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1. Introduction
The increasing popularity of the Internet (Rice and Haythornthwaite, 2006) alongside with the emergence of new online applications in the last years (Lievrouw and Livingstone, 2006) has led to a new attention given by the scholars to the importance of the Internet for the political organizations (Norris, 2003; Netratings, 2004; Chadwick, 2006, 2009). Topics such as the online presence of the governmental and political organizations (Lenhart, 2006; Howard, 2006; Kamarck, 1998; D’Alessio, 2000; Conners, 2005, in Xenos and Foot, 2008) or the potential of the online environment to increase citizens’ participation in the political debates (Blumler and Gurevitch, 2001; Ward, Gibson and Lusoli, 2003) are commonly researched aspects. In addition, the academics have developed special tools in order to analyze the online presence of the political parties (Xenos and Foot, 2008), the functions of the official websites of the political actors (Ward, Gibson and Lusoli, 2003; Norris, 2003) as well as the extent to which the governmental organizations develop their websites as additional tools for the governmental processes (Welch and Wong, 2001; La Porte, Demchak and de Jong, 2002; Kaaya, 2004). Moreover, the important role played by the young people in the political sphere and their relation to the governmental processes was increasingly researched in the last years (Bessant, 2003; Wallace, 2003; Buckingham, 2006; Xenos and Foot, 2008; Coleman, 2008).   
In this paper I will focus on the way in which the European Union as transnational governmental organization develops their online communication strategy in order to reach the young audience. Accordingly, the main purpose of the paper is to discover how does the European Union make use of the online environment to communicate to youth?

In discussing about the ways in which the youth related issues were approached by the governmental organizations, studies (Bessant, 2003) have showed that local governments from all over the world commonly considered that a solution would be the inclusion of the young generation in the governmental processes by offering them proper means for participation. In this sense, “youth participation offers a governmental strategy to address certain youth and their social problems“ (Bessant, 2003: 89). Thus, in the last years, various governmental organizations developed specific programmes aimed at creating spaces and tools for youth participation. An example of such programme developed by a national government is “The English Children and Young People’s Unit” (CYPU) that produced a series of papers related to problem solving and youth participation (Bessant, 2003). The core idea of these papers is the fact that “youth participation represents the ‘involvement’ of young people in decision-making that relates to their care and education. It also includes consultation with young people at the beginning of policy developments and service delivery” (CYPU, 2001: 4; in Bessant, 2003: 95). In a similar manner, the Australian government developed in 1999 a project offering funding for the proposals related to youth participation (Bessant, 2003). The proposal offered by the Ausyouth organization was the first to be incorporated into the government policy at federal and state levels. According to these documents “youth participation offers young people as many opportunities as possible to be involved in a range of activities” such as volunteering in environmental work, membership of the cadets, the Red Cross, Life Saving bodies, the Young Policy Corp, youth corporate enterprises” (Ausyouth, 2001, 2002a, b, c, in Bessant, 2003: 94). 


Taking into consideration this interest of the governmental institutions for including the youth in the political discussions and governmental processes, alongside with the belief that the new online applications could foster a higher the level of political participation by easily involving large numbers of users in the political discussions (Ward, Gibson and Lusoli, 2003, Norris, 2003) and with the increasing presence online of the political and governmental organizations (Chadwick, 2006, 2009; Xenos and Foot, 2008) it is interesting to observe the way in which a transnational governmental organization makes use of the online environment in order to communicate with the young audience and to engage them in discussions. 
By analyzing both the official website of the European Union/Youth and their Social Network Sites (SNSs) profiles, the study aims to discover the main elements of the online communication done by the EU to address youth as well as the main characteristics of each of these online tools (the official website and the SNSs profiles). Thus, through a content analysis method, I will explore the particularities of the communication done on the youth website of the European Union
 the EU Facebook profile
 and the EU Twitter profile
 and compare the results of each particular website analysis in order to obtain a more complete image on the online communication done by the EU to reach youth. For the analysis of the official website of the European Union/Youth, I will consider the web pages of the European Union/Youth
 and the European Commission/Youth
 as part of the same research unit. The reason for this decision is given firstly by the fact that the two pages are interconnected in multiple points and complete each other in offering information about their programmes and activities. Thus, by not taking into consideration one these pages which are part of the general strategy of the EU to reach youth and by not analyzing one of them the analysis might lose its complexity. Secondly, as the main purpose of the paper is to discover the way in which the European Union as transnational governmental organization uses the online environment to communicate to youth, alongside with the fact that the European Commission Youth represents the executive organ of the European Union/Youth it is important to observe the entire official online strategy of the EU in order to obtain the answer to the research question
. 
The reason for analyzing the Facebook and Twitter SNSs profiles of the EU is the fact that these are currently two of the most popular SNSs and the majority of users are represented by young people (Aleman and Wartman, 2009). In the next part of this chapter I will briefly mention the reasons for choosing this analysis topic and I will offer an overview of the main concepts of the study as well as briefly describing the relevance of this paper.  

I opted for the European Union as research topic as it is interesting to observe the online communication done by a transnational organization in order to reach citizens form all over the world. Moreover, as some scholars showed, the European Union was constantly involved in addressing the challenges of including the online communication tools in their governmental strategies, whether it was about including special online information provision tools in the public administration sector in the early 1990’s (Chadwick, 2006) or implementing governmental tools online (Wimmer, 2002). Thus, the eGOV project funded by the European Commission in the previous years aimed to create a permanent connection between the public institution and citizens (Wimmer, 2002). This eGov project is part of the broader eGovernment process that tried to adapt classic organizational structures, business processes in order to fit the new developments in the electronic sector (Wimmer, 2002).     

This focus on creating an online presence for the political organizations was common in the last decade for the political actors from all over the world (Chadwick, 2006; Xenos and Foot, 2008). Accordingly, in most of the cases, the political organizations develop their official websites in order to enhance their presence in the public space and to legitimize their activities in new ways (Chadwick, 2006). In addition, the studies done on this field pointed out the fact that most of the official websites are used as information provision spaces, campaigning tools by sending unmediated messages to the audiences as well as participatory spaces on which the members can be engaged in discussions with the organization (Ward, Gibson and Lusoli, 2003; Norris, 2003). Moreover, as a reaction to the global technology pressure, governmental institutions included online means of communication as much as possible in their attempt to create a good connection with their audiences and thus, they tried to increase the level of government accountability throughout what the scholars defined as “website openness” (Welch and Wong, 2001: 509). The “openness represents the extent to which an organization provides comprehensive information about its attributes and maintains timely communications with its various publics” (Demchak et al., 2000, in Thomas, 1998, in La Porte, Demchak and de Jong, 2002: 415). 

An important part of the online communication of the governmental and political organization is the provision of links from the official websites of the organization to related external websites that could help increase the online visibility of the organization (Chadwick, 2009). In addition, the Social Network Sites offer good opportunities for the political institutions to distribute governmental information as well as to learn from the high level of interactions between users inside the already established networks (Chadwick, 2009). Social Networks Sites (SNSs) are “web-based services that allow individuals to construct a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, and view and traverse their list of connections and those made by others within the system” (Boyd and Ellison, 2007: 1). With millions of users across the world (Boyd and Ellison, 2007), SNSs led to a change in organizational communication as both governmental and non-governmental institutions included such websites in their communication strategy (Chadwick, 2006).

A clear example of the way in which commercial and non-commercial organizations decided to use SNSs is the case of Facebook. In November 2006, after only two years after the launch of the website, almost 22.000 organizations had directories on Facebook (Smith, 2006, in Ellison, Steinfield and Lampe, 2007). Another popular SNS is Twitter that was launched in October 2006 and quickly gained over 3 million users across the world, representing a micro-blogging service that “allows its users to share messages up to 140 characters in length with each other” (Hughes and Palen, 2009).

As the main target group of the SNSs is represented by youth (Boyd and Ellison, 2007; Aleman and Wartman, 2009) and the young people are seen as the avant-garde of the media users and the ones that are the most likely to take advantage of the new online developments (Buckingham, 2006), it would be interesting to observe the way in which the governmental organizations use these online applications in order to reach youth. Moreover, the current studies on the relation between youth and politics have showed a low level of attention given by young people to the offline political discussions (Wallace, 2003) as well as a low participation rate of the young people in the traditional elections process in the last years (Orr, 2009), whereas the youngsters are more involved in using the online environment as source of information and channel of expressing their attitudes on political debates (Xenos and Foot, 2008).  

Thus, considering the attention of the European Union for the new online developments (Wimmer, 2002; Chadwick, 2006), as well as the importance of an official website for a political organization (Ward, Gibson and Lusoli, 2003; Norris 2003) linked to other external websites in order to gain visibility in the public sphere (Chadwick, 2006), alongside with the increasing popularity of the SNSs especially among youth (Boyd and Ellison, 2007; Aleman and Wartman, 2009) which are considered to be at a vulnerable moment in developing their personality and a good communication with this group could increase their participation level in the future (Coleman, 2008), the study aims to discover the specific elements of this online communication done by the European Union in order to reach a target group intensively present online (Xenos and Foot, 2008) and to promote the political participation and the civic culture values indispensable for any democratic society (Dahlgren, 2000). 
This case study is particularly interesting as it shows the way in which a transnational governmental organization such as EU is connected with their young audiences online both through their official website as well as through a less researched mean of political communication (SNSs). Given the increased popularity of the SNSs over the last years, this study will offer a new perspective as it will provide a comparative analysis between the official website and the SNSs profiles as well as establish the relation between the two online applications in terms of website openness (Demchak, Friis, & La Porte, 2000). This attention given to the SNSs as online communication tool used by the governmental institutions to reach youth alongside with the analysis of the SNSs through a model initially developed for official websites offers an interesting example regarding the use of such platforms for governmental purposes.   

Furthermore, through the in depth content analysis, this study will shed some light on the importance of the online environment in the governmental processes and moreover, in the evolution of the democratic systems. Thus, the results of this study could be of interest both from the academic perspective, as it will bring into light a new dimension of the SNSs and from the social point of view by indicating the way in which the online interactions between citizens and governmental organizations on one hand and between citizens on the other could play a significant role in the development of the democratic societies by fostering the political participation.  


In the next chapter of this paper I will present in more depth the main concepts used in the development of the study and I will provide the theoretic basis of the analysis. Further on, in the third chapter I will use the already established theories in order to create the methodological part of the study and I will describe the constitutive elements of the content analysis performed on the selected websites. The fourth chapter of this paper will be devoted to presenting the general results of the websites content analysis, offering specific information about each of the websites studied and further comparing the main findings. The last part will be dedicated to drawing the main conclusions of the study and presenting the most significant general results through the filter of the previously presented theoretical literature, while also touching upon the weaknesses of this research and further potential research topics following from this paper.    
2. Theoretical Framework
As the main focus of this paper is to discover the way in which a transnational governmental institution (European Union) uses various online means to communicate to their young audiences, I will briefly present in the following chapter the concepts relevant for the construction of this research. In order to discover the particularities of the online communication used by the EU, I firstly need to shed some light on the elements significant for the online presence of the political and governmental organizations. Accordingly, I will present the way in which the scholars have studied the characteristics and content of the governmental websites as well as the most significant results of the studies concerning the diffusion and use of the Web by the governmental institutions. Moreover, I will briefly touch upon the relevant notions for the development of this paper, such as the political participation, both online and offline and the political communication made by the organizations, especially in relation to the online environment. Furthermore, as the civic culture represents an essential element of the democratic systems and the Internet applications have the potential of influencing the evolution of this notion (Dahlgren, 2000), it is important to establish the understanding of this notion as well as the most significant civic values that will be taken into consideration in the analysis. 

Due to the fact that this study case is designed to observe the way in which young people are addressed by the EU online communication, the current discussions about the youth in relation to the online communication and political participation will be mentioned in this chapter.  The main studies and perspectives on the youth topics in relation to politics will be briefly touched upon in order to create a clear idea of the field. Further on, as the analysis will be focused on observing both the official website of the Youth European Union and the Social Network Sites profiles, a latter part of this chapter will be touching upon the web presence of the political organizations in the current online environment and also the characteristics and significance of the Social Network Sites in general, and in relation to (political) organizations in particular. Moreover, as this study case will include a comparison between the content of the official website of the EU/Youth and their SNSs, this chapter will explore the main theoretical differences between the two types of online communication. In addition, as the interactivity is a common researched topic and the level of interactive content can sometimes make the difference between two websites in the Web 2.0 environment (O’Reilly, 2005), I will mention the role of interactivity in the creation of governmental websites and the particularities of the interactive content online.     
2.1 Web Governance, Openness and Usability 

Anticipating the emergence of new types of governmental processes influenced by the modern information society and the increasing popularity of the World Wide Web, the academics (Friis, Demchak and La Porte, 1998) have developed research tools aimed at helping them to discover the level of attention given by the institutional and governmental agencies to the online environment. Accordingly, the Cyberspace Policy Research Group (CyPRG) has studied annually between 1997 and 2001 all national level government Web operations aiming to discover the level of Web penetration across the governmental organizations as well as the implementation of the Web technologies in various countries (Friis, Demchak & La Porte, 1998). Thus, the research team has measured the degree of openness of each site, using the Website Attribute Evaluation System (WAES).
WAES represents “an evaluation instrument that uses mostly simple binary criteria to build a nuanced picture of an organization’s transparency and interactivity in Web operations across cultures, regions, and sectors” (Demchak, Friis and La Porte, 2000: 64). WAES provides measure of a variety of Website attributes, principally Website transparency and Website interactivity, the two components of openness, which (Demchak, Friis, & La Porte, 2000).  Thus, the researchers brought into attention a complex notion when referring to governmental websites: website openness (La Porte, Demchak and de Jong, 2002). In this case, “openness represents the extent to which an organization provides comprehensive information about its attributes and maintains timely communications with its various publics” (Demchak et al., 2000, in Thomas, 1998, in La Porte, Demchak and de Jong, 2002: 415). 
The concept of governmental openness is proposed here as a measure of governmental response to citizens’ demands for information and services from government organizations. Official information provision and transaction processing are the essence of government in many cases, and citizens depend on it for a variety of personal and business purposes. Lack of openness by public organizations is likely to be interpreted as unresponsiveness, inability, or unwillingness to serve citizens. Personal and frequent contact between citizens and public agencies, on the other hand, is likely to have a positive effect on the levels of citizens’ trust in those agencies, suggesting that direct accessibility and interactivity may be a viable option to reinvent government (Thomas, 1998). Openness may also be considered one measure of government accountability in that citizens, through everyday interactions, can continuously assess a government agency (Porte, Demchak and de Jong, 2002: 415). As previously mentioned, the website openness consists of two levels, namely transparency and interactivity. 

The first one refers to the ability of the organization to provide consistent information about its structure, members, agencies and related organizations and “constitutes a layman's basic map of the organization as depicted in the information on the site” (La Porte, de Jong, and Demchak, 1999). Due to the important role played by the governmental websites in ensuring a good visibility for the organization (Papacharissi, 2002), the information provision functions and the processing of transaction are also essential aspects of this type of platforms (La Porte, Demchak and de Jong, 2002: 413). The second level of analysis, the interactivity, refers to the organization’s focus on creating a two way medium of communication with its audiences (La Porte, Demchak and de Jong, 2002). Thus, “the more interactive the site is, the greater is the demonstrated level of agency concern for the convenience of the citizen and the speed of communications between the agency and its clients” (Demchak et al., 2000, in Thomas, 1998, in La Porte, Demchak and de Jong, 2002: 417).  
Although the analysis model was developed to be used on any type of governmental related websites (Friis, Demchak and La Porte, 1998), the studies were done mainly on the official pages of the organizations, especially considering the fact that the home page represents “the minimal expression of organizational openness” (Friis, Demchak and La Porte, 1998: 230). The conclusion of the analysis done on various national governments have indicated that “openness is a unique aspect of organizational behavior, not derivative of any other cultural, political, or economic factor”( La Porte, de Jong, and Demchak, 1999). Thus, the website openness can be seen as a significant indicator of under-specified attributes of public organizational behavior, attributes that are of increasing interest to social scientists, policymakers and citizens alike. As La Porte and colleagues (1999) pointed out “it is particularly interesting to consider this possibility in a transformational era where governments and individuals in public institutions have the ability via the Web to know in a convenient way more about their compatriots in other nations than has been possible to date’” (La Porte, de Jong, and Demchak, 1999). As a main result of the analysis, most of the website analyzed indicated higher scores for the transparency analysis than for the interactivity (Demchak, Friis, and La Porte, 2000: 65), indicating more attention given by the governmental organizations to the provision of information rather than on creating a dialogue platform for the users.
T
he importance of the website openness for the governmental organizations was also understood by the transnational organizations such as the European Union. As described at the European eGovernment Conference held in Como on 7-8 July 2003, “openness is of particular importance to improve the confidence and understanding of citizens and businesses in complex institutions and networks” (Leitner, 2003: 21). As previously showed, this type of openness can be created by making public information available online. The main argument for creating more transparent websites easy accessible for the citizens was the fact that “a smarter government means a more transparent system of governance in order to strengthen civil society's participation in the democratic process but above all to reconcile citizens with their public administrations by making all transactions and public services easier, better and accessible for all.” (Leitner, 2003: 21). Thus, the way in which the information is presented online and made accessible for all the citizens, while also encouraging the participation through the interactive tools provided on the website contributes to a more efficient governmental websites (Friis, Demchak and La Porte, 1998). 

Nevertheless, the website openness is not the only important aspect to be taken into consideration in what concerns the official websites of the governmental organizations. In discussing about the governmental websites and the emergence of new types of transactions between the citizens and the state enabled by the online environment, Fagan and Fagan (2001) consider that an important element that needs to be analyzed when studying the governmental websites is the usability. In this case, the way in which the language of the website is constructed and easy understandable for the users alongside with the manner in which the information is placed and provided on the website contributes to the overall experience of accessing this website and can influence the efficiency of the online communication with the citizens (Fagan and Fagan, 2001). Moreover, by making the documents available on the website or providing detailed explanation for the official papers together with creating a simple and easy to use website from the design point of view (by including various elements such as a search tool or a site map) contributes to a higher level of website usability (Fagan and Fagan, 2001). 

Furthermore, Kaaya (2004) studied the level of implementation of online technologies in the governmental process from East Africa. Aiming to discover the specific manner in which each country of the region is visible online and the particularities of this online presence, as well as comparing the attributes of the websites from different countries Kaaya (2004) developed a complex analysis scheme including alongside with the WAES website openness model other additional levels. Thus, the website visibility, ownership, freshness, establishment date and usability were analyzed in order to create a broader image on the way in which the researched governments made use of the online environment (Kaaya, 2004). The results of the study indicated various stages of development for the governmental websites for the analyzed sample, according to their socio-economical characteristics. Moreover, as a general conclusion of the research, Kaaya (2004: 50) considered that “the future of successful implementation of e-Government services is linked to the intended users’ universal access to the Internet” 

As we can see, the studies performed on governmental websites tried to face the dynamic character of the online environment as well as the permanent attempts of the governmental organizations to adapt their online strategies to the particularities of their audiences. This adaptation to the new environment ha led to a higher level of attention given by the political and governmental organization to the way in which the communication is done online (Blumler, 2001).    

2.2 Political Communication online

Taking into consideration the reduced costs of the online presence as compared to the visibility in traditional media (Chadwick, 2006), alongside with the critic position often encountered in the traditional media in what concerns political topics (Blumler and Gurevitch, 2001), numerous political organizations started using this tool as a way of reaching various target groups. Moreover, given the popularity of the Internet for the general public, it is easy to assume that it would be more likely to efficiently address the audiences in a familiar environment (Ward, Gibson and Lusoli, 2003: 654). As a reaction to the global technology pressure, numerous governmental institutions included online means of communication as much as possible in their attempt to create a good connection with their audiences and thus, they tried to increase the level of government accountability (Welch and Wong, 2001: 509).

 Given the number of political-related organizations present online it is becoming obvious that due to these changes, the political communication itself has been modified in the last years. Discussing about the trends in political communication, Blumler (2001) considers that in the last decades, there were three important perspectives. The first one is related to the period in which the political communication was subordinated to the political institutions. The second period was represented by the media influence, where the political parties used professionals to adapt their communication strategies to a wide range of audiences. Five significant aspects characterize the third age: intensified professionalizing imperatives, increased competitive, pressures, anti-elitist populism alongside with a process of “centrifugal diversification” and changes in how people receive politics (Blumler, 2001: 209). 

Thus, the political communication has become a more complex process, increasingly focusing on the consumer rather that on the producer. Kellner (1999, in Chadwick, 2006: 6) suggested that the political communication became “more de-centered and varied in origin, scope and effects”. Moreover, the authoritative position of the powerful institutional players has become looser and the evolution of the online applications made possible a more participatory communication environment (Chadwick, 2006). Some scholars (Dahlgren, 2006) considered that these changes in the way in which the political communication is done alongside with the possibility of the Internet to enable discussion platforms for the citizens can influence the evolution of the democratic systems by remodeling the civic culture values (Dahlgren, 2006).
2.3 Civic Culture

The civic culture is considered to be one of the key constitutive factors of the democratic systems (Dahlgren, 2003). The civic culture refers to the set of characteristics of the socio-cultural world that “constitute preconditions for the people’s actual participation in the public sphere, in civil and political society” (Dahlgren, 2003: 154).  The complexity of the concepts is given by the fact that the civic culture can be perceived both at the individual and collective level as the way in which the cultural elements are perceived can vary for each individual and social group (Dahlgren, 2000). The concept of civic culture “takes as its starting point the notion of citizens as social agents, and it asks what are the cultural factors that can impinge on the actions and communications of people in their roles as citizens?” (Dahlgren, 2003: 152). 

At the individual level, as the culture is the notion behind the concept of civic culture, each person develops a personal civic culture, depending on individual particular elements. The specific aspect of the civic culture relevant in the social context is that “the notion of civic culture points to those features of the socio-cultural world that constitute everyday preconditions for all democratic participation: in the institutions of civil society, engagement, in the public sphere, and involvement in political activity broadly understood” (Dahlgren, 2000: 336). Thus, every level of the social and political sphere involves different degrees of civic culture, according to its role and nature in the society. 

In discussing about the evolution of the democratic systems, Dahlgren (2000: 335) considers that the “civic culture both reflects and makes possible the democratic system, while depending on the system for its institutional guarantees and parameters”. The politic system is seen in an interdependence relation with the civic culture. This type of interdependence creates a sense of both strength and in the same time vulnerability for the civic culture: while the civic culture generates the normative and cultural resources needed in a democracy, it is vulnerable to the threat of the political and economical powers (Dahlgren, 2000). In another words, as long as the political and economical changes do not affect the development of the civic culture, this has the potential of creating and maintaining a good environment for political and social participation, whether this is expressed at individual or collective level, using the institutions of civil society or the public sphere as a medium.

Dahlgren (2000) distinguishes four dimensions of civil society: relevant knowledge and competencies, loyalty to democratic values and procedures, practices, routines and traditions and identities as citizens. The first one refers to the necessity that people to have access to the reliable information, political debates and national affairs. In this case, alongside with the technological access, people should receive understandable information from the cultural and linguistic point of view. On the other hand, people should have the abilities to understand and use this information available in the public sphere and to express their own ideas and to formulate their opinions in the public political debate. As Dahlgren (2000: 337) points out, at this level “communicative competencies are indispensable for a democratic citizenry”. In this case, some scholars (Kaid, 2004: 396) suggested that democratic norms and values of citizenship such as political and social trust, political interest, civil duty and political tolerance are the ones that provide “the emotional and cognitive underpinnings necessary for the engagement in the public life”. 

The second dimension considers that the democratic system cannot function properly if the basic virtues such as tolerance and willingness are not well embedded in the democratic principles and in the every day life. The support for the democratic values should be promoted and encouraged by the media organizations (Dahlgren, 2000). 

 The third dimension refers to the embedment of the democratic values in concrete practical situations that will help increasing the awareness level of the people on the democratic values. A very important aspect is the interaction between citizens in the public sphere, as this can encourage the practices of public discussion and make them part of the general idea of democracy (Dahlgren, 2000).  The fourth dimension refers to the influence of the citizens in the democratic process, affirming that “in order to be able to act as a citizen, it is necessary that one can see oneself as a citizen, as subjectively encompassing the attributes this social category may involve” (Dahlgren, 2000: 338). This means that people should be able to see themselves as citizens and this citizenship perspective represents a dimension of their identity contributing to their personality.  

These four dimensions of civic culture are strongly connected and the complexity of the civic culture concept is influenced by the way in which the four dimensions interfere in a democratic system. Dahlgren (2000) considers that the new Internet applications have the power of changing the relationship among citizens on the one hand and between the citizen and the state on the other while also influencing the shape of the civic culture. Moreover, in discussing about the importance of the Internet for the civic culture, Dahlgren suggests that some civic and political websites “intend to provide the knowledge and the competencies needed to participate leading thus to new knowledge and competencies as well as strengthening the civic identity” (Dahlgren, 2003: 167). In another words, a special attention should be given to the way in which the provision of reliable information, understandable both from the cultural and linguistic point of view by the users and the embedment of the democratic values in the concrete practical situations such as social dialogue are made by the governmental organizations in the online sphere as these can influence the evolution the civic culture online. Thus, the provision of information and the creation of a proper platform for dialogue both between citizens and between citizens and the governmental organizations is not only a proof of a well developed website as described in the previous part (Demchak, Friis, and La Porte, 2000), but can also influence the evolution of the democratic societies by influencing the development of the civic culture values (Dahlgren 2003).

 It is noticeable that the theory around the dimensions of civic culture leads in Dahlgren conception to a discussion about the Internet and its potential of touching upon these dimensions in order to maintain and develop the civic culture. In the same way, discussing about the role of the Internet in the political sphere, Papacharissi (2002) considered that the online environment can create a new type of public space in which “people who would never be able to come together to discuss political matters offline are now able to do so online, and that is no small matter” (Papacharissi, 2002: 23).  Moreover, an important advantage of the online environment is the fact that “people from different cultural backgrounds, states, or countries involve themselves in virtual political discussions in a matter of minutes, often expanding each other’s horizons with culturally diverse viewpoints, captures the essence of this technology” (Papacharissi, 2002: 23). Thus, the Internet has the potential of becoming a public sphere that can reshape the existence of the democratic systems by offering new spaces for political debates (Papacharissi, 2002). The discussion about the potential of the Internet to create discussion platforms and enable political participation online was a common ground for scholars in the last years (Chadwick, 2006). 

2.4 Political Participation

Taking into consideration the efforts invested in the development of online communication strategies by governmental and political websites, it is interesting to observe what are the results of these actions expressed through the level of political participation. The studies regarding the political participation in the electoral process have showed a decline of the number of voters in the last three decades (Chadwick, 2006: 145). Moreover, some scholars (Dalton, 2000, in Chadwick, 2006) suggested that we are also assisting to a decline of the political parties’ popularity, given by the rise of more fragmented societies that are no longer easy to be attached to a certain political party. Moreover, the more recent studies have shown that the level of involvement even in the basic act of information gathering has considerably decreased in the last years (Orr, 2009). Given these changes in the political sphere, it is interesting to observe the way in which the online environment has influenced the political landscape, especially in what concerns the political debates and online participation.      

A very important step before discussing about the level of political participation reached on the Internet is to decide upon what we should consider as political participation. Some scholars (Hasten and Hogan, 2006) argued that only considering the voting process as political participation could not fully express the entire meaning of political participation. Moreover, they distinguish three different forms of civic action, forms that carry different political purposes and different implications in the public sphere (Hasten and Hogan, 2006: 480). These domains are: voting behavior, considered being the conventional tool of representative democracy, helping in the community, involving helping direct individuals and contributing in organizing community organizations and making one’s voice heard, and concerns actions that are aimed at influencing the legislature through individual or collective actions. By taking these three forms of political participation aboard as theoretic guidelines, we can easily proceed further on in discussing about the actual results in terms of political participation gained by the governmental organizations on the online environment.

In the last years the discussion about whether the new media applications could foster and increased level of political participation was intensely researched by scholars (Ward, Gibson and Lusoli, 2003). The main assumption was that “over the Internet it is possible to involve large numbers of users themselves in a more full expression and exchange of experiences and opinions on a given topic” (Blumler and Gurevitch, 2001: 5). The results of different researches of the Internet usage for civic and political related purposes can be divided in two groups: one considered that through the Internet, political organizations can achieve higher degrees of involvement from the citizens, and the other concluding that the optimist claims about this democratic participatory have not yet been fulfilled (Norris, 2003).  

 Thus, despite the changes produced by the Internet applications in the last years, this environment cannot be seen as a complete transformation factor and its potential has not been yet reached (Hill and Hughes, 1998; Margolis and Resnick, 2000; Kohout, 2000 in Dahlgren, 2003). There are three conclusions that can be drawn from this perspective. Firstly, the Internet is being used less for political and civic activities than for other purposes, such as entertainment. Secondly, there was no significant increase in the number of politically engaged citizens and the online discussions did not generate a significant increase in the number of voters. Thirdly, the expectation according to which the Internet will generate freedom of expression for the otherwise marginalized groups was not yet fulfill (Dahlgren, 2003).    

Discussing about the evolution of the concept of political participation in relation to the online environment, Chadwick (2009) believes that a significant change in the way in which citizens understood the political sphere was the deliberative assumption. According to this perspective the citizens could “discover legitimate solutions to political problems only by engaging in sustained reflective discourse” (Chadwick, 2009: 13). This perspective has been reconsidered in the last years by the development of the new applications used for online communication. 

Thus, a new type of online application has emerged, changing the characteristics of the online political participation and bringing new ways of interaction and new connections among users leading to new networks (Orr, 2009; Chadwick, 2009). One of these new changes is represented by the increased popularity of the web-logs (blogs) in the last couple of years. Both politicians and citizens started using this type of applications for political related purposes (Orr, 2009). The second change was represented by the emergence of new types of social interaction such as the social network sites. Accordingly, the political networks created on the social network sites (SNSs), such as Facebook, Twitter or MySpace have high numbers of participants, especially due to the lack of a deliberative model (Chadwick, 2009). In this case, it is very easy for the network members to add short comments or positions referring to the issues that concern them than to get involved in a more complex political debate (Chadwick, 2009). As we can see, for the political and governmental institutions, the online presence became an essential mean of creating a better visibility for their organizations. 

2.5 Online Presence of Political Organizations

As foreseen in the first part of this chapter, the discussions regarding the efficiency of the Internet in influencing the current political environment came alongside with a new level of attention given by the political actors to the online applications. As Chadwick (2006: 2) suggested, “in the last decade, political actors of all kinds become much more closely involved in the production, consumption and regulation of information online than they were when the Internet first emerged”. The trend of online presence of political parties started in 1994, when Diane Feinstein launched the first political website. Before 1996, almost two thirds of the American political candidates used websites to increase their visibility, while in the 2002 and 2004 the proportion already reached more than 75% (Lenhart, 2006; Howard, 2006; Kamarck, 1998; D’Alessio, 2000; Conners, 2005, in Xenos and Foot, 2008). 

In most of the cases, the politicians are using the Internet tools in order to enhance their presence in the public sphere and to legitimize their activities in new ways (Chadwick, 2006). This new approach has led to impressive budgets allocated by the political organizations for the development of information technologies alongside with a high number of visitors on the political websites in the period of time related to the electoral campaign (Netratings, 2004, in Chadwick, 2006). 

The increasing attention for the online communication tools was exploited not only by the political actors, but also by the transnational organizations. A good example illustrating the importance of online visibility for transnational governmental institutions is the one-step eGOV project funded by the European Commission in the previous years which could be defined as “a global access point to enter different governmental services and information at distinct levels of public administration and with different devices; and the development of online one-stop Government process models” (Wimmer, 2002: 92) that can create a permanent connection between the public institution and citizens. This eGov project is part of the broader eGovernment process that tried to adapt classic organizational structures, business processes in order to fit the new developments in the electronic sector (Wimmer, 2002). Moreover, through the work done by the European Commission’s Information Society Project Office, EU tried to take advantage of the potential of the Internet applications in the public administration sphere starting from the early 1990s (Chadwick, 2006). Regarding the governmental websites of the European countries, the conclusion of the study done by Torres, Pina and Royo (2005) on these online platforms indicated the fact that the “governments worldwide recognize ICTs as powerful tools for enhancing citizen engagement in public policy making and as a way of enhancing citizen trust in governments”. Moreover, “instead of changing the nature of organizations, ICTs are used to improve the image of governments as a way of reinforcing the existing tendencies of organizations” (Torres, Pina and Royo: 2005).
 Furthermore, the construction and management of web sites is becoming an essential element of modern public administration (Torres, Pina and Royo, 2005: 531). Discussing about the potential and benefits of the political organizations’ websites, Ward, Gibson and Lusoli (2003) distinguished three main functions. Firstly, the administration and information function refers to the fact that the websites are being used by the political organizations as spaces where they can store large amounts of information about the organization itself. By studying various political websites, the first of the findings for some scholars (Ward, Gibson and Lusoli, 2003) was that “the standard political websites tend to have history pages, a values section, news or press releases pages, or an organizational map…many of the sites we looked at were actually content heavy, with policy and official documents. This reflects the rather elite audiences use their sites” (Ward, Gibson and Lusoli, 2003: 658). 

 Secondly, the campaigning and news production function refers to the way in which the organizations use the online tools as means to promote their various campaigns by sending their unmediated message to their audience. Thirdly, the interactive participation function is the one where the organization can create participatory spaces for members to be engaged in discussions with the organization (Ward, Gibson and Lusoli, 2003). Related to this third function, the research done by Norris (2003) revealed the fact that political parties’ websites plays two distinctive roles. First of all, they functions as pluralist civic platforms in which the voices of oppositional parties could be heard, increasing thus the range of informational content available for the citizens. Second of all, political parties’ websites represent channels for political participation, “by facilitating interactive linkages between citizens and parties” (Norris, 2003: 23). 

All these perspectives saw in the Internet a place offering more than simply informational tools, but a space of political discussion and interaction. As some scholars suggested, a political “website can be visualized as a space for describing relevant aims of the producer but also as a direct link to the user, providing a means for citizens to respond”(Ward, 2009: 6). However, this expectation that the websites will foster a high level of political participation was not yet fulfill. A significant part of the studies done in the late 1990’s and focused on discovering the actual efficiency of political websites in creating proper discussion platforms concluded that most of the political websites function more as an additional tool of the conventional campaigning than as a civic and political discussion platform (Norris, 2003). 

Moreover, this type of websites addresses more the segment of the public already familiar with the political debate and already set on a certain political side than the inexperienced and undecided public (Bimber, 1998; Corrado, 2000; Davis, 1999; Davis and Owen, 1998; Hill and Hughes, 1998; Kamarck and Nye, 1999 in Norris, 2003). These findings enforces the idea that political parties official websites are not developed to reach undecided voters but, mainly to reach people that “most likely to be politically active, interested and engaged”, serving primarily as a tool to reinforce the civic engagement rather than obtaining new followers (Norris, 2003: 43). Nevertheless, as described in the next section, in the last years the governmental organizations developed more complex websites, linking their official pages to other online applications that have already established communities, aiming thus to reach a broader audience by making use of the capabilities of these networks (Chadwick, 2009).   

2.6 Social Network Sites (SNSs) and Politics

For the governmental institutions, the usage of external links with other organizations can be helpful as it can ensure a bigger visibility online while also increasing the level of information available online (Chadwick, 2009). The reasons for using SNSs and their already established social communities by the governmental organizations are multiple: firstly, it is easier to distribute governmental information through these websites. Secondly, there are good opportunities for the institution to learn from the high number of interactions between the members of the networks (Chadwick, 2009). 

As defined in the introduction of this paper, the SNSs represent web-based services that imply the construction of a user profile, user that will develop a network of contacts consisting of other users and further on have the possibility of viewing some particular actions done by this network of contacts and other users on the website (Boyd and Ellison, 2007: 1). A special characteristic of the SNSs is that they make possible the creation of networks consisting of individuals brought together by certain beliefs that would otherwise not have the chance of interfering with each other (Boyd and Ellison, 2007). Thus, the rapidly gained popularity of the SNSs such as Facebook and MySpace led to new organizational frameworks for online communities (Boyd and Ellison, 2007). Due to their already established connections, SNSs became of interest for commercial organizations, as it is easy for them “to exploit them for marketing purposes, as they provide a ready made medium for propagating recommendations through people with similar interests” (Leskovec, Adamic and Huberman, 2007 in Huberman, Romero and Wu, 2008: 2). 

Due to their potential for the commercial sector, numerous studies were focused on the level of the personal privacy involved in these networks, especially in what concerns the safety of young users (George, 2006; Kornblum and Marklein, 2006 in Boyd and Ellison, 2007), or in the social implications of these networks (Huberman, Romero and Wu, 2008; Choi, 2006; Boyd, 2008, in Boyd and Ellison, 2007). Nevertheless, the researches analyzing the usage of SNSs by political parties and especially by transnational governmental organizations have been less popular among scholars.    

Two specific SNSs are of interest for the development of this paper. Firstly, Facebook began in 2004 as a Harvard College application and expanded in 2005, becoming one of the most popular online social applications used (Boyd and Ellison, 2007). Secondly, Twitter was launched in October 2006 and quickly gained over 3 million users across the world. Twitter is a micro-blogging service that “allows its users to share messages up to 140 characters in length with each other” (Hughes and Palen, 2009). These messages are called tweets and are visible to a list of contacts, called the followers, whereas the user is able to see the tweets of another contact list including the followed contacts (Huberman, Romero and Wu, 2008). 

In conclusion, due to their increasing popularity and high number of users across the world (Boyd and Ellison, 2007), these types of SNSs became of interest not only for the commercial organization that used them in order to promote their products (Huberman, Romero and Wu, 2008), but also by the political and governmental institutions that can benefit from their established networks of users to increase their visibility online and to enable discussion platforms (Chadwick, 2009). 

2.7 Official Websites and Social Network Sites (SNSs) 
As the studies have showed, the official websites of the governmental organizations are mostly used for creating a better visibility of the organizations while also offering information about the projects and programmes of the organization and contributing to the traditional campaigning strategies (Ward, Gibson and Lusoli, 2003; Norris, 2003). Moreover, the home pages were usually analyzed in order to discover the online behavior of the political and governmental organizations as they represent “the minimal expression of organizational openness” (Friis, Demchak and La Porte, 1998: 230).    

 On the other hand, the SNSs are seen more as socialization spaces online created as hyperlinked and dynamic platforms (Boyd and Ellison, 2007) with already established communities (Chadwick, 2009) and offering the users the possibility to create and share their own content (OECD, 2005). At this moment there is little literature done on the way in which the SNSs are used by the governmental organizations, especially in what concerns the level of openness included by the public institutions on these types of platforms. Thus, by performing a comparison between the content of the official website of the EU/Youth and the SNSs profiles I will shed some light on the way in which the same organization makes use of the already “traditional” official websites as compared to the new types of applications such as the SNSs. 

I concur with the idea that by analyzing the way in which these two SNSs, Facebook and Twitter are used by a transnational governmental organization such as the European Union/Youth as compared to the way in which the official website is used, one could have a better understanding on the level of attention given by such institutions to the online environment. More, by studying both of these websites through the filter of certain elements created to analyze official websites such as website openness or usability, I will bring some more light on the role played by each of them in the governmental processes. In addition, given the interest of the transnational European institutions for the online applications (Wimmer, 2002; Chadwick, 2006) it is interesting to observe the particularities of each of the analyzed websites as well as the overall online communication strategy used by a traditional organization in order to communicate to the young people.  

2.8 Youth and Politics

One of the age groups that are more likely to take advantage of the online developments are young Internet users, as they are well accustomed with technological evolution and they grew up in an computer mediated environment, becoming thus “digital natives” (Prensky, 2001). Moreover, scholars (Melody, 1973, Cuban, 1986 and Spigel, 1992, in Buckingham, 2006) have seen in youth and children the most vulnerable group to the media and Internet effects as they are “perceived both as the avant-garde of media users and as the ones that are most at risk from the new developments” (Buckingham, 2006: 75).

In what concerns the relation between youth and politics, some studies have showed that there is a lack of representation of the youth in the political processes, while in the same time young people distance themselves from the political debate (Wallace, 2003). Moreover, an interesting observation was that young people seem to be more active involved in the political discussions in the more developed countries than in the other geographical areas (Wallace, 2003). Regarding the relation between youth and citizenship, there are two different perspectives. On the one hand, managed e-citizenship perspective “regards young people as apprentice citizens who are in a process of transition from the immaturity of childhood to the self-possession of adulthood” (Coleman, 2008: 191). On the other hand, autonomous e-citizenship perspective denies this view of youth as apprentice citizens considering that, “despite their limited experience or access to resources, they possess sufficiently autonomous agency to speak for themselves on agendas of their own making” (Coleman, 2008: 191). Whether we comply more with a perspective or the other, it is obvious that the importance of youth in the future development of society and in constructing the idea of citizenship cannot be denied.   

As mentioned above, the studies concerning the participation level in the election processes were low in the last years. Moreover, the “participation rates in western democracies are currently at an historic low, particularly among young people” (Orr, 2009: 3). It is difficult to establish the way in which we should regard and measure the political participation level in general and especially the participation of young people, if we consider that the age group between 14 and 18 years are not able to express their political option through the election process. Thus, as described by Hasten and Hogan (2006) we will consider part of the political participation the implication in the community and, particularly interesting for this paper, expressing the thoughts and ideas in the civic political debate. Following this perspective, we can consider that, although youth are not always involved in the traditional political processes, they intensively use the online environment as source o information and a channel for expressing their attitudes on political debates (Xenos and Foot, 2008). One of the reasons for this is that “entering into the virtual public sphere is cheaper and less burdensome than making one’s presence felt in the conventional public sphere and it is particularly attractive to young people whose experiences and aspirations might otherwise be marginalized or forgotten” (Coleman, 2008: 202). Thus, it is nowadays easier for young audiences to participate in the online environment, as they are already accustomed with these types of applications and can easily participate in discussions and express their views.  

Youth participation was defined by some scholars (O’Donoghue, Kirshner and McLaughlin, 2002: 16) as a “constellation of activities that empower adolescents to take part in and influence decision making that affects their lives and to take action on issues they care about”. The importance given on youth as a social category has thus changed in the last years and a shift has been made form the prevention perspective, trying to discover and anticipate the problems of youth, to a new perspective, of participation and power sharing. Nowadays, there are numerous organizations promoting the idea that youth should be part of the decision process and that youth voices should be heard at all levels of political decision (O’Donoghue, Kirshner and McLaughlin, 2002). Moreover, youth participation can be encountered at multiple levels, from local to international and the common point of all these levels is the fact that for the youth participation to be effective, it must be embedded in all the institutions and processes that influence young people’s daily life (O’Donoghue, Kirshner and McLaughlin, 2002: 18). 

While researching the level of political participation of youth and the generation gap in online politics, some scholars (Xenos and Foot, 2008) suggested that the differences between the youth expectations and the manner in which the political parties are depicted online could be explained by studying the interactivity level present on the official political websites. A reason for this could be that “The dialogical and co productive nature of the type of interactivity manifested in these applications affords “communicative, creative, and social uses” of the Internet—and appeals to young people” (Fox, 2007, in Xenos and Foot, 2008: 57).

To sum up, the ways in which the governmental websites are developed and the particular elements of the governmental online communication depend on the social and economical conditions of the countries in which the websites are created and implemented (La Porte, Demchak and de Jong, 2002; Kaaya, 2004).  However, there are certain elements, such as website openness, usability or visibility, applicable to any type of websites (Friis, Demchak and La Porte, 1998; Fagan and Fagan, 2001; Kaaya, 2004) that can offer a clear image on the level extent to which the websites are used in the governmental processes. This interest of the political organizations for the online environment has led to new types of political communication, special adapted to this environment (Blumler, 2001). 

More, given the new forms of political communication through the online environment (Chadwick, 2006), the Internet could foster the political participation online (Ward, Gibson and Lusoli, 2003) by giving the political actors the opportunity to make use of the new types of online applications (Orr, 2009). In addition, while creating openness on their websites (Welch and Wong, 2001; La Porte, Demchak and de Jong, 2002) and combining the information provision and campaigning function of the organization’s official websites (Ward, Gibson and Lusoli, 2003) with links to other online application, the organizations could gain more visibility in the public sphere (Chadwick, 2006) on the short term. In addition, on the long term, an efficient website that provides both information about the organization and creates a public platform for political and social discussions can influence the evolution of the civic culture and thus of the democratic systems (Dahlgren, 2003), while transforming the Internet in a public sphere which allows citizens from different regions and with different cultural backgrounds to get involved in discussions (Papacharissi, 2002: 15). As the civic culture represents a fundamental part in the development of democratic societies (Dahlgren, 2000) and the new types of online interaction between citizens on the one hand and the citizens and state on the other could influence the way in which the civic culture is constructed (Dahlgren, 2003), this aspect is particularly of interest for this study. 

As we could see in the previous part, whether we discuss about the political debate as part of the civic culture (Dahlgren, 2000), deliberative democracy as a characteristic of the public sphere (Habermas, 1989, in Chadwick, 2009) or about participation as a core value of democracy (Norris, 2003), the importance of the social dialogue between citizens cannot be neglected. More, the high level of interaction between the political actors and the citizens on the Internet was one of the claims made by the Internet optimists (Chadwick, 2006). Alongside with the increased interest of the political organizations for the Internet (Norris, 2003; Chadwick, 2006), the online environment brought new types of political participation, such as electronic voting, e-petitions, e-consultation or e-networks were citizens interested in different topics that share common beliefs can join e-mail lists or discussion groups (Ward, Gibson and Lusoli, 2003). Accordingly, there are exactly the interactive features of the Internet the ones that created the idea that this environment “can be used by citizens to “virtually” participate in their democracies as never before” (Orr, 2009). 

A specific type of external online application that could be of interest for political organizations are the SNSs as it can ensure a space for political discussions, offering already established networks directly accessible to organizations (Orr, 2009) is represented by the SNSs. The SNSs are commonly used by young people (Boyd and Ellison, 2007; Aleman and Wartman, 2009), a target group that is less present in the traditional political discussions and election processes (Wallace, 2003; Orr, 2009), while they seek information and discuss more online (Xenos and Foot, 2008).  This study aims to explore the way in which a governmental organization such as EU communicate on these networks as compared on their official websites in order to reach youth and to discover what are the overall particularities of the online communication strategy done this organization. 

Thus, both the official website and the SNSs profiles of the EU/Youth will be analyzed through the filter of website openness, usability and visibility aiming to discover their particularities. Moreover, as these types of analysis were mainly developed in order to observe the level and inclusion of web governess in various countries (La Porte, Demchak and de Jong, 2002; Kaaya, 2004) as well the possibility of realizing online transactions between the citizens and states (Fagan and Fagan, 2001), the second purpose of the present study is to shed some light on the way in which the nature and content of the studied websites can contribute to the evolution of Dahlgren’s (2003) civic culture notion by tackling the online presence of two of its levels namely relevant knowledge and competencies  practices, routines and traditions.       
In the next part of the paper I will present the methodological scheme that will be further used for the content analysis of the selected websites. Moreover, the general method of analysis will be presented, describing the main levels and the importance of each of their constitutive elements for this research.  

3. Research Method

3.1 Research Question and Sub-Questions

As discussed in the theory, the ways in which governmental organizations make use of the Internet to reach their audiences are different according to the nature, goals and target groups of the organization (Welch and Wong, 2001; Wimmer, 2002; Chadwick, 2006; Orr, 2009). In addition, the relation between youth and politics is currently a popular topic for scholars (Xenos and Bennett, 2007; Xenos and Foot, 2008; Coleman, 2008) whereas the social network sites (SNSs) are increasing in terms of popularity and number of members, being commonly used both by the commercial and political organizations (Boyd and Ellison, 2007; Huberman, Romero and Wu, 2008, Chadwick, 2009). Nevertheless, there is little research done on the way in which the governmental actors are using the SNSs and especially on the relation between the official websites of the organizations and their SNSs’ profiles. 

The main purpose of this paper is to shed some light on the way in which European Union/Youth constructs their image and communicate their values to the young target audience online and if the communication strategies used by the organization in doing so are different on the SNSs, such as Facebook
 or Twitter
 as compared to the official website
. Thus, as described in the previous chapters, the main research question of this paper is how does the European Union make use of the online environment to communicate to youth? 

In order to answer this question, I developed a two-level analysis applied both to the official website and to the SNSs profiles. As showed in the theory, studying the website openness according to the WAES model is a comprehensive method of analyzing governmental websites (La Porte, Demchak and de Jong, 2002), as this type of analysis can offer a clear image on the way in which the political or governmental organizations use the websites to reach their audiences as well as indicating the particularities of the online presence of the organization by counting the presence of the openness elements online. Thus, the WAES model of analyzing the website openness functions on multiple levels and aims to discover the way in which the organizations use their website to transmit information to their citizens on the transparency level as well as to create a communication environment for the citizens at the interactivity level (La Porte, Demchak and de Jong, 2002). 

 In order to be able to explore in more depth the characteristics of the official website and SNSs profiles used by the European Union and to create a more clear image on the particular features of each of these communication means, I decided to include alongside with this model certain usability elements from the analysis performed by Fagan and Fagan (2001) as well as some visibility elements from the study done by Kaaya (2004) on governmental websites. 
Given the fact that the European Union is a transnational organization and their official website can be accessed from European citizens from different countries, the inclusion of usability is necessary as it can indicate the attention given by the organization to its citizens. Accordingly, an easy accessible website from the linguistic point of view, offering the user the possibility of selecting the desired language is important as it can attract more citizens on the website. Moreover, as this research aims to discover the way in which the organization communicate to youth, it is essential to discover if the website provides explanations for its documents in order for them to be easy understood by the less experienced users. Nevertheless, the overall design of the website is also an important matter, as an easy to use website from the technological point of view (including search option or site maps, or being simply constructed, without graphic features that would influence the quality of the page) can make the application more easy to explore (Fagan and Fagan, 2001). 
In addition, visibility elements such as the freshness of the page indicating the frequency of the posts and thus the interest of the organization to maintain a frequently updated website (Kaaya, 2004) are relevant for this research, especially considering the dynamic nature of the SNSs (Boyd and Ellison, 2007). Thus, alongside the two-level scheme of website openness, consisting of transparency and interactivity I have inserted elements of usability and visibility in order to obtain a more complex set of results for the studied sample and to analyze in more depth the similarities and differences between the official website of the EU/Youth and their SNSs. . 
Furthermore, as a secondary purpose of this study refers to the way in which the civic culture values can be depicted online on the EU websites, the analysis of openness through its main elements transparency and interactivity will shed some light on the way in which Dahlgren’s (2000) elements of civil society are included in the online communication of the EU. Thus, as mentioned in previous chapter, Dahlgren (2000) indicates four elements of civic society that could influence the development of civic culture. Among these four elements, the most significant for this study are relevant knowledge and competencies that refers to the provision of reliable information, understandable both from the cultural and linguistic point of view and practices, routines and traditions representing the embedment of the democratic values in the concrete practical situations. This second element sees in the interaction between citizens a core part of democracy as this can encourage the practices of public discussions (Dahlgren, 2000). In addition, as previously described, the website openness as defined by La Porte and colleagues (2002) consists in two main elements: transparency and interactivity.
 Firstly, considering the fact that the transparency level refers to the provision of information about the organization and political or governmental processes, the first element of the civic culture indicating the importance of the information provision and an easy understandable language will be counted in this level. Secondly, as the interactivity level includes the various ways in which the communication tools are provided on the website, the second element of civic culture society referring to the provision of a dialogue space among citizens on one hand and between citizens and organization on the other, will be particularly searched in this part. The main reason for including these two levels in the analysis is attempt of discovering if the belief of the scholars (Dahlgren, 2003; Papacharissi, 2002) that the Internet can influence the evolution of the democratic systems by producing a space for political discussions while also offering information source about the organization is materialized on these websites. Moreover, as the analysis is focused on comparing the official EU/Youth website and the SNSs profiles, the results will indicate the extent to which the studied websites include these elements on their pages.                       

 The resulting model incorporated all these elements in a comprehensive dual scheme in which each main element was divided in multiple sub-elements of analysis, as it is described in the latter part of this paper. This model consisting in a total of 36 sub-elements (21 sub-elements of Transparency and 15 sub-elements of Interactivity) was used for analyzing both the official website of the EU/Youth and the SNSs profiles. The analysis model was applied to the selected sample, as follows: the presence of each of the analysis sub-elements was countered on both the official website and the SNSs profiles. Each of the researched sub-elements was considered as existent on the website if it was found within maximum three clicks from the main page of the website. Furthermore, the presence of the sub-element was coded with yes/no and the details related to its availability on the website were also taken into consideration (available immediately on the main page, the position on the website, the design of the feature, the space allocated for this particular element). 
 The results of the websites content analysis were drawn by calculating the total number of sub-elements available on each of the researched sample. The total number of sub-elements for each of the two studied levels showed the level of website openness as well as the level of transparency and interactivity of the analyzed pages. Thus, it was possible to discover the level of attention given by the organization to each particular sub-element and to clearly observe the differences and similarities between the content of the official website and the SNSs sites in terms of transparency and interactivity as well as discovering the overall level of openness for each of the pages. These results together with the comparison between the websites offered a detailed description on the way in which the pages are used and what are the most significant elements included by the European Union in their online communication strategy addressed to youth. Moreover, the detailed observation of the particularities of each sub-element contributes to the second purpose if the paper, namely discovering the potential of the websites to influence the civic culture dimensions depending on the way in which the websites are used as information provision spaces and discussion platforms.  
Accordingly, the first sub-question of the research is how does the EU include elements of website openness on their official website in order to reach youth? Moreover, as the European Union, as transnational governmental organization needs to create a unitary communication strategy in order to transmit their values to the citizens (Fagan and Fagan, 2001), the second sub-question how does the EU include elements of website openness on their SNSs profiles in order to reach youth? The third part of the research is a comparison designed to indicate the way in which the approach of the official websites differ from the one of the SNSs profiles. Thus the third research question is what are the similarities and differences between the official website and the SNSs profiles in terms of website openness?   
3.2 Methodology

In order to answer the proposed research questions I will use the method of deductive quantitative content analysis (Elo and Kyngass, 2008), applied to both the official website of the European Union/Youth and the SNSs profiles, namely Facebook and Twitter EU accounts. I have chosen this method due to the possibility of observing in more depth relevant details of online EU online communication such as discourse elements (Tonkiss, 2004), contents or references (Krippendorff, 2004).  

By doing so, I will discover what are the differences and similarities between the two types of online communication means while doing a research on multiple levels. The reason for opting for this type of research is that, as Flick (2009: 15) points out, the goal of this paper is less to test the already established theories but more to study complex online contents and to add more information to the grounded theories. Thus, in this research, I used the previous literature as context knowledge (Flick, 2009) and I analyzed the main findings through their filter. Nevertheless, as mentioned above, this type of analysis could bring into light new information about the particularities and the relation between the analyzed samples that could be further on used in future studies. 

The initial sample chosen for this analysis consists of three websites: the official EU Youth website
, the EU Facebook profile
, and the EU Twitter profile
. All the three websites studied were set on the English language version, both for practical reasons and due to the common use of this language by visitors across the world. The reasons for choosing these websites were multiple. Firstly, as the European Union is a transnational governmental organization commonly concerned with using the online environment as well as developing new online applications (Wimmer, 2002; Chadwick, 2006), it is interesting to observe the way in which they use their website in order to reach the young international audience. Secondly, as Facebook and Twitter are relatively recent applications and are currently among the most popular SNSs especially among young users (Boyd and Ellison, 2007; Huberman, Romero and Wu, 2008), their usage by a governmental organization such as EU represents a new perspective on the governmental communication. Thirdly, by choosing websites that are very different in their nature and usage, the comparative research between them will create a clear image on the level of attention given by the EU to various online communication elements, and it will better illustrate the overall presence online of the EU/Youth.             

Given the fact that the core of this paper is to discover the particularities of the online communication strategy done by the European Union both on the official website and on the SNSs profiles, I developed a multiple level analysis aimed to answer the research question and sub-questions. In the development of this analysis I used as the starting point the Website Attribute Evaluation System (WAES) created by La Porte and colleagues (2002). Through its nature, “WAES provides measure of a variety of Website attributes, principally Website transparency and Website interactivity, the two components of openness” (Demchak, Friis, & LaPorte, 2000, in La Porte, Demchak and de Jong, 2002: 415). Thus, WAES offers a model of analysis for all the governmental related websites, focusing mainly on the transparency and interactivity levels included on the websites to establish the website openness.   

Due to the nature and goals of this paper, the WAES model was used as the corner stone and helped to the construction of a more complex analysis scheme, including two different levels of analysis. In addition, in the construction of the analysis scheme, I expanded La Porte’s (2002) understanding of website openness and combined it with elements from Kaaya’s (2004) study, including aspects related to website visibility such as freshness. Moreover, usability elements from Fagan and Fagan’s (2001) study on governmental institutions’ website were used in creating the detailed analysis on website design. Thus, Kaaya (2004) included in her study on eGovernmental service implementation on the official websites four levels of website visibility and usability: important links, contact information, interactivity and language used. Each one of these levels was divided and the scheme was used by Kaaya (2004) for the analysis of the governmental websites in East-Africa. In what concerns the general website design used by Fagan and Fagan (2004), elements from their study such as the provision of useful documents on the main websites of the governmental institutions were used in this analysis. 

Accordingly, the result was a complex scheme using the website openness dual model (Transparency and Interactivity) in which various other elements of website visibility, usability and general website design were mixed with the elements of the study done by La Porte and colleagues (2002) in a complex model of analysis (see Appendix 1) consisting on 8 elements (4 elements for each of the levels) and 36 sub-elements (21 for the Transparency level and 15 for the Interactivity level). As the study was done thorough a quantitative content analysis, the sub-elements were not only encountered, but their main characteristics relevant for the research results were compared and discussed in order to be later on explained through the filter of the presented theory. 

As each one of these main elements consists on multiple sub-elements, designed to contribute to a more complex answer to the research question, the model was used to analyze first the official website of the EU/Youth and secondly the SNSs profiles of the EU. Firstly, the analysis of the official website aimed to answer the first sub-question of the paper, how does the EU include elements of website openness on their official website in order to reach youth? Secondly, by using the same model to analyze the SNSs profiles of the EU, the purpose was to discover how does the EU include elements of website openness on their SNSs profiles in order to reach youth?  and thus to answer the second sub-question of this paper. Thirdly, after the main results of the first two sub-questions were presented, they were compared in order to discover what are the similarities and differences between the official website and the SNSs profiles in terms of website openness? Each one of these three aspects of the analysis was divided in three different parts according to the scheme used for the analysis. Thus, the first part is representing the results of the Transparency level analysis, the second is referring to the Interactivity level, while the third part compresses the main findings of the first two in a comparative section.         
 Lastly, by compiling and comparing the answers for the three sub-questions I was able to obtain a complex answer for the main research question of this paper and by using the theory as a referential filter I was able to draw the conclusions on the way in which the EU uses the online environments in order to promote their civic culture values to the young audiences.

The content analysis of the websites was done on four days (25th – 28th May 2010) for the official website and three days (29th May – 01st June 2010) for the SNSs profiles. Moreover, in order to find the sub-elements of the research scheme I used a maximum number of three clicks, considering this the upper limit of availability on the main page. Furthermore, as the provision of links to other websites is very important, as described in the next part of the paper, for the cases in which the main website provided links to other websites that required logging in, I considered this website as external and not part of the main page of the organization.  


As described in the previous parts, the analyzed websites were the official EU/Y pages and the EU SNSs profiles. There are some preliminary clarifications than need to be done in what concerns both the official website and the SNSs profiles. Firstly, the online activity of the European Union/Youth on their official website was more complex than initially expected, due to the fact that the main website of the European Union/Youth
 was interlinked in numerous points with the website of the European Commission/Youth
. For a more complex analysis, I considered this page as part of the same website for the analysis. The main reason for this decision was the fact that the both pages are part of the general strategy of the EU to reach youth and by not analyzing one of them the analysis might lose its complexity. Secondly, as the main purpose of the paper is to discover the way in which the European Union as transnational governmental organization uses the online environment to communicate to youth, alongside with the fact that the European Commission Youth represents the executive organ of the European Union/Youth it is important to observe the entire official online strategy of the EU in order to obtain the answer to the research question.    


Secondly, the analysis of the Twitter profile of the EU, as it will be seen in the results, has showed no activity of the EU on this SNSs. Accordingly, the established analysis scheme proposed was not used for this profile, as the results were not relevant for the analysis. Nevertheless, the increased popularity of this SNS (Huberman, Romero and Wu, 2008), alongside with the fact that the European Union has created a profile on this website, made me take into consideration the lack of activity on this profile as a main result that will be discussed and explained through the proposed theory in the last part of this study.    


As each one of the elements and sub-elements of the analysis plays an important role in the development of this study, after defining them in the literature, I will proceed in the next part to discuss the main elements of the analysis used and their relevance for this paper. 
3.2.1 Website Transparency

The first level of analysis is the Website Transparency. “Transparency refers to the availability of information for navigating a large-scale social system and it is constituted by a layman’s basic map of the organization as depicted in the information on the site” (La Porte, Demchak and de Jong, 2002: 415). In the initial WAES model, there are five elements of transparency, each one revealing different details about the organization’s website. These elements are: ownership, contact information, organizational information, citizen consequences and freshness. For this analysis, by using the models of different researches, such as the Kaaya’s (2004) research on the eGovernmental implementation in South Africa, Mutula’s (2001) study or the analysis of eGovernments done by Fagan and Fagan (2001), I decided to eliminate the ownership element for being either not-applicable to the studied sample or difficult to analyze, and I divided the organizational information in provision and dissemination of information and links to external organizations/agencies. Further on, the citizen consequences element was divided in two sub-elements, namely clear language and website easy accessible for all citizens. More, as described in the first part of the chapter, the provision and dissemination of information and the citizen consequences elements aimed at discovering the way in which the organization provides access to official information and the way in which the communication is done in order to be understandable by the majority of EU citizens, explore the inclusion of Dahlgren’s elements of civic society on the websites.  

The Contact information aspect is important because it reflects the willingness of the organization to provide the website users with the possibility of contact individuals or agencies inside the organization. As La Porte et al (2002: 416) suggested, the contact information aspect “indicates the agencies willingness to permit outsiders to reach the organization”. This element was divided in six sub-elements, according to the La Porte (2002) scheme combined with elements from Kaaya’s (2004) study. These sub-elements are: central agency non-email address, e-mail address to Webmaster, e-mail address to someone inside the agency, e-mail addresses for sub-elements of the agency, e-mail address of the persons responsible with the technical support/content of the websites, phone number of the agency. Due to the differences in the nature of the analyzed sample (official website and SNSs profiles), it is important to clarify the way in which the contact information was counted. Thus, although the SNSs profiles are constructed with the possibility of contacting the organization, it is important to observe the way in which the organization itself encourage the usage of such tools in order to establish the importance given to them. Thus, I considered certain tools more important for the organization in terms of Transparency in the cases in which they explicitly provided an email address or a time frame in which the users will receive the answer to their demands.   

The Organizational information element reflects how well an organization is presented online and what are the information available online about the organization. Details about the organization such as mission, values, structures, official rapports and speeches etc will be encountered in the provision and dissemination of information sub-element. The links provided on the organization’s website to other agencies or related organizations are relevant for the analysis of the website as they show the level of “friendliness” of the website with the user (Fagan and Fagan, 2001, in Kaaya, 2004) and are analyzed under the part named links to external agencies/organizations. This part is of great importance because it shows the connections made through the website to other relevant websites and organizations. A high level of attention was given in this part of the study to the way in which the connections are made between the official website and the SNSs profiles in order to create a complex online image of the organization and to reach different target audiences (Chadwick, 2009). 

The fourth element of analysis, Citizens consequences refers to the way in which the website is developed to be reached and understood by a broad range of publics. The element is divided in two different elements: clear language and website easy to use for all citizens. The first part is divided in two sub-elements and it refers to the way in which the general measures, procedures and processes that require citizen participation are approached and explained on the website. The reason for including this level in the analysis was the fact that the target group of the research refers to young people and some of them might not have a clear acknowledge about the practical mechanisms of the European Union’s institutions. Thus, for the analysis of this section, were taken into consideration all the links and references to EU elections and governmental or institutional processes that were explained in a detailed way, in some cases containing definitions and explanations of the used terms. 

Secondly, given the fact that the European Union is a transnational governmental organization, it is important to discover if its official website is made easy accessible for people from all over the world, speaking different languages, using different technical tools or being physically unable to use some features. Nevertheless, due to the fact that this analysis if focused on the particularities of the EU/Y official website and their SNSs profiles, I did not take into consideration the digital divide and the lack of access to the online sources in analyzing this part.    

The Freshness element is relevant for this study at it will show the frequency of posts on the SNSs profiles and thus the attention level given to such online communication tools by a governmental organization. For the analysis of this level various elements were taken into consideration such as the existence of a newsletter on the main page of the provision of the date on which the most recent materials (articles, discussion topics or other relevant information) were posted.  

3.2.2 Website Interactivity

The second level of analysis is the Website Interactivity. The study of the interactivity level on the governmental websites is crucial as it shows “the level of two way communication between a government agency and its users” (Kaaya, 2004: 48) and moreover the concern of the organization for an efficient communication with the citizens (La Porte, Demchak and de Jong, 2002). 

In developing their methodological scheme, La Porte et al (2002) included at this level five elements that would correspond to the five levels of the Website Transparency level. Due to the changes operated at the previous level of analysis, alongside with the permanent evolution of the online interactivity features and current multitude of the existent interactive features, I decided to add different elements and sub-elements of interactivity from the research done by Kaaya (2004) for studying the Website Interactivity. Accordingly, this level consists of four elements, divided in multiple sub-elements. The elements are: Reachability, Interactive information, Feedback features and Online campaigning. 

The study will show the level of interactivity on the three analyzed websites and by doing a constant comparison between the results I could better observe what particular elements of interactivity were used more frequent and what are the overall differences between the official website and the SNSs profiles in what concerns interactivity. Accordingly, the Website interactivity analysis will show what are the main interactive features used by the European Union in order to reach young audiences.    

The Reachability element is divided in two sub-elements and it refers to the provision of contact information easy to find and direct clickable. Thus, I considered the existence of an online contact form, a direct email address or a direct way of contacting other related organization that can be found within three clicks as part of this element.   


The Interactive information element refers to the provision of information about the organization that is easy and immediately available for download. This element is divided in five sub-elements including the provision of information about the mission, structure or nature of the organization or the possibility of signing in for a newsletter or a site map that would make easier for the users to explore the website. As there are significant differences between the nature and structure of the official website as compared to the SNSs profiles, it can be sometimes difficult to analyze elements present on the both websites with the same measure. In order to make the analysis more accurate and to treat equally both the official website and the SNSs profiles, I considered the provision of pictures, videos or documents on the SNSs profiles as part of this level in an equal manner as the provision of detailed documents or mission statement on the official website.   


The third element, the Feedback features part refers to the existence on the analyzed websites of elements that enhance the communication between the user and the organization on the one hand and among the users on the other. As mentioned in the beginning of this chapter, this element is particularly important for the study as it indicates the extent to which Dahlgren’s element of civic society is made possible on the analyzed websites. More, the importance of this element is also given by the current discussion about the political participation and the possibility that the online applications to increase the level of participation in political discussions (Ward, Gibson and Lusoli, 2003; Chadwick, 2006) and the findings will indicate the level of actual participation of young people in such discussions. Accordingly, this element is divided in three sub-elements: one-stop shop dialogue box, discussion group/forum on the website and the chat (instant messaging) possibility.  

For this level of analysis I performed a qualitative analysis on the details of each of these features in order to discover what their main elements are and how do users participate in discussions? For this purpose I considered only the pages immediately related on the main page as relevant and not the websites that require an additional login in order to be accessed. Moreover, I analyzed the manner in which the EU participates in the discussions with their audiences and what are commonalities in the way they make use of these tools.    


The fourth element of the Interactivity level, the Online campaigning refers to the provision campaigning related elements that are available on the websites. This element is divided in five sub-elements, each one of them representing a way of online participation of the citizens in the governmental processes.    

4. Results
This chapter is devoted to presenting, comparing and analyzing the main results of the study. Divided in three different sub-sections, each one corresponding to a research sub-question, the chapter aims to offer a clear image on the way in which European Union makes use of their official website/SNSs profiles in order to reach youth and what are the similarities and differences between the two types of websites. By focusing on website openness as main research element, the results of the analysis indicate the particularities of the EU online communication addressed to the young people both in a conventional and in a non-conventional framework.  

4.1 European Union/Youth (EU/Y) Website

This part of the analysis aims to answer the first sub-question, how does the EU include elements of website openness on their official website in order to reach youth? As described in the methodological description, the purpose of the analysis was to discover the level of openness of the EU/Y website in order to further analyze in more depth the way in which each one of the particular elements site is used. Moreover, by establishing the importance given by the EU as a transnational governmental organization to certain elements of Transparency and Interactivity, we can observe the strategy used by the EU to reach and promote its values to the specific target group. Accordingly, as this target group is essential for the development of the study, the analysis was performed on the official websites of the EU that are addressing youth.

Thus, as described in the methodology, the study was conducted on the European Union’s Youth portal
 (see Figure 4.1.1), as well as on the European Commission’s Youth page as being part of the same official online instrument. European Commission/Youth
 plays an important role in this sense, because in the same way in which the European Commission represents the executive body of the EU, being in charge with implementing the EU policies and spending the EU funds the European Commission/Youth represents a significant part of the European Union’s youth department. Through their long-term projects such as the “Youth in Action Programme”, and with numerous events organized across the world and dedicated to young people, the European Commission’s activities are impossible to neglect when discussing about the general strategy used by the European Union to attract youth (see Figure 4.1.2).

Figure 4.1.1
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Thus, for a more in depth analysis on the way in which the organization exploits the Internet means and use the official website to reach youth, I considered EC/Y as part of the EU/Y webpage. Thus, I was able to obtain a more detailed set of results by taking into consideration all the online elements related to youth provided by the European Union as an organization on their official pages. Considering that both the EU/Y and the EC/Y are part of the same institution and address the same target group, I believe that by not including one of them in a study that aims to discover the manner in which the civic cultures values are promoted online through the official website to youth I could affect the complexity of results. 


To sum up, the research done on the European Union’s Youth portal showed the presence of 27 website openness sub-elements from a total of 36. As noticeable in the Table 4.1.1, the number of interactive sub-elements (6) that were not present on the EU/Y website is considerably more significant than the number of sub-elements missing from the Transparency level (3), representing thus a total of 17% from the total number of sub-elements countered as compared to 8%. The 9 website openness sub-elements not present on the EU/Y could be seen a quarter of the total number of sub-elements, leading thus to a 75% total openness on the website.  


Table 4.1.1: EU/Y general website openness  

	
	Total – 36 sub-elements
	Transparency – 21 sub-elements
	Interactivity – 15 sub-elements

	Yes
	27 (75%)
	18 (50%)
	9 (25%)

	No
	9 (25%)
	3 (8%)
	6 (17%)


4.1.1 Website Transparency Analysis

The Transparency analysis was performed on 4 main elements, namely Contact Information, Organizational Information, Citizen Consequences and Freshness, consisting of 21 sub-elements. As described in the methodological chapter, the transparency of the website represents the extent to which a governmental organization presents itself online, by making public various information regarding its nature, structure, mission, goals, members etcetera (La Porte, Demchak and de Jong, 2002). 
From 21 sub-elements of transparency, 18 were present on the EU/Y official websites. Among these 18 sub-elements, 6 are not available directly on the EU/Y main page, requiring two or three clicks and indicating the fact that the EU/Y website is a complex portal providing the users with numerous links to other elements of the organization and creating thus a complex network of organizational information.   

The first analyzed element of website transparency was Contact information, divided in 6 sub-elements. From these 6 sub-elements, 2 were not present on the EU/Y main website, namely Central agency non-email address and E-mail address of the person in charge with the content of the website. The EU/Y official website provides a link to the page in charge with the web support, in order to assist the users with their technical difficulties. 
Secondly, the EU/Y website lacks a physic address of the organization, indicating its main headquarter, and this lack can be owed to the low importance given by the institution to the physical location as a communication point and its concern to use mostly online communication tools.
Other 3 sub-elements of the Contact information element refer to the provision of e-mail address of the general organization, members of the organization or links and email contact addresses of the related institutions and organizations of the EU/Y. As regarding the email address of the organization an email address is provided for contacting the main agency. In addition, a list of contact buttons is available in every language of the European Union. The connection is made through a centralized server Eurodesk, providing thus no explicit email address for each of the languages. 
Europe Direct represents another communication tool functioning as an information service, through which the users can ask questions and address their messages to the EU officials through a 24/7 open phone line. Thus, the online and offline contact is made possible through these tools although an explicit email address is not available on the main EU/Y website. 


Furthermore the sub-element regarding the provision of an email address of a person from the structure of the organization is approached in a similar manner. Thus, the user can explore the EC/Y website by accessing the link “Youth Programmes/ youth policy” where he/she will find more details about the European Commission/Youth, including the contact details including a personalized email address of the European Union’s Youth commissioner Androulla Vassiliou or of the EC/Y spokesperson Denis Abbott. More, links are provided from the EU/Y to the website of the EC/Y from which point the user can enter a link describing the situation of the Council of Youth Ministers and the Youth Working Party, but this link does not lead to a list of names or contacts. In what concerns the provision of email addresses of other organizations related to the European Union/Youth, the sub and supra elements of the agency are mentioned after clicking in the “about Europe” section on the left on the main page. Nevertheless, although all the main websites of the European Union are mentioned there, only the links to their main pages are included whereas the email addresses are explicitly not presented.  

The second main element of the Transparency level is the provision of Organizational information, consisting in 7 sub-elements. All of these sub-elements were found on the official website of the EU/Y, indicating the interest of the EU in using their websites to provide general information about the organization. Accordingly, the official websites provide the youth with various information regarding the way in which the EU youth institutions work, their particularities as well as the current youth programmes of the European Commission, including the ways in which the young people can participate in these programmes. Thus, the European Union’s focus on providing information about the structure, goals and mission of the organization for the young audiences is detailed expressed on their official websites. 

Throughout the description of the current actions aimed at reaching young people, such as the Youth in Action Programme and the Youth Policy, the youth can find more information about the way in which they can get involved in different events, projects or competitions or even create their own program, funded by the European Union by its Youth in Action Programme. The website also informs the youth about the main priorities of the Youth in Action programme, namely European Citizenship, Participation of young people , Cultural diversity and Inclusion. 

The main type of information provided on the EU/Y main websites is the one related to the internal studies, laws and regulations of the youth section of the European Union. On the main page of the website, the middle section is divided in three parts: Top stories, European and other News, and on each one of these sections they are presented useful information for young people, including documents and studies. Nevertheless, there is not a clear demarcation on the page between the news, online contests and studies or a special designated place on the main page allocated exclusively for this type of information. 


The last three sub-elements of the Organizational Information refer to the provision of links to other agencies and sub-agencies of the organization, other governmental organization and non-governmental organizations. For each one of these sub-elements there are special allocated spaces on the EU/Y website where the linked organizations and their main functions are briefly described. Firstly, “About Europe’ section offers information about the most important agencies of the European Union. Nevertheless, the search tool designated to help the users exploit the EU institutions, “Search Europa”, was impossible to access at the dates of the analysis. Secondly, at the “Portals for young people” section, the users can find numerous European organizations with different activity fields and from various European countries, providing thus a wide network of information for youth. 


Nevertheless, an important finding related to the provision of links to the other non-governmental organizations is the fact that there is no space on the EU/Y main websites linking the page to the SNSs profiles (Facebook, Twitter or any other applications). This suggests a lack of interest from the EU is associating the official website with the less official way of communication through the SNSs profiles.   

The third analysis element of the Transparency level is the Citizen Consequences element. 5 out of 6 sub-elements were found on the EU/Y websites at this section of the analysis. This level of analysis was inserted in the research with the purpose of discovering the way in which the EU/Y tries to create an easy accessible website, both from the technological and social point of view. The element is divided in two parts. Thus, the focus in the first part was to discover if the website provides clear information about the governmental and institutional processes of the EU that require citizens’ participation, if this procedures are explained in detail, in order to be understood even by the less experienced users. This part consisted of two sub-elements, both of them found through a link from the main page of the EU/Y. 
Accordingly, the “Active citizenship” section leads to a list of various governmental or nongovernmental organizations addressing the challenges of participation and discussing about the way in which people can participate in the discussions and decision-making processes. “Decide for Europe” represents a tool developed to help people to develop a better understanding of the processes of the EU, including voting, decision making, interactive participation and the way in which the European institutions function. 


Moreover, tools such as “Election process in detail”, available after clicking on the “Active citizenship” link compresses a series of detailed information regarding the election process creating thus a useful learning tool for people inexperienced with the election processes. Other tools such as “Euractiv”, “Education for democratic citizens”, “Participation toolkits” are linked from the EU/Y, helping the young people to understand more and showing them what are the options in order to get involved in the processes. As in the case of provision of information regarding the programmes and activities of the organization, EU/Y main website functions as a platform, centralizing all the information sources and directing the users to the specific place of their interest.   


The second part of this element refers to the accessibility of the website and aims to discover if the EU/Y page is easy to use for people from different countries, speaking different languages and with different technological and physical capabilities. This part consists of 4 elements, among which only one was not available on the website. Thus, the EU/Y website does not provide audio access for the people who are not able to see the content of the pages. Regarding the other studied sub-elements, the website can be considered easy to use, with a main page containing a small amount of graphics and having most of the text elements available on the page hyperlinked (clickable) and making it thus convenient to use and with easy accessible information. In what concerns the large downloadable files the “Download” section provides the user with a list of files and documents in which some folders are marked with the “”Warning very large file!” inscription meant to let the user know about the size of the document they are about to download. On the main page, the amount of videos is relatively small, residing in presentation short videos of EU members that do not require special software programs in order to be accessed. 


Taking into consideration the fact that the European Union is a transnational governmental organization, its focus on developing an online website easy accessible to people from different countries who speak different languages is very important and constitutes a sub-element of the website easy to use element. The analysis showed that the portal is accessible in all of the EU languages and most of the links related to the EU agencies are also available in all the languages of the member states. Nevertheless, after clicking on other language, I noticed a different approach according to the language selected. Thus, for some languages such as Polish, Hungarian, Romanian or Italian the website completely changes in the desired language whereas when clicking on languages like Bulgarian, German, Dutch, Danish some parts of the website alongside with some of the articles remain in English. This can be translated into a higher degree of importance given to certain languages than to others and thus to a lower level of easiness in terms of accessibility for the users from other countries.   


The fourth and last element of the Transparency level is the Freshness element, aiming to observe if the website is frequently updated and a news section is available containing the most recent information on the organizational activities and policies. The EU/Y websites are updated with newsletters and information regarding the activities, projects and programmes of the organization. Moreover, at the “what’s new” section, the user can find listed all the useful articles posted on the website, according to the date of posting. After entering the youth programmes section and thus European Commission’s/Youth webpage, the user can find recently updated articles on the first pages, each of them dated (the frequency of posts on this page is about one article/per week-meaning between 6 and 8 days is the time passed between the published articles).


4.1.2 Interactivity Analysis

The Interactivity level of analysis consists in four elements and 15 sub-elements. Among these 15 sub-elements 9 were present on the EU/Y websites. The elements of this level are Reachability, Interactive Information, Feedback features and Online campaigning. 


Firstly, the Reachability analysis element is divided in two sub-elements and aims to discover if the EU/Y official website is provided with a list of clickable email addresses of the organization and its members, in order to give the users the chance to contact them. As described in the analysis of the Transparency level, the contact button of the organization is available and clickable through the Eurodesk communication tool or the Europa Direct service that offers the possibility of contacting the local agencies of the organization whether through phone or by using the online message box. The “Send an email” button is also available on the EU/Y website. However, after clicking the button, the user will be automatically redirected to an online message creating section. As showed in the previous part, no email of the organization’s members or the email address of the general institution is mentioned on the first page of the website. 


Nevertheless, through a different procedure having the starting point from the EU/Y official website, the user can access the “info on Europa” section and further on, by pressing the link to the “Directorate of youth and sports”, he/she will be redirected to the Youth Council Webpage, where a list of contacts from various Youth institutions or programmes of the EU is available. The reason for including the email as a sub-element both in the Transparency level and in the Interactivity is that what is important in this point is not only the provision of an email address, but the existence of a an established contact addresses and communication tools that will enable the dialogue between the users and the officials. 

The second element of analysis is the Interactive Information. Out of the 5 sub-elements studied, 4 were present on the EU/Y or related websites. Thus, on the main page of the EU/Y there is not a clear section in which the mission of the organization is stated or downloadable and all the information available at the Info about Europe section are related to the main institutions of the EU, without offering details about the youth department of the organization. Nevertheless, the user can find a section dedicated to describing the organization, called “our mission” and various details about the organization’s goals and activities after entering the Youth Programmes section. 


In what concerns the provision of official and downloadable documents of the organization, the EU/Y provides on the main page of the website “The EU youth Policy” aiming to create a framework for EU cooperation in the youth field between 2010 and 2018
, document available for downloading. Furthermore, the “your rights” section of the EU/Y provides a list of general information and documents such as “The EU Charter of European Rights”, or “The EU Convention on the Exercise of Children’s Rights” available through a link.  


The EU/Y does not offer to user the possibility of registration for receiving a newsletter. A similar function is the “Portal alert” function that permits the registered users to receive the latest news on their email. However, an explicit email newsletter sign in button is not available on the portal although there are multiple options for the user to see the most recent updates, articles and documents on the website. 

Other sub-elements are the provision of a search tool that will make the website easier to explore and the provision of a site map. Firstly, the EU/Y website provides two different search tools: the first one is the general search feature of the website, “search on this portal”, while the second is a special search tool, “search Europa”, that has the purpose of letting the user explore the European Union’s various institutions and programmes. Nevertheless, after clicking on this section, the user will discover that the page is no longer available. Secondly, the EU/Y main page provides a site map, including a list of the most important information located in the website, as well as a detailed list of European institutions and news, that can be accessed through a direct link. 

The third element of analysis refers to the provision of Feedback Features on the EU/Y main websites and other related pages. From three sub-elements analyzed, only two were available on the researched pages. The sub-element missing from the EU/Y website and is the chat or instant messaging possibility. Thus, as presented in the previous parts, the EU/Y offers the possibility of contacting the agency through a dialogue box. This service is available in all the EU languages and it is available for sending questions, messages or complaints concerning the EU/Y or other EU agencies. 
The second feedback feature refers to existence of a discussion group or forum on the website that will create a communication platform between the users. By clicking the “Discussion Forum” section available after accessing the site map, the resulting page will display three different links to forums on which the young people can express their opinions in relation to youth topics and exchange information. However, although there were accessed consistently during the four days of study of the official websites and further on in the following week, none of the three links provided websites was linking to an accessible website (see Figure 4.1.3). Through the “Active citizenship” button, the website also offers a link to the European Youth Forum, the special designated place for youth discussions of the EU. Nonetheless, this discussion forum cannot be immediately accessed for discussions and requires that the user to be logged in order to be able to post comments and participate in discussions. 
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The fourth element of the analysis, Online campaigning is related to the way in which the EU/Y uses their website as a platform that enables the citizens to contribute to the institutional and governmental processes. Out of the 5 researched sub-elements, 3 were not present on the website. Thus, the EU/Y does not provide the possibility of online voting for different projects or campaigns or various petitions to be signed online. Moreover, although on the main page of the EU/Y there is a poll concerning the young people traveling abroad to work, there is not a consistent polling section on the EU/Y websites.

Lastly, on the main page of the EU/Y there are various contests addressing young people from all over the Europe and for each one of them, the participants can submit their applications online through a given form, while the application deadlines and the expected date of the replies is also included on the website. In a similar way, there are provided numerous application forms for the Youth in Action programmes and also a list of upcoming programmes in which the young people can participate. Each of the mentioned application forms for the youth programmes and also the dialogue boxes are developed with an estimated date up till which the feedback will be received.

4.1.3 EU/Y Openness
The general findings showed a high overall presence of the website openness sub-elements, indicating the interest of the EU/Y for reaching the young audiences online. This represents a significant attention given by the European Union to creating an efficient website in order to communicate to its target group. As foreseen by scholars (La Porte, Demchak and de Jong, 2002) it is common for the organizations to use a combination of transparency and interactivity elements on their websites, as the concern for one level brings the attention to the other. More, as the studies have showed, “transparency is consistently about twice as high as interactivity” (La Porte, Demchak and de Jong, 2002: 423). The rule perfectly applies to this research, in which the number of transparency related elements was double the number of interactive elements.
Thus, as presented in the beginning of this chapter, the EU/Y has given more attention to the development of transparency elements than to the interactivity in creating the content of the main official website. As seen on the EU/Y and the other related pages, the focus is on creating a platform from which the young users can obtain various information regarding general topics of interest such as work or traveling. While browsing the EU websites they also receive a significant amount of information regarding the EU organization, agencies and institutions, the way they function and the processes they involve. Nevertheless, the visitors can decide to get involved or to participate in various programmes and activities, participation being one of the main values promoted on the EU/Y websites.   
An interesting fact is the presence of a high number of sub-elements on other related pages than the EU/Y main page, especially in what concerns the sub-elements of transparency. Thus, although the overall level of transparency of the website could be considered high, the transparency is given more by the complexity of the portal that relates to the other EU websites rather than by the EU/Y website itself. Thus, the EU creates a network of websites, strongly interconnected, offering a wide range of information on European themes, either related to youth or not. Nevertheless, from this high level of transparency we cannot overpass the lack of a clear section offering information about the mission, structure and activities of the EU/Y main page. It is difficult to say if the European Youth portal is designed without a mission statement in order to determine the user to navigate more on the EU websites and learn thus more information about the organization and its composition or they simply omitted to add such a section on the main page of the portal.

 
Accordingly, all the links provided on the website are more related to the provision of information rather the presentation of the EU youth institution itself. It is mostly based on offering information on topics such as: working, studying, traveling, volunteering, while other useful sites for young people are also connected with the main page. The focus of the EU/Y website on providing various links to different organizations, whether governmental or non-governmental, could be seen as an attempt to creating on the EU main website a portal, to which young people will turn to in order to find various information about topics of interest for them. In what concerns the information related to the EU and EU/Y the website appears to be a strongly interconnected web of information about the European Union as an agency as well as a webpage devoted to youth. Nevertheless, although it is a well-developed portal, offering links to various governmental or non-governmental organizations, a very interesting finding is the fact that the EU/Y does not provide a link to their SNSs profiles.


The reduced number of interactive elements on their main pages that would enable the communication between users, alongside with the Eurodesk communication tool provided on the website could be seen as part of the general approach of the EU/Y website. Thus, the EU creates a general communication channel, available for all the EU institutions and websites, and not a special communication and discussion form for the youth. 

4.2 Social Network Sites (SNSs)

This part of the paper aims to discover how does the EU include elements of website openness on their SNSs profiles in order to reach youth? After dedicating the previous part to the official online communication made by the European Union in order to reach young audiences, this second part will shed some light on the way in which the communication is done in a less formal online environment. As described in the methodology, the analyzed sample consisted in two of the most popular SNSs, namely Facebook and Twitter. The reasons for choosing both Facebook and Twitter for performing the analysis were, beside their increased popularity in the last years (Boyd and Ellison, 2007), the fact that both of them are used in the international environment and moreover, the differences in the manner in which they function. Due to the fact that there is no especially dedicated profile for the young people, the general European Union profiles of both Facebook
 and Twitter
 were selected to be analyzed. Moreover, as the studies have showed, the young people represent a large category of SNSs users and they are more interested in using these resources in information and communication purposes (Boyd and Ellison, 2007).

A very important aspect when discussing about the Facebook and Twitter profiles is the access matter. Thus, on both SNSs profiles it is impossible to have access without being a part of the network and having an account (Twitter) of personal profile (Facebook). Moreover, after entering the network, the user need to establish a connection with the EU profile in order to be able to see the complete profile (Facebook) and to receive updates when they are added on the website (Twitter). This connection is created by clicking the “Like” button on Facebook (and becoming thus a fan of the organization), or by becoming a follower on Twitter. This makes the SNSs profiles more difficult to access and thus less open for the general public to make use of them in order to reach the organization. Thus, this access issue is particularly relevant when discussing about the openness level of the websites as it makes the pages more difficult to reach for the audience that is not previously member of the SNSs website.
As described in the previous chapter, the first finding while analyzing the Twitter profile was the fact that there is no activity of the EU on this profile. Although the nature of the website allows the users to see the older posts or activities done on the profile, the Twitter page is completely empty, indicating a total lack of activity. This result was particularly surprising; especially due to the attention given by the EU to other online tools but also due to the fact that there is an established profile for the organization on this page. Thus, as it would have been difficult to analyze the Twitter profile according to the established scheme, due to the lack of relevant results, I decided not to apply the analysis to this website. However, the lack of an activity from of the EU on this SNS profile (see Figure 4.2.1) was considered a significant result itself and it is explained and analyzed in the last chapter of this paper.

Figure 4.2.1:             

[image: image4.png]Get short, timely messages from European Union EU.

Twitter is a rich source of instantly updated information. It's easy to stay updated on an
incredibly wide variety of topics. and follow @European_Union.

Giveitatry> follow European_Urion

Name European Union EU
Location Europe

European_Union 810 European Union - Tre

home of 500 million citizens

1121 1,200 79

Following





Thus, the website openness analysis was done for only one of the two SNSs profiles of the EU, namely the Facebook page. The study was done between the 29th May and 1st of June 2010 and was focused on the main page of the Facebook profile as well as all the sub-sections included in the profile (reachable within a maximum of three clicks). The main results of the analysis showed a presence of 10 sub-elements of website openness, representing a total of 28% from the total number of sub-elements analyzed, as showed in the Table 4.2.1. Among these 10 sub-elements present on the website, 5 (14%) are part of the Transparency level and 5 (14%) are part of the transparency level. As explained in next part of this chapter, the overall low number of website openness sub-elements should not be immediately considered as a lack of importance given to the Facebook profile by the EU, but merely as representing a different type of online application that the official website, on which the accent is put on different aspects rather than the provision of information about the organization.  In conclusion, this chapter will be focused on describing the way in which the EU Facebook account provides the website openness sub-elements and information about the EU as organization alongside with a platform for discussions between the young users, taking into consideration the level of fan’s activity and the dynamics of the website. 
Table 4.2.1: EU Facebook profile openness

	
	Total – 36 sub-elements
	Transparency – 21 sub-elements
	Interactivity – 15 sub-elements

	Yes
	10 (28%)
	5 (14%)
	5 (14%)s

	No
	26 (72%)
	16 (44%)
	10 (28%)


4.2.1 Website Transparency Analysis

The analyzed SNS profile showed a low level of attention given to the sub-elements of the Transparency level. Accordingly, for the first element referring to the Contact information provided by the organization, the Facebook page did not have any sub-element available on the page. None of the profiles offer any type of email address of the organization, its members or sub-agencies. Nevertheless, due to the way in which Facebook platform is developed, the users can contact the organization indirectly through comments posted on the main page of the website or in various other places (under pictures, on the discussion group) and contact thus the organization requiring various information. Although this way of contacting the organization is not explicitly emphasized and encouraged by the organization, it could be seen as a solution for the fans to get in touch with the organization. 
Due to the way in which the analysis scheme was conceived, the sub-elements referring the possibility of contacting the organization are related more to certain contact tools (email address, dialogue box, contact through an online form) provided explicitly by the organization and not to the ones available due to the nature of the application (such in the Facebook case). The main reason for this approach is the fact that, on the one hand, the explicitly provided contact forms represent a decision of the organization of introducing these tools and moreover, the dialogue boxes estimating the period of time in which a reply will be given to the user represent a high level of attention for the tools. On the other hand, the existence of a contact tool provided by the application could be useful but it could also be only a part of the application and not a decision of the organization, especially considering that there is no explicitly made guarantee that the organization will reply to the questions/demands. Thus, the possibility of contacting the organization through the Facebook profile was not ignored, although it was not considered as parts of the website openness sub-elements.      

For the second level analyzed, the provision of Organizational Information, the Facebook profile offers certain information about the organization and its structures. Firstly, this means that the Facebook profile of the EU, although does not explicitly mention the structure of the organization, includes in their profile images that could offer some information about it. Thus, the “Photos” area is the special designated place where the organization can provide the users with representative pictures. In this case, the EU provides three folders: “Member states”, “Buildings” and “EU general”, offering thus general information about the organization expressed in images (see Figure 4.2.2). Although a direct section including the structure of the organization is not included, we can consider that the general information, including the list folder of pictures including all the member states and the buildings of the EU, as well as the EU map represent a general provision of information regarding the structure of the organization. 

Figure 4.2.2
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Nevertheless, although the “Info” section is the part of the website special dedicated for provision of various information regarding the agency, all the sub-elements of transparency referring to the provision of an email address are not existent. However, the only provided information on this section is the link to the main website of the EU, this representing the second sub-element of website transparency of this level although, as described in the previous chapter, the official EU/Youth website does not offer any connection to the Facebook or Twitter profiles. This can be seen as an attempt to legitimate the Facebook profile through a connection to the official website of the European Union, whereas the EU does not link the official page to the SNSs.  

  After exploring the “Favorite pages” section the users can find two links to other related Facebook profiles of the EU: the “Euro
” (the currency in the European Countries) page containing economic discussion concerning the EU, the “European Parliament
” page, referring to the construction of the European Parliament (page that has more than 70 000 fans) and in which the users can find and discuss on related topics about the EU elections ant the role of the parliament. 

In what concerns the Citizen consequences element, the Facebook profile is provided with two sub-elements: “dominant text elements on the website” and “lack of graphic features that require installing software programmes”. Thus, on the Facebook page, the biggest part is made by text, hyperlinked elements. Nevertheless, the right part of the screen consists of some graphic elements that are not related to the EU profile, such as commercials or customized suggestions made by the application for each individual user. The existence of certain videos and images on the website is not influencing the quality of the page and cannot affect the way in which the user perceives the website. This is nonetheless, not due to a specific maintenance of the profile by the administrators. One of the main reasons for which the website does not require any specific elements could be the fact that the developers of the application try to make it easy accessible for all the users and thus do not allow graphic elements that would influence the way in which the users receive the page.

On the other hand, the Facebook profile does not offer the possibility of choosing a language or customizing the profile, English being the only language used. The only variation in terms of the language used is in the section in which the national flags are presented, where the languages of the countries on which they belong are used. However, this result could be considered as normal, due to the nature of the Facebook profile.  Accordingly, the Facebook allows only a main profile page for the users and does not offer the possibility of creating a various pages of the same profile, including for example multiple language options. Thus, it can be considered that this lack of a variety of languages is not an actual lack of attention from the EU for this aspect but merely the result of the way in which the application is constructed. Moreover, by using the English language on the Facebook profile, the EU uses one of the main official communication languages of the EU and takes thus into consideration the majority of citizens.    

The fourth and last elements of Transparency, Freshness was not more developed than the previous levels. Thus, the Facebook profile of the EU had one sub-element, referring to the display of the date of posts on the main page. The most recent post of the EU on the main page (on the Wall) was on the 27 February 2009 and it was related with the elections for the European Parliament. Nevertheless, the general page is frequently updated by the posts and a discussion of the fans and thus, the page becomes overall more dynamic and fresh. One more time, this result contributes tot the idea that the Facebook profile is difficult to be simply analyzed with the same tool used to study the official website without further explanations regarding the nature of the application. In the case of the Freshness level, although the EU does not have any recent posts or updates, the freshness is given by the manner in which the application is developed, enabling continuous discussions and posts from the users and creating thus a very dynamic website.      

In conclusion, it is very important to mention that most of the website openness sub-elements used by the EU on their SNSs profiles are not part of a decision or strategy of the EU, but merely the standard features provided by the applications. Nevertheless, this not necessary means they lack in importance, because they are constitutive part of the EU SNSs profiles and can influence the way in which the profiles are seen overall. Moreover, firstly by taking the decision of using these SNSs profiles, the organization undertakes these specific features and implicitly agrees to make use of them and secondly, only by taking into consideration the overall profile, with features included on purpose by the organization as well as with specific features of the applications we can develop a better understanding of the way in which these online tools are used by the EU as organization.

4.2.2 Interactivity Analysis

In what concerns the level of interactivity included on the SNSs pages of the EU, 5 out of 15 sub-elements of interactivity were found on the Facebook profile. For the first element of interactivity, Reachability, the profile did not provide any information concerning the contact of the organization or its members through an email address. Nonetheless, as previously mentioned, this does not necessarily mean that the organization cannot be contacted though the Facebook profile, but that there is no explicit section in which the organization provides a contact tool. Moreover, most of the Facebook profiles are provided with a special button, “send a message” which is not available on the EU Facebook profile and it was probably disabled by the organization. 

Secondly, for the Interactive information element, the Facebook profile provided two of the five possible sub-elements. Thus, on the Facebook profile the users can find a search tool in order help them to explore the website and a site map. In both cases, the search tool is not especially developed to explore the EU profile, being a search tool provided by the application, but it could be seen as useful for users to find the main profile and other posts related to the EU. In what concerns the site map, the profile had a main page that hyperlinks all the sections of the profile and on which all the information about the content of the profile is provided (see Figure 4.2.3).
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Although the SNSs do not provide official documents of the organization, on the Facebook profile, in the “notes” section, there is a file in which it is presented a decision of the European Committee about the education in the European countries. The note discusses about the inclusion of European related aspects in the educational systems of the EU member countries. Thus, the only available note with an official character is the one related to a meeting on educational issues in the EU
. 

The third element of interactivity refers to the existence of Feedback features. As mentioned above, although the regular Facebook profile is developed with a special “send a message box” the EU Facebook profile does not have this option, or any other tool for direct contacting the organization. As related to the way in which the discussions between the fans evolves, there is a low level of attention given by the EU on the Facebook profile to this aspect as it will be described in the latter part. Nevertheless, due to the nature of the application, the entire profile page is developed as a dialogue tool, on which the users can comment on the existent pictures or discussion topics, they can add their own pictures or videos or comment on the pictures added by other users. Usually the dialogue boxes between the citizens are relatively simple and basic, consisting in small spaces in which short comments can be added, and the EU officials rarely participate in discussions. 

The “Discussions” part represents the section in which the EU posts discussion topic and let the users the opportunity to debate around these subjects, functioning as a discussion forum, with a low level of mediation by the organization. On the discussion board, the topics are either proposed by the EU or by the users and further more the fans can express their opinion, debate on the given topic or even change the topic of discussions according to their interest. In some situations in which the posts and comments do not use a polite language and decency, the profile’s administrators step in the discussion, deleting comments with racist or offensive nature and asking the fans to keep a clean dialogue and use a civilized language (see Figure 4.2.4). Moreover, on the main page of the profile there is a post dating from 19th January 2009, in which some of the fans are required to use an adequate language on the discussion group
. By being present on the main page of the profile, this post of the organization could be seen as a basic rule that needs to be taken into consideration by the users.  

Accordingly, at the date when the research was done, there were 150 available discussion topics added by the EU and the users. Most of the topics are general questions related to EU that require the citizens’ opinions on current debates inside the EU countries or simply on topics that might be interesting to observe in the future development of the EU. The topic with the most recent comments (latest comment was posted on 1st June 2010) is “should Turkey join the EU?” (posted on 4 September 2008). Considering the high number of replies (1621 when the research was done) and the long period of time in which the topic was discussed, this subject is very interesting for the EU fans and non-fans.

 Lastly, especially on the current European discussion topics such as the “Greek crisis”, despite the warning on the main page, several discussions and comment go beyond the boarders of mutual respect and politically correctness and the users are extremely involved in addressing insults and offensive words to each other, or blaming in an offensive manner various European countries. In this specific conversation there are a couple of young people from various countries having a vivid and sometimes violent conversation about the European policies and countries and their implications in the current political debate (see Figure 4.2.5).
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The last element of interactivity refers to the Online campaigning strategies included by the EU in their online communication on the Facebook profile. As non-official governmental page, the Facebook profile does not generally contains multiple on-line campaigning attributes, being mostly used as communication tool between the participants and not as a tool used by the organization to realize online campaigning. Furthermore, although the possibility of online voting is not present online, the users are advised in a strong manner to use their right to vote and to participate in the electoral process: “The elections for the European Parliament! Everyone go and vote”
. 

 Regarding the sub-element referring to the provision of online polling tools, due to the manner in which the questions are formulated on the EU Facebook profile, we can consider the discussion topics on the Facebook profile as polling questions and the discussions themselves as long term polls, especially considering the fact that the EU could use the answers in their future actions. Especially questions such as “Should Turkey join the EU?” posted by the EU can be considered as a way of online polling. The reason for this way of encountering this result is the fact that the Facebook profile, as described above, due to the nature of the application, offers the possibility of vivid discussions between the fans, and they have thus opportunity of freely expressing their opinions on EU current topics. As the main official website does not explicitly use this type of discussion group, in which the users can express their opinions and interact with each other on the main page while discussing about a given topic, I considered this to be a particular characteristic of the Facebook profile.      

In conclusion, the Facebook profile contains several elements of interactivity, while the number of feedback elements explicitly offered by the organization included on the websites is relatively small. By taking into consideration the nature and the features provided by the Facebook application, this does not represent the fact that it is impossible for the users to contact the organization, as they can make use of the capacities of the application in order to send their massages to the organization. Moreover, the Facebook profile represents more a discussion place for the fans than a place for dialogue between the fans and the organization.

4.2.3 SNSs Openness
Firstly, the overall level of website openness of the Facebook profile is relatively low and the main focus of the EU Facebook website is on creating a good environment for discussions between fans, rather than providing them with information about the organization. Accordingly, the low number of website openness sub-elements is noticeable on the profile. An interesting finding is that, at a first sight, judging by the number of sub-elements of transparency and the one of interactivity, the level off attention given to each one of them is equal. After a more detailed analysis, it is easy to observe that the features provided by Facebook application are more developed for the interactivity level and allow a more dynamic website, on which the users can freely add their content, whether it is about images, videos or comments on the EU profile.  

Secondly, although the application provide numerous features and spaces for the organizations to offer various information about its structures and mission, the EU does not take advantage of these features and only makes public a small, limited amount of information. One of the explanations is the possibility that the organization does not want to be contacted through Facebook, and to make use of this tool in order to be reached by its audiences, but mainly to ensure the citizens’ dialogue. Moreover, one might consider that the EU does not associate its name and include organizational information and contact details on such a profile on which the discussions between young people are passionate and not always in a civilized manner. Thirdly, most of the posts on Facebook contain the names of the person who added them. Overall, this creates a more personal website, in which the users can start a discussion and address to each other or to the organization directly. This gives the user the chance to discuss to each other in a friendly environment.   

Another relevant finding is the low interest of the organization for the Twitter profile. Although Twitter is a very popular SNS, especially among young people (Huberman et al., 2008), the EU does not make use of the potential of the website and their activity on this profile is rather not existent. This could be explained through a higher level of attention given by the EU to the more complex communication tools and activities incorporated in the Facebook profile.   

Furthermore, although there were 40 500 fans of the EU Facebook profile at the date when the research was done, the EU does not make an effort to refresh and to keep the posts up to date on this page. It can be considered that the provision of information is not the main purpose of this Facebook profile and that the organization mainly wishes to increase its visibility online on the popular websites and to provide a dialogue tool through this Facebook page. Nevertheless, due to the features provided by the Facebook application, the website is intensely used by the fans and new discussions, comments, pictures and videos are updated, transforming the page in a dynamic communication platform. To conclude, although the EU does not indicate a high level of activity on this website, the Facebook profile is permanently updated by the fans interventions and thus the overall freshness of the page is maintained.   

The particularities of the SNSs websites are relevant for this study due to the fact that some features provided by the platforms can have an important contribution to the way in which the user perceive and make use of the EU SNSs profile. Thus, specific features such as “Like”, ”Comment”, “Create a discussion topic”, “Tag” (Facebook) can create different manners for the user to communicate to the organization, even if only by sharing their appreciation for a picture, topic or idea. We can consider that, although these features are not included by the EU as an organization on their page, and they are thus external influences to the profile, their presence on the website contributes to the particularity of the organization’s profile. 

A very important tool specific to the Facebook profile that needs to be mentioned is the “like” button. Although it is difficult to establish what is the precise role of this button, this option is constantly used by the fans to refer to the posts they agree with; only if we take into consideration the “like” tool, we can consider that the EU could make use this model in order to observe what are the common trends among the fans and what topics receive the most of their attention and sympathy. Although it is not the object of this paper, the way in which the “Like” button or the other features are being used, alongside with the psychological motivation that drives the fans to use them could make the object of future studies on this field.   

4.3 Comparative Analysis EU/Y – SNSs

Firstly, the general findings of the study on the EU official websites has showed a high number of website openness sub-elements, leading to a total of 75% (27 sub-elements) website openness, in comparison with the analysis of the Facebook profile that has encountered only 28% (10 sub-elements), as showed in the Table 4.3.3. Nevertheless, as described along the first two parts of this chapter, these results are not necessarily a proof of the lack of importance of the EU Facebook profile for the organization, but they illustrate the fact that it is difficult to simply analyze two inherently different websites without detailing their main characteristics. Thus, although the Facebook profile showed an overall low number of website openness sub-elements, lacking especially sub-elements of the transparency level, the application features contribute to existence of a dynamic website that enhances a broad communication potential between the users. It is this type of communication between users that makes the Facebook profile such a dynamic website, on which the fans can bring their own contribution to the development of the page. This approach is the one that represents the most essential difference between the official website and the Facebook profile, as it represents the basic difference between a Web 1.0 application that functions as a presentation tool and a Web 2.0 application that allows multiple activities of the users online (O’Reilly, 2005). 

Table 4.3.3

	
	Total – 36 sub-elements
	Transparency – 21 sub-elements
	Interactivity – 15 sub-elements

	Official EU/Y
	27 (75%)
	18 (50%)
	9 (25%)

	Facebook profile
	10 (28%)
	5 (14%)
	5 (14%)


4.3.1 Website Transparency Analysis

The Transparency level analysis indicated a higher number of website openness sub-elements of the EU/Y official websites (18), summing 50% of the total number of sub-elements analyzed, as compared to the EU Facebook profile (5), and representing 14% of the total number (see Table 3). This indicates the fact that the official website of the EU/Y is mostly used for the provision on information about the organization while on the Facebook profile, the attention given to this aspect is relatively reduced.  

In what concerns the Contact information level, both the official website and the Facebook profile provide the possibility to contact the organization in various ways. If the official website of the EU/Y has developed a special contact tool through which the visitors can send their questions and complaints to the organization, the users of the Facebook profile can benefit from the application’s capabilities and post a comment on the main page of the profile. While in the first case, the dialogue tool is provided directly by the organization and it is presented at the “Contact” section, in the Facebook case the organization does not explicitly provide this opportunity. Nevertheless, neither the official website of the EU/Y, or the Facebook profile offer a direct email address for the users to contact the organization or its members.

For the second element of this level on analysis, namely the Organizational Information the EU/Y website provides various information about the mission and structure of the organization, while the only information provided on the Facebook profile consists in a set of pictures showing the main EU buildings and the flags of the member states. Nevertheless, the provision of pictures representing the list of member states of the EU, or the headquarters of the EU institutions could be seen as a part of the organizational information provision. Moreover, an essential result of this level of analysis was the lack of a link from the official website of the EU/Y to the SNSs profiles. Moreover, although the SNSs are commonly seen as application mostly used by young people (Boyd and Ellison, 2007), there only direct link provided on the Facebook profiles is the main website of the European Union and not one of the Youth websites of the organization. In addition, on the Facebook profile there is no explicit connection made with the young audiences or the programmes of the EU that involve this target group. On the other hand, although the official website of the EU/Y contains a high level of information about the general institutions of the EU, the governmental and election mechanisms, their focus on youth represents the dominant part of the information offered on this webpage.

For the third element of analysis, Citizen consequences, both of the analyzed websites have an overall easy to use main page, with predominantly text elements. However, the official website provides various information regarding the governmental process and the way in which these mechanisms function, whereas the Facebook profile does not offer such details. This could be explained through the fact that the Facebook profile represents a different type of application than an official governmental website and its main purpose is not the provision of information about this type of organization.          

The Freshness element indicated a high level of activity on the Facebook profile, on which the users can use the various features provided by the application to post comments of discussion topics or to attach pictures or videos to the website. This high level of activity does not involve a high level of involvement of the EU website administrators on the profile, but it merely represents the capacity of the application of creating an attractive socialization platform (Boyd and Ellison, 2007). In what concerns the official EU/Y website, the general freshness of the page is given by the permanently updated news and event sections through which the users can be permanently informed about the most recent activities of the organization. Nevertheless, an interesting finding is the fact that the EU/Y website does not provide the possibility of receiving a newsletter containing these types of information.          

4.3.2 Interactivity Analysis

The Interactivity analysis indicated a higher number of website openness sub-elements on the EU/Y official website than the one present on the Facebook profile. Thus, on the official website there were encountered 9 sub-elements of interactivity, representing 25% from the total number of analyzed sub-elements, whereas the Facebook profile contained 5 sub-elements, representing 14% of the total number (see Table 3). Firstly, as noticeable in the Table 3, the difference in term of interactivity between the official EU/Y website and the Facebook profile is lower than the difference in terms of website transparency. Secondly, the difference between the number sub-elements existent on the official website and on the Facebook profile is mainly given by the provision of downloadable information about the organization and its structures and the presence of a well developed network of links to the related EU organizations or other relevant websites. The provision of such information is not however part of the nature of the Facebook profile as application and thus the lack of them does not necessarily represent a low interactivity level on the website. Nevertheless, due to the nature of the studied organization, it is important to observe which of the analyzed sub-elements were available on the SNSs profile in order to discover the manner in which the organization makes use of such online tools. In addition, as described in the previous part of the paper, the way in which the interactivity sub-elements were present on the official EU/Y website is different from their presence on the Facebook profile, especially due to the nature of the application. 

Firstly, the Reachability element of the analysis refers to the provision of clickable email addresses and contact tools on the studied websites. As previously mentioned, none of the websites provide an explicit email address of the organization or its members. More, the official EU/Y website provides a special designed instrument for contacting the organization, whereas the Facebook profile, although it does not contain an explicit contact tool provided by the organization, enhances the possibility of being used to address questions or comments to the organization. However, as the EU does not explicitly encourage the users to contact the organization through these tools provided by the EU Facebook account, it depends on the website visitors to make use of them.       


Secondly, the Interactive Information level is more developed on the EU/Y official website as compared to the Facebook profiles. Accordingly, the EU/Y website offers a wide range of information about the EU institutions and provides the possibility of downloading various official documents, while the Facebook profile only offers information about the organization through the pictures offered in the special designed section. This result could be better understood by observing the main characteristics of the both applications. Thus, the official website of the EU/Y provides legal documents of the organization, and other official materials of the related institutions, while the Facebook profile is used in a less official manner and does not provide legal documents or other materials, offering as a substitute a social platform for discussions. However, at the “Notes” section, the Facebook profile provides a part of a meeting of the EU Commission concerning the national education systems in the European Countries. As described in the note, the aim of the meeting was to establish a way in which the national education systems should include in their programmes more elements concerning the European identity and citizenship
. This indicates the fact the education related discussions represent an important topic even on the Facebook profile. Lastly, both the official EU/Y website and the Facebook profile are developed with a search tool designed to help the users to explore the pages. 


   The third element of analysis refers to the provision of Feedback features. On one hand, without having an instant messaging tool, and with three links to the discussion groups or forums that were unavailable, the official EU/Y websites offered an overall low attention to creating a communication platform between citizens. On the other hand, the official EU/Y website offers to its users various possibilities of contacting the organization, whether online or direct through a phone line and makes thus possible the communication between the users and the organization. In what concerns the Facebook profile, the possibilities of contacting the organization are not extremely well developed, although the users can take advantage of the application’s particularities and address their comments or questions in various manners. Moreover, the Facebook profile provides a discussion group tool that permits the fans to participate in the current discussion topics as well as create new subjects of debate. As described in the previous part, this discussion group is intensely used by fans and the intervention of the EU website administrators is usually reduced. Thus, although the discussions evolve sometimes in passionate arguments, this communication tool represents an opportunity for the EU Facebook profile fans to express and exchange their opinions on current discussions.


The last elements of analysis concerning the provision of Online campaigning tools on the analyzed websites indicated a generally low attention given to this aspect on the main EU/Y websites, on which the focus was mainly on providing information and participation forms for various youth events and contests organized by the EU. The EU Facebook profile does not explicitly provide any kind on online campaigning sub-elements. However, due to the way in which the discussion topics are formulated on the discussion group, we can consider some of the questions (“Should Turkey join the EU?”) as having the values of a poll, as the replies could be easy counted.           

4.3.3 EU/Y – SNSs Openness
As showed by the first two parts of this chapter, the findings indicated an overall higher presence of website openness sub-elements on the EU/Y official website than on the EU Facebook profile. Both in what concern the transparency level and the interactivity level analysis, the number of sub-elements was higher on the official website than on the Facebook profile. Nevertheless, the analysis revealed some interesting differences between the manners in which various openness sub-elements are provided on the two analyzed websites. 

Firstly, as presented above, the EU/Y provided more elements of the transparency level, offering information about the organization’s activities, institutions and documents, while also including sub-elements indicating an easy accessible website for the EU citizens. On the contrary, the EU Facebook profile indicated the presence of a low number of transparency sub-elements, providing information about the organization through the images available on profile, offering thus a different type of information than the one offered on the official website.

  Secondly, the interactivity level analysis showed the presence of more sub-elements analyzed on the official EU/Y website than on the Facebook profile. Accordingly, the EU provides several possibilities of direct contacting the organization, through special designed tools, whereas on the EU Facebook profile the EU does not explicitly mention a contact tool or address in order to be reached by the users. However, due to the nature of the application, the users can write messages to the organization directly on the profile page or post messages in different parts of the website. Both analyzed websites showed an interest for providing sub-elements referring to the possibility of creating discussion tools for the fans. However, while the EU/Y website provided three unavailable links to discussion forums and did not provide such tool directly on their website, the EU Facebook profile provided a discussion group intensely used by the fans to communicate on various EU related topics. Thus, although both websites provided communication tools, the way in which these tools enhanced the communication was different as one of the websites was focused on the communication between the users and organization, whereas provided elements that enhanced the dialogue between users. Thus, as the EU/Y website represents the official image of the youth section of the European Union, the focus is on providing information regarding the organization and communicating with the users. In what concerns the Facebook profile, due to the nature of the application, the accent is less on provision of information and more on creating a communication platform between fans. 

Taking into consideration the way in which the official website of the EU youth creates is used as related to the way in which the EU SNSs profiles are constructed, we can consider that in both cases, the participation process plays a very important role. If in the case of the official EU/Y website the accent is on participation in governmental processes and the manners in which the (young) citizens can develop a better understanding of the governmental and institutional activities, the SNSs profiles provide a place for personal participation, in which the citizens can express their opinions and have a dialogue. Thus, we can consider that the EU/Y website creates a space for a more citizen-organization type of dialogue, whereas the SNSs profiles are platforms that enable the participation through a citizen-citizen dialogue.   

Common for both analyzed websites is the importance given to the election processes and education. Thus, while the official EU/Y websites provide information about the importance of the elections and offers links to related websites that could provide more detailed information about the election mechanisms, on the main page of Facebook profile, the users are invited to vote for the EU elections. Moreover, the EU/Y websites dedicate an entire page describing the importance of youth education and participation on the EU topics, whereas the Facebook profile communicates thorough a non-official note the importance of including in the national education systems studies about the European identity and citizenship.      


As the youth represent the main point of interest in this paper the way in which the EU makes use of the analyzed websites in order to reach them is particularly interesting. Firstly, the EU/Y websites offer a wide range of information for the young people, from the general aspects such as work and traveling inside Europe to the presentation of the EU institutions and mechanisms and various ways of participating in the special youth designed EU programmes. Secondly, the Facebook profile is constructed more as a general communication tool, without explicitly mentioning youth as their target group. Thus, although most of the users of such SNSs are young people (Boyd and Ellison, 2007), the EU Facebook profile does not particularly refer to this age group in any way. However, the main points of the online strategy used by the EU to communicate with its audience will be presented in the next part of the paper.    

5. Conclusions and Discussions
5.1 Conclusions

As we could see in the previous chapter, the way in which a transnational governmental organization such as EU uses the online environment is complex and it depends on various factors. This chapter is dedicated to combining the results of the analysis and the answers to the three research sub-questions in a clear answer to the main research question of this study, namely how does the European Union make use of the online environment to promote their civic culture values to youth? Accordingly, the first part of the chapter will briefly mention the answer to each of the research sub-questions. Furthermore, the main answer of the general research question of the study will be formulated. In the next part, the main arguments that led to this general result will be presented and the main conclusions will be drawn through the filter of the initially discussed theory. The last part of the paper will be devoted to the general discussions part in which the main issues concerning the development of this paper will be briefly addressed.

The first sub-question of this study aimed at discovering the particularities of the online communication done by the EU/Youth on their official website. Thus, the website analysis aimed to discover how does the EU include elements of website openness on their official website in order to reach youth? The results indicated that the EU/Y has given more attention to the development of transparency elements than to the interactivity in creating the content of the main official website. As seen on the EU/Y and the other related pages, the focus is on creating a platform from which the young users can obtain various information whether regarding general topics of interest or regarding the EU organization, agencies and institutions, the way they function and the processes or laws they involve. Nevertheless, the visitors can decide to get involved or to participate in various programmes and activities organized by the organization or its related agencies.

The second research sub-question was related to the way in which the EU makes use of the SNSs profiles to communicate with their audience. Thus, the question is how does the EU include elements of website openness on their SNSs profiles in order to reach youth? The analysis findings showed that the overall level of website openness of the Facebook profile is relatively low and the main focus of the EU Facebook website is on creating a good environment for discussions between fans, rather than providing them with information about the organization. Accordingly, the features provided by Facebook application are more developed for the interactivity level and allow a more dynamic website, on which the users can freely add their content, whether it is about images, videos or comments on the EU profile. 

The third research sub-question of this paper was devoted to combining and comparing the results of the first two sub-questions and to discover what are the similarities and differences between the official website and the SNSs profiles in terms of website openness? Firstly, as noticeable in the answers to the first sub-questions, the overall number of website openness provided the official website is higher than the number of elements provided by the SNSs. Due to the nature of the official website as main interface between the organization and its public (Ward, Gibson and Lusoli, 2003), alongside with the long term importance given by the EU to the online environment, we can consider the higher level of openness on the official website as a result of the attention offered by the organization to this particular type of online communication as compared to the SNSs profiles, which became popular place for the political and governmental organizations only in the last years (Chadwich, 2006). However, taking into consideration the fact that the analysis method used was created and previously used mainly on official websites, the elements and sub-elements of the analysis used could be more difficult to perfectly apply to such a dynamic type of applications such as the SNSs.
Secondly, while the official website is focused more on the transparency level, providing various information and links to other related organizations, the SNSs, especially the Facebook profile is focused on the interactivity level, offering special features that enable the communication between citizens. Nevertheless, the analysis showed that both of the analyzed websites contain elements referring to the provision of information related to educational issues, as well as information regarding the election processes. 

To sum up, after presenting the general results and the answers of the three research sub-questions, I will briefly describe the main finding of this paper. Thus, the EU creates a complex online communication strategy making use of the particular characteristics of each channel in order to provide information and to enable interactive possibilities addressed to youth. In addition, the various website openness sub-elements available on the official page and on the SNSs profiles are part of the same online communication campaign, by taking advantages of the particular possibilities of each of the analyzed communication tools. Thus, by combining the provision of information and the provision of interactive features on the official website and on their SNSs, the overall level of online openness is increased and the organization can benefit from expanding their official online communication by offering the young users a wide range of possibilities of communicating with the organization or with other citizens as well as learning about the institutions and functions of the organization. Subsequently, certain website openness sub-elements unavailable on one of the analyzed websites were present of the other website while some of the sub-elements available on both websites were constructed in different ways. Alongside with the general answers to the three research sub-questions presented above, this result is based on the specific findings of the analysis that will be briefly presented in the following part.  

Firstly, as previously mentioned, in what concerns the transparency level, the overall number of website openness elements and especially the elements referring to the provision of organizational information on the official website suggests the interest of the organization of using this online tool for providing and disseminating information and presenting the organization online confirming thus the previous studies (Norris, 2003; Ward, Gibson and Lusoli, 2003). Moreover, as described by La Porte and colleagues (2002) while defining the concept of openness, the official information provision and transaction processing are the essence of government in many cases, and citizens depend on it for a variety of personal and business purposes. On the contrary, the SNSs profiles provide a low amount of organizational information, and the type of information provided on these profiles is different than the one provided on the official website, consisting mostly in pictures and videos, as compared to the official documents and news provided on the official website. 

In addition, alongside with the provision of information regarding the governmental processes, the transparency analysis on the EU/Y official website showed a high presents for the sub-elements of the citizen consequences level, indicating the attention of the organization on explaining in detail the governmental processes as well as creating a website easy accessible for the EU citizens from various countries by including multiple language possibilities. These findings could be interpreted as an indicator for the attention given by the organization to what Dahlgren’s (2000) called the relevant knowledge and competencies level of civil society. In another words, by creating a website on which the mechanisms of the governmental process are explained in detail for the citizens and on which the official documents are made available and easy understandable for all the users, the EU/Y offers a proper space for the citizens to have access to relevant information from the governmental point of view, and thus to became aware of the evolution of the democratic system. Moreover, by creating a page available in all the language of the EU, the organization offers to its citizens in a direct manner the possibility of easily obtaining the needed information about the organization and the governmental processes, vital for the proper functionality of the democratic systems (Dahlgren, 2000).
Secondly, the interactivity level analysis showed that the both studied websites are including high number of interactive sub-elements on their pages. However, while the official EU/Y website is providing various tools for directly contacting the organization (one stop shop dialogue box, direct line for contacting the organization by phone), the Facebook profile provides a high level of interactive website openness sub-elements, enabling a communication platform between citizens (discussion groups, instant messaging possibilities). Thus, in the first case we can discuss about a citizen-organization type of communication, whereas the second involves more a citizen-citizen dialogue. On the one hand, the communication between the citizen and organization is essential for the website openness study as it indicates a measure of government accountability in that a government agency can be continuously assessed by citizens through everyday interactions (La Porte, Demchak and de Jong, 2002: 415). 
On the other hand, the communication between citizens is an important aspect, as it allows the users to freely discuss on current political topics. This aspect is of particular importance, especially considering Dahlgren’s (2000) practices, routines and traditions level of civic society, according to which the dialogue between the citizens represents an important part of the democratic processes and should be promoted and encouraged by the media organizations. Thus, the Facebook discussion group could be seen as a public space that allows the free participation in debates to individuals from allover the world. This follows Papacharissi’s (2002) theory according to which the Internet has the potential of connecting people from different countries and with different cultural backgrounds in a public space of discussions more efficient that ever before. By taking into consideration the fact that the Facebook provides the users to such a space, and that this discussion group is already very popular among the users, we can consider that the future evolution and the level of usage of such discussion platforms could be significant for the development of the democratic societies by involving large number of citizens in political debates.    
Thirdly, as already discussed, the comparison between the two websites showed a higher presence of the information on the official website, while the Facebook profile provides a dynamic profile, containing various applications and interactive features, as well as the possibility that the users to add their own content on the profile page. Thus, while the official EU/Y could be seen as a complex information provision website, the Facebook profile provides a dynamic platform including various interactive features and possibilities for the users to add their own content (O’Reilly, 2005, OECD, 2005), confirming the academics’ perspective according to which the official websites are places for information provision (Ward, Gibson and Lusoli, 2003; Norris, 2003) whereas the SNSs are spaces for interpersonal communication and socialization (Boyd and Ellison, 2007).   

As the main target group studied in this paper is represented by youth, a very important aspect of the website analysis is the attention given on the websites to the current youth related issues. Thus, both analyzed websites provided openness elements meant to address and encourage the youth participation in the governmental processes or in various programmes. Presented as one of the main priorities of the EU/Youth organization
 on the official EU/Y page, youth participation is promoted through various contests and programmes on the official website. In addition, the participation in the election processes is encouraged both on the official website and on the Facebook profile, indicating a high degree of attention given by the organization to the voting process. This particular attention given by the EU to encourage the youth to participate could be seen as an attempt to increase the participation level of the youth in the election processes, generally seen as low in the last years (Orr, 2009). 
Moreover, both the official EU/Y website and the Facebook profile provide various information on education related topics. Nevertheless, as stated in the first part of the paper, it is difficult to understand the complex overall strategy of the EU created to address youth without knowing what is the specific body of the EU in charge with creating and developing the Facebook profile. Thus, although this particular SNS was developed for young users (Boyd and Ellison, 2007) and the majority of the users are young people (Huberman, Romero and Wu, 2008), it would require a research on the organization’s perspective in order to establish if the communication on this platform is particularly designed to reach young users or a more general audience. 

Taking all the above into consideration, it is clear that the results of the analysis indicated the presence of common elements of openness on the both analyzed websites (provision of information, provision of interactive tools, focus on offering participation possibilities) presented in different manners on the websites, as well as the presence of certain openness elements solely on one of the websites (official documents, information about the structure, mission and activities of the organizations on the official website – discussion group, instant messaging tool, pictures and videos related to the organization on the Facebook profile). Accordingly, given the nature of the both analyzed websites, we can consider that the EU creates an online communication strategy combining the particular website openness elements of the official website with the SNSs profiles in order to reach youth.  

Nevertheless, as mentioned in the previous chapter, the direct link between the EU/Y and the Facebook profile is not explicitly made on the EU/Y official website, while the EU Facebook profile offers a link to the main page of the EU. Whether this finding indicates a lack of interest from the organization in connecting the official website with this SNS or there is other reason for not providing these links, it is difficult to establish. More, the lack of this connection between the official and SNSs website of the same organization could be harmful for the overall visibility of the organization as the external links with other organizations can ensure a bigger visibility online while also increasing the level of information available online (Chadwick’s 2009).

In addition, the Twitter example showed that the EU created a profile on SNSs without further using it for any type of activity. Although there are Twitter users (1150 fans
) following the EU activity, on the organization’s profile there is no visible message. Thus, despite the popularity of this SNS especially among the young users (Huberman, Romero and Wu, 2008), the EU does not take advantage of its possibilities and features in order to reach their audiences. It is difficult to establish the reasons for which the EU created a Twitter profile on which they do not have any activity, but it is important to observe at this point that having a Twitter profile is part of the online visibility of the EU, meaning that they could not neglect the popularity of this SNS.  


Moreover, although the Facebook profile allows a wide range of applications and interaction between users, the website analysis on the EU profile showed that these applications were not used at their full capacity on this page and more, the EU intervention on the profile is not frequent. Thus, neither the Facebook nor the Twitter features are being used by the EU at their maximum potential and some of the interactivity elements currently available on the website are provided by the platform itself and are not enabled by the EU as an organization especially for their profiles. However, as the purpose of this research was to discover the way in which these features are being commonly used and which is given less importance by the organization or fans, the results indicated a high level of activity from the users on the EU profile, especially on the discussion group.   

In conclusion, although the connection between the official website and the SNSs profiles is not clearly made, and there are certain features of the applications still unused by the organization, this study indicates that the combination between the communication done on the conventional level on the official website and the one done on the less conventional level on the well known SNSs profiles (Boyd and Ellison, 2007) could represent a significant change in the way in which the governmental communication is made online to youth. Thus, by relying on the official website for providing documents and useful information about the organization in particular and the governmental processes in general while counting on the SNSs profiles to provide discussion platforms for the citizens to interact with each other and express their ideas, the governmental organization could develop a more complex online communication strategy while ensuring itself a bigger visibility online.
   Moreover, the study supports Dahlgren (2000) prevision according to which the new media applications could change the type of relations between the citizens on the one hand and between the citizens and state on the other, while also influencing the civic culture. In this case, the results showed that a governmental organization could make use of the online means to display the important documents and information related to the governmental processes and thus providing them the basic knowledge and competencies needed to understand the democratic mechanisms. Moreover, by enabling a “public sphere” (Papacharissi, 2002) online in which the citizens can participate in discussions, the governmental organization can offer them the access to a practice vital for the healthy development of the democratic systems (Dahlgren, 2000). Thus, through the comparison between the official website of the EU/Youth and their SNSs profiles, this study showed that the potential of the Internet to create a new type of connection between the citizens and governmental organizations on the one hand and between citizens on the other is given by the manner in which the organization constructs its overall communication online, taking into consideration all the capabilities of the applications used. Lastly, the analysis indicated that the importance of the SNSs for the political participation should not be neglected by the governmental and political actors when creating their online communication strategies, especially the ones aimed at reaching youth, as these particular tools can create discussion platforms that can connect users from all over the world.  

5.2 Discussions

This study aimed to observe the manner in which a trans-national organization makes use of the online environment to reach its audience. By observing the online presence of a youth governmental organization on their official website as compared to the SNSs profile, the purpose of the analysis was to shed some light on the way in which a governmental organization communicate online to youth. Using the European Union as an analysis topic, the results indicated the importance of a coherent online communication addressing youth, using both the official website and the SNSs profiles.

Accordingly, the level of openness included on a website indicates the willingness of the organizations to respond to citizens’ demands for information and services from government organizations (La Porte, Demchak and de Jong, 2002: 415), while the political participation online (Ward, Gibson and Lusoli, 2003; Chadwick, 2006) together with the dialogue between citizens (Dahlgren, 2000) represents essential democratic values, especially in the context of the low level of political involvement in what concerns youth (Orr, 2009). Thus, this study demonstrated that a governmental organization could create a complex online communication strategy, combining the openness elements from the official website with openness elements on the most popular SNSs profiles (Boyd and Ellison, 2007) in order to provide information about the organization while also promoting youth participation and civic dialogue, vital for the civic culture in a democratic society (Dahlgren, 2000). As foreseen by scholars (Xenos and Foot, 2008), the interactivity analysis on the Facebook profile proved that young people intensively use the online applications as a channel for expressing their attitudes on political debates (see Figure 4.2.5) and this aspect makes the Facebook profile particularly important for the online communication strategy of the EU/Youth.    

Alongside with analyzing the online communication done by EU as transnational governmental organization, this study offered a new perspective on the relation between the official website and the SNSs of the youth section of a governmental organization. By including the SNSs in the online communication analysis, the study showed that the high level of discussions on political topics confirms the popularity of these platforms. Therefore, future studies concerning the online political participation of youth could take into account the complexity given by the analysis of both the official website and its related SNSs profiles in obtaining the “complete picture” of the online presence of governmental institutions.   

By choosing a content analysis method created for researching the characteristics of the governmental websites (La Porte, Demchak and de Jong, 2002) combined with elements of website usability and visibility (Fagan and Fagan, 2001; Kaaya, 2004), I could observe in detail the way in which the communication is done on the EU/Y official website. However, as there are significant differences in the way in which the SNSs applications are constructed as compared to the organization official pages, it is difficult to fully cover all the aspects of such a dynamic application using a method particularly designed and used for analyzing conventional official websites. For this reason, some of the website openness elements analyzed were adapted in order to correspond to both analyzed websites. In addition, future studies on the SNSs could benefit from expanding this analysis scheme to include various other elements provided by the particular SNSs profiles studied.  

Through a content analysis method, the present study also touched upon two of the four levels of civic culture as defined by Dahlgren (2000), indicating the fact that the online applications such as the official website of the EU or their SNSs websites could play an important role in the democratic societies by offering to the citizens relevant information about the governmental processes while providing them with a discussion platform where they can participate in political discussions ant express their opinions. Due to the main purpose of this paper, namely to discover the way in which the youth are addressed online by the EU, these results do not indicate a comprehensive perspective regarding the inclusion of the civic culture values on the online applications. Moreover, the way in which the other two elements of the civic culture (communicative competencies and identities as citizens) are promoted and imbedded online could make the object of future studies either by doing a research on the organizational part in order to observe the way they intend to include democratic values such as tolerance or social inclusion in their online discourse or by using the method of quantitative analysis in order to discover the users’ perspective on their EU citizenship identities. 

Comparing the content of an official website of a governmental organization and its SNSs profiles, this study offers a clear image on the way in which the online environment is used by this type of organization in order to communicate to youth. By including the SNSs profiles as research sample and using an analysis method special designed for official governmental websites, this paper proposed a new perspective on the role played by these online platforms in engaging citizens in political discussions by the governmental organizations. Moreover, by underlying the importance of the information provision on political and governmental topics as well as the relevance of creating discussion platforms as spaces for dialogue between citizens, this study emphasized the potential of the online environment to influence the evolution of the democratic societies.  
While the research offers an interesting perspective regarding the online communication of youth sections of the governmental organizations the results cannot be expanded to all types of governmental organizations, firstly due to the trans-national nature and size of the European Union as organization and secondly due to the lack of affiliation of the EU to a certain political ideology. Thus, without needing to obtain votes such as the political parties, the EU does not include in their online communication elements of online campaigning, focusing on providing other types of information. Moreover, given the analyzed sample of this study it is difficult to foreseen what would be the result for other types of SNSs profiles. Given the high number of the SNSs on the Internet as well as their increased popularity especially among youth, a comparative analysis concerning the way in which various SNSs profiles are used by governmental youth organizations could make the subject of future studies.
6. Appendix: Website Openness Analysis
I. Transparency 
1. Contact information

a. Central agency non-email address

The website provides the physical address (headquarter location) of the EU Youth/EU central agency

Yes: the address is mentioned on the main page of the website or within three clicks

No: the address is not mentioned on the main page of the website or within three clicks

b. E-mail address to the agency

The website provides a direct email address of the agency or provides the possibility to direct contacting the organization online through a special designed communication tool (dialogue box, online form). 

Yes: the address/contact form is provided on the main page of the website or within three clicks

No: the address/contact form is not provided on the main page of the website or within three clicks

Note:  The result is No in the situations in which the organization does not explicitly provide a dialogue tool under a “Contact”, “Contact us” etc section  

c. E-mail address to someone inside the agency

The website provides e-mail address/possibility to direct contact online to someone inside agency in addition to the contact address of the organization

Yes: the address/ contact form is provided on the main page of the website or within three clicks

No: the address/ contact form is not provided on the main page of the website or within three clicks

Note: the result is Yes if in the case of the SNSs profiles there is a list of organization members that could further be contacted through the direct messaging tool offered by the application

d. E-mail addresses for sub-elements of the agency

The website provides addresses for sub-elements within agency or related parts of the agency (referring to various EU Youth institutions or programmes that could be directly contacted though addresses provided on the website).

Yes: the addresses for the institutions and sub-elements of the agency is provided on the main page of the website or within three clicks

No: the addresses for the institutions and sub-elements of the agency is not provided on the main page of the website or within three clicks

e. E-mail address of the persons in charge with the support/content of the websites

The website provides e-mail address only to someone responsible for technical support of the site/ to someone responsible for content of the site.

Yes: the address of the persons responsible for the support/content of the website is provided on the main page of the website of within three clicks

No: the address of the persons responsible for the support/content of the website is not provided on the main page of the website of within three clicks

Note: the result is Yes if in the case of the SNSs profiles there is a list of profile administrators that could further be contacted through the direct messaging tool offered by the application

f. Phone number of the main agency

The website provides a phone number or a direct contact line of the main agency of the organization.

Yes: the phone number is provided on the main page of the website or within three clicks

No: the phone number is provided on the main page of the website or within three clicks

2. Organizational information

2.1 Provision and dissemination of information

a. Provides mission statement

The website provides a clear section (special created link) containing the mission of the organization.

Yes: the organization’s mission statement is provided on the main page of the website or within three clicks

No:  the organization’s mission statement is provided on the main page of the website or within three clicks

b. Provides information regarding the structure of the organization

The website provides detailed/basic information about the structure of the organization. This section refers both to the internal structure (members of the institution) and the external structure (locations, related organizations)*.

Yes: the information regarding the structure of the organization is provided on the main page of the website or within three clicks

No: the information regarding the structure of the organization is not provided on the main page of the website or within three clicks  

*Note: In the cases in which one of these elements in provided on the analyzed sample, the result is “Yes”. 

c. Provides information about the organization’s activities

The website provides information about the various general activities and/or on-going programmes of the organization. 

Yes: the information about the organization’s activity is provided on the main page of the website or within three clicks

No: the information about the organization’s activity is provided on the main page of the website or within three clicks

d. Provides reports, studies, laws and regulations

The website provides documents/reports/studies/laws/regulations in easily readable format on the screen.

Yes: the information are provided on main page of the website or within three clicks

No: the information are not provided on main page of the website or within three clicks

Note: In the cases of the SNSs profiles the result is Yes for the quotes or parts from official EU documents/reports/studies/laws/regulations provided by the organization. 

2.2 Links to related agencies

a. Provides links to other sub-agencies of the organization

The website provides clickable links to various agencies/programmes/institutions of the EU/Youth

Yes: the links are provided on the main page of the website or within three clicks

No: the links are not provided on the main page of the website or within three clicks

Note: the result is Yes if in the case of the SNSs profiles there are links relating the profile to other similar profiles of the Youth section of the organization

b. Provides links to related governmental institutions 
The website provides clickable links to other EU related institutions/activities/programmes

Yes: the links are provided on the main page of the website or within three clicks

No: the links are not provided on the main page of the website or within three clicks

Note: the result is Yes if in the case of the SNSs profiles there are links relating the profile to other similar profiles of the European Union

c. Provides links to non-governmental organizations

The website provides clickable links to various youth non-governmental organizations 

Yes: the links are provided on the main page of the website or within three clicks

No: the links are not provided on the main page of the website or within three clicks

Note: the result is Yes if in the case of the SNSs profiles there are links relating the profile to profiles of non-governmental youth organizations

3. Citizen consequences

3.1 Clear language

a. Provides detailed information about the processes of the organization that require citizen’s involvement

The website provides text of elections/regulations/laws/agency studies or in-depth explanations of their procedures and meanings.

Yes: the information are provided on the main page of the website or within three clicks

No: the information are not provided on the website on the main page of the website or within three clicks

b. Provides instructions on how to complete these actions 

The website provides detailed information about the procedures of completing these actions (the description of the voting mechanisms, the effects and implications of the laws etc.). 

Yes: the instructions are provided on the main page of the website or within three clicks

No: the instructions are not provided on the website on the main page of the website or within three clicks

3.2 Website easy accessible for all citizens

a. Main page containing mostly text elements

The website is constructed with predominant text elements.

Yes: the website is constructed with predominant text elements

No: the website is constructed with predominant other elements (videos, pictures)

Note: the result is Yes for the SNSs profiles although the profiles are standard and given by the application, due to the fact that the aim of this point is to observe if the website is easy accessible for the EU citizens, and not if the EU particularly included this  

b. Website with no graphic features that require installing various software programmes 

The website lacks graphic features that would require the user to install various software programmes or applications

Yes: the website lacks this type of graphic features on the main page or within three clicks

No:  the website contains this type of graphic features on the main page or within three clicks

c. Provides audio-access for citizens unable to see the website

The website provides audio access for the users unable to (properly) see the content

Yes: the audio access if provided on the website

No: the audio access is not provided on the website  

d. Provides other language possibilities for visitors unable to speak/read in English

The website provides the possibility of selecting between various languages, for the EU citizens that are not able to read/understand English

Yes: the website provides multiple language possibilities

No: the website does not provide multiple languages possibilities

4. Freshness

a. Provides latest published updates on the main page including the publishing date

The website provides latest published, “last updated” date (yyyy/mm/dd) on main page or on a subordinate page

Yes: the latest published updates are provided on the main page of the website or within three clicks

No: the latest published updates are not provided on the main page of the website or within three clicks

b. Provides latest public documents on the main page including the publishing date

The website provides latest published documents of the organization including the publishing date (yyyy/mm/dd) on the main page or on a subordinated page.

Yes: the documents are published on the main page of the website or within three clicks

No: the documents are not published on the main page of the website or within three clicks

Note: In the cases of the SNSs profiles the result is Yes for the quotes or parts from official EU documents/reports/studies/laws/regulations provided by the organization

II. Interactivity 

1. Reachability

a. Provides clickable email address of the organization

The website provides the possibility of contacting the organization through a direct link to their email address or other direct online contact tool

Yes: the direct contact tools are provided on the main page of the website or within three clicks

No: the direct contact tools are not provided on the main page of the website or within three clicks

Note:  The result is No in the situations in which the organization does not explicitly provide a dialogue tool under a “Contact”, “Contact us” etc section  

b. Provides clickable links to email address of the organization’s members

The website provides the possibility of contacting the organization’s members through a direct link to their email address or other direct online contact tool 

Yes: the contact tools are provided on the main page of the website or within three clicks

No: the contact tools are not provided on the main page of the website or within three clicks

Note: the result is Yes if in the case of the SNSs profiles there is a list of organization members that could further be contacted through the direct messaging tool offered by the application 

2. Interactive information

a. Provides clickable downloadable statement of the organization’s mission

The website offer the possibility of direct downloading the mission statement of the organization.

Yes: the downloading possibility of the mission statement is available on the main page or within three clicks

No: the organization possibility of the mission statement is not available on the main page or within three clicks

b. Provides clickable downloadable documents of the organization’s activity

The website offers the possibility of direct downloading of the organization.

Yes: the downloading possibility of the documents/reports/studies/laws/regulations is available on the main page or within three clicks

No: the organization possibility of the /reports/studies/laws/regulations is not available on the main page or within three clicks

Note: In the cases of the SNSs profiles the result is Yes for the quotes or parts from official EU documents/reports/studies/laws/regulations downloadable (or possible to be copied) provided by the organization. 

c. Provides an agency newsletter that can be obtained via email subscription

The website provides an agency newsletter that can be obtained automatically online via a subscription (more than a pamphlet offering a list of reports—this has content itself).

Yes: the newsletter possibilities are provided on the website

No: the newsletter possibilities are not provided on the website

d. Provides a search tool 

The website provides a search tool in order to make the information available on the website easier to find

Yes: the search tool is provided on the website

No: the search tool is not available on the website

Note: in the case of the SNSs profiles the search tool of the application was taken into consideration as it would enable the possibility of finding more EU topics on the website

e. Provides a site map in order 

The website provides a site map to make the content of the website easier to locate

Yes: the site map is available on the website

No: the site map is not available on the website

Note: in the case of the SNSs profiles the result is Yes due to the way in which the profile page of the application is constructed, linking to all the separate sections of the profile

3. Feedback features

a. Provides a one-stop shop dialogue box

The website provides a special dialogue box than enable the communication between the users and the organization

Yes: the dialogue box is provided on the website

No: the dialogue box is not provided on the website

Note: in the cases of the SNSs profiles the result was Yes if the website provided a  “Send a message” button

b. Provides a discussion group/forum on the website

The website provides a discussion group on the main page or a link to a discussion group 

Yes: a discussion group is provided on the main page of the website or within clicks

No: a discussion group is not provided on the main page of the website or within clicks

Note: the result is No in the cases in which the main page was linked to a discussion group that required a separate login; 

c. Provides the chat/instant messaging possibility

The website provides the possibility of sending/receiving simultaneously short messages from other users through a special instant messaging tool  

Yes: the instant messaging possibility is provided on the main page of the website or within three clicks

No: the instant messaging possibility is not provided on the main page of the website or within three clicks

4. Online campaigning tools

a. Provides the possibility of online voting

The website provides various tools that enable the citizens to vote online (either in election processes of on different discussion themes)

Yes: the voting tools are provided on the main page of the website or within three clicks

No: the voting tools are not provided on the main page of the website or within three clicks

b. Provides the possibility of signing petitions online

The website provides the possibility of signing petitions online on various EU related themes

Yes: the petition signing tools are available on the main page of the website or within three clicks

No: the petition signing tools are not available on the main page of the website or within three clicks

c. Provides the possibility of online polling on various themes

The website provides various polls on EU related or youth related themes 

Yes: the polling is available on the main page of the website or within three clicks

No: the polling is available on the main page of the website or within three clicks

Note: in the cases of the Facebook profile the result is Yes due to the nature of the questions addressed by the EY as discussion topic on the discussion group; as the discussion group of the EU/Y was not available at the date of the research the same procedure could not be used for this website 

d. Provides online forms of completion/submission materials

The website provides various forms that could be completed online or the possibility of submitting materials online

Yes: the online submission tools are available on the main page of the website or within three clicks

No: the online submission tools are available on the main page of the website or within three clicks

Note: in the case of the SNSs profiles, the result is No, due to the nature of the applications; the reason for including this sub-element in the analysis was the interest in discovering the complete openness and interactive tools offered by the official website as governmental website

e. Provides an automatic response limit for the online submissions

The website provides an automatic response establishing a response limit for the online submission of materials

Yes: the response limit is available on the main page of the website or within three clicks

No: the response limit is not available on the main page of the website or within three clicks 
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