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Executive summary

Corporate Social responsibility (CSR) is currently receiving a lot of media attention, for example billboards, Television, newspapers, internet etc. Could this be that all company’s stakeholders (consumers, investors, governments and even employees) have become more sophisticated and more aware of good corporate behavior, or lack thereof? CSR has been studies a lot; “CSR paper” receives over 5 million hits on the internet. Most researches on a company’s CSR practices are in combination with performance. This report provides a theme study of the CSR practices of various NYSE Euronext -listed companies during the period of 2007-2008. By way of Content analysis of CSR-reports or annual reports, the empirical evidence is gathered. The benchmark used in this study is made up of the 9 main CSR measurement indicators, recommended in the yearly “Transparantiebenchmark” report of the Ministry of Economic Affairs and the UNCTAD_Index of the United Nations. The CSR indicators used for this research are:

1. Profile, products and services, international activities, number of employees, assets, core processes, supply chain.
2. Economic aspects, explaining the Organizational policy on economic aspects, economic results, targets, improvements.
3. Social aspects, explaining the social policy, results, targets, improvements. Government and Community Contributions, payments from government because of the financial simulation plan to stabilize the economic market.

4. Corruption, policy against corruption. 

5. Environment, explaining the environment policy, results on environment policy, targets, and improvements.
6. Chain responsibility, policy regarding Supply Chains and Chain responsibility, explanation on companies activities.
7. Corporate Governance and Management systems, Organizational structure, Organizational task and responsibilities, process description on managing sustainable Organization.
8. Stakeholders, describing all stakeholders, influence of company’s stakeholders, and dialog with stakeholders is imbedded in the Organization.
To start a CSR research it is important to know what CSR means. This research has adopted the definition of Baker. M. CSR is about in which way companies manage the business processes to produce an overall positive impact on society (Baker M.). This definition is as small as it can get. It is explained trough a figure in paragraph 2.2 Corporate Social Responsibility (CSR) - What does it mean? This research has seen that different Organizations have framed different definitions. All definitions have however, a considerable common ground between them. This research could contribute to the global discussion, if a Global accepted definition is needed. After performing this research, it can conclude that Dutch listed companies have a good understanding of what the content is of CSR. Most companies have clearly defined CSR in their reports. Concerning Dutch listed companies, a global, especially accepted definition is not needed to incorporate CSR in company’s processes.

Disclosing CSR information is still voluntary, hence the title of this research. There are reasons to disclose information like CSR. For example, voluntary disclosures by managers can be used to differentiate their company from other companies when other companies do not perform as well as their own company does. In these cases, management will provide more information than mandatory. There are a number of theories which explain why Organizations might elect to voluntary adopt and disclose their CSR activities such as the agency theory, the legitimacy theory, the stakeholder’s theory, the corporate citizenship and the ‘triple-P bottom line’. Basically, “The Corporation needs to take an interest in politics, in the welfare of the community, in education, in the “happiness” of its employees, and, in fact, in the whole social world about it. Consequently, business it needs to act “justly,” as a proper citizen should “(McGuire 1963, p. 144).

These theories form the basis of the main question of this research. What is the information disclosure focus of the various AEX-listed and other Dutch-listed companies with respect to CSR during the period 2007-2008?

This research has analyzed 54 companies of the NYSE Euronext (NYX). The companies where divided into three types, companies that are part of the AEX index (AEX), part of the AMX-index (AMX) and other Dutch listed companies. Conclusion is that different types of Dutch listed companies have in fact different CSR-focuses. Environment is the most reported theme for the AEX companies, where Profile is the main theme of AMX and other Dutch listed companies. In time environment is getting more attention with the other Dutch listed companies. ,

Three hypothesis where drawn up to contribute to this conclusion. They are as followed:

1. H1 The main themes (focus areas) of the various AEX-listed and the other Dutch-listed companies are human rights, employee rights, environmental protection, community involvement and supplier relations?

2. H2 There is no significant difference in the presentation of social disclosure amount between the various AEX-listed, industry sectors and the other Dutch-listed companies? 

3. H3 Economic circumstance significantly influence the disclosure focus and amount of social disclosure within AEX-listed and the other Dutch-listed companies?
This research can conclude that the first hypotheses (H1), is partly rejected.

· For AEX companies this hypothesis is accepted. Human rights, employee rights are part of the Social aspects theme. Other themes are the same. 
· For AMX and Other Dutch listed companies this is not the case. Supplier relations are not part of their main themes. Instead, economic aspect is among the top themes.
For testing of hypothesis this research looked at the main four themes of every type of company listed on the NYSE Euronext (NYX), and differentiated to type of industry. The classification of industries was based on “The Industry Classification Benchmark (ICB)”, also used on the NYSE Euronext (NYX). The following industries where defined; Oil and Gas, Basic Materials, Industrial, Consumer Goods, Healthcare, Consumer services, Telecommunications, Utilities, Financials and Technology.

With the exception of sector “Oil & Gas” hypothesis 2 (H2) is rejected. There is a clear significance difference in the social disclosure scores on disclosing CSR information, between the various AEX-listed industries and the industries of the other Dutch-listed companies, Given the fact that in industry “4000 HealthCare” the difference between AEX and other Dutch listed companies could not measured, as the AEX does not have any companies in that industry.

This research also investigated if the effects of the “credit crunch” had impact on the NYSE Euronext (NYX) company’s scores on disclosing CSR information. Under the clouds of recession, the social in corporate social responsibility (CSR) is in danger of being erased as companies pare down to the bare minimum (Reynolds S 2008). Reynolds S. describes in her article that the recession could be the savior of CSR. Then companies should take a responsible attitude to society, besides putting profits first. Secretary-General, United Nations Ban Ki-moon also expressed his concerns in The Millennium Development Goals Report of 2009. 

This research measured the effect of the “credit crunch” per type of NYSE Euronext (NYX) company and per industry, based on overall scores of the CSR indicators. If the total scores have risen that this could indicate that, the “credit crunch” could have a positive impact on CSR. If the scores are lower, this could have a negative impact on CSR. This research can conclude that hypotheses 3 (H3) Economic circumstance significantly influence the disclosure focus and amount of social disclosure within AEX-listed and the other Dutch-listed companies?, is not rejected. Results could indicate that an economic circumstance like the “credit crunch” positively influenced CSR activities within companies. 

To summaries the conclusions of this research;

· Only for the AEX listed companies the main themes (focus areas) are human rights, employee rights, environmental protection, and community involvement and supplier relations? The other listed companies (incl. AMX) this is not the case. Supplier relations are not part of their main themes. Instead, economic aspect is among the top themes.

· Different types of  NYSE Euronext (NYX) companies focus on other CSR themes;

· There is a difference in focus on CSR themes within separate NYSE Euronext (NYX) industries 

· The “credit crunch” could have had a positive influence on CSR activities within NYSE Euronext (NYX) companies.

1 Introduction

Background

The last couple of years Corporate Social Responsibility (CSR) has become an important theme. It seems that, in general, earth’s well being is on the agenda of companies, mostly due to an increasing pressure on management of firms regarding their explicit role in society’s welfare (Balabenis et al, 1998, p.25). Management is confronted with an increasing number of stakeholders such as employees, public authorities, financial Organizations, banks, suppliers and citizens. Therefore, Sybille Sachs
 (2007) proposes to consider corporate social responsibility as “corporate stakeholder responsibility”. These stakeholders are increasingly interested whether companies show responsible behavior towards social and environmental values. In light of the increasing globalization, society has become increasingly conscious of what is being purchased, but also how goods and services are being produced. Environmentally harmful production, child labor, dangerous working environments and other inhumane conditions are examples of issues being brought public. Companies and Organizations aiming at the long-term profitability and credibility are starting to realize that they need to act in accordance with (public) norms of right and wrong (International Organization for standards, ISO 26000, Guidance on social responsibility)
.

When investigating corporate social responsibility one should first consider the definition of CSR, as several definitions exist. Graafland and Eijffinger (2004) provide two definitions of CSR:

1. A firm takes on a visible role in society beyond the core business and beyond the requirements in the law and realizes added value for the company and the society.

2. CSR incorporates two elements: sufficient focus by the company on

a. its contribution to public prosperity in the long run; and

b. It’s relationship with stakeholders and society.

For this research, no particular definition of CSR will be chosen. It is, however, essential to understand the meaning of the term CSR. 

On 10 December 2008, the Frijns Committee
 published a revised version of the 2003 Dutch Corporate Governance Code. One of its recommendations is that the supervisory board should approve and monitor socially relevant aspects of the enterprise’s activities as presented by the management board. The key aspects of which should be published in the company’s annual report. This research focuses on these socially relevant aspects, further described as voluntary CSR. When investigating voluntary CSR of companies listed at Dutch stock exchanges, it is essential to know the content of the mandatory requirements. This will be presented in the next chapters in this paper.

Objectives

For a large part, CSR studies focus on CSR in relation to financial performance. Little to less study has been performed to investigate the different themes within CSR. A recent study of companies on the Indonesia Stock Exchange identified a clear range of social reporting themes.

Based on these results social disclosure by companies registered at the Indonesia Stock Exchange focus on:

· labor (51.6 %); 

· customer (19.4 %);

· society (14.7 %);

· environment theme (14.3 %).

In the aforementioned research the hypothesis test proved that no significant difference exist in the amount of social disclosure on all these themes between companies in the basic, the chemical industries  or the variety industries group (Mirfazli, E. 2008). Although it would be interesting to investigate the same hypothesis for the Dutch market, this research will investigate whether a difference exists in the amount of disclosure on CSR themes of companies listed on the AEX and other Dutch-listed companies on the NYSE Euronext. 

Secondly, it would be interesting to investigate whether companies listed on the NYSE Euronext show similar results to that of the companies on the Indonesia Stock Exchange. In addition, does a clear difference exist between different sectors?
Finally, as signaled before, a large part of CSR study investigates CSR in relation to the financial performance. One particular result is that profitability in a certain period will enhance the possibilities concerning the firm to invest more in CSR activities like community relations, employee relations and environment issues (Waddock and Graves, 1997, p.306). What if profitability drops? With the current financial crisis, the discussion on the function of business in society has restarted. Some studies show that, due to the financial crisis, an extensive focus exists on “green”-investments, but others like Hanna Griffith at The World Economic Forum (Davos) beg to differ. Hannah Griffiths, corporate campaigner at Friends of the Earth, says her organization had always argued that regulation was needed because when the crunch came, profits would come first. "We always felt that companies do not take CSR as seriously as they claim to and voluntary action does not work."

(Macalister T 2008
)

Macalister communicates in his vision on CSR that “companies do not take CSR as seriously as they claim”. If the responsibility is not taken seriously, reporting on corporate social activities will follow this behavior. In other words: is a good relationship with society important enough when profits are falling?

To summaries, the objectives of this study are to identify:

1) The various focus areas of CSR of companies listed on the NYSE Euronext

2) Whether differences in CSR focus areas exist between groups of companies:

2a) AEX listed companies versus other Dutch-listed companies 
2b) companies of different industrial sectors 

3) Whether the current financial crisis has diminished companies’ attention to CSR. 

Problem definition

Based on the introduction, the research question is defined as:

What is the information disclosure focus of the various AEX-listed and other Dutch-listed companies with respect to CSR during the period 2007-2008?
To answer the main research question the following sub questions were formulated: 

1. What is the meaning of the term “corporate social responsibility”?

2. What is the content of the “information disclosure focus”?

3. In which way can this disclosure be provided?

4. What are the opinions of standard setters, regulators and companies subject to these standards?

5. What is the relation between the information disclosure focus and corporate social responsibility?

Data and Methodology

The research method contains two parts. In the first part the focus lies on existing scientific literature studies concerning CSR, CSR reporting and the opinions of regulators and standard setters on this subject. The purpose is to gain knowledge to answer the formulated sub questions. To answer the main research question the knowledge gained in first part will be used.  Annual and/or CSR reports will be analyzed by a content analysis method for the second part. A content method analysis is a data collecting process through observation technique and analysis of content or message in a document to generate an objective and systematic description. (Indriantoro and Supomo, 1999).

For this research, data of Dutch-listed companies on the NYSE Euronext will be used. The CSR reports or annual reports for the years 2007 and 2008 will be used, in the absence of a database with corporate social information of the Dutch-listed companies.
Although not all Dutch-listed companies report on CSR. CSR disclosure is generally qualified as an essential tool for companies to manage their relationship with society at large and its stakeholders in particular (Roberts 1992; Gray, Javad et al. 2001).

Content of paper 

Chapter 2 will focus on the theoretical background of CSR. Chapter 3 describes the applicable regulations on CSR such as the Dutch corporate governance code. In chapter 4, the available literature on CSR will be commented. This chapter will form the theoretical basis for the empirical part of this study the development of the hypotheses will be presented. Chapter 6 presents the results of the data gathering. Finally, in chapter 7 answers to the main and sub questions will be given. The chapter will end with recommendations for areas for further research.
Structure 

Chapter 2 will focus on the theoretical background of Corporate Social Responsibility (CSR) and describes the regulatory positions regarding mandatory Corporate Social Responsibility (CSR) like the Dutch corporate governance code. In chapter 3, the available research on Corporate Social Responsibility (CSR) will be commented. This chapter will be the theoretical basis concerning the empirical part of this research, described in the next chapter. In chapter 4, the development of the hypotheses will be presented. Chapter 5 present the research design and the data gathered. Chapter 6 contains the conclusions to the sub questions and finally to the main question. The chapter will end with areas concerning further research.

2 Theoretical framework CSR disclosure focus 

This chapter describes the theoretical framework of CSR disclosure. Before examining CSR, it is essential to understand the meaning of the term disclosure. This will be presented in the first paragraph. In the second paragraph, the historical background and several definitions of CSR will be explored, answering the question: “What does CSR mean”? Paragraph three will focus on the reasoning behind companies’ and managements decisions to adopt and voluntarily disclose CSR and will examine some theories that try to explain this reasoning  The regulatory standards and guidelines on reporting of CSR are the subject of paragraph four.
Disclosure

Before explaining the content of the term CSR, it is important to understand the meaning of the term disclosure. Healy and Palepu (2001 p. 405) state: “financial reporting and disclosure are potentially important means for management to communicate firm performance and governance to outside investors”. 

 Annual financial statements of companies may include the following elements of disclosure:
· Earnings forecast;

· Social and environmental reports;

· Management achievements, including information on projects and companies’ goals;

· Risks, improvements on effectiveness and efficiency of group/global risk management;

· Internal control disclosures to present how the company complies with regulations such as the Sarbanes-Oxley act or internationally accepted Accountant standards such as Statement on Auditing Standards 70 (SAS70).
Sarbanes-Oxley act 

This act contains rules on internal control that firms, listed on US stock exchanges, will have to comply with. The act was signed by the US president on July 30 2002. The act's two chief sponsors were Senator Paul Sarbanes and Representative Michael G. Oxley hence it’s name Sarbanes-Oxley Act of 2002 or abbreviated SOx or SarbOx. Sox was a response to a number of major corporate and accounting scandals including those affecting Enron, Tyco International, Adelphia, Peregrine Systems and WorldCom. 

SAS70 

This is an auditing standard developed by the American Institute of Certified Public Accountants (AICPA). It represents an in-depth audit on business information technology and the related processes. SAS70 has been widely accepted as a representative international audit standard that means that firms listed on the Dutch stock exchange seek to comply with this standard.
Some authors (Meek, Roberts and Gray, 1995 p. 555) define voluntary information disclosure as disclosures in excess of requirements, which represent free choices on the part of a company’s management to provide accounting and other information deemed relevant to the users of their annual reports. Requirements in this context are for example international standards such as the Generally Accepted Accounting practices of the United States of America (US GAAP), or the International Financial Reporting standards of the International Accounting Standards Board (IFRS).
Voluntary disclosure can relate to financial and non-financial information. Such disclosure can be used by management to differentiate their company from other companies Management may decide to use its environmental or social track record on topics such as community support, environmental footprint or better employee working conditions to achieve competitive advantages. This will be further elaborated in the next paragraphs. 

CSR, what does it mean? 

There is no difficulty in finding information on CSR; it is more a problem of filtering the relevant data. A search on the World Wide Web by using the subject heading - "social responsibility of business" will give over 59 million results.  

CSR has many different synonyms like corporate responsibility, corporate citizenship, responsible business, sustainable responsible business (SRB), or corporate social performance. It is generally believed to be a form of corporate self-regulation integrated into a business model. 

The term corporate social responsibility came in to common use in the early 1970s.  The term was used to describe the process whereby companies integrate social and environmental concerns in their business operations and in their interaction with their stakeholders on a voluntary basis. In a working paper by R.E. Freeman and J., McVea (1984), A Stakeholder Approach to Strategic Management, they defined stakeholders as “any group or individual who is affected by or can affect the achievement of an Organization’s objectives” Their stakeholder theory asserts that managers need to satisfy a variety of constituents (e.g., workers, customers, suppliers, local community Organizations) who can influence the firm outcomes.

“Our position as the world’s leading media and Entertainment Company could not have been reached – and could not have been sustained – solely from business success. It rests equally on our tradition of social responsibility and community involvement. At the core of this enterprise is the determination to make a difference as well as a profit”. (Gerald Levin Chairman and CEO Time Warner, Inc)

This quote is the CEO of Time Warner products, one of the biggest companies in the entertainment market, which produce among others Movie DVD’s and CD’s, and is probably in almost every household in western society. Sir Winston Churchill, British politician (1874 - 1965) ones communicated, “The price of greatness is responsibility.”
 These great companies have an obligation to society. It is good that many businesses have always behaved in a responsible manner (see Time Warner). Articles on CSR like K. Kachingwe (2007) describe that the debate about CSR began in the early 20th century, together with the growing concerns about large corporations and their power. The ideas of charity and stewardship helped to shape the early thinking about CSR in the US. 

The concept of “sustainability,” which is often used in parallel to corporate social responsibility, is similarly poorly defined. According to Professor David Baron some environmentalists mean that this implies that “when we conduct our business activity, we don’t leave any footprint on the earth—the earth is as healthy as it would have been had we not been there,” (Steen M 2007)
. When Nike, in 1992, concerning its suppliers established a code of conduct, this was not common. Concerning their suppliers and their suppliers’ suppliers, companies like Nike, Starbucks, and Gap seem to take more responsibility towards the labor and the environmental practices.  Large companies have the advantage of being able to push corporate social responsibility requirements deep down into their supply chains. Consequently, they can demand their suppliers to be environmentally conscious but also to treat their employees fairly, offer a safe workplace and to ensure that they themselves purchase in a sustainable fashion.

Different organizations have framed different definitions of CSR - although a considerable common ground between them exists. CSR deals with the way companies manage their business processes to produce an overall positive impact on society (Baker M.)
. Baker, a strategic advisor on corporate social responsibility and Founding Director of Business Respect, has produced a very clear description of CSR. He created the next CSR diagram.
[image: image1.png]<
n
e
B
u
S|
in
ess
in
S
0
C
ie
%

Im
Spa
* CH
Clé y
y
Go\‘i\\&\&\

U
e fre
ely




Fig. 2.1.illustrating CSR, M. Baker “http://www.mallenbaker.net/csr/definition.php”.

Baker explains that companies need to answer two aspects of their operations:

1. The quality of their management - both in terms of people and processes (the inner circle). 

2. The nature, and the quantity of their impact on society in the various areas  (the outer circle)

V. Swaen (2002) addressed the same two aspects, in her research “corporate social responsibility: do manager and consumer have the same conception of “doing good”. In this research, similar to the conclusions of Baker, two common features in the existing CSR conceptualizations appear:

1. companies have social obligations in addition to their economic responsibilities; 

2. a socially responsible firm has the duty to address the concerns and satisfy the demands of its main stakeholders - employees, shareholders, customers, suppliers, the media, regulators, and pressure groups.
Today the various stakeholders (consumers, investors, governments and even employees) have become more sophisticated and more aware of good corporate behavior, or lack thereof. In this new business environment, a company's reputation has become one of its most valuable assets, and CSR has become one of the key components of the corporate reputation. Most stakeholders analyze the outer circle - what the company has actually performed in terms of its products and services, its impact on the environment and on local communities, or in which way it treats and develops its workforce. Among the various stakeholders, it is the financial analysts who are predominantly focused - as well as past financial performance - on the inner circle, the quality of management, as an indicator of the likely future performance (M. Baker).
Other definitions

Various other authors have presented their own definitions of CSR. Swaen presented the following overview of definitions.

[image: image2.png]Authors (date)

Definitions

McGuire (1963)

The idea of social zesponsibility supposes that the corporation has
1ot only economic and legal obligations, but also certain
sesponsibilities to society which extend beyond these obligations

Davis (1973)

The firm's consideration of, and response fo, issues beyond the.

narrow cconomic, technical, and legal requirements of the firm... to

accomplish social benefits along with the traditional economic gains
‘which the firm secks

Sethi (1975)

CSR implics bringing corporate behavior up to a level where it s
congruent with the prevailing social norms, values, and expectations

Davis and Blomstrom (1975)

CSR is the managerial obligation fo take action fo protect and fo
improve both the welfare of society as a whole and the interest of
organizations

Frederick (1978)

Corporate social responsiveness is the capacity of a corporation io
respond to social pressure, the literal act of responding ; or of
achieving a generally responsive posture to society

Carroll (1979)

The social responsibility of business encompasscs the cconomic.
legal, ethical and discretionary expectations that soeiety has of
organizations at a give point in fime

Wood (1991) Corporate Social Performance is a business organization's
configuration of principles of social responsibility. processes of
social responsiveness, and policies, programs, and observable
outcomes as they relate to the firm’s societal relationships
Brown and Dacin (1997) | Socictal view of CSR = company's status and activities with respect

to its perceived socictal obligations.

World Bank / Programme sur la
citoyenneté d'entreprise
(Altman, 1998)

Social responsibility is the practice of matching companies with the
rest of society (...) corporate cifizens are engaging in partnerships
for community development all over the world





Table 2.2. Illustrating CSR definitions, V Swaen, “CORPORATE SOCIAL RESPONSIBILITY: DO MANAGERS

AND CONSUMERS HAVE THE SAME CONCEPTION OF

“DOING GOOD”?”.

With all these different definitions, one generally accepted definition is still missing. However, one could ask whether such a generally accepted definition of corporate social behavior is really necessary? Dahlsrud does not think so. 

“There are many available definitions of CSR and they are consistently referring to five dimensions. Although they apply different phrases, the definitions are predominantly congruent, making the lack of one universally accepted definition less problematic than it might seem at first glance. The CSR definitions are describing a phenomenon, but fail to present any guidance on how to manage the challenges within this phenomenon. Therefore, the business challenge is not so much to define CSR, as it is to understand how CSR is socially constructed in a specific context and how to take this into account when business strategies are developed”. (Dahlsrud A. 2006)

The results of this study will try to contribute to answer the question whether a generally accepted definition is needed for Dutch companies.
2.1 Motives concerning adopting and voluntary disclosing CSR

In paragraph 2.1, the definition of disclosure by Healy and Palepu has been presented. Interesting is to see what motivates companies to disclose information and CSR in particular. For example, voluntary disclosures by managers can be used to differentiate their company from other companies when other companies do not perform as well as their own company does. In these cases, management will see a competitive advantage in providing more information than mandatory. According to Healy and Palepu (2001), firms in general will have better information than investors have about the value of the company and about the investment opportunities and consequently have incentives to overstate their value. Investors are therefore facing an information gap when they perform investment decisions. When commenting a company’s disclosure analyzing the behavior of management is essential. Healy and Palepu (2001, p. 420-424) state that six forces exist that affect managers’ disclosure decision, 

1. Capital market incentives 

To reduce the information asymmetry problem, managers who anticipate capital market transactions have an incentive to provide voluntary disclosure, consequently reducing the firms’ cost of the external financing (Myers, Majluf 1984), (Healy and Palepu, 2001 pp. 420)

2. Management talent signaling hypothesis

Trueman (1986) argues that talented managers have an incentive to published voluntary earnings forecasts to reveal their type. (Healy and Palepu, 2001 pp. 424)

3. Corporate control contest hypothesis

Voluntary disclosure theory hypothesizes that, based on the risk of job cuts resulting from poor stock and earnings performance, managers use corporate disclosure to reduce the likelihood of undervaluation and to explain away poor earnings performance (Healy and Palepu, 2001 pp. 421)
4. Stock compensation hypothesis

Stock-based compensation plans concerning managers create a reason to disclose private information to meet restrictions imposed by insider trading rules and to increase the liquidity of firm’s stock. Furthermore, managers acting in the interests of existing shareholders have an incentive to provide voluntary disclosure to reduce the costs incurred associated with stock compensation concerning new employees (Healy and Palepu 2001, pp. 422).

5. Litigation cost hypothesis

Litigation costs can have two effects on managers. First, legal actions against managers concerning inadequate or untimely disclosure can encourage firms to increase voluntary disclosure. Second, litigation can potentially reduce managers’ incentives to provide disclosure, particularly the disclosure of forward-looking information (Healy and Palepu, 2001 pp. 422, 423).

6. Proprietary cost hypothesis

Several researchers hypothesize that firm’s decisions to disclose information to investors is influenced by a fear that such disclosure could damage their competitive position in the product markets. (Verrecchia, 1983; Darrough and Stoughton, 1990; Wagenhofer, 1990; Feltham and Xie, 1992; Newman and Sansing, 1993; Gigler, 1994) (Healy and Palepu, 2001 pp. 424).

Theories

In economic literature, a number of theories explain why organizations might elect to voluntary adopt and disclose their CSR activities. These theories include the agency theory, the legitimacy theory, the principle of social contract and the public responsibility, the stakeholder’s theory, the business ethics, the corporate citizenship and the ‘triple-P bottom line’.

Agency theory

Milton Friedman (1970) is by far one of the most quoted authors on CSR and the agency theory, where conflict of interest arising between creditors, shareholders and management because of differing goals. Existence of CSR was a signal of an agency problem within the firm. An agency theory perspective implies that CSR is a misuse of corporate resources that would be better spent on valued-added internal projects or returned to shareholders. It also suggests that CSR is an executive perk, in the sense that managers use CSR to advance their careers or other personal agendas.

Legitimacy theory

The lack of a comprehensive regulatory framework concerning CSR disclosure can be attributed to legitimacy perceptions of the public and subsequent to the company attempts to influence these perceptions (Thijssens, 2008, p. 2). Legitimacy is defined as: “generalized perception or assumption that the actions of an entity are desirable, proper, or appropriate within some socially constructed system of norms, values, beliefs, and definitions” (Suchman, 1995, p. 574,). Companies do not have the initial right to exist. A company has to deserve this right by acting corporate social responsible. The legitimacy theories relies upon the notion of a social contract and on the assumption that managers will adopt strategies, inclusive of disclosure strategies, that show society that the organization is attempting to comply with society’s expectations (as incorporated in social contracts) (Deegan, Rankin and Tobin, 2002, p. 318). 

Social responsibility theory

Social power causes social responsibility. Modern business has immense social power in different areas like employment and environmental pollution (Davis, 1975, p, 19). “When we conduct our business activity, we don’t leave any footprint on the earth—the earth is as healthy as it would have been had we not been there,” said Professor David Baron in the Stanford Business
 (2007). If companies have these powers, they also have to bear the responsibility of their actions within these social areas. Business decisions have social consequences. Companies cannot only decide on the basis of the economic consequences (Davis, 1975, p, 19). S. Prakash Sethi (1975) presents three management approaches to meeting social obligations: (1) the social obligation approach, (2) the social responsibility approach, and (3) the social responsiveness approach. Each of Sethi's approaches contains behavior that reflects a somewhat different attitude. Determining exactly which social responsibilities an Organization should pursue and then deciding in which way to pursue them are perhaps the two most critical decision-making aspects of maintaining a high level of social responsiveness within an Organization. Meeting social obligations involves for example, incorporating social goals into the annual planning process or seeking comparative industry norms concerning social programs.

Stakeholder theory

A strong relation exists between the legitimacy and the stakeholder theories. The stakeholder theory defines that the success of a firm is not dependent solely upon the successful management of the firm’s relationship with its shareholders. The success of a firm is dependent upon a successful management of all the relationships, which a firm has with its stakeholders. This is where it is closely related to the legitimacy theory, where a company has a strong relationship with society. Society can also be qualified as a total set of stakeholders. As described before by Freeman, R.E., McVea, J. (1984), stakeholder are; "any group or individual who can affect or is affected by the achievement of the firm's objectives". Besides employees, shareholders, stakeholders of the firm also include creditors, media, customers, suppliers, public interest groups, and governmental bodies.

Normative theory

Business ethics, often referred as normative theory (a theory that describes a norm or standard of behavior that ought to be followed as opposed to one that actually is followed), concerns holding management and the company responsible for implementing ethical principles in their organization and using moral reasoning in their decisions, in the formulation of policies and strategies and in the general direction of their enterprise (Buchholz, 1998 p.23). In the context of CSR, management perform as moral actors and need to execute actions that not only support self-interest, which is proposed by social and stakeholder’s obligation, but in addition support ethical values like equality, liberty and fairness (Maignan and Ferrell, 2004, p.08). 

Corporate Citizenship theory

Another CSR theory is the corporate citizenship. Joseph W. McGuire, in his book Business and Society (1963), stated: “The idea of social responsibility supposes that the corporation has not only economic and legal obligations, but also certain responsibilities to society which extend beyond these obligations” (Archie, B., Carroll, A. and Buchholtz, K, 2008, p. 39). The corporation needs take an interest in politics, in the welfare of the community, in education, in the “happiness” of its employees, and, in fact, in the whole social world about it. Consequently, business needs to act “justly,” as a proper citizen should (McGuire 1963, p. 144). (Carroll, A. 1979 pp. 497). This latter statement hints at the notions of business ethics and the corporate citizenship. 

Carroll and Buchholtz (2008) in their book “Business and Society: ethics and Stakeholders Management”, define CSR has an economic, a legal, an ethical and a philanthropic face (p. 40). Socially responsible companies are expected: 

1. to be profitable while providing desired goods and services (fulfill their economic responsibilities), 

2. to obey the law (fulfill their legal responsibilities), 

3. to follow codes of conduct considered as morally right (meet their ethical responsibilities), and 

4. to contribute actively to the well-being of the communities in which they operate (address their philanthropic responsibilities).

A firm will become a good corporate citizen when it meets its philanthropic responsibility, improves the quality of life and contributes resources to the community (Carroll and Buchholtz, 2009, p. 43). Being a good corporate citizenship, a clear difference exists between the Continental European (new social embedding of the economy), and the Anglo-Saxon approaches to CSR (traditions of social embedded ness). Traditionally in the United States, CSR has been defined much more in terms of a philanthropic model. Companies make profits, unhindered except by fulfilling their duty to pay taxes. Then they donate a certain share of the profits to charitable causes. It is qualified as tainting the act concerning the company to receive any benefit from the giving.

The European model is much more focused on operating the core business in a socially responsible way, complemented by investment in communities concerning business case reasons. Because of the business case reasons, this model could be more sustainable:

1. Social responsibility becomes an integral part of the wealth creation process - which if managed properly should enhance the competitiveness of business and maximize the value of wealth creation to society.

2. When times get hard, an incentive exists to practice CSR more and better - if it is a philanthropic exercise which is peripheral to the main business, it will always be the first thing to go when push comes to shove.

The following example of ABN AMRO highlights the concept of “corporate citizenship” in their corporate philosophy. 

Being an active and responsible member of the societies and communities in which we operate is very important to us, morally as well as financially. Whether creating new products designed to promote sustainable development, spelling out the principles on which we conduct our business or supporting sports and the arts, we believe that being a good corporate citizen creates value for all stakeholders – employees, clients, investors, communities and others (ABN AMRO, 2004) (Maignan, 2005, p. 956-977).
Triple-P Bottom Line Theory

Concerning the presenting of the theoretical framework of CSR one of the pioneers in this respect is the famous book of John Elkington, entitled Cannibals with Forks (1997), in which he introduced the concept of the ‘triple-P bottom line’. Triple P concerns profit (‘economic prosperity’), planet (‘ecological quality’) and people (‘well-being’). Elkington's starting point is that, in order to be labeled as a ‘sustainable’ business, firms need to attain a certain minimum performance (i.e. the bottom line) in all these three areas (Cramer, 2003, p 583). The term ‘triple-P bottom line’ has been widely accepted as a good representation of the concept of CSR (Sony
). 

In the economic scientific literature, a small number of studies examine explicitly the determinants of the decision to disclose CSR. An organization might voluntary report information concerning many reasons. For example, in order to develop a corporate image, to legitimize current activity, to distract attention from other areas. In addition, focusing on the accountability and to forestall legislation (Gray and Bebbington, 2001). Important factors behind the demand concerning disclosure on CSR  are: the pressure by stakeholders, the need to regain trust, compliance with international agreements (like UN Millennium Development Goals
), international standards and with legal obligations (ISO, SER see paragraph 2.2.4.), increasing numbers of ethical or green consumers, the attention for topics such as climate change, globalization and social contribution, new business opportunities (development of new innovative products) and last but not least negative publicity. 

2.2 Regulatory standards and guidelines on CSR reporting
There is no such thing as a ‘standard’ social report. Each report differs depending on the range of the intended stakeholders; what the reporting organization is trying to achieve, and the variety of issues covered.

CSR reporting is still on a voluntary basis, hence the sentiment behind the CSR definition of the European Union
: 

A concept regarding companies, in their interaction with their stakeholders, on a voluntary basis in their business operations integrate the social and the environmental concerns. 

As confirmed by the European Commission’s 2006 Annual Progress Report on Growth and Jobs, better regulation on the reporting and the promotion of entrepreneurial CSR culture are high on the European agenda. 

In addition, a number of definitions, standards, guidelines and opinions by regulators and independent bodies exist with respect to CSR reporting. These will be commented in the next sections:

One of the best-known standards is published by the Institute for Social and Ethical Accountability (ISEA, in addition known as AccountAbility), the AA1000 Assurance Standard. Their standard on social and ethical accounting, auditing and reporting (SEAAR) is increasable regarded as an international standard. 

Further standards include the Guide to Sustainability Reporting (Handreiking voor Maatschappelijke verslaggeving) of the Dutch Accounting Standards Board (DASB), the Sustainability Reporting Guidelines of the Global Reporting Initiative (GRI), the standards of the World Business Council for Sustainable development (WBCSD), and the standards of the Institute for Social and Ethical Accountability (AccountAbility). In preparing its Guide to Sustainability Reporting, the DASB drew on the GRI Guidelines (2002 edition). The GRI’s Sustainability Reporting Guidelines were created by an authoritative and recognized body of experts, using a transparent multi stakeholder process, and are accessible to everyone (Nadere voorschriften controle- en overige standaarden, (NVCOS) 3410N). In addition, the DASB 
 has redesigned the Dutch Accounting Standard 400, a guideline focusing on the reporting on CSR behavior of corporations. In the redesign, the DASB has chosen for new “recommendation” instead of opting for obligatory rules. The impact of the recommendation will be visible in the 2010 annual financial reports.
The SER (Social and Economic Council of the Netherlands) advocate that corporate social responsibility is a primary responsibility of the business community. However, government has important tasks to perform. The government should set (legal) frameworks and stimulate developments and investments that contribute to sustainability, participation and social cohesion.
Finally, the ISO (the International Organization for Standardization) has decided to develop an International Standard providing guidelines concerning social responsibility. The guidance standard, to be published in 2010 as ISO 26000, can be used on a voluntary basis. It will not include requirements and consequently will not be a certification standard.

The question remains, why commit to standards that go beyond the requirements in the Law? Voluntarily CSR is a bit misleading. The adoption of CSR policies and standards has found its way in corporate goals and targets. Consequently, CSR is a form of self-governance by business, with a firm incentive provided by external and market forces.

These CSR company policies and standards are translated into companies’ internal control system, encouraging oversight by Executive Directors, Executive Officers and employees. Subsequently the output can be used for reporting purposes. 

What benefits does a company realize if they adopt a standard such as ISO? According to Dr Kernaghan Webb
, facilitator of the CSR and Standards Forum, a number of ways exist in which companies could benefit from being certified under an ISO social responsibility standard. They include:

•
Making the company more attractive to investors;

•
Attracting more customers;

•
Lowering insurance premiums;

•
Improving relations with business partners such as suppliers;

•
Improving relations with employees and with the local community;

•
Improving relations with governments and non-government Organizations;

•
Reducing the likelihood of costly accidents.

Dr Kernaghan only pointed at the financial benefits of the company and not so much to society as a whole. The main reason to adopt standards is their recognition. ISO is a standard, which is understood and accepted on a global scale.
When investigating the companies that have adopted SEAAR (social and ethical accounting, auditing and reporting) work, the companies and the organizations are increasingly mainstream. Where once values-leadership organizations such as Traidcraft, VanCity and The Body Shop blazed the trail, mainstream organizations like BP, BT, IKEA, Novo Nordisk, Rio Tinto and Shell are joining in. And where pioneers like Ethos and the New Economics Foundation (NEF) once worked in isolation, mainstream management accounting groups are now piling in to get a piece of the business. It looks like that social accounting, auditing and reporting will be a central business agenda item in the 21st century.

Disclosure channels

This report investigates CSR disclosure, financial or non-financial. The main reason to provide disclosure is probably to resolve the information gap between management and external stakeholders. Several solutions exist to resolve the information gap. An optimal contract between entrepreneurs and investors will provide incentives concerning the full disclosure of all available information, consequently mitigating the misevaluation problem (Kreps, 1990, Chapters 17 and 18). Another potential solution to the information gap is regulations that require managers to disclose fully all relevant information they may have. 
Explaining the information gap Akerlof (1970) introduces the ‘‘lemons’’ problem. The information or ‘‘lemons’’ problem arises from information differences and conflicting incentives between two parties. Consequently, information asymmetry can be qualified as the main reason concerning the demand for financial reporting and corporate disclosure. (Healy and Palepu 2001)

‘‘lemons’’ problem
A popular example of the phenomenon is in the second-hand car market, where sellers know whether or nor their car is a lemon (i.e perform badly), but where buyers cannot make that judgment without running the car. Given that buyers can't tell the quality of the car they are buying, all cars of the same model will end up selling at the same price, regardless of whether they are lemons or not. But the risk of purchasing a lemon will lower the price buyers are prepared to pay for any car and, because second-hand prices are low, people with non-lemon cars will be little inclined to put them on the market.
Several ways exist to disclose information. In general, three types of disclosure are distinguished. First, firms provide disclosures through regulated financial reports (financial statements and other regulatory filings). Furthermore, information intermediaries, such as financial analysts, industry experts and financial press, may present disclosures. Finally, some firms decide to voluntary disclose information, among others, through the annual report, presentations, analyst calls, press releases and via their internet sites.
2.3 Summary 

In this chapter, different aspects of CSR have been presented. In the early 1970’s, John Elkington introduced the concept of the ‘triple-P bottom line’. The concept deals with profit (‘economic prosperity’), planet (‘ecological quality’) and people (‘well-being’). The triple P concept may present a theory about the purposes of SCR, but does not answer the question why it is essential to incorporate CSR into a company’s goals? Several incentives may exist for companies to adopt CSR, like differentiating from competitors or demands from capital markets. Others present theories such as the agency theory and the litigation theory. The agency theory focuses on the information asymmetry between managers and stakeholders, which can be reduced by CSR disclosures. The litigation theory on the other hand states that a social contract exists between companies and society. In fact society is becoming more aware of the environmental as well as the social impact (=footprint) of companies. “When we conduct our business activity, we don’t leave any footprint on the earth—the earth is as healthy as it would have been had we not been there,” communicated Professor David Baron (Steen M 2007). Society wants to ensure that companies they buy products or they invest their money do not leave the footprint. 

In the next chapter, the results of prior scientific studies regarding will be presented.
3 Relevant literature and hypothesis Development
3.1 Prior research

Based on the findings of other previous studies concerning this subject, hypotheses will be formulated that will be tested in the empirical part of this research. The included previous studies have been categorized into several themes:

· Corporate Social Responsibility themes / categories;

· Significant difference between two groups of companies and industry;

· Influence of Economic circumstances;

Corporate Social Responsibility Categories
Some studies exist that focused on CSR in combination with Corporate Social Performance (CSP). Most of these studies also investigated what corporate social topics were generally described by companies; some even investigated what topics were mostly disclosed. In the mid- 1970s Bowman and Haire (1975) conducted a study striving to understand CSR in relation to CSP and to ascertain the extent to which companies were engaged in CSR. Although they never really defined CSR in a similar way as in this paper, the researchers choose to give more insight into the reporting of CSR, by measuring the proportion of lines (pages) in the annual reports of companies subject to their study that were devoted to social responsibility. In other words, they executed a content analysis on CSR. The themes they found were usually subheads to sections in the annual report. Some of these themes were corporate responsibility (1), social responsibility (2), social action (3), public service (4), corporate citizenship (5), public responsibility (6), and social responsiveness (7). Their “thematic approach” indicates that they had a good idea of what CSR generally meant, given the kinds of definitions that where developed in the 1970s.

Cowen et al (1987) have defined corporate social responsibility activities as policies or actions, which identify a company as being concerned with society-related issues. They investigated the relationship between a number of corporate characteristics and specific types of social responsibility disclosures, based on an extensive sample of U.S. companies. Their results on CSR categories mostly disclosed where: Energy (73%), Human Resources (65%), Products (63%), Environment (58%), Community involvement (51%), Other (44%) and Fair business practice (31%).

A more recent study of Holme and Watts (2000) concerning the use of CSR was published in a report for The World Business Council for Sustainable Development (WBCSD). Their report stated that the themes of the CSR priorities today are Human rights (1), Employee rights (2), Environmental protection (3), Community involvement (4), and Supplier relations (5).
Some studies only investigated CSR in specific sectors like the study of Waller and Roman (2008), which analyzed the annual reports of the top six holding companies in the advertising industry. The focus of this study was to observe which advertising companies disclose their CSR activities. In addition, what activities they report, and the development of a CSR disclosure index concerning advertising agencies. In their research method they did not used the term “content analyze”, but accurately described this methodology. Within different chapters, sections, or statements they searched for particular words like “corporate responsibility”, “social responsibility”, “CSR”, and “code of ethics”. Furthermore, they generally investigated items that were included in ‘external’ CSR disclosure indices and searched for activities that according to the literature, are considered to be related to CSR, especially those that may be relevant to advertising agency activity. The main findings of this study was, that a number of particular CSR issues were qualified as important by the companies the top six holding companies in the advertising industry and hence disclosed information about these issues in their annual report. The main CSR issues of this study could be categorized into the relating four main areas:

· Work output: the effect and the impact of their work in the marketplace, and actions companies undertake regarding ethical work practices;

· HR activities: number of areas included such as looking after the health and the well-being of the staff, staff training, staff diversity and staff volunteering;

· Social/community commitment: activities that are aimed at the benefit of society in general, including assistance to charitable and non-profit organizations; and

· Environmental initiatives: emphasizing initiatives undertaken within the organization to assist in protecting the environment conserve resources, such as reducing energy and water consumption, as well as paper and ink recycling.
Besides such studies a growing number of CSR forums exist that also investigate CSR issues. For example the Corporate Social Responsibility Forum - part of The Prince of Wales International Business Leaders Forum  (www.iblf.org) has drawn up a list of key themes in CSR: venture philanthropy (form of charitable giving), human rights, corporate governance (ensuring investor confidence and access to capital), innovative energy products ("green" energy products), socially responsible investment, corruption, business innovations and health dividends, international trade and the political divide and the digital divide (knowledge-based economy). Another dimension is that of time. For example in an article by Lockett et al (2006) investigated how the CSR focus changed over time. They chose six influential management journals based on the impact factor published by the Social Science Citation Index (SSCI). They concluded that the most popular issues in the CSR research published in these management journals have been environmental concerns and ethics. It has been a popular focus area as the data did not indicate any structural changes over time.
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 When studying CSR indicators, the environment statistics produce basic data on the state of the environment and on the human activities regarding environmental deterioration and improvement. The United Nations (UN) monitors these environmental data by country and by international Organization. These data can be viewed on their website

http://unstats.un.org/unsd/demographic/products/socind/statistics.htm. In which way the UN produces this data is portrayed by Benjamin Warr, PhD. He presents the international statistical systems, which cover the three basic dimensions (Economic, population and environment) and those that seek to cross them. 
 Figure 3.1. International statistical systems. (Source: Bartelmus (1997), p. 115.)

Figure 3.1 specifies how concepts and data concerning these three basic dimensions are aggregated with the UN: 

· Economic, socio-demographic and environmental data are organized and aggregated in the United Nations systems of national accounts (SNA, or UNSNA); 

· Social and demographic statistics are gathered (later changed into a framework) (SSDS); 

· In addition, a framework concerning the development of environment statistics are gathered (FDES).
Therefore, in this research the interaction of the three ‘dimensions’ – environment, economy and society will all be investigated.  
The United Nations has recently undertaken the task of involving the business community in general and translational corporations (TNCs) in particular, in its efforts to solve the world’s development problems. UN Secretary-General Kofi Annan has called on global business leaders to embrace nine universal principles of business conduct in the areas of human rights, labor standards and environmental practices. In July 2000, this led to the creation of the Global Compact initiative, whereby businesses commit themselves to making these universal principles an integral part of their activities. Because of its focus on trade and development, UNCTAD
 has a key role to play in promoting the development dimension of business activities (UNCTAD, 2004). In their 2004 publication, they investigate Current Trends and Issues regarding CSR. Results of a KPMG’s survey the social topics are addressed at the following rates in GFT250 (Global Fortune Top) reports:
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Topics %
Community involvement 97
Health and safety 91
Equal opportunity/workforce diversity 88
Employee satisfaction 67
Human rights 55
Supplier relations 39
Child labour 36
Freedom of association 7
Fair tradeinternational development 18
Corruption 15

Source. KPMG.




Figure 3.2. Results of KPMG’s survey: percentage of companies in GFT250 reporting on social topics. (Source UNCTAD (2004), p. 29.)
Besides frameworks, studying sustainability indices will contribute to the overall research on CSR indicators. CRS is in fact ‘big money’. In 2006, the Fortune Magazine published, “About one in every ten dollars of assets under management in the U.S. - an estimated $2.3 trillion out of $24 trillion - is being invested in companies that rate highly on some measure of social responsibility”
. As signaled before stakeholders are becoming more aware of the whole triple (People Planned Profit). However, for stakeholders it is often not clear how a company scores on this whole triple and whether a company is of interest to invest in. Therefore, sustainability investment indices have been developed. Many different indices exist that either measure a part or total sustainability investment.

Before investigating some indices more closely, it is essential to know what the content is of the term sustainability investment means. Sustainability investment means adding value to an existing asset of allocations by systematically identifying the themes with the largest growth and the best scoring companies. 
One of the exclusive investment groups is SAM (Sustainable asset Management). This firm’s offers comprise asset management, indexes and private equity. In cooperation with Dow Jones Indexes and STOXX Limited, SAM publishes and licenses for example the Dow Jones Sustainability World Indexes (DJSI). This index tracks the performance of the global sustainability leaders. The top 10% of the 2,500 largest companies in the Dow Jones Global Indexes are selected as components of DJSI World. There are several different indexes available. 
Concerning this paper is it interesting to investigate in which way an index is developed, for which the development of the Dow Jones Sustainability World Index (DJSI) will be used as an example. This index is developed by SAM (Sustainability Asset Management), one of the exclusive investment groups. This firm offers comprised asset management, indices and private equity. In cooperation with the Dow Jones Indexes and the STOXX Limited, SAM publishes and licenses for example the Dow Jones Sustainability World Indexes (DJSI). This index tracks the performance of the global sustainability leaders. The top 10% of the 2,500 largest companies in the Dow Jones Global Indexes are selected as components of DJSI World. The methodology of SAM is based integrating sustainability factors into the traditional investment analysis enabling a comprehensive view into the companies' long-term value creation. Every year the largest 2,500 global companies (based on a free-float market capitalization) are invited to participate in this DJSI assessment online. For companies that did not fill in the questionnaire, companies that were not invited concerning the DJSI, or companies that would like to be evaluated outside the usual evaluation period, SAM offers the Company Assessment concerning against a fee. 

The companies that have completed the SAM’s online questionnaire are requested to hand in additional documents to confirm the answers provided. The analysis is conducted based on industry-specific questionnaires (more then 50 different questionnaires are available) and results are benchmarked against companies in the same sector.

To investigate that the same ‘dimensions’ were used as in the international statistical systems presented by Benjamin Warr, a dummy questionnaire can be downloads from the website (https://secure2.sam-group.com/online/home.jsp). 

The different dimensions comprise the following subjects:   

· Corporate Governance (1 - 10)

· Risk & Crisis Management (11 - 17)

· Codes of Conduct/Compliance/Corruption & Bribery (18 - 23)

· Customer Relationship Management (24 - 28)

· Brand Management (29 - 30)

· Privacy protection (31 - 37)

· Environmental Dimension

· Environmental Reporting (38 - 38)

· Environmental Policy/Management System (39 - 42)

· Operational Eco-Efficiency (43 - 43)

· Social Dimension

· Labor Practice Indicators (44 - 47)

· Human Capital Development (48 - 50)

· Talent Attraction & Retention (51 - 59)

· Corporate Citizenship/Philanthropy (60 - 61)

· Social Reporting (62 - 62)

· Standards for Suppliers (63 - 65)

· Stakeholder engagement (66 - 67)

In table 3.1 the results of previous studies, their methodology and main results are presented regarding these dimensions and their subjects
	Author(s)
	Method and sample
	Main results

	Rob Gray, Reza Kouhy, Simon Lavers, (1995)
	· Content analysis; 

· 90 annual reports of Japanese listed companies
	· community, environmental issues and health and safety

	Edwin Mirfazli (2008)
	· content analysis; 

· 42 annual reports (2004) of Indonesia Stock Exchange (ISX) 
	· labor theme (51.60 percent), followed by customer theme (19.40 percent), society theme (14.70 percent) and environmental theme (14.30 percent)

	Cowen, S., Ferreri, L.B., Parker, L.D. (1987),
	· Ernst & Whinney 1978 survey

· 134 annual reports U.S. companies of Fortune 500 companies.
	· Energy (73%), Human Resources (65%), Products (63%), Environment (58%), Community involvement (51%), other (44%), Fair business practice (31%),

	Bowman and Haire (1975)
	· content analysis; 

· 82 food processing firms
	· corporate responsibility (1), social responsibility (2), social action (3), public service (4), corporate citizenship (5), public responsibility (6), and social responsiveness (7).

	Waller, D. S. and 

Roman L. (2008)
	· Content analysis

· Annual reports of the top six holding companies in the advertising industry
	· (1) work output, (2) HR activities ,(3) social/community  and (4) environmental initiatives

	Lockett, A., Moon, J., and Visser, W. (2006)
	· sample of CSR mainstream management journals articles
	· Environmental concerns and ethics

	United Nations Conference on Trade and Development (2004)
	· Not known type analysis

· 250 of Global Fortune 500 companies (GFT250) and top 100 companies in 19 countries (Australia, Belgium, Canada, Denmark, Finland, France, Germany, Greece, Hungary, Italy, Japan, Netherlands, Norway, Slovenia, South Africa, Spain, Sweden, United Kingdom, United States, 
	· Community involvement (97%), Health and safety (91%), Equal opportunity/workforce diversity (88%) a.o. 


All of these studies / organizations presented ideas of the different focus areas on the corporate social disclosure, which led to the composition of the next hypothesis question.
H1 The main themes (focus areas) of the various AEX-listed and the other Dutch-listed companies are human rights, employee rights, environmental protection, community involvement and supplier relations?

Significant differences between the AEX-listed and the other Dutch-listed companies (incl. Company characteristics).

Cowen et al. (1987) investigated the relationship between a number of corporate characteristics (size, industry, profitability, presence of social responsibility committee) and the specific types of social responsibility disclosures, based on an extensive sample of U.S. companies. Their results showed that the industry category is of importance regarding some types of social responsibility disclosure, e.g. energy and community involvement. However, most disclosure types like, fair business practice, human resources, products and other disclosures did not significantly differ between different types of industry. Consequently, it appeared that these disclosure types were not a function of whether an industry was consumer oriented or was a “high-profile” environmental impact industry.

Edwin Mirfazli (2008)
 studied the disclosure of corporate social responsibility based on the annual financial reports of companies, which have gone public on the Jakarta Stock Exchange (JSX). One objective of this study was to show the different focus areas of multifarious groups on the JSX (Jakarta Stock Exchange) who practiced social disclosure. These results showed that the focus of social disclosure by the companies registered at the Indonesia Stock Exchange are the labor theme (51.6 %), followed by the customer theme (19.4 %), the society theme (14.7 %), and the environmental theme (14.3 %), respectively. Furthermore, they investigated whether different focus area existed between basic, chemical industries or the variety industries group. This showed that no significant difference existed in the presentation of the social disclosure amount, between companies in the basic, the chemical industries group or the variety industries group. However, Daniel Litvin, author of Empires of Profit: Commerce, Conquest and Social Responsibility, has another opinion about the CSR focus between industry sectors. He expected that the sector in which a company operates could be an additional factor concerning the CSR themes (focus areas). In an interview with Sean Carey (NewStateman.com 2009) about whether corporate social responsibility will survive the recession, Daniel stated that:” the giant oil and mining companies like Shell and Anglo American have been very keen on CSR for over a decade now. Similarly, in clothing and footwear companies like Nike and Reebok have boosted their CSR efforts because of all the allegations, fair or not, about sweatshop labor from their overseas suppliers. Pharmaceutical companies like Glaxo SmithKline have also come under pressure to invest more in CSR because of issues like pricing of AIDS drugs in Africa”. (Carey S., Litvin D., NewStateman.com 2009).

Table 2 Overview of results of previous studies regarding CSR and different types of companies
	Author(s)
	Method and sample
	Main results

	Cowen, S., Ferreri, L.B., Parker, L.D. (1987),
	· Ernst & Whinney 1978 survey

· 134 annual reports U.S. companies of Fortune 500 companies.
	· Type of sector influences some types of social responsibility disclosure (namely energy and community involvement), others do not.

	Edwin Mirfazli (2008)
	· content analysis; 

· 42 annual reports (2004) of Indonesia Stock Exchange (ISX) 
	· No significant difference in the presentation of social disclosure amount, between companies in the basic and chemical industries group or in the variety industries group

	Carey S., Litvin D. (2009)
	· Interview
	· Sector in which a company operated could also be a factor for CSR themes


These studies presented ideas of the different focus areas on the corporate social disclosure in combination with type of company / industry, which led to the composition of the next hypothesis question.

H2 There is no significant difference in the presentation of social disclosure amount between the various AEX-listed, industries and the other Dutch-listed companies?
Economic circumstances.

We have made important progress in this effort, and have many successes on which to build. But we have been moving too slowly to meet our goals. And today, we face a global economic crisis whose full repercussions have yet to be felt. At the very least, it will throw us off course in a number of key areas, particularly in the developing countries. At worst, it could prevent us from keeping our promises, plunging millions more into poverty and posing a risk of social and political unrest. That is an outcome we must avoid at all costs.

Ban Ki-moon Secretary-General, United Nations (MDG Report 2009)

Is, due to the global economic crisis, CSR becoming less important? MVO-Nederland (Maatschappelijk verantwoord ondernemen) has published an article
, based on several studies performed by Pricewaterhouse Coopers and by EIM Business & Policy Research, focusing on large, middle and small companies. Large companies have great responsibility regarding social activities. A more recent study (February 2009) performed by Pricewaterhouse Coopers among 200 large companies showed that nearly 75% of these large companies have no intention of cancelling sustainable investments because of the economic crisis. Another 20% of the selected companies have even expressed that they intend to increase their future investments in sustainability. The results of middle and small companies were only slightly different: they experienced the global economic crisis as a chance instead of a threat. Furthermore, the main findings were that the customers of these companies have had the expectation as well that companies will increase their future investments in sustainability. Therefore, sustainability will be profitable on the long run and will provide a competitive advantage over their competitors. In the MVO-Nederland publications, this subject was further investigated. Approximately 75% of the Dutch consumer’s expressed that the economic crisis should not influence the sustainable investments. Biomonitor (link http://www.biologica.nl/) supports the outcome of this study.

Because of the recession, the corporate social responsibility (CSR) is under pressure to be erased as companies pare down to the bare minimum (Reynolds S 2008). In her article, Reynolds communicated that the recession could be the savior of CSR. However, then companies should take a responsible attitude to society, besides putting profits first. Businesses can use their consumer power to identify and to purchase through suppliers that are fulfilling a social mission. An article by Dan Gray (2008) focused on the consumer. What will be their reaction to the recession? As discretionary spending will undoubtedly curb, the recession might lead to a much more needed drive towards more sustainable consumer behaviors. If this is true, then the next economic upturn will be on a very different footing, and those companies that stay true to the cause will be well placed to reap the rewards (Gray D 2008). Several “experts” on corporate social areas predict a different outcome. In the conversation with Dr Carey S., Litvin D.
 communicates: “I think it would be a disaster if all the efforts to make big business ethical were discarded just because of the credit crunch - particularly since it was caused by an ethical failure in the first place”. 

Griffiths H., corporate campaigner at Friends of the Earth, says her organization had always argued that regulation was needed because when the crunch came, profits would come first. "We always felt that companies do not take CSR as seriously as they claim to and voluntary action does not work." (Macalister T 2008)
On the other hand, Brenneke M., a director at SustainAbility, communicated in an interview with And T. Macalister, energy editor, said in The Guardian: "But each time the sustainable development movement has been temporarily derailed, it has re-emerged on a new and more effective trajectory". And “We anticipate that companies will respond to this downturn with a honed emphasis on capturing opportunity space through innovation and entrepreneurship."
In the 2010 yearbook of SAM (Sustainable asset management), the prognosis is positive: “The latest financial crisis has boosted interest in sustainable investment strategies. Good corporate governance and a business strategy geared to the long term are more important than ever. The enormous challenges presented by climate change or social trends will become even more pressing”. Figures show this prognosis.
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Figure 3.3 : RESPONSIBLE INVESTING MARKET GROWTH (AUM as % of total AUM) Source: Robeco and Booz & Company. 

Table 3. Overview results of previous studies regarding the outcome of the economic circumstance and CSR

	Author(s)
	Credit Crunch killing for CSR 

	Ban Ki-moon (2009)
	· Fears yes, but must be avoided

	MVO-Nederland
	· No,  there is no CSR activity drop

	Reynolds S 2008
	· No, recession could be the savior of CSR

	Dan Gray (2008)
	· No, drive towards more sustainable behaviors

	Carey S., Litvin D.
	· If, it would be a disaster

	Hannah Griffiths
	· Yes, profits would come first

	Maggie Brenneke
	· No, re-emerged on a new and more effective trajectory

	SAM
	· No, prognosis is positive


The outcome of most of the articles and studies are that the credit crunch did not “kill” CSR activities, but some fear it will. These results will contribute to answering the main research question in this study:
H3 Economic circumstance significantly influence the disclosure focus and amount of social disclosure within AEX-listed and the other Dutch-listed companies?
4 Research methodology and design 
In this study, several research methodologies will be used like content analysis and literature study, based on CSR-reports (Corporate social and environmental reporting) or annual reports and internet. 

4.1 Introduction

Science is an enterprise, dedicated to “finding out” (Babbie, E. R. 2001 pp 91). All sorts of things can be detected and many ways exist to get results. In the end, scientific inquiries will be used to realize observations and to interpret what has been observed. Before the process of observing and analyzing, the research object needs to be determined and the way in which data will be obtained. The object of this study naturally is the main research question. To answer the main research question the results of the testing of the hypotheses described in chapter 3 are essential. In chapter 4 will describes the way in which data have been obtained. 

4.2 Research approach 

Each research method has its strengths and weaknesses; some are more suited for typical studies than others are. 

Babbie (2001) described four important terms concerning the best-suited research method: inductive versus deductive and qualitative versus quantitative.
Inductive / deductive:

Deductive approach begins with a general idea (such as theory, laws, and principles) and based on them, you form specific hypotheses, which can be tested in order to support the general ideas. If the hypothesis is supported, you may want to say that the initial (general) idea was indeed correct. 

Inductive versus deductive research method:

A deductive method starts with a general idea (such as theory, laws or principles) which will lead to the formulation of specific hypotheses in order to support this general idea. Each hypothesis will be tested and if the hypothesis cannot be rejected, there is evidence that the initial (general) idea is true. 

In contrast, the inductive method starts with specific things - observations of for example individual cases. Based on the accumulation of such observations, a general idea will developed. The inductive approach is often compared to what detectives are doing. They gather small evidence and information around the criminal place (specific things) and pin down a murderer (theory). 

Babbie (2001) described the relation between the inductive and deductive research methods in his book ‘The practice of Social Research’ as “the wheel of science” (figure 4.1). Good research involves involve a continuous process of moving from theories to facts which will then be used to formulate new theories and therefore contains both inductive as well as deductive methods.
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Figure: 4.1. Illustrating “the wheel of science” (Babbie 2001 pp.35)
Qualitative versus quantitative research method:

Empirical information takes a variety of forms. Qualitative information involves more narrative data and is used to providing extensive, in-depth information on what some aspect of the reality subjectively means to people. This qualitative information can be especially useful concerning the understanding of subjective points of view. In contrast, quantitative data are numerical or categorical. Qualitative data provide information that objectively indicates what is happening across a group of people, instead of formulating individual opinions in qualitative research. Quantitative information is particular useful concerning specifying broad patterns or trends across the specific populations.

In research concerning Corporate Social Responsibility, the best combination is a deductive method rather than inductive approach, and a quantitative method instead of a qualitative method as in this study differences in reporting on CSR and in CSR themes will be the object of investigation.
4.3 Methodology of content analysis

First Corporate Social Reports of all industries on the NYSE will be investigated. When no such reports are available, the annual reports will be investigated. Several different methods exist concerning the analysis of narrative information in CSR- Reports and the annual reports. Beattie et al. (2004) divided these methods into two categories: subjective and semi-objective (figure 4.2).
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Figure. 4.2: Approaches to the analysis of narratives in annual reports, V. Beattie et al. / Accounting Forum 28 (2004) 205–236 pg 209.

Subjective narrative information: analyst ratings

In the United States, many studies used scores of analysts on disclosure quality that were provided by the Association of Investment Management and Research (AIMR) (formerly the Financial Analysts Federation (FAF) 
. These scores provided an overall measure of corporate communications with investors (Beattie et al. 2004 p. 208). Healy and Palepu criticize these rankings on three grounds: the lack of clarity as to whether the analysts on the panels take the ratings seriously, the unclear basis on which firms are selected concerning inclusion, and the potential biases that analysts bring to the ratings (Healy and Palepu 2001, p. 34).
For the analysis of semi-objective narrative information, some studies have specified a list of items and scrutinize the text concerning their presence, ignoring sections of the text that do not contain any item on this list. This is the approach used by the majority of all disclosure index studies (Beattie et al. 2004 p. 208). Besides these “disclosure index studies”, another 3 methods exist to analyze semi-objective narrative information:

Readability studies, 

These studies are designed to quantify the cognitive difficulty of the text and generally use a readability formula such as the Flesch index. To evaluate the degree of the difficulty of the text, the computed score is compared to external benchmarks. A consensus exists that annual report narratives are difficult or very difficult to read. Concerning this study the difficulty of a text will not be investigated and therefore this type of analysis will not be used.

Linguistic analysis, 

Sydserff and Weetman (1999) produced a valuable contribution to research concerning annual report narratives by introducing a new method referred to as “the texture index”. Although they characterizes their method as an alternative to readability formulas, the texture index captures a much richer set of text characteristics and is shown not to be associated with readability scores. Sydserff and Weetman (1999) have developed a text-focused method of scoring narratives based theoretical and applied linguistics. They showed that this method could be adapted to apply to accounting narratives, in particular the Operating and Financial Review (OFR). Their method is explicitly grounded in the linguistic theory of narrative communication developed by De Beaugrande and Dressler (1981) and the texture index developed based on this by Roseberry (1995), an applied linguist.

As this study does not concern a scientific study of natural language (=Linguistics), this type of analysis will not be used.

Thematic content analysis, 

This last method is a method of codifying text into various categories depending upon selected criteria (Milne and Adler, 1999). Krippendorff (1980, p.21) defined content analysis as “a research technique for making replicable and valid inferences from data to their context”.

As in this study textual parts of CSR will be scientifically investigated, this type of analyses seems to be suitable for answering the main research question.
4.4 Thematic content analysis

To researchers who consider using it, the content analysis offers several advantages:
· Content analysis is not obtrusive. Both the company that issues the information for analysis, like financial report, and the receiver (stakeholder) are not aware that the content of the information is analyzed. There is no opportunity for them to manipulate the data (Wolfe, 1991, p.282). 

· Content analysis uses both quality and quantitative information in the text.  “Text is always qualitative to begin with” (Krippendorff 2004, p.83). 

· Provides insight into complex models of human thought and language use when done well is considered as a relatively "exact" research method, based on facts, as opposed to Discourse Analysis. (Colorado State University)

However, there are disadvantages when using content analysis (Colorado State University). 

· can be extremely time consuming 

· is subject to increased error, particularly when relational analysis is used to attain a higher level of interpretation 

· is often devoid of theoretical base, or attempts to liberally to draw meaningful inferences about the relationships and impacts implied in a study 

· is inherently reductive, particularly when dealing with complex texts 

· tends too often to simply consist of word counts 

· often disregards the context that produced the text, as well as the state of things after the text is produced 

· can be difficult to automate or computerize 

According to Dr. Klaus Krippendorff (1980 and 2004), six questions must be addressed in every content analysis:

· Which data are analyzed? 

· How are they defined? 

· What is the population from which they are drawn? 

· What is the context relative to which the data are analyzed? 

· What are the boundaries of the analysis? 

· What is the target of the inferences? Assess achieved reliability 

The next paragraphs the basic steps of Krippendorff will be described.

4.5 Transparency CSR reporting  

Since 2004 The Ministry of Economic Affairs (MEZ) publishes a report conducted by PricewaterhouseCoopers, of the CSR transparency of Dutch firms on Corporate Social reporting, named “Transparantiebenchmark YYYY”. The object of this investigation is to give an overview of the CSR activities, trends and progresses of the biggest Dutch companies, on company level as well as company characteristics like the companies sector. As this is performed on a yearly basis, it is possible to show increases and decreases on transparency.  In a joint effort with Sustainability asset management (SAM), it was possible to introduce an international comparison in this year’s benchmark. 

The 2008 investigation consists of 170 companies; of which 91 are listed on the AEX-Index. Information of this benchmark is retrieved from published CSR-reports and or annual reports. In addition, in some case information from the internet is used when the CSR-reports explicitly refers to this.  

Scorings method:

The “Transparantiebenchmark” uses a content analysis, where companies can score a maximum of 100 points, on 10 different aspects. The CSR aspects that are analyzed with the maximum that can be scored are:

1. Profile of the firm (10 points), products and services, international activities, number of employees, assets, core processes, supply chain, 

2. Vision and Strategy (10 points), Vision and Strategy in relationship to sustainability, future expectations in relation to sustainability, corporate guidelines desired behavior, external guidelines, activities concerning social responsibility to society, 

3. Corporate Governance and Management systems (10 points), organizational structure, organizational task and responsibilities, process description on managing sustainable organization, 

4. Chain responsibility (10 points), policy regarding Supply Chains and Chain responsibility, explanation on companies activities, 

5. Stakeholders (10 points), describing all stakeholders, influence of companies stakeholders, dialog with stakeholders is imbedded in the organization,

6. Economic aspects (10 points), explaining the organizational policy on economic aspects, economic results,  targets, improvements, 

7. Environment (10 points), explaining the environment policy, results on environment policy, targets, improvements, 

8. Social aspects (10 points), explaining the social policy,  results, targets, improvements,

9. Verification (10 points), auditing the report,

10. Effect (10 points), dilemma’s the company is confronted, scope of the report, summery. 

(source: Ministerie van Economische Zaken 2008)

Outcome of the Transparantiebenchmark 2008 is that Dutch companies have become more transparent. In addition, important for the research of this thesis there is a difference between listed and non-listed companies. Further chain responsibility is getting more attention, especially with companies that have a high core in the benchmark. This confirms the results, 39% Supplier relations, of the KPMG’s survey of social topics in the GFT250 reports (UNCTAD, 2004, p. 29).   
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Fig. 3.illustrating “2007 / 2008 Change Average score in transparency” (Transparantiebenchmark 2008, MEZ)

4.6 Sample selection

The first question of Krippendorff is to answer the question “Which data are analyzed”? Primarily the Corporate Social report (also named sustainability report etc.) will be analyzed. If a company does not publish a Corporate Social Report, the annual financial report will be used.

How are they defined? In addition, “what is the population from which they are drawn”? Population will be the Dutch listed companies gathered from the following sites:

· AEX 2007 / 2008 (http://www.behr.nl/Beurs/aexmandjes.html)

· AMX (http://www.behr.nl/Beurs/midkapmandjes.html)

· Other (Transparantiebenchmark 2008)

The final “draw” / selection depend on the following criteria’s:

· The availability of information on this topic;

· Companies must be a member of the AEX, AMX in 2007 and 2008.
The complete list of companies is displayed in the appendix A

4.7 CSR Recording unit / Indicators

Following the next question, “what is the context relative to which the data are analyzed”? Of all the researches, the recording model used for the Transparantiebenchmark (MEZ) is perfectly suited for this research. However, not all CSR topics are addressed in this model. For this research a combination of the UNCTAD_Index,  described in paragraph 3.1, and Transparantiebenchmark gives a good model, but is misses several important theme’s.

 Addition to the Model:

· Sustainable Use of Resources (G.van de Kerk and A. Manuel 2008) like Waste Recycling, Use of Renewable Water Resources, Consumption of Renewable Energy e.c;

· Sustainable World (G.van de Kerk and A. Manuel 2008) like Forest Area, Preservation of Biodiversity, Emission of Greenhouse Gases, Ecological Footprint e.c;

· Human rights (Holme and Watts, 2000), like child labor.

· Corporate Governance and Management systems (Transparantiebenchmark (MEZ))

· Stakeholders ((Transparantiebenchmark (MEZ))

These themes were added to the UNTAD_Index model. They were already a part of the Transparantiebenchmark, and are indicated as “New”. Further, several themes were already a part of the UNCTAD_Index, but not to the Transparantiebenchmark. For these themes new CSR Recording unit / Indicators where created.

· Government and Community Contributions, with the addition of payments from government because of the financial simulation plan to stabilize the economic market. Voluntary contributions to civil society are a part of MEZ Social aspects.
· Corruption. To analyze if Dutch listed companies have a policy against corruption.
Theme left out of the model:

Some themes were not included in the model. The following Transparantiebenchmark themes were left out of the model, as they are not typical CSR-themes. They give mere an overview / summery of the CSR of a company in a whole.

· Vision and Strategy 

· Verification

· Effect

Finally, the following CSR Benchmark will be used for this research.  

	Transparantiebenchmark (MEZ)
	UNCTAD 
	Type of Indicator

	Economic aspects
	Trade, Investment and

Linkages
	1. Total revenues

2. Value of imports vs. exports

3. Total new investments

4. Local purchasing

	Profile 
	Employment Creation

and Labor Practices
	5. Total workforce with breakdown by employment type, employment contract and gender

6. Employee wages and benefits with breakdown by employment type and gender

7. Total number and rate of employee turnover broken down by gender

8. Percentage of employees covered by collective agreements 

	Economic aspects
	Technology and Human Resource Development
	9. Expenditure on research and development

10. Average hours of training per year per employee broken down by employee category

11. Expenditure on employee training per year per employee broken down by employee category

	Social aspects
	Health and Safety
	12. Cost of employee health and safety

13. Work days lost due to occupational accidents, injuries and illness

14. Voluntary contributions to civil society

	N.a.
	Government and Community Contributions
	15. Payments from Government



	N.a.
	Corruption
	16. Number of convictions for violations of corruption related laws or regulations and amount of fines paid/payable

17 Policy against corruption

	Social aspects
	Human Right (New)
	18. Child Labor

	Environment
	Environment (New)
	19. Waste Recycling,  Use of Renewable Water Resources, Consumption of Renewable Energy, Forest Area, Preservation of Biodiversity, Emission of Greenhouse Gases,  Ecological Footprint e.c.)

	Chain responsibility
	Chain responsibility (New)
	20. Policy regarding Supply Chains and Chain responsibility, explanation on companies activities,

	Corporate Governance and Management systems
	Corporate Governance and Management systems
	21. organizational structure, organizational task and responsibilities, process description on managing sustainable organization

	Stakeholders
	Stakeholders
	22. describing all stakeholders, influence of companies stakeholders, dialog with stakeholders is imbedded in the organization,


4.8 Weight of the CSR Recording unit / Indicators

For this research content analyze is used. To project the results in a way that it can be analyzed, the data needs to be weighted. The model of the “Transparantiebenchmark” gives all companies an individual score projected in point with a maximum score per theme trough assigning different weights per individual indicator. A company can score zero to n-point’s bases on the following criteria:

· Zero point, the mentioned in topic is not described in the report.

· One point, the mentioned in topic is partly described in the report.

· Two Points and more, the mentioned in topic is extensively described in the report.

· Extra point if the extensive information includes drawn up topics.

In the CSR model used for this research the weighing methodology and CSR Recording unit is combined. A detailed CSR model of the transparency of CSR reporting or annual reports for NYSE Euronext (NYX) companies is displayed in appendix B.

4.9 Summery

Problem definition of this research is: “What is the information disclosure focus of the various AEX-listed and other Dutch-listed companies with respect to CSR during the period 2007-2008? This will be measured trough the method of content analysis of CSR-reports and / or annual financial reports of sample firms. The yearly report of the Ministry of Economic Affairs and the UNCTAD_Index form the basis for the formulation of the CSR measurement indicators. The CSR indicators of this research are:

1.
Profile 

2.
Economic aspects

3.
Social aspects

4.
Government and Community Contributions

5.
Corruption

6.
Environment

7.
Chain responsibility

8.
Corporate Governance and Management systems

9.
Stakeholders

There are yearly programs to research CSR within Dutch firms, like the Transparantiebenchmark of the Ministry of Economic Affairs. That report indicated that there is a significant difference in weighs of CSR themes, between listed and non-listed companies. This Research investigated if there is a difference between AEX listed and other listed companies. Next chapter the empirical data will be described.
5 Empirical research 

5.1 Introduction

This chapter will focus on the results of the empirical part of this research. Paragraph 5.2 presents the overall results of the content analysis of the CSR or Annual reports and the factsheet, followed by paragraph 5.3, with the specific scores of the different types of Dutch listed companies (AEX, AMX and Other Dutch listed companies). In paragraph 5.4 the thematic analyses is presented of the company characteristic “industry“, for all types of companies. In the last paragraph (5.5), the summery of the findings will be presented.

5.2 CSR data

In this section presents the total findings of this research. These findings will be presented trough tables and graphs. This will give a better overview of the information.

As described in the previous chapter the CRS data is retrieved by performing a content analysis by the author on the individual CSR- or annual reports of the sample companies, concerning the year 2007 and 2008. A complete list of the companies used for this research can be found in appendix A. The total data gathered can be found in the attached cd-rom with the excel doc “Empirical CSR data on Listed companies 2007 and 2008”. 

After weighing each measurement indicators the results of 2007 and 2008 are as followed:
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The overall results are displayed in the following fact sheet 
	Fact sheet:

	Item
	2007
	2008

	CSR report used
	28
	31

	Annual Report user
	26
	23

	No. Of CSR pages:

	AEX
	52,62 pages
	60,71 pages

	AMX
	20,8 pages
	29,27 pages

	Other Listed
	21,63pages
	24,38pages

	Top 4 Themes:

	AEX
	· Environment

· Profile

· Social aspects

· Chain responsibility
	· Environment

· Stakeholders

· Social aspects

· Profile

	AMX
	· Profile

· Environment

· Economic aspects

· Social aspects
	· Profile

· Environment

· Economic aspects

· Social aspects

	Other Listed
	· Profile

· Economic aspects

· Corporate Governance and Management systems

· Social aspects
	· Profile

· Economic aspects

· Corporate Governance and Management systems

· Environment

	Total weight CSR themes

	AEX
	44,90 point
	46,29 point

	AMX
	30,56 point
	29,75 point

	Other Listed
	30,56 point 
	28,00 point


AEX listed companies:

The following scheme presents the detail results for 2007 / 2008 (sorted by 2008 results)

	 
	AEX listed companies

	CSR indicators 
	2007
	2008
	Change
	Symbol

	Environment
	8,10
	8,33
	0,24
	(

	Stakeholders
	6,19
	7,05
	0,86
	(

	Profile
	7,19
	6,86
	-0,33
	(

	Social aspects
	6,67
	6,81
	0,14
	(

	Chain responsibility
	6,29
	6,62
	0,33
	(

	Corporate Governance and Management systems
	5,05
	5,38
	0,33
	(

	Economic aspects
	3,52
	3,48
	-0,05
	(

	Corruption
	1,52
	1,52
	0,00
	=

	Government and Community Contributions
	0,38
	0,24
	-0,14
	(


Analysis:

Besides the weights of the individual themes within the top four themes, there is also a change in the top four themes between 2007 and 2008. A stakeholder theme has replaces the Chain responsibility theme. The weight of Chain responsibility information in the reports has increased but not as much as the theme stakeholders with 0,86 points. Companies invest in activities to improve their stakeholder’s relations. Arcelor Mittal created the Stakeholder map (CR Report2008 pp. 10), where they report on all their stakeholders. They ask themselves several questions and fill in the results to for a complete overview of their stakeholder’s values. Questions like:

· Why are we important to our stakeholders?

· Why are our stakeholders important to us?

· Ways of engaging with our stakeholders

· Key issues of interest for our stakeholders 

Other top four themes:

· Environment, the main theme of all AEX listed companies, with information on reducing their carbon footprint. This the impact our activities on the environment, and in particular the climate change. It relates to the amount of greenhouse gases produced in our day-to-day lives through burning fossil fuels amongst  others concerning electricity, heating and, transportation. As said by Professor David Baron (Steen M. 2007). “When we conduct our business activity, we don’t leave any footprint on the earth—the earth is as healthy as it would have been had we not been there”. Royal Dutch Shell is one of the companies that scored the maximum of 10 point in this theme. There policy is as followed:” We recognize that our continuing business success depends on helping to meet the world’s growing energy needs in environmentally and socially responsible ways.” 

· Profile, with general information on a company’s products and services and in which countries they operate. 

· Social aspects, one of John Elkington triple-P bottom line’ our “well being”. With information on employees (health, safety and training), society contribution to local activities and human rights. Most of the AEX companies have signed the ten principles of UN Global Compact like Akzo Nobel. This is a set of core values in the areas of human rights, labor standards, the environment, and anti-corruption
.
· Finally Chain responsibility, information in which way a company can influence their chain to act responsible toward sustainable entrepreneurship. This theme has dropped out of the top four, but companies are still investing in this. As Sir Winston Churchill British politician (1874 - 1965), ones said, “The Price of greatness is responsibility.”
 The AEX listed companies also see this as a top priority. Take Ahold for example; there policy towards sustainable trade is “We cooperate with suppliers to systematically improve the social and environmental quality of products throughout the supply chain, particularly those sold under Ahold brand names. In the long run, we favor those suppliers whose values and principles are aligned with our own”. Ahold is as good as the product they receive. To achieve this they start programs like Ahold Sustainable Business Development (ASBD). The program aims to help suppliers in the developing world, particularly in Africa, to meet minimum standards for production and quality so that they can access more developed markets. 

UNCTAD:

Two specially added themes Corruption and Government and Community Contributions minimally or have not been reported. Corruption is mostly incorporated with signing the UN Global Compact. There are two ways to report on Government and Community Contributions, trough grants for research or simulation measures due to the “credit crunch. AEX companies only receive grants for research activities, like DSM BioMedical Materials Program. They received €45 million from the Dutch government (DSM Sustainability report 2008 pp. 31). 

Credit crunch killing for CSR?

Results show that the Credit crunch was not killing for CSR. The weights of CSR information has increased. In fact, companies see the credit crunch as an opportunity to pay extra attention to CSR themes, like ING: “The crisis has strengthened our belief that sustainability and business are two sides of the same coin”.Jan Hommen, CEO designates (ING).
AMX listed companies:

The following scheme presents the detail results for 2007 / 2008 (sorted by 2008 results)

	 
	AMX listed companies

	CSR indicators 
	2007
	2008
	Change
	Symbol

	Profile
	5,56
	5,44
	-0,13
	(

	Environment
	4,75
	4,88
	0,13
	(

	Economic aspects
	4,31
	3,94
	-0,38
	(

	Social aspects
	3,88
	3,81
	-0,06
	(

	Stakeholders
	3,69
	3,63
	-0,06
	(

	Corporate Governance and Management systems
	3,56
	3,19
	-0,38
	(

	Chain responsibility
	2,44
	2,75
	0,31
	(

	Government and Community Contributions
	1,38
	1,13
	-0,25
	(

	Corruption
	1,00
	1,00
	0,00
	=


Analysis:

Overall, the weights of the CSR themes are far below that of the AEX companies. Further, the top four themes differ from the AEX listed firms. Profile and Economic themes are more prominent. Reason for this is that 69% report CSR information trough annual report. These reports give generally more information on Profile and Economic aspects. This has decreased in 2008 as 50% report CSR information trough annual reports. Three companies produces a CSR report for the first time, they are Heijmans, Vopak and Logica. 

Other top four themes:

Besides the themes, Profile and Economic themes there are two themes in the top four: 
· Environment, the amount of weight differs from no information (USG People) to complete information (Koninklijke Wessanen and Océ). Companies are still in the process of investigating the impact that their company has on the environmental and how to act on this. For example, Heijmans is investigating to comply to the ISO 14001 with implementing an environmental management system (MVO-verslag_Heijmans_2008 pp 10). Further, there are companies that pay a minimum of attention to environmental issue by addressing this in there CSR policy and do not explain it, like ASM international “We have embedded various procedures concerning environment, health, and safety in most of our operations. With respect to safety procedures, material safety incidents are monitored and reported to the Management Board (ASMI annual report 2008 pp. pp.23).

· Social aspects, this is more or less the tame as with the environment theme. There are companies that do not pay attention to this theme (Binck Bank and ASM) and there are companies that pay a lot of attention (Océ). Like the AEX companies with the AMX several companies exists that signed the UN Global Compact like Vopak.
UNCTAD:

AMX companies show the same result as with the AEX companies. The themes results for Corruption, and “Government and Community Contributions” minimally or have been not reported. AMX companies have received grants for CSR purposes like Crucell who invested in the GAVI Alliance, a global public-private partnership that brings together the talents of different constituencies and individuals to help the poorest parts of the world develop their own sustainable immunization programs. Corruption is mostly incorporated in own core values (USG Group annual report 2007 pp. 83) or with signing the UN Global Compact. 

Credit crunch killing for CSR?

The results of the AMX give a mixed result. The total amount of CSR pages and the increase of CSR-report indicate that the credit crunch was not killing. On the other hand, the total weights of several CSR themes have decreased, which indicates that the credit crunch has had impact in CSR.

Other Dutch listed companies:

The following scheme presents the results detail results for 2007 / 2008 (sorted by 2008 results)

	 
	AEX listed companies

	CSR indicators 
	2007
	2008
	Change
	Symbol

	Profile
	5,56
	5,63
	0,06
	(

	Economic aspects
	4,31
	4,38
	0,06
	(

	Corporate Governance and Management systems
	3,56
	3,69
	0,13
	(

	Environment
	4,75
	3,63
	-1,13
	(

	Social aspects
	3,88
	3,44
	-0,44
	(

	Stakeholders
	3,69
	3,25
	-0,44
	(

	Chain responsibility
	2,44
	2,81
	0,38
	(

	Corruption
	1,00
	0,63
	-0,38
	(

	Government and Community Contributions
	1,38
	0,56
	-0,81
	(


Analysis:

The overall weights of the CSR themes show a similar result as the AMX companies as they are far below that of the AEX companies, but the total weight show a similar result as the AMX companies. The top four themes differ from the AEX listed and AMX firms. Profile, Economic aspects and 

Corporate Governance and Management systems themes are more prominent. Reason for this is that 77% report CSR information trough annual report. These reports give generally more information on these themes.

Other top four themes:

· Environment, companies that produce a separate CSR-report score high points on environment they are Chevron, Cisco, IBM and Crown van Gelder. These companies give detail information on there their carbon footprint. The other companies just addressed the environment in there sustainability policy or targets like Hunter Douglas, whit the exception of Corio and Arcadis and Imtech, where the environmental can be part of an annual report. 

Hunter Green™ is an important new company-wide environmental initiative being undertaken by our Hunter Douglas branded companies to reduce energy consumption, water usage and our overall carbonfootprint. It also includes a consumer marketing effort creating increased awareness of the superior energy-saving benefits of our products. (Hunter Douglas annual report 2008 pp. 20)

UNCTAD:

The themes results for Corruption and “Government and Community Contributions” were minimally or not reported. Instead of receiving grants for CSR programs or the restore financial stability, the Kas bank especially report that it did not receive any grants from the governments support programs, to protect national interests and to restore confidence in the financial industry (annual report 2008 pp. 19).Corruption is incorporated in own core values (Chevron, Kas Bank and IBM) or with signing the UN Global Compact (Corio, Arcadis). 

Credit crunch killing for CSR?

Like the AMX, the results of the Other Dutch listed companies give a mixed result. The total amount of CSR pages have increased from the average 21,63 pages to 24,38 pages which could  indicate that the credit crunch was not killing. On the other hand, the total weights of several CSR themes have decreased from 30,56 points to 28,00 points, which indicates that the credit crunch has had impact in CSR.

5.3 Thematic Industry analyses
In this paragraph, different information disclosure themes per company and characteristic per “Industry” will be analyzed. Company characteristic “Industry” is based on The Industry Classification Benchmark (ICB). It contains four classification levels: 10 industries, 18 super sectors, 39 sectors and 104 subsectors. It provides accurate and globally accepted industry and sector classifications covering over 47,000 securities and 42,000 companies worldwide
. Overview of main industry levels:

0001 
Oil and Gas

1000 
Basic Materials

2000
Industrial

3000
Consumer Goods

4000
Healthcare

5000
Consumer services

6000
Telecommunications

7000
Utilities

8000
Financials

9000
Technology

The next scheme displays the variety of the industry groups used in this research. Industry group 7000 “utilities” was left out of the analysis, as no AEX or AMX Company is part of this industry. It was not possible to make a comparison between the different types of Dutch listed companies

	Industry
	AEX
	AMX
	Other listed companies
	Total

	0001, Oil Gas
	2
	0
	2
	4

	1000,basicMaterials 
	3
	0
	2
	5

	2000, Industrials
	2
	5
	2
	9

	3000, Consumer Goods
	3
	3
	2
	8

	4000, HealthCare
	0
	1
	2
	3

	5000, Consumer Services
	4
	0
	2
	6

	6000, Telecommunications
	1
	0
	1
	2

	8000, Financials
	4
	3
	2
	9

	9000, Technology
	2
	4
	2
	8

	Total
	21
	16
	17
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Analyses:

In the industry “0001, Oil&Gas” a clear difference exists in the information disclosure themes between AEX and other listed companies as also in time (2007 / 2008). 

Differ in time: 

· Environment is still the main theme. Industry Oil & Gas will generally been seen as the industry that can harm the environment the most. Look for example at British Petroleum. 

· Social aspects, just as Environment an important theme see Shell quote. Further investing in employee safety whit local safety programs (Shell)

· Chain responsibility is been replaced in the top four by Corporate Governance and management systems. SBM Offshore has increased their information on this theme. In the 2008 report it clear that management Board has clear responsibilities towards sustainable operations

All major new investments must include the expected future costs of emitting CO2 in their project design and decision-making. We require an environmental, health and social impact assessment to be carried out before we begin significant work on a project or at an existing facility. (Delivery and growth report 2008 pp. 14) 

Difference AEX and other Dutch listed companies:

No clear difference in CSR themes exists accepts concerning Chain responsibility. 

Credit crunch killing for CSR?

The weight has improved which can indicate that the credit crunch was not killing for CSR in this industry. 

1000,basicMaterials 
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Analyses:

This industry shows a clear difference in the information disclosure themes between AEX and other as in time (2007 / 2008). 

Differ in time:

· Stakeholders, AEX listed companies made a lot of progress in this theme. In particular DSM KON with an increase of 4 point. In the 2008 report, it was clearer what the dialog of company was with their stakeholders. We engage with our stakeholders to identify the changing needs of the world in which we operate. As part of our strategy and stakeholder dialogue, we have identified four global mega trends: Climate and Energy, Health and Wellness, Functionality and Performance and Emerging Economies.  his theme clearly (Royal DSM N.V Triple P Report 2008 pp. 6)

· Themes Environment, Social aspects and Chain responsibility are equally weighted in 2007 / 2008. The information within these themes is the same as signaled before.

Difference AEX and other Dutch listed companies:

There is a clear difference in CSR themes, Profile and Economic aspects are weighted more with the other listed companies. Holland Colors of the other listed companies reported via annual report, with a minimum of CSR information. 

Credit crunch killing for CSR?

The total weight of the information has increased slightly, which can indicate that the credit crunch was not killing for CSR in this industry

2000, Industrials
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Analyses:

This industry shows a difference in the information disclosure themes between AEX and AMX as other Dutch listed companies, as in time.
Differ in time:

· Economic aspects, with the AMX companies have dropped 1,2 points. Possible explanation is that in 2008 two companies reported CSR separately from their annual report Heijmans and Vopak. In these reports the information on Economic aspects where minimally reported.
Difference AEX and AMX as other Dutch listed companies:

There is a clear difference in three different CSR themes. They are Stakeholders (AEX), Social aspects (AMX) and Economic aspects (Other Dutch listed companies). The other three out of the top four themes are, besides the weights, similar.

Credit crunch killing for CSR?

The total weight of the information has increased slightly, which can indicate that the credit crunch was not killing for CSR in this industry
3000, Consumer Goods
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Analyses:

This industry shows only a difference in the information disclosure themes between AEX and AMX as other Dutch listed companies, not in time. 

Difference AEX and AMX as other Dutch listed companies:

There is a clear difference in three different CSR themes. They all have Profile as one of their main themes. The difference is as followed:
	AEX
	AMX
	Other Dutch Listed 

	Environment
	Environment
	Economic aspects

	Chain responsibility
	Chain responsibility
	Stakeholders

	Social aspects
	Stakeholders
	Corporate Governance and Management systems


Credit crunch killing for CSR?

The total weight of the information has increased with all three types of Dutch listed companies, which can indicate that the credit crunch was not killing for CSR in this industry

4000, HealthCare
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Analyses:

This industry shows only a difference in the information disclosure themes between AMX and other Dutch listed companies, not in time. Industry HealthCare has no AEX listed companies.

Difference AEX and AMX as other Dutch listed companies:

There is a clear difference in CSR theme Corporate Governance and Management systems, which  aspects is weighed more with the other Dutch listed companies. 

Credit crunch killing for CSR?

The total weight of the information has slightly increased with all two types of Dutch listed companies, which can indicate that the credit crunch was not killing for CSR in this industry

5000, Consumer Services
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Analyses:

This industry shows a difference in the information disclosure themes between AEX and other Dutch listed companies as in time. Industry Consumer Services has no AMX listed companies.

Differ in time:

· Stakeholders (AEX) has increased by 1.7 points. Koninklijke AHOLD has increased their activities towards their stakeholders. We believe that building a sustainable future for our company and our stakeholders is the right thing to do. (Corporate Responsibility Report 2008 pp.2).

· Corporate Governance and Management systems (AEX) has increased by 1 point. Koninklijke AHOLD has increased their activities towards this theme. Koninklijke AHOLD has made in their 2008 report clear that the executive board takes it responsibility in sustainable operations. How we manage corporate responsibility: Our corporate responsibility vision, policies, goals and measures are set at a global level by Ahold’s Corporate Executive Board. (Koninklijke AHOLD Corporate Responsibility Report 2008 pp.34) 
Difference AEX and other Dutch listed companies:

There is a clear difference in CSR themes, Corporate Governance and Management systems and Economic aspects. They are in the top four CSR themes with the other Dutch listed companies. 

Credit crunch killing for CSR?

The total weight of the information has increased with all two types of Dutch listed companies, which can indicate that the credit crunch was not killing for CSR in this industry.
6000, Telecommunications
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Analyses:

This industry shows a difference in the information disclosure themes between AEX and other Dutch listed companies, not in time. Industry Telecommunications has no AMX listed companies.

Difference AEX and other Dutch listed companies:

One clear difference in CSR theme exists, Economic aspects is in the top four CSR themes with the other Dutch listed companies. 

Credit crunch killing for CSR?

The total weight of the information has slightly decreased with other Dutch listed companies in particular, which can indicate that the credit crunch was killing for CSR in this industry.
8000, Financials
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Analyses:

This industry shows a difference in the information disclosure themes between AMX and other Dutch listed companies as in time. Industry HealthCare has no AEX listed companies.

Differ in time:

· Profile (AEX) has dropped 1.7 point. Fortis has unintentionally decreased their activities towards this theme, because of their preparation for the integration of ABN AMRO, adapting the two organizations to the expected future reality, merging the two corporate cultures and creating a new company with 85,000 employees. (Corporate Social Responsibility Report 2008 pp 5)

· Stakeholders (other Dutch listed companies) have increased by 2 point. This was the result of Corio, which has increased their activities towards this theme with 4 points. “In 2008 Corio organized a number of road shows and property tours and attended a number of conferences to talk to analysts and investors about the company, and to explain the company’s strategy, working methods and activities, often in the form of question and answer sessions.” (annual report 2008 pp.24)

· Chain responsibility (other Dutch listed companies) has increased by 1.5 point. Again, this was a result of Corio, which has defined chain responsibility as a challenge for 2008. “full social responsibility is only possible if the supply chain is involved and feedback (being receptive to comments and criticism and incorporating them into policy) (annual report 2008 pp.137)

· Corruption (other Dutch listed companies) has increased by 1.5 point Both companies in this group did not report on corruption in 2008, which they did in 2008. Corio signed the United Nations Global Compact, and the KAS Bank clearly reports that it has no shares in companies on the UN Global Compact list. KAS BANK does not hold shares in companies that appear on the UN Global Compact list of companies that are guilty of offences against human rights, infringements of labor or environmental standards or corruption.(annual report 2008 pp. 27)
Difference AEX and other Dutch listed companies:

One clear difference in CSR theme exists, Economic aspects is in the top four CSR themes with the other Dutch listed companies. 

Credit crunch killing for CSR?

The total weight of the information has slightly decreased (AEX and AMX) but increased with the other Dutch listed companies. The total amount slightly increased, which can indicate that the credit crunch was no killing for CSR in this industry
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Analyses:

This industry shows a difference in the information disclosure themes between AEX, AMX and other Dutch listed companies not significantly as in time. With the AEX firms, Chain responsibility and Environment changed places in the top four between 2007 and 2008.

Difference AEX and other Dutch listed companies:

· With the AMX and other Dutch listed companies. Social aspects have scored higher than that of the AEX. Especially the score of other Dutch listed companies is significantly higher with 7 points. . Employees: Global employees, global citizens. Even in the current economic downturn, IBM continues to invest in our workforce —providing our employees with skills training, health and wellness programs, and opportunities to gain global experience. (IBM Corporate Responsibility Report 2008 pp. 12)

Credit crunch killing for CSR?

The total weight of the information has slightly decreased, which can indicate that the credit crunch was slightly killing for CSR in this industry

5.4 Summery 

In this chapter, the findings of the content analysis are presented in different figures and schemes. AEX listed companies have scored by far the most points concerning CSR. This can be explained by the fact AEX companies separately report CSR in a separate report. In 2008, more AMX and other Dutch listed companies have delivered a separate CSR-report. This could have its affect in the 2009 scores. The scores in CSR-themes show great differences. Arcelor Mittal scored the maximum of 10 points for the theme Stakeholders, where as USG People and ASM International scored 0 point in this theme. Another example is Reed Elsevier, Wolters Kluwer and Koninklijke KPN scored the maximum point of 10 points for theme Environment, where AMT Holding, Arseus (D) and AJAX scored 10 point in this theme. In 2007, the Royal Dutch Shell and Crown van Gelderen scored the most point with 58 points in 2007. The results in 2008 where again Royal Dutch Shell with 59 points and AJAX and Verizon Comm. Score the lowest with 13 points. 

In the next chapter, the conclusions of this research will be presented as the hypothesis and main question will be answered.

6 Conclusions

This report investigated the amount of Corporate Social Responsibility (CSR) information voluntarily disclosed by Dutch listed companies CSR better known as John Elkington‘triple-P bottom line’. Triple P concerns profit (‘economic prosperity’), planet (‘ecological quality’) and people (‘well-being’). Through content analysis 53 companies of the NYSE Euronext (NYX), better known as AEX, where analyzed on basis of their CSR information reported in CRS-report or annual reports. Results can also be found in the fact sheet in paragraph “5.2 CSR data”. The Ministry of Economic Affairs yearly performs this type of analysis, reported as the Transparantiebenchmark. The model of indicators used in this research was mainly based on this Transparantiebenchmark, with the addition of the themes “Government and Community Contributions” and “Corruption”. Several companies received grants / payments from government, not because of the financial simulation plan to stabilize the economic market, but for Research and social activities like Crucell who invested in the GAVI Alliance. With respect to corruption, little to no companies where fined for corruptive reasons. Several companies however signed the UN Global Compact, like Akzo Nobel. This Compact sets ten Principles of the Global Compact of core values in the areas of human rights, labor standards, the environment, and anti-corruption.

Further theme study showed that the main theme of AEX, AMX and other Dutch listed firms where:

	Type
	2007 theme’s
	2008 theme’s

	AEX
	Environment, Profile, Social aspects and 

Chain responsibility
	Environment, Stakeholders, Social aspects and Profile, 

	AMX
	Profile, Environment, Economic aspects and Social aspects
	Profile, Environment, Economic aspects and Social aspects

	Other Listed
	Profile, Economic aspects, Corporate Governance and Management systems and Social aspects
	Profile, Economic aspects, Corporate Governance and Management systems and 

Environment


Therefore, hypotheses H1 The main themes (focus areas) of the various AEX-listed and the other Dutch-listed companies are human rights, employee rights, environmental protection, community involvement and supplier relations? is partly rejected.

· For AEX companies this hypothesis is accepted. Human rights and employee rights are part of the Social aspects theme. Other themes are the same. 
· For AMX and Other Dutch listed companies this is not the case. Supplier relations are not part of their main themes. Instead, the economic aspect is among the top themes.
Continuing the thematic company characteristics “Industry” analyses. 

	2007 results:

	Industry 
	AEX listed
	AMX listed
	Other Dutch Listed
	Significant difference?

	0001, Oil&Gas
	Environment

Profile

Social aspects

Chain responsibility
	
	Environment

Profile

Social aspects

Stakeholders
	NO 

	1000,basicMaterials
	Social aspects

Chain responsibility

Environment

Profile
	
	Profile

Environment

Economic aspects

Social aspects
	YES

	2000, Industrials
	Environment

Profile

Corporate Governance and Management systems

Social aspects
	Profile

Social aspects

Economic aspects

Corporate Governance and Management systems
	Economic aspects

Profile

Corporate Governance and Management systems

Social aspects
	YES

	3000, Consumer Goods
	Environment

Profile

Chain responsibility

Social aspects
	Environment

Profile

Chain responsibility

Stakeholders
	Economic aspects

Profile

Stakeholders

Corporate Governance and Management systems
	YES

	4000, HealthCare
	
	Profile

Economic aspects

Environment

Stakeholders
	Economic aspects

Profile

Corporate Governance and Management systems

Stakeholders
	YES

	5000, Consumer Services
	Environment

Profile

Chain responsibility

Stakeholders
	
	Profile

Economic aspects

Corporate Governance and Management systems

Chain responsibility
	YES

	6000, Telecommunications
	Environment

Profile

Social aspects

Stakeholders
	
	Profile

Economic aspects

Environment

Social aspects
	YES

	8000, Financials
	Environment

Profile

Social aspects

Stakeholders
	Economic aspects

Profile

Corporate Governance and Management systems

Environment
	Economic aspects

Profile

Corporate Governance and Management systems

Environment
	YES

	9000, Technology
	Profile

Chain responsibility

Environment

Stakeholders
	Profile

Environment

Economic aspects

Social aspects
	Social aspects

Chain responsibility

Environment
	YES


The result in the above scheme presents the results of the top four themes in the year 2007. As a result, hypothesis H2, There is no significant difference in the presentation of social disclosure amount between the various AEX-listed, industries and the other Dutch-listed companies? is, with the exception of industry “0001, Oil&Gas”, rejected. Based on the fact that in industry “4000, HealthCare” the difference between AEX and other Dutch listed companies could not be measured, as the AEX does not have companies in that industry.

There is a significant difference if more than one theme differs between AEX companies and the AMX and /or other Dutch listed companies.

	2008 results:

	Industry 
	AEX
	AMX
	Other Dutch Listed
	Significant difference?

	0001, Oil & Gas
	Environment

Corporate Governance and Management systems

Social aspects

Profile
	
	Environment

Social aspects

Profile

Corporate Governance and Management systems
	NO 

	1000,

basic Materials
	Stakeholders

Social aspects

Chain responsibility

Environment
	
	Profile

Environment

Economic aspects

Social aspects
	YES

	2000, Industrials
	Environment

Profile

Corporate Governance and Management systems

Social aspects
	Profile

Environment

Social aspects

Corporate Governance and Management systems
	Profile

Economic aspects

Environment

Corporate Governance and Management systems
	YES

	3000, Consumer Goods
	Environment

Chain responsibility

Profile

Social aspects
	Environment

Profile

Chain responsibility

Stakeholders
	Economic aspects

Profile

Stakeholders

Corporate Governance and Management systems
	YES

	4000, HealthCare
	
	Profile

Economic aspects

Environment

Stakeholders
	Economic aspects

Profile

Corporate Governance and Management systems

Stakeholders
	YES

	5000, Consumer Services
	Environment

Chain responsibility

Stakeholders

Profile
	
	Profile

Economic aspects

Corporate Governance and Management systems

Environment
	YES

	6000, Telecommunications
	Environment

Profile

Social aspects

Stakeholders
	
	Profile

Economic aspects

Environment

Social aspects
	YES

	8000, Financials
	Environment

Stakeholders

Social aspects

Chain responsibility
	Economic aspects

Profile

Corporate Governance and Management systems

Environment
	Economic aspects

Profile

Stakeholders

Corporate Governance and Management systems
	YES

	9000, Technology
	Profile

Environment

Chain responsibility

Stakeholders
	Profile

Environment

Economic aspects

Social aspects
	Profile

Social aspects

Chain responsibility

Environment
	YES / NO


The result in the above scheme gives the results of the top four themes in the year 2008. As a result, hypothesis H2 There is no significant difference in the presentation of social disclosure amount between the various AEX-listed, industries and the other Dutch-listed companies? is, with the exception of industry “0001, Oil & Gas” and “9000, Technology”, rejected. Also given the fact that in industry “4000, HealthCare” the difference between AEX and other Dutch listed companies could not be measured, as the AEX does not have companies in that industry. There is a slight difference between the results of 2007 and 2008. AEX and other Dutch listed companies have similar themes. 

This research also investigated if an economic circumstance like the “credit crunch” is killing for CSR. No company has indicated in their report that the “credit crunch” negatively affected the CSR activities. Companies took the “credit crunch” as a momentum to strengthen their CRS activities, like ING: “The crisis has strengthened our belief that sustainability and business are two sides of the same coin.” Jan Hommen, CEO-designate (ING). The results of the 2007 and 2008 scored points are summarized in the following scheme.

	Industry 
	Average weight score 2007 
	Average weight 

Score 2008
	Change
	Symbol

	0001, Oil Gas
	43,25 points
	45 points
	1,75  points
	(

	1000, Basic Materials
	47,2 points
	48,2 points
	1 points 
	(

	2000, Industrials
	29,56 points
	29,89 points
	0,33 points
	(

	3000, Consumer Goods
	36,25 points
	36,75 points
	0,5  points
	(

	4000, HealthCare
	21,67 points
	22 points
	0,33  points
	(

	5000, Consumer Services
	36,5 points
	39,5 points
	3  points
	(

	6000, Telecommunications
	23 points
	22,5 points
	-0,5 points 
	(

	8000, Financials
	35,44 points
	35,56 points
	0,11 points
	(

	9000, Technology
	34,00 points
	33,00 points
	-1  points
	(

	Total
	
	
	5,53 points


	(


As a result, hypothesis H3 Economic circumstance significantly influences the disclosure focus and amount of social disclosure within AEX-listed and the other Dutch-listed companies? is not rejected. Results could indicate that an economic circumstance like the “credit crunch” positively influenced CSR activities within companies. 

Finally answering our main question; “What is the information disclosure focus of the various AEX-listed and other Dutch-listed companies with respect to CSR during the period 2007-2008?” The results can also be found in the factsheet. They are as followed: 

	Top 4 Themes:
	2007
	2008

	AEX
	Environment

Profile

Social aspects

Chain responsibility
	Environment

Stakeholders

Social aspects

Profile

	AMX
	Profile

Environment

Economic aspects

Social aspects
	Profile

Environment

Economic aspects

Social aspects

	Other Listed
	Profile

Economic aspects

Corporate Governance and Management systems

Social aspects
	Profile

Economic aspects

Corporate Governance and Management systems

Environment


Conclusion is that different types of Dutch listed companies have in fact different CSR-focuses. Environment is the most reported theme for the AEX companies, where Profile is the main theme of AMX and other Dutch listed companies. In time, Environment is getting more attention with the other Dutch listed companies.  

Further research

Based on findings in this research, this section will give some themes for further research. 

This research is based on content analysis, which remains a subjective method where the interpretation of the researcher plays a big part in the results; also, the period was limited. The affects of the current economic circumstances, the “credit crunch”, is still not fully known. To investigate the affects of CSR because of the economic circumstances, it is recommended to analyze the CSR data of 2009 and 2010. 

Further, the sample of this research is a good representation for the companies that are listed on the NYSE Euronext (NYX). All companies in this research disclosed some, but the larger part disclosed a lot of CSR information. Several companies produced a separate CSR-report for the first time. However, you do not need to report on CSR activities in a separate report. Some companies scored high even though they did not have a separate report. For further research, it would be interesting to see why there are still companies that do not report CSR information.

This research also presented information on the themes of different industries. What are the reasons for companies to disclose information on these particular themes? 

In addition, giving assurance on the CSR information presented in the reports. This research did not analyze if accounting firms gave assurance on the consistency in reporting. It was noticed that not all CSR-reports had an accountant firm look at the information in the reports. Why companies do not invite accounting firms to audit the reliability of the CSR data presented in the reports, is a theme, which can be used for further research. 

Finally, in this section the question will be answered if a global, especially concerning Dutch companies, accepted definition is needed. This research can conclude that Dutch listed companies have a good understanding of what CSR is. Most companies have clearly defined CSR in their report. A global, especially concerning Dutch companies, accepted definition is not needed to incorporate CSR in company’s processes.
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Companies in scope of research 
	Company name
	Industry
	Type
	Report Type 2007
	Report Type 2008

	Aalberts Industrie
	2000, Industrials
	AMX
	Annual report
	Annual report

	Heijmans
	2000, Industrials
	AMX
	Annual report
	CSR

	USG People
	2000, Industrials
	AMX
	Annual report
	Annual report

	Vopak
	2000, Industrials
	AMX
	Annual report
	CSR

	Boskalis
	2000, Industrials
	AMX
	Annual report
	Annual report

	CSM
	3000, ConsumerGoods
	AMX
	CSR
	CSR

	Nutreco
	3000, ConsumerGoods
	AMX
	CSR
	CSR

	Wessanen Koninklijke
	3000, ConsumerGoods
	AMX
	CSR
	CSR

	Crucell
	4000, HealthCare
	AMX
	Annual report
	Annual report

	Bink Bank
	8000, Financials
	AMX
	Annual report
	Annual report

	SNS Reaal
	8000, Financials
	AMX
	CSR
	CSR

	Vastned Retail
	8000, Financials
	AMX
	Annual report
	Annual report

	ASM International
	9000, Technology
	AMX
	Annual report
	Annual report

	Logica
	9000, Technology
	AMX
	Annual report
	CSR

	Ordina
	9000, Technology
	AMX
	Annual report
	Annual report

	Océ
	9000, Technology
	AMX
	CSR
	CSR

	AHOLD Koninklijke
	5000, Consumer Services
	AEX
	CSR
	CSR

	AIR FRANCE -KLM
	5000, Consumer Services
	AEX
	CSR
	CSR

	AKZO NOBEL
	1000,basicMaterials 
	AEX
	CSR
	CSR

	ArcelorMittal
	1000,basicMaterials 
	AEX
	CSR
	CSR

	ASML Holding
	9000, Technology
	AEX
	CSR
	CSR

	DSM Koninklijke
	1000,basicMaterials 
	AEX
	CSR
	CSR

	AEGON
	8000, Financials
	AEX
	CSR
	CSR

	Heineken
	3000, ConsumerGoods
	AEX
	CSR
	CSR

	ING Groep
	8000, Financials
	AEX
	CSR
	CSR

	KPN Koninklijke
	6000, Telecommunications
	AEX
	CSR
	CSR

	PHILIPS Koninklijke
	3000, ConsumerGoods
	AEX
	CSR
	CSR

	Randstad
	2000, Industrials
	AEX
	Annual report
	Annual report

	REED ELSEVIER
	5000, Consumer Services
	AEX
	CSR
	CSR

	Royal Dutch SHELL
	0001, Oil&Gas
	AEX
	CSR
	CSR

	SBM Offshore
	0001, Oil&Gas
	AEX
	CSR
	CSR

	TNT
	2000, Industrials
	AEX
	CSR
	CSR

	TOMTOM
	9000, Technology
	AEX
	Annual report
	Annual report

	Unibal-Rodamco
	8000, Financials
	AEX
	CSR
	CSR

	Unilever
	3000, ConsumerGoods
	AEX
	CSR
	CSR

	Wolters Kluwer
	5000, Consumer Services
	AEX
	CSR
	CSR

	Fortis Bank
	8000, Financials
	AEX
	CSR
	CSR

	CORIO
	8000, Financials
	Other
	Annual report
	Annual report

	KAS Bank
	8000, Financials
	Other
	Annual report
	Annual report

	Fugro
	0001, Oil&Gas
	Other
	Annual report
	Annual report

	Chevron
	0001, Oil&Gas
	Other
	CSR
	CSR

	Accell
	3000, ConsumerGoods
	Other
	Annual report
	Annual report

	Hunter Douglas
	3000, ConsumerGoods
	Other
	Annual report
	Annual report

	Arcadis
	2000, Industrials
	Other
	Annual report
	Annual report

	Imtech
	2000, Industrials
	Other
	Annual report
	Annual report

	AMT Holding
	4000, HealthCare
	Other
	Annual report
	Annual report

	ARSEUS (D)
	4000, HealthCare
	Other
	Annual report
	Annual report

	Ajax
	5000, Consumer Services
	Other
	Annual report
	Annual report

	Beter Bed
	5000, Consumer Services
	Other
	Annual report
	Annual report

	Verizon 
	6000, Telecommunications
	Other
	Annual report
	Annual report

	Cisco
	9000, Technology
	Other
	CSR
	CSR

	IBM
	9000, Technology
	Other
	CSR
	CSR


9 Appendix B
CSR model of the transparency of CSR reporting 
CSR model of the transparency of CSR reporting for Dutch stock exchange quoted companies
	MEZ
	Profile of the firm
	Scores

	UNCTAD
	Employment Creation and Labor Practices
	

	1
	De belangrijkste producten en/of diensten van de onderneming worden beschreven.
	1

	
	0 = geen of gedeeltelijke beschrijving
	

	
	1 = beschrijving van de producten/diensten die de onderneming levert. In het geval van consumenten en industriële producten wordt inzicht gegeven in de merken die de onderneming voert.
	

	
	
	

	2
	De landen waarin de onderneming actief is, worden toegelicht
	1

	
	0 = geen beschrijving
	

	
	1 = er wordt een toelichting gegeven op de ondernemingsactiviteiten in het buitenland of het is duidelijk dat de onderneming geen buitenlandse activiteiten heeft. In het geval van buitenlandse activiteiten wordt een overzicht gegeven van vestigingen in het buitenland (ten minste op landenniveau)
	

	
	
	

	3
	Het aantal medewerkers van de onderneming, alsmede de omzet en de resultaten worden gespecificeerd naar regio en/of naar producten/diensten.
	1

	
	0 = geen of gedeeltelijke beschrijving
	

	
	1 = gespecificeerde cijfermatige informatie met betrekking tot zowel medewerkers als bedrijfseconomische gegevens (mogelijk blijkt uit de verslaggeving dat de onderneming uitsluitend in Nederland actief is of geen gedifferentieerde producten/diensten heeft)

	

	4
	Er wordt een toelichting gegeven op concernrelaties en eigendomsverhoudingen (waaronder vermelding van de belangrijkste aandeelhouders)
	1

	
	0 = geen beschrijving
	

	
	1 = er wordt een toelichting gegeven op aandeelhouders, aandelenbezit en zeggenschapverhoudingen (mogelijk blijkt uit de verslaggeving dat dit niet van toepassing is op de onderneming)
	


	5
	Er wordt een expliciete beschrijving gegeven van de kernprocessen en –activiteiten van de onderneming, waarbij een toelichting wordt gegeven op de impact van de bedrijfsvoering op mens, milieu en samenleving.
	3

	
	0 = geen of gedeeltelijke beschrijving van de kernprocessen en -activiteiten
	

	
	+ 1 expliciete beschrijving van kernprocessen en –activiteiten, inclusief de belangrijkste productiefactoren (waaronder een toelichting op grondstoffen)
	

	
	+ 2 er wordt uitleg gegeven over de impact van de bedrijfsvoering op mens, milieu en samenleving waarbij de financieel-economische, milieu- en sociale aspecten worden benoemd die in het bijzonder relevant zijn voor de onderneming.
	

	6
	Er wordt een expliciete beschrijving gegeven van de keten waarin de onderneming opereert, waarbij een toelichting wordt gegeven op de impact van de keten op mens, milieu en samenleving.
	3

	
	0 = geen of gedeeltelijke beschrijving van de keten
	

	
	+ 1 expliciete beschrijving van de keten, inclusief de herkomst van grondstoffen (naar landen/regio’s) en toeleveranciers, als mede de belangrijkste afnemers en/of afzetmarkten
	

	
	+ 2 er wordt uitleg gegeven over de impact van de keten op mens, milieu en samenleving (aan de hand van een beschrijving van specifieke risico’s). Hierbij worden de financieel-economische, milieu- en sociale aspecten benoemd die in het bijzonder relevant zijn voor de keten waarin de onderneming actief is.
	

	 
	Maximum score profile of the firm
	10


	MEZ
	Ondernemingsbestuur en Managementsystemen
	Scores

	UNTAD
	N.a.
	

	12
	Er wordt een toelichting gegeven op het bestuur van de onderneming en de achtergronden en bestuurstaken van bestuurders
	2

	
	0= geen vermelding
	

	
	1 = de namen van de leden van de Raad van Bestuur (en van de Raad van Commissarissen indien van toepassing) worden vermeld zonder verdere toelichting
	

	
	2 = de namen van de leden van de Raad van Bestuur (en van de Raad van Commissarissen indien van toepassing) worden vermeld met een toelichting op ten minste drie van onderstaande punten:
• taken en verantwoordelijkheden van bestuurders
• bestuurstermijnen
• achtergrond van de bestuurders
• overige bestuursfuncties van bestuurders
	

	13
	Er wordt inzicht gegeven in de organisatiestructuur van de onderneming
	2

	
	0 = geen toelichting
	

	
	+1 beschrijving van de organisatiestructuur op ten minste het niveau van de belangrijkste decentrale organisatie-eenheden (divisies, business units of landen)
	

	
	+1 schematische weergave van de organisatiestructuur (organogram)
	

	14
	Er wordt een beschrijving gegeven van de taken en verantwoordelijkheden binnen de onderneming ten aanzien van maatschappelijk verantwoord ondernemen en/of duurzaam ondernemen
	

	
	0 = geen toelichting
	

	
	1 = er wordt een toelichting gegeven op de governance structuur met betrekking tot maatschappelijk verantwoord ondernemen en/of duurzaam ondernemen
+ 1 uit de toelichting blijkt de verantwoordelijkheid en de betrokkenheid van het hoogste bestuurslichaam
	

	
	+ 1 uit de toelichting blijkt de verantwoordelijkheid en de betrokkenheid van toezichthouders (bijvoorbeeld de Raad van Commissarissen of een speciaal daartoe ingestelde commissie) bij de strategie en de resultaten van de onderneming op het gebied van maatschappelijk verantwoord ondernemen en/of duurzaam ondernemen
	


	15
	Er wordt een beschrijving gegeven van het proces van sturing en beheersing met betrekking tot maatschappelijk verantwoord ondernemen en/of duurzaam ondernemen. Het gaat hierbij bijvoorbeeld om:
• proces van strategiebepaling
• risicomanagement
• compliance met wet- en regelgeving
• audits van managementsystemen
(inclusief eventuele certificatie)
• beoordeling- en beloningsystemen
• feedback en evaluatiesystemen
(inclusief beleidsevaluaties)
	3

	
	0 = geen toelichting
	

	
	2 = er wordt een toelichting gegeven op ten minste drie van bovengenoemde punten
	

	
	+ 1 de toelichting geeft inzicht in de wijze waarop maatschappelijke resultaten invloed hebben op de beloning van bestuurders
	

	 
	Maximum Ondernemingsbestuur en Managementsystemen
	10


	MEZ
	Ketenverantwoordelijkheid
	Scores

	UNTAD
	N.a.
	

	16
	De verslaggeving geeft inzicht in het beleid dat de onderneming voert ten aanzien van ketenbeheer en –verantwoordelijkheid
	1

	
	0 = geen toelichting
	

	
	1 = het gevoerde beleid wordt toegelicht
	

	17
	De onderneming geeft een toelichting op de activiteiten die zij ontplooit om te komen tot verantwoord ketenbeheer
	4

	
	0 = geen toelichting
	

	
	1 = algemene beschrijving
	

	
	2 = specifieke beschrijving in relatie tot concrete milieu- en sociale risico’s die zich voordoen in de productieketen
	

	
	+ 2 uit de beschrijving blijkt de betrokkenheid van stakeholdergroepen in de wijze waarop de onderneming omgaat met onderwerpen op het gebied van verantwoord ketenbeheer
	

	18
	Er wordt een beschrijving gegeven van het proces van sturing en beheersing met betrekking tot verantwoord ketenbeheer. Het gaat hier bijvoorbeeld om:
• verankering van maatschappelijke overwegingen in het inkoopproces
• risicomanagement in de keten 
• het bewaken van naleving van interne en externe regelgeving
• proces van evaluatie en eventuele bijsturing
	5

	
	0 = geen toelichting
	

	
	1 = er wordt een toelichting gegeven op ten minste twee van bovengenoemde punten
+ 2 de toelichting geeft inzicht in de wijze waarop verantwoordelijkheden in de organisatie zijn belegd ten aanzien van verantwoord ketenbeheer
	

	 
	Maximum score social impact of the firm's operation
	10


	MEZ
	Stakeholder 
	Scores

	UNTAD
	N.a
	

	19
	De onderneming benoemt haar belangrijkste stakeholders
	1

	
	0 = geen vermelding
	

	
	1 = stakeholders worden expliciet benoemd
	

	
	
	

	20
	De onderneming geeft aan wat de invloed is geweest van stakeholderdialoog op de verslaggeving
	2

	
	0 = geen vermelding
	

	
	1 = algemene beschrijving
	

	
	2 = specifieke beschrijving waarbij wordt aangegeven welke onderwerpen voor welke stakeholders van belang zijn en hoe vaststelling hiervan de inhoud van de verslaggevingheeft beïnvloed
	

	
	
	


	21
	De onderneming geeft een toelichting op de wijze waarop een dialoog wordt gevoerd met stakeholders op terreinen die gelet op het profiel van de onderneming relevant zijn in het kader van maatschappelijk verantwoord ondernemen of duurzaam ondernemen.
	5

	
	0 = geen toelichting
	

	
	1 = algemene beschrijving
	

	
	2 = er wordt een gedetailleerde beschrijving gegeven waarbij wordt ingegaan op de onderwerpen van de dialoog, de vorm waarin de dialoog gevoerd werd, de uitkomsten van de dialoog en de vervolgstappen
	

	
	+ 1 ten minste twee stakeholdersgroepen met wie de onderneming een dialoog voert,worden bij naam genoemd 
	

	
	+ 2 uit de verslaggeving blijkt dat de onderneming een stakeholderdialoog heeft gevoerd over onderwerpen binnen ten minste drie van de volgende categorieën:
• milieu
• arbeidsvoorwaarden
• veiligheid en gezondheid
• productverantwoordelijkheid
• mensenrechten
	

	
	
	

	22
	Uit de verslaggeving blijkt hoe stakeholderdialoog is verankerd in de onderneming
	2

	
	0 = geen toelichting
	

	
	1 = beschrijving van ten minste twee structurele maatregelen die gericht zijn op de identificatie en selectie van stakeholders, het entameren en voeren van stakeholderdialoog, en het vastleggen en analyseren van de uitkomsten ervan 
	

	
	+ 1 toelichting op de wijze waarop de uitkomsten van stakeholderdialoog worden geanalyseerd en meegewogen in beleidvorming (aan de hand van ten minste één concreet voorbeeld)
	

	 
	Maximum score stakeholder 
	10


	MEZ
	Economische aspecten van de bedrijfsvoering
	Scores

	UNTAD
	Trade, Investment and Linkages / Technology and Human Resource Development
	

	23
	Er wordt uitleg gegeven over het beleid dat de onderneming voert met betrekking tot financieel-economische aspecten van de bedrijfsvoering
	1

	
	0 = geen toelichting
	

	
	1 = het gevoerde financieel-economische beleid wordt toegelicht
	

	
	
	

	24
	De verslaggeving geeft inzicht in de resultaten van de onderneming met betrekking tot de economische aspecten van de bedrijfsvoering
	3

	
	0 = geen toelichting
	

	
	+ 1 er wordt een toelichting gegeven aan de hand van traditioneel financiële indicatoren bijvoorbeeld, omzet, beloningen, winst en belastingen 
	

	
	+ 2 er wordt een toelichting gegeven aan de hand van ten minste drie niet-financiële indicatoren zoals:
• de effecten van investeringen en (des)investeringen
• innovatie (waaronder partnerships)
• huisvestingsbeleid (inclusief de impact op werkgelegenheid)
• de preventie van omkoping en corruptie
• eerlijke concurrentie en prijsvorming
• onderzoek en ontwikkeling
• socio-economische aspecten van producten en diensten
	

	
	
	

	25
	De verslaggeving bevat doelstellingen met betrekking tot de economische aspecten van de bedrijfsvoering. 
	2

	
	0 = geen expliciete vermelding van doelstellingen
	

	
	1 = algemene beschrijving van ten minste één financiële en één niet-financiële doelstelling
	

	
	2 = specifieke beschrijving van ten minste één financiële en één niet-financiële doelstelling,waarbij een kwantitatieve prestatiedoelstelling wordt gegeven, als mede een concreet tijdspad
	

	
	
	


	26
	In de verslaggeving wordt expliciet ingegaan op de verbeteringen die de onderneming heeft doorgevoerd met betrekking tot het financieel-economische beleid.
	1

	
	0 = geen toelichting
	

	
	1 = er wordt een toelichting gegeven op ten minste één concrete vordering met betrekking tot het financieel-economische beleid
	

	27
	In de verslaggeving wordt expliciet ingegaan op de resultaatverbetering dan wel – verslechtering in relatie tot financieel-economische aspecten die de onderneming heeft laten zien in de afgelopen verslaggevingperiode.
	3

	
	0 = geen toelichting
	

	
	+ 1 er wordt in algemene termen een toelichting gegeven op de verbetering dan wel verslechtering van de financieel-economische resultaten ten opzichte van de voorgaande periode
	

	
	+ 1 er wordt een toelichting gegeven op de resultaatverbetering dan wel –verslechtering ten opzichte van eerder geformuleerde doelstellingen aan de hand van ten minste twee traditioneel financiële indicatoren
	

	
	+ 1 er wordt een toelichting gegeven op de resultaatverbetering dan wel –verslechtering ten opzichte van eerder geformuleerde doelstellingen aan de hand van ten minste twee niet-financiële indicatoren
	

	 
	Maximum score Economische aspecten van de bedrijfsvoering
	10


	MEZ
	Milieuaspecten van de bedrijfsvoering
	Scores

	UNTAD
	Environment
	

	28
	Er wordt uitleg gegeven over het milieubeleid dat de onderneming voert
	1

	
	0 = geen toelichting
	

	
	1 = het gevoerde milieubeleid wordt toegelicht
	

	
	
	

	29
	De verslaggeving geeft inzicht in de resultaten van de onderneming met betrekking tot de milieuaspecten van de bedrijfsvoering. Het gaat hierbij bijvoorbeeld om:
• het gebruik van niet-vernieuwbare hulpbronnen (waaronder energieverbruik)
• het (her)gebruik van materialen en grondstoffen (waaronder gevaarlijke stoffen)
• effecten naar lucht, water en bodem (waaronder emissies van broeikasgassen)
• afval (waaronder chemisch afval)
	3

	
	0 = geen beschrijving
	

	
	1 = de onderneming geeft kwantitatieve informatie over ten minste twee indicatoren met betrekking tot ten minste één van bovenstaande categorieën
	

	
	2 = de onderneming geeft kwantitatieve informatie over ten minste vier indicatoren met betrekking tot ten minste twee van bovenstaande categorieën
	

	
	3 = de onderneming geeft kwantitatieve informatie over ten minste zes indicatoren met betrekking tot ten minste drie van bovenstaande categorieën
	

	
	
	

	30
	De verslaggeving bevat doelstellingen met betrekking tot de milieuaspecten van de bedrijfsvoering
	2

	
	0 = geen expliciete vermelding van doelstellingen
	

	
	1 = algemene beschrijving van ten minste twee doelstellingen
	

	
	2 = specifieke beschrijving van ten minste twee doelstellingen, waarbij een kwantitatieve prestatiedoelstelling wordt gegeven, evenals een concreet tijdspad
	

	
	
	


	31
	In de verslaggeving wordt expliciet ingegaan op de verbeteringen die de onderneming
heeft doorgevoerd met betrekking tot het milieubeleid
	2

	
	0 = geen toelichting
	

	
	1 = er wordt een toelichting gegeven op één concrete vordering met betrekking tot het milieubeleid
	

	
	2 = er wordt een toelichting gegeven op meer dan één concrete vordering met betrekking tot het milieubeleid
	

	
	
	

	32
	In de verslaggeving wordt expliciet ingegaan op de resultaatverbetering dan wel -verslechtering in relatie tot het milieu die de onderneming heeft laten zien in de afgelopen verslaggevingperiode. 
	2

	
	0 = geen toelichting
	

	
	+ 1 er wordt in algemene termen een toelichting gegeven op de verbetering dan wel verslechtering van de milieuresultaten ten opzichte van de voorgaande periode
	

	
	+ 1 er wordt een toelichting gegeven op de resultaatverbetering dan wel –verslechtering aan de hand van eerder geformuleerde doelstellingen op ten minste twee relevante terreinen
	

	 
	Maximum score Milieuaspecten van de bedrijfsvoering
	10


	MEZ
	Sociale aspecten van de bedrijfsvoering
	Scores

	UNTAD
	Health and Safety / Human Right
	

	33
	Er wordt uitleg gegeven over het sociale beleid dat de onderneming voert
	1

	
	0 = geen toelichting
	

	
	1 = het gevoerde sociale beleid wordt toegelicht
	

	
	
	

	34
	De verslaggeving geeft inzicht in de resultaten van de onderneming met betrekking tot de sociale aspecten van de bedrijfsvoering. Het gaat hierbij bijvoorbeeld om:
• ethiek en integriteit
• arbeidsvoorwaarden (waaronder personeelsverloop, opleiding en training en ontplooiingsmogelijkheden)
•veiligheid en gezondheid (waaronder ziekteverzuim en letsel- en beroepsziektes)
• diversiteit (waaronder man-vrouw-verdeling, vrouwen in managementposities, percentage allochtone medewerkers en percentage medewerkers met een lichamelijke en/of geestelijke beperking) 
• productverantwoordelijkheid (waaronder dierwelzijn, voedselveiligheid en genetische modificatie) 
• mensenrechten (waaronder discriminatie, kinderarbeid, dwangarbeid, vrijheid van organisatie en collectieve onderhandeling, beveiliging, rechten van inheemse volken)
	3

	
	0 = geen beschrijving
	

	
	1 = de onderneming geeft kwantitatieve informatie over ten minste twee indicatoren met betrekking tot ten minste twee van bovenstaande categorieën
	

	
	2 = de onderneming geeft kwantitatieve informatie over ten minste vier indicatoren met betrekking tot ten minste drie van bovenstaande categorieën
	

	
	3 = de onderneming geeft kwantitatieve informatie over ten minste zes indicatoren met betrekking tot ten minste vier van bovenstaande categorieën
	

	
	
	

	35
	De verslaggeving bevat doelstellingen met betrekking tot de sociale aspecten van de bedrijfsvoering.
	2

	
	0 = geen expliciete vermelding van doelstellingen
	

	
	1 = algemene beschrijving van ten minste twee doelstellingen
	

	
	2 = specifieke beschrijving van ten minste twee doelstellingen, waarbij een kwantitatieve
prestatiedoelstelling wordt gegeven, evenals een concreet tijdspad
	

	
	
	

	36
	In de verslaggeving wordt expliciet ingegaan op de verbeteringen die de onderneming heeft doorgevoerd met betrekking tot sociale beleidsterreinen
	2

	
	0 = geen toelichting
	

	
	1 = er wordt een toelichting gegeven op één concrete vordering met betrekking tot nieuw of aangescherpt beleid op sociaal gebied
	

	
	2 = er wordt een toelichting gegeven op meer dan één concrete vordering met betrekking tot nieuw of aangescherpt beleid op sociaal gebied
	

	
	
	

	37
	In de verslaggeving wordt expliciet ingegaan op de resultaatverbetering dan wel -verslechtering in relatie tot sociale aspecten, die de onderneming heeft laten zien in de afgelopen verslaggevingsperiode.
	2

	
	0 = geen toelichting
	

	
	+ 1 er wordt in algemene termen een toelichting gegeven op de verbetering dan wel verslechtering van de sociale resultaten ten opzichte van de voorgaande periode
	

	
	+ 1 er wordt een toelichting gegeven op de resultaatverbetering dan wel –verslechtering aan de hand van eerder geformuleerde doelstellingen op ten minste twee relevante terreinen
	

	 
	Maximum score Sociale aspecten van de bedrijfsvoering
	10


	MEZ
	N.a
	Scores

	UNTAD
	Government and Community Contributions
	

	38
	De verslaggeving geeft inzicht in het beleid dat de onderneming voert ten aanzien van Overheid- gemeenschapsuitgaven.
	1

	
	0 = geen toelichting
	

	
	1 = het gevoerde beleid wordt toegelicht
	

	39
	De onderneming geeft een toelichting op de activiteiten die zij ontplooit in deze Overheid- gemeenschapsuitgaven.
	2

	
	0 = geen toelichting
	

	
	1 = algemene beschrijving
	

	
	2 = specifieke beschrijving in relatie tot concrete milieu- en sociale risico’s die zich voordoen in de productieketen
	

	40
	Er wordt een beschrijving gegeven van het proces van sturing en beheersing met betrekking tot verantwoord Overheid- gemeenschapsuitgaven.
	1

	
	0 = geen toelichting
	

	
	1 = er wordt een toelichting gegeven 
	

	 
	Maximum score Government and Community Contributions
	4


	MEZ
	N.a
	Scores

	UNTAD
	Corruption
	

	41
	Er wordt uitleg gegeven over het beleid over Corruptie wat de onderneming voert.
	1

	
	0 = geen toelichting
	

	
	1 = het gevoerde beleid wordt toegelicht
	

	42
	De onderneming toelichting of het betrokken is geweest bij corruptie
- harde corruptie: iemand door giften of beloften aanzetten tot iets dat hij of zij niet van plan was te doen, met als resultaat het behalen van oneerlijke zakelijke voordelen;
- faciliterende betalingen: iemand door betalingen van kleine bedragen aansporen zijn plicht te doen, zonder daarmee een concurrentievoordeel te behalen.
	2

	
	0 = geen toelichting
	

	
	1 = algemene beschrijving
	

	
	2 = specifieke beschrijving 
	

	43
	Er wordt een beschrijving gegeven van het proces van sturing en beheersing met betrekking tot corruptie.
	1

	
	0 = geen toelichting
	

	
	1 = er wordt een toelichting gegeven 
	

	 
	Maximum score Corruption
	4
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