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Abstract

A quick trip to the bookstores is enough to meet a kind of consumer that is quite different
from what the neoclassical economics textbooks claim. It is a consumer who is not content with
one book, but wants it all, who opens and smells the pages and ink, and who ultimately cares
for nothing more than the enjoyment of a good book and a good story. This is Homo Biblioph-
ilius.

The aim of this research is to prove that the neoclassical model of rational choice and the
approach of the consumer as an experience machine is inadequate to explain the intensive con-
sumption of cultural goods. Taking booklovers as an example, this research tried to answer the
guestion whether the behavior of the book lover is compatible with the model of homo eco-
nomicus and whether it is ultimately an irrational actor or just a different kind of consumer, a
Homo Bibliophilius, who follows different valorization processes. To achieve this, fifteen semi-
structured in-depth interviews with Greek intensive readers were conducted. Greece was cho-
sen as a case study, as the Greek book lover is a typical neoclassical irrational actor, an actor
of different valorization, with high percentage of book love and low share of household ex-
penditure for books by the general population, which quite specifies this particular group of

intensive cultural consumers.

The results showed that there is no question of objective rationality, extreme cost-benefit
calculation, marginal utility and prioritization of needs. On the contrary, book lovers, intensive
consumers do what they do because it is important to them, because they attach a much higher
value to books than to other goods or services. For them, a book is a symbol of security, a part

of their character and a door to another life.
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Introduction

Problem Statement
On a December afternoon | decided to visit a big bookstore in the heart of Thessaloniki

(Greece). As | was browsing for books in the shelves, I noticed a group of young friends laugh-
ing loudly in front of the Greek fiction genre. They were so noisy that even my headphones
were not enough to silence them. | gazed them witnessing a curious and inspiring scene: a
young lady opened a book, smelled the pages, and in ecstasy declared “my parents will kill me,
but I cannot resist. I will buy it”. At once one of her friends replied “Are you crazy? You have
already so many unread!”. Impassive, our muse, but she shrugged responded with a negative

and scornful sneer, heading to the cashier.

George R.R. Martin (2011), the famous author of “The Song of Ice and Fire” book series,
upon which is based the Game of Thrones TV series, wrote that “a reader lives a thousand lives
before he dies. The man who never reads lives only one”. The meaning of attachment to books
is a very interdisciplinary topic: it starts from psychology and literary studies and reaches the
fringes of cultural studies and economics. However, this study is nothing new. In 2020, Thu-
mala Olave did something similar, through a cultural sociology spectrum. She connected the
reading and collecting books activity in United Kingdom with iconicity and materiality of the
object. This spirituality of commodities was concerned Arjun Appadurai, who suggested that
“commodities are things with a particular type of social potential (...) in certain respects and

from a certain point of view” (Appadurai, 1986, p. 7).

This iconicity, this social life of those specific cultural products (books), shows something
significantly interesting, because it is not only that the value of their materiality remains present
even after the digitalization processes of supply and consumption, but, at the same time, in-

fringes on the neoclassical rules of economics.

Getting a glimpse of the case of Greece, according to Eurostat World Book Day Survey*
(Eurostat, 2018), it is noticeable that, in spite of the high 11.9% of “the population surveyed
recorded reading books as one of the activities they spent time on, as main (leisure) activity”,
in 2016, Greece was the country with the lowest share of household expenditure for books,

newspapers and stationery (0.6%).

I Finland is the first country with 16,8% of bookworms, followed by Poland (16.4%), Estonia (15.0%),
and Luxembourg (11.9% with Greece). Regarding the households share, Slovakia devoted the largest
expenditure level to book, newspapers and stationery with 2.1%, followed by Germany (1.6%) and Po-
land (1.4), while the Czech Republic, Spain and Malta (all 0.7%), and Bulgaria (with Greece, 0.6%)

recorded the lowest shares.



In other words, the Greek booklover, henceforth Homo Bibliophilius, is an irrational con-
sumer case, a case that works afoul of the rational choice economic status quo, due to the co-
existence of the low percent of household expenditures with the high percent of bookworms.
More specifically, there is a group of people that gives a different value to a good for which the
general population does not spend so much money.

For this reason, the conceptualization of Homo Bibliophilius, as a new type of cultural con-
sumer, is a theoretical one-way road and we need to examine the motives and the idealization

of values in the case of an “another” value-based economy (Klamer, 2017).

Research Objective and Research Question

So, if the “Homo Bibliophilii” give a different value to a cultural good, which the general
population does not seem to spend so much, these players are behaving irrationally, different
from the well-known Homo Economicus, the Homo Prudens, the “Mr. Maximum Utility, the
monster of Prudence who has no place in his character for Love—or any passion beyond Pru-
dence Only” (2006, p. 135), and deserve close and careful scrutiny. In this way, using Greece
as a case study, the chief question | want to address with this thesis is

“Why do Homo Bibliophilii behave irrationally?”

Societal and Scientific Relevance

This research makes a theoretical contribution to a field of knowledge that is underdevel-
oped for its importance in the field of cultural economics. The inadequacy of oversimplified
neoclassical economics to explain anything but simple behavior, such as the intense consump-
tion of high cultural capital goods like books, opens the field for new debates that go to the very
core of theoretical conceptualization of economics. Difficulties are bound to arise. Besides,
such an ambitious effort would be unfortunate to continue effortlessly, but we seek to overcome
any potential obstacles and present a coherent approach to the phenomenon of book love and

cultural consumption in Greece.

Structure

The structure is as follows: in the first part, we are going to present the theoretical framework
of what characterizes a rational and irrational behavior, who is Homo Bibliophilius, and the
conceptual model. The second part discusses the methodological issues, the investigation, the

results, and the analysis and finally we are going to conclude and summarize.
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PART 1 - THEORETICAL REVIEW

Ch1 — Rational and Irrational Thinking

In this chapter we were going to analyse the concept of rationality. What does a rational
actor mean? How does the neoclassical theory of economics understand rational action? Any
behavior that does not conform to this strict rational rule is irrational, or does neoclassical ra-
tionality not correspond to reality? But in either case, are we talking about irrationality or dif-
ferent prioritization of utility?

This chapter is important, especially for the topic of this paper, as it puts a new lens on our

attempt to interpret the behavior of our muse in the Introduction.

1.1 The rational thinking and neoclassical theory

According to the traditional theory of rational choice, income, price and taste can explain
sufficiently the consumer’s behavior, which aim is the maximization of total utility (Michael &
Becker, 1973) following a quite disciplinarian imitation logic of a positive science checkbook
(Friedman, 1953).

Let's start from the beginning. The neoclassical economic theory argues that the individuals
are cold and unsatisfied actors, who do whatever they want, and they want whatever they do
(Varoufakis, 2007). Mainly, they are searching for utility, pleasure, and the greatest possible
satisfaction of their needs. Although, above all else, the neoclassical type of man, homo eco-

nomicus, is rational.

According to the rational choice theory (Kramer, 1999; McGill & Shavitt, 2000;
Sethuraman, 2008; Simester & Salant, 2011; Solomon, 2017; Wilkie, 1994; Zarghamee, 2019),
consumers can rate various goods and services according to their utility or level of pleasure
after using them. They weigh the advantages and disadvantages of each alternative and decide
on the one that will be most useful given their financial limitations. Additionally, they consider
costs and benefits while making judgments. They contrast the costs, which may include the
purchase price, time, effort, and other related factors, with the perceived benefits (utility) of a

certain good or service.

(Kramer, 1999; McGill & Shavitt, 2000; Sethuraman, 2008; Simester & Salant, 2011;
Solomon, 2017; Wilkie, 1994; Zarghamee, 2019)



The most significant concepts, mentioned above, upon which we are going to carry out our
juxtaposition of ideas, are “rationality” and “utility”.

On the one hand, the concept of “rationality” in neoclassical economic theory is based pri-
marily on the “instrumental rationalism”. An individual is instrumentally rational when he uses
effectively his sources in order to satisfy his preferences, under specific constraints (Varoufakis,
2007). In other words, rationality is an instrument to take what you may want. How does this
instrument really work? The rational individual, homo economicus, follows a simple logic: stop
acting when the total utility tends to equal the costs. Stated differently, individuals calculate the
costs and benefits of an action and behave accordingly, making the choice that its utility is the
greatest possible (Scott, 2000), under the various constraints. The implementation of this prin-
ciple can drive the society, according to neoclassical economists, in a state of balance, because
there will be no motives to change, exactly due to this relationship of costs and benefits.

Which are the constraints that affect the rational thinking in neoclassical economics? There
are two constraints in particular: time and income, which can be incorporated into the concept
of total income of the consumer (Michael & Becker, 1973), with time to be the most important
(Becker G. , 1965), while the environment plays also a significant role, for instance the tech-

nology or the production, affecting the price and therefore the rational decision.

On the other hand, the main goal of the rational consumer, of the homo economicus or Max
U, is the greatest possible maximization of utility (Michael & Becker, 1973). What is utility?
A list of experiences or things we want in a preference order determined by the level of satis-
faction they offer (Michael & Becker, 1973) (Varoufakis, 2007). The individuals try to move
as high as possible to the top of this list and the higher they are in this list, the biggest is the
utility, a conception that is very close to Jeremy Bentham. So, for instrumental rationalism,
every individual tries to climb this list and stops exactly on the scene that the consumption of

another unit of a product or experience can be surpassed by the negative utility, i.e., the costs.

According to Michel & Becker (1973), one weakness that can be indendified even from the
neoclassical economists themselves is that there is no usefull theory for the taste formation. In
other words, the traditional theory is unable to base its explanation of the human behavior,
because it cannot explain or prevent the impact of differences in taste. For this reason, Gary
Becker (1993), in his Nobel Lecture of the economic way of looking at the behavior, highlighted
that an important step to expand the traditional analysis of individual rationality is to

incorporate a wider variety of tastes, attributes and calculations.

For the matter of tastes, Stigler & Becker (1977) argued that tastes are not different, are

identical. The thing that differentiated among individuals is the production ability of those



tastes. In this way they declared that “de gustibus non est disputandum”, i.e. it is impossible to
resolve disputes arising from differences in tastes but rather than in fact no such disputes arise.

1.2 Irrationality or “Doing the right thing”?
In the above chapter, we talked about instrumental rationality, maximization of utility and
homo economicus, i.e. the theoretical model of the neoclassical economics. But is this model

adequate to explain the human behavior or is it far away from the real human nature?

Neoclassical economics, or standard economics (Klamer, 2017) or “Samuelsonian econom-
ics” (McCloskey, 2016) identify the goods as commodities (Michael & Becker, 1973) (Stigler
& Becker, 1977). According to the “new consumer theory” of Michael & Becker (1973), the
theory that Stigler & Becker (1977) used in their classic De Gustibus text, families are not just
simple passive maximizers of utility from the markets, but they are contributing to the increase
of a good’s utility function, producing “commodities” from the market goods, their personal

time, skills, human capital and all the rest inputs.

In the neoclassical point of view, that goods are transformed in commaodities through ex-
change, Appadurai (1986) gives an alternate explanation. The exchange gives to the commod-

ities an exchange value, but what really happens with their true value?

Appadurai (1986) re-examines the commodities and the cultural determination of their
value. For him, commaodities are neither value-free objects exchanged in a neutral market, nor
just the sum of the labor needed to produce them. Commodities are powerful symbols than can
express and define social relations influence the development of technology, determine the le-
gitimacy of political systems and provide ways for people to understand the world (Appadurai,
1986). In other words, their value varies according to the subjective judgment of their worth in

exchange.

The conflict between the economics of mathematic logic and “humanomics” (McCloskey,
2016), which highlight the ethics, is the core of the below theoretical discussion. Deindre
McCloskey (Lipka, 2013) disagrees intensely with the decision of modern economists to follow
the theoretical method of Paul Samuelson, instead of the classic Adam Smith’s. The Samuel-
sonian economists, as she pronounces the neoclassical school, believe, argue, and try to pursue
that the science of economics is concerned with the individuals and their purpose of maximizing

utility under constraints, following the P-logic (McCloskey, 2016).

Stated differently, for McCloskey, the attempt of Samuelsonian economics to put a lid on
the dynamism of the economic science and to describe it into a line of simple rational planned

steps, expecting to make the outputs more foreseeable, is wrong and eschew the human nature,
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which is not only unpredictable, but also is strongly connected with ethics. On the contrary, the
only virtue, the only idea, that the status quo theory accepts is the “P-logic” or prudence. Pru-
dence is the pursuit of personal monetary interest. Although, for McCloskey, it is exactly the
non-prudence values that distinguish the people from the other beings.

Max U is the type of human, that the neoclassical theory and the Samuelsonian economics
are describing. He is the character fettered by the ends-mean logic of Prudence only (Lipka,
2013). He is a decision-making machine, an “Experience Machine ” (McCloskey, 2006, p. 135)
with instrumental rationality as its manual. Mr. Maximum Utility never faces moral quandaries,
always picks means rather than aims, and adheres to a set of exact and correct norms. He is a
figurative representation of an algorithm that modifies inputs and outputs.

However, to what extent this presentation of Max U, from McCloskey, is close to what
Adam Smith had in mind about human nature? The prudent man of Smith must interpret and
judge the decision he makes. He struggles to make decisions similar to his impartial spectator
in order to achieve harmony with his sentiments, while Max U sees no beauty in standing in
such a position (Lipka, 2013). This Smithian “impartial spectator” is driving us to our next
topic: phronesis and Arjo Klamer. In a way the Smithian man of prudence is selfish. “But Max
U is not necessarily selfish. Economists often put unselfish arguments into the utility function,
and, when they do, it is still Max U” (Lipka, 2013, p. 11).

Before we talk about phronesis, as Arjo Klamer (2017) perceived it, it is necessary to present
his alternative for instrumental rationality. Klamer (2017) in his book “Doing the right thing:
a value-based economy” argues for an “another economy”, a different way of dealing with the
economic phenomena. To be more specific, Klamer moves the conversation of economics be-
yond the clear monetary aspects and asks himself “what is important to us?”. Defining econom-
ics “as the discipline that studies the realization of values by people, organizations and nations”
(Klamer, 2017, p. XIV), he calls us to perceive the economic value of goods, services and in
general actions as important or not to us personally (and to the others). In other words, he pro-
poses as an alternative to the instrumental rationalism of the traditional neoclassical theory, a
logic of substantial reasoning, in order to “articulate what we — and the others — are doing, what
qualities individuals, organizations and groups of people are pursuing” (Klamer, 2017, p. XIII).
What is important to us, what it the right thing to do has value and our attempt to realize those
values is the main purpose of economics and of a value-based approach of an “another econ-

omy”.

But what is the principle that make the values real and recognizable? For Klamer (2017) this
principle is phronesis. Phronesis, precisely, is to act upon your values in pursuit of some good,

service or experience and applying all available knowledge in doing so. It is connected with
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what Adam Smith called “impartial spectator”, our inner self, who sees and judges our actions,

the voice inside our head that advise us for the right or wrong of our actions. It is our conscience.

To be more specific about the value-based approach, while the established economic (neo-
classical) thought tend to transform the good into a pecuniary amount, Klamer (2016, p. 368)
argues for a “proposal to innovate in order to face the future”, to fill the gap of sense making

processes in the dominant socioeconomic imaginary.

For him, money is only instrumental, and price is just the tool for the expression of economic
value or of the ability be exchanged in the market. Adam Smith classified the notion of value
in two types (value in use and value in exchange), while David Throsby (2000) made a more
“cultural-economics-oriented” classification by speaking for an aesthetic, social, spiritual, sym-
bolic, historical and authenticity value. Klamer distinguishes value in four domains (Personal
values, Social values, Societal values and Transcendental or Cultural values.) and in two axes

(regarding the distance of the individual from the value).

On the one hand, personal values are focused with the person, the individual, while the social
values involve individual’s relationships with the community. On the other hand, unlike per-
sonal values, societal values are universally held, like altruism for instance. Finally, transcen-

dental values are about the relations of the person with the abstract and the extracorporeal.

For instance, in case of books, in our case, a book may propose values like knowledge or
uniqueness or even identity. At the same time, the social value of books may be expressed in
the co-reading or the participation in a book club, where the readers can discuss and exchange
opinions. Also, the different narratives that a novel may have or the information that a non-
fiction book may give can encompass values like caring, altruism, charitableness, loyalism, or
lawfulness. Although, for our research the most important quadrant is the one of transcendental

values, which, as we saw previously (Thumala Olave, 2020), consider books as iconic.

In this way, our muse, in the Introduction, could not resist to her deepest desire to buy more
books, because exactly she realized the value, that the books have for her personally, a value
that it is beyond their monetary aspect and the number of unread books that she already had.
She did the right thing!

So, what are the differences between phronesis and the neoclassical rationality?

On the one hand, rationality entails that the individuals calculate the best option, which is
the one that maximizes the total utility. In this way, the economist isolates himself from the

daily life and becomes a neutral -almost aloof- spectator.

12



On the other hand, howbeit, the value-based approach and the principle of phronesis sug-
gests that “doing the right thing” is so complicated that the calculation of any kind will be
unattainable, while at the same time, in an instrumental world the idea of the neoclassical ra-
tionality makes sense, in the real world plays a subordinate role. Also, for VVaroufakis (2007,
pp. 166-167) the “basic disadvantage of neoclassical economic theory of rational choice is its
incapability to appreciate the wealth of human experience (...) it cannot handle complicated

issues, which make knowledge worth it”.

Just as Deindre McCloskey (2016) said that the instruments have no ethics, Klamer (2017,
p. 34) defining the “ideals” is arguing that the instruments have no “ideals. The hammer is an
instrument to a carpenter uses to realize his ideal”. Ideals “are the goods and values that people
and organizations want to realize” (Klamer, 2017, p. 33) and this is the greatest difference:

neoclassical rationality cannot incorporate ideals.

From a behavioral point of view, the opinion that individuals think and reason in a given,
specific and common way has no empirical evidence. On the contrary, empirical data reveal
that there are several behavioral differences between social identity groups with shared nation-

ality, ethnicity, religion, gender etc. (Coate & Hoffmann, 2022).
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Ch2 — For the love of books: fans and cultural attachment

In this chapter, the theoretical discussion will continue to the notion of specific attachment
to the consumption of specific goods, i.e. cultural attachment. What are the characteristics of
intensive consumption of goods and what exactly is the meaning of the “love” that some con-

sumers may show for specific goods?

With this chapter, we essentially make a transition from the different prioritization of util-
ity, “doing the right thing”, to more practical aspects. We move into the realm of cultural at-
tachment and those things that are truly valuable to consumers.

2.1 How to become a fan?

What does it mean to be a fan or a product lover? To impute great value or to contribute to
a specific cultural good or experience? As we saw above, and in the Introduction, our muse
could not resist her inner need to buy the book. From the moment, she touched it she reclined
in contemplation. She touched the pages and smelled them likewise the book was something
sacred and iconic. So, how does a sentiment and behavior like this develop?

Benzecry (2009) tried to answer this question regarding the relationship between the opera
audience and Theater Colon in Buenos Aires. Basically, he sought to “examine the creation of
a particular type of devoted cultural consumer” (Benzecry, 2009, p. 133). Specifically, he pin-
pointed that there is a certain commonality in how opera is understood to be transmitted,
learned, evaluated and reproduced, following the approach of Howard Becker (1953). Becker
(1953, p. 242) investigating the use of marijuana noticed that “no one becomes a user without
learning to smoke the drug in a way which will produce real effects, learning to recognize the
effects and connect them with drug use (learning, in other words, to get high), and learning to
enjoy the sensations he perceives”. In one way or another, this means that attachment and af-
filiated behavior must be studied developmentally, an opinion that was followed also by Ben-
zecry (2009, p. 134) by arguing that “the passionate fans learn to enjoy opera in foro interno,
responding internally to parts of the music that are supposed to demand an emotional reaction

and in foro externo, reacting publicly in an appropriate way”.

Nevertheless, he identified that, on the contrary with Becker’s model (1953), fans not only
show interest in it but also participate in a cycle of enchantment that starts with a visceral con-
nection to the music or an interest in opera and continues after they are socialized into the

activity.

But, when we are talking about fandom and emotions, it is inevitable not to use psychoana-
Iytic terms. Sandvoss (2005, p. 8) defines fandom as “the regular, emotionally involved con-

sumption of a given popular narrative or text in the form of books, TV shows etc.”. So, fans are
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associated with a particular form of emotional intensity, which can be clearly indicated by the
specific consumption patterns that the fan is following. Stated differently, the amount of spend-
ing time, the purchasing of relevant objects with the fandom and the repeated consumption.

Returning to our topic, books, Thumala Olave (2020) tried to answer the question “why do
people in the UK read and collect books when there are so many other sources of information
and forms of story-telling available?”” and “what are the material and experiential bases of book

love?” and she highlighted that people are attached to books because they are iconic.

An icon is a “material object that enables the objective manifestation and subjective experi-
ence of sacred socially valued goods” (Thumala Olave, 2020, p. 3). On the one side, books are

iconic in three ways:

a) It is simple and obvious to recognize the idea of a book as a codex—a durable, inde-
pendent thing that can be possessed and passed along.

b) The book makes it possible to realize a very valuable cultural benefit. To put it another
way, books are revered and iconic as forms of communal goods and as symbols of their
realization for each reader.

c) Through immersion into them as aesthetic objects, books become iconic.

For Thumala Olave (2020) the aesthetic immersion is a process of subjectification and ob-
jectification. On the one hand, subjectification occurs when readers internalize a book's mes-
sage and make it their own (readers remember stories, book collectors store, etc.). On the other
hand, objectification happens when readers get absorbed in the text as they read it and succumb

to its topic to its formal and physical attributes.

For the book love in United Kingdom, Thumala Olave concludes that “materiality matters”.
Book love “manifests in the desire to be surrounded by print books, the feelings of pain at
having to discard books and the enjoyment of the experience of voluntary self-loss that reading
affords” (Thumala Olave, 2020, p. 10), while book is a type of good that concentrates social
values — like self-cultivation, imagination, knowledge etc. — and subjective aesthetic experi-

ences.

In another text, studying again the case of UK, Thumala Olave (2018) tries to introduce a
cultural sociology of reading in order to identify the main drivers of reading (especially fiction).
On the one hand, she thought that pleasure is strongly associated with the desire to read, with
an enchantment as an experience of being transported somewhere else, and it is concretized in
the indulge in reading at times that are not usually leisure time. On the other hand, as pleasure
has the power to open a space of meaning and understanding, a better understanding of our

selves. Finally, Olave finds that fiction has also ethical impacts, because it presents models of
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the good life and gives readers the chance to consider their relationships with people and their
responsibilities to them, and it frequently modifies or strengthens those relationships. In this
way, she recognizes three types of intensive readers, based on the above main drivers.

Firstly, it is the reader that is refiguring her/himself through the construction of a meaningful
biographical narrative via fiction. For this type of intensive reader (book lover) reading is not
just an instrument for social mobility and acceptability, like language, but it is a tool of shaping
experiences. For the second type of intensive reader, books are equipment for living, they are
ethical reflections in a safe imagined place, where the reader can escape from dealing with the
everyday life. Finally, the third type of book lover is the reader that is dealing books as life
companions, a tool to make sense and to fuel our imagination and desire to get out, to open our

minds.

So, in Klamer’s question, what is important, Olave (2020) answers that books are important,
in terms of book love, because they are iconic. And, it is worth, in fact, to dwell on the second
way of iconicity, the realization of a very highly valued good because books are sacred and

iconic as types of collective goods.

However, at the same time, the question that we can say concerns both Olave and Klamer,
essentially, is what constitutes our consumption. In this question, both of them gave almost the
same answer. What constitutes our happiness is what contributes more to our happiness and our

moral character, what we love, what is important to us.

2.2 Who is Homo Bibliophilius?
Who is Homo Bibliophilius? Which is this specific category of booklover that we distin-

guish with this peculiar name? And which are the characteristics of his attachment to books?

Our muse, the young lady we saw in the Introduction and we have mentioned so many times
as yet, makes for a good example of Homo Bibliophilius. She is emotionally attached to the
materiality of books, and to its special features, like the smell of pages. She cannot resist to her
need to buy a new book, despite the fact that she has already too many unread books, and she
does not give a hoot for her friend’s comments or the anger of her parents, precisely because

the purchase of that book is an action of higher utility.
But what does characterize a fan?

We can say that a fan is characterized by the specific emotional significance and careful
consideration that (s)he imputes to objects or persons (Sandvoss, 2005). In our terms, as we

saw above, fandom is a devoted, diligent and persistent consumption.
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So, Homo Bibliophilius is a devoted cultural consumer, a book lover, who wants to be sur-
rounded by books, who gives great value to materiality and content, and who feels, in a way,
reading and the book itself as part of his identity. Homo Bibliophilius is a consumer who is
willing to pay as much is needed for the pleasure of books.
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Ch3 — Conceptual model: From Homo Economicus to Homo Bibliophilius

The comparison of the neoclassical consumption model with Homo Bibliophilius is the con-
ceptual framework of this thesis. To our main research question “why do Homo Bibliophilii
behave irrationally?” we analyzed the way that “rationality” is perceived by the mainstream

economic theory and juxtapositioned this way of thinking with a substantial reasoning.

So, the problem is not that Homo Bibliophilius behaves irrationally, but the fact that the
utility function, as the devoted consumer perceives it, is different and more complicated from
the neoclassical model. For Rodrik (2015) models are the source of pride for economists. Dif-
ferent settings call for different models, and this is where the problems lie since a model con-
centrate on certain reasons and tries to show how they flow through the system. Economists try
to make universal models, many times against their connection to reality. Economists like
Friedman (1953) argue that what matters is the predictability of a model, not the realism of its

assumptions, but again a realism filter is needed (Rodrik, 2015).

Stated differently, indeed the behavior of Homo Bibliophilius is irrational according to the
neoclassical theory of rational choice and instrumental rationality, because, in spite of the sig-
nificance of price and income as constraints in the human behavior explanation, this theory
cannot explain the Homo Bibliophilius behavior. Although, book lover is not an irrational actor,
on the contrary he exposes the simplicity of the neoclassical claims and interpretation of human
behavior. When we reach the factors of devotion, attachment and love, homo economicus is

nothing more than a utopian homo prudens, a Mr. Maximum Utility.
But why is this happening?

As we said above, it is a different utility function, a different context. Following Klamer’s
approach (2017) of a value-based economy, we are asking ourselves what is important for
Homo Bibliophilius? Which is the right thing for him to do?

For book lovers “books are iconic in a way that enable the realization of a very highly valued
cultural good” (Thumala Olave, 2020, p. 3). So, in order to answer our main question “why do
Homo Bibliophilii behave irrationally?”’, we have to answer also “why books are a very highly
valued cultural good for Homo Bibliophilius?”, and “what’s the meaning of this value for the

consumption behavior of Homo Bibliophilius?”.

Is this an exception? In other words, is this distinct behavior of this specific category of
devoted consumers for a very particular good, like books, just an exception to the neoclassical
canon? Perhaps. However, at the same time, proves that human behavior is too complicated
and barely restricted to a nutshell of mathematical calculations and machine manual like models

of the traditional mainstream theory.
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As we can see in Figure 1.1, in the graphical representation of the conceptual model, the
intensive reader, Homo Bibliophilius, is confronted with two different expressions of the same
phenomenon. On the one hand, as neoclassical theory and rational choice theory dictate, the
consumer (and any actor in general) follows the logic of instrumental rationality with purely
computational movements of a manual machine type, with two constraints as the main shapers
of his behavior: time and money. On the other hand, it is the impartial spectator who answers
the question 