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Chapter 1: Introduction


Researching social life entails the acceptance of the fact that there is no one truth that can be assigned to any individual situation, since there are as many truths as there are people and viewpoints. Although this can become a substantial disclaimer in any social study, it is practically inherent to the social sciences. As David Altheide (1996) remarks, “social life consists of a process of communication and interpretation regarding the definition of the situation” (p. 8). Furthermore, it is precisely in the communication process that the meaning of situations are negotiated, understood, and consequently accepted as the truth. An important point is also that it is a process – social existence under construction, which signifies its impermanent, ever-changing nature. Within these dynamics, people are constantly engaged in “reality maintenance” (Altheide, 1996, p. 8). Media have a crucial role in these processes of communication and sense making of social events. They often provide the necessary framework, within which specific issues will be perceived and interpreted. Thus, the way they actually proceed in presenting news to their audiences predetermines how the news will be viewed and what attitudes audiences might developed on the basis of these views. In this processing and presentation of news, however, various factors, internal and external to the news production business, might influence the media text in the end. Consequently, the context of the media product should be taken in consideration both in perceiving and in analysing them. This entails a kind of “general awareness” of how media texts are created in order to understand their structures and meanings on a deeper level (p. 9). 


The present Master thesis examines an aspect of this negotiation of reality through media communications by analysing the frames that the print and TV media of a new European Union member state, Bulgaria, employ when they talk about the European Union. The precise research question is: How do Bulgarian media frame news about the European Union in reporting routine periods? The way this international organisation is presented in the national media outlets is bound to carry importance for Bulgarian citizens’ perceptions about the Union. This is a logical conclusion that comes with the acceptance of social reality as a process of communication and negotiation of meaning. The exploration of the topic in the introduction starts with an overview of the importance and influence of media on democracies and politics. It moves on to discuss briefly the influence of media frames on political news coverage. A short background about the European Union is included as well, followed by an overview of the media representation of the EU in its member states. The history and background of the relations between Bulgaria and the EU are also presented. Furthermore, the reasons for focusing the attention on the media coverage of the EU in Bulgarian media are outlined, and the research question for the present thesis is formally stated. Finally, the social and scientific importance of the research is outlined on three levels. 
1. Importance and influence of media on democracies and politics
A democratic regime cannot be imagined without the presence of free and objective media and their active shaping of the social and political arena. The importance of media for effective political communication has long been recognised, and quality free media have turned into a prerequisite for a working democracy. As de Vreese (2003) notes, “[e]ffective democracy means effective communication” (p. 5). The influence of media on politics and on public opinion is significant, and particularly on attitudes towards politics. Thus, it is both interesting and useful to look at the ways in which Bulgarian media take part in the democratic process through their news coverage of the European Union. The manner in which they talk about this organization surely affects the perceptions of citizens about its function and the advantages and disadvantages membership in it brings. Two major theoretical approaches to the examination of media’s importance for public opinion and political processes are the agenda-setting approach and the concept of news framing. In both of them, the media are active shapers of social and political life within a country and on the international level. However, the approach in the present study will be framing, since it is more relevant to the political and media environment in the country in focus, Bulgaria, one of the newest EU member states.

2. Importance of media frames for political issues news coverage
Framing in media analysis refers to the process of selection and emphasising of certain elements of an event in the creation of a media text. This means a frame is an accent on specific aspects and an interpretation of a story, which is embedded in it by design. It shapes the way news reach audiences, and in this sense, it possesses the power to influence how the issue at hand will be perceived and interpreted by people. As de Vreese (2003) notes, “news frames are potentially important resources for public thinking about, understanding of, and support for contemporary political and economic issues, such as the EU” (p. 20). Thus, through the process of framing, journalists situate the issues they are covering within a recognisable and understandable framework, which structures the news and organises them in a certain way. In this manner, news becomes more easily accessible to audiences because they are presented as coherent narratives. Logically, framing is quite important for the news coverage of political issues because they direct individuals’ thoughts and perceptions of the topics. As a whole, frames serve “as bridges between elite discourse about a problem or issue and popular comprehension of that issue” and thus can be “meaningful and important determinants of public opinion” (Nelson et al., 1997, p. 224). Additionally, frames point out to what kind of associations the news piece leads in the realm of concepts. As Altheide (1997) notes, “the mass media continue to be a major “window” for shaping, viewing, and addressing concerns, careful work is required to clarify the process, mapping, and career of particular issues and “problems”” (p. 665). The framing approach in media analysis is discussed in details in Chapter 2 Theoretical Background and Framework. 

3. History and background about the European Union

Since the topic of the present study is to examine the way the European Union is presented and framed in the media of one of its member states, Bulgaria, some background on the organisation itself is needed. The European Union is the economic and political organization of the European continent, whose importance for the individual European countries and for the whole world has dramatically increased over the 50 years of its existence. Founded in 1951 by the Treaty of Paris as the European Coal and Steel Community, the EU nowadays is a serious economic and political player whose raison d’être is the political and economic well-being and peace among its member states. Along with these aspects, the Union has social and cultural significance, and the European identity is being reinforced through it. Its policy-making processes are quite complex because of its various institutions, which operate on different levels – supranational and intergovernmental. This makes the Union bureaucratic and its principles relatively hard to grasp to individuals who do not have direct contact with them. Although it is a complicated political and economic mechanism, the EU manages to expand continually both geographically and in its common European policies. It is a dominant factor in the development of its member states. Moreover, it is an important player on the international scene as well, since it represents the union of all of its 27 member states, which gives it significant political and economic leverage. 
4. Media representation of the European Union in its member state countries
Even though its power and influence are considerable, the EU remains quite inaccessible for the citizens of its 27 member states because they cannot “build a sound opinion on what happens at the EU level” due to lack of sufficient information about its principles and procedures (Peter & de Vreese, 2004, p. 17). Usually the issues that are dealt with at its level are difficult to understand and somewhat irrelevant for European citizens because they are too technical and bureaucratic. In the same time, precisely at this level, many decisions that are going to affect all member states and their people are approved and enforced. As Peter and de Vreese (2004) note, the EU is “somewhat like the moon: though of major influence on the ebb and flow of Europe, it is only cyclically fully visible” (p. 16). Thus, a lack of communication paradox appears. EU news receive extensive attention only in periods when there are special EU events like European Parliament elections, national referenda on EU topics, European Council summits, and the like. Furthermore, when the EU is covered in routine periods, it is usually placed in the context of national interests. Thus, as a whole, the important political and economic role of the EU seems to be represented inadequately in the national media of the member states. The EU seldom is prominently covered in news (de Vreese, 2003). However, when there is coverage on it, it is given high priority. When news pieces about the EU appear on national media, usually they are framed in terms of national politics and conflicts. Additionally, EU officials are rarely visible in national news, which makes the institutions of the Union practically “faceless” to EU citizens. The tone of coverage of EU issues is usually neutral, but when there is an evaluation, it tends to be negative. 

The communication problem of the EU stems from the lack of transparency of its policy-making processes, of easy to identify and visible leaders, and its general tendency towards bureaucracy and technocratic rather than political decision-making. As political communication with citizens is crucial for the legitimacy and accountability of a democratic regime, the impaired communication between the EU and its citizens leads to its perceived democratic deficit. Even if there are democratic elections for the European Parliament, they do not help much in alleviating this perception because citizens generally are not well informed on EU topics and thus are not capable to make a real, based on political information, decision in their voting (de Vreese, 2003, p. 5). When the EU has tried to improve its communication with the media and with citizens, it has tried to do so by feeding them with “elitist and self-congratulatory” (p. 6) information about its activities, which has not helped in resolving the issue. What is needed instead, according to de Vreese (2003), is “information about issues and procedures, access to and feedback into the decision-making process, and accountability to the public,” which are “prerequisites for public debate and in the end political legitimacy” (p. 8). In general, the strategy of the EU has been to blame the fault for its communication deficit on the media instead of giving the news outlets material that is more suitable for publishing or broadcast (de Vreese, 2003, p. 9). 

The perceived communication deficit of the EU relates to the concept of a European public sphere, based on the idea of democratic deliberation and possibilities for healthy political debates as suggested by Habermas (1962). Studies like Eurobarometer (2000) have repeatedly shown that television and newspapers are the primary source of information about the EU for its citizens. Many academics have pointed out that the existence of a public sphere is crucial for the proper functioning of a democracy (e.g. Jurgen Habermas’ (1962) concept of the public sphere). This entails media that provoke such debates but also other channels for citizen communication and debate and politicians that are accessible and willing to take part in a two-way communication process with electorates. Thus, the concept can be easily transferred on the European level and can as well be the solution to the EU’s communication deficit, as de Vreese (2003) and others have suggested. The first step in such a process is the identification of the ways in which national media across Europe talk and frame the Union. The current work is aiming to achieve this through research of Bulgarian media. 
5. History and background about Bulgaria and the EU

As a new member of the European Union, Bulgaria faces many challenges in its period of adaptation to its functioning as a part of the Union, but in the same time, it receives many advantages from its membership. Furthermore, the country was pushed to complete rapidly much needed economic, political, and judicial reforms after the transition from communism to democracy because it wanted to enter the EU as soon as possible. Thus, the EU’s enlargement policy and accession criteria served as strong internal and external stimuli for faster development and reforms (Noutcheva and Bechev, 2008). Still, the complex political and economic events and ongoing processes that shape the relations between Bulgaria and the EU are difficult to understand for Bulgarian citizens and usually remain in the realm of politicians. The most common and available source of information about the EU for Bulgarian people, as for other Europeans, are media (Eurobarometer, 2000), and as such, their importance for the formation of public opinion is enormous. They have the indirect power to influence how Bulgarian citizens view the Union. Important factor in the relations between the country and the EU, as well as the perceptions about politics in general and in particular on the EU level, is the Communist past of Bulgaria (Kavalski, 2003). Although a democracy, the state still experiences some lack of political accountability, lack of citizens’ trust in politics, as well as lack of legitimacy of the democratic regime in the eyes of the people (Noutcheva and Betchev, 2008). All these specificities affect the way in which Bulgarians view the EU as well, and the way in which they position their own country in relation to the Union.  
6. Rationale for analysing Bulgarian media coverage of the EU

In the context of the background details presented in the previous sections, it is especially interesting to look at the ways in which the national media of new EU member states like Bulgaria present (and under-represent) political, economic, and social news about the EU to their audiences. Since my nationality is Bulgarian, it seems convenient to concentrate on one country in the analysis, namely Bulgaria, because I am able to analyse this culture in depth as a native. Moreover, no significant research has been done on media representation of the EU in Bulgarian media since the accession of the country in the EU in 2007 (de Vreese, 2006). Although nation-specific, this research might be able to shed light on some general trends in media representation of the EU in its 12 new member states. Ten countries entered the EU in 2004 and two countries in 2007, many of which, just like Bulgaria, are ex-Communist states, new democracies, and generally less economically advantaged in comparison with old member states. 

In examining the news coverage of EU issues in Bulgarian print and TV media, it is important to obtain some background information about the specificities of the country. The political situation in Bulgaria has to be taken into account in order to put the present research in the national context. Since Bulgaria has been a democratic republic only in the last 20 years, there are many political problems, mainly corruption and lack of accountability of politicians, which lead to perceived lack of legitimacy of the democratic regime (Noutcheva and Betchev, 2008; Kavalski, 2003). This results in the general disillusionment of Bulgarians with political parties, politicians and the political process (Kavalski, 2003). Finally yet importantly, some background information about Bulgarian media is needed. The country has both public and private TV broadcasters and privately owned press. Bakardjieva (1995) points out that most of the print media are owned by national enterprises, but the market diversity is upheld by the large number of small circulation newspapers. The most read newspapers are printed in the capital of the country and are distributed from there (Bakardjieva, 1995). On the television arena, more and more international corporations enter the market, thus introducing a more globalised way of reporting and international programming. As a whole, Bakardjieva (1995) concludes that the ownership is diverse. Digitalization and commercialization are leading to the presence of more entertainment as media content, more populist voices and less political or analytical content. These background details allow for a better understanding of the specific context of the political, social, and media environments in Bulgaria. 

7. Research Question
The topic of the thesis is what the news coverage of the EU is in Bulgarian media. The formal research question of the present study is: How do Bulgarian media frame news about the European Union in reporting routine periods? By routine periods, it is meant that there are no major events happening at the EU level. The two sub-questions focus are: How do Bulgarian TV media frame news about the European Union? and How do Bulgarian print media frame news about the European Union? The method that will be used is qualitative content analysis through inductive category development. 
8. Scientific and Social Relevance 

In the context of the above exposé of background details and rationale for analysis, the social and scientific relevance of the current study can be reviewed at a couple of levels. The first one is at the level of the communication paradox that exists because of the disparity between the high importance of the European Union for its member states and the scarce news coverage of EU-related events in member states’ media outlets. The discrepancy is problematic, and it is interesting to tackle it in relation to a new member state. The second one is based on the peculiarities of the new EU member states like Bulgaria and Romania. It relates to the supposition that because of their different historical backgrounds and political, economic, and social situations, these Central and Eastern European countries would not have the same media environments as the Western European ones (Bakardjieva, 1995). As de Vreese (2006) points out, no such media research has been done on new EU member states. Thus, research on them would complement the existing similar research on old EU member states. The third, more scientific layer is that of media frames. Although there is a considerable amount of research on framing in news, the present study aims to work both with pre-existing frames and with possible newly emerging ones by employing a qualitative approach. Consequently, the present study can confirm the importance of certain known frames and expose the existence of new, undiscovered ones. 
 

9. Outline
The current study starts with presenting a theoretical background concerning the framing approach in media analysis in Chapter 2. It explores the media and audience frames and their interrelations, and audience schemata and the psychology of framing. It also discusses the types of frames and the framing process. An overview of prominent media frames is given, as well as of methods for studying frames. Chapter 3 is dedicated to a detailed description of the research questions, research design and argumentation, and the actual methodology used in the thesis. This means a discussion of the qualitative content analysis employed, inductive category development, and the quantitative aspects of the study, along with the collection of data and processing and analysis of data. Chapter 4 presents the data analysis and results from the empirical data research of two Bulgarian print newspapers and two Bulgarian TV channels. Conclusions and discussion are included in Chapter 5. A discussion of the success, validity, and generalization possibilities of the research, as well as future venues for research will be outlined in that chapter as well. Finally, references and appendices can be found in the end, after all chapters. 

Chapter 2: Theoretical Background and Framework

The theoretical approach relevant to the present study on the media news coverage of the EU in Bulgarian print and TV media is the framing theory. It examines how the journalistic practice of assigning certain meanings and importance to events affects the understanding of audiences about these events and their consequent attitudes and opinions. This approach appears in line with the topic and research question of this study. This is due to the national specificities of the political and economic setting in Bulgaria, which is an ex-Communist Eastern European country that only recently became a member state of the EU and thus is likely to exhibit different patterns of political communication. The present chapter starts with a discussion of the framing approach as an analysis of media effects on politics in a more general perspective. Furthermore, it delves into the two types of frames, media and audience frames, and the psychology of framing. It also outlines the different types of audience frames, as well as the actual framing process. Next, it briefly describes the methods for studying frames, which is developed in detail in Chapter 4, Research Design and Methodology. Finally, the present chapter treats the framing approach as an analysis of media effects on perceptions and attitudes to the EU, which is the point at which the theoretical background and framework connect tightly with the topic of the thesis.   
1. The framing approach as an analysis of media effects on politics
Academics working in media research have acknowledged the important role of media for democracies and their power to influence politics and public opinion through framing news (de Vreese, 2005). Various researches have concentrated both on analysis of media texts’ content and presentation and on examination of the interplay between these media texts and individuals’ perceptions and attitudes (de Vreese, 2001; de Vreese, 2003; Peter & de Vreese, 2004; Valkenburg, Semetko & de Vreese, 1999). Framing is a popular approach in media analysis and has been employed in observing the effects of framing devices in media coverage on political attitudes and public opinion about politics. Multiple studies have proven that frames are capable of influencing how audiences conceive of an issue by affecting the valence of thoughts about this issue (positive or negative), interpretations of it, and perceptions about it (e.g. de Vreese, 2004; Schuck & de Vreese, 2006; Gross & Brewer, 2007). With the assumption that public opinion affects the political process and policy decisions, the fact that news frames can manipulate public opinion becomes of high significance and thus they constitute a “powerful tool in constructing meaning in public debate and in shaping understanding of political issues” (Schuck & de Vreese, 2006, p. 6). Moreover, media have a significant influence on the construction of social reality in general, which means that the process of framing contributes to this construction (Scheufele, 1999). To a certain extent, audiences rely on media texts for reference points, on the basis of which to interpret events and make sense of the world and their immediate political, economic and cultural environment. When considering a constructivist media effects approach, “audiences rely on a version of reality built from personal experience, interaction with peers, and interpreted selections from the mass media” (Newman et al., 1992, p. 120, as quoted in Scheufele, 1999, p. 105). Thus, it is important to study framing effects because they might “reveal how the media may direct public thought and understanding about politics in the absence of crude propaganda ploys or ideological biases” (Nelson et al., 1997, p. 239). In general, the examining of frames has provided researchers with insight on what the most common frames in news are, what types of frames there are, what types of framing devices journalists use, and how frames affect public opinion, citizens’ attitudes and policy-making. All of these aspects will be discussed in the following sections of this chapter. It should be kept in mind that the processes that take place within the framing are multiple and their interaction is complex on a social and psychological level because it involves various actors – politicians, journalists, audiences, and a variety of relationships between them. 

2. Media and audience frames, schemata, and the psychology of framing
There are various definitions of frames, which concentrate on different aspects of the concept and its role in media research. One part of them focuses on frames as functions, properties, or devices of the media texts – media frames. These are the types of frames that will be considered in-depth by the present thesis. According to Gitlin (1980), frames are “persistent patterns of cognition, interpretation, and presentation of selection, emphasis and exclusion by which symbol-handlers routinely organize discourse” (as cited in de Vreese, 2005, p. 52). Such a treatment clearly puts the concept in the context of creation of media texts. A frame refers to the way in which “journalists shape raw material into stories” (de Vreese, 2003, p. 20). Furthermore, Nelson et al. (1997) describe framing “as the process by which a source (a newspaper or television news story, or perhaps a single individual) defines the essential problem underlying a particular social or political issue, and outlines a set of considerations purportedly relevant to that issue (p. 222). Gamson and Modigliani (1989) define frames as “interpretative packages” that are central organizing ideas “for making sense of relevant events, suggesting what is at issue” (as cited in de Vreese, 2005, p. 52). This definition again approaches frames as products of media texts that are created for audiences’ ease of understanding of news. According to Entman (1993), “[t]o frame is to select some aspects of a perceived reality and make them more salient in a communicating text, in such a way as to promote a particular problem definition, causal interpretation, moral evaluation, and/or treatment recommendation for the item described” (p. 52, original italics). He elaborates that the functions of frames are to “define problems,” “diagnose causes,” “make moral judgments,” and “suggest remedies” (Entman, 1993, p. 52). Frames have an even more practical side as well, which consists in allowing journalists to simplify news and assign them meanings that are easily accessible to audiences (Valkenburg, Semetko & de Vreese, 1999). De Vreese (2004) talks about a frame as “a central organizing idea or story line that provides meaning to an unfolding strip of events, weaving a connection among them. The frame suggests what the controversy is about, the essence of the issue” (p. 38). It is important to consider also the possibility of content bias to be present in news, which refers to the “consistent patterns in the framing of mediated communication that promote the influence of one side in conflicts over the use of government power” (Entman, 2007, p. 166). Schuck and de Vreese (2006) refer to framing as “the observation that media can portray one and the same topic in very different ways, emphasizing certain evaluations or only parts of an issue at the expense of others” (p. 5). 

Other studies review frames as pertaining to individuals and their mental schemata, thus audience frames. Although they are not the focus of research of the current work, they are the complementary notion because the framing process is completed through the interaction between media and audience frames, as will be described in detail in section 4 of this chapter. That is why it is important to consider them in a study dedicated to media frames as well. Furthermore, the interaction of audience and media frames that contributes to the importance of the framing process in general is used in Chapter 5, Conclusions, in order to assess the relevance and significance of the results from the current study. Cappella and Jamieson (1997), cited by de Vreese (2005), note that frames activate “stocks of cultural morals and values, and create contexts” (p. 52). Scheufele (2004) provides a definition of frames as “patterns of interpretation through which people classify information in order to handle it efficiently” (p. 402). Moreover, Entman (1993) points out that the term “salience” is tightly linked to frames, as it signifies the making of “a piece of information more noticeable, meaningful or memorable to audiences” (p. 53). Thus, salience represents an emphasis (de Vreese, 2004).This means that in methods like content analysis, it is useful not only to count and identify frames, but also to measure their relative salience in the media text in order to assess properly their importance and influence on audiences. Various studies have focused on one of the two approaches to examining frames – either as characteristics of media texts or as pertaining to audience cognition and some research has been done also on both aspects of the framing process. 

In his article about the framing-effects approach, Bertram Scheufele (2004) addresses framing on a deeper level by presenting a theoretical and methodological critique and illustrating the interrelations between media and audience frames. His work is a valuable reference point for the current study because it establishes the importance of frames in influencing audiences and explains the cognitive mechanisms at work. Although his study is not solely dedicated to media frames, which are the focus of the present thesis, it provides the necessary background for understanding the processes in all points of the communication mechanism. Thus, it takes the examination of frames to a more sophisticated and psychological level. The systematic treatment of framing presents the horizontal and vertical levels on which frames can be considered. On the horizontal one, the key elements are the journalists or media, the recipients or audiences, and the political, economic, and cultural actors (Scheufele, 2004, p. 402). On the vertical level, identification of a frame can be done through seeing it as “a cognitive complex of related schemata for references, such as events, causes, consequences, in public or inter-media discourse, and as a textual structure of discourse products” (p. 402). Additionally, Scheufele describes three branches of framing research. The communicator approach focuses on cognitions of journalists, on how the frames affect the creation of news, and on identifying coverage structures like frames. The public discourse or social movement approach concentrates on the macro level by analysing media as carriers of the frames created by political actors. The media effects approach deals with the way in which frames correspond to audience schemata and affect recipients’ attitudes and opinions, which means it transcends the cognition level (p. 403). This last approach appears the most relevant to the present study on the basis of the literature involved until now and will be employed in the treatment of frames in the actual research. 

In order to analyse frames in terms of schemata, Scheufele presents a couple of relevant concepts with their definitions. The first one is that of cognitive schema, which is “a singular object or relation between objects” (p. 404). A cognitive frame is “schemata for different objects or relations [forming] a consistent complex of expectations,” a combined group of objects and relations (p. 404). In this context, framing implies putting an accent on certain objects and relations while omitting others. Then a cognitive frame is a “consistent bundle of schemata,” which appears in discourse and affects the comprehension of information (p. 408). Thus, frames work when they activate certain cognitive schema in audiences: “salient characteristics of media messages serve as cues that activate schemata whose slots comply (or fit) best with the media cues” (p. 408). This is the applicability aspect of framing. When these slots are activated later, the accessibility feature of framing is in action, which means that the same frame is more likely to be used again once it has been activated. The presented concepts from Scheufele’s research (2004) clarify the relationship between audience and media frames and outline their interaction, which creates their importance as public opinion shapers. 

In relation with the convergence and interaction between frames in news and audiences’ schemata, three processes can occur. The media frames can transform recipients’ schemata (Scheufele, 2004, p. 410). Furthermore, media frames can change the cognitive links in audiences’ schemata by continually repeating other kinds of links between issues. Finally, frames can also create new schemata by concentrating on an aspect of a previous schema, which eventually becomes independent. In this lies one of the major aspects of frames that makes them so important socially and politically and which makes worthwhile to scrutinize the interaction between audience and media frames. As Kepplinger et al (1991) suggest, “media alter recipients’ cognitions by repeatedly covering certain attributes of an object” (as quoted in Scheufele, 2004, p. 411). Consequently, audiences change in order to avoid a dissonance between these cognitions and their old attitudes. Thus, as a whole, Scheufele outlines four types of framing effects, which are activation and transformation of existing schemata, formation for non-existing schemata, and attitudinal effect for already existing attitudes. These framing effects are the results of the framing process and the interaction between the media frames, which are the focus of the present thesis, and the complementary and quite important audience frames.  

In their study on the psychology of framing effects, Nelson et al. (1997) claim that the way frames work on individuals’ minds differs significantly from the way typical persuasion through arguments operates. The latter refers to changing the general attitude of the audiences in a specifically desired direction through introducing to them new information on the issue, which eventually will influence their judgments. The former, on the other hand, relies not on the introduction of new data about the topic but rather operates “by activating information already at the recipients’ disposal, stored in long-term memory” (p. 225). Thus, framing affects the weight receivers assign to certain information, the “perceived relevance of alternative considerations” (p. 226), rather than change their attitude towards the object or the issue, which means it does not need the individuals’ adoption of an assertion or argument. This is an important finding since the framing process cannot be completely understood without taking into consideration both the media frames and their correspondence and interaction with audience frames, and, logically, the resulting effects from this interaction. The overview of both media and audience frames that is presented in this section of the chapter aims at a general understanding of the framing mechanisms at play, which contributes to the adequate assessment of the importance and power of media frames in influencing public opinion. This assessment is used in Chapter 5, Conclusions, in order to connect the results from the present study to the actual framing process. Thus, the presentation of audience frames is an indispensible part of the logical structure of the current work. 

3. Types of frames

In order to gain a deeper understanding of the framing process, it is useful to consider the different types of frames that are exhibited in various media texts. De Vreese (2005), as others before him, identifies two types of media frames. These include the issue-specific and the generic frames. The first ones are specifically related and used to present certain issues or events in the news, and thus general conclusions that can be drawn from them are limited. The generic, on the other hand, are frames that are applied to various issues covered in media news. Consequently, they allow more ground for making general conclusions applicable in various media settings. Additionally, frames can be either episodic or thematic in nature (Iyengar, 1991 as quoted in de Vreese, 2005). The former ones present an event as an almost isolated occurrence, which is not put in a more general context, and thus is left for singular interpretation. The latter frames provide the context of the event and put it in a logical timeline of connected events. The episodic frames seem to be more popular in media outlets due to news organisations’ circumstances, which is seen as causing “a topical, disorganised, and isolated, rather than general and contextual, understanding of public affairs and social issues” (Iyengar, 1991, p. 136-137, as quoted in de Vreese, 2005, p. 56). 

Semetko and Valkenburg (2000) outlined five main generic frames that are often employed in news – conflict, human interest, attribution of responsibility, morality, and economic consequences (p. 56). They appear in many media researches of framing in reporting political news and thus are useful and important for the present research. The first one is the conflict frame that presents events in an oversimplified manner, in which the keywords are winning, losing, and generally clash of two sides (Valkenburg, Semetko & de Vreese, 1999). The emphasis in reporting the news is on the conflict between the different political actors and between them and citizens. Elections and election campaigns are often reported in such a style. As a consequence, “news media have been criticized for inducing public cynicism and mistrust of political leaders” (Cappella & Jameson, 1997 as quoted in Semetko and Valkenburg, 2000, p. 95). The second, the human interest frame, concentrates on emotions of individuals or on a personal story through which the news is told. It has been used by journalists as a way to make the news more accessible to audiences, which would identify with such an emotional presentation of events. Thus, it is a media method for attracting and keeping the interest of the viewers or readers. It involves adding a dramatic or emotional feature in the news. The third frame is that of attribution of responsibility, points out who is supposedly responsible for a certain event, which often is a blaming process. It shows what the cause is or who should provide the solution, which can be a group, an individual, a government, or another organisation (Semetko and Valkenburg, 2000, p. 96). The fourth, the economic consequences frame puts events in an economic perspective and evaluates their importance in it. The economic effect can be on individuals, groups, or even nations. The last is the morality frame, through which journalists put the news in a certain religious or moral context. Thus, their reports may even contain what moral standard should be used in interpreting the event and what moral action should be taken. The presented typology of generic frames is used as a theoretical foundation for the current research.

Frames have also been analysed in terms of their valence and its effect on issue perception and consequent attitude. The research by Schuck and de Vreese (2006) on the risk and opportunity valence frames used in presenting the EU enlargement in news coverage showed that the way future enlargement was framed affected whether the audience perceived it as a potentially positive or negative event, which in the long run can affect attitude towards policies. Their findings also illustrated that political knowledge is a moderator of framing effects. Individuals with more knowledge on political issues tend to be less affected by frames, while others less politically oriented tend to be more easily and strongly influenced by framing of news, especially negative. Schuck and de Vreese’s (2006) work is relevant in the assessment of the importance and influence of media frames on public perceptions about political issues covered in the media. Thus, their ideas are considered in the Conclusions chapter of the current thesis.
A typical news story would contain a core news section and some of the above-mentioned frames. De Vreese’s study (2004) on the effects of frames on issue interpretation and frame salience concentrates on two frames – the conflict and the economic consequences ones, since they prove to be the most commonly used generic frames. His findings are that “frames in television news have the ability to direct viewers’ thoughts when conceiving of a contemporary political issue,” and that reactions to news reflect the used frames (de Vreese, 2004, p. 45). De Vreese, Peter and Semetko (2001) also focus on the conflict and economic consequences frames when examining the framing of politics at the launch of the euro in 1999, thus reaffirming the importance of these popularly used frames. The conflict frame has been found to be able to “activate cynicism and mistrust” in citizens and to “distract the public from the political process” (Valkenburg, Semetko & de Vreese, 1999, p. 565). This relates to the episodic nature of TV news that does not allow for a coherent narrative of events in the long term but rather focuses on a single, most current development.   

Another article that can serve as a solid theoretical basis for the different types of frames is that by Diertram Scheufele (1999), which explores framing as a theory of media effects. It is a detailed and organised approach to framing and reinforces the distinguishing between media and individual (audience) frames. The former ones represent the schemes employed in media coverage to organise information accessibly for audiences’ understanding, and as such, they are inherent to news. They also assist journalists in the process of digesting and presenting news. The latter ones refer to the existing individuals’ schemata, through which they interpret incoming information and organise it in sensible mental clusters of information. These can be long-term political views or short-term reference frames based on particular issues (Scheufele, 1999, p. 107). 

Furthermore, Diertram Scheufele (1999) outlines four ways in which frames can be studied – media frames as either independent or dependent variables, and audience frames as either independent or dependent variables. Since the present thesis will focus on media frames rather than individual ones, the first two aspects are relevant. Media frames as dependent variables may be influenced by five factors: “social norms and values, organizational pressures and constraints, pressures of interest groups, journalistic routines, and ideological or political orientations of journalists” (p. 109). These all pertain to the journalists and to the media outlets for which they work. More interestingly, when media frames are considered as independent variables, they become very relevant to the study of framing effects as media effects. Through this approach, frames are seen as having an impact on audiences’ perceptions, emotions, attitudes, and individual frames. Entman (1993) outlines five traits of media texts that create framing effects and affect individuals’ news processing: “importance judgments, agency, or the answer to the question (e.g., who did it?), identification with potential victims, categorization, or the choice of labels for the incidents, and generalizations to a broader national context” (as quoted in Scheufele, 1999, p. 111). These five traits relate to the five generic frames described earlier – conflict, economic consequences, human interest, attribution of responsibility, and morality, and thus present further theoretical background for the current research. Moreover, when considering Scheufele’s (1999) division between frames as independent or dependent variables, both explanations are relevant to the thesis because the latter approach explains the effects of frames, while the former describes the preconditions for the appearance of frames. Both of these point out the significance and causes of framing, which enriches the understanding about them. 

4. The framing process

In order to integrate fully the importance of framing in the communication context, it is useful to look at the framing process. It is a dynamic one and has four locations according to Entman – “the communicator, the text, the receiver, and the culture” (1993). Thus, both the framing devices and content and the framing effects on audiences need to be considered in such research. Pan and Kosicki (1993) conceive of news discourse as “a sociocognitive process involving all three players: sources, journalists, and audience members operating in the universe of shared culture and on the basis of socially defined roles” (p. 55), which means all players influence the process in some ways. There are three steps in the process of framing that are relevant to understanding its outcomes. The first one is the frame building, which involves indicating the internal and external factors that affect the “structural qualities of news frames” (de Vreese, 2005, p. 52). Such internal factors are the characteristics of media outlets like ownership and code of conduct and of journalists, like their style of reporting, perceived social responsibility, and ethics. Possible external factors are the specificities of the social, cultural, and political setting, and political elites and movements affect journalism. The results of the frame building are the actual frames present in the media texts (p. 52). The second step in framing is that of frame setting, which relates to the “interaction between media frames and individuals’ prior knowledge and predispositions” (p. 52). This includes the ways in which media frames manage to connect to audiences’ existing frames and affect their emotions, understandings, and evaluations of issues. The third step consists of the consequences of framing at the individual and the societal level, which may be changed attitudes about a topic or the shaping of “social level processes such as political socialization, decision-making, and collective actions” (p. 52). As Entman (1993) notes, the fact that a frame exists in a media text does not necessarily mean that it will have an influence on the perceivers. There needs to be a match between audience schemata and the salience of frames in a piece of news in order to have a real effect (p. 57). Thus, it is important to look at the interaction between media frames, audience frames, and the resulting formation of public opinion, not simply at the content of the media texts. For the purposes of the current research, only the first step of the framing process is considered – the frame building, which involves the internal and external factors in the building and the results from it, which are the actual frames. 
Additionally, Diertram Scheufele (1999) also presents a model for the process of framing, which consists of four stages covering different aspects and actors. They are frame building, frame setting, individual-level effects of framing, and a link between individual frames and media frames, and each of the steps serves as an input for the next one. In the frame building stage, three factors can influence journalists or media in their framing of news – personal characteristics of the journalists, the political preferences or the kind of the medium, and influence by external actors like politicians or interest groups (Scheufele, 1999, p. 115). Frame setting refers to media frames connecting to audience frames, and in this process, the key variable is the perceived importance of the frames rather than their salience (p. 116). The individual-level effects of framing describe the changes in attitudes and behaviour of audiences as a consequence of framing at work. The last stage is seeing journalists as potential audiences as well, in the sense that their perceptions and views are also influenced by framing initially, before they take part in the framing of news. This introduces reciprocity in the general model of framing and contributes to the further understanding of the process with all of its parts. For the purposes of the current study, only the frame building stage is relevant, as in Entman’s (1993) model. However, the incorporation of this stage within the rest of the steps provides the research with the needed theoretical background. 
5. Methods for studying frames

The next step in understanding frames is to pinpoint the ways in which they can be studied academically. In the study of theory and typology of news framing, de Vreese (2005) outlines two ways for identifying of news frames. They correspond to the two possibilities of conducting research – through using induction or deduction. In the inductive approach, frames “emerge from the material during the course of analysis” (de Vreese, 2005, p. 53). This is the approach that will be employed in the present study, which is described in detail in Chapter 3, Research Design and Methodology. In the deductive approach, on the other hand, frames are “defined and operationalised prior to the investigation” (p. 53). In the actual content analysis, de Vreese points out that it is important to define what represents a frame and what a “facts” section. Thus, he makes the distinction between “core” elements and “frame-carrying” elements in a news story (p. 54). There are 11 framing mechanisms, outlined by Tankard (2001, as quoted in de Vreese, 2005), which include “headlines, subheads, photos, photo captions, leads, source selection, quotes selection, pull quotes, logos, statistics and charts, and concluding statements and paragraphs” (p. 54). The framing devices are also discussed in Chapter 3. 
One type of analysis that can be undertaken with frames is a comparative one, which juxtaposes the presence and prominence of frames in different types of media like television, newspapers, and other. Semetko and Valkenburg (2000) undertook such a study on the framing of European politics through a content analysis of press and television news. They juxtaposed the use of frames in television news and in press news about the EU, which meant looking at both differences between the two types of media – press and TV, and between the styles of reporting in these media – serious and sensationalist news media. Their work is a quantitative content analysis of news frames through a deductive approach, which “involves predefining certain frames as content analytic variables” (p. 94). A definition of the inductive approach to news framing is also given as “analysing a news story with an open view to attempt to reveal the array of possible frames with very loosely defined preconceptions of these frames” (p. 94), which, as pointed out earlier, is the relevant approach for the present research. 

Most of the studies on frames presented in all of the above sections use a quantitative approach. This signifies that they concentrate on counting the occurrence of frames and positioning their importance within the rest of the news stories. Such research is shown to be able to produce statistically valid results that are easily replicable. However, it involves mainly counting and not much deeper analysis of the context of media frames and descriptive assessment of their importance. Some studies employ a qualitative approach, namely qualitative content analysis, which allows for a deeper examination of the meaning and use of frames and framing devices. However, no such study on frames employed in the coverage of EU affairs was found to have used qualitative content analysis until now. 

Still, there are studies on framing of other issues that has been analysed through a qualitative content analysis. One of them is by Haller and Ralph (2001) and deals with the ways in which media in the US and Great Britain frame physician-assisted suicide. They quote Christians and Carey (1981) about the aspects of media texts that need to be considered in qualitative content analysis: “story sources, direct and indirect quotes, language/terminology used, pro or con narratives [...], and missing perspectives about the issue” (p. 408). Haller and Ralph also note that “journalists’ and editors’ cultural beliefs, professional norms, and organizational constraints all contribute to their construction of frames within news texts” (p. 409), which is a motivation for using qualitative instead of quantitative analysis since the former takes into consideration these factors influencing the construction of frames. Moreover, it “adds richness and is a context-based content analysis” (p. 411). Christians and Carey (1981) also describe the aim of qualitative analysis as helping to “understand better the interpretations of meaning and values that take place in media texts” (as cited in Haller & Ralph, 2001, p. 411). Qualitative analysis also strives to reveal the exchange of meanings between cultures and media texts. The article’s authors reviewed both manifest and latent content, which respectively mean either content that is specific and uses terminology or content from which inferences need to be made (p. 411). Haller and Ralphs’s study is especially useful for the methodological part of the current research. Another study that uses qualitative content analysis to explore frames in media is the article by David Altheide (1997) on news media, the problem frame, and the production of fear. He employs the method of “tracking discourse” to follow the theme and how it shifts in various media texts over time. In this process, he searches for the “problem” frame, so his research is based on framing. Altheide constructs a data collection protocol with categories, which is useful for the present study’s coding manual creation. As mentioned earlier, this is only an overview of the methods used to study framing and the actual method for the current thesis is dealt with in detail in the next Chapter 3. 

6. The framing approach as an analysis of media effects on perceptions and attitudes to the EU
In the last decades, various analyses of media effects have been used for investigating the influence of news coverage on public perceptions about politics in general and the European Union in particular. This new tendency is partially due to the findings of studies about public opinion in the EU like the Eurobarometer, which have repeatedly shown that newspapers and TV news broadcasts are the main source of political and economic information about the Union for its citizens. In the context of this importance of media for EU citizens’ opinions and attitudes towards the EU, it is only logical that the framing approach should be employed as one of the many methods for studying the dynamics of media effects on public perceptions. However, the amount of research on framing of EU issues is disproportionally small in comparison with the importance of the EU for the political, economic, and cultural life of its member states. Moreover, most of these studies have concentrated on Western European countries like France, UK, the Netherlands, Denmark, and the like, which are old members of the EU (e.g. de Vreese, 2001; de Vreese, Peter and Semetko, 2001; Peter and de Vreese, 2004; Peter, Semetko and de Vreese, 2003). De Vreese et al. (2006) point out that there is no research on how new member states’ media present European political, economic and cultural issues, which makes the current thesis relevant to the present situation. This also signifies that no framing analysis studies have been conducted for these new member states and additionally underlines the need for examination of Bulgarian media framing of the EU.  

Furthermore, the study of media effects on audiences in relation to news about the EU is important and interesting in the context of the perceived legitimacy and communication deficit of the organization. The EU often is criticised for its so-called democratic deficit and EU citizens’ lack of actual participation in its processes. This has been pointed out as “one of the major shortcomings of European integration and has been conceptualised in terms of institutional design and linkage institutions that focus on national rather than EU issues” (de Vreese et al., 2006, p. 478). In this situation, the media are capable of improving the information flow about the EU that reaches citizens, so that “a shared framework of reference and a European identity” are created (p. 478). This relates also to the perceived public communication deficit, which is embodied in the lack of a common EU public sphere that would allow for deliberative democracy through debates in pan-European media. Such a sphere would exist if the news coverage of the EU in the different member states relies on common EU sources and focuses on EU issues rather than simply on national ones. Public deliberation on EU topics is seen as crucial for the existence of democracy at the EU level as well as at the national (p. 479). Other studies on media and the EU have found that public opinion about the EU is influenced by news coverage, and more precisely by “EU visibility (or quantity of coverage), the European nature of the coverage, and its tone” (p. 479). News coverage of the EU matters because it provides citizens with information about the parties and political actors and the prominence and salience of EU news shows them the relative importance of the event. It is also important because it can determine whether these EU events will be viewed in terms of national actors and national priorities and issues or it will be seen as something significant on the EU level, as in reality it is. In general, the EU perceives media as possible indirect sources of information for citizens and potential voters in order to increase its perceived legitimacy and to work against the so-called democratic deficit. In the light of this background information, the study of the media frames employed by Bulgarian media in their coverage of the European Union gains a deeper importance, and the method chosen for this research appears to be the most useful, as is described in the next chapter, Research Design and Methodology.    

Chapter 3: Research Design and Methodology 

The following chapter explains in detail the research design and the methodology devised and applied in the present research. The first section describes the research question and three sub-questions with their background and rationale. The second section is dedicated to the research design – qualitative content analysis – and the argumentation for its choice. Next, the actual methodology is outlined and described systematically. This includes the qualitative analysis, the inductive category development, the quantitative aspects of the study, how the collection of the data is done, and how the processing and analysis of the data is executed. 

1. Research Question

The topic of the present study is the media coverage of the European Union in Bulgarian print and TV media. It is of interest since media exert a strong influence on public perceptions of politics in general and of the EU in particular. As described in detail in Chapter 2, one of the approaches to studying the effects of media on politics and public opinion about politics is that of framing. It examines how media employ specific keywords and verbal structures called frames and what influences this has on audiences’ perceptions about the reported issues. This theoretical approach is embedded in the research question and sub-questions of this thesis by specifically concentrating on media frames rather than audience frames, which were explained in the previous chapter. The focus is on one of the new member states of the European Union, Bulgaria, since arguably the political and media environment in it is quite different from the one in old, Western European member states, in which academics have conducted numerous studies on the news framing of the EU (e.g. de Vreese, 2001; de Vreese, Peter & Semetko, 2001; Peter, Semetko& de Vreese, 2003; Schuck & de Vreese, 2006).  

Thus, the main research question concentrates on Bulgarian media and explores the frames used by them in their news coverage of the European Union. The present study aims to reveal pre-existing as well as other, possibly country-specific frames that cannot be predicted before the actual analysis, and the media texts will be examined through employing inductive qualitative content analysis. As de Vreese (2003) suggests, news coverage about the EU is usually structured around one or more generic frame and around a “specific frame which is national or local in focus” (p. 22). Thus, in order to achieve a more complete examination of framing of the EU in Bulgarian media, the current study will concentrate on any emerging, general or country-specific, frames that might become obvious in the analysis. A further important clarification is that the present study looks for frames in media texts and not in audiences’ schemata. 

Research Question: How do Bulgarian media frame news about the European Union in reporting routine periods? 


Two sub-questions accompany the general research question. The first one explores specifically the frames exploited by Bulgarian TV media. The second one focuses on the frames used by Bulgarian print media. These two types of media have been chosen as relevant to the present study because of their ubiquity and their importance for informing citizens about EU news as shown by studies like Eurobarometer (2000).

Sub-question 1: How do Bulgarian TV media frame news about the European Union?

Sub-question 2: How do Bulgarian print media frame news about the European Union?

2. Research Design and Argumentation
The main goal of the current study is to present an analysis and draw conclusions about the representation of the European Union in Bulgarian media through analyzing media frames. This is realized through using qualitative content analysis as a method. Most of the generic news frames outlined by previous research and presented in Chapter 2 are likely to be present in Bulgarian media texts as well. Still, there might be other, either issue-specific or generic, but applicable only to Bulgaria (country-specific), frames that might become visible only after careful analysis of Bulgarian media coverage of the EU. Thus, the nature of the present study is exploratory and inductive. Such an approach in the research is needed, so that prominent frames, existing in other national media are explored if they emerge, but in the same time, presuppositions about the possible frames operating in Bulgarian news about the EU are avoided and do not fully guide the outcomes. Furthermore, considering the fact that no such study has been done for Bulgaria, it is more useful not to rely completely on the results from similar studies in Western Europe when executing the research on this new Eastern European member state’s media. 

The inductive approach allows media frames to emerge naturally from the media texts and, consequently, puts a smaller amount of constraints on the research and allows a wider area of result interpretations. This is needed because of the specific context in Bulgaria, which is a new EU member state and is an Eastern European country, both of which affect the political and media environments in it. Induction allows the country-specific situation to exhibit itself, and conclusions to be made on this basis. Such an approach is at the heart of the theory-building process (Gilbert, 2008, p. 27). Based on this overview, the inductive method seems the most convenient and appropriate for the present case. Moreover, the method itself allows to “synthesize two contradictory methodological principles: openness and theory-guided investigation” (Glaser & Laudel, 1999, p. 3 as quoted in Kohlbacher, 2006). Thus, it is the one chosen for the present study and it is described in detail below.   

3. Methodology 
The following sections on qualitative content analysis (A), inductive category development (B), and quantitative aspects of the study (C) present an overview of the methodology utilised in the present thesis, which is rooted in the theoretical framework and is based on the research question. The way the methodology is implemented in the actual data collection and processing is described in collection of data (D) and processing and analysis of the data (E). 

A. Qualitative content analysis 

The research method chosen for identifying and analysing the frames that Bulgarian media use in reporting on the European Union is the non-intrusive qualitative content analysis of media. The following two paragraphs explain the principles of this kind of analysis. For the current project, this method entails monitoring of the most used TV and print media outlets in Bulgaria and the news about the EU they include in their content. Qualitative analysis is more suitable than quantitative in this case because the former captures “the context within which a media text becomes meaningful” (Newbold et al, 2002, as quoted in Macnamara, 2006, p. 5). With the use of this qualitative approach, the study can shed light on both common and unexpected framing patterns in Bulgarian media in regards to EU coverage. The qualitative method takes into account perceptions of media credibility of the media outlet used, context of the media text, and audience characteristics affecting perception of media content (Macnamara, 2006, p. 6). This implies that both manifest and latent features of the content are explored. Content analysis allows for a match between the news material and a model of communication (Mayring, 2000). This signifies “the part of communication that inferences shall be made” on (Mayring, 2000). In the present case, these would be the socio-cultural background, the text itself, and the effect of the message (Mayring, 2000). Qualitative content analysis pays attention to the polysemic nature of media texts and “tries to determine the likely meaning of texts to audiences” (Macnamara, 2006, p. 6). Furthermore, the study is cross-sectional because the data is collected “at more or less one moment in time” (Gilbert, 2008, p. 36). It is going to be completed within a limited and short period of time. 

Qualitative content analysis can be defined as “any qualitative data reduction and sense-making effort that takes a volume of qualitative material and attempts to identify core consistencies and meanings” (Patton, 2002, p. 453, as quoted in Zhang & Wildemuth, 2009). It gives the possibility to “understand social reality in a subjective but scientific manner” (Zhang & Wildemuth, 2009, p. 1). Qualitative analysis in general emerges from “phenomenological and interpretative paradigms, with the emphasis being on constructivist approaches where there is no clear-cut objectivity or reality” (Cassell & Symon, 1994, p. 2 as quoted in Kohlbacher, 2006). It allows exploring the inherent messages beyond the manifest content. It does not rely on counting and statistics, thus the samples used in it are not random as in quantitative research but rather are carefully preselected to meet a specific purpose. The products of qualitative content analysis usually are “descriptions or typologies” (p. 2). The method concentrates on the “unique themes that illustrate the range of the meanings of the phenomenon rather than the statistical significance of the occurrence of particular texts or concepts” (p. 2). It entails the summarising and compressing of content in succinct themes and categories, which is done on the basis on systematic interpretation by the researcher. 


A specific characteristic of qualitative content analysis is that the actual analysis of the data begins already in the stage of collecting it. Zhang and Wildemuth (2009) describe eight steps for execution of the data collection and analysis, which are taken in consideration in the current case. They are the actual steps employed in the research and analysis process of the present study. The first step is the preparation of the data, which means that all media texts should be transcribed and transformed into written text (p. 3). For this thesis, it is done through gathering of the news articles and recording and transcribing of the TV broadcasts. The second step is to define the unit of analysis, which is the unit of text that is at the basis of the content analysis. In qualitative analysis, usually the units of analysis are individual themes or issues and not linguistic units like sentences or paragraphs (p. 3). They can be identified to correspond to a text of any length – a word or even a paragraph. In this case, the unit of analysis is a news article or a part of a TV news broadcast that deals with an EU-related topic. The third step is the development of categories and of a coding scheme, which can be extracted from a theory, from the content itself or from similar research (p. 3). They can be developed either inductively, on the basis of the data, or deductively, starting from a theory. In the present study, the inductive approach is use, as described in the next section. For this project, they are developed inductively on the basis of the content itself. The creation of a coding manual is recommended, since it provides for consistency because it contains “category names, definitions, or rules for assigning codes, and examples (Weber, 1990 as cited by Zhang and Wildemuth, 2009, p. 4). Thus, a coding manual is created for this thesis, which is included as Appendix 1. Zhang and Wildemuth also recommend the use of the constant comparative method in inductive category development because it allows for systematic comparison of a category to already created categories and the integration of categories by the writing of interpretive memos. Qualitative content analysis does not constrain the assigning of a unit to a single category, but still categories need to be “internally as homogenous as possible and externally as heterogeneous as possible” (Lincoln & Guba, 1985 as quoted in Zhang & Wildemuth, 2009, p. 4). This is done in the present case through formation of emerging frames by analysis of framing devices. The fourth step is the testing of the coding scheme on a sample of text. This checks for coding consistency and might lead to reworking of the coding rules. The actual coding transforms the raw information into clear systematically defined forms. This step is also performed in the present study. The fifth step is the coding of all the content. It involves the constant checking of the coding because “new themes and concepts will emerge and will need to be added to the coding manual” (p. 4). The sixth step is the assessment of the coding consistency by going back to the texts, which is also performed in the current case. The seventh step involves the drawing of conclusions on the basis of the coded data, which means making sense of it. It might include “exploring the properties and dimensions of categories, identifying relationships between categories, uncovering patterns, and testing categories against the full range of data (Bradley, 1993 as quoted in Zhang & Wildemuth, 2009, p. 5). This is done in Chapter 5 Conclusions and Discussion. The final step is the reporting of methods and findings in a detailed manner through including quotations as examples and also graphs and charts. It should consist of sufficient and corresponding amounts of description and of interpretation. This reporting is done in the next Chapter 4. As a whole, all of the presented steps are followed in the current research.   

The sequential model of qualitative content analysis outlined by Mayring (2002, as quoted in Kohlbacher, 2006) will also be employed for the present study in a parallel manner with the method outlined above. It includes three analytical procedures, which can be utilised separately or together. The first procedure is summary and it involves extracting the most important elements of the texts into a manageable text, which means paraphrasing, reducing the amount of content and generalising or abstracting it (Kohlbacher, 2006). In this case, this is done through following the coding manual in Appendix 1. The second stage is the explication, which means clarification and annotation of the content, which starts with a definition in terms of lexical and grammatical properties, continues with determining the content for explication, and concludes with a narrow and a broad context analysis (Kohlbacher, 2006). The final “explicatory paraphrase” is analysed in the framework of the whole context (Kohlbacher, 2006). This part is not included in the text of the present work, but is the process that occurs before reaching the results. The third stage is the structuring, which means the pinpointing of specific structures out of the media texts, and it can be done on the basis of content, scaling or form. Firstly, units of analysis are defined and the categories are determined, usually relying on some theory. Next, categories with examples and definitions are established. The categories’ schema can be reworked in the process of collecting the data, which implies multiple processing of the texts. For the current thesis, this is executed in Chapter 4, in the data analysis and results. 

B. Inductive category development 
An approach of inductive category development content analysis (Mayring, 2000) would be useful for the present study. The categories for text interpretation are systematically devised and can be reworked if this appears to be needed in the process of content analysis. Hsieh and Shannon (2005) differentiate between three types of qualitative content analysis, but only one of them is relevant to the current study. It is the conventional content analysis, which does not use predetermined categories but rather allows “the categories and names for categories to flow from the data” (p. 1279). It corresponds to the inductive category development devised by Mayring (2000). The second type is the directed content analysis, which is based on deduction from theory through which “the initial coding scheme or relationships between codes” is determined (p. 1281). It corresponds to the deductive category application by Mayring (2000), which is not used in the present research but is the complementary method described by academics. Within the context of the works on qualitative content analysis of Mayring (2000) and Hsieh and Shannon (2005), the inductive category development is employed as a methodological approach for the current study. It is useful for the more free analysis of the news stories, which allows new, unexpected frames to emerge from the media texts. The qualitative content analysis study by Haller and Ralph (2001) also is used as a reference for examining content in the analysis of news frames.
The inductive category development corresponds to step 5 from Zhang & Wildemuth’s (2009) method and to stage 2 (explication) from Mayring’s method (2000), both described above. It starts with considering the research question and the object of the study. The first step is to determine “category definition (criterion of selection) and levels of abstraction for inductive categories” (Mayring, 2000). Next, the inductive categories are defined out of the actual texts and complying with category definition and level of abstraction. In the process, old categories are aggregated and new ones are defined. After 10 to 50% of the texts have been processed, the categories are revised and a check of reliability is performed, starting from the beginning of the whole process, which is a feedback loop. When all the texts have been processed, a summative check of reliability is done (Mayring, 2000). The last step is the interpretation of the results and the execution of quantitative aspects of the research, if there are any. The process of inductive category development fits in the summary procedure described earlier (Kohlbacher, 2006). It is employed for the inductive part of this research. 


In general, the qualitative coding of the data can be done through both ‘coding down’ and ‘coding up’, as described by Gilbert (2008). The former is deductive in nature, and the categories are predefined on the basis of theory, intuition or the data itself (Gilbert, 2008, p. 334). The coding book includes the predetermined categories for frames utilised in this study. The ‘coding up’ is inductive and allows the categories to emerge from the collected data. Thus, it relies on the coder’s multiple readings and understanding of the texts. Thus, the approach used in this thesis will be analogous to ‘coding up.’


C. Quantitative aspects of the study
A qualitative instead of quantitative approach was selected as a method for the present study because of the country’s specificities. The research question presupposes that the current work would not focus on counting and oversimplification that might result from this, but rather on a deeper analysis and interpretation of the messages in media texts. This choice is needed because there is no similar framing research done on Bulgarian media and additionally, the country is a new EU member state, which means it might exhibit differences in comparison with old member states in its media coverage of the Union. Thus, the quantitative aspect of this research is limited and the parameters that have been counted are the average length of the news stories about the EU (seconds of the report for TV and number of words for newspapers), the average placement of the new stories about the EU (number in the ordering of the news stories for TV and number of page for newspapers), the percentage of stories that exhibit certain repeating themes, the percentages of stories in which the dominant and emerging frames appear, and the number of stories containing more than one frame. The average length of the news stories dedicated to the EU for both newspapers and TV channels is 277 words. The average length of newspaper articles for Dnevnik (units A) is 384 words, while it is 263 words for newspaper articles in Trud (units B). The average length of TV stories for bTV (units C) is 226 words or 93 sec (1:33 min). For TV stories for BNT (units D), it is 234 words or 104 sec (1:44 min). The average length of stories for newspapers is higher than for TV stories – 324 words average for newspapers against 230 words average for TV stories. In both TV and print media, when stories about the EU appear, they are in the first half of the newspaper issue or the news broadcast, as shown by the results below. The average placement of EU stories in newspaper Dnevnik (units A) is on page 10 of 24, while it is on page 17 of 40 for newspaper Trud (units B). The average placement of EU stories in TV broadcasts of bTV (units C) is as story 5 of 30, and for EU stories in TV broadcasts of BNT (units D), it is as story 7 of 25. The information for the number of stories that contain certain frames is presented visually in Table 1 (Number of stories containing frames). The different frame numbers add up to more than 100% because many of the stories manifest more than one framing trend. The numbers of stories containing more than one frame in various combinations are presented in Graphic 3 (Number of stories containing more than one frame). The individuals (EU or national officials, other organisations’ members) mentioned as news sources or presented or interviewed in the stories are also noted and counted. This is needed in order to evaluate the visibility of EU officials and to make conclusions about the news sources used by Bulgarian media in general.
Table 1: Number of print and TV news stories containing different emerging frames
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Note: Percentages of stories and numbers of stories containing specific frames sum up to more than 100% (40 stories) because many of the examined units contained multiple frames.
D. Collection of Data
The collection of the data is done through videotaping and transcribing of the news broadcasts from the two television channels and ensuring of a copy of the two newspapers for each workday of the research period.

1) Units of analysis

The unit of analysis for the television medium is one news story in the main evening news on one public and on one private channel (channels with the highest viewership rating for 2009). The unit of analysis for the newspaper medium is one news story in a major Bulgarian newspaper (two major newspapers from different publishers with significant readership for 2009). The news stories chosen for analysis have as a topic the European Union. A working definition for a story about the EU is from Peter, Semetko and de Vreese’s study (2003) on EU politics in television news and is the following: EU stories are “stories in which EU policies, EU events, EU institutions, or EU decision-making were mentioned in at least two complete, independent sentences” (p. 313). The maximum length of the news stories for newspaper articles is 700 words and for the TV broadcasts is 6 minutes (360 sec). Images are not taken into account in the analysis of the stories because this would introduce a new angle for the whole research. Thus, for TV stories, only the transcripts of the news are examined. Although considering the combination of visuals and text would allow for a deeper understanding of the way TV channels frame the EU in Bulgaria, this is beyond the scope of the present research. Only texts will be analysed, so there is a parallel in the research units for print and TV media. 

2) Choice of time period

The period chosen for the data collection is from 29 March until 27 April 2010. The coverage period of interest is a so-called “routine” one, which means that no major EU event like elections for the European Parliament or European Council summits occurs in them. The reason for this is that in general, little is known about “how the EU is covered in non-key-event periods” (Peter & de Vreese, 2004, p. 4), which is discussed in other works as well (Peter, Semetko & de Vreese, 2003).

3) Research sample 

The TV media that are the focus of this study are one public and one private channel. The most suitable are the most watched channels, which are BNT, the most watched public Bulgarian National Television (otherwise the third most watched after bTV and Nova TV), and bTV, the most watched private Bulgarian channel, owned by Rupert Murdoch. As TV channels with highest ratings, it is likely that the news that appear on them would reach the largest amount of television audiences and thus would have the greatest effect on the level and quality of information Bulgarians receive about the EU. The choice of one private and one public channel is deliberate, since a difference is expected to exist between their news coverage and accents they use. As Blumler (1997) and Pfetsch (1996) conclude, “[c]ommercial television usually provides less ‘hard’ political news,” and Peter and de Vreese (2004) note that it also provides “less news about issues of European integration” (as quoted in de Vreese et al., 2006, p. 481). 

The print media that are considered are two major Bulgarian newspapers. They are Dnevnik (Bulgarian – “Daily/Diary”) and Trud (Bulgarian – “Labour”). They have high readerships and, especially Dnevnik, is perceived as a highly trustable source of information. The two newspapers are published by different media companies, which ensures a difference in their journalistic styles and focus. This is of importance for the accuracy and diversity of the data, because, as de Vreese et al. (2006) note, “the type of media (print vs. television), the financing structure of the broadcasting outlet (public vs. commercial), and the nature of the newspaper (tabloid vs. broadsheet) have been shown to produce differences in the quality and style of news reporting” (p. 483). 

4) Number of units of analysis

The number of units of analysis for TV media is one news story per one news broadcast per television channel. This amounts to 10 news pieces per television channel, adding up to 20 news stories from the two TV channels in total. The number of units of analysis for print media is one story per one newspaper issue per newspaper. This adds up to 20 news stories in total for the two newspapers. The whole research sample consists of 40 units from both print and TV media. 

5) Kind of data to be collected

The documents that are analysed in this research are all primary documents, meaning they are direct media texts like newspaper articles and TV news stories rather than summaries of such (Altheide, 1996, p. 3).The data that is collected for the content analysis of news stories consists of keywords, key phrases, key sentences, key framing headlines, and symbolic representations. It is coded in accordance with a coding manual for mentioned key framing devices (See Appendix 1). The coding is done through inductive category development (Mayring, 2000). 

6) Time and place of collection of data

The place of collection of data is the capital of Bulgaria, Sofia. The time of collection is from 29 March 2010 to 27 April 2010. 

E. Processing and analysis of data 
The processing of the collected empirical data entails qualitative content analysis, which will follow a combination of the already described methodologies suggested by Zhang and Wildemuth (2009), Mayring (2000) and Kohlbacher (2006). It is done through an inductive method. This means in-depth analysis of framing devices, as well as careful observation and noting of other, newly emerging framing patterns. Such a process entails multiple thorough readings of the media texts with a focus on framing devices and noting of framing trends. Attention is given also to the sources mentioned in the news story, direct and indirect quotes, language and terminology, missing and dominant perspectives presented, pro or con narratives about EU issues, and other such aspects that make up the context of the news story (Haller & Ralph, 2001). The analysis of data also includes selection of representative quotes from the media texts, which show typical characteristics of the frames or are especially striking. The selected quotes and any other data presented in the final thesis are translated from Bulgarian to English. 

Chapter 4: Data Analysis and Results

The present chapter on data analysis and results presents the inductive category application analysis that is based on the research data collected according to the methodology outlined in Chapter 3. It starts with an overview of the data sample, which provides information about the general patterns exhibited by the examined news articles. The chapter includes a detailed exploration of the topics and themes of the news stories, the news sources mentioned in them, and the framing devices employed. It describes in detail the frames that emerge during the inductive analysis. The results from the quantitative aspects of the current study are incorporated in the respective parts dedicated to each frame. The comparison between the differing findings for newspapers and for TV channels is incorporated at the end of the chapter. The results are summarised and explored in detail in Chapter 5 Conclusions and Discussion.  

1. Overview of data sample
Before delving into the actual framing analysis and the emerging frames, a few notes are presented in order to give a general overview of the sample examined in the present research. These observations are important because they give a macro perspective on the framing employed and the general approach used in the coverage of news related to the EU by Bulgarian TV and print media. Thus, they put the emerging frames in the complex country-specific media and social context. It is worthy to point out that both TV and print media news stories mention political figures and institutions from the EU level, officials and politicians from the national levels, as well as other international institutions like the International Monetary Fund and the World Bank. Thus, the EU is not presented as a single player on the international scene, but is rather in constant political and economic interaction with other organisations and with its member states’ representatives. Moreover, in many of the stories EU officials are presented with their names and positions either as news sources (32 of 40 stories, 80%) or as figures taking part in the news (19 of 40 stories, 47.5%). This is an important finding, which seems to differ from what has been found for the rest of Europe. Previous research concludes that the EU is without concrete faces or leaders because the names of EU officials are not mentioned often enough in European media (de Vreese, 2003). In the case of Bulgaria, the president of the European Commission, various commissioners, as well as the president of the European Central Bank are noted regularly in the stories and even speak directly to the audience through quotes. This has significant implications for the general image of the EU created through the coverage of the organisation and the frames employed in it. EU member state officials like prime ministers, ministers, and presidents are mentioned regularly as well - in 19 out of 40 stories, which is 47.5% of all stories. Their opinion usually is stated visibly and is the starting point for the rest of the news piece, thus giving a national angle to it, which is an approach of ‘nationalising’ the news. This information is important for perceiving the general patterns in the coverage of EU-related issues in the Bulgarian media because it is a part of the social and political context in which this news making occurs. It shows a different side of the approach employed by Bulgarian print and TV media, which goes beyond the framing devices on the micro level and zooms out to a macro level. 

It is interesting to consider a particular symbolic device used in the news coverage of the EU, which does not contribute directly to the identification of a particular frame, but still gives insight into the general dynamics of the framing process that occurs. In a large part of the stories, “Brussels” is used to signify the European Commission or in some cases even the whole European Union. Half of the stories from the TV channel bTV use “Brussels” interchangeably with “the European Commission.” For the TV channel BNT, the number is four out of ten stories. In the newspaper Dnevnik, three of the ten articles contain “Brussels” in this sense. The same is the number for the newspaper Trud. As a whole, 15 of the 40 or 37.5% of the examined stories use “Brussels” as a synonym of the European Commission. This has certain implications for audiences’ perceptions about the EU because it might be interpreted as a far-away Western European city that imposes its rules on Bulgaria. “Brussels” is one city, and the members of the European Commission are from all 27 member states. It is a synecdoche of the European Commission, which might be creating an incorrect image in the minds of viewers and readers. Thus, the name of the city represents the executive of the EU in one word through a geographic place. 

An additional observation is that some media mention relatively unknown terms like the College of Commissioners (newspaper Dnevnik, story A8), which is a sign that this medium trusts that its readers would know what it stands for. In another article (A6), the same newspaper mentions the Committee for budget control of the EU and the Committee for regional development of the European Parliament, both quite unknown to people who do not have direct contact with the EU. Thus, the newspaper assumes that its audience is knowledgeable enough and able to understand the news presented with more EU terminology and institutions mentioned. In story C5, the television channel bTV uses the term ERM2, Exchange Rate Mechanism 2, the mechanism through which new member states adopt the euro. This is again part of the more specific terminology of the EU. The fact that some Bulgarian media try to introduce more in-depth terms and figures from the EU level in the general discourse about the organisation is a positive sign, but the balance is thin since some viewers or readers might not understand what the story is about, if these specificities are not explained. 

2. Emerging frames
A few general framing trends emerge from the careful consideration of the wording and emphases put in coverage of news related to the European Union in Bulgarian print and TV media. Through the analysis of the framing devices employed in the news stories, as well as the reoccurring themes, the main directions in which the coverage of the EU is done reveal themselves. Framing devices considered in this thesis are key words, key phrases, key sentences, headlines, and symbolic representations. They are noted in this analysis since they are the signs through which the identification of the emerging frames was possible. Moreover, the exploration of the themes that are most commonly met in the news reports by Bulgarian media concerning the EU is needed as a starting point for the further, more detailed analysis, which eventually leads to the identification of the emerging frames. The themes show what kind of stories Bulgarian media value as worthy of publishing or broadcasting. This provides clues as to what the overarching frames in the news dedicated to the EU would be, which is shown below in the detailed descriptions of the emerging frames and the pertaining themes that are usually associated with them. Thus, the exploration of the themes is necessary in the process of identifying the emerging frames, and that is why it was executed in the current research. A detailed breakdown of the percentages of stories exhibiting different themes is presented visually in Table 3 (Main themes). The themes are the economic crisis in Greece (25% of all stories), the management and absorption of EU funds in Bulgaria (20% of stories), the excessive deficit procedure against Bulgaria (12.5% of stories), and the flight crisis caused by the eruption of the Icelandic volcano (12.5% of stories). The rest of the themes (the remaining 30%) are various and include the procedure started by the European Commission against Bulgaria because of the management of the garbage of the capital Sofia, the budget deficits in the European countries and more specifically in Eastern Europe, the possible new and stricter fiscal rules for the EU, and a few more minor ones. However, they are not mentioned in more than one story, which means they are not in the focus of this research. Moreover, they do not point in a certain concrete direction of framing, which means they do not contribute to the main emerging frames considered in this analysis. As a whole, in almost in all reports about the EU, the financial and economic crisis is mentioned. The Union and its institutions are closely scrutinised for their actions against the crisis. Thus, it can be expected that the economic perspective is the main one considered in the coverage of EU-related news. 
Table 3: Main topics in the news stories
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An obvious trend is the fact that many of the news stories mix the news from the EU level with direct consequences for the national level. Thus, the journalists engage with a piece of international or EU level news and direct it towards the national level in terms of effects and outcomes. Very often the consequences are economic and are clearly outlined in percentages and sums lost or gained. Five frames become obvious in the analysis of the framing devices used by Bulgarian journalists in their coverage of news related to the EU. Their existence was induced on the basis of the careful multiple readings and analysis of the research sample, which showed certain reoccurring themes (described in the beginning of this section) and certain repeating framing devices (described in relation to each emerging frame below). In this process, the methodology described in Chapter 3 was closely followed. In the whole sample of 40 stories, three units did not exhibit any particular framing, which amounted to 7.5%. The first three of the emerging frames discussed below are described in previous research in the field (Valkenburg, Semetko & de Vreese, 1999; Semetko and Valkenburg, 2000). These are the economic consequences, the conflict, and the attribution of responsibility frame. The last two are peculiar to Bulgaria and can be said to be country-specific. They are the frame attribution of responsibility in a Bulgarian context and the benchmarking frame. What follows is a detailed explanation of each emerging frame that includes the percentage of stories, in which it appears, the relevant themes that are associated with the emerging frame and that signified its existence, and the key framing devices that assisted for the identification of each frame during the analysis. 

a. Economic consequences frame

The most prominent and visible frame is the economic consequences one. This frame puts events in an economic perspective and evaluates their importance in it. The economic effect can be on individuals, groups, or even nations. It was revealed in the sample because of the constant repetitions of amounts of euro that might be gained, lost or given, of possible financial sanctions, of budget deficit numbers and the like. The stories are structured in a way that presents the topic in focus, and then moves on to point out the economic results that follow or might follow from it. In some cases, the economic consequences outlined concern the national level. Often the news stories talk about Bulgaria that needs to take certain actions or avoid others in order to receive EU funds or evade being penalised financially by the EU. Thus, the EU is represented as both a penalising actor and a financial donor. Through this, it has economic leverage over Bulgaria, but the country has the power to alter the situation in its own favour through complying with EU rules and standards. In other cases, the economic consequences pertain to the European Union itself, as in the example with the Greek economic crisis and the loans with which the Union member states prepare to provide it. The debates around the loan that the member states were ready to give to Greece because of its difficult economic situation are a dominant theme in the examined sample of news stories because the sampling period coincided with these negotiations. It is an unprecedented event at EU level. The focus in these kinds of stories was on the amount of financial aid in the form of loans that the Eurozone member state countries would ensure for Greece and in general the economic consequences that the event has on both the EU and the country in focus. 

For the four media outlets, the percentage of news stories about the EU that contains the economic consequences frame is 77.5%, which is quite high. All the newspaper stories about the EU in Dnevnik (units A) contain this frame (100%). In the newspaper stories about the EU in Trud (units B), only in six this frame is present (60%). For the TV channels, TV stories about the EU on bTV (units C) include it in eight out of ten cases, which means 80%. TV stories about the EU on BNT (units D) have this frame in seven out of ten cases, 70%. 

1) Relevant themes

As described earlier, themes are explored in relation to the emerging frames because they point out in which direction the framing is done. Thus, they are important for the discovering of the frames. Three of the dominant themes mentioned earlier are relevant to the economic consequences frame. One of these themes appears in many of the news stories about the EU and it concerns the recent economic crisis in Greece. It is the main theme in 10 out of the 40 news stories, which means 25% of all. These stories talk about the economic crisis that has been going on since October 2009 in this country and the financial measures that the EU is taking in order to assist this member state and to prevent similar problems in the future. Its presence is a clue to the economic consequences frame employed in such stories. Some of the keywords used when discussing this topic are “financial discipline,” “stricter,” “economic crisis,” “fiscal responsibility” and the like. It is understandable that it receives so much attention, since the research period coincided with the meetings on the EU level for discussing the eventual loans to be prepared for Greece. This theme often is linked to the Bulgarian budget deficit and how the country fights against the economic crisis. As a whole, the theme is economic in nature and often points out the amount of loans to be given to Greece or the deficits of member states. 

The second theme that strongly contributes to the discovery of the economic consequences frame is the management and absorption of EU funds in Bulgaria. It is the main theme of 8 out of 40 news stories, which is 20%. This is an aspect of the relations between the EU and Bulgaria that is of particular interest to both politicians and citizens alike. Since it is covered in such a big percentage of the news stories, this means it receives significant attention by Bulgarian media as well. In such news pieces, the focus often is on the amounts of EU funds that the country has managed to absorb, the amounts it has failed to absorbed, and the problems with the management and allocation of the money by the administration responsible for this. The accent is on the sums gained or lost, thus, the economic consequences of the events, and on the blame that is put on Bulgarian politicians and bureaucrats for failing to act on the case. 

The third dominant theme that is related to the economic consequences frame is the excessive deficit procedure against Bulgaria that the European Commission started recently. It is the theme of 5 out of 40 news stories, 12.5% of all. The fact that it is an event with both EU and national relevance makes it especially interesting as a news piece for the Bulgarian media and the Bulgarian audience. It is one of the main topics in Bulgarian news outlets for the period because it might have direct economic consequences and create problems for the country. It is discussed in terms of the reasons that led to it, the measures that need to be taken now, and the possible sanctions that the EU might impose on Bulgaria. 

2) Key framing devices 

When considering the framing devices – headlines, key phrases and words, symbolic representations, metaphors, and catch phrases, used by Bulgarian journalists in talking about the EU, it is interesting to note that the words “financial stability,” “problems,” “reforms,” “difficult situation,” “budget deficit,” “recession,” “discipline,” “stricter,” “unemployment,” “excessive deficit procedure,” “penalties,” “sanctions” appear quite often. They contribute to the discovery of the economic angle given to news related to the EU as a whole. The news articles and TV broadcasts often talk about finances, economy, the economic crisis, fiscal measures, and the like. Moreover, they do so in a way that shows something problematic and worrying, which needs to be resolved either at EU or at national level. This suggests a general anxiety that is inherent in the news including the EU as an actor. Often this anxiety is of national character, but it puts certain boundaries on the ways in which the EU would be perceived. The word “crisis” is mentioned in almost every story because of the economic difficulties that European countries experience recently and the severe economic crisis in Greece. 

b. Conflict frame

The conflict frame is clearly not the most prominent one in the current research sample, but is still an important one. By definition, such a framing entails that there is misunderstanding and tension between the parties involved in the reported event. The emphasis in reporting the news is on the conflict between the different political actors and between them and citizens. In general, it is often used in coverage of political news, but it is criticised for oversimplifying the events in focus because it puts the issues in terms of gaining and losing and does not present all of their aspects (Semetko and Valkenburg, 2000). The overall percentage of news stories about the EU examined in the current research, which contain this frame is 10%. One out of ten newspaper stories about the EU in Dnevnik (units A) contains it, which means 10%. Two out of ten newspaper stories about the EU in Trud (units B) contain that frame, which means 20 %. One out of ten TV stories about the EU on bTV (units C) includes the conflict frame - 10%. None of the TV stories about the EU on BNT (units D) exhibit this frame. 

In general, when media talk about the EU and its decision-making processes, they present them in terms of agreement and harmony. For example, in story C1 from bTV, the EU is said to have “found agreement how to help Greece.” As a whole, EU officials are presented as reaching consensus and working as a team, which means inside conflicts are not seen or covered as news. Thus, the conflict frame is not employed in relation to the inner EU processes and communication. One of the stories from the newspaper Dnevnik discusses possible new rules for preventing budget deficits in member states, which would cause a conflict between countries because many of them barely settled for signing the new Lisbon Treaty and would not be willing to accept new common laws. This is the only story in the research sample in which such an internal conflict is presented.

1) Relevant themes
The theme that is most relevant to the conflict frame is the management and absorption of EU funds by the Bulgarian government and administration. The tension is either between the administration and citizens or between European officials and institutions and the Bulgarian administration. When the conflict is between the Bulgarian officials responsible for the management of EU funds and the citizens, the latter express their discontent from the former, which shows the lack of progress and reforms in this area. In the second case, officials from the EU level criticise the national administration and government for not taking the necessary measures to manage and assist in the absorption of the allocated EU funds. Such reports quote directly EU officials’ words, but they often take them out of context or do not present the rest of the statements of these people, which leads to a perceived conflict between the Bulgarian government and administration and the EU bureaucrats because of the hostile attitude shown in the quotes. 

2) Key framing devices
The framing devices revealing the conflict frame are obscure and more difficult to identify, but through careful readings, they become visible. Often the signs that a conflict frame has been employed are given by the omission of certain aspects of a story or the implied meanings it exhibits. The headline of story B2 from the newspaper Trud is a sentence quoting the vice-president of DG Regional policy of the European Commission for Bulgaria, Carsten Rasmussen: “You haven’t learnt how to spend EU money.” The same article claims that Mr. Rasmussen has said that Bulgaria has made “extremely small advance”. It also points out that he has “criticized sharply the government” and has said that the country is “lagging behind with light years.” All these words show a misunderstanding and tension between the parties involved. As mentioned earlier, the choice of such quotes is often very selective and includes only the negative statements made by EU officials, so that the story can be framed in a manner showing conflict, misunderstanding and hostility. 

Interesting to note is the tone of the newspaper Trud in some of its articles dedicated to the EU. In story B1, a sensationalist approach is employed. The headline is “Europe turned its back on Switzerland because of Kadafi’s petrol,” which does not represent adequately the relations between the EU and Switzerland on the diplomatic scandal between Switzerland and Libya. Such a headline aims to attract the attention and not to inform. The news contained in the article itself is also not reported neutrally and makes assumptions without citing trustable sources.

c. Attribution of responsibility

Another frame existing in previous research that emerges in this one is the attribution of responsibility. In general, this frame is used in a blaming process, in which it is implied that certain events, usually with negative consequences, are caused by certain individuals – politicians or the like. It shows what the cause is or who should provide the solution, which can be a group, an individual, a government, or another organisation (Semetko and Valkenburg, 2000, p. 96). It is very popular for explaining the reason why some problems on the EU or the national level have occurred. The overall percentage of the research sample that contains the attribution of responsibility frame is 12.5%.In newspaper stories about the EU in Dnevnik (units A), only one story has such a frame, meaning 10%. For newspaper stories about the EU in Trud (units B), the percentage is 20%, two out of ten. TV stories about the EU on bTV (units C) contain the attribution of responsibility frame in 20% of the cases again, two out of ten, while such TV stories on BNT (units D) never use this frame. 

1) Relevant themes
A theme that often reveals the attribution of responsibility frame is the one concerning the flight crisis caused by the eruption of the Icelandic volcano and by the restrictions on flights applied within the EU. It is the topic or theme of 5 out of 40 news stories, which means only 12.5%. This is an exceptional event that is related with EU policies and institutions, but is an accident and not an ongoing topic of interest. The amount of coverage dedicated to it can be explained with the fact that the research period and this event coincided. The dominant discourse in the coverage of the flight crisis relates to the problems this created all over Europe and with the blame that has been put on the EU for not reacting quickly enough in lifting the flight ban. In this blaming process, signs of attribution of responsibility can be noted, which means this frame is potentially used for such kinds of stories.  

Another theme that hints towards the attribution of responsibility frame is the Greek economic crisis. As described earlier, it is usually associated with the economic consequences frames, but it is also presented in terms of the blame that is put on Greece for being in such a critical economic state. The attitude towards Greece is ambivalent and the director of the International Monetary Fund even is quoted to have said that “Greece has so many sins” (newspaper Dnevnik, story A2). This reveals a blaming tendency and a general discourse of financial problems and economic crisis. Thus, in the context of this theme, the economic consequences and the attribution of responsibility frame are interconnected. 

2) Key framing devices
The framing devices pointing towards the attribution of responsibility frame are quite subtle, but are still recognisable. An example is the headline of story C7 from the TV channel bTV: “EU rejected the criticism for inadequate reaction to the flight crisis.” Although there is no concrete person or organisation mentioned that puts the blame on the EU, a blaming process is obvious. Story B8 from the newspaper Trud is implicitly blaming Greece for its “overweight deficit” and the economic crisis there. A quote from this article is that “the Eurozone was forced to promise Greece 30 billion euro loans.” 

The three frames described above emerged from the examination of the research sample, but they match with frames found in previous framing studies. The following two frames, the attribution of responsibility (BG) and the benchmarking frames, are the second part of the results from the current research. They are named country-specific because they deal strictly with issues relevant to Bulgaria and do not appear in this form in similar research for other European member states. They are connected to specific issues on the national level, which are explained in the following sections in order to provide the relevant country-specific context.

d. Attribution of responsibility (BG)

An interesting frame that emerges in Bulgarian news stories and that seems to be country-specific is related to the attribution of responsibility frame, described above, but has a national aspect. Thus, it also aims to identify for the audience who is responsible for a certain event on the national level. For the purposes of this work, it will be named attribution of responsibility (BG) – country-specific. It is based on the problem that Bulgaria does not cope well with absorption of allocated EU funds. In a national sense, such framing points out the inadequacy and incompetence of Bulgarian administration or government in the management of EU funds. It is a blaming process that is included in the new reports as an implied fact. The country-specific attribution of responsibility frame is met in 20% of all the examined TV and print media units. Two out of ten newspaper stories about the EU in Dnevnik (units A) contain it, which makes up 20%. Three newspaper stories about the EU in Trud (units B) also employ it (30%). Only one of ten TV stories about the EU on bTV (units C) include this frame (10%), while stories on BNT (units D) have it in 20% of the cases. 

1)  Relevant themes
This frame has a direct corresponding theme – the theme management and absorption of EU funds in Bulgaria, which is described earlier in the section about the economic consequences frame. Consequently, this theme is a common factor between the two kinds of frames and shows they are interrelated. The topic is often discussed by citizens and by the media in Bulgaria. The blame is usually directed towards the Bulgarian administration or government, which is presented as inadequate and ineffective. It is usually framed also as a disagreement between the state administration and citizens because the former does not meet the needs of people for information and assistance with applying for EU funds. Often this leads to Bulgaria losing the funds in question. As a whole, it is also a popular theme in public debates about the EU and Bulgaria’s membership of this organisation. It is also one of the biggest criticisms of the European Commission towards Bulgaria, as can be seen from Commissioner Johannes Hahn’s comments: “One of the problems of Bulgaria is the poor administration” (story D1). 

The other theme that is connected with the country-specific attribution of responsibility frame is the one concerning the Excessive deficit procedure against Bulgaria. The blaming process in this case is directed at the Bulgarian government, which supposedly has not taken the necessary measures to prevent this procedure. The theme is strongly related with the economic consequences frame as well, which shows an interrelation between the two frames. 
2) Key framing devices
Some of the framing devices used when covering this issue are the repetition of the key words and phrases  “risk,” “inefficient absorption,”  “risk of losing funds” and similar. Especially telling is the use of the phrase “ineffective spending of state money.” Another example is from story C10 aired on the channel bTV: “There is nobody in charge of assisting citizens with EU funds in the Agricultural ministry.” The recurring theme of inadequate assistance, management, and absorption is also expressed in terms of the economic losses suffered: “this is a big financial resource that we [Bulgaria] are probably going to give back to Brussels” and “we [Bulgaria] will give back 800 million leva to Brussels.”

e. Benchmarking frame (BG)

A second interesting trend in the framing employed in Bulgarian media in their coverage of EU news is that of benchmarking the EU member states in their progress in some political or economic aspects, which usually is presented in percentages or in list ratings. Bulgarian media focus on the place of Bulgaria in such benchmarking lists and on the countries that are leaders in these lists. It entails the juxtaposing of Bulgaria’s progress with other member states’ advancement. Such a manner of presenting the information puts a clear competitive edge to the way that the EU should be viewed because it suggests that EU member states are all racing to become the first or to rise in this positioning. As a whole, 22.5% of all considered newspaper and TV news pieces (combined) include this country-specific benchmarking frame. Three newspaper stories about the EU in Dnevnik (units A) contain it (30%). Only one story in the newspaper Trud (units B) uses this frame (10%). The percentages for TV stories are a bit higher – 20% of stories about the EU on bTV (units C) and 30% of stories about the EU on BNT (units D) employ this frame when they cover EU-related news. On the basis of the frequency with which the benchmarking appears in the news about the EU in Bulgarian media, it can be induced that this is a country-specific frame, related to Bulgaria’s efforts to perform on the same level with the rest of the EU member states. Thus, the frame can be named as Benchmarking (BG) – country-specific.

1) Relevant themes
The theme about the EU funds absorption and management in Bulgaria is one of the major ones that is related with the benchmarking frame. It is a problematic field for both politicians and citizens, as is described in detail in the section on the other country-specific emerging frame, the attribution of responsibility (BG) frame. The benchmarking in this case occurs through the listing of the percentages of absorption of EU funds by the different member states and the positioning of Bulgaria in these lists. Thus, the place of the country within the rest of the EU members is located as a reference point. This means that the two country-specific frames, the attribution of responsibility and the benchmarking, are interrelated in the present sample. 
The other relevant theme is the excessive deficit procedure against Bulgaria, which was described earlier in relation with the economic consequences frame. In this case, the benchmarking involves listing the other countries against which such a procedure is started, as well as their levels of budget deficit. This process shows that Bulgaria is not the only member state with such a problem and puts in a comparative perspective along the rest of the countries in the EU. As with other themes, this one unifies the economic consequences and the present frame, the benchmarking frame. The excessive deficit procedure against Bulgaria is a theme that occurs both with a generic frame like the economic consequences one and with a country-specific frame because it combines features of both, since the procedure has economic consequence and they are directed towards Bulgaria.  

2) Key framing devices
The main framing devices used with the benchmarking frame are actual listings, ratings, and percentages that locate the various member states in relation to each other according to certain indexes. For example, story A6 quotes the precise percentages of absorption for the different EU funds that Bulgaria has used. Moreover, it presents a comparison with other member states’ level of absorption. The mentioning of the European statistical agency Eurostat is also a clear sign that the news piece contains a benchmarking aspect comparing the member states. In story D1, it is stated that “Bulgaria has not absorbed even one cent for transport,” which clearly puts in the last position for absorption of EU funds in this respect. 

Another example of benchmarking is a quote by the Bulgarian commissioner in the European Commission, Kristalina Georgieva. In story C9 from the TV channel bTV, she comments on the potential consequences from the excessive deficit procedure started against Bulgaria. She is quoted as saying: “the fact is, from the 27 member states, we are not the worst case.” Her opinion is important for news makers because she is a Bulgarian working in an EU institution, thus is seen as possessing insiders’ information. Her words are a clear example of positioning Bulgaria among the rest of the member states – benchmarking. 

3. Interrelations between emerging frames
An additional perspective on the results from the current thesis can be achieved through the examination of co-occurrence of the emerging frames. This information is available visually in Table 2 (Number of stories containing more than one frame). In all of the combinations of co-occurring frames, the most popular economic consequences frame is present. This reaffirms its importance in the coverage of news about the EU done by Bulgarian media. The economic consequences perspective seems to be the basis on which media outlets develop the news stories and include additional framing. The combination of the economic consequences and the country-specific benchmarking frame is statistically most often met – in six stories. They appear quite interrelated not only in numbers but also in meaning, since the benchmarking involves the ranking of countries according to economic indexes. Thus, their co-occurrence is only logical and confirms the previous findings and conclusions about the two frames. The economic consequences frame appears often with the country-specific attribution of responsibility frame as well – in five stories in the examined sample. This combination is logical also, since the blaming process of the country-specific frame is directed at Bulgarian officials in relation to their incapacity to realise the absorption of EU funds in Bulgaria. Thus, the problematic aspect is the loss of financial resources. From this data, it becomes obvious that the two country-specific frames are most often combined with the more general and most popular economic consequences frame. 


As Table 2 shows, the economic consequences frames co-occurs with the general attribution of responsibility frame in two stories and with the conflict frame in one story. There are also two three-frame combinations. In two news stories, the economic consequences frame appears along with the country-specific frames benchmarking and attribution of responsibility (BG). In one story, the economic consequences are combined with the country-specific attribution of responsibility and benchmarking frames, as well as with the conflict frame. These findings also reaffirm the economic perspective through which most of the news pieces dedicated to the EU are processed when they are presented in Bulgarian print and TV media. The multiple-frame combinations also exhibit a trend in co-occurrence of the two country-specific frames, the benchmarking and the attribution of responsibility ones. This furthermore shows that these peculiar frames are part of a general direction of coverage of EU-related news in Bulgarian media that is based on economic development monitoring and comparison both on the national and international level. 

Table 2: Number of news stories containing more than one emerging frame
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4. Comparison between and within print and TV media
The comparison between and within TV and print media is not an explicit focus of the current thesis, but a few general patterns are noted in the current section. They are based on the observations from the two research sub-questions, namely, “How do Bulgarian TV media frame news about the European Union?” and “How do Bulgarian print media frame news about the European Union?” The following is an overview of the ways in which the two kinds of media report news about the EU. 

A detailed visual breakdown of the percentages of the stories in print and TV media (separately), in which the five emerging frames appear, is presented in Table 4. As a whole, the numbers for the two kinds of media are quite close. The economic consequences frame is present in 80% of news stories in newspapers and in 75% in TV broadcasts. There is a bigger difference with the conflict frame – 15% presence in newspapers and only 5% in TV news stories. As for the attribution of responsibility frame, it is used in 15% of newspaper articles and in 10% of TV stories. A slightly bigger difference is also obvious in the use of the country-specific attribution of responsibility frame. Newspapers employ it in 25% of the cases, while TV channels – only in 15% of the cases. The tendency is different in the use of the benchmarking frame. Newspapers use it in 20% of their articles dedicated to the EU, while TV channels use it more often - in 25% of their broadcasts about the EU. It should be noted that these results are based on a small sample and thus it is difficult to make general statistical claims. 

Table 4: Presence of emerging frames in the two types of media 
	 
	Print media (20 stories from newspapers Dnevnik and Trud)
	TV media (20 stories from TV channels bTV and BNT)               

	Economic consequences 
	16 stories - 80%
	15 stories - 75%

	Conflict
	3 stories - 15%
	1 story - 5%

	Attribution of responsibility
	3 stories - 15%
	2 stories - 10%

	Attribution of responsibility (BG)
	5 stories - 25%
	3 stories - 15%

	Benchmarking (BG)
	4 stories - 20%
	5 stories - 25%


Note: Percentages of stories and numbers of stories containing specific frames sum up to more than 100% (20 stories per medium TV or print) because many of the examined units contained multiple frames.
Both print and TV media use the economic consequences frame extensively when covering news related to the EU. Within the two types of media, there is a difference between the newspapers Dnevnik and Trud. The first one obviously has a stronger economic direction because all of the stories from it contained the economic consequences frame. The second one had this frame in 60% of the stories. Thus, the nature of the medium also influences how it will cover the news about the EU. Dnevnik has a clear tendency to cover news in an economic light, and this became visible in the analysis. In the same time, Trud is more sensationalist and even populist and has not concentrated that much on precise amounts and on potential economic consequences. As far as the conflict frame is concerned, there is a difference between the its employment in print media, where it is higher, and in TV media, where it is almost nonexistent, but it should be noted that the sample is not large enough to provide statistical validity. While one of the TV channels, BNT, did not use the conflict frame at all, the other one, bTV, used it just once, but in a peculiar way. Story C3, which employs the conflict frame, was presented in a quite sensationalist style and suggested a potential conflict between the US president Barack Obama and EU officials. The report was short and somewhat dubious in nature because it did not contain any direct sources quoted but rather seemed to be based on rumours. The headline was “Brussels offended for the meeting in Prague,” in which the following statement was broadcast: “Not only they [EU officials] did not witness the new contract between Washington and Moscow, the EU officials did not taste the menu on the working dinner with leaders from Central and Eastern Europe.” Such a way of expressing in the most watched evening news has a yellow journalism taste because it aims at a scoop that is not based on information from any official or institution. 

Both print and TV media employ the attribution of responsibility frame with comparable frequency. Thus, no general pattern can be concluded to exist in the case with the frame in focus. Considering the country-specific attribution of responsibility frame, both print and TV media make use of it when they report news about the way in which Bulgaria manages the absorption of the funds allocated to the country by the EU. There were some differences within the media types. One of the newspapers, Trud, is especially interesting in its style of reporting news about the EU. It is quite sensationalist and employs a rather simplistic vocabulary. It tends to be quite critical towards the incumbent government, which can be seen from the percentage of news stories containing attribution of responsibility frame, criticising the Bulgarian administration or government (30%). Although the newspaper Dnevnik also employs this frame and there is a blaming process against the Bulgarian administration, it is not as radical in its tone and style and thus keeps a more distant position in the coverage. As in many of the other cases of frames, the framing processes in the print and in the TV media in their use of the benchmarking frame were similar. The television channels BNT and bTV employed it slightly more often than the two newspapers. Within the two types of media, a difference becomes obvious between the newspapers Trud and Dnevnik. The latter one uses the benchmarking frame much more often than the former. This relates to the general economic coverage that Dnevnik exhibits. Since it often provides economic information connected to the issues covered and the adjoining economic consequences, it is logical that it would also engage into the benchmarking of the country amongst the rest of the member states.  

Chapter 5: Conclusions and Discussion 
The following chapter discusses the data analysis and results presented in the previous Chapter 4 and makes generalisations and conclusions on their basis. First, it examines the importance and relevance of the emerging pre-existing frames found in the research sample. Later on, the newly emerging, country-specific frames are also presented and commented on. Furthermore, the purely informational stories found in the research sample are discussed. Finally, a general discussion of the results is presented. Throughout the whole chapter, the theoretical basis of this thesis is referred to in order to connect it with the results and conclusions. Thus, a complete theoretical and research image of the framing employed by Bulgarian media in their coverage of the EU is created. The significance and relevance of the research for the Bulgarian and European context are discussed in the end, as well as suggestions for future research in the field. 

As Chapter 4 demonstrates, the results from the inductive analysis of the media frames employed by two Bulgarian newspapers and two Bulgarian TV channels show that three frames, which already exist in previous research, emerge from the Bulgarian data. They are the economic consequences, the conflict, and the attribution of responsibility frame. Although the present study was conducted through inductive analysis, which was not aiming to look specifically for pre-existing frames, the presence of these known frames was obvious and emerged from the multiple readings and scrutinising of the data. This confirms their importance for media representation of the EU throughout Europe, both in Western Europe as shown in previous research and in a new member state from Eastern Europe like Bulgaria. Additionally, the inductive category application revealed two new, country-specific frames as well, the specific Bulgarian attribution of responsibility and the benchmarking frames. These five emerging frames present the answer to the research question of the thesis, namely, “How do Bulgarian media frame news about the European Union in reporting routine periods?” They also answer the two sub-questions, which are “How do Bulgarian print media frame news about the European Union?” and “How do Bulgarian TV media frame news about the European Union?” The five frames are commented in detail in the following sections. The relevance and importance of the answer to the research question and sub-questions are discussed in terms of the theoretical framework and background of the present study.  

1. Emerging pre-existing frames
a. Economic consequences frame

The economic consequences frame is the prevalent one in the coverage of European Union issues and events by Bulgarian print and TV media. It is used in almost all of the sample stories – in 77.5% of them, but from different angles. The economic consequences can be either relevant for the national level or for the EU level. In many of the stories containing the economic consequences for Bulgaria, significant attention is dedicated to EU funds available to the country, which usually are not absorbed and managed well. The result from this is that Bulgaria faces losing this financing due to its inability to use EU funds properly because of its incapable administration and corrupt officials. This economic consequence relates to one of the country-specific frames discussed in the next section of this chapter, namely the attribution of responsibility frame that is peculiar in Bulgaria. The prominence and interconnection of these frames shows that it is important for Bulgarian citizens to know how their country is managing its financial resources, since this seems to be a problematic issue, which eventually leads to a blaming process against the officials responsible for this financial management. 
The economic consequences frame is a clear match between the research based on Bulgarian media and the existing research for Western European countries like the ones by Semetko and Valkenburg (2000), de Vreese, Peter and Semetko (2001) and de Vreese (2004). It is a generic type of frame in terms of de Vreese’s (2005) classification of issue-specific and generic frames, which means it is applicable to various issues in the news reports. It is one of the most commonly used frames according to de Vreese (2004). Its frequent use in the news stories dedicated to the EU has implications about the interpretations and perceptions of Bulgarian citizens about the Union. As previous literature discusses, the economic consequences frame situates events and issues in an economic perspective and evaluates their importance in this light. The economic effect in focus can be on individuals, groups, or nations. In the present case with the EU and Bulgaria, the effect is usually on Bulgaria and often relates to penalties that might be applied to it or EU funds that it might lose because of inadequate absorption and management. Following Gamson and Modigliani’s (1989) definition of frames as “interpretative packages” that are central organizing ideas “for making sense of relevant events, suggesting what is at issue” (as cited in de Vreese, 2005, p. 52), it can be concluded that Bulgarian media suggest that the central organizing idea of most of the reported events is related to economic consequences. Media can present the same event from completely different angles, “emphasizing certain evaluations or only parts of an issue at the expense of others” (Schuck & de Vreese, 2006, p. 5). In most stories from the examined sample, Bulgarian news outlets choose to present the reported events as issues having economic ramifications. This choice is made at the expense of other possible perspectives, like political or social outcomes. As Kepplinger et al (1991) point out, “media alter recipients’ cognitions by repeatedly covering certain attributes of an object” (as quoted in Scheufele, 2004, p. 411), in this case, the economic attributes of events. This eventually leads to a change in audience’s attitudes towards the issues at hand. Thus, through consistently covering events related to the EU in terms of the economic consequences to which they lead, Bulgarian media alter the views and opinions of Bulgarian citizens about the EU in this economic direction. 

b. Conflict frame

Another pre-existing media frame that is found in the present sample is the conflict frame. As the results in Chapter 4 show, this frame is present in 10% of the stories. On the basis of this sample, it can be concluded that presenting conflicts between EU officials or member states is not in the focus of Bulgarian media. The frame is not a dominant one in the presentation of the European Union in Bulgarian TV and print media, even though it is one of most commonly used frames in general, as de Vreese (2004) suggests. It is a generic type of frame, according to de Vreese’s (2005) differentiation between issue-specific and generic frames. This means that it can be applied to a wide range of issues covered in media reports. The fact that it is not widely used by Bulgarian media in their coverage of the EU signifies that these media outlets do not choose to present the European organisation in terms of losing and winning, which is seen as oversimplification of news (Valkenburg, Semetko & de Vreese, 1999). As the presence of this frame has been associated with provoking cynicism and lack of trust in politics (Cappella & Jameson, 1997, as quoted in Semetko and Valkenburg, 2000), its more infrequent usage in the present sample points out that Bulgarian media do not aim to present news about the EU in such a perspective.  

c. Attribution of responsibility frame 

The third pre-existing frame that emerged from the current research sample is the attribution of responsibility frame, which is met in 12.5% of the stories. As already described in the previous chapter, this kind of packaging of the news about the EU is employed in order to put the blame for certain events on some of the actors involved either at EU or at national level. As previous literature suggests, this frame is popular for explaining the causes for issues. Semetko and Valkenburg (2000) describe it as a blaming process, in which the responsibility for certain events or accidents is attributed to specific actors that do not receive favourable coverage in this way. This is precisely the manner in which it is used in the current sample. Through employing the attribution of responsibility frame, the media outlets explain to the audience how the negative consequences appeared and who the one in charge for causing or allowing them is. The attribution of responsibility frame, like the economic consequences and the conflict frames discussed above, is a generic frame according to de Vreese’s (2005) differentiation between issue-specific and generic frames. Thus, it is employed by Bulgarian media in their coverage of various themes. 

Through the usage of these three popular frames, Bulgarian media link the technical and elite discourse that occurs on the level of the European administration with a vocabulary and ideas relevant to common citizens. Thus, they present specific “patterns of interpretation through which people classify information in order to handle it efficiently” (Scheufele, 2004, p. 402). In the process, they outline for audiences what seems to be the most important in these pieces of news. The fact that both print and TV outlets emphasise the economic consequences pertaining to the particular EU-related news shows that it is likely this to be the light in which the organisation will be perceived by citizens, as is discussed in more detail in section four of this chapter. The secondary importance of the conflict and the attribution of responsibility frames is shown by the relatively lower percentages of stories in which they are used. Thus, the focus in the framing that is done through already existing frames is on the economic consequences.   

2. Emerging country-specific frames
In addition to the three already known media frames, two country-specific frames emerge after the inductive category development analysis of the research data collected from Bulgarian media. Their existence suggests that such a nationally based research is useful and is able to show the specificities of the media representation of the EU in the news outlets of a new member state like Bulgaria. As de Vreese et al. (2006) have pointed out, there is no existing research on the way media of new EU member states cover news related to the European organisation. Thus, it is quite important to pay close attention to these two emerging country-specific frames. 

a. Attribution of responsibility – country-specific frame

The first frame can be seen as a subcategory of the attribution of responsibility frame, but it has a very specific national aspect. That is why it is in a category of its own, since it reveals important details about the national context in this new member state. The frame is present in 20% of all the examined stories. It concerns the perceived and presented inadequacy of Bulgarian administration and government in their work on absorption of EU funds or in applying EU measures and rules, as has been described in detail in Chapter 4. This is viewed as particularly problematic both in the country and at EU level. In terms of the separation between issue-specific and generic frames (de Vreese, 2005), this country-specific frame is likely to fall under the issue-specific category, since it is a special, theme-specific case of the generic attribution of responsibility frame. This frame is a curious case because it is tightly linked with the way the EU and the relationship between the country and the organisation are seen in Bulgaria. It also shows a particular feature of the national psychology of Bulgarians and the way they see themselves and their country in the international political and social environment. More specifically, it relates to a self-victimization process, a psychology of the losing or lagging party, and a problematic view on national politics, as well as on the interplay between the national and supranational level. Consequently, it is indeed particular to the Bulgarian political, economic, and social context. Relating this to Entman’s (1993) five traits of media texts that create framing effects and affect individuals’ news processing (as quoted in Scheufele, 1999), this frame relates to the trait of agency, or the answer to the question “who did it?”, as well as to the generalisation to a wider national level. The latter seems especially problematic since it shows a tendency in Bulgarian society to make general negative conclusions about the national and European politics and economics based on individual events.     

b. Benchmarking frame – country-specific frame

The second country-specific frame that is identified in the research sample examined for the current thesis is one that has no parallel in previous research about EU coverage by European national media. It is linked to the positioning of the member state in focus in relation with the rest of the member states. Thus, it is named benchmarking frame because it puts the countries in ordered lists according to statistical data based on their performance in specific EU policy areas. It is employed in 22.5% of all examined stories. It can be described as generic frame, following de Vreese’s (2005) definition. This frame is of special interest for this research, since it relates to the presupposition that there are particularities in the way a new member state’s media, like the Bulgarian ones, cover news about the EU. This idea is substantiated by the results from the research. The benchmarking frame is a clear example of the confirmation that the country-specific political, economic, and social situation has affected the way in which media frame news about the EU. Bulgarians and their media exhibit the need to have a constant comparing process, through which they can position their own country within the rest of the EU member states. This seems to answer the insecurities and fears of this new EU country concerning its performance in the organisation and potentially contributes to the formation of a national pride on the basis of the results used in the benchmarking process. Moreover, this frame is a practical way for journalists to simplify news and assign them meanings that are easily accessible to audiences (Valkenburg, Semetko & de Vreese, 1999). By openly ranking Bulgaria among the rest of the EU member states through the benchmarking frame, the news pieces communicate a clear, easily understandable idea to the national audience.

The described two frames that appear to be specific about the Bulgarian context are a part of the way in which Bulgarian media assist citizens in negotiating the meaning of events pertaining to the EU. According to Nelson et al. (1997)’s description of framing, through the framing process, the medium “defines the essential problem underlying a particular social or political issue, and outlines a set of considerations purportedly relevant to that issue” (p. 222). Thus, through employing these two country-specific frames, Bulgarian media point out the relevant national social and political issues that audiences should consider, and consequently, they direct the resulting attitudes and opinions. By presenting the European organisation as a penalising actor, to which Bulgaria is held accountable and responsible, the media alter the perception of citizens about the Union. In theoretical terms, the media complete the frame building stage, after which the media frames interact with the audience frames in the frame setting stage of the framing process. This means that the media frames activate audiences’ existing mental schemas, evaluations, and opinions and possibly alter them (de Vreese, 2005). Furthermore, from the usage of the benchmarking frame, it can be deduced that media present the need that the country should be competitive and should take part in something reminiscent of a race. Through the selection and emphasis on this aspect of news relating to the EU, Bulgarian media focus the attention of their audience towards the fact that the country needs to perform to the level of EU standards and that it is constantly compared with the rest of the member states. Such perspectives become embedded in the design of the news pieces and consequently affect the perceptions of Bulgarian citizens about the relations between the EU and their state. 

3. Informational news stories
An important observation on the results from the current research is that not all stories have a clearly identifiable frame employed. From the examined stories in the sample, 7.5% seem to be purely informational and with no particular frame, which means no reoccurring framing devices or themes were identified in them. A news story usually contains a core informational section and one or many frames. The discussed informational stories contain only the first. However, the dominant part of the news pieces about the EU contains some kind of frame. This means that the information that reaches the Bulgarian audience is not unbiased but rather is packaged in certain ways through the frames employed. As Schuck & de Vreese (2006) point out, frames thus represent a “powerful tool in constructing meaning in public debate and in shaping understanding of political issues” (p. 6). The fact that they are a regular part of the Bulgarian news reports about the EU and that only a small percentage of the examined sample does not contain any frames signifies their popularity in media reports. This has ramifications for the type of coverage that the EU receives in general. Systematic knowledge about the rules and procedures of the EU or about the meaning of certain events at EU level is rarely provided by the media, since this entails much longer and frequent informational news pieces. When an issue is raised and covered, it remains mostly isolated as an occurrence and is not properly put in its temporal context of importance. Purely informational stories like the above-mentioned are a rarity but show that there is a possibility and slight tendency for such coverage of EU-related issues as well. Such news pieces describe some features of an EU institution or policy and how they relate to the national context.

4. Discussion
Some general conclusions that complement the findings from the framing analysis can be stated on the basis of the examined sample. The first one is that news related to the EU are not covered as often as other national or international news, but when they are covered, they are given primacy and appear on some of the first pages of the newspapers or in the first few news stories in the TV broadcast, which can be seen in Chapter 3, section 3 (C). This finding confirms previous research that indicates the same priority given to news stories about the EU, as the one by de Vreese (2003). The EU is indeed like the moon, rarely fully visible – it is covered episodically and in seemingly disconnected news pieces (Peter and de Vreese, 2004). The results from the current research prove the idea that EU-related news are considered to be with high priority because they are included in the most read pages of newspapers or most watched minutes of a TV news broadcast. In the same time, the results also show that the coverage is episodic and quite superficial rather than constant and in-depth. 

Another detail from the background of the news making and framing process is the inclusion of EU officials in the news stories. There seems to be a medium amount of visibility of politicians and administrators from the EU level in Bulgarian media coverage of EU-related news, as was discussed in Chapter 4. In the case of this new member states, EU officials are quite visible in media coverage about the EU. Commissioners, the president of the European Commission, and the president of the European Central Bank are often the sources of the stories or are quoted directly in them. This finding is different from previous studies for Western Europe, in which the EU was found to be “faceless” because names or faces of real people rarely appeared in reports about it (e.g. de Vreese, 2003). Thus, Bulgarian media obviously find it important to present the EU with its officials and to voice their opinions and recommendations to Bulgaria, which can be considered as having specific ramifications for the image of the EU in the country. To some extent, the EU is represented as a penalising organisation that controls the behaviour of the member states, including that of Bulgaria. It can start procedures with sanctions and penalties, which gives it a perceived power to punish non-compliance by countries. Although this reinforces its image as a powerful organisation, it does not bring it closer to regular citizens but instead alienates them from it. Thus, the communication deficit that was discussed in details in Chapter 1, Introduction, is not really addressed by the media coverage the EU receives but might be even aggravated by it.

After these few general notes, it is interesting to put the results from the current research in social and national perspective. When thinking about the above-mentioned discovered and described frames employed by Bulgarian media when reporting news about the EU, it is important not to lose the general vision. Why is it important to know these frames? The main reason is that the media are active shapers of the social reality that citizens perceive and take part in, as Scheufele writes (1999). Moreover, the media communication process is “a sociocognitive process involving all three players: sources, journalists, and audience members,” who exist in a common social and cultural environment (Pan and Kosicki, 1993, p. 55). Audiences base many of their assumptions and opinions about the world around them on the information that reaches them through the mass media channels. As Newman et al. (1992) state, they employ “a version of reality built from personal experience, interaction with peers, and interpreted selections from the mass media” (p. 120, as quoted in Scheufele, 1999, p. 105). Moreover, media exert a strong influence on public perceptions of politics and of EU-related issues as well. This holds true for the Bulgarian case as well. The citizens of this new member state do not have many sources to inform themselves on EU events and issues, and media are one of the main ways. Thus, they construct their social reality, which includes the EU as a rather abstract and far-away overarching organisation, by perceiving the media reports about its actions and policies and about the relations between their own country and this organisation. This means that Bulgarian media are indeed quite important for the formation of Bulgarian citizens’ views and attitude towards the EU and Bulgarian membership in it. It might be even suggested that for these new EU citizens it is of a slightly higher importance what they hear and read about the EU because they have not had enough experience with actually being a part of the EU. That was the rationale for exploring the framing processes in Bulgarian media in the first place – the supposition that the political and media environment in it is quite different from the one in old, Western European member states, which has a direct influence on the frames employed by the media. The results seem to meet the expectation that there are specific national patterns in the frames used in the coverage of news related to the EU.  

Thus, it is interesting to explore what it means for Bulgarians that the EU is so often related to economic consequences, to attribution of responsibility to Bulgarian administration and government, and to benchmarking of the country in the news stories in the media. As Altheide writes, “what we call things, the themes and discourse we employ, and how we ‘frame’ and allude to experience is crucial for what we take for granted and assume to be true” (1997, p. 652). The presence and repetitiveness of these approaches to covering news about the EU signifies that Bulgarian citizens will take for granted, at least to some extent, that this organisation has to provide funds to Bulgaria, that the Bulgarian officials are inadequate and inefficient in their dealings with the EU and the funds, and that it is very important to rate their country amongst the rest of the member states. Although these ideas hold true, they are not the only ways in which Bulgaria and the EU relate because they do not give enough background information about the policies and actions of the Union that would help citizens grasp the mechanisms and evaluate or criticize adequately. As de Vreese (2003) points out, a working democracy requires effective communication. Applied to the Bulgarian situation, a democratic relationship with the EU in the minds of the citizens needs to be achieved through sufficient information and realization of the mechanism of decision-making at the Union level. This is harder to achieve in a situation in which the EU receives coverage only in critical political or economic moments when the news are reported in terms of conflict, economic consequences or attribution of responsibility. Furthermore, often news reports about the EU are highly nationalised, that is, put in a very specific national framework, which provides only the national meaning of the events in focus. Thus, the general importance and relevance of news about the EU is not discussed in sufficient length in order for citizens to understand them. 

When considering Nelson et al.’s definition of framing as the process through which a source “defines the essential problem underlying a particular social or political issue, and outlines a set of considerations purportedly relevant to that issue” (1997, p. 222) and the emerging dominant frame of economic consequences, it can be concluded that Bulgarian media define political issues from the interaction between Bulgaria and the EU as possessing inherent economic consequences. Through their coverage of news, they set the direction in which the thoughts of the audience are likely to go when perceiving the reports about the EU and Bulgaria. The reason for this is that media frames interact with the audiences’ schemata, thus affecting their views and opinions (Scheufele, 2004). Ultimately, media shape the perceived reality of the relations between the Union and the country as being based on purely economic interests. In this way, they neglect other political, social, and cultural importance that the country’s membership might have, for example, importance on the world stage, social and cultural belonging, and similar. The process of emphasising certain aspects of an issue is not necessarily negative, but it excludes the creation of a fully formed and adequate picture of the situation. As Altheide (1997) notes, “Frames are the focus, a parameter or boundary, for discussing a particular event. Frames focus on what will be discussed, how it will be discussed, and above all, how it will not be discussed” (p. 651). Thus, their characteristics are important for judging precisely what kind of information about an event or an issue will or will not reach the audiences. 

The framing of news concerning the EU with the above-mentioned emerging frames has a very practical side for journalists, which is the simplification of events and issues and assigning meaning to them, so that they are more easily digested and presented to audiences, as Valkenburg, Semetko & de Vreese (1999) have pointed out. Suggesting that EU-related news should be treated in terms of economic consequences, conflict, attribution of responsibility, and benchmarking of Bulgaria makes it easier for both journalists and citizens to operate with any new developing on the EU or national level. It is important to keep in mind that Bulgarian journalists, just like citizens, have started just now to receive information about the EU. This aspect of the news making and frame formation process is crucial and should be taken in account in a qualitative exploration as this one. The most direct and obvious consequences that Bulgaria’s membership in the Union has are precisely the economic relations, which makes this a persistent topic, and consequently, an emerging frame in the national TV broadcasts and newspaper articles.  

The present work sheds light, albeit not extensively, on the ways in which the media of  one new EU member state present European political and economic issues, which has been pointed out by de Vreese et al. (2006) as something missing in academic media research about the EU and its new member states. The nature of the present research is qualitative content analysis through inductive category development. Although some quantitative methods were used in determining the most popular frames used by Bulgarian TV and print media, their role was only to establish the prominence. The gist of this study is the qualitative part. It is important to note in this relation that many of the studies used as a theoretical and methodological basis for the current work are quantitative, especially the ones that are dedicated to the empirical study of frames. Thus, although the present results confirm the findings from the quantitative researches and there are many parallels between them, the present work takes a different methodological path. The analytical process in the present case was completely different from the ones used in the quoted quantitative studies, since it did not concentrate on counting but rather on deeper examination of the media texts. Having in mind the findings from the previous chapter, the choice of qualitative research seems useful because it allowed for interesting country-specific frames to emerge through the careful analysis of the framing devices used by Bulgarian journalists. In the light of Haller and Ralph’s qualitative study of frames (2001), this approach was useful because it considers “story sources, direct and indirect quotes, language/terminology used, pro or con narratives [...], and missing perspectives about the issue” (p. 408). Paying attention to the process of construction of frames that occurs in media shows that the background of the media – whether it is print or TV, serious or sensationalist – influences the news stories it produces. These details, which are of seemingly secondary importance, prove to be quite significant because they allowed the present thesis to reveal national-level details that would not have been possible through simply counting the presence of certain pre-existing frames.

5. Scientific and social relevance 

As far as the three levels of scientific and social relevance of the current work are concerned, the results and conclusions seem to match the expected exploration. On the level of the communication paradox of the EU, the research on Bulgaria shows that information about the Union reaches the national audience, but framed in specific meaning packages and presented in specific contexts. Thus, it is unclear what amount of objective information about EU-related events and policies reaches Bulgarian citizens. This finding has social implications since the disparity between the high importance of the EU for the country and the scarce media coverage of EU is in place and affects the perceptions of the Bulgarian society about the Union. As far as the second level is concerned, the current research shows that, indeed, the media frames employed in the coverage of EU-related news by Bulgarian print and TV media exhibit country-specific characteristics. This means that similar research in this field is able to reveal social specificities about the national context, as is shown in the present case about Bulgaria. In relation to these country-specific emerging frames, the more scientific third layer of importance of this research appears since the current study revealed the prominence of both a couple of well-known media frames and the existence of some new, country-specific ones, which might prove useful in similar future studies. Thus, the present thesis contributes to the academic exploration of media frames by confirming some and discovering other, new frames. 
6. Future research
The following section explains some methodological and theoretical considerations and ideas for future research. The mentioned points could not have been included in the present study since they are beyond its scope. However, they might be useful for conducting future research in the area, since they seem to hold potentially interesting findings. These suggestions are both areas in which the current work could not delve into and simply connected topics that appear relevant and can be of interest for academics in the field. 

a. Methodology
An important methodological disclaimer when considering the data analysis, results, and conclusions from the present thesis is the amount of units examined in this research sample. Although only twenty newspaper articles from two widely read daily newspapers and twenty news stories from two popular TV stations with high viewership are included, the sample is representative of Bulgarian media to a certain extent. This is due to the fact that the media outlets in focus are with diverse ownership and programming or editorial policies. Still, a more extensive research sample would allow for richer and more versatile results, as well as for higher statistical significance of the quantitative aspects of the research. Of course, the choice of qualitative content analysis as the method for this thesis automatically suggests that the research units would be less than in a quantitative study because of the nature of the analysis involved. Furthermore, future research that can prove helpful for making generalisations about media frames employed by the news outlets of new EU member states can include similar analysis of Central and Eastern European news media. Such an endeavour might confirm the findings in this one and furthermore add different country-specific media frames from the other new member states. 

Another point in the present study that might contain an interesting opportunity for further research is the comparison between the way the different media cover news about the EU in Bulgaria or in other Central and Eastern European member states. For example, a more detailed comparative analysis between the coverage of the EU by print and TV media in Bulgaria might reveal curious patterns, as well as within print and TV media themselves. This is related to the fact that the ownership, structure, and ethics of the media outlets affect the ways in which they approach reporting news. The formats of the different types of media might also be a factor in the coverage they provide and the frames they employ. In this connection, further research can also consider analysis of both media texts and videos for the television format. Scrutinising the video recordings could reveal details about the nature of the coverage that cannot be found in the verbal parts. Thus, TV broadcasts can be reviewed in their totality, rather than only as texts as they have been analysed in the current thesis. 

b. Theory
In terms of the theoretical background and framework employed in the present study, another approach to a new research in this field for the Bulgarian context could be the exploration of the audience frames that correspond to the discovered media ones. Such an endeavour entails in-depth interviews with Bulgarian citizens and is clearly beyond the scope of the current thesis. However, as mentioned earlier in Chapter 2, it is the complementary type of research to the present one. It would benefit greatly the general understanding about the framing processes that occur in Bulgarian media and the corresponding audience frames that Bulgarian citizens develop. This is so because only first step of the framing process has been considered by the current research, that is, the frame building. The next two steps are the frame setting and the consequences of the framing. As mentioned earlier, in order to create a full picture of the framing process, it is important to conduct analogous research on the rest of the steps in the cycle – on the frame setting, that is, the interaction between the media frames and the audience frames, and on the effects on public opinion and attitudes, which is the third stage of the framing process. 

When thinking in EU context, the results and conclusions described in the previous chapters can be reviewed in the light of the perceived and, to some extent, real communication deficit of the EU. Similar and more in-depth studies dealing specifically with the topic can provide a further and deeper insight into this communication issue between the EU and its member states’ citizens, which could help alleviate the situation and offer practical solutions to both EU officials and media. 
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Appendix 1: Coding Manual 
1. Unit number – code and number
2. Medium – name of TV channel/ Newspaper
3. Date and time of broadcast/ publishing
4. Location of broadcast/publishing
5. Presenter/ author
6. Length of report (seconds/ words)
7. Placement of the story 

· Newspaper – number of page

· TV newscast – number of the story in the sequence of stories
8. Title or emphasis
9. Focus or main topic
10. Themes 
11. News sources (institutions, officials, citizens)
12. Names and status of individuals presented or interviewed
13. Brief description (summary)
14. Framing devices 
· headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes)
15. Comments 
· how the case was similar or different from others 
Appendix 2: Dates and number of research units examined

1. Dates and number of stories in the examined newspapers and TV channels’ broadcasts 

a. Ten news stories from the daily newspaper Dnevnik – all examined issues have at least one story dedicated to the EU
· A1 - 29 March 2010 – 2 relevant stories (choice – the story on page 1, more relevant to the EU)

· A2 - 31 March 2010 – 1 relevant story
· A3 - 1 April 2010 – 2 relevant stories (choice – the story on page 9, the other one is an interview and thus is harder to compare its text with the rest)

· A4 - 6 April 2010 – 2 relevant stories (choice – the story on page 1 because it is more detailed and concerns more directly the EU)

· A5 - 7 April 2010 – 1 relevant story

· A6 – 12 April 2010 – 1 relevant story

· A7 – 13 April 2010 – 1 relevant story

· A8 – 14 April 2010 – 1 relevant story

· A9 – 15 April 2010 – 1 relevant story

· A10 – 23 April 2010 – 1 relevant story
b. Ten news stories from the daily newspaper Trud – not all examined issues have a story dedicated to the EU
· B1 - 29 March 2010 – 1 relevant story

· B2 - 31 March 2010 – 1 relevant story
· B3 - 7 April 2010 – 1 relevant story

· B4 - 9 April 2010 – 1 relevant story

· B5 -  11 April 2010 – 1 relevant story

· B6 – 12 April 2010 – 1 relevant story

· B7 – 12 April 2010 – 1 relevant story

· B8 – 15 April 2010 – 1 relevant story

· B9 – 22 April 2010 – 1 relevant story
· B10 – 23 April 2010 – 1 relevant story
c. Ten news stories from bTV
· C1 – 29 March 2010 

· C2 – 8 April 2010 
· C3 - 9 April 2010

· C4 - 11 April 2010 

· C5 - 15 April 2010 

· C6 – 19 April 2010

· C7 – 20 April 2010

· C8 – 22 April 2010

· C9 – 23 April 2010
· C10 – 23 April 2010
d. Ten news stories from BNT
· D1 – 31 March 2010 

· D2 – 1 April 2010 
· D3 - 2 April 2010

· D4 - 11 April 2010 

· D5 - 12 April 2010 

· D6 –  16 April 2010

· D7 –  19 April 2010

· D8 –  20 April 2010

· D9 – 23 April 2010
· D10 – 27 April 2010
Appendix 3: Coding Manual Sheets

1. Unit number – A1 
2. Medium –Newspaper – Dnevnik 
3. Date of publishing – 29 March 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Hristo Petrov
6. Length of report (seconds/ words) – 277 words
7. Placement of the story - number of page – page 1 of 24
8. Title or emphasis – “The deficit – the new big problem of Europe”
9. Focus or main topic – how the EU countries plan to cope with the problem of the budget deficit and fiscal discipline of Eurozone countries
10. Themes – new fiscal discipline rules for the EU; bad fiscal discipline of countries that have adopted the euro; 
11. News sources (institutions, officials, citizens) – leaders of the EU; Reuters; Swedish prime minister Frederick Reinfeld 
12. Names and status of individuals presented or interviewed - Swedish prime minister Frederick Reinfeld quoted: “When we agreed for the Lisbon Treaty, we swore not to touch it for 10 years”
13. Brief description (summary)
The article describes that EU leaders have met to discuss how to cope with the problem of budget deficits of countries in the Eurozone after the financial crisis of Greece. It also outlines a couple of options for this that the EU leaders consider. Such changes would need to be introduced through new common laws, which will be hard since the Lisbon Treaty passed only recently.

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
·  “it is a small problem in comparison with the far more serious challenge – the bad budget discipline of the countries in the Eurozone” 

· framed in terms of financial problems; potential conflict between member states; penalty options for Euro countries with budget deficit; framed also in terms of difficulties

· Key phrases – “serious challenge,” “punishment for fiscal irresponsibility,” “will be so hard that it seems almost impossible,” “refused fully such a possibility,” “countries backsliders,” “discipline,” “stricter”

15. Comments (how the case was similar or different from others)

· Economic consequences frame
· Conflict frame
1. Unit number – A2 
2. Medium –Newspaper – Dnevnik 
3. Date of publishing – 31 March 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Dnevnik
6. Length of report (seconds/ words) – 433 words
7. Placement of the story – number of page – page 13 of 24
8. Title or emphasis – “IMF: Greek banks need a safety net”
9. Focus or main topic – the need of Greek banks for a safety net in order to prevent future problems, 
10. Themes – the Greek crisis; the plan for helping Greece financially; the risks for Greek banks 
11. News sources (institutions, officials, citizens) – Reuters, the director of IMF for Europe, the president of the European Central Bank; financial experts
12. Names and status of individuals presented or interviewed – Marek Belka, director of IMF for Europe; Reuters; Jean-Claude Trichet, president of the European Central Bank; financial experts (no names)
13. Brief description (summary)
The article is based on the word of Marek Belka about the status of Greek banks. It describes how the Greek financial problems will be dealt with by the EU and the IMF. Greece is one of the countries in the EU recognized to have low fiscal discipline. The problems that manifest now there can appear in other countries as well. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “serious reforms,” “difficult situation,” “we cannot be sure when the situation will improve,” “Greece has so many sins,” 
· “safety net” – metaphor for financial rules that should prevent problems
· Financial stability is the focus, financial risks and potential problems that have to be prevented in the Eurozone; there is a hint of conflict between the EU and IMF on how and who should help Greece; 
· Key phrases – “financial stability,” “problems”
15. Comments (how the case was similar or different from others)

The case treats financial issues – similarity – the topic of the Greek financial problems; 

It is different because the focus is on IMF and its official is quoted in the article

· Economic consequences frame

· Attribution of responsibility frame

1. Unit number – A3 
2. Medium –Newspaper – Dnevnik
3. Date of publishing –1 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Dnevnik
6. Length of report (seconds/ words) – 343 words
7. Placement of the story - number of page – page 21 of 24
8. Title or emphasis – “Europeans want more and bigger subsidies for agriculture”
9. Focus or main topic – a research on how much Europeans know about the Common Agricultural Policy of the EU and what is their opinion about it
10. Themes – agriculture, CAP, new member states’ knowledge about CAP
11. News sources (institutions, officials, citizens) – European statistic agency Eurobarometer; different nationalities of EU citizens; 
12. Names and status of individuals presented or interviewed – none
13. Brief description (summary)
The article is based on the Eurobarometer research on CAP, which was based on European citizens’ opinion and assumptions about this policy. It describes how different nations see the policy in different ways (old vs. new member states, south vs. north member states)

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “healthy food,” “agriculture,” “

· The article is dedicated to a specific European common policy – exclusively to it; 

· “the biggest differences between the member states are seen in the questions about the financial stimulation of agriculture” – emphasis on the economic aspect, also disagreement on this financial issue; 

15. Comments (how the case was similar or different from others)

The case is slightly different because it is based on statistical research and is not only focused on financial topics. It emphasizes the difference between old and new member states in their levels of knowledge about the EU’s CAP.

Benchmarking – percentages; 

· Economic consequences frame

· Benchmarking (BG) frame

1. Unit number – A4 
2. Medium –Newspaper – Dnevnik
3. Date of publishing – 4 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author  – Hristo Petrov
6. Length of report (seconds/ words) – 365 words
7. Placement of the story – number of page – page of 1 of 24
8. Title or emphasis – “The lack of reforms feeds the deficits in Eastern Europe”
9. Focus or main topic – the World Bank comments on the financial crisis and results in the new 10 member states of the EU
10. Themes – recession, public spending, unemployment, budget deficit
11. News sources (institutions, officials, citizens) – the World Bank
12. Names and status of individuals presented or interviewed – none
13. Brief description (summary)
The article presents briefly the results from the report of the World Bank on the 10 new member states of the EU. They all have different advantages and disadvantages in coping with the financial crisis and recession. Two paragraphs are dedicated to the ways in which Bulgaria is coping with the recession. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Budget deficit, recession, lack of reforms, unemployment rising
· “the problem is the most serious in..”; “cannot hope for permanent economic development”; “ineffective spending of state money”; “left the bottom”; “rise in the budget deficit”;
· Framed in terms of economic consequences for the new member states of the EU from the lack of reforms and the continuing recession/financial crisis
· Key words: problem, recession, lack of reforms, serious 
15. Comments (how the case was similar or different from others)

The case was partially dedicated on commenting how Bulgaria is coping with the financial difficulties, which means the news story was largely nationally-based. 

Engage with a piece of international news and direct it towards the national level 

· Economic consequences frame

· Attribution of responsibility (BG) frame
1. Unit number – A5 
2. Medium –Newspaper – Dnevnik
3. Date of publishing – 7 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Velizar Uzunov
6. Length of report (seconds/ words) – 262 words
7. Placement of the story  – number of page – page 7 of 24
8. Title or emphasis – “Credits for banks in the Eurozone might become more expensive”
9. Focus or main topic – the possibility that ECB might make it harder and more expensive for Eurozone banks to obtain credits 
10. Themes – credits for banks, 
11. News sources (institutions, officials, citizens) – Reuters; member of the Council of the ECB; economists consulted; President of ECB
12. Names and status of individuals presented or interviewed – member of the Council of the European Central Bank, Marco Kranietz; president of ECB, Jean-Claude Trichet; 
13. Brief description (summary)
The article describes the possibility of credits for Eurozone banks becoming more expensive and harder to obtain. It is based on things said by ECB members. The process for getting a credit will become more elaborate. This might have economic consequences – the interest of banks might rise up. 
14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· ECB – “the monetary institution”; credits;
· Might become more expensive – the article is concerned with prices rising; interests might rise
· “more expensive” in the headline; “might have problems with receiving credits from ECB” – problematic; “harder to obtain credits”
15. Comments (how the case was similar or different from others)

The article is concerned with potential consequences for Eurozone banks in case credits become more expensive. It is economic and thus looks at economic consequences and financial measures – interests of banks might rise up

· Economic consequences frame

1. Unit number – A6 
2. Medium –Newspaper – Dnevnik
3. Date of publishing – 12 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Lili Granitska
6. Length of report (seconds/ words) – 521 words
7. Placement of the story – number of page – page 4 of 24 
8. Title or emphasis – “New EU rules will save the money for highways”
9. Focus or main topic – how the new EU rules for managing funds will help Bulgaria and other countries to have more time to absorb the money
10. Themes – structural and cohesion funds, new EU rules, economic crisis,
11. News sources (institutions, officials, citizens) – MEP Evgeny Kirilov (Bulgarian)
12. Names and status of individuals presented or interviewed – MEP Evgeny Kirilov (Bulgarian); minister for European Affairs, Tomislav Donchev;
13. Brief description (summary)
The article presents the changes in EU rules concerning the limit periods for absorption of funds, which are linked to the economic crisis. The old rules are presented. The benefit for Bulgaria from these new rules is outlined. Percentages for absorption for different funds for Bulgaria are mentioned – benchmarking of the country. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Economic crisis; change of rules; 
· “new rules will save.. for Bulgaria”; 
· Faster absorption; problematic; speed up payments; “decrease risk of losing funds”; 
15. Comments (how the case was similar or different from others)

The article mentions various committees of the EU – the committee for budget control of the EU, committee for regional development of the EP; two officials that deal with the EU. Thus the information is a bit more technical and detailed. An interesting aspect is the benchmarking of Bulgaria along with the other member states in its level of absorption of EU funds. 

· Economic consequences frame

· Benchmarking (BG) frame

1. Unit number – A7 
2. Medium –Newspaper – Dnevnik
3. Date of publishing – 13 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Dnevnik
6. Length of report (seconds/ words) – 469 words 
7. Placement of the story – number of page – page 16 of 24
8. Title or emphasis – “ECB puts a limit for credits to trade banks”
9. Focus or main topic – that ECB changes its policy for credits to trade banks and how this is going to affect them
10. Themes – credits to banks, financial and economic crisis, stricter financial rules, 
11. News sources (institutions, officials, citizens) – Reuters; ECB; Bloomberg; 
12. Names and status of individuals presented or interviewed – Jean-Claude Trichet, president of ECB
13. Brief description (summary)
The article outlines how ECB will change its policy for lending credits to trade banks. It is based on various reports issued by the ECB itself. Banks will have to auction for credits. The article is quite economic in nature and focuses on the economic and financial crisis and the way ECB and banks deal with them. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· ECB – “the financial institution”; 
· Budget problems of Greece; 
· Financial problems are the focus again; 
15. Comments (how the case was similar or different from others)

As other articles, this one is very concerned with economics, banks, lending and the ECB. ECB is an EU institution that seems to be in focus because of the economic crisis. 

· Economic consequences frame

1. Unit number – A8 
2. Medium –Newspaper – Dnevnik
3. Date of publishing – 14 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Irina Novakova
6. Length of report (seconds/ words) – 316 words
7. Placement of the story – number of page – page 6 of 24
8. Title or emphasis – “Brussels will file the lawsuit for the Sofia garbage in the ECJ”
9. Focus or main topic – the Commission starts a lawsuit against Sofia because of the lack of a garbage-processing installation
10. Themes – problem with the processing of Sofia’s garbage; fear of high-price penalties by the ECJ; problems with the construction of the garbage processing installations;  
11. News sources (institutions, officials, citizens) – Bulgarian minister of Environment
12. Names and status of individuals presented or interviewed – Bulgarian minister of Environment, Nona Karadjova; Commissioner for Environment, Janez Potocnik; 
13. Brief description (summary)
The article describes the problem with the garbage processing of Sofia that will be addressed by the European Commission to the ECJ. The lawsuit might lead to financial penalties for Bulgaria. The article also outlines the problems with the construction of a garbage processing plant – the process is very slow and is delayed. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “problem with the lack of a functioning installation for the garbage of Sofia”
· “otherwise the country will be paying millions in penalties”
· “Brussels” – represents the EU as a whole, but mostly the European Commission; it is often used to signify the institution – a synecdoche?; 
· “the case will be reviewed in court”
15. Comments (how the case was similar or different from others)

The College of Commissioners is mentioned – the authors assume the audience knows what the College is. Bulgaria will try to fix the situation by explaining – but it might face penalties. Again the accent is on financial and economic consequences from this piece of news. The Commission is the sanctioning body – the country is accountable in front of it and the ECJ. 

· Economic consequences frame

· Attribution of responsibility (BG) frame

1. Unit number – A9 
2. Medium –Newspaper – Dnevnik
3. Date of publishing – 15 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Dnevnik
6. Length of report (seconds/ words) – 229 words
7. Placement of the story – number of page – page 18 of 24
8. Title or emphasis – “The financial package for Greece might reach 90 billion euro”
9. Focus or main topic – the amount of financial aid for Greece might be 90 billion euro, which is more than announced earlier; it has been negotiated at length by EU leaders
10. Themes – financial aid for Greece, loan by IMF and by EU countries; 
11. News sources (institutions, officials, citizens) – a German newspaper, basing its information on the European Commission; the European Commission; 
12. Names and status of individuals presented or interviewed – a German economist, Joachim Starbati; 
13. Brief description (summary)
The article points out a new possible sum to be given to Greece by the EU member states. It is economics-based and reviews the interest on the loans and the conditions on it. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Financial help, loan, interest, help Greece
· Speculations for higher sums
15. Comments (how the case was similar or different from others)

· The article is concerned with economics again; it deals with the financial help for the crisis in Greece; 

· Economic consequences frame

1. Unit number – A10  
2. Medium –Newspaper – Dnevnik
3. Date of publishing – 23 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Irina Novakova, Hristo Petrov
6. Length of report (seconds/ words) – 622 words
7. Placement of the story – number of page – page 10 of 24
8. Title or emphasis – “Brussels starts a procedure against Bulgaria because of the deficit”
9. Focus or main topic – Bulgaria’s noncompliance with the 3% budget deficit rule
10. Themes – budget deficit; introduction of the euro; European Commission procedures against countries; 
11. News sources (institutions, officials, citizens) – speaker of the European Commission for economic and financial issues; economist Daniel Gross; 
12. Names and status of individuals presented or interviewed – speaker of the European Commission for economic and financial issues, Amadeu Altafaz; financial minister Simeon Dyankov; Bulgarian prime minister Boyko Borissov; economist Daniel Gross; economist Krassen Stanchev; 
13. Brief description (summary)
The European Commission starts a procedure against Bulgaria because it doesn’t comply with the 3% budget deficit rule. Other 21 countries are undergoing such a procedure. The problem is not big if the country fixes this soon. It might slow down the introduction of the euro in Bulgaria. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Budget deficit; procedure for penalty; 
· Brussels – again signifies the European Commission; 
· Financial sanctions are possible if noncompliance continues – economic consequences outlined; 
· Automatic procedure for compliance with EU rules – enforces the image of the organization as strong; 
15. Comments (how the case was similar or different from others)

The EC is presented through the city it is situated in – Brussels. The economic consequences are outlined again – they are in focus. 

· Economic consequences frame

· Benchmarking (BG) frame

1. Unit number – B1  
2. Medium –Newspaper – Trud 
3. Date of publishing – 29 March 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Trud
6. Length of report (seconds/ words) – 190 words 
7. Placement of the story – page 27 of 40
8. Title or emphasis – “Europe turned its back on Switzerland because of Kadafi’s petrol”
9. Focus or main topic – EU lifted the visa ban on Libya that was imposed because of the diplomatic scandal between Switzerland and Libya
10. Themes – relations between EU and Libya; Kadafi; 
11. News sources (institutions, officials, citizens) – BBC; Libyan foreign minister Musa Kusa
12. Names and status of individuals presented or interviewed – Libyan foreign minister Musa Kusa
13. Brief description (summary)
EU lifted the visa ban on Libya and even apologized for the inconvenience. The scandal was between Switzerland and Libya because of kidnapped in Tripoli Swiss citizens and the arrest of Libyans in Switzerland. The rotational presidency of Spain has dealt with the question. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “apologized for the inconvenience”
· “solemnly announced”
· Conflict frame – conflict between Switzerland and Libya and EU and Switzerland (“we apologize for the inconvenience and we condemn it, we hope it won’t happen again”)
· Kadafi announced jihad to Switzerland 
15. Comments (how the case was similar or different from others)

· Written in a sensationalist style, the headline is quite strong but inadequate to the text

· Conflict frame – political and international scandal
1. Unit number – B2  
2. Medium –Newspaper – Trud 
3. Date of publishing – 31 March 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Trud 
6. Length of report (seconds/ words) – 390 words
7. Placement of the story  – page 8 of 40
8. Title or emphasis – “’You haven’t learnt how to spend euromoney’”
9. Focus or main topic – the slow absorption of EU money by Bulgaria 
10. Themes – EU funds absorption; water, transport, environment; bad administration; 
11. News sources (institutions, officials, citizens) – vice-president of DG Regional policy of EC for Bulgaria, Carsten Rasmussen; Rosen Plevneliev, Bulgarian minister of regional development 
12. Names and status of individuals presented or interviewed – vice-president of DG Regional policy of EC for Bulgaria, Carsten Rasmussen; Rosen Plevneliev, Bulgarian minister of regional development 
13. Brief description (summary)
Carsten Rasmussen presents his criticism towards the way Bulgaria absorbs EU funds. He points out the problematic areas of transport, water, and infrastructure, in which the country is not absorbing well. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “extremely small advance”; “criticized sharply the government”; “lagging behind with light years”; “the main challenge that Bulgaria is facing is in infrastructure”; “criticized severely the ability of the administration to absorb external financing”
· European funds management
15. Comments (how the case was similar or different from others)

· Conflict – the tone of Rasmussen is presented as very sharp and critical

· Economic consequences – if Bulgaria does not act, it is going to lose money; it is not taking advantage of what it is given

· Attribution of responsibility  (BG) – administration 

· Benchmarking – (BG) – comparison of % absorption in other MS
1. Unit number – B3  
2. Medium –Newspaper – Trud 
3. Date of publishing – 7 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – TRUD
6. Length of report (seconds/ words) – 145 words
7. Placement of the story – page 5 of 40 
8. Title or emphasis – “We are competing for one Bulgarian diplomat of the EU”
9. Focus or main topic – the ministry of foreign affairs that there will be Bulgarian diplomats in the new diplomatic agency of the EU
10. Themes – no national quotas for the new diplomatic service; MFA hopes there will be some Bulgarians;
11. News sources (institutions, officials, citizens) – MFA
12. Names and status of individuals presented or interviewed – none
13. Brief description (summary)
The ministry of FA hopes there will be Bulgarians who will win the competition for the new diplomatic service of the EU. The competition will be very hard because there are no national quotas. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “at least one Bulgarian”
· “these are the hopes of MFA”
· “the competition will be very difficult”
15. Comments (how the case was similar or different from others)

· The frame is the inadequacy in Bulgaria – the MFA “hopes” instead of preparing cadres for this diplomatic service; the competition is said to be very hard and there are no national quotas – unlikely that Bulgarians will manage to enter it
1. Unit number – B4  
2. Medium –Newspaper – Trud 
3. Date of publishing – 9 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Trud
6. Length of report (seconds/ words) – 156 words
7. Placement of the story – page 6 of 40
8. Title or emphasis – “They educate 10500 Roma people with money from the EU”
9. Focus or main topic – Roma Bulgarians will be educated with EU funds 
10. Themes – Roma citizens – problematic; financial losses for the country; European funds
11. News sources (institutions, officials, citizens) – vice social minister Krasimir Popov; representative of the World Bank Florian Fichtel
12. Names and status of individuals presented or interviewed – vice social minister Krasimir Popov; representative of the World Bank Florian Fichtel
13. Brief description (summary)
The operational program Human Resources will finance the education of 10500 Roma Bulgarians. The losses for countries with such minorities are big, so it should be fought against. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “for their education, it will be paid with European money” – not a clean statement, there are nuances 
15. Comments (how the case was similar or different from others)

· Lack of harmony between Roma population and Bulgarian country – financial losses for Bulgarians; minority frame, the EU money go to the minority – there is implied criticism and condescending attitude in the tone 

· Economic consequences frame 

· TONE: condescending, critical, a bit satirical
1. Unit number – B5  
2. Medium –Newspaper – Trud 
3. Date of publishing – 11 April2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Trud
6. Length of report (seconds/ words) – 243 words
7. Placement of the story – page 8 of 40
8. Title or emphasis – “There might be sanctions from the EU”
9. Focus or main topic – EU might start a penalty procedure against Bulgaria for excessive deficit
10. Themes – possible excessive deficit procedure; reforms are needed against the crisis; the current government is late in reforms; 
11. News sources (institutions, officials, citizens) – Ivan Kostov, a politician 
12. Names and status of individuals presented or interviewed – Ivan Kostov, a politician 
13. Brief description (summary)
The right wing politician IK comments on a possible excessive deficit procedure against Bulgaria because of the budget deficit. This might slow down the entering in the Eurozone. Urgent reforms are needed to battle the economic crisis.  

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “penalty procedure against Bulgaria for excessive deficit”; “surprisingly high deficit”; sanctions, drastic reforms; “the dark blue leader said”;
· “the more the reforms are postponed, the more painful and dramatic they will be”
15. Comments (how the case was similar or different from others)

· Criticism against the current government 

· Economic consequences – sanctions against BG by the EU
· Attribution of responsibility (BG)– current government 

1. Unit number – B6 
2. Medium –Newspaper - Trud 
3. Date of publishing – 12 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Trud
6. Length of report (seconds/ words) – 365 words
7. Placement of the story – page 28 of 40
8. Title or emphasis – “Germany will give loans to Greece”
9. Focus or main topic – loans from Germany to Greece to refinance its economy

10. Themes – loans by EU countries to assist Greece; bad fiscal discipline; financial crisis;
11. News sources (institutions, officials, citizens) – Die Welt newspaper (German); 
12. Names and status of individuals presented or interviewed – none

13. Brief description (summary)
Greece will borrow from the EU and from Germany in particular to repay its debts and refinance its economy. It is in a serious crisis. The loans will be assisted by IMF as well. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Deficit, loans, bonds, interest rates, bankruptcy, strict financial discipline, 
· “Greek crisis”
15. Comments (how the case was similar or different from others)

· Economic consequences for the EU and for Greece

1. Unit number – B7 
2. Medium –Newspaper - Trud
3. Date of publishing – 13 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Trud
6. Length of report (seconds/ words) – 335 words
7. Placement of the story – page 31 of 40
8. Title or emphasis – “Europe saves Greece with 30 billion euro”
9. Focus or main topic – the plan for assisting Greece with loans from the EU
10. Themes – loans for Greece; financial problems; rise of the exchange rate of the euro
11. News sources (institutions, officials, citizens) – Georgious Papandreou, Greek prime minister
12. Names and status of individuals presented or interviewed – Georgious Papandreou, Greek prime minister
13. Brief description (summary)
The 16 Eurozone members decided to assist Greece with cheap loans. They will be given only if requested by the country. Percentages in the plan are presented. Greece has to quickly repay its debts on bonds. Its budget deficit is very high. The euro rose because of the news. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “the lion’s share of the loans will be ensured by Germany”
· “saves Greece”; 
· “IMF also gives money” – lead 
· Bonds, help package; interest; saving plan; financial crisis; budget deficit;
15. Comments (how the case was similar or different from others)

· Purely in terms of economic consequences – percentages and sums; what the interests will be and what sums 
1. Unit number – B8 
2. Medium –Newspaper - Trud
3. Date of publishing – 15 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Veselin Zhelev, correspondent in Brussels 
6. Length of report (seconds/ words) – 256 words
7. Placement of the story – page 30 of 40
8. Title or emphasis – “Brussels plans stricter rules for the Eurozone”
9. Focus or main topic – possible stricter rules to be accepted for the Eurozone
10. Themes – Greek economic crisis; stricter rules for the Eurozone; 
11. News sources (institutions, officials, citizens) – commissioner for monetary affairs Olli Rehn; 
12. Names and status of individuals presented or interviewed – commissioner for monetary affairs Olli Rehn; 
13. Brief description (summary)
EC discusses possible stricter rules for the Eurozone in order to avoid crisis like the one in Greece. The measures might include tighter control of the budget deficit. Greece has mess up a lot because it has falsified deficit numbers etc. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Inflation, budget deficit; 
· “they are all above the 3% limit because they spilled money in their economies and to save banks and to fight the recession”
· “the Eurozone was forced to promise Greece 30 billion euro loans” 
· Overweight deficit; illegal state aid
15. Comments (how the case was similar or different from others)
· The tone is very aggressive towards Greece – blame – attribution of responsibility frame
· Economic consequences

· TONE: condescending, critical towards Greece (biased), awkward words
1. Unit number – B9 
2. Medium –Newspaper - Trud
3. Date of publishing – 22 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Veselin Zhelev, correspondent in Brussels
6. Length of report (seconds/ words) – 362 words
7. Placement of the story – page 24 of 30
8. Title or emphasis – “In the EU with a unified sky there wouldn’t have been chaos”
9. Focus or main topic – a directive for common air flights that would have prevented the flight crisis
10. Themes – common directive for flights; flight crisis; Eurocontrol’s powers; volcano eruption
11. News sources (institutions, officials, citizens) – EC
12. Names and status of individuals presented or interviewed – none

13. Brief description (summary)
There is a directive for a common air space over Europe which has to be applied by 2012 but is not in power yet. If it were, the crisis would not have happened. The directive would create a common body for flights regulation. Now each country holds sovereignty over this.  

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Directive for a unified European sky
· Eurocontrol – flight control agency, not enough powers;  explanation of its current powers; it coordinates and gives recommendations 
· Lack of coordination now; 
15. Comments (how the case was similar or different from others)

· Attribution of responsibility – it the directive had been accepted by member states, the flight crisis would have been prevented
1. Unit number – B10 
2. Medium –Newspaper - Trud
3. Date of publishing – 23 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Trud
6. Length of report (seconds/ words) – 232 words
7. Placement of the story – page 5 of 40
8. Title or emphasis – “European Commission gave us a postponement for 227 million euro”
9. Focus or main topic – EC postpones the deadlines for absorption of funds ISPA for Bulgarian projects
10. Themes – EU funds, postponement, financing, penalty procedure for Sofia garbage
11. News sources (institutions, officials, citizens) – vice mayor of Sofia, Irina Savina; mayor of Sofia, Yordanka Fandukova; Bulgarian National Radio
12. Names and status of individuals presented or interviewed – vice mayor of Sofia, Irina Savina; mayor of Sofia, Yordanka Fandukova 
13. Brief description (summary)
EC allows Bulgaria to take longer to absorb the money for building Danube bridge 2 and some eco projects like water projects. EC is suing Sofia for its garbage disposing. 

14. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Absorption of ISPA funds; deadlines extended; no penalty procedure; 
· Penalty procedure against Sofia because of the garbage
· “the EC is not satisfied with the measures taken here” – internal criticism 
15. Comments (how the case was similar or different from others)
· Economic consequences – the money will be still used, not lost – good

· Attribution of responsibility (BG) – measures taken by BG administration not good enough
1. Unit number – C1 
2. Medium –TV – bTV 
3. Date of publishing – 29 March 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 1:15 min (75 sec); 178 words
6. Title or emphasis – “EU decided how to help Greece”
7. Focus or main topic – the agreed loan for Greece with the participation of the EU and the IMF
8. Themes – financial help/loan for Greece; agreement between France and Germany on the topic; 
9. News sources (institutions, officials, citizens) – Angela Merkel; Boyko Borissov (quoted)
10. Names and status of individuals presented or interviewed – Nicolas Sarcozy; Angela Merkel; Bulgarian prime minister Boyko Borissov;
11. Brief description (summary)
The article describes the agreement reached by the EU for the help to be provided to Greece. It will be a combination between EU and IMF resources, coordinated by the EU. France and Germany negotiated in order to bring Germany in line with the opinion of the rest of the member states. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “the EU found agreement how to help Greece”; 
· “for me it’s important to learn our lesson so that this does not repeat” – Merkel;
· Interesting quote by B. Borissov – “I hope that in the Eurozone we will also control our spending so that we don’t spend more than we earn” – the national feature of the story, the national perspective is given; 
· Financial experts in Brussels – again Brussels is the city-institution, it represents the executive of the EU through a geographic place 
· Credits; mechanism; 

13. Comments (how the case was similar or different from others)
· Unlike in other stories (especially newspaper ones), here the EU officials agreed on something – they reached consensus, so the potential conflict was resolved

· The story is framed again in economic consequences – the sum to be provided to Greece is mentioned and the mechanism through which it will be provided; Also, it  hints about a conflict between the EU officials which was resolved and consensus reached;

· Economic consequences frame 

1. Unit number – C2 
2. Medium –TV – bTV 
3. Date of publishing – 8 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) –min (35 sec); 88 words
6. Title or emphasis – “Brussels prepares more measures against the crisis”
7. Focus or main topic – new financial measures against the crisis that are discussed by the EC
8. Themes – financial crisis, new taxes discussed
9. News sources (institutions, officials, citizens) – the European Commission
10. Names and status of individuals presented or interviewed - none
11. Brief description (summary)
The story outlines the possible new measures on EU level to fight the crisis, which include potential new taxes, taxes for banks, etc. Financial ministers will meet to discuss them.

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Brussels again signifies the institution EC – it is even used in the headline – symbolic representation
· Crisis, financial stability, measures, financial losses, banks;
· Financial ministers/ EC – no faces, no names
13. Comments (how the case was similar or different from others)

· Brussels again signifies the EC

· Financial aspects – economic consequences discussed – what can be gained from these potential new measures
· Economic consequences frame 

1. Unit number – C3 
2. Medium –TV – bTV 
3. Date of publishing – 9 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) –min (44 sec); 170 words
6. Title or emphasis – “Brussels offended for the meeting in Prague”
7. Focus or main topic – the meeting between Obama and Eastern European leaders in Prague where nobody from EU level was invited
8. Themes – the Commission is offended;
9. News sources (institutions, officials, citizens) – EU Observer; EU analyzers (no names) – not very solid sources;  
10. Names and status of individuals presented or interviewed – Barack Obama; Boyko Borissov, Bulgarian prime minister; European president – no name, not invited; 
11. Brief description (summary)
The officials in Brussels are supposedly offended by the fact that Obama hasn’t invited them at the meeting in Prague with Russia and Eastern and Central European countries. This is pointed out by “EU analyzers” as a signal that USA prefers Russia as an international partner instead of the EU. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Conflict – “this is a signal that USA prefers Russia as an international political partner instead of the EU”
· “not only they didn’t witness the new contract between Washington and Moscow, the EU officials also did not taste the menu on the working dinner with leaders from Central and Eastern Europe” – not very professional wording, has a sensationalist taste
13. Comments (how the case was similar or different from others)

· Conflict frame – EC offended; speculations by “EU analyzers” that Brussels is offended and that USA prefers Russia as an international partner – not confirmed by any EU institution as a statement; 
1. Unit number – C4 
2. Medium –TV – bTV 
3. Date of publishing – 11 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 1:32 min (92 sec); 291 words
6. Title or emphasis – “Eurozone with new urgent help for Greece”
7. Focus or main topic – the amount that the Eurogroup countries will give to Greece as a loan if it needs them;
8. Themes – loan for Greece; the financial plan for helping it
9. News sources (institutions, officials, citizens) – prime minister of Luxembourg, president of the Eurogroup – Jean-Claude Junker; 
10. Names and status of individuals presented or interviewed - prime minister of Luxembourg, president of the Eurogroup – Jean-Claude Junker; Olli Rehn, Commissioner for financial issues;
11. Brief description (summary)
The countries from the Eurogroup agreed to help Greece with 30 million euro for the first year of the plan, in case the country demands it. The agreement was taken by the financial ministers and the ECB. The IMF will be included later in the plan with financing as well. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Heavy financial crisis – Greece; 

· “green light” for the plan by European institutions

· “the interest is quite lower than what has been offered until now to Greece” – econ consequences

13. Comments (how the case was similar or different from others)

· Framed in terms of econ consequences – what amount can be given to Greece; 

· Visible agreement between EU institutions, green light given, ECB approves; harmony on the EU level in their decisions

· The Eurogroup is not described – assumed that the audience knows it

· Economic consequences frame 

1. Unit number – C5 
2. Medium –TV – bTV 
3. Date of publishing – 15 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 1:54 min (114 sec); 188 words
6. Title or emphasis – “An informal meeting of EU financial ministers starts in Madrid”
7. Focus or main topic – meeting of the financial ministers of EU; comments by Bulgarian financial ministers on the situation about Bulgaria adopting the euro soon
8. Themes – Bulgaria’s adoption of the euro – meeting the standards; excessive deficit procedure; 
9. News sources (institutions, officials, citizens) – Bulgarian financial minister Simeon Dyankov
10. Names and status of individuals presented or interviewed - Bulgarian financial minister Simeon Dyankov; 
11. Brief description (summary)
There is a meeting of financial ministers of EU in Madrid. The Bulgarian financial minister comments on the possibility of Bulgaria’s adoption of the euro to be postponed if we have an excessive deficit procedure. He outlines what can be done to make the Commission see Bulgaria as ok to adopt the euro. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Budget deficit; evaluation for Bulgaria; excessive deficit procedure (EU term), ERM2 – also EU term
· Mentions the EU Commission 
· Framed as – Bulgaria fighting to convince the Commission in its adequacy to adopt the euro
13. Comments (how the case was similar or different from others)

· again framed in terms of econ consequences – it’s economical piece of news; 
· Economic consequences frame 

1. Unit number – C6 
2. Medium –TV – bTV 
3. Date of publishing – 19 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 0:44 min (44 sec); 79words
6. Title or emphasis – “Special meeting of the transport ministers of the EU”
7. Focus or main topic – video conference of the transport ministers of the EU because of the flight crisis
8. Themes – Icelandic volcano eruption, flight crisis, transport ministers of EU
9. News sources (institutions, officials, citizens) – Spanish presidency of the EU is the informant
10. Names and status of individuals presented or interviewed – Jose Manuel Barroso, president of the EC; Commissioner for transport Siim Kallas
11. Brief description (summary)
Because of the crisis in flights over Europe caused by the eruption of the Icelandic volcano, the Spanish presidency of the EU calls for a special video conference of the transport ministers of the EU how to deal with the issue. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Crisis (mentioned 5 times), special meeting; 

· Special group to be formed “because of the Icelandic volcano and the economic consequences from its eruption” – econ consequences is the focus

· Evaluation of the situation;

· The President calls for the special meeting

13. Comments (how the case was similar or different from others)

· Economic consequences frame 

1. Unit number – C7 
2. Medium –TV – bTV 
3. Date of publishing – 20 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 1:12 min (72 sec); 157 words
6. Title or emphasis – “EU rejected the criticism for inadequate reaction to the flight crisis”
7. Focus or main topic – the commissioner for transport defends EU position to have postponed flights over Europe for so long
8. Themes – flight crisis, volcano eruption, criticism for inadequate reaction of the EU; 
9. News sources (institutions, officials, citizens) – European commissioner for transport, Siim Kallas
10. Names and status of individuals presented or interviewed - European commissioner for transport, Siim Kallas; European transport ministers;
11. Brief description (summary)
In a debate in the EP, the European commissioner for transport rejected the criticism that the EU did not take an adequate reaction for allowing flights during the flight crisis. He explained that this was not snow but a volcano and the situation remains serious. The criticism was that it took too long to allow the flights again. He explained that the decision is taken by experts not randomly. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Mentions the commissioner Siim Kallas; the European agency for flight control, Eurocontrol; 
· Criticism; failure of the European model; gradual opening of the flight space; 
· “we have to analyze the consequences from the event”
· “The situation remains serious” 
13. Comments (how the case was similar or different from others)

· Criticism towards the EU – EU is mentioned usually in crises and in problematic situations, when there is conflict and economic consequences; 

· Transport ministers consult with the EU agency Eurocontrol – coordination at EU level

· What image reaches EU citizens – that the EU is responsible for dealing with crises (financial, transport, etc); EU is not that presented in news when nothing problematic happens

· Attribution of responsibility frame

1. Unit number – C8 
2. Medium –TV – bTV 
3. Date of publishing – 22 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 1 min (60 sec); 156 words
6. Title or emphasis – “The EC starts a new procedure against Bulgaria”
7. Focus or main topic – the Commission starts an automatic excessive deficit procedure against Bulgaria because of its excessive deficit for 2009 (3.9%)
8. Themes – budget deficit, excessive deficit procedure, automatically activated, potential penalties
9. News sources (institutions, officials, citizens) – EC speaker for economic and financial issues, Amadeu Tardo; 
10. Names and status of individuals presented or interviewed - EC speaker for economic and financial issues, Amadeu Tardo; Bulgarian financial minister Simeon Dyankov mentioned; 
11. Brief description (summary)
The EC starts an excessive deficit procedure against Bulgaria because its budget deficit for 2009 is 3.9% (3% is the limit). If the deficit is not fought, this might lead to penalties for the country; 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “if the deficit is not removed, they might give us big penalties”

· European Investment Bank, Eurostat – mentioned; the EC is doing the procedure; 

· Econ consequences – financial penalties if we don’t converge; 

· Cheap credits; deficit; recommendations; penalties;

13. Comments (how the case was similar or different from others)

· The EC is a penalizing institution – it controls, it starts penalizing procedures against countries; the image of the EC is as a strong and mighty institution because it seems to have a lot of power to punish countries/ create problems for them

· Benchmarking -19 more countries have the same procedure started against them

· Economic consequences frame 

· Benchmarking frame

1. Unit number – C9 
2. Medium –TV – bTV 
3. Date of publishing –2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Dimiter Anestev
6. Length of report (seconds/ words) – 5:03 min (303 sec); 629 words
7. Title or emphasis – “The yellow card from Brussels does not have a penalty character”
8. Focus or main topic – summarized info about the excessive deficit procedure started against Bulgaria by the EC
9. Themes – excessive deficit
10. News sources (institutions, officials, citizens) – “authority EU experts”; Daniel Gross, director of the Center for analysis of European policies, based in Brussels; Kristalina Georgieva, Bulgarian commissioner in the EC
11. Names and status of individuals presented or interviewed - Daniel Gross, director of the Center for analysis of European policies, based in Brussels; Kristalina Georgieva, Bulgarian commissioner in the EC
12. Brief description (summary)
The news story is an overview of the budget deficit procedure, what it means and how it is going to be applied to Bulgaria. Double standards by the EC – Eurozone countries with excessive deficits have not been penalized. Daniel Gross reassures that Bulgaria is in good shape but that it has to quickly fix the deficit. The potential penalties are discussed – euro adoption delay and EIB not lending cheap credits to the country anymore. 
13. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “yellow card” – soccer terminology, this procedure is a warning; 
· not a penalty sanction; excessive deficit procedure; report with concrete recommendations expected; risk; penalty actions; sanctions; a fine; big problem of Bulgaria, big trade deficit; budget discipline;
· double standards by the EC – Eurozone countries with excessive deficits have not been penalised; “the EU does not follow its own fiscal discipline rules” – open criticism; 
· “The fact is that from the 27 member states, we are not the worst case”
14. Comments (how the case was similar or different from others)

· Economic consequences are very important – Bulgaria not adopting the euro soon enough because of the procedure; also EIB not lending cheap credits to Bulgaria anymore; 
· Benchmarking – procedure against 21 more countries; we are not the worst – important for Bulgarians obviously; we would have been with the best if the deficit was not revised; 
· Blame to the EU – double standards – Eurozone members with deficits much bigger than ours are not penalized; 
· The article is longer because it is dedicated to a problem of Bulgaria – the EU potential sanctions are relevant at the national level

· Economic consequences frame 

· Benchmarking frame
1. Unit number – C10 
2. Medium –TV – bTV 
3. Date of publishing – 23 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Author – Milena Filcheva
6. Length of report (seconds/ words) – 1:31 min (91 sec); 320 words
7. Title or emphasis – “Bio producers warn that we might have to give 800 million leva back to Brussels”
8. Focus or main topic – bio producers are not content with the Bulgarian agricultural ministry because it does not assist them in obtaining EU funds 
9. Themes – poor absorption of EU funds for agricultural ecology
10. News sources (institutions, officials, citizens) – the names of three Bulgarians are mentioned, but their positions in the Agriculture ministry is not pointed out; 
11. Names and status of individuals presented or interviewed - the names of three Bulgarians are mentioned, but their positions in the Agriculture ministry is not pointed out; minister of agriculture; 
12. Brief description (summary)
The Bulgarian agricultural ministry is in reform and there is nobody to assist the bio producers to obtain money from EU funds. This might lead to losing 800 million leva which were for agricultural ecology from EU funds. 

13. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· There is nobody in charge of assisting with EU funds in the Agricultural ministry
· “give back 800 million leva to Brussels”
· European subsidies for agricultural ecology; warn that money will be lost; 
· “this is a big financial resource that we are probably going to give back to Brussels”
· Brussels signifies the EU here – not only the EC as in the rest of the articles; the use of the city is not precise
14. Comments (how the case was similar or different from others)

· The story is again about econ consequences, which is even mentioned in the headline. The problem with absorption of EU funds is a big scandal in Bulgaria. It is usually framed as a conflict between administration and citizens because the administration does not meet adequately the needs of people in order for them to obtain the EU funds. This leads to losing the funds. 

· the Agricultural ministry is guilty because it does not provide adequate assistance with obtaining EU funds; many questions have not been answered by the ministry; administrative problems for slow absorption of funds – recurring theme in Bulgarian news

· Economic consequences frame 

· Attribution of responsibility frame
1. Unit number – D1 
2. Medium –TV – BNT
3. Date of publishing – 31 March 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 1:49 min (109 sec); 288 words
6. Title or emphasis – “European Commission: Bulgaria does not absorb well money”
7. Focus or main topic – report of the EC about levels of absorption of EU funds by member states
8. Themes – success level of Bulgaria – low; bad absorption of EU funds
9. News sources (institutions, officials, citizens) – Johannes Hahn, commissioner for regional development
10. Names and status of individuals presented or interviewed – Johannes Hahn, commissioner for regional development
11. Brief description (summary)
A report by the EC shows that Bulgaria’s level of absorption of EU funds is below the Union’s level. The transport funding is especially problematic – no funding for it has been exploited. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Constant political castling’s (chess term); 

· “one of the problems of Bulgaria is the poor administration”

· “the worst example is the transport field”

· “this is a relatively good result” – Bulgaria is mediocre in absorption

· “Bulgaria has not absorbed even one cent for transport”

· “according to Brussels, Bulgaria has problems with its administration which fails to prepare good projects for absorption of EU funds and suffers from constant political changes”

· Brussels again signifies the EC / EU (city-institution)
13. Comments (how the case was similar or different from others)

· Economic consequences frame
· Attribution of responsibility (BG) for the poor absorption – the poor Bulgarian administration 
· A special Bulgarian frame – Bulgaria fails to use well EU funds; inadequacy of Bulgarian administration; benchmarking frame
1. Unit number – D2 
2. Medium –TV – BNT
3. Date of publishing – 1 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 0:39 min (39 sec); 103 words
6. Title or emphasis – “EU gives 2 billion euro to Haiti”
7. Focus or main topic – the amount of financial aid to Haiti
8. Themes – financial aid, sum to be given, breakdown of the aid 
9. News sources (institutions, officials, citizens) – High Representative for Foreign Affairs, Catherine Ashton 
10. Names and status of individuals presented or interviewed - High Representative for Foreign Affairs, Catherine Ashton
11. Brief description (summary)
Catherine Ashton announced the amount to be given by the EU to Haiti as aid. It is a combination of money from the EU member states and private entities. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· To be given in the form of institutional funds
· EU acts as one  in its humanitarian aid 
13. Comments (how the case was similar or different from others)

· This is a story about the EU which is directed outside its territory – different
· The framing here is again concentrated on money– it is a part of the image of the EU
· Economic consequences frame
1. Unit number – D3 
2. Medium –TV – BNT
3. Date of publishing – 2 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 2:03 min (123 sec); 322 words
6. Title or emphasis – “Sentences for pedophiles and trafficking of people in the EU”
7. Focus or main topic – the projects for directives setting the low limit for sentences for pedophiles and traffic of people in the EU
8. Themes – minimum sentence for pedophiles and traffic of people to be created in the EU; no such harmonization now; 
9. News sources (institutions, officials, citizens) – Michele Cercone, speaker of the EC; 
10. Names and status of individuals presented or interviewed - Michele Cercone, speaker of the EC;
11. Brief description (summary)
The commission suggests directives to be created with which to set the minimum sentences for pedophiles and trafficking of people in the EU. Countries can use bigger sentences, but there should be a limit on the low barrier. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· “sexual tourists”; sexual harassment; trafficking of people; sentences; crimes; harmonization of laws;
· Project directives 
· Brussels again signifies the EC – it is the symbol
· Two quotes by the speaker – giving voice to the EC in the actual news
13. Comments (how the case was similar or different from others)

· Different story – dedicated to a concrete EU policy to be introduced; harmonization of minimum laws is something the EU has been trying to do;
· No particular frame; informational story, dedicated purely to the EU

1. Unit number – D4 
2. Medium –TV – BNT
3. Date of publishing – 11 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 1:43 min (103 sec); 284 words
6. Title or emphasis – “Eurozone countries are ready to lend 30 billion euro loans to Greece”
7. Focus or main topic – potential loans that Eurozone countries can lend to Greece
8. Themes – financial and economic crisis in Greece; loans possible; rating of the country; problems
9. News sources (institutions, officials, citizens) – Jean-Claude Junker, President of the group of countries with the euro; 
10. Names and status of individuals presented or interviewed - Jean-Claude Junker, President of the group of countries with the euro; Greek prime minister  
11. Brief description (summary)
The financial ministers and the bankers decided on the amount that can be given to be Greece. The aid will be distributed through ECB and EC. It can be extended for 3 more years. Greece has still not asked for it, but it might. It has many problems because the markets don’t trust that it will fix its crisis right now. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Rescue package for Greece; skeptical markets; speculations about Greece; 
· Financial problems of Greece
13. Comments (how the case was similar or different from others)

· Economic consequences is the most prominent frame – the interest on the loans, the amount of the loans, how they are going to be given etc; 
1. Unit number – D5 
2. Medium –TV – BNT
3. Date of publishing – 12 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 1:34 min (94 sec); 234 words
6. Title or emphasis – “Euro went up after the plan for Greece”
7. Focus or main topic – the exchange rate of the euro went up;  
8. Themes – many loans that Greece has; exchange rate of euro reaction to the plan for loan to Greece;
9. News sources (institutions, officials, citizens) – a Greek economic analyzer; president of the ECB Jean Claude Trichet;  
10. Names and status of individuals presented or interviewed - a Greek economic analyzer; president of the ECB Jean Claude Trichet; 
11. Brief description (summary)
After the loan plan for Greece was accepted by the EU, the euro went up against the dollar. The reaction is good. Greeks hope that markets will react positively as well.

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Loans
· Econ consequences – the interest on the loan will be lower; good conditions 
· Financial crisis, financial stability; desire of the EU to help Greece
· “wrapped up in loans Greece”
· Plan for help by the EU
13. Comments (how the case was similar or different from others)

· Again economic consequences for Greece and for the EU
1. Unit number – D6 
2. Medium –TV – BNT
3. Date of publishing – 16 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 0:46 min (106 sec); 119 words
6. Title or emphasis – “Minister Dyankov will take part in a meeting of ECOFIN in Madrid”
7. Focus or main topic – the Bulgarian financial minister will take part in the ECOFIN meeting
8. Themes – the ECOFIN meeting for discussing national budget frameworks; Bulgarian minister taking part in it
9. News sources (institutions, officials, citizens) – none
10. Names and status of individuals presented or interviewed – Bulgarian financial minister Simeon Dyankov
11. Brief description (summary)
The Bulgarian financial minister will take part in the meeting of ECOFIN. The story is mostly about what will be discussed in the meeting but also underlines that the Bulgarian representative will take part in it. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· ECOFIN mentioned – it’s an EU term, a part of the Council of Ministers; it is explained but it is good that it is mentioned in the news
· National budget frameworks;
· Stability and Growth Pact mentioned also
· Budget consolidation
· Financial measures to be discussed by the European financial ministers – the EU is active 
13. Comments (how the case was similar or different from others)

· a more informative news story – many EU terms, not so much frames but rather information
· a different story because it does not use the regular frames – purely informative, shows that the Bulgarian member will be taking part and is active there
1. Unit number – D7 
2. Medium –TV – BNT
3. Date of publishing – 19 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 2:49 min (169 sec); 417 words
6. Title or emphasis – “EU is ready to allow state funding for airlines ”
7. Focus or main topic – the state funding that might be allowed for airlines suffering losses from the Icelandic volcano eruption
8. Themes – volcano eruption; airlines’ losses; state funding; consumer rights neglected;
9. News sources (institutions, officials, citizens) – ex-Bulgarian Commissioner Meglena Kuneva; vice president of the EC Joaquin Almunia; transport Commissioner Siim Kallas; 
10. Names and status of individuals presented or interviewed – ex-Bulgarian Commissioner Meglena Kuneva; vice president of the EC Joaquin Almunia; transport Commissioner Siim Kallas; 
11. Brief description (summary)
Financial help might be provided to airlines by member states because of the losses they suffered due to the Icelandic volcano. They have to prove the losses were due to this crisis. Meglena Kuneva points out that attention should be paid to regular citizens as well, because they have to be compensated somehow as well, not only businesses. Siim Kallas points out that it is important to ensure a common EU measure and to ensure the security of flights. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Brussels again signifies EC; 
· Eurocontrol mentioned – the air flights European institution; 
· Financial losses; European citizens; consumer rights; financial and economic crisis; financial sector; security standards; 
· “no compromises with the flights security”
· An article from the EC treaty mentioned – good
13. Comments (how the case was similar or different from others)

· Economic consequences for airlines and for EU member states
· Another aspect – focus on consumer rights 
1. Unit number – D8 
2. Medium –TV – BNT
3. Date of publishing – 20 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 0;45 min (105 sec); 83 words
6. Title or emphasis – “The plenary in Strasbourg was opened by 200 instead of 736 MEPs”
7. Focus or main topic – Siim Kallas rejected the criticism for inadequate reaction of EU
8. Themes – rejection of the criticism; MEPs were not in Strasbourg due to the flight crisis
9. News sources (institutions, officials, citizens) – commissioner for transport Siim Kallas
10. Names and status of individuals presented or interviewed - commissioner for transport Siim Kallas
11. Brief description (summary)
The plenary in Strasbourg was opened with 200 MEPs because they could not get there due to the flight crisis. Siim Kallas rejected the criticism for inadequate reaction of the EU to the crisis. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Criticism; air traffic; transport blockage; 
13. Comments (how the case was similar or different from others)

· Attribution of responsibility – criticism towards the EU 
1. Unit number – D9 
2. Medium –TV – BNT
3. Date of publishing – 23 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 1 min (60 sec); 151 words
6. Title or emphasis – “Eurostat announced data for the budgets of member states”
7. Focus or main topic – budget deficit procedure against Bulgaria 
8. Themes – excessive deficit procedure; penalty sanction; Greek economy; explain budget deficit
9. News sources (institutions, officials, citizens) – Bulgarian commissioner Kristalina Georgieva; 
10. Names and status of individuals presented or interviewed - Bulgarian commissioner Kristalina Georgieva; 
11. Brief description (summary)
The budget deficit of Bulgaria is 3.9%, over the 3% level. This means an excessive deficit procedure will be started against the country. It is still not a penalty sanction in case Bulgaria manages to explain it well and improve it soon. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Excessive deficit procedure; 
· Financial help for Greece promised; 
· Not a penalty action 
· “no risk to be sanctioned” – shows something about the relation with EU, penalizing institution – EC; 
13. Comments (how the case was similar or different from others)

· Economic consequences – no penalties right now for Bulgaria because of the budget deficit

· Benchmarking of BG 
1. Unit number – D10 
2. Medium –TV – BNT
3. Date of publishing – 27 April 2010
4. Location of publishing – Sofia, Bulgaria
5. Length of report (seconds/ words) – 2:16 min ( 136 sec); 338 words
6. Title or emphasis – “Meeting of Tomislav Donchev in Brussels”
7. Focus or main topic – Bulgaria is slow with EU funds absorption
8. Themes – percentages of EU funds absorption are low; Bulgaria should hurry up
9. News sources (institutions, officials, citizens) – Bulgarian minister for EU affairs Tomislav Donchev; Danuta Hubner, MEP;
10. Names and status of individuals presented or interviewed - Bulgarian minister for EU affairs Tomislav Donchev; Danuta Hubner, MEP; Commissioner for Agriculture;
11. Brief description (summary)
Bulgarian minister for European affairs met with various officials in Brussels to discuss Bulgaria’s progress with absorbing EU funds. The conclusions are that Bulgaria has been slow in this, but that it is advancing. Specific percentages are mentioned. 

12. Framing devices (headlines, leads, key phrases and words, symbolic representations, metaphors, catch phrases, telling sentences (quotes))
· Bulgarian administration  problems
· Crisis; transport and environment – problematic;
· Percentages quoted – performance based; not big success; Brussels signifies EC officials; 
· Operational programs mentioned; absorption of funds
13. Comments (how the case was similar or different from others)

· Economic consequences

· Attribution of responsibility (BG)– specific for Bulgaria – Bulgarian administration’s failure to absorb funds

· Benchmarking of BG
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