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Abstract

After the 2015 migration crisis and the 2022 immigration of Ukrainian refugees, the
response from the public in the Czech Republic shifted from whether to host migrants to
whether the government is capable of handling the wave of immigrants while serving its
citizens. However, not all citizens have direct experience with the government’s actions
regarding migration, and many only receive information about the issues from the media.
Therefore, this thesis, conducted in May and June 2025, examined how various types of
media consumption influence Czech citizens’ perceptions of their government’s capacity to
manage migration. Specifically, how the frequency of news consumption on public,
commercial, and social media influenced said perceptions. Moreover, one of the key aspects
of this study was the conceptual and empirical innovation of the concept of perceived
government capacity to manage migration.

Drawing on Agenda-setting and Framing theory, this study conceptualized media
consumption as a multidimensional factor, differentiating between public, commercial, and
social media. It was hypothesized that public media consumption, due to its commitment to
objective and truthful reporting, would be positively associated with perceived government
capacity. In contrast, profit-driven commercial media and unfiltered social media, both prone
to sensationalism and echo chambers, were expected to be negatively associated with
perceived government capacity. Furthermore, the study tested the moderating role of
cosmopolitanism, broadly defined as openness to other cultures. It was hypothesized that
cosmopolitanism would strengthen the positive relationship between public media
consumption and perceived government capacity and weaken the negative relationship
between commercial and social media consumption and perceived government capacity.
These hypotheses were formed based on the assumption that individuals with different levels

of cosmopolitanism may interpret migration-related information differently.



A quantitative cross-sectional survey was conducted among Czech citizens residing in
either Prague or the Central Bohemian Region, which is located around Prague. Through
snowball and convenience sampling strategies, 314 responses were collected. The data was
then analyzed through the statistical tool SPSS 30, and correlation and multiple linear
regression tests were performed. The results showed a positive and significant relationship
between public media consumption and perceived government capacity. However, there were
no significant results supporting a negative relationship between commercial media
consumption and perceived government capacity, nor social media consumption and
perceived government capacity. Regarding the moderator cosmopolitanism, only one test was
performed, as only the model with public media consumption was significant. However, the
effects of cosmopolitanism as a moderator were also insignificant. The variable
cosmopolitanism, by itself, had a positive and significant relationship with perceived
government capacity. The results underscore the importance of public media and their
obligation to provide truthful and objectively framed information. Overall, this research
contributes to the public administration literature on media effects and migration governance

by introducing a new conceptualization and measurement of perceived government capacity.
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Introduction

Migration has historically shaped Europe, but the 2015 “migration crisis” marked a
critical shift in how European governments were expected to respond to and manage large-
scale migration flows (Wagner, 2015). The influx of 1.3 million asylum seekers, the most
significant post-1945 migration emergency, led to very heated debates and division between
the East and West parts of Europe in terms of policy responses, government responsibilities,
and public perceptions (Connor, 2016; Traynor, 2015; Wagner, 2015). While some Western
European countries, including Germany, France, the United Kingdom, and Sweden, had the
highest acceptance of asylum applications in the European Union, the Eastern countries were
very against accepting refugees (Eurostat, 2025; Traynor, 2015). In the Czech case, political
leaders explicitly rejected multiculturalism and emphasized the need for strict national
control over immigration.

Public scrutiny of the government’s capacity to manage migration intensified again in
2022, following the Russian invasion of Ukraine, which displaced over four million
Ukrainians. In contrast to its 2015 stance, the Czech Republic responded rapidly and
comprehensively, granting over 400,000 Ukrainian refugees temporary protection with access
to employment, healthcare, education, and housing (European Council, 2024; Statista, 2025b;
Utad prace CR, 2025). This shift in governmental action was met with a different public
attention, not on whether the country should host migrants, but on whether the government
could effectively administer support, coordinate services, and maintain societal stability
during a crisis.

While most studies examine political trust or governments’ capacities through
objective and/or country-wide statistics, there is a minimal focus on citizens' evaluations of
the government's capacity, especially in specific policy areas, such as migration. To address

this gap, this paper introduces the concept of perceived government capacity to manage
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migration. This novel concept is described as citizens' beliefs about how well the government
can plan, coordinate, and execute migration-related policies, including border control,
integration, and crisis response. This perception is essential in terms of legitimacy, as citizens
are more likely to accept policies they believe their government can implement effectively
(Citrin & Stoker, 2018; Dann, 2022). Low perceived capacity, by contrast, can undermine
democratic legitimacy and fuel political disengagement (OECD, n.d.). Nevertheless, research
on how to measure this perception is severely limited. Thus, one of the key aspects of this
research is innovation, with the goal of developing and testing new measures of this concept.

Furthermore, most citizens do not form opinions on the government’s ability to
manage migration through their personal experiences, as they often do not come in contact
with the policy effects. One of the most powerful factors influencing the public’s perceptions
and trust in government is media consumption (De Coninck et al., 2023; Strombéck et al.,
2015). Moreover, migration continues to be a politically sensitive issue often debated in the
media, and perceptions of how well the state handles these challenges may significantly
shape public attitudes toward government institutions and policies (Dodevska, 2021; Zachova
& Mandilara, 2024). However, it is unclear if and how the media impacts citizens’
perceptions of the government. Therefore, this research paper aims to answer the following
research question: How does media consumption affect perceived government capacity to
manage migration in the Czech Republic? Specifically, this study draws on Agenda-setting
theory (McCombs & Shaw, 1972) and Framing theory (Entman, 1993) to conceptualize
media consumption as a multidimensional factor.

Furthermore, this study examines whether the relationship between media
consumption and perceived government capacity is moderated by cosmopolitanism.
Cosmopolitanism is broadly defined as an openness to other cultures, global awareness, and a

willingness to learn and engage with other groups (Saran & Kalliny, 2012). In this paper, it is
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expected that individuals with high cosmopolitanism may evaluate government migration

efforts through a different lens than those with more nationally bounded worldviews.

AbyB

Overall, the objective of this study is to examine the effects of media consumption on
citizens' perceptions of the Czech government’s capacity to manage migration by confronting
hypotheses grounded in Agenda-setting and Framing theories. This study contributes to the
literature on media effects, migration governance, and performance legitimacy, while
addressing a methodological gap concerning how perceived government capacity is
conceptualized and assessed in public opinion research. Moreover, this study specifically
distinguishes and analyzes media consumption as the frequency of news consumption on
public, commercial, and social media channels. A quantitative survey was conducted among a
sample of Czech citizens to test the hypothesized relationships. The resulting data was

analyzed using correlation tests and multiple regression models.

Societal Relevance

Understanding how citizens perceive the government’s capacity to manage migration
is crucial for maintaining democratic legitimacy, especially in times of crisis and political
polarization. Migration remains a politically sensitive topic in the Czech Republic; therefore,
the public’s perceptions and confidence in the government’s ability to effectively plan and
implement migration policies may influence social cohesion and possibly broader trust in
public institutions. Understanding the various factors that may influence public trust is
crucial, as trust in government is one of the key pillars of democracy (OECD, n.d.).
Moreover, as media consumption plays an important role in shaping public opinion

(Strombéck et al., 2015), this study provides necessary insights into how different types of
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media may influence citizens’ evaluations of the government’s performance. The findings of
this study can be highly relevant for policymakers in terms of communication with the public,
as the findings can help understand how different media types influence the perceptions of

the government.

Scientific Relevance

This paper contributes to the public administration literature by innovating and testing
a new concept, perceived government capacity, specifically to manage migration. Most
importantly, the research offers a new methodological possibility for measuring this new
concept. Moreover, the research adds to the existing research on the effects of media on
public attitudes and perceptions by analyzing how different types of media consumption
affect citizens' perceptions. Lastly, the study tests the moderating effects of cosmopolitanism,
offering insights on how individuals’ cultural openness affects the relationship between media

consumption and perception of the government’s capacity.

Reading Guide

This research paper is divided into five parts. Following the introduction is the
theoretical framework with a literature review that summarizes relevant theories and
academic articles that serve as a basis for this study. Afterward, the research design is
described, including operationalization, ethical considerations, and data collection. After the
research design, the results of the surveys are presented and analyzed. Based on the processes
of the study and the results, the conclusion and discussion are formulated. Lastly, the
conclusion section also includes policy recommendations and recommendations for future

research, based on the study's results and limitations.
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Theoretical Framework and Literature Review

This section provides a theoretical foundation and literature review to explain the
connection between media consumption and perceived government capacity to manage
migration. Firstly, the effects of media consumption are explained through the Agenda-setting
and Framing theories (Entman, 1993; McCombs & Shaw,1972). Then, the concept of
perceived government capacity is discussed. Moreover, information on cosmopolitanism is
presented as a basis for using cosmopolitanism as a moderator in the study. Additionally,
existing research on the demographic factors age, gender, and education is showcased. This
section ends with the presentation of the hypotheses and the conceptual model, which are

then tested in the analysis.

Media Consumption

The media have always served as a central source of information for citizens,
especially to learn about political events. However, now more than ever, the amount of
information and the goals with which they are shared have become more fragmented, fast-
paced, and often driven by ideological or commercial incentives (Abdelzaher et al., 2020).
How issues are communicated nowadays is just as important as what is being communicated.
This highlights the importance of the key concepts of this study: media framing and agenda
setting. Media framing refers to how information is presented and changed to influence how
individuals perceive that specific information (Entman, 1993). Media framing is based on the
Framing theory, which specifically suggests that the way something is framed to an audience
influences how they view what is presented to them (Arowolo, 2017). Moreover, the basis of
this theory is that media, most often news, create frames that enhance or change how the

news is understood and can change people’s opinions on certain issues (Arowolo, 2017).
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A key concept to understanding this process is the frame. Frames are conceptual tools
used to organize, categorize, and assign meaning to complex social and political phenomena
(Armoudian, 2016, p. 170). They reduce the disorganized mass of information into a simpler
form and convey specific ideas, values, or selectively include or exclude facts. Therefore,
while necessary for communication, they are inherently biased (Armoudian, 2016, p. 171).
According to Armoudian (2016), actors use frames to influence and convince their target
audiences by enhancing certain opinions or attitudes. Furthermore, frames influence political
outcomes by activating psychological and emotional responses (Armoudian, 2016, p.176).
For example, blame frames are used to frame a specific group as accountable for certain
societal problems in order to provoke anger and influence political behavior. Overall, framing
is a central process by which media can shape public perception, emotion, and behavior.

While framing is more about influencing how people should think, agenda-setting is
about what people should think about. The Agenda-setting theory, developed by McCombs
and Shaw (1972), suggests that by emphasizing and repeating certain topics, the media
increase how individuals view the problem in terms of importance and seriousness. In detail,
individuals receive and process certain information and then create a trace in memory, which
later influences how future information is processed (Scheufele, 2000). Therefore, the more a
topic is highlighted in the media, the more important and relevant people deem it.

Moreover, in this study, media consumption is defined as the frequency of news
consumption, with a specific focus on the difference in consumption on public, commercial,
and social media channels. These three types of media not only differ in ownership and
funding, but also in their standards, rules, framing strategies, and the type of information they
prioritize. Public (service) media, such as Ceska Televize (Czech Television) in the Czech
Republic, are publicly funded and operate under obligations to provide objective, factual, and

balanced information (European Broadcasting Union, 2024). Public media are expected to
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share information “free from political interference and pressure from commercial forces”
(Public Media Alliance, 2024), meaning information should be free of sensationalism and
deceiving framing and should aim to provide as factual information as possible. Specifically,
Ceska Televize has its own codex, standards, statute, council, and ethical panel to ensure the
legal and societal obligations of being a public media for the public are met (Ceska televize,
n.d.). The codex, for example, states that Ceska Televize provides impartial and independent
news, creates a pluralistic program, reflects diversity, and contributes to better knowledge.
Overall, because of their relatively high credibility and commitment to informational
accuracy, public media, especially news, are likely to foster more nuanced understandings of
government activity and situations in the country.

On the other hand, commercially owned media operate under profit-driven models;
therefore, they are in need of interesting framing, sensationalism, and click-worthy headlines
to attract readers and create more profit. According to Esser and Strombick (2014),
commercial pressures incentivize media outlets to produce content that is cost-effective and
that is attractive to the largest possible audience. Therefore, it is logical to assume that
commercial media channels frame the information in a way that makes it the most interesting
and appealing to read, while not always presenting the actual or objective truth. TV Prima,
one of the most popular TV channels in the Czech Republic, was judged for such practices
during the “migration crisis” in 2016, when it was apparently framing migration and refugees
in a negative light (Kostlan, 2016). This is striking, as the Framing theory suggests that media
can influence the way that people think and process certain topics, influencing their opinions
and attitudes.

Lastly, social media and news shared on them raise a similar concern. Social media
platforms, such as Facebook, Instagram, and TikTok, present a different type of media

environment compared to the public and commercial media previously mentioned. Rather
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than curated and edited content, the information shared on social media is primarily non-
filtered, and its spread is mainly influenced by the algorithm (Abdelzaher et al., 2020).
Moreover, users are frequently exposed to content that aligns with their existing beliefs,
preferences, or biases, leading to the creation of echo chambers (Suciu, 2025). While
consuming news on social media is nowadays very popular (Watson, 2023), the issue of fake
news and non-factual framing rises, being the least trusted news source worldwide (Dixon,

2024). Further, it may possibly affect the attitudes and opinions of the consumers.

Perceived Government Capacity to Manage Migration

This study introduces the concept of perceived government capacity to manage
migration, a new concept defined as citizens' subjective evaluation of how their government
can perform and how well it can address and respond to migration-related issues. While
literature exists on similar concepts, such as political trust, government capacity, or
institutional legitimacy, there is very limited research on the perception of government
capacity.

In existing literature, government capacity is viewed as an objective feature of state
institutions. Painter and Pierre (2005) divide the concept of government capacity into three
types: policy capacity, administrative capacity, and state capacity. Policy capacity is the
ability of a government to strategically allocate resources and make informed decisions to
achieve public goals (Painter & Pierre, 2005, p. 2). Administrative capacity focuses on
efficiently managing human and physical resources to deliver government services. And
lastly, state capacity is a measure of a state's ability to secure social and economic support for
public objectives (Painter & Pierre, 2005, p. 2). However, these three concepts focus on the
actual government capacity and conceptualize it from within by looking at what the

government does and how it functions. While these are valuable, they do not account for how
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ordinary citizens perceive and assess these capabilities. This study diverges from the
government capacity by focusing on how citizens perceive the capacity from the outside,
filling an important theoretical and empirical gap.

While this study does not adopt an institutional measurement of government capacity,
it draws conceptual inspiration from Painter and Pierre’s (2005) typology, described in the
previous paragraph. The three types of capacities, policy, administrative, and state, are
reinterpreted to focus on a singular policy domain: migration. Rather than focusing on broad
institutional performance, it specifically focuses on how citizens perceive the government’s
ability to plan (for future migration crises), implement (border protection, integration), and
legitimize (be fair and transparent) migration policies. The concept of perceived government
capacity is distinct but related to concepts such as political trust. However, unlike political
trust, which is usually a broad assessment of institutions or politicians (Marien & Hooghe,
2010), perceived government capacity is a focused assessment of competence in a specific
policy area.

Perceived government capacity is particularly important in the context of migration,
which represents a wicked problem, as it is highly complex and politicized, without a clear
and ultimate solution, and accompanied by conflicting values (Rittel & Webber, 1973). In
such policy areas, citizens may not have direct engagement with policy implementation or
detailed information about what is being done, but their perceptions are shaped by the media
and how they frame the information. However, perceptions of government effectiveness,
administrative competence, and procedural justice are crucial for a government to attain
legitimacy and encourage voluntary compliance from citizens (Levi & Sacks, 2009).

Therefore, the framing of media is crucial for the government in order to keep its legitimacy.
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Cosmopolitanism

Cosmopolitanism is primarily defined as an inclination for people to learn about
groups other than their own, and it refers to a “world citizen”, a consumer whose orientations
transcend any particular culture or setting (Saran & Kalliny, 2013). Moreover,
cosmopolitanism is closely related to multicultural values, cultural exchange, and inclusive
policies (Lee, 2025). According to Saran and Kaliliny (2013), cosmopolitan people are open
to other people’s cultures and believe that learning about them and being in their presence can
be beneficial and bring knowledge. Additionally, previous research found that individuals
with more cosmopolitan orientations were more tolerant of refugees (Ozdamar et al., 2024),
while another study found that cosmopolitanism has a strong positive association with
immigration attitudes (Seitova & Kovacs, 2025). The core idea of incorporating
cosmopolitanism into this study is that individuals may interpret media messages differently
depending on their level of cosmopolitanism. Specifically, that personal values, such as those
described by cosmopolitanism, and one’s worldview may affect how they interpret migration-
related information. For example, exposure to negative narratives may be less impactful and
opinion-altering for more cosmopolitan individuals. In contrast, individuals with low

cosmopolitanism may be more susceptible to threat-based and sensationalist framing.

The Role of Demographics

Demographic factors are another relevant part of this study, as they can significantly
influence media consumption patterns, migration attitudes, and possibly the perception of
government capacity. Four factors are presented and later used in this study as control
variables: age, education, gender, and employment, which are also commonly used control
factors in research. Firstly, age shapes media consumption, with younger individuals

consuming news more through digital and social media, while older individuals rely more on
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traditional media, such as television (Pew Research Center, 2024). Moreover, research found
that restrictive attitudes towards migration increase with age (Schahbasi et al., 2020).
Regarding education, research shows that educational level affects media consumption, with
those with lower education being more likely to consume social media and streaming
services, and engage less in news consumption or information searching (Ucar et al., 2021),
possibly making them more vulnerable to sensationalism and media frames. Moreover,
research shows that higher education is consistently associated with less restrictive migration
views, as well as higher trust in government (Christensen & Lagreid, 2014; Hainmueller &
Hopkins, 2014).

When it comes to gender, research shows that there is not much difference in media
consumption (Pew Research Center, 2024). However, research also shows a lack of
consensus regarding gender and concerns about immigration (Kobayashi & Tanaka, 2024),
which may be context-dependent; therefore, it is essential to control for gender in this
analysis, as it may be relevant in the case of the Czech Republic. Lastly, while there is limited
information on the effects of employment on media consumption and attitudes towards
migration, some research shows that unemployment is associated with more anti-immigrant
attitudes and with lower levels of political trust (Drazanova et al., 2023; Giustozzi & Gangl,

2021).

Conceptualization and Hypotheses

Based on the theories and existing research, the hypotheses of this paper are
formulated, and the conceptual model is presented as a visualization of hypothesized
relationships. Three hypotheses are formulated based on the Framing and Agenda-setting
theories. Hypothesis 1 predicts that higher consumption of news on public media channels

(further talked about as public media consumption) is associated with higher perceived
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government capacity to manage migration, due to the expectation that it provides truthful and
more objective news. In contrast, Hypotheses 2 and 3 predict that higher consumption of
news on commercial and social media channels (further talked about as commercial media
consumption and social media consumption) is associated with more negative perceptions,
due to sensationalism, negative framing, and no legal obligations to provide objective truth.
Hypotheses 4 to 6 predict relevant moderating effects of cosmopolitanism on the previously
hypothesized relationships. With higher cosmopolitanism strengthening the relationship in
Hypothesis 1, and weakening the relationships in Hypotheses 2 and 3, due to

cosmopolitanism influencing openness to other cultures and interpretations of information.

Hypotheses:

H1: Higher frequency of news consumption on public media channels is associated with
higher perceived government capacity to manage migration.

H2: Higher frequency of news consumption on commercial media channels is associated with
lower perceived government capacity to manage migration.

H3: Higher frequency of social media consumption is associated with lower perceived

government capacity to manage migration.

H4: Cosmopolitanism moderates the relationship between public media consumption and
perceived government capacity to manage migration, strengthening the positive effect.

HS: Cosmopolitanism moderates the relationship between commercial media consumption
and perceived government capacity to manage migration, weakening the negative effect.
H6: Cosmopolitanism moderates the relationship between social media consumption and

perceived government capacity to manage migration, weakening the negative effect.



Figure 1

Conceptual Model

Moderating variable:
Cosmopolitanism

Independent variable:
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Independent variable:
Social Media
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Research Design

This study employed a quantitative cross-sectional design to examine how different
types of media consumption (public, commercial, and social) influence the public’s
perception of the Czech government’s capacity to manage migration, as well as the
moderating effect of cosmopolitanism. Specifically, an online survey was conducted to
collect the necessary data, as survey research is a great method for collecting data to describe
a large population and for measuring attitudes (Babbie, 2020, p. 250). In this section, the data
collection approach and operationalization are described, along with the ethical

considerations, data analysis, and reliability.

Data Collection

Data was collected using a self-administered survey, which was distributed through
online and in-person channels in May 2025. The target population consisted of Czech-born
individuals aged 18 and above. The age limit was chosen to ensure that respondents can
consent to participate in the study. Moreover, participants had to live in Prague or a town or
city in the Central Bohemian region, as this study primarily reflects urban perspectives. To
collect data, a convenience sampling strategy was employed, as it allows for easy and fast
data collection (Neuman, 2014), which was necessary due to the time constraints and
limitations as an individual researcher. Participants were recruited through several social
media channels, including Facebook, Instagram, and Threads. As Facebook remains highly
popular among all age groups in the Czech Republic (Statista, 2025), it was used as the
primary online tool to recruit respondents. Specifically, more than 30 different private and
public groups on Facebook were joined, and the questionnaire was shared there. These

groups mainly consisted of groups created for specific cities/towns (in the Central Bohemian
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region) and different parts of Prague. This method allowed for the inclusion of participants
from the entire region, which was not possible during in-person data collection.

Moreover, to reach and exceed the minimum target of respondents (180), snowball
sampling was employed by asking respondents to further share the survey with others.
Nevertheless, employing both convenience and snowball sampling strategies includes several
limitations, including issues with generalizability and representativeness (Neuman, 2014),
which are further described in the Limitations section. Lastly, data collection was also
conducted in person. This was done in Prague and three smaller towns in the region.
Specifically, individuals were approached in front of supermarkets and on town squares.
However, this approach was primarily met with rejections, which is also discussed in the

Limitations section.

Operationalization

This study used multiple sets of variables to capture the main concepts: perceived
government capacity to manage migration, media consumption (public, commercial, and
social), cosmopolitanism, and basic sociodemographic information. In this section, the exact

operationalization is described that led to the creation of the survey.

Media Consumption

In this study, media consumption is defined and measured as the frequency of news
consumption on various media. As mentioned in the Theoretical Framework, three types of
independent variables related to media consumption are part of this study. Specifically, these
are public media, commercial media, and social media channels. For public media, only two
channels exist in the Czech Republic: public television channel Ceska Televize (specifically

CT24, a news channel) and an online news website (¢t24.cz). Therefore, public media
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consumption has only two items. As public media consumption included television and
online news, the choice was made that commercial media also includes only television
channels and online news websites, and not, for example, radio or newspaper. The most
widely used and famous TV channels and online news sources in the Czech Republic were
selected (three for television and three for online news). These were TV Nova, TV Prima, TV
Barrandov, Seznam.cz, iDNES.cz, and Blesk.cz. Similarly, for social media consumption, the
most common social media channels were selected: Instagram, Facebook, X (Twitter),
Threads, YouTube, and TikTok.

As it was planned that linear regression was going to be the main test of the study, the
aim was to measure the frequency of news consumption on the various media channels as a
scale variable. Therefore, at first, the variables were measured as an open question: “How
many minutes per day do you consume news on (x) channel?” However, during the pretest,
respondents reported that they found it very difficult to estimate the number of minutes they
spend consuming news on each channel, especially with social media, as there, news is often
mixed with other types of content. Therefore, based on other academic literature that
measured frequency of media consumption (Gauthier & Graziano, 2018; Kondor et al., 2022;
Lancaster et al., 2012; Ray & Kort-Butler, 2019), the survey question was changed to “How
often in the past month have you consumed news on (x) channel/site?”” The variables were
then measured on a 5-point Likert scale with 1 = never, 2 = minimally (a few times a month),
3 = occasionally (about once a week), 4 = often (several times a week), 5 = very often (every
day). The complete questions can be found in Appendix A (in Czech) or Appendix B (in

English).
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Perceived Government Capacity to Manage Migration

A central contribution of this study is to develop and empirically test a new
measurement for perceived government capacity to manage migration, a construct that is not
yet established in academic literature. Recognizing this gap, a 9-item scale was developed
based on the concept of government capacity, but focusing on main themes related to
migration, such as border control, crisis preparedness, integration, fairness, transparency, and
long-term planning. The items were formulated to reflect these observable aspects of
government performance and were presented as one-sentence statements. The respondents
had to evaluate each statement using a 5-point Likert scale, with 1 indicating "strongly
disagree" and 5 indicating "strongly agree" for all items. One of the items was, for example,
“The Czech government can manage the future arrival of migrants and refugees”’. The

complete list of items can be found in the survey (see Appendix B).

Cosmopolitanism

Cosmopolitanism was measured using a 6-item scale taken from Saran and Kaliny
(2013), who, as mentioned in the Theoretical Framework, define cosmopolitanism as an
individual’s openness to other cultures, global awareness, and cultural diversity. Their article
offers two sets of items to measure this variable, the first including 14 items and the second 6
items. For the length of the survey and the time required for filling it out, the 6-item set was
used in this study. These 6 items are statements that were evaluated by the respondents on a
5-point Likert scale (1 being strongly disagree and 5 being strongly agree). One example of a
statement is ““I think if people have a positive attitude toward other communities, there would
be less conflict in the world.” The rest of the statements can be found in Appendix B. The 6

items were then averaged into one variable.
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Control Variables — Demographics

Four demographic variables serve as control variables in this study. These variables
include age, gender, education, and employment. First, age was measured as an open
question, meaning respondents simply had to put in their age. Second, gender was
operationalized as man, woman, or other, in order to be inclusive but simple. Third, the
variable education was operationalized as an ordinal variable based on the Czech schooling
system (Do skoly spolecné, 2025). The respondents were asked what their highest achieved
educational level was. It was measured on a 7-point ordinal scale, ranging from primary
school to a doctorate degree. See Appendix B for all levels. For analysis, a binary dummy
variable was created, with 0 representing non-higher education and 1 representing higher
education. This is further discussed in the results section. Lastly, employment was
operationalized as a “current employment situation,” and respondents had to choose one
option that best described their current situation. Seven options were created, such as full-
time employed, student, and unemployed. The complete list can be found in Appendix B.
Moreover, there was an option “other” with an open question field where respondents could
write their situation if it were different from the available options. This variable was also
coded as a dummy for the sake of analysis, with 0 representing non-permanent employment
situations and 1 representing permanent employment situations. This is also further discussed

in the results section.

Ethical Considerations

Ethics played a key role in this study, and several steps were taken to ensure the
ethical conduct of research. Prior to participation in the survey, respondents were presented
with a clear and comprehensive informed consent statement. This statement outlined the

purpose of the research, respondents’ rights, the approximate duration of the questionnaire,
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and the intended use of the data. Most importantly, respondents were explicitly informed that
their participation is entirely voluntary and that they have the right to withdraw at any point.
Moreover, to protect the participants’ privacy, no personally identifiable information was
collected, such as names, email addresses, or IP addresses. Respondents were informed that
the survey was conducted anonymously and that the data could not be traced to them. The
data is safely stored for a period of 10 years in accordance with Erasmus University’s
guidelines (Erasmus University Rotterdam, n.d.). The informed consent can be found in
Appendix B. Before respondents could start with the survey, they had to select that they

understood the informed consent and they were willingly participating in the research.

Data Analysis

Following the data collection, the data were analyzed using SPSS version 30. While
the exact steps and analysis are described at the beginning of the results section, the reliability
of variables is described here. As half of the variables of the survey consisted of multiple
items, Cronbach’s alpha test was performed to ensure internal consistency (Taber, 2017).
Firstly, perceived government capacity to deal with migration had nine items and scored a
Cronbach’s alpha of .940. Therefore, this scale demonstrated excellent reliability (Taber,
2017), meaning the items were highly interrelated and consistently measured the same
underlying construct. The result supports the newly proposed operationalization and provides
an empirical foundation for its potential use in future research. Similarly, cosmopolitanism
also scored a considerably high Cronbach’s alpha (.880), suggesting that the items formed a
consistent measure of cosmopolitan orientation.

On the other hand, the results for media consumption were not as successful. Public
media consumption scored a Cronbach’s alpha of only .578, which, based on common

interpretation, is poor. However, as public media consumption was only measured by two
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items (because there are no other public media channels), the variable was still used as is.
Additionally, commercial media consumption was measured using six items, as described in
the operationalization section. The six items together received a Cronbach’s alpha of .577
(not included in Table 1). Thus, items were removed to improve the Cronbach’s alpha. In the
end, three items were removed to reach a somewhat acceptable level of .643. No possible
combination received an alpha value higher than .7. While an alpha value between .6 and .7 is
usually interpreted as questionable, according to Taber (2017), some articles consider it as
sufficient or acceptable. Therefore, the alpha is accepted and used in the analysis, and for the
final analysis, commercial media consumption is limited to the following channels: TV Nova,
TV Prima, and Blesk.cz. Lastly, social media consumption scored a Cronbach’s alpha of .661.
While also questionable, no deletion of items would lead to alpha being higher than .7.

Therefore, this variable was kept as an average of the six original items.

Table 1
Reliability analysis
. Cronbach’s .
Variable n Alpha Interpretation
Perceived government
. 9 940 Excellent
capacity
Public media consumption 2 578 Poor
Commercial media 3 643 Questionable
consumption
Social media consumption 6 .661 Questionable

Cosmopolitanism 6 .880 Good
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Findings and Analysis
In this section, the data and analysis are presented to answer the research question of
this study: How does media consumption affect perceived government capacity to manage
migration in the Czech Republic? As mentioned, the data was tested through the statistical
software SPSS version 30. The various steps are described and justified in this section,
together with the results. First, the descriptives and frequencies are presented, then Pearson’s

correlations, and lastly, five linear regression models.

Data Preparation

Before running the analysis, the dataset had to be prepared. Initially, the responses of
all participants (314 responses) were scanned to check for any suspicious inconsistencies,
such as the time it took to respond. However, all responses except one were acceptable. The
one respondent was deleted as they selected age as 100, and answered “somewhat
disagree”/“minimally” to every question, and in the open question by ‘employment’ left a
comment irrelevant to the study. Therefore, for all the following tests, the number of
participants is 313.

Next, two of the control variables were recoded into dummy variables. Education was
recoded into two groups: higher education (1) and non-higher education (0), with bachelor,
master, and doctorate degrees falling under higher education and the rest under non-higher
education. Employment was also recoded into two groups: permanent (1) and non-permanent
(0), and ‘Others’ were recoded into missing values. Under the non-permanent fall
employment situations that are expected to change in the near future, this includes individuals
who are unemployed, students, and those on maternity/paternity/parental leave. Additionally,
age was also divided into relevant groups to simplify its overview in the Frequencies section,

but this grouping was not used in the further tests.



30

Moreover, based on Cronbach’s alpha (mentioned in the Research Design section), the
independent and the dependent variables were computed. Next, the normality distribution
was checked for age, the independent variables, and the dependent variable. Public media
consumption and perceived government capacity had an acceptable distribution; however,
age, social media consumption, and cosmopolitanism were skewed (see Appendix C).
Therefore, they were recoded through a logarithm to attempt to improve the distribution.
However, only in the case of age and social media consumption did the distribution improve;
therefore, the normalized version was kept. For commercial media consumption and
cosmopolitanism, the logarithm did not improve the distribution (see Appendix C). Therefore,
the original variables were kept, and this is one of the limitations of this study. Lastly, the
independent variables and the dependent variables were also standardized, and the

standardized versions were then used in the Pearson’s correlation and the regression models.

Descriptive Statistics

As mentioned, the total number of relevant respondents was 313, with all meeting the
criteria set for being eligible for filling out the survey: at least 18 years old, born and living in
the Czech Republic, and living in Prague or a town/city in the Central Bohemian region. Out
of the 313 respondents, 228 (72.8%) were women, showing a skewed sample. This limitation
and the possible cause are described later on in the Limitations section. No one chose ‘Other’
as a response for gender. Regarding education, the biggest group was those with a high
school graduation diploma, as they made up 42.2% of the sample. When it comes to higher
education, 17.6% received bachelor's degrees, 24.3% received master’s degrees, and only
1.6% received a doctorate degree. In total, 43.5% of the sample had higher education,

suggesting an almost equal split between higher education and non-higher education.
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Frequencies of Control Variables
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Variable N

Possible answers n %
Man 85 27.2
Gender 313
Woman 228 72.8
Other 0 0
Education 313 Primary/secondary school 5 1.6
High schpol (vocational 24 77
diploma)
High schpol (graduation 132 429
diploma)
Higher vocational school 16 5.1
Bachelor’s degree 55 17.6
Master’s degree 76 243
Doctorate 5 1.6
Age 313 18-24 78 24.9
25-29 39 12.5
30-39 69 22
40-49 65 20.8
50-59 37 11.8
60-69 19 6.1
70-79 6 1.9
80+ 0 0
Job 313 Employed full time 141 45
Employed part-time 24 7.7
Self-employed 43 13.7
Unemployed 5 1.6
Student 58 18.5
Maternity/paternity/parental
16 5.1
leave
Retired 15 4.8
Other - please write 11 3.5
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Moreover, it was described earlier that age was collected on a scale and then recoded
into groups for a better overview. When it comes to age, the sample is skewed, as 24.9% of
respondents fall into the 18-24 category. However, categories 30-39 and 40-49 also
represented a considerable portion of the sample, with both accounting for around 21%. The
least represented group is those aged 60-69, and only six people in their 70s filled out the
survey. The maximum age was 77; therefore, there were no respondents representing the
group 80 or older. As described in the Research Design section, employment was measured
by choosing one situation that best describes your current situation. So while several
categories applied to them, they had to choose only the primary one. The results show that
66.4% of respondents were employed, either full-time, part-time, or self-employed.
Moreover, 18.5% of respondents were students, and around 10% were on leave or retired.
Eleven respondents chose ‘Other’, and most of the responses showed a combination of the
options above, except one who was a mother taking care of her disabled son full-time.

Additionally, Table 3 shows the descriptive statistics of age and the dependent and
independent variables. Interestingly, the minimum and maximum responses for perceived
government capacity and cosmopolitanism were one and five. Meaning that some people
responded that they see the government’s capacity to manage migration completely
negatively, and some completely positively. Additionally, some rated their cosmopolitanism
as very low, and some very high. However, with the mean for perceived government capacity
of around 2.5, the overall perception of the government was very central. On the other hand,
cosmopolitanism had an average of around 4, indicating that most respondents scored

moderately to highly on cosmopolitanism and that the variable is skewed.
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Table 3

Descriptive Statistics of Age and the Independent and Dependent Variables

Variable N Minimum Maximum Mean Std. Deviation
Age 313 18 77 3721 13.593
Perceived government 4, 5 1.00 5.00 2.5375 198659
capacity
Public media 313 1.00 5.00 2.4409 1.09289
consumption
Commercial media 5,4 1.00 4.67 1.6337 75247
consumption
Social media 313 1.00 483 1.9808 74451
consumption
Cosmopolitanism 313 1.00 5.00 3.9585 91970

Moreover, media consumption, of all types, also had a minimum of 1; however, only
public media consumption had a maximum of 5, meaning that some of the respondents
consume both public media channels daily. Additionally, commercial and social media
consumption had an average of 1.6 and 2, respectively. Suggesting that, on average, the
sample does not consume news often on these two types of platforms. Overall, these two
variables are also skewed. As previously mentioned, age and social media consumption were
normalized through a logarithm to improve the distribution, while commercial media and

cosmopolitanism were not.

Correlation Analysis

Following the descriptive statistics, the independent and dependent variables were
standardized, and the Pearson’s correlation test was performed. The results (see Table 4)
show significant correlations among several of the variables. Firstly, there is a positive, small
to moderate, and significant correlation between public media consumption and perceived

government capacity (.254, p<.001). This suggests that those who consume more public
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media tend to perceive the government as more capable of managing migration, aligning with
Hypothesis 1. Moreover, there is a negative, small, and significant correlation between
commercial media consumption and perceived government capacity (-.189, p<.001), meaning
those who consume more commercial media tend to perceive the government as less capable
of dealing with migration, which aligns with Hypothesis 2. However, there is no significant
correlation between social media consumption and perceived government capacity.
Therefore, the result for social media consumption does not support Hypothesis 3.

Additionally, there is a positive, moderate, and significant correlation between
cosmopolitanism and perceived government capacity (.401, p <.001), meaning that
individuals who are more cosmopolitan also tend to trust the government's abilities more.
When it comes to the control variables and their correlations with perceived government
capacity, there are negative, small, and significant correlations with employment and gender,
meaning women and those with a permanent employment situation tend to perceive
government capacity as lower. Education had a positive and significant correlation with
perceived government capacity, suggesting that those with higher education perceive the
government as more capable.

Regarding the independent variables, public media consumption had positive and
significant correlations with commercial media consumption, cosmopolitanism, and age, and
no significant correlations with the other control variables (see Table 4). This suggests that
individuals who consume more public media also tend to consume more commercial media
and are more cosmopolitan. Commercial media consumption had significant correlations with
cosmopolitanism, age, education, and employment. The correlations with age and
employment were positive, showing that older individuals and those with a permanent

employment situation consume more commercial media. In contrast, the correlations with



Table 4

Pearson’s Correlations — coefficients

Variables 1 2 3 4 5 6 7 8 9

(1) Perceived government 1

capacity
(2) Public media consumption 254 %% 1
(3) Commercial media _1ROFEE  9p3kEk 1

consumption ’ ’
4) (Sl?)g)al media consumption 097 030 023 1
(5) Cosmopolitanism AQ1#*Ek 53k ]5T7** .083 1
(6) Age (log) -.105 A11* 270%%* - 4D6FF* L D4Rk 1
(7) Gender (1 =woman) -.135% -.066 .066 -226%** .068 195 ** 1
®) El‘;‘ff;“e‘z;gz?ﬁy b= 247FFE 033 -270%%x  -020  161%* 002 086 1
(©) Employment (dummy, 1= _jcoue g5 1730¢  _135%  _31ger Sspeer 017 -.003 1

permanent situation)

Note. N = 313, the standardized versions of the first five variables were used.

*#%_ Correlation is significant at the 0.001 level (2-tailed).

**_ Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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cosmopolitanism and education were negative. Therefore, in this sample, individuals who
consume more commercial media tend to be less cosmopolitan and less educated, and vice
versa. Lastly, three out of the four control variables had significant correlations with social
media consumption (see Table 4). The results showed that younger individuals, women, and

those with a permanent employment situation tend to consume more social media.

Regression analysis

Several linear regression analyses were performed to further explore the relationships
between the media consumption variables and perceived government capacity, as well as the
moderator cosmopolitanism and control variables. The analyses were performed to test the
hypotheses of this study:
H1: Higher frequency of news consumption on public media channels is associated with
higher perceived government capacity to manage migration.
H2: Higher frequency of news consumption on commercial media channels is associated with
lower perceived government capacity to manage migration.
H3: Higher frequency of social media consumption is associated with lower perceived

government capacity to manage migration.

H4: Cosmopolitanism moderates the relationship between public media consumption and
perceived government capacity, strengthening the positive effect.

HS: Cosmopolitanism moderates the relationship between commercial media consumption
and perceived government capacity, weakening the negative effect.

H6: Cosmopolitanism moderates the relationship between social media consumption and

perceived government capacity, weakening the negative effect.
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The results of the models are described individually, however, all relevant results can
be found in Table 5. Moreover, assumption checks for each model are discussed, for which
the data can be found in the appendices. These include linearity, normality of residuals,

homoscedasticity, and multicollinearity.

Model 1 — Control Variables

The first regression model tested the effects of the control variables on perceived
government capacity and their significance. Firstly, the scatter plot of standardized residuals
is somewhat clustered due to three out of four variables being coded 0 and 1 (see Appendix
D). While not great, the linearity and homoscedasticity assumptions are still met and
accepted. Second, the normality of residuals assumption is also satisfied, as the residuals are
approximately normally distributed. Third, the VIF values (see Appendix I) are all below 5,
therefore showing no multicollinearity problems. Moreover, the R-squared value of the model
is .123, indicating that the model explains 12.3% of the variance in perceived government
capacity. The F-statistic of 10.366 with the p-value of <.001 shows that the model is overall
statistically significant. When it comes to the predictors, the results are similar to the
Pearson’s correlation results. Out of the four control variables, three are significant, and age
is again the only one that is insignificant (see Table 5). Similarly to the correlations,
education had a positive coefficient while gender and employment had negative coefficients,
meaning that women and those with a permanent employment situation have a lower
perception of the government’s capacity to manage migration. On the other hand, those who

have completed higher education perceive higher government capacity.
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Model 2 — Public Media Consumption

In the second model, the public media consumption was tested together with the
control variables. After analyzing the three graphs, the model also meets all assumptions, as
there is no multicollinearity, and the residuals are evenly spread and normally distributed (see
Appendix E). The R? of the model is .178, indicating that the model explains 17.8% of the
variance in perceived government capacity. Additionally, the model is again significant with
the F-value of 12.797 and p-value of <.001. All variables are significant except age. Similar
to the previous model, employment and gender have negative unstandardized coefficients,
while education has a positive coefficient. Public media consumption has an unstandardized
beta of .238 and a p-value of <.001. This shows that higher public media consumption is
associated with higher perceived government capacity when controlling for the other

variables. This result supports Hypothesis 1.

Model 3 — Public Media Consumption and Cosmopolitanism

As the last model with public media consumption was significant, the next model
measured the effects of the moderator cosmopolitanism on the relationship between public
media consumption and perceived government capacity. Therefore, testing Hypothesis 4. To
examine the effect of the moderator, an interaction term between cosmopolitanism and public
media consumption was created as a new variable. All four assumptions are met, as can be
seen in Appendix F. The model’s R? value is .267, indicating the model explains 26.7% of the
variance in perceived government capacity. This is approximately 10 percentage points more
than the previous model, suggesting that cosmopolitanism is a somewhat relevant variable in
explaining the variance in perceived government capacity. The F-value of 15.332 with the p-
value of <.001 shows that the model is overall significant. Similar to the previous model, age

is insignificant, while gender and education are significant (see Table 5). In contrast,
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Table 5

Regression Analysis Results of All Five Models (dependent variable — standardized perceived government capacity)

Model 1 2 3 4 5
Age (log) 024 -.108 .059 .093 120
Gender (1 = woman) -.380%* -319%* -.384H%* -.374%* -.350%*

Education (dummy, 1 = higher

546%** 519%** 43 *** 4OTH** 545%*x*
education) ' ' . ' .
Employment (dummy, I = - 384 -312% -.154 -381% - 406+
permanent situation)
Public media consumption 23 H A 178%%*
Commercial media -.089

consumption

Social media consumption (log) 071
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Model 1 2 3 4 5

Cosmopolitanism 3Dk

Interaction term (public media

consumption X -.037

cosmopolitanism)

R? 123 267 129 126
F 10.366%** 15.332%%* 8.782%** 8.571H**

Note. In cells: Unstandardized coefficient b.

Standardized versions of Public media consumption, Commercial media consumption, Social media consumption, and Cosmopolitanism were
used.

*#% Regression is significant at the 0.001 level (2-tailed).

**_ Regression is significant at the 0.01 level (2-tailed).

*. Regression is significant at the 0.05 level (2-tailed).
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employment is not significant in this model as it was in the previous models. In addition,
public media consumption and cosmopolitanism are both significant and positive, suggesting
that higher public media use and greater cosmopolitanism are associated with a higher
perception of government capacity. However, the interaction term was not significant, with a
p-value of .431. Therefore, there is no evidence that cosmopolitanism moderates the effects

of public media, which does not align with Hypothesis 4.

Model 4 — Commercial Media Consumption

The fourth regression model tested the effects of commercial media consumption
together with the control variables. All core regression assumptions are met (see Appendix
G). The R? of the model is .129, meaning the model explains 12.9% of the variance in
perceived government capacity. Moreover, this model has an R? value of only 0.3 percentage
points higher than the first model, which included only the control variable, suggesting that
commercial media consumption explains minimal additional variance. While the model and
the gender, education, and employment variables are overall significant (see Table 5),
commercial media consumption is not significant. Therefore, according to this model,
commercial media consumption does not predict perception of government capacity. Thus,
Hypothesis 2 cannot be accepted. Due to the insignificance of the relationship between
commercial media consumption and perceived government capacity, the effects of the

moderator on this relationship were not further tested.

Model 5 — Social Media Consumption
The fifth model tested the last independent variable, social media consumption. The
results of this model are very similar to Model 4. Again, all four assumptions for regression

are met. The R? value of the model is .126, which equals the R? value of Model 1, suggesting
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that social media consumption does not add to the explanation of perceived government
capacity. Similar to the previous model, the model itself and gender, education, and
employment are significant. However, the independent variable is again insignificant with a
p-value of .248, meaning that social media use does not predict perceived government
capacity. Therefore, Hypothesis 3 must be rejected, and the moderator’s effect on the

relationship was not tested.
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Conclusion and Discussion

This study investigated how different types of news media consumption (public,
commercial, and social) influence citizens’ perceptions of the Czech government’s capacity to
manage migration. More importantly, a new conceptual and methodological framework was
introduced for understanding and measuring perceived government capacity to manage
migration, a previously underexplored but vital concept. A cross-sectional survey was
employed, resulting in 313 respondents. Through Pearson’s correlation test and a series of
linear regression models, the study tested six hypotheses grounded in Agenda-setting theory,
Framing theory (Entman, 1993; McCombs & Shaw, 1972), and the concept of
cosmopolitanism (Saran & Kalliny, 2013).

The results of the regression analyses show that public media consumption was
positively and significantly associated with higher perceived government capacity to manage
migration. Therefore, the findings confirm Hypothesis 1 and suggest that consumption of
news from public broadcasters (in this case, Ceska Televize) is linked with stronger
perceptions of the government’s competence. The results of this model underscore the
importance of independent, publicly funded media in democratic countries, where
perceptions and attitudes are shaped by the quality and framing of information available to
the public. Unlike commercial or social media, which often rely on sensationalism, public
service broadcasters are legally mandated to provide accurate and objective information
(Ceska televize, n.d.). Therefore, the public media channels contribute to more informed and
constructive evaluations of complex and politically sensitive issues, such as migration.

In contrast, the results of Models 4 and 5 showed no significant effects of commercial
or social media consumption on perceived government capacity to manage migration.
Hypotheses 2 and 3 predicted negative associations of commercial and social media (news)

consumption with perceived government capacity, meaning that the more people consumed
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news on these types of media, the worse perception of the government they had. Therefore,
due to the results of the two models, these two hypotheses were rejected. Possible
explanations are that news on commercial media platforms in the Czech Republic is more
heterogeneous than expected, possibly showcasing a more neutral framing than just
sensationalism and clickbait. Similarly, social media consumption may not show a significant
effect because platforms like Facebook or Instagram may also provide news published by
public broadcasters, possibly having the opposite effect than was predicted. The
insignificance of the effects does not imply their irrelevance, but rather highlights the
complexity of media consumption, suggesting that credibility, framing, and the type of
information shared may matter more than the simple frequency of exposure.

Moreover, the study also examined whether and how cosmopolitanism, aka openness
to other cultures and global awareness, moderated the relationships between the three types of
media consumption and perceived government capacity to manage migration. However, due
to the insignificance of Models 4 and 5, with commercial and social media, the effects of
cosmopolitanism were not tested with these two independent variables. Therefore, only one
test (Model 3) was performed, in which cosmopolitanism was tested as a moderator. While
the results of the moderation in Model 3 were insignificant, cosmopolitanism itself was a
positive and significant predictor of perceived government capacity. These findings suggest
that individuals with a more global outlook and openness to other cultures are more likely to
view the government as a capable actor to manage migration in the country, regardless of
what media they consume.

In addition, Model 1, which included only the control variables, also showcased some
relevant patterns. Education was positively associated with perceived government capacity,
implying that individuals with completed higher education tend to be more optimistic about

the government’s abilities to manage migration. In contrast, women and people with a
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permanent employment situation were found to be more critical of the government’s capacity.
These results also largely align with the other four models. These results may reflect different
expectations and values in the society, meaning that women and those with permanent
employment might be more affected by perceived fairness and possible threats. Lastly, the
insignificance of age in all models suggests that generational divides may be less relevant
than was assumed at first.

To summarize, in direct response to the research question “How does media
consumption affect perceived government capacity to manage migration in the Czech
Republic?”, this study finds that higher levels of news consumption on public media channels
are associated with more favorable perceptions of the government’s capacity. In contrast,
commercial and social media consumption show no significant effects. These results suggest
that not all forms of media influence public opinion equally, and provide possibilities and

suggestions for future research, which is discussed later on.

Contributions to Existing Literature

This study contributes to existing literature in several ways. Firstly, by introducing the
new concept of perceived government capacity, this study makes a significant contribution to
the public administration literature. While the concepts of government capacity and
legitimacy have long been part of the public administration field, they are traditionally
assessed through institutional performance metrics, such as policy delivery or administrative
and state capacity (Painter & Pierre, 2005). The study adds to the public administration and
public sector performance literature by providing a new evaluation lens and a more citizen-
centric assessment of governance quality, especially in wicked policy areas, such as
migration. Moreover, there is a significant methodological contribution, as the study

developed a 9-item scale to measure perceived government capacity to manage migration,
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with an excellent internal reliability (Cronbach’s Alpha of .94, see Research Design), which
can provide an empirical basis for future researchers. In addition, the study contributes to the
established literature on media effects (Armoudian, 2016; Arowolo, 2017; Entman, 1993;
McCombs & Shaw, 1972) by not solely focusing on the media channels such as television,
radio, or newspaper, but focusing mainly on the differences between publicly and privately
owned media. Finally, by focusing on the Czech Republic, this study fills the existing
literature gap in the country, specifically regarding media consumption, attitudes towards

migration, and perceptions of the Czech government.

Policy Recommendations

Several policy recommendations can be made based on the results of this study.
Firstly, one of the most important findings was the positive relationship between public media
consumption and perceived government capacity to manage migration. This underscores the
relevance and need for independent public media broadcasters. Moreover, it was mentioned
earlier that public media is one of the key pillars of democracy in modern countries.
Therefore, policymakers and the general public must ensure that public media institutions and
their future are protected. Specifically, it should be ensured that the public media channels, in
this case Ceska Televize, are adequately funded, and independent journalism is protected
from possible corruption or political and commercial influences. While it does not seem like
a serious threat, the case of Slovakia, a country that used to be united with the Czech
Republic and that is systematically and culturally very similar, serves as a real example. In
2024, the populist government of Slovakia shut down the Slovak public media channel RTSV
and replaced it with a new broadcaster that is controlled by the executives (De La Feld,

2024). Therefore, the Czech government should take a lesson from Slovakia’s case, as the
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decision to shut down the public media channel is in contradiction with European law on
media freedom.

Moreover, while the effects of commercial and social media were found to be
insignificant in this study, their influence should not be underestimated. As was mentioned in
the Theoretical Framework section, these sources remain primary sources of information.
Therefore, one of the recommendations is that there should be media literacy programs in
schools, as well as for the general public, that help citizens assess the credibility, framing, and
sources of the information they receive. This step could help in battling misinformation and
disinformation and provide citizens with tools to create more educated perceptions and make

informed choices.

Limitations

While the study provides several relevant and meaningful contributions, there are also
several limitations of the research process that should be discussed. The first limitation is
regarding the sampling and data collection method. Sampling was done through the
convenience and snowball sampling strategies, which limit the representativeness and
generalizability of the results. While the sampling aimed to be representative, the
demographics of the respondents were skewed, with an overrepresentation of women (72.8%)
and those under 40 years old. One of the possible explanations and an issue that was
discovered during the data collection was that several respondents had a problem with the
possible answer choice “other” to the question “What is your gender?”. As the questionnaire
was shared on various social media channels, respondents had the opportunity to write a
comment on the post containing the link to the questionnaire. Several individuals, all
presenting as male, shared their opinions on this and said that because of the possible answer

“other”, they will not finish responding to the survey, stating that there are no other genders
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than “woman” and “man”. Overall, the choice of sampling methods and limited time and
abilities to collect respondents may have influenced the strength or direction of the findings.

Regarding sampling, all data were also collected through self-reported surveys, which
could have led to a recall error, especially when it comes to the frequency of media
consumption. While the surveys were anonymous, the social desirability bias could have
played a role, as the topic of government and migration is quite polarized, and people may
have wanted to present themselves as more cosmopolitan and open than they are in reality.
Additionally, the study was limited to the Central Bohemian region and the city of Prague.
Therefore, it also does not reflect opinions at the national level and in rural areas. Moreover,
given that the study is cross-sectional, the results may reflect opinions at a specific point in
time and in relation to a particular situation in the country’s politics and migration.

Another limitation was the method used to measure news media consumption. It was
measured as a frequency over the last month with categorical answers. However, due to the
time and ability constraints, the content, perceived framing, or type and tone of information
shared on the various media channels were not measured. This limits the depth of examining
the effects of media consumption on the perceived government capacity to manage migration,
as media consumption is very complex and complicated to measure. Moreover, there was also
an issue with the internal consistency of the independent variables (public media
consumption, commercial media consumption, and social media consumption) as their
Cronbach’s alphas were below .7, which could have weakened the explanatory power of the
variables. Lastly, the distributions of commercial media consumption and cosmopolitanism
were considerably skewed and could not be improved by logarithms, which also possibly

influenced the results of the regression analyses.
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Research Recommendations

Several recommendations can be made for future research based on the nature of the
study, its limitations, and results. Firstly, to improve the generalizability of the results, future
research should choose other sampling strategies. Specifically, a probability or stratified
sampling strategy should be employed to ensure a normally distributed sample of respondents
that better represents the society (Neuman, 2014). As mentioned, there was an
overrepresentation of women and those under 40 years old; therefore, future research would
benefit from representing men and women equally, as well as those older than 40.
Additionally, this study focused only on urban areas, specifically Prague and cities in the
Central Bohemian Region. Thus, future research should expand beyond these two regions and
include all regions of the Czech Republic, as well as focus on rural areas, where the
government’s actions and the effects of immigration may be experienced and interpreted
differently. This would also provide some insights on how the geographic and local context
influences people’s perceptions or level of cosmopolitanism. Furthermore, a comparative case
study could be done by conducting research in other European countries. For example, in
countries with either similar or opposite media and migration situations, to test whether the
concept is bound to a specific concept of the Czech Republic or not.

Another recommendation is to do a longitudinal study instead of a cross-sectional
study, which could help measure how media consumption influences perceptions over time.
This could reveal how different migration-related events or actions taken by the government
influence the public’s perceptions of the government's performance. Moreover, future
research should create a more comprehensive measurement of news media consumption.
Specifically, framing, the types of posts, and what respondents follow the most should also be

measured to reveal more comprehensively and in detail how media consumption affects
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perceived government capacity to manage migration. This could, for example, be done by a
tracking program, such as was employed by Stétka et al. (2020).

Another option for future research is to employ qualitative, exploratory, or mixed
methods to further test the concepts. For example, researchers could conduct experiments on
framing, meaning they provide different respondents with different media frames about the
government and migration policies, and test how the different frames influence perceived
government capacity (Neuman, 2014). Lastly, researchers could conduct in-depth interviews
about perceived government capacity, to learn about how respondents actually interpret the
concept and how they evaluate the government and the way it deals with migration. Overall,
these recommendations, based on the limitations of this study, may help yield more
comprehensive and representative results and further contribute to the issue of media’s effects

on perceived government capacity.

Final Review - Conceptual Reflection

This study should be seen as a personal innovation and a trial of a new concept of
perceived government capacity to manage migration. On one hand, the concept is closely
related to government capacity, legitimacy, and political trust, and raises the question about
its distinctiveness. On the other hand, it introduces a new policy-specific and citizen-centric
way to evaluate governmental actions, and the findings show that the concept is measurable
and significantly associated with several predictors, such as public media consumption,
cosmopolitanism, and certain demographic factors. It may not provide a new theory or
version of legitimacy or political trust, but it can function as a context-specific
operationalization. Overall, the concept has the potential to be a valuable tool in public
administration research; however, future studies need to refine the operationalization and test

it through several different methods to assess its actual utility.
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Appendix A
Questionnaire — Czech (original) Version

Vitejte a dékuji, ze jste si ude€lali ¢as na vyplnéni tohoto dotazniku.

Jsem studentka magisterského studia na Erasmus University Rotterdam v Nizozemsku a v
ramci své diplomové prace zkoumam medialni navyky a vefejné minéni o schopnosti vlady
zvladat migraci v Ceské republice. Tento dotaznik slouZi jako zaklad pro mou diplomovou

praci, proto si vasi Uc€asti velmi vazim. Vyplnéni dotazniku zabere ptiblizné 5 minut.

Co se tyce ochrany osobnich Udaji, tento priizkum je v souladu s Obecnym natizenim o
ochrané osobnich idajii (GDPR) EU a pravidly univerzity. Dotaznik je anonymni, coz
Zznamena, ze osobni otazky, jako je jméno, adresa, e-mail, telefonni ¢islo apod., NEJSOU
soucasti dotazniku a IP adresy NEJSOU zaznamenavany. Ostatni shromazdéna data budou
bezpecné uloZena po dobu deseti let a nebudou sdilena se tfetimi stranami, s vyjimkou mych
vedoucich prace (Dr. Vincent Homburg a Dr. Rebecca Moody). Udaje ziskané z tohoto
prizkumu budou také v mé zavérecné praci uvedeny anonymné a zadna data nebudou
prezentovéana po jednotlivcich. VSechny informace budou prezentovany skrz souhrné
skupiny. Z prizkumu muzete kdykoli odstoupit. Pokud mate jakékoli otazky tykajici se mého

vyzkumu, nevahejte mé kontaktovat e-mailem: 597163ak(@eur.nl

Podminky pro vyplnéni tohoto dotazniku: Narodil(a) jste se a Zijete v Ceské republice,

je vam alespon 18 let a bydlite v Praze nebo ve mésté ve StredoCeském kraji.


mailto:597163ak@eur.nl
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Timto souhlasim, ze se tohoto vyzkumu tcastnim dobrovolné a Ze jsem si pln¢ védom/a své
ucasti a ucelu tohoto vyzkumu. Timto také souhlasim s tim, ze mé odpovédi budou pouzity a

zpracovany anonymné pro ucely akademického vyzkumu.

Splnujete podminky k vyplnéni dotazniku? Prosim zaskrtnéte vSechny odpovédi
o Jemi 18+
o Ziji v Praze nebo ve mésté ve Stiedodeském kraji
o Narodil/a jsem se a Ziji v Cesku
Demografické udaje
1. Kolik je vam let?
2. Jaké je vase nejvyssi dosazené vzdélani?
a) Zakladni Skola
b) Stfedni Skola s vyuénim listem
c) Stredni skola s maturitou
d) Vyssi odborna Skola
e) Bakalaf
f) Magistr/inZenyr
g) Doktorat
3. Jaké je vase pohlavi?
a) Zena
b) Muz
c) Jiné
4. Jaka je vaSe aktualni situace? Mizete zvolit pouze jednu odpoveéd’, zvolte tedy prosim
tu, ktera nejlépe vystihuje vasi situaci.

a) Zaméstnana/y na plny tivazek



g)

h)

Zamgéstnana/y na castecny uvazek

OSVC

Nezaméstnand/y

Student/ka

Na matetské/otcovské/rodicovské dovolené
V dichodu

Jiné — prosim napiste

Verejné minéni o schopnosti vlady zvladat migraci
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5. Jak moc souhlasite s nasledujicim tvrzenim? 1 = Naprosto nesouhlasim 5 = Naprosto

souhlasim

a)
b)
c)
d)
e)
f)

g)
h)

Média

Ceska vlada je schopna efektivné fidit migraci.

Ceska vlada jedna pii fizeni migrace v nejlep$im zajmu vefejnosti.

Ceska vlada dokaze zvladnout budouci piichod migrantii a uprchlikd.
Ceska vlada je schopna zajistit ochranu hranic.

Ceska vlada je schopna pomoci migrantiim s integraci do &eské spole&nosti.
Ceska vlada spravedlivé fidi migraci v Cesku.

Ceska vlada je transparentni ohledné svych krokii pii feSeni migrace.

Mam diivéru ve schopnost ¢eské vlady reagovat na budouci migracni krize.

Ceska vlada ma jasnou dlouhodobou strategii pro fizeni migrace.

6.-19. — 1 = Nikdy 2 = Minimalné (parkrat za mésic) 3 = Prilezitostné (ptiblizn€ jednou

tydn&) 4 = Casto (nékolikrat za tyden) 5 = Velmi asto (kazdy den)

6. V uplynulém mésici, jak &asto jste sledoval/a zpravy na TV CT24?

7.V uplynulém mésici, jak &asto jste sledoval/a zpravy na online strankach CT24?

8. V uplynulém mésici, jak Casto jste sledoval/a zpravy na TV Nova?



10.

1.

12.

13.

14.

15.

16.

17.

18.

19.
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V uplynulém mésici, jak Casto jste sledoval/a zpravy na TV Prima?

V uplynulém mésici, jak Casto jste sledoval/a zpravy na TV Barrandov?
V uplynulém mésici, jak Casto jste sledoval/a zpravy na iDNES.cz?

V uplynulém mésici, jak Casto jste sledoval/a zpravy na Seznam.cz?

V uplynulém mésici, jak Casto jste sledoval/a zpravy na Blesk.cz?

V uplynulém mésici, jak Casto jste sledoval/a zpravy na Instagramu?

V uplynulém mésici, jak Casto jste sledoval/a zpravy na Facebooku?

V uplynulém mésici, jak Casto jste sledoval/a zpravy na X (Twitter)?

V uplynulém mésici, jak Casto jste sledoval/a zpravy na TikToku?

V uplynulém mésici, jak Casto jste sledoval/a zpravy na Threads?

V uplynulém mésici, jak Casto jste sledoval/a zpravy na Youtube?

Kosmopolitismus

1.

Jak moc souhlasite s nasledujicim tvrzenim? 1 = Naprosto nesouhlasim 5 = Naprosto

souhlasim

a) Myslim si, Ze je dobré travit ¢as s lidmi, ktefi jsou ochotni mluvit o jinych
kulturach a ucit se o nich.

b) Myslim si, ze respektuji kultury ostatnich stejné jako svou vlastni.

c) Myslim si, Ze pokud by lidé méli pozitivni pfistup k jinym komunitdm, bylo by na
svété méné konflikti.

d) Myslim si, Ze k dosazeni ispéchu je potieba umét vyuzivat materialy, informace,
znalosti apod. z jinych kultur.

e) Jsem pfipraven(a) ucit se o jinych kulturdch prostfednictvim naslouchani,
pozorovani, premysleni a reflexe.

f) Myslim si, Ze ¢ist o svétovém déni ma smysl.
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Appendix B
Questionnaire — English Version

Welcome and thank you for taking the time to fill out this questionnaire.

I am a master's student at Erasmus University Rotterdam in the Netherlands, and as part of
my master's thesis, [ am researching media habits and public opinion on the government's
ability to manage migration in the Czech Republic. This questionnaire serves as a basis for
my thesis, so | greatly appreciate your participation. The questionnaire will take

approximately 5 minutes to complete.

Regarding data protection, this survey complies with the EU General Data Protection
Regulation (GDPR) and the University's policy. The survey is anonymous, which means that
personal questions such as name, address, email, phone number, etc., are NOT part of the
survey, and IP addresses are NOT recorded. The other data collected will be stored securely
for ten years and will not be shared with third parties, with the exception of my thesis
supervisors (Dr. Vincent Homburg and Dr. Rebecca Moody). The data collected from this
survey will also be presented anonymously in my thesis, and no data will be presented
individually. All information will be presented through aggregate groups. You may withdraw
from the survey at any time. If you have any questions about my research, please feel free to

contact me by email: 597163ak@eur.nl

Terms and conditions for completing this survey: You were born and live in the Czech
Republic, you are at least 18 years old, and you live in Prague or in a city in the Central

Bohemian Region.
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I hereby agree that [ am participating in this research voluntarily and that I am fully aware of
my participation and the purpose of this research. I also hereby agree that my answers will be

used and processed anonymously for academic research purposes.

Do you meet the requirements to complete the questionnaire? Please tick all answers
o lam 18+
o [Ilive in Prague or a city in the Central Bohemian Region

o I'was born and live in the Czech Republic

Demographic data

1. How old are you?

2. What is your highest level of education?
a) Primary school
b) Secondary school with a teaching certificate
c) High school with a secondary school diploma
d) Higher vocational school
e) Bachelor
f) Master
g) Doctorate

3. What is your gender?
a) Female
b) Male
c) Other

4. What is your current situation? You can only choose one answer, so please choose the

one that best describes your situation.



g)

h)
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Employed full time

Employed part-time

Self-employed

Unemployed

Student

On maternity/paternity/parental leave
Retired

Other - please write

Public opinion on the government's ability to manage migration

5. How much do you agree with the following statement? 1 = Strongly disagree 5 =

Strongly agree

a)
b)

g)
h)

The Czech government is able to manage migration effectively.

The Czech government acts in the best interests of the public when managing
migration.

The Czech government can manage the future arrival of migrants and refugees.
The Czech government is able to ensure border protection.

The Czech government is able to help migrants integrate into Czech society.

The Czech government manages migration in the Czech Republic fairly.

The Czech government is transparent about its actions in dealing with migration.

I have confidence in the Czech government's ability to respond to future migration
crises.

The Czech government has a clear long-term strategy for managing migration.
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Media consumption

6-19. - 1 = Never 2 = Minimally (a few times a month) 3 = Occasionally (about once a week)

4 = Often (several times a week) 5 = Very often (every day)

6.

7.

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

In the past month, how often did you watch the news on CT24 TV?

In the past month, how often did you consume the news on the online CT24 website?
In the past month, how often did you watch the news on TV Nova?

In the past month, how often did you watch the news on TV Prima?

In the past month, how often did you watch the news on TV Barrandov?
In the past month, how often did you consume the news on iDNES.cz?
In the past month, how often did you consume the news on Seznam.cz?
In the past month, how often did you consume the news on Blesk.cz?

In the past month, how often did you consume news on Instagram?

In the past month, how often did you consume news on Facebook?

In the past month, how often did you consume news on X (Twitter)?

In the past month, how often did you consume news on TikTok?

In the past month, how often did you consume news on Threads?

In the past month, how often did you consume news on YouTube?

Cosmopolitanism

20.

How much do you agree with the following statement? 1 = Strongly disagree 5 =

Strongly agree

a) [ think it's good to spend time with people who are willing to talk and learn about
other cultures.

b) I think I respect others’ culture the way I respect mine.



d)
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I think if people have a positive attitude toward other communities, there would be
less conflict in the world.

I think to be successful, one needs to be able to use materials, information,
knowledge, etc. from other cultures.

I am ready to learn about other cultures through listening, observation, thinking,
and reflecting.

I think reading about world events is worthwhile.



67

Appendix C

Distributions of VVariables

Figure 2
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Figure 4

Distribution of Perceived Government Capacity
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Figure 6

Distribution of Commercial Media Consumption
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Figure 8

Distribution of Social Media Consumption
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Figure 10

Distribution of Cosmopolitanism
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Figure 12

72

Appendix D

Model 1 — Assumption Check Figures

Model 1 - Histogram
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Figure 14

Model 1 - Scatterplot
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Figure 15

Appendix E

Model 2 — Assumption Check Figures

Model 2 - Histogram
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Figure 17

Model 2 - Scatterplot
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Figure 18
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Appendix F

Model 3 — Assumption Check Figures

Model 3 - Histogram
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Figure 20

Model 3 -

Regression Standardized Residual
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Figure 21
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Appendix G

Model 4 — Assumption Check Figures

Model 4 - Histogram
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Figure 23

Model 4 - Scatterplot
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Figure 24
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Appendix H

Model 5 — Assumption Check Figures

Model 5 - Histogram
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Figure 26

Model 5 - Scatterplot
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Appendix I
VIF per Variable per Model
Table 6

VIF Coefficients of Variables per Model

Model 1 2 3 4 5
Age (log) 1.513 1.554 1.604 1.606 1.813
Gender 1.060 1.074 1.083 1.061 1.084
Education (dummy) 1.008 1.011 1.038 1.096 1.008
Employment 1.457 1.475 1.537 1.457 1.480
(dummy)
Public media 1.036 1.085 1286
consumption
Commercial media 1.190
consumption :
Social medla 1986
consumption (log)
Cosmopolitanism 1.208
Interaction term
(public media 1.035

consumption X
cosmopolitanism)




