The way they combine their values with their business motives can clearly be deduced from an announcement on the Reuters intranet on 28 April 2009 (Reuters 3):
‘Our brand attributes are those characteristics that our costumers and stakeholders inherently associate with us - our personality as a company. When they think of us, they see a company that is agile, human, optimistic, and clear.

Our corporate values, on the other hand, are what define our company culture. They’re the core beliefs that determine how we act – both as individuals and collectively. We think customers are the heart of everything we do. We believe business is global, and the people make the difference. And we understand that performance matters. 

So where do these two concepts meet? In everything we say and do. Our values drive us to act in ways that reinforce the Thomson Reuters brand. We are agile, because we realize that customers are the heart of everything. We are clear, knowing that performance matters. We are human, understanding that people make the difference. And we are optimistic about a world where business is global.

That’s the intersection of Values and Brand.  And it’s where we live, every day.’ 


When asked to describe Reuters’ view on social responsibility, all journalists from the Amsterdam newsroom mentioned the focus on reliable information. According to the bureau chief their number one social responsibility is accuracy and freedom from bias. 

‘We have to be accurate and responsible in our reporting without taking sides, otherwise we give people information that results in bad decisions, and bad decisions have an impact on money but also on people.’ 


The journalists explain that they simply report on what happens and present facts. Two reporters emphasize that the focus on independence and impartiality as mentioned in the Reuters Principles aren’t just a marketing trick to sell their news. Reporter B explains:

‘The Principles guard the quality, the independence and the reliability of the news. Don’t get me wrong it is not just a trick to sell our news.  It’s a condition to be able to do our work. If we don’t obey these rules our reporters will be kidnapped in for instance Afghanistan because our reporting is biased.’ 

ACCURACY, SELECTION AND RESPONSIBILITY TC "ACCURACY, SELECTION AND RESPONSIBILITY" \f C \l "5" 
The Reuters ‘Handbook of Journalism’ provides a detailed description of the working methods that Reuters’ journalists have to act upon. In this document there is extensive attention for concepts like accuracy, independence, freedom from bias and integrity. The reporters from Reuters have certain methods for trying to be as objective as possible. They learn these working methods during the training they get when they join Reuters. The content of these training sessions will be discussed more extensively in the next paragraph. According to the bureau chief the most important aspect of the Reuters ethics and bias training is that it focuses on not giving people an answer. 

‘We don’t say to people here is the answer all the time, or here is how you should think every time. What we try to do is to give people the tools to think through ethical issues and realize there is an ethical issue when there is one.’


The reporters from the Amsterdam newsroom all explained how they are trained to report as accurate as possible. The strategy that Reuters uses is to simply reproduce what other people and organizations are saying. According to Reporter C the most important thing in being impartial is to always be clear about your sourcing. Don’t just make a statement without saying who it is from. 

‘It is also to protect yourself, because if I write something I’m basically saying that I know that it’s right. And than if I correct, I’m correcting myself.’
Other important rules for unbiased reporting that the journalists mention during the interviews are writing from all sides and avoiding descriptive words. Again reporter C explains: 

‘If you put in a quote from one side, you have to remember to put the other side in the next paragraph. And always get rid of opinion words like interesting, disgraceful and awful. You don’t use any of these.’ 


Although the company sells its news as being unbiased and objective, the bureau chief admits that the news can never be unbiased. He argues: 

‘We do have a rather unique way of looking at it. We accept that it is impossible to be unbiased we don’t pretend to be unbiased…It’s a goal. We accept that it is probably almost impossible to reach.’ 


The focus on objectivity, balance and impartiality are questioned in the theoretical framework, as Boyd-Barrett states that these things are seldom realized under pressure of time and resource. An important point he mentions is the fact that the Anglo-American tradition preferences authorities as sources, mistakenly implying that authority corresponds credibility. This focus on authoritative sources seems to be present at Reuters, as the majority of the sources that where used during the internship where business people, companies or politicians. This is reinforced by the fact that very few news from the Netherlands is considered interesting in International perspective, because it is a small country. The news that does come out focuses on authorities like large companies, the Dutch government or the International Court.
Reporter A confirms that there is a certain amount of judgment in what is considered news and what is not. According to the bureau chief the selection process is partly based on what their clients want, but he believes that if Reuters would only give their clients what they wanted they would not be adding any value. 

‘You have to give them things they didn’t know they needed, that is where you add the value.’ 



During the internship the reporters repeatedly emphasized the fact that they offer information to the decision makers in the world. And that they want to offer information that helps them to make good decisions. The reporters’ focus on authorities seems to be self-evident. According to Schudson their bias is unintentional, since their ‘principles of selection, emphasis, and presentation are composed of little tacit theories about what exists, what happens, and what matters’. In other words, they are ‘framing’ the news. Reuters sells its news as being unbiased, but their selection of news shows an evident preference for authoritative sources. Because Reuters’ sources are dominantly authorities, it is likely to result in the fact that the decisions that are made by decision makers are for the greater part based on information from other authorities. 


RESPONSIBILITY TOWARDS WHOM / WATCHDOG FUNCTION TC "RESPONSIBILITY TOWARDS WHOM / WATCHDOG FUNCTION" \f C \l "5"  
Reuters feels the responsibility to offer their clients the right information to make good decisions. The unbiased news must be usable for all their customers. Reporter A describes the Reuters public as:

‘The core audience is still banks, investors and traders, that’s who you are catering for, but you are still expanding it out to the general public as well.’

Reporter B explains to whom he feels responsible:

‘We write a lot of stories on companies, so then your first responsibility is towards investors and you account to analysts. Then you can rapidly see the reaction of the investors by changes in the currencies and that has an impact on society.’
Since Reuters is a press agency, they ward off the idea of having a watchdog function. They argue that their responsibility is to simply report on what happens. According to reporter D the reason is that a watchdog function would include making a value judgment. He argues: 

‘Our goal is to report on what happens and what the consequences can be. We can never say this ourselves, because we are no commentators. We however can report on what the experts are saying.’

Again the reporter suggests that their reporting is objective as long as they do not openly present their opinion. The selection of sources is self-evident.
Difference in responsibility towards society TC "Difference in responsibility towards society" \f C \l "5"  
The wire journalists feel their social responsibility clearly differs from that of reporters from other news outlets, because they serve the globe. The news of press agencies is, as mentioned in the theoretical framework, often considered as resource material for other news outlets. These reporters also feel that, since their information is used by a lot of different media outlets, the impact of their reporting is much bigger. A Reuters story can be used by media outlets all over the world, so a mistake can have great consequences. Because of this, the bureau chief argues that the press agency is held to a higher standard. 

‘The media outlets pay us to give them good information that is as free from bias as possible. I’m not saying it is better, because we can always make mistakes, but I would say that it is only trough your actions and your reporting that you actually earn the trust of people.’
Besides accuracy press agencies have to focus on speed, because their media clients want to have the news as soon as possible. The time in which an article is posted unto the wire is constantly monitored and compared to the time of their competitors. This fact puts pressure on the reporters, and they have to work under enormous pressure. A reporter told a story about a journalist who froze when the numbers of a major company had to be put on the wire. The man was almost knocked of his chair by a colleague who tried to make up for lost time. They explained that if you are not able to report under the pressure of speed and impact you must find a job somewhere else.

Reporter A describes the difference in responsibility between a wire journalist and other news outlets like newspapers. According to him, the wire journalist is looking for breaking news while other news outlets take the story and develop it and are more analytical because they have more time to digest the news. 

‘It’s a combined relationship because newspapers will take you’re copy develop it and than we can use their information for a follow up. So it’s a responsibility that we bring to them but also something they bring back to us.’
Another key difference that the journalists mention is the fact that other news outlets are less objective, as they often have an agenda in what they write. Reporter C argued: 

‘A lot of people don’t even realize what newspapers are doing and I find that a bit strange. I think it is better if people have access to information that tries to let them form their own opinion.’ 

McQuail’s fear that globalization makes journalists less sensitive to serve a higher good, because of the increased distance to the public, is protested by the Reuters journalists. They believe that all people benefit from accurate information. As national media tend to tailor their news to one country, Reuters has to provide news that all countries in the world can use. The bureau chief argues that if you are truly serving the globe, you have to use ethical principles that work everywhere. 

‘Culturally and in terms of standards and everything, it is a very international organization. You can go to any Reuters news bureau in the world and you find the same kind of people and the same kind of thinking.’

A combination of discussion and obeying the basic principles is necessary for the Reuters reporters, as they have to cooperate on stories. 

‘If the way of thinking of the reporters doesn’t match, the story looks like a mess. But they are living and breathing principles not the ‘Ten Commandments’, it has to show through the work. I think that the decisions are also not always the same because the environment changes all the time.’ 

Reuters’ responsibility projects outside the editorial sphere TC "Reuters’ responsibility projects outside the editorial sphere" \f C \l "5"  

After the flotation in 1984, the Reuters Foundation starts constructive charity. These activities are performed separate from their editorial practices. The charitable trust aims to help journalists from developing countries with education at among others Oxford University and Stanford University. The goal is to develop the knowledge in the use of information technology (Read, 1999: 481).  According to the Reuters website ‘the Foundation leverages the skills and expertise across Reuters businesses to increase trust and access to the rule of law, to save lives through the provision of trusted information and to improve the standards of journalism’ (Reuters 4). When in 2008 Reuters was acquisitioned by the Canadian group Thomson Corp, the activities of the foundation were expanded. By means of different websites and projects they try to achieve the three main goals (Reuters 5). The company’s first goal that is formulated on the website is ‘Saving lives through the provision of trusted information’. They try to achieve this by using:

1. ‘AlertNet’ is described on the foundation’s website as ‘a humanitarian news network that aims to keep relief professionals and the wider public up-to-date on humanitarian crises around the globe and attracts upwards of ten million users a year, has a network of 400 contributing humanitarian organizations and its weekly email digest is received by more than 26,000 readers’. 
2. ‘Emergency Information Service (EIS)’ is described as ‘a free information service which aims to help survivors of natural disasters. It addresses the alarming gap in the chain of information when a catastrophe strikes by deploying highly mobile reporting teams to disaster zones to disseminate fast, reliable information to affected populations’.
3. ‘AidFund’ is described on the website as ‘a fund designed to provide prompt seed funding to aid organizations responding to natural disasters during the first crucial days after an emergency’.
The foundations second goal is to ‘Increasing trust and access to the rule 
of law’. They try to do this by using: 

1. ‘TrustLaw’, described as ‘global hub designed to match those in need of legal expertise with those willing to offer skills and insight free of charge. It also strives to be a forum for best practice and experience in such legal fields as transparency and the rule of law’.

The third goal is ‘Improving standards of journalism’ by means of: 

1. ‘Trust Media’, which is described as offering media training to ‘ 6,000 journalists so far, sharing the skills and reporting principles that made Reuters a highly respected and trusted international news agency’. 

2. ‘Reuters Institute for the Study of Journalism’, an institute that is described on the website as ‘providing an independent forum for exchanges between practitioners and analysts of journalism and supports high quality research, analysis and comment into the workings of the international media’.

The company executes these activities completely outside their editorial practices, because they want to remain unbiased. The bureau chief however mentioned that they do feel it is their obligation to stimulate objective journalism throughout the world.

‘It helps to spread some of our principles into areas that could benefit from them...We give them the opportunity to exercise and learn these standards.’

CONCLUSION TC "CONCLUSION" \f C \l "5" 
Reuters’ view on their responsibility towards society is clearly anchored in the company’s history. The ‘Reuters principles’ and the ‘Handbook of journalism’, both emphasize the company’s main goal, which is to report with integrity, independence and freedom from bias. The reporters from the Amsterdam newsroom all mention and endorse these values when asked about the company’s responsibility towards society. The press agency clearly tries to create an image of complete and reliable professionalism, in order to attract clients with different political and cultural backgrounds. In the company’s view, their social responsibility corresponds with the strategy to maximize profits, since they believe that everybody benefits from reliable information. The journalists argue that they simply report on what happens and that they do not feel the journalistic responsibility to act as a watchdog, as this would include that they would have to make value judgments.

Reuters’ responsibility towards society differs from other journalistic outlets since they try to serve the globe. The reporters feel that the impact of their stories is larger, since their articles are used all over the world. That is why the reporters believe that they are held to a higher standard on accuracy and speed. Reuters’ reporters feel it is their responsibility to provide the decision makers in the world with the right information to make good decisions. In practice this comes down to providing information from mainly authoritative sources. Next to their editorial responsibility, Reuters has an extensive charity program in which they try to stimulate what they call objective journalism all over the world.

5.2. HOW DO REUTERS’ JOURNALISTS ACCOUNT FOR THEIR WORKING METHODS? TC "5.2. HOW DO REUTERS’ JOURNALISTS ACCOUNT FOR THEIR WORKING METHODS?" \f C \l "2" 
In the second paragraph Reuters’ accountability methods are explored. Again, this sub-question is divided into different topics, and answered by using the theoretical framework, observations, organizational information and interview fragments. Firstly, Reuters’ accountability policy towards the outside world in general is discussed. After that, Bardoel and D’ Haenens’ four accountability frames are applied to Reuters’ working methods as well as Bertrand’s Media Accountability Systems. In the conclusion the answer to the second sub-questions is given.

REUTERS ACCOUNTABILITY TOWARDS OUTSIDE WORLD TC "REUTERS ACCOUNTABILITY TOWARDS OUTSIDE WORLD" \f C \l "5"  

Hodges described the issue of accountability as how society might call on journalists to account for the way they execute the responsibility given to them. According to the scholar, this has to do with compelling proper conduct. Again, proper conduct for Reuters comes down to offering news that is as unbiased and accurate as possible. Since the company assents to this responsibility, the question is how they account for this task.
In the theoretical chapter, Moeller argues that journalistic outlets depend on the trust and respect of their readers if the company wants to remain a valuable source of news and information. The scholar argues that besides good performance, it is important to be transparent on the journalistic working methods to earn this reliability. By simply telling how you do what you do, and why you do what you do. Since Reuters tries to create an untainted and reliable image, their ‘Trust Princples’, their ‘Code of business conduct and ethics’ and their corporate responsibility policy is prominently placed on their website. Their corporate responsibility policy is introduced in the following way (Reuters 6):
‘It is increasingly important to demonstrate to our key stakeholders that we conduct business in a responsible way. Corporate Responsibility (CR) at Thomson Reuters is about understanding and managing our relationships with stakeholders in four quadrants: the marketplace (our customers, suppliers and investors), our workplace (our employees), the community (the places and societies in which we operate), and the environment.’ 


The clear visibility of the company’s policy does not apply to the journalistic guidelines they use. It is mentioned that there are rules, but for instance their ‘Handbook of journalism’ is not shown on the company’s external website. 

Reuters’ good name is considered vital. An example of the importance of this untainted image is the damage that was done to the company’s name in 2006 after bloggers found out that a Reuters employee manipulated a photograph of smoke rising over Beirut after an Israeli air strike. After this incident, editor-in-chief David Schlesinger immediately announced the dismissal of the photographer and an investigation to see whether technical means can be devised to spot possible digital fraud. Furthermore, the company’s ‘Code of conduct’ was revised. From then on the company sets strict technical limits on the use of Photoshop at Reuters and expanded on previous guidelines on captioning, particularly of images taken in controlled environments. Schlessinger commented in a Reuters article (Reuters 7): 

‘We have shown that when mistakes are made we take responsibility and make changes… Our enhanced guidelines and procedures are among the best in the industry. And I believe we are firm in our dedication to reporting the world truthfully, objectively and without bias, as we have done for more than 150 years.’ 
In order to be transparent and to emphasize the personal responsibility of the reporters, their name and phone number are placed under every article. When clients have questions about an article they can directly contact the reporter. During the internship the BBC contacted me, because they wanted extra information on an article I wrote about a Dutch artist. 

An example of the way the global company tries to protect its image against personal actions of their staff, is the message that is automatically placed at the bottom of e-mails that are send out by their employees.
‘This email was sent to you by Thomson Reuters, the global news and information company. Any views expressed in this message are those of the individual sender, except where the sender specifically states them to be the views of Thomson Reuters.’ 

ACCOUNTABILITY FRAMES TC "ACCOUNTABILITY FRAMES" \f C \l "5" 
The Corporate Responsibility policy of Reuters focuses on their relationship and the responsibility they feel towards four groups of stakeholders. The groups they mention differ from the accountability frames that the media scholars formulated for media organizations. In order to get more insight into Reuters’ methods, the company’s policy is outlined against the framework that is formulated by Bardoel and D’ Haenens in the theoretical framework. 

Political accountability 

Bardoel and D’ Haenens define political accountability as formal regulation that determines how news outlets are structured and how they function. As Reuters is an international company, they work in a lot of different countries, and have to abide the laws of these countries. The Reuters ‘Handbook of journalism’ describes that one of the fundamental things that Reuters tries to do is to ensure that the company is aware of the many different laws, rules and codes of conduct of the different countries they work in. In gathering the news, the handbook dictates that the reporters must ensure that they do so in a way that is legal and above board. Illegal methods like electronic eavesdropping, breaking into premises and defeating security methods are not allowed. The guide mentions that only in rare circumstances where the story is very important, the company might consider actions that could be construed as illegal. This is only the case when all legal methods of gathering information are exhausted and the case is discussed with the highest level in editorial and in consultation with the Reuters General Councils Office.

The reporters explain that before an article is put on the wire it is checked by the editors in London, who also check if there are legal issues regarding an article. When asked if there is a lot of discussion in the newsroom on what is ethical, reporter C mentions:

‘There is often kind of legal stories, if you are allowed to do something for legal reasons.’



Market accountability 

Market accountability is defined by Bardoel and D’ Haenens as the system of supply and demand. This frame is considered important at Reuters because they are a listed company. According to the scholars this system of supply, demand and competition is a simple and unprejudiced way of looking at the taste of the costumers and it is not compulsive. In describing their policy, Reuters state on their website that they want to ‘ensure that customers will be the heart of our thinking and that we will provide innovative solutions to their business needs’. They recognize ‘the importance of engaging with our customers and will establish programs through which customers can engage in an open environment, and from which we can understand their needs.’ Furthermore, they say they will use knowledge they get from there costumers to ‘drive growth and improve business performance’ (Reuters 8). The bureau chief describes their relationship with media outlets as following: 

‘If all the media companies that pay us for our news would disappear we would still be in business.’ 

Reporter A explains how this believe is embedded in their daily focus: 

‘Our core audience is banks, investors and traders who we are catering for. But you are still expending it out to the general public as well.’ 

As mentioned before, the bureau chief argues that their selection process is only partly based on what their customers want, because they try to give their clients things they did not know they needed. This however still gives the impression that their customers needs play an important role in the selection process.
Bardoel and D’ Haenens argue that the system of supply and demand tends to favor the taste of the majority over quality of content or critical notes and that this frame, especially in European context is not considered adequate and ideal for social responsibility. Considering this argument it is especially important to realize that media outlets only represent a minority of Reuters’ client base. 


Public accountability 

Bardoel and D’ Haenens describe this frame as a representation of the relationship that journalists maintain with citizens. In its role as international press agency, Reuters mainly accounts to its clients, who forward the information to the general public. When asked, the reporters mention the company’s good reputation and their principles. The bureau chief argues 

‘We have a certain degree of respect across the whole world so at some level we must have the right principles.’ 

Reporter A describes Reuters’ accountability to the outside world as: 

‘In terms of telling the world of what Reuters is doing I think they are big on telling what Reuters has exclusively. I think they are very big on saying that the Reuters journalists hold a code of ethics and that they need to abide by that’.
Reporter D describes that they sometimes receive e-mails about the comments of a reader. 

‘Then we receive an e-mail that we have to pay more attention to certain things, or that the person is wrong but the comment did bring other things to the surface.’
Furthermore, the Reuters reporters have to visit one of their clients every year, to get more insight into their clients’ needs. According to Bardoel and D’ Haenens, the problem with the public accountability frame is that it is hard to see if it is real feedback or a PR-strategy. In formulating their corporate responsibility towards societies, the website does not refer to their reporting, but they focus on Reuters’ charity projects. This raises the question if their charity activities are a way to establish the image of being a responsible company as part of a PR-strategy.


Professional accountability

The ethical codes and performance standards at Reuters are set down extensively. The ‘Handbook of Journalism’ is, as described before, very detailed in its description of their working methods. Because an image of credibility is of great importance for the company, a lot of time and effort goes into preserving the journalistic standards the company set for itself. As described in the theoretical framework, these ethical codes and performance standards offer the company a counterpoise against dependence upon politics and the market. 
Reuters’ stories have a high information density and before it can go on the wire there are several checks. Furthermore, there is a focus on obtaining the same quality throughout all the Reuters newsrooms around the world. The next paragraph will describe Reuters’ methods of professional accountability more extensively.

Reuters’ use of training, evaluation, monitoring and feedback TC "Reuters’ use of training, evaluation, monitoring and feedback" \f C \l "5"  

The basic means for Media Accountability Systems that Bertrand formulated are training, evaluation, monitoring and feedback. According to the scholar the parties that are involves in using M*A*S, are owners of media, professionals and users of media. He believes three parties can check the working methods of the press in different ways working together or separately. Reuters extensively uses the four basic means which Bertrand formulated, the only difference is that the company mainly uses them internally.


Training 
Everybody who joins Reuters gets an introduction training, in which the journalists are educated on the company, its position, its history, its way of writhing stories and Reuters’ ethics policy. According to the bureau chief, these trainings are a continuing process that keeps coming back because they are repeated every couple of years. The ethical training involves ethical dilemmas on which the participants have to make decisions. The bureau chief believes that the basic principles remained the same through the years, but the tools they give to think trough things change depending on how the world changes. The bureau chief believes an important thing in Reuters’ methods is not to prescribe how thinks are done, but to always ask questions. 

‘We go back and forth. The important part is not to reach this goal that is almost impossible to reach; the important part is asking questions that ultimately make it better.’

Reporter D describes the ethics training he followed when he joined Reuters:

‘During the ethics training different cases and dilemmas are presented which you have to decide upon. Later on we discussed whether or not the decisions you made were right.’



Evaluation, monitoring and feedback

The large amount of articles which Reuters sends out every day is extensively monitored, evaluated and the results are sent back to the reporters. Reporter A:

‘There is a lot of personal and companywide feedback… They explain what is needed, what went wrong and what we should do in the future.’
There are daily, weekly, monthly and yearly retrospectives and there is an extensive comparison with their competitors. Reporter D argues that the press agency does this very strictly and systematically, which is very different from the evaluation that was done at the national newspaper he has written for. 

‘Eventually these things make sure that Reuters tries to maximize the quality of the company at all times and tries to learn from mistakes.’
An example of the feedback the reporters receive is the co-called “Shoe Leather Letter’ from the chief editor of France and the Benelux. In these e-mails there is an overview of the good and the bad of the previous week. Fragments of this weekly evaluation illustrate Reuters’ evaluation methods (Reuters 9). 

‘What a week! The Afghan conference with Hillary Clinton in The Hague, a G20 summit in London (to which Paris and Brussels deployed several correspondents) and the NATO anniversary summit with Barack Obama in Strassbourg that is covered by more than a dozen text and visuals reporters from Paris and Brussels.’
‘For more prescient insight, check out these two timely interviews ahead of the G20 summit EU trade chief Catherine Ashton told Darren Ennis she expected an agreement on some 230 billion euros worth of trade finance -- much closer to the 250 billion figure finally agreed on than the 100 billion euro amount that was being widely cited elsewhere. And Huw Jones foreshadowed one of the surprise results of the summit with his interview with Jose Manuel Barroso -- conducted on board the 1459 Eurostar from Brussels-Midi -- in which the European Commission chief directly called for a "name and shame" list of uncooperative tax havens.’
‘On the corporate front too, shoe leather was burned, customers were earned’. 
‘Sometimes, all you have to do is show up and be sharp. Amsterdam’s Harro ten Wolde single-handedly moved shares in Philips Electronics last Friday when the CEO made unexpectedly bearish remarks at a shareholders' meeting on the company's outlook. "Philips sees no sign stimulus action working" Shares fell 3.7 percent on Reuters alerts. Bloomberg, which was there, overlooked the crucial market-moving remark of an expected 2009 revenue decline and was forced to confirm with a spokesman, sending their headlines more than an hour later. We later heard that Dow Jones, despite having their office right next to the venue, missed the comments on a Webcast and also had to scramble to match later.’

The Reuters news stream is closely monitored and the direction of the reporting is determined beforehand by formulated news themes. These themes are meant to shape the news editing in order to remain relevant to all their customers. The news themes of 2009 are introduced on the internal website. 

‘This is an incredibly exciting and difficult year of news. Our customers are looking to us for facts, for ideas, for ways of organizing and understanding the fast-moving and confusing events.’ 

The themes the company focuses on in 2009 are: the emerging market slump, new muliteralism –or beggar thy neighbor, climate change and the green New Deal, financial regulation and rescuing the global economy: governments leap into the breach. Furthermore, editorial appraisal objectives are formulated:

‘We agreed that while our focus remains on winning the top stories, we must also be more transparent and constructive when we lose. We stress the need for speed, for a collaborative approach to cross-assets coverage; reaffirm emphasis on multimedia; and, in the first full year following integration, on the need to reaffirm our adherence to the Trust Principles in our coverage.


We expect all our journalists to maintain high ethical standards, gain a better understanding of business and customer needs and to work as a team to produce the best possible news file.’ 

Next to the general evaluation and monitoring there is extensive feedback on the individual stories that are written. There are a lot of checks before a story is sent to the wire. Reporter C describes in the interview: 

‘When people edit your story they often come back to you and say were did you get this from, there is a lot of checks all the way trough. It will be one editor here and one editor in London. It takes a lot to get a story on the wire.’
The important role of the head office in London is described by reporter B as: 

‘At Reuters the reporters take the initiative in writing stories and subsequently the London office adjusts, slow down or stimulates to get a story in a certain direction.’
CONCLUSION TC "CONCLUSION" \f C \l "5" 
Since Reuters assents to the responsibility to deliver unbiased and accurate information, the question of this paragraph is how they account for this task. On their website their corporate responsibility policy, their code of business conduct and ethics’ and the Reuters principles are clearly visible, but there is no extensive explanation on their journalistic working methods, the company does try to be transparent towards their clients, as the name and phone number of the reporter are present under every article and they correct mistakes openly. Political accountability is very important in Reuters’ reporting since the press agency operates in a lot of different countries with different laws. Furthermore, there is extensive market accountability since the company is listed and they cater for their clients who they describe as the decision makers of the world. To the public they account through the reporting of their clients. Besides that, Reuters reporting is more visible for the public since the arrival of Internet. Finally, the company has extensive internal professional accountability, which entails training, monitoring, evaluation as well as feedback.

5.3 WHAT IS REUTERS’ VIEW ON THEIR ROLE IN THE FINANCIAL CRISIS? TC "5.3 WHAT IS REUTERS’ VIEW ON THEIR ROLE IN THE FINANCIAL CRISIS?" \f C \l "2" 
The current crisis in the global economy forces the major players in the financial world to look at their own role in creating this situation. This also applies to financial journalists, as the situation raises a set of important questions about the quality of their reporting. For instance, should the financial journalists have been able to see the crisis coming and what role did the media play in the development of the crisis? During the internship the reporters in the Amsterdam newsroom were tied up with reporting on the current financial situation. As Reuters is the global leader in financial news the challenges, which Tambini mentions, are relevant for the Reuters reporters. The pressure of speed, the increasing complexity, the PR of the organizations they are covering, sustainability and globalization all influence their reporting.  Since the majority of their work consists of financial coverage, the financial crisis provides an interesting and up to date reason to get more insight into the way the Reuters reporters of the Amsterdam newsroom define responsible financial journalism. Furthermore, their view on their role in the financial crisis is analyzed in this paragraph. In the conclusion the answer to the third question is given.

DEFINING Responsible financial journalism TC "DEFINING Responsible financial journalism" \f C \l "5" 
Tambini mentions that in the recent situation most rules that apply to financial journalism are about market abuse, conflicts of interest and other journalistic values like accuracy, truthfulness, fairness and privacy. This also applies to Reuters. The company has clearly formulated journalistic standards for financial journalism in their ‘Handbook of Journalism’. This handbook entails fragments about among other things ‘personal investments’, ‘declaring financial interests’, ‘gifts and entertainment’, ‘travel and accommodation’, ‘bribes and others inducements’, ‘reporting on rumors’ and ‘insider trading’. These ethical codes are clear on what is and is not permitted for Reuters’ reporters.
Despite these codes, Tambini describes a dispute regarding what can be seen as responsible business and financial journalism. Especially because some financial reporters see their primary responsibility in helping investors make successful investments instead of informing society. Reuters’ view on this subject is clear. The bureau chief states that it is not Reuters’ job to make investment recommendations. 
‘We are supposed to be balanced and try to tell both sides of the story. If  we got into a situation in which we are suppose to tell people how to make decisions, then we are crossing the line into an area were we can’t go. All 
we have to do is give them the right information to make those decisions.’
Although the bureau chief does not believe Reuters makes recommendations, they do try to offer the right information to help investors make successful investments. During their financial reporting their goal is to provide their clients from the financial world the relevant information as soon as possible. Informing society on the financial situation is considered a secondary task. Reporters mention that media outlets use their financial reporting, but they usually draw on the except version as the majority of Reuters’ reporting contains a lot of specialist information. 
According to the Reuters reporters one of the most important things in practicing responsible financial journalism is a critical attitude towards the different parties who are involved. Reporter A explains: 

‘I don’t think financial news is much different from general news. There is still a company saying this, and an analyst and investor saying other things. You got to find the balance between the three stories…You need to go into financial journalism knowing that the company will say one thing and that it is not always what it seems.’
A financial journalist has to be very alert. When visiting press conferences of financial organizations, you clearly see how the game unfolds. Companies present their numbers, trying to make sure that the reporting about their organization is as positive as possible. They focus on positive issues and try to conceal negative information. The goal of the financial reporter is to see through the PR, and discover what is going on. Reporter B describes: 

‘You have to think it over ten times before you write something down. The devil is in the details and if you don’t pay attention to them and overlook something you have a big problem.’
During press conferences the difference between the wire reporters and other journalists is clearly visible. The pressure the wire reporters are under is much higher. They have to give the right information as quick as possible, in order to beat their competitors and keep their financial clients content. Reuters’ customers want their financial information instantly in order to make the good investments. Since losing time is considered losing money, the rivalry battle between the financial press agencies is considered vital by wire reporters. 
Recent comparative research between Reuters and their financial rival Bloomberg showed that Reuters places a greater emphasis on context and analysis within their stories. Furthermore, the research highlights differences in news philosophy between the companies. Bloomberg tends to send more news as headline-only alerts, while Reuters tries to emphasize their full stories (Newsguide). This trend is also described by the Reuters reporters when they mention an internal push towards more analysis in their stories. Their aim is to distinguish themselves from competitors by doing this. Reporter A says: 

‘I think there is a push with journalists to become analysts as well. I think that is starting to blur the lines a little. The investor community also wants value added features. The news is the news, but you also have to interpret the news.’
The push towards more analysis seems to alter Reuters’ focus on providing ‘journalism of information’. They no longer just present facts when they analyze the news. Reporter A even mentions that the lines between journalists and analysts are starting to blur. 

REUTERS ROLE IN THE financial crisis TC "REUTERS ROLE IN THE financial crisis" \f C \l "5" 
Although the Reuters’ ‘Handbook of Journalism’ provides their reporters with clear rules on market abuse, conflicts of interests and other journalistic values like accuracy, truthfulness, fairness and privacy, Tambini stresses that the current economic situation demands to look at responsibility in financial reporting from another perspective. The scholar argues that the ethical debate should look beyond the micro impact of news on stock prices, to more fundamental issues like the influence their reporting has on the economic sentiment. The Reuters reporters mention that they feel no responsibility in preventing or intensifying the financial crisis. The bureau chief Reed explains his vision on the situation:

‘I think there is clearly criticism out there, especially they are saying as a news agency you should have been in the position to spot the crisis…In case of the financial crisis these deals were however debt instruments and person to person deals. There was no market that was out there…The people who were doing it themselves lost the visibility. I think our responsibility is to make sure that we tell the story as it happens accurately and fairly.’
Again the reporters argue that they do not feel a responsibility to function as a watchdog in society. The bureau chief explains their position: 

‘To think we have a watchdog function is probably where I would have a fault with. We are not responsible for preventing the crisis.’

The journalists argue that their job is to simply report on what happens and present the facts. Reporter C argues: 
‘I think a lot of the economic crisis is also partly about people losing confidence and panicking, and I think that media coverage could add to that a bit. But at Reuters all we are doing really is reporting on events. Things that actually happened. So as long as you do that than you are just doing your job.’
The arguments of the reporters all come down to a solid believe that ‘the news is simply the news’. They don’t seem to aside to the fact that the selection they make in what they report upon and what sources they use has an influence. Boyd-Barrett stated that different sources of news do not have the same accessibility, as the Anglo-American tradition prefers authorities as sources, mistakenly implying that authority correspond with credibility. This statement raises objections to the argument that the Reuters reporters are simply reporting on what happens. During the internship it became clear that the news which was considered news, generally concerned authoritative sources like governments or large companies. Furthermore, it is important to realize that these institutions are concurrently the company’s most important clients. The bureau chief explains their position in the current crisis: 

‘Many of the people suffering right now are paying us money to get our information, and if we wanted to preserve that we would actually try to make the crisis look better than it is…but it goes back to the fact that the cost of credibility in the long run is worse than any short time gains you get from breaking the principles and I think we all understand that.’
Although the company does not assent to a journalistic watchdog role, reporter B does argue that Reuters played an important role in the agenda setting and the general realization of the financial crisis. 

‘If you look at if we detected the situation soon enough, than there will be things that we could have done earlier… It could have been better, but that applies to the media in general. If I compare our work with our competitors, I think our mission is accomplished.’

The reporters are content with the fact that they played an important role in the general realization of the crisis, but they do not believe it is their responsibility to detect the problems in the financial world. They argue that their goal is to provide their clients with the right information on the financial situation, but they don’t assent to a watchdog function in the financial world. 

CHANGE IN WORKING METHODS BECAUSE OF FINANCIAL CRISIS TC "CHANGE IN WORKING METHODS BECAUSE OF FINANCIAL CRISIS" \f C \l "5" 
The financial crisis has big implications for the financial world. According to bureau chief Reuters’ methods for financial reporting did not fundamentally change, only the volume of the stories. He mentions that the financial crisis has a global relevance that has not occurred in a long time. This resulted in more ‘wrap up’ stories. ‘Wrap up’ stories are stories in which the situation in different countries is summarized in one story. Furthermore reporters described that the focus in their articles has changed. Reporter A mentions: 
‘When the economy was good, we focused on the forecasts of the year. ‘How good can it be’ so to speak. Now we are looking into other issues like debt governance and possible share issues, I mean debt wasn’t a story six months ago’.
Reporter B states that the financial crisis forces them to look at the stories in a different way. He believes they have to be more creative in the way they write their stories. The financial crisis acted as a catalyst in the process towards more diverse and appealing reporting. 

Avoiding panicking the markets: responsibility or censorship TC "Avoiding panicking the markets: responsibility or censorship" \f C \l "5" 
Tambini argues that financial journalists have the power to move markets. This entails a big responsibility given the amount of capital involved. The reporters of the Amsterdam newsroom agree that if their reporting is accurate and the reporters are reporting on what is happening, they feel no responsibility in panicking the markets. You do however have to be right. Reporter B explains:

‘If you cause panic on the market because of wrong reporting than you have a problem, but if the market is panicking because all banks are forecasting losses than you have to write about it because that on it’s own is news’
Since Reuters has a powerful position in the financial world, the company has a strict policy on reporting on rumors on the market. Reporters argue that Reuters is very aware of the impact of their reporting, as the company is so well regarded. Reporter A explains: 

‘There is a way of reporting on rumors. You have to back it up with not just one source but two sources and it’s got to be a collaborated story. If the rumor is moving the market it’s a story, but never just report a rumor for a rumor’s sake.’ 
Reuters’ good reputation seems to put the company in a difficult position. If they report on a rumor their reporting almost makes it true, but they also feel the obligation to tell their clients what is going on. Again reporter A

‘I think Reuters is too strict at times as well, because if something is moving the market and if investors are wondering why, we are left behind…Our responsibility is to inform and if we are not informing our readers we are not doing our job.’ 

CONCLUSION TC "CONCLUSION" \f C \l "5" 
Reuters’ reporters define responsible financial journalism as providing the right information for investors to make successful investments. Furthermore they believe that a critical attitude is essential, as well as constant caution for information that companies are trying to conceal. The pressure in financial wire journalism is very high as their clients demand fast and correct information. 
The company has clearly formulated journalistic standards for financial journalism in their ‘Handbook of Journalism’. This handbook entails fragments about among other things ‘personal investments’, ‘declaring financial interests’, ‘gifts and entertainment’, ‘travel and accommodation’, ‘bribes and others inducements’, ‘reporting on rumors’ and ‘insider trading’. These ethical codes are clear on what is and is not permitted for Reuters’ reporters.
The reporters however feel no responsibility for preventing the crisis, since the problems were not created on the open market. Furthermore, they do not assent to a watchdog role. They simply report on things that are happening. This argument does not seem in consensus with the internal push towards more analysis in the Reuters stories, which the reporters describe. 
There is no change in Reuters’ working methods because of the financial crisis. This is however the most global and important story which occurred in a long time, which results in more wrap-up stories. If their information is right, the reporters do not feel the responsibility to prevent the market from panicking. They however do have a strict policy on reporting on rumors, because the company is very aware of its position. The reporters mention that if Reuters reports on a rumor that this makes it almost true.   
5.4 TO WHAT EXTEND DO REUTERS’ JOURNALISTS FEEL RESPONSIBLE FOR THE IMAGE THEY PRESENT IN THEIR ARTICLES ABOUT THE NETHERLANDS? TC "5.4 TO WHAT EXTEND DO REUTERS’ JOURNALISTS FEEL RESPONSIBLE FOR THE IMAGE THEY PRESENT IN THEIR ARTICLES ABOUT THE NETHERLANDS?" \f C \l "2" 
Reuters sends approximately 7500 items to the screens of their users every day. Although the majority of their reporting is financial, they also provide general news to their clients. These articles are read and used by different clients all over the world. In regard of responsibility it is interesting to find out if the Reuters reporters feel responsible for the image of the world they present in their articles. In other words, do they feel the responsibility to provide representative a reflection of what is going on in the societies they report upon?
During the internship it became clear that what is considered interesting for international clients of Reuters differs greatly from the news that is presented in the national media, especially because the Netherlands is a relatively small country. The bureau chief mentioned that the articles on the Netherlands have to be interesting for people in a small town in the centre of the USA. The journalists explained that besides financial and breaking news, Reuters’ stories on the Netherlands have to be a reflection of what is going on in Dutch society. During the internship it became clear that stereotypical subjects, like soft-drugs and brothels are often reported upon. This observation was confirmed by the reporters.   
ACCURATE REFLECTION OF THE DUTCH SOCIETY AND STEREOTYPES TC "ACCURATE REFLECTION OF THE DUTCH SOCIETY AND STEREOTYPES" \f C \l "5" 
Lippmann’s classical discussion of stereotypes argues that the stereotype is a form of perception that ‘imposes’ ways of seeing things. This thought corresponds with the metaphor of the so-called ‘Burda-model’ that Van Ginneken uses to explain the way we classify our image of the world. He describes the process of ‘selective articulation’ that we use to organize the chaotic reality around us, and the way this process distorts our image of reality.
The Reuters ‘Handbook of Journalism’ contains a small part on ‘reflecting reality’ which mentions that: ’Accuracy means that our images and stories must reflect reality’. Furthermore, there is a segment which is called ‘Discrimatory language and stereotypes’ in which they argue that Reuters’ reporters have to be suspicious of stereotyping countries.
Fowler states that the formation of news events and news values is a dialectical process, whereby stereotypes are subject of negotiation. A memorable event will reinforce a stereotype. The firmer the stereotype the more likely these events become news. According to this theory, Reuters’ focus on Dutch stereotypes reinforces a stereotypical image of the Netherlands. And because their working methods are identical all over the world, they seem to reinforce a stereotypical image of the world. During the interviews we discussed whether or not the Reuters reporters feel a responsibility to let their reporting about the Netherlands be a reflection of what is happening. Striking was that all reporters recognize the fact that they tend to focus on stereotypical subjects about the Netherlands. Reporter A mentions:
‘I think sometimes not just Reuters but any international press agency like AP have wrongly focused on certain elements of the Netherlands like the Red Light District, the drugs policy and euthanasia. These subjects are interesting I guess, but sometimes the pitch of the Netherlands is a bunch of drugs addicts who kill their elderly parents when they are not able to take care of themselves’ 
The reporter calls it ‘almost populist news’ and ‘information that is easy consumerable’. He however believes that Reuters does a conceptive effort to try to find the other side to the story. With their articles the reporters try to give an insight into what is going on in a country. In international perspective it is however considered most interesting to focus on things that make the country unique. These subjects are generally the stereotypical images. During the interview the reporters emphasized the fact that there has to be something new in a story about a stereotypical topic. Reporter C explains: 

‘You must not pick it up just because it is a story about cannabis. You have to pick it up because it is an interesting story about cannabis and it is something new. I think it is licentious, when you start just picking up any story about prostitutes or cannabis just because you know everyone as soon as they see ‘brothel’ or ‘drugs’ or ‘dope’ they are going to read it.’
Although the bureau chief tries to avoid things that are stereotypical just for the sake of stereotypical, he does not monitor the extent of stereotypical subjects that the Amsterdam newsroom produces. He argues: 

‘On one level you think this is not what this country is about, but on the other hand there is a reason why these stories are popular. They do reflect certain ways of thinking in a country. You can’t avoid that and I think our job is to try and tell the story of the Netherlands, Dutch society and Dutch companies. That the reporting reflects some level of understanding about why they do the things they do and what issues they are dealing with.’

He also gives a different explanation about why he believes these stories should be written: 
‘People do think the marijuana stories are choosing a stereotypical too much, but on the other hand there is sometimes a reason for doing this story. The reason is that there is actually an industry that needs that information. For example whether or not a coffee shop is going to be open or closed, effects the decisions of many out there. It will affect the decisions of how Easy Jet prices its fairs, because they are bringing the British tourists over.’

INTERNATIONAL PERSPECTIVE AND STEREOTYPICAL WORLD TC "INTERNATIONAL PERSPECTIVE AND STEREOTYPICAL WORLD" \f C \l "5" 
More than half of the reporters at the Reuters newsroom in Amsterdam are foreigners. And during the internship it became clear that it is considered important for the reporters to have an international perspective. Furthermore, they believe that foreigners have a fresher view on things that are special in a country and important for clients all over the world. Reporter C describes the matter: 
‘They do try to encourage people to move around. And I agree that the fresher you are the more you notice strange things. I moved around a lot and by living you notice things that other people won’t notice. So through my experience of being surprised that I can enter a coffee shop and buy weed and my shock of prostitutes in the windows it was kind of a good sign about what other people in the world are going to find.’

The so-called ‘fresh look’ the foreign reporters have when they come into the country seems to confirm Van Ginnekens’ idea that preconceived ideas of foreign reporters are converted into ‘hard facts’ over and over again. Dutch reporter D assents to the fact that Reuters focuses on the news that stands out. The stereotypical things that make the Netherlands special strengthen the image that foreigners have about the Netherlands. He argues that things that are the same in other countries are not considered interesting enough to write about, unless it is a trend that is occurring in different countries at the same time. An example of such a trend is the increasing number of Muslim communities and the politicians that fight this trend. 
When asked if the bureau chief believed that, as media outlets become more dependent of international press agencies, this will promote a more stereotypical image of the world, he answered affirmative. He however emphasized the fact that the stories that are being told are true because the facts are not wrong. The fact that the stories the reporters write about the Netherlands focus on stereotypes, because these subjects are considered the most interesting for international clients, seems to confirm the argument that was stipulated by Lichtenberg in the theoretical framework. He stated that a profit driven news organizations tries to gather the largest audience as possible, by avoiding news that is too controversial, disturbing or complex. 
CONCLUSION TC "CONCLUSION" \f C \l "5" 
What is considered interesting for international clients of Reuters differs greatly from the news that is presented in the national media, especially because the Netherlands is a relatively small country. The journalists explained that besides financial and breaking news, Reuters’ stories on the Netherlands have to be a reflection of what is going on in Dutch society. In international perspective it is considered most interesting to focus on things that make the country unique. These subjects are generally the stereotypical images. The Reuters reporters all agree that they write a lot of articles on stereotypical topics on the Netherlands like drugs, brothels etc. According to the theory the stereotypical things that make the Netherlands special strengthen the image that foreigners have about the Netherlands. When asked if the bureau chief believed that as media outlets become more dependants of international press agencies it will promote a more stereotypical image of the world he answered affirmative. The reporters however emphasize that the stories that they write are accurate.

6: Conclusion TC "6: Conclusion" \f C \l "1" 
The research that was conducted for this project has yielded interesting results. The observations that I made are relevant for answering my main result question, and gave me valuable insights into international journalism, which I can use in my future career. The most important goal of the passed research period was however to formulate an answer to the main research question of this research project. In this chapter this answer will be provided and the significance and relevance of the results are emphasized. Finally, in the last paragraph of this chapter, acknowledgements and recommendations for future research will be made. 

6.1 ANSWER TO MAIN RESEARCH QUESTION TC "6.1 ANSWER TO MAIN RESEARCH QUESTION" \f C \l "2" 
The four formulated sub-questions provided the information that was needed to answer the main question of this master thesis. In this paragraph a brief summary of the relevant findings from the previous chapters which focused on these research questions will follow. An interpretation of these results will lead to the answers of these four sub-questions. Based on this synthesis, a concluding answer can be given to the central problem statement, which was formulated as follows:

WHAT RESPONSIBILITY TOWARDS SOCIETY DOES REUTERS ASSENT TO AND HOW DOES THE COMPANY ACCOUNT FOR ITS WORKING METHODS?

In this thesis Hodges’ definition of responsibility and accountability was used to analyze Reuters’ view on the relevant concepts. As was pointed out in the previous chapters, this scholar argues that responsibility has to do with defining proper conduct. It comes down to what social needs we should expect journalists to respond to. Analysis showed that Reuters’ view on responsibility is deeply anchored in the company’s history. The ‘Reuters Principles’ and their ‘Handbook of Journalism’ both emphasize the company’s main goal, which is to report with integrity, independence and freedom from bias. Research showed that Reuters’ way of achieving this formulated goal is sacrosanct for the Reuters reporters in the Amsterdam newsroom. The reporters’ aim to provide unbiased and accurate information for their clients is a clear illustration of the characteristic working methods of press agencies that Boyd-Barrett and Rantanen describe. As discussed, they argue that these organizations try to create an image of complete and reliable professionalism to generate as much clients as possible. 

Reuters’ commercial goal to obtain as much clients as possible corresponds with the social responsibility they assent to, since they argue that everybody benefits from reliable information. The reporters do not feel that they have a watchdog function in society. They argue that they simply present unbiased facts.
Furthermore, it became clear that Reuters formulates its journalistic responsibility as working with integrity, independence and freedom from bias, so according to Hodges’ definition these are the things the public can hold them accountable for. There are however a few marginal comments. Firstly, the majority of Reuters’ clients are banks, investors and traders, which is clearly reflected in their daily routines and reporting. The comment of one of the reporters is illustrative: ‘these are the groups we are catering for, but we are still expanding it out to the general public as well.’ At Reuters general news accounts for just a small part of the company’s activities and is funded by financial news and information. So although Reuters’ news is accurate and the information they provide show no clear signs of partiality, their selection process and the company’s focus on financial news can not be described as unbiased and independent. These findings underline Boyd-Barrett and Rantanens argument that Reuters’ focus on financial news contributes to the belief that this kind of news is central to the mainstream news and the understanding of international affairs. Another marginal comment concerns Reuters’ focus on authoritative sources. Boyd-Barrett argues that this focus mistakenly implies that authority corresponds with credibility. This research project showed that the news- and source selection of the journalists in the Amsterdam newsroom seems to be self-evident. The reporters argue that they simply report on what happens and that ‘the news is the news’. During the internship there was very little discussion in the newsroom on what events they should report upon and what sources where relevant. The reporters naturally focused on authorities and major companies. One of the reporters mentioned that their goal is to provide the decision makers of this world with the information they need to make good decisions.   
The second topic of this thesis was formed by the company’s view on accountability. As pointed out, on their website Reuters’ corporate responsibility policy is clearly described. Besides claims on accurate and unbiased reporting, there is however very little substantive information concerning their journalistic methods. The company does try to be transparent towards their clients, as the name and phone number of the reporter are present under every article and they correct mistakes openly to preserve their credibility. When considering the four accountability frames that are formulated by Bardoel and D’Haenens, it becomes clear that the market frame is very important for Reuters, as the company is listed on the stock exchange. The system of supply and demand is clearly relevant and the company’s goal is to maximize their profits by obtaining as much clients as possible. Furthermore, the Reuters reporters have to extensively account for their professional actions towards their superiors. The basic means of MAS that are formulated by Bertrand are used, as the company uses training, evaluation, monitoring and feedback to constantly improve their performance. These basic means are however only utilized internally. The extensive training program tries to make sure all the Reuters employees all over the world work according to the same principles and the constant flow of evaluation, feedback and monitoring to optimize their functioning.  
To gain more insight I used two practical responsibility topics to analyze the way the Reuters reporters account for their journalistic role. Firstly Reuters’ role in the financial crisis is discussed. Reuters has been the global leader in financial news for the last 150 year, and the company has strict rules on financial journalism for instance on market abuse and conflicts of interest. During the internship the reporters were occupied with reports on the financial crisis so I decided to discus their responsibility in this matter. Tambini describes a dispute on what can be seen as responsible financial journalism, the Reuters reporters are however clear on this topic. They feel it is their obligation to provide investors with the right information to make good investment decisions; it is however not their task to take into account what consequences their reporting has on the financial sentiment. Their responsibility is to report accurate on events as they happen. Although the reporters argue that they only present facts, they describe an internal push toward more analysis. This does not seem to correspond with each other. Although there is more analysis in their stories, the reporters do not assent to a watchdog function. They feel no responsibility for preventing or reinforcing the crisis. They argue that as long as their information is accurate they feel no responsibility to prevent the market from panicking. Reuters however does have a strict policy on reporting on rumors, because the company is very aware of its powerful position.

The second practical responsibility topic is the company’s focus on stereotypes about the Netherlands.  During the internship it became clear that what is considered interesting for Reuters’ international clients differs greatly from the news that is presented in the national media, especially because the Netherlands is a relatively small country. The journalists describe that Reuters’ goal is to let their stories on the Netherlands be a reflection of what is going on in Dutch society. In international perspective it is however considered most interesting to focus on things that make the country unique. In practice, the topics that are selected generally involve stereotypical subjects. According to the theory these articles strengthen the stereotypical image that foreigners have about the Netherlands. When asked if the bureau chief believed that as media outlets become more dependent of international press agencies it will promote a more stereotypical image of the world, he answered affirmative. The reporters however emphasize that the stories that they write are accurate.
6.2 SIGNIFICANCE AND RELEVANCE TC "6.2 SIGNIFICANCE AND RELEVANCE" \f C \l "2" 
This research project provides insight into the way international press agency Reuters defines their journalistic responsibility and how they account for it. This information is valuable as it offers people the opportunity to become more media literate. More knowledge on the company’s journalistic goals makes sure their information can be valued for what it is worth. In the case of Reuters this is especially relevant, because research shows that in an increasing number of cases news outlets are copying news agencies’ information without notable additions. Considering this development it is valuable to realize that the companies’ main goal is to offer decision makers and investors with the information they need. This research project confirms the statement made by scholars, who describe Reuters’ as biased towards financial news and authoritative sources. The impact their news has on society does not have their priority.  
6.3 Acknowledgements TC "6.3 Acknowledgements" \f C \l "2" 
The research that is conducted for this thesis has an explorative character, and provides a general insight into Reuters’ view on their journalistic responsibility and accountability. The reason that only a general insight evolved out of this research project is caused by the ambitious goal that has driven this thesis. Firstly, the main concepts of this thesis are very abstract. There is a very extensive amount of theory on these topics; however very little empirical research and no fixed model that could be used. Secondly, Reuters is a major company, with a complex structure. Reuters’ view could be deduced from the Reuters reporters from the Amsterdam office, because the company extensively focuses on unifying their journalistic standards. However, to obtain a more in-dept insight, a longer research period and a larger research group is required.  In this project I chose to gather a more practical insight by researching the reporters view on their responsibility in the financial crisis and in presenting stereotypical images of the world. The third complicating factor is formed by the research method that is used. Participant observation produced an enormous amount of information, which was hard to process into a logical construction. 

6.4 RECOMANDATIONS FOR Future research TC "6.4 RECOMANDATIONS FOR Future research" \f C \l "2" 
Based on the acknowledgements made above, it would be interesting to conduct more extensive research ;  to interview a larger group of Reuters employees who operate all over the world and in different levels of the organization. Secondly, additional knowledge on these concepts and the more general theme could be gained from a comparison of Reuters’ definition of their social responsibility and their accountability policy, with other international press agencies like AP or Bloomberg. In the light of the findings of this thesis, it would be fascinating to gain more insight into the activities of the Reuters Foundation, something Boyd- Barrett mentioned in an e-mail discussing Reuters’ social responsibility. As he states, it would be interesting to find out if the work of the Reuters Foundation is not ‘primarily a PR strategy to salvage the "public service" aura that used to surround Reuters until it is was turned into a publicly-owned company on the stock market in the mid-1980s.’ 
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